
7. Newspapers
7.1 Key changes and developments in the newspaper marketplace in the

past five years

The coming of a more democratic political climate has buoyed people’s participation in public
discourse, but the newspaper sector has witnessed a mixed reaction in terms of size. While
there has been an increase in the number of daily newspapers, the number of weeklies has
declined at both national and regional level. The only increase in weeklies has been at local
level. No comparative readership figures were available for 2000 and 2005, and thus Figure 9
below simply provides readership percentages for the ten most widely-read papers.

Figure 9: Percentage Readership Amongst the Ten Largest Newspapers
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As mentioned above, there are no figures measuring changes in readership levels of
newspapers over the 2000-5 period. The most significant change has probably been the
arrival of some strong new dailies, such as The Sun and The Daily Trust, both of which are in
the top ten papers in terms of percentage of national readership (see Figure 9). The Sun has
the highest percentage of national readership and the Daily Trust is in tenth spot, a strong
showing given that it is a regionally-focused daily in the north of the country. As Figure 10
below reveals, at the national level, the number of daily papers increased from 16 to 20
between 2000 and 2005, but the number of national weeklies shrunk from 28 to 23.

At regional level (see Figure 10), the number of regional dailies increased between 2000 and
2005 by one, from nine to ten, while the number regional weeklies dropped from 26 to 19. At
local level, there are now six dailies, compared with four in 2000. Meanwhile, there has been
huge growth in local weeklies in the past five years, from seven to 17.

As Figure 10 below shows, the new titles that have emerged over the past five years have
been mainly among the national dailies and the local weeklies, with the largest increase (ten
new titles over the past five years) being in the local weekly category.

Figure 10: Total Number of Newspapers
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2000 2005
Sources: Diamond, 2004; researcher findings

7.2 Investment and growth in newspapers in the past five years

Traditionally, investment and growth in the newspaper sector has been sporadic. One reason
is the tradition in Nigeria of the media being used as a political tool, with some wealthy
politicians feeling that ownership of a paper is a way of making their voices and political
agendas heard. Once the agenda is thought to have been realised, or perhaps not realised,
there is a tendency for such politicians to turn their backs on the paper, which is why some
newspapers die off prematurely. Another linked problem has been that many papers are not
run as businesses and are expected to turn a profit or break even; instead they are kept alive
through the continued expenditure of their politician-owners. The advent of civilian rule and a
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more democratic dispensation appear to have changed this pattern of instability to some
extent. There has been a growth in newspaper investment by non-politician investors willing
to put the money in and allow media professionals to work with a measure of independence.
Two examples are The Sun and Daily Trust newspapers, both established between 2000 and
2005. These have had a great impact on the Nigerian media scene. The Sun newspaper had
the highest national readership percentage estimate in 2005 (mediaReach OMD Nigeria,
2005). 

The emergence of strong new titles, such as The Sun, in the past five years has engendered
healthy competition for readers and advertisers, and there is evidence that the newspaper
advertising market is growing strongly. According to mediaReach OMD Nigeria, the total
money spent on adverts in Nigeria rose from US$63.076 million in 2001 to US$117.537
million in 2004, an increase of more than 50% over that period. These figures are for all media
sectors combined, not just newspapers (mediaReach OMD Nigeria, 2005).

7.3 Plurality, ownership and control

The trend towards concentrated newspaper ownership in the 1990s has dissipated since
2000, with it now being unusual for one owner to own more than two papers,
notwithstanding a paper’s sister Saturday or Sunday editions. There is a wider pool of owners
compared with five years ago. There is a promising trend towards newspapers operating
independent of government, made possible by the decreasing reliance on government
subscriptions and adverts, and by the deregulation reforms of the present administration.
Governments, particularly the federal government, have been divesting themselves of shares
in newspapers, with papers such as the Daily Times and New Nigerian sold to interested
buyers. Less positive is the continuing lack of transparency around ownership, with, for
instance, the actual owners of The Sun and Daily Trust remaining a mystery. 

7.4 Diversity

The increase in the number of newspapers and, in turn, competition, has led to efforts by
papers to increase the diversity of their content and the diversity of the views captured in
their content. Papers are now looking for new and grey areas so as to gain advantage over
other titles and capture greater market share. In addition, the level of advocacy around gender
and children’s rights in the country, with efforts being made to educate journalists on these
issues, has led to increased inclusion of the voices of women in media coverage. Meanwhile,
the establishment in 2003 of a viable newspaper, the Daily Trust, in the north of the country
has increased religious coverage and coverage of previously neglected ethnic groups. The
Daily Trust is helping to break the concentration of newspapers in what is derisively referred
to as the “Lagos-Ibadan axis”. 

7.5 Quality of newspaper reporting

There has not been a significant improvement in the quality of print journalism over the past
five years. This can be seen as the result of a number of factors, including the continuing after-
effects of the constricted journalistic environment under military rule and the slowness of
transformation of training institutions (R. Akinfeleye, personal communication, 19 April 2006). 
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7.6 Specific challenges

While parts of the newspaper market have shown growth over the past five years, there are a
number of factors inhibiting investment in the sector. The first, and probably greatest problem
is the increasing intolerance of the present administration towards differing opinion. There
are increasing instances of harassment and intimidation of journalists, despite the advent of a
more democratic era under civilian rule since 1999. 

Key findings

The print media had mixed fortunes in the period 2000-5, with an increase in dailies and
local weeklies, but a decrease in national and regional weeklies.

The success of a new private regional daily in the north of the country, the Daily Trust, 
is helping to break the “Lagos-Ibadan axis”.

Government intimidation of print journalists has continued in spite of the return to civilian
rule under a democratic Constitution in 1999.




