
5. Radio
5.1 Key changes and developments in the radio marketplace in the past

five years

Since 2000, the radio sector has developed noticeably. There are now around 170 radio
stations operating in the country (HAM, 2005). The stations are of four main types: state-
owned; commercial; religious; and, community-run. The most growth in recent years has been
in the non-state sector – commercial, religious and community – and at non-national level. The
emergence of religious stations can be explained in part by the explosion in the DRC of Eglises
de Réveil (Revival Churches), while the community stations are apparently the result of the
people’s eagerness to take control of their communications and development. Though
listenership figures for the whole of DRC are not available, 2003 research found that 93% of
people in the Kinshasa region had listened to radio in the past 12 months (Intermedia, 2003).

There are seven12 radio stations that broadcast nationally: the state RTNC service. OKAPI,
Raga, Digital, RTG@, Congo Web, and Top Congo. Each either has station-relays or
broadcasts digitally by satellite, and each has strengths allowing it to draw significant
audiences. For instance, OKAPI, set up by the UN, is technologically strong, with good local
information and professionalism. The state-owned RTNC, meanwhile, has a wide coverage
area through its availability on short wave, and is strong on coverage of public institutions,
sport and local messages. 

In terms of radio in the country’s most populous areas, of the seven stations mentioned
above, five stand out: RTNC, OKAPI, Raga, Digital and Congo Web. These stations have wide
coverage in populated areas, use languages accessible to large numbers of listeners and
address the public in general, with no particular category of listener noticeably targeted.
Several of these stations are also accessible via the Internet. One area where these stations
are lacking is in audience measurement capacity, and there are no completely reliable data
available on listener numbers. Table 1 offers an idea of the most popular stations in each
province based on currently available data. 
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12 This figure is based on the author’s estimate.
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Table 1: Most Listened-to Radio Stations in Each Province

Sources: Kayembe in Panos Paris, 2004a; GRET, 200520

Provinces Radios

1 KINSHASA Radio OKAPI 
Réveil FM 
Radio Top Congo

2 BAS-CONGO Radio OKAPI 
RFI13

3 KATANGA Radio OKAPI 
Radio Mwangaza

4 MANIEMA Radio Maria Nyota 
Radio OKAPI

5 BANDUNDU Radio Tomisa 
Radio OKAPI 
Radio Raga FM

6 KASAI ORIENTAL Debout Kasai 
RTDK

7 EQUATEUR Radio OKAPI 
Radio Liberté14

8 SUD-KIVU Radio Sauti ya Rehema15

Radio Messager16

Radio Rurale de Sange 
RFI17

9 NORD-KIVU Radio OKAPI

10 ORIENTALE Radio Télé Viens et Vois 
Radio Nepoko

11 KASAI OCCIDENTAL Radio Ditu Dietu (RDD)18

Radio Kilimanjaro19

13 Radio France International (RFI) has been picked up in Bas-Congo since 2005.

14 Liberté, set up in 2005, is spread over the province. Installation sites are: Bumba, Zongo, Bwamanda, Gemena, (Gbadolite),
Mbandaka, Karawa, Lisala, Yakoma, Libenge, Zongo, Boende.

15 Sauti ya Rehema is a partner of Norwegian Church Aid and UNESCO.

16 Messager is a partner of Centre Lokole (an international NGO for production of radio broadcasts focused on development).

17 RFI has been picked up in Bukavu (Sud-Kivu) since 2004.

18 Ditu Dietu is a partner of Centre Lokole.

19 Kilimanjaro is a partner of the Swallow Foundation, owners of OKAPI radio.

20 This table was created based on the work of Professor Aimé Kayembe, who carried out a national survey on the media in
2003, referenced in Panos Paris (2004a), p.7-59. The researchers also consulted GRET (2005). We note that Radio OKAPI is
present in six provinces. It consists of stations (including relay stations) set up after 2002. 
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In terms of new stations launched in the past five years, two are state-owned 
regional RTNC affiliates – RTNC Butembo and RTNC Beni (Nord-Kivu) – bringing the total
number of state radio stations from 11 to 13. Of these 13 state stations, one is RTNC 
national and the other 12 are affiliates. The number of non-state national stations grew from
one to six between 2000 and 2005, while non-state regional/local stations grew from eight to
around 150 in the same period (GRET, 2005). The number of international stations available 
in the DRC went from one in 2000 (Radio France Internationale) to five in 2005, with the 
BBC, Africa No.1, Deutsche Welle and RTBF being the newcomers21 (Ministry of Press and
Communication, 2005). The number of pan-regional African services available in the DRC also
grew from one to four in the period 2000-5 (Ministry of Press and Communication, 2005). 

Figure 3: Broadcasting and Ownership Status of Radio Stations

Radio Station

2000 2005
Sources: * GRET, 2005; ~Personal research; # Ministry of Press and Communication, 2005; 

^ARCO, 2005

As an illustration of the continuing growth in the radio sector, three new radio stations – two
private commercial and one community – began trial broadcasts during the preparation of this
report in June 2006. The two private commercial stations, both in Kinshasa, are Radio 7 and
Business Radio TV. The community station is Radio Yetu Kamituga, broadcasting in the
Mwenga area around 175 kilometres from Bukavu in the east of the country.
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21 For more on the ownership situation in the 1990s, see Mweze (2003a).
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5.2 Investment and growth in the radio sector in the past five years

The community and commercial stations all face licensing problems when they start 
out. Licence approvals are issued by the Ministry of Press and Communication, while 
an operational licence must come from the Ministry of Posts, Telephones and
Telecommunications (PTT), and fees must be paid to the National Agency for Information
(security service), Soneca. Set-up costs and taxes are exorbitant and do not encourage the
emergence of a multiplicity of media outlets. Commercial radio is dependent on advertising
and sponsorships but the advertising market is extremely small, consisting mainly of brewery,
telecommunications and cosmetics firms. Advertising alcohol is technically illegal, making
revenue from breweries quite uncertain. Religious radio stations are financed by their
churches and by foreign NGOs. Community radios are financed by their communities and by
development NGO partners. 

5.3 Plurality, ownership and control

The number of radio station owners has grown significantly in the past few years. The build-
up to the 2006 elections has encouraged investors with political ambitions to set up stations.
Meanwhile, some businessmen see radio stations as useful vehicles for building their
commercial power. 

In general, the state does not meddle in private stations’ programming, except to ensure that
licence contract conditions are obeyed. Community stations are the closest to the population,
using local languages and promoting human rights, education, the rights of women and
children, the environment, peace and democracy. Joined together in the Association of
Community Radios (ARCO), these radios have been emerging all over the country since
March 2001. The researcher for this report is of the belief that the number of these radio
stations will rise further in the coming years, as they form an important channel of
communication for people in rural areas. 

5.4 Diversity

Though production quality is rudimentary, the growth in commercial, religious and community
radio stations has resulted in a greater diversity of Congolese music, prayer, sport,
advertising, debates, educational programming and developmental programming finding its
way onto the airwaves. However, the researcher has noted recent reductions in the number
of educational documentaries and debates on social problems.

5.5 Quality of radio output and programming

Many religious stations are criticised for focusing too much on spirituality, prayer and music
programmes without providing educational value, debate and programmes for reflection. And
on many stations, the news is very basic and non-investigative, with OKAPI radio being an
exception to this rule. Professionalism leaves much to be desired, with many radio workers
entering the profession without going to journalism school. These untrained journalists are
known as “black sheep”. Some do not speak French well, which limits their communicative
effectiveness. Some are recruited according to ethnic affiliation rather than merit. All of this
has an impact on the quality of their service. Fortunately, there has been some improvement
in the past two years, thanks to the decision taken at the 2004 Press Congress to mandate
the press union to issue press cards only to qualified journalists.
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5.6 Specific challenges

Challenges facing the DRC radio sector include the need for training, the need for better
salaries to limit corruption, the need for better recruitment of journalists, the need for more
up-to-date equipment and the need for a more enabling investment environment through, for
instance, lower taxation and less cumbersome licensing procedures.

Key findings

The strongest radio growth of the past five years has been at regional/local level, where
dozens of new commercial, religious and community stations have started up.

The rise in the DRC of Eglises de Réveil (Revival Churches) has been a key driver of the
growth of religious stations.

Community radios derive much of their power from broadcasting in Iocal languages,
whereas many other services are dominated by the five national languages.

The investment environment is not strong for radio, leading to calls for the state to find 
a way to support the sector through, for instance, tax breaks and reduced licence fees.

Many investors setting up commercial radios see them primarily as political vehicles or
vehicles for advertising their products, rather than as communications businesses in their
own right.

Professionalism is often low, due to low pay and the hiring of untrained journalists.




