
7. Newspapers
7.1 Key changes and developments in the newspaper marketplace in the

past five years

The newspaper industry in Zimbabwe grew rapidly in the period from the mid-1990s to 2000,
when a number of newspapers were established. This was partly a result of the adoption of the
Economic Structural Adjustment Programmes (ESAP) instituted by the World Bank as part of
conditions for balance of payments support by the Bank and the International Monetary Fund
(IMF). The government embarked on a process of economic liberalisation that also resulted in a
slight change of attitude towards the private media. The government shifted away from the
“command and control” economic management of the 1980s to a liberal, market-based
economy. It was in this period that new newspapers, including The Sunday Mirror, The Daily
News, The Zimbabwe Independent, The Standard and The Sunday Gazette, came on board.

Problems began in 2000 with political violence, farm invasions and the enactment of
restrictive media legislation. The ensuing economic difficulties and repressive media laws
drastically curtailed the gains of the 1990s as four newspapers were shut down and media
workers were left jobless or exiled. The economic difficulties have also meant that there are
limited resources for advertising and sponsorship.

The use of legislation such as the AIPPA to shut down newspapers has also seen a number of
journalists and other skilled media workers leave the industry, with some going into exile. The
government has strengthened its stranglehold on the operations of state newspapers. Many
experienced journalists have been fired from the state media and others have left of their
own accord. Foreign correspondents have been all but banned from Zimbabwe, with the
exception of a few international news agencies such as Reuters and Xinhua, which still have
offices in Zimbabwe.

A number of magazines focusing on social and religious issues and sport have been launched
in the past five years, but these do not tackle controversial political issues.

The closure of The Daily News marked a sad chapter in Zimbabwe’s media industry, as the
paper was the most widely read and was popular with readers from different sections of
society. At its peak, The Daily News sold over 100,000 copies a day and its closure marked
the beginning of the decline of the private media. The Daily News’s biggest competitor, the
state-owned Herald, is now the biggest-selling newspaper in Zimbabwe, followed by The
Chronicle (also owned by the state). 
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Figure 8: Total Number of Newspapers

Newspaper

2000 2005
Sources: ZARF, 2005; MISA, 2005

Following the closure of the four newspapers in 2003 and 2004, no new newspapers have
been launched. However, new magazines have come on board since 2000, including:

Breaking New Ground – a privately-owned magazine focused on social and religious issues;

Trends – a state-owned magazine focused on social stories such as health, religion,
family and entertainment;

New Farmer – a state-owned magazine focused on agriculture and rural development; and,

Every Zim – a privately-owned entertainment magazine.

At regional level, the number of weeklies shrunk from ten to six between 2000 and 2005. The
government has established what it calls “community newspapers” in all provinces. These
community newspapers are wholly owned by the state through New Ziana, a government-
owned news agency.

7.2 Investment and growth in the newspaper industry in the past five years

Following the closure of the four newspapers, no new newspapers have been launched. The
majority of newspapers are now in government hands through Zimbabwe Newspapers Ltd
(Zimpapers), publishers of The Herald, Sunday Mail, The Sunday News and The Chronicle.
The government also owns and runs New Ziana, the parent company of all provincial
newspapers, which the government calls “community newspapers”. New Ziana also runs a
news agency, which collects information from all provinces for sale to the local and
international media. New Ziana is, however, saddled with financial problems as a result of a
lack of markets for its stories.

Private ownership in the newspaper industry has declined owing to the closure of four
newspapers by the government and also the infiltration of the newspaper industry by the
Central Intelligence Organisation (CIO), which secretly acquired the majority shareholding in
The Daily Mirror and Sunday Mirror newspapers. The remaining leading private newspapers
are weekly newspapers, and these have a limited circulation in that they are sold in a few
urban areas and face a hostile operating environment.
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7.3 Plurality, ownership and control

Newspaper reporting is affected by the political situation in Zimbabwe, where both private
and state-owned publications have to adopt certain positions on almost every issue, including
sport. Table 2 below shows newspapers currently available in Zimbabwe.

Table 2: Newspapers Currently Available in Zimbabwe

* State Central Intelligence Organisation secretly bought majority shares in these publications (Muleya, 2005)

** Provincial newspapers *** Regional newspapers (Chuma, 2003)

**** This newspaper previously published under the name Umtali, the city where it was published. The original date 

of establishment was 1893.

Name of Newspaper Ownership Year Established Circulation

The Chronicle State 1930 30,000

The Herald State 1891 85,000

The Sunday Mail State 1933 90,000

The Daily Mirror* “Private” 1997 10,000

The Sunday Mirror* “Private” 1997 10,000

The Financial Gazette Private 1969 31,000

Manica Post**** State 1997 Data not available

The Southern Times*** State 2004 5,000

The Mail & Guardian*** Private 1985 4,500 (in Zimbabwe)

Sunday News State 1930 Data not available

The Standard Private 1998 25,000

Times** State Data not available Data not available

Midlands Observer** Private Data not available Data not available

Indosankusa** State 2002 Data not available

Chaminuka** State 2002 Data not available

Telegraph** State 2002 Data not available

Nehanda Guardian** State 2002 Data not available

The Zimbabwean Private 2004 10,000 (in Zimbabwe)

The Sunday Times*** Private 1896 5,000 (in Zimbabwe)

The Independent Private 1996 Data not available
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7.4 Diversity

The diversity of voices and information in the newspaper industry in Zimbabwe has regressed
as a result of the closure of four newspapers by the government. The government has in fact
consolidated its presence in the media industry by starting what it calls “community
newspapers” in all provinces. The newspaper industry is also suffering from reduced
advertising revenue. Under these circumstances, the coverage of issues is confined to the
so-called “topical” stories that involve politics, economic problems and corruption. While
these issues are important, many of the stories have no direct relation to the day-to-day
challenges the ordinary person is facing, such as unemployment, food shortages and
HIV/AIDS.

That said, a number of South African magazines are available in Zimbabwe: YOU, Bona,
Drum, People, True Love and Your Family. These magazines focus on light issues, including
family, cookery, gardening, furniture, shopping, food and health. Data on the readership
trends of these magazines is not available.

7.5 Quality of newspaper reporting

The quality of news reporting and journalism has declined in Zimbabwe, owing to the abuse
of the state media for political gain. A number of unsubstantiated allegations are made in the
media, mostly against opposition parties. While the state print media suffer from
unprofessional reporting (as a result of political interference), the privately-owned print
outlets operate in a restrictive environment which has meant that a lot of self-censorship is
practised in order to avoid arrest and harassment.

7.6 Specific challenges

The newspaper industry in Zimbabwe has suffered from the absence of a supportive
government media policy. Just like the broadcasting industry, newspapers are now a risky
business that few are prepared to invest in. What is more, the media have lost a number of
experienced personnel. Any attempt at developing the media has to look at the issues of
skills development and infrastructure in the form of computers and equipment.

Key findings

The newspaper industry in Zimbabwe has regressed in the past five years as a result of
the enactment of AIPPA, which resulted in the closure of four newspapers.

The government has invested in what it calls “community newspapers” at regional level.




