
North East Voices 

The BBC has recently announced a new 5-year partnership with NE local 

authorities and committed to help encourage and develop investment in 

independent production companies, talent and the creative sector in the region.  

 

As part of this initiative, BBC Three, BBC England and Northern Film and Media 

are launching an exciting new creative opportunity in North East of England.  

 

We are inviting independent production companies in the region to submit 

documentary ideas that reflect the life experiences of 16-24 year olds in the 

region. Following completion of the selection process outlined below, one Indie 

will be commissioned to produce a Factual documentary for BBC Three and BBC 

England.  

 

The creative brief  

 

We’re looking for powerful, single documentary ideas that are either rooted in or 

portray the North East and, at the same time, have the potential to resonate with 

young audiences across the UK.  

 

Topics covered must be timely, conversation-driving, and highly relevant to the 

lives of 16-24s. We’re particularly interested in: 

- Stories that uncover or reveal truths 

- Extraordinary experiences/access 

- Powerful, shocking, or stranger than fiction human experiences and 

stories. 

            

Recent examples to watch and take inspiration from include Bad Influencer: The 

Great Insta Con, Nudes 4 Sale, Zara McDermott: Revenge Porn, The Girl’s 

Changed, Boys Banged Up, Britain's Puppy Boom: Counting the Cost and Can Sex 

Offenders Change? Please watch these films to understand the tone and style we’re 

looking for.  

 

We are open to personal stories, as well as stories authored and/or led by new 

on-screen talent. The on-screen talent does not necessarily have to have a direct 

relationship to or lived experience of the issue, but passion and on-screen 

presence are key.  

 

We welcome diverse characters and stories with diversity woven through all 

layers of the film and the production.  

 



NB: We are currently not looking for ideas in the dating and relationships space.  

 

Who can apply 

 

Companies eligible to apply will need to fulfil the following criteria: 

 

a. Have a substantive base in the North East of England, which includes North 

Tyne Combined Authority, Tees Valley Combined Authority and the following 

four Councils: South Tyne, Gateshead, County Durham and Sunderland; 

 

OR 

 

b. Have established links with the North East region. For clarity, established links 

includes: 

• Companies who have produced Factual programmes in the North East -  in 

the last 2 years, which have employed North East based talent – or have 

been commissioned to do so in the next 2 years by a UK broadcaster or 

SVOD;  

• Companies who have Factual creative or business leads who will be 

involved in the development and/or production who currently live in the 

North East; 

• Companies who have roots in the North East, with an ambition to grow, 

but do not currently have a substantive base in the region; 

• Companies who have funded development objectives with the BBC to 

focus on ideas development in the North East. 

  

Companies will be required to provide details of established links during the 

application process. 

 

Selection process 

 

The BBC will be commissioning  one company to make one film as a result of this 

initiative. If you are interested in being considered, please email 

bbc3england.applications@bbc.co.uk with a short summary (no more than 500 

words) outlining your idea (top level details only at this stage), relevant previous 

work, links to the North East region, contact details and availability. 

Documentary experience desirable but not essential. 

 

Expressions of interest will be accepted from 1st of March until the 18th of 

April. A briefing will be held on the 3rd of March, where BBC and Northern Film 

mailto:bbc3england.applications@bbc.co.uk


and Media representatives will talk about the partnership and the creative brief 

in more detail.  

 

BBC Three and BBC England will then shortlist up to four indies to share further 

details of their ideas via BBC Pitch, prior to entering into a period of paid 

development and project scoping. They will be invited to pitch in front of a team 

of BBC England and BBC Three commissioners in July 2022. After the pitching 

session, BBC England and BBC Three teams will select one Indie to produce a 30 

minute documentary film, to be TX’d on both Network Television (i.e. BBC 

Three’s linear channel and a BBC England slot on BBC1) and iPlayer.  

 

All commissions will be subject to programme finance committee sign-off before 

being green lit.  Details of the terms and conditions that will apply for this 

scheme are set out on the BBC’s Business Framework. Budgets will be led by the 

editorial, but we expect it to be in the region of £100k (including any covid 

production costs) for a 1x30min film. To know more about Norther Film and 

Media please visit https://northernmedia.org/. 

 

We anticipate successful commissions being delivered by Winter 2023.  

 

*Dates may be subject to change. 

 

Criteria 

 

We will use the following criteria for ideas throughout the selection stages: 

 

• Ideas are within the documentary genre - accessible and engaging 

documentaries that reflect the world of British Gen Z. 

• Will engage a 16-24 audience – talent and contributors should be young, 

the treatment and visual style should feel authentic and in line with the 

world of content this audience consumes. 

• Have the right tone and approach for the  BBC Three brand. Please see the 

Commissioning website for further insight. 

• Creative distinctiveness – be distinctive from the BBC’s portfolio, and the 

rest of the market. Ideas should stand out in a crowded space, have an 

attention grabbing title, a distinct promise and appeal to a young adult on 

iPlayer.  

• Digital first – should fit a digital narrative with attention to 

imagery/thumbnails and consider the production of extra assets for social 

distribution. 

• Execution (towards later stages) - originality and authenticity of the 

execution should demonstrate an understanding of our target audience. 
 

https://pitch.bbc.co.uk/Default.aspx
https://www.bbc.co.uk/delivery/business-contractual#tvbusinessframework
https://northernmedia.org/
https://www.bbc.co.uk/commissioning/bbc-three

