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Transcript for Sports Direct discounts 

Presenter: Chris Hollins  

CHRIS  (VOICE OVER) 

Whether it’s trainers, tennis rackets or tracksuit bottoms you’re after, Sports Direct 

has them all. With around 400 branches nationwide, more people shop with them than 

any other sports store. 

 

CHRIS (TO CAMERA) 

And best of all, there’s almost always special deals on offer with discounts galore.  

What’s not to like?  

Quite a lot, as it happens. Because as customer Chris Allen discovered, the discounts on offer don’t 

always add up. 

 

CHRIS ALLEN: On each and every item I noticed in the store was multi-coloured banners which offered 

varied levels of discount. 

On closer examination, you could see that there was a very small ‘up to’ in the corner of each of the price 

tickets. 

We noticed on a quick calculation that the amounts of discount just weren’t adding up. Where it said 70%, it 

was a much less discount on the item, of just over 50%. 

 

CHRIS  (VOICE OVER) 

In over 40 years working as a Trading Standards Officer, Chris Allen never saw a sale 

promoting discounts in this way.  

 

CHRIS ALLEN: The benefit to Sports Direct in all of this is they’re using what, in my view, are misleading 

price indications to draw consumers into the shop.  

 

CHRIS  (VOICE OVER) 

So just how widespread is this practice? We decided to investigate, starting with the 

Sports Direct website. 

 

CHRIS (TO CAMERA) 

Here we go then, men’s tracksuit bottoms, £24.99, it says here reduced up to 80%. But when you 

look at the price, it’s £9.99. That’s only a reduction of 60%.  

And how about this? Children’s tracksuit bottoms, used to be £21.99, and again, reduced by up to 

eighty percent. But take a look at the price and it’s £17.99, now that’s a reduction of just 18%, not 

80! 

 

CHRIS  (VOICE OVER) 

Of over 1,400 sale items we looked at online, more than half failed to meet the full ‘up 

to’ discount that Sports Direct advertise. 

 

So is it the same inside the stores?  

 

Our secret shoppers visited 10 different stores around the UK and in each picked out 10 

different items offering up to 30%, 70% or 80% off. They then worked out how much 

money off you are actually getting. 

 

In our first store in England, we found these trousers advertised as having ‘up to 70%’ 

off. But it isn’t hard to work out it’s really only a 50% discount.  
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In Scotland, this ladies swimming costume is advertised as having up to 30% when 

actually you’ll get a reduction of just under 20%. 

 

And in Northern Ireland it was the same story too, this hoody advertised as up to 70% 

off, the real discount, 57%. 

 

CHRIS (TO CAMERA) 

Of the 100 items we picked up in our 10 stores, hardly any actually met the ‘up to’ discount offered. 

Surely this is misleading? 

 

CHRIS  (VOICE OVER) 

Consumer marketing professor Vince Mitchell agrees. 

 

PROFESSOR VINCE MITCHELL: So current consumer protection legislation prohibits retailers from giving any 

false or misleading information and any price information needs to be valid and accurate. It would appear 

that these claims do breach those guidelines. 

 

CHRIS (TO CAMERA) 

So Sports Direct are potentially breaching regulations online and in shops all over the country.  

What do their staff have to say about what they are doing? 

 

UNDERCOVER 

 

SPORTS DIRECT STAFF: “Recommended retail’s £15.99, so it’s nearly 30% off.” 

 

REPORTER: “OK, it’s like 10% instead of 30%?” 

 

SPORTS DIRECT STAFF: “I know. That’s just the way we get explained to it by Head Office, it’s- they send it 

in like that unfortunately.” 

 

REPORTER: “It’s just a bit confusing.” 

 

SPORTS DIRECT STAFF: “I know it is, I agree with you.” 

 

CHRIS (TO CAMERA) 

So do I. 

 

REPORTER: “It says 70% but that doesn’t look like 70%.” 

 

SPORTS DIRECT STAFF: “It’s just, it’s up to 70%.” 

 

REPORTER: “Oh. It’s more like 60.” 

 

SPORTS DIRECT STAFF: “I know.” 

 

REPORTER: “So why not put 60?”  

 

SPORTS DIRECT STAFF: “Would you go for it? If it said 60 or 70 there you’d rather go for 70 right? It says 

up to so, it’s never going to be 70% off it’s just to catch your eye really.” 

 

REPORTER: “I was looking at this one, it says 30% off but it’s only got £2 off it.” 
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SPORTS DIRECT STAFF: “It says up to, look. Up to.” 

 

REPORTER: “Oh right, so it’s not 30% off.” 

 

SPORTS DIRECT STAFF: “No. Up to 30% off.  That’s how they get away with it by law.” 

 

CHRIS (VOICE OVER) 

So are Sports Direct attempting to “get away with something” – or is this just a series 

of mistakes with their calculations? 

 

CHRIS (TO CAMERA) 

Because there is one ‘up to’ offer that they don’t get wrong very often. 

 

CHRIS  (VOICE OVER) 

And that’s when items are on sale at up to 50% off. Of the 100 such offers we checked, 

80 of them met or exceeded half price. 

 

Yet only 3 out of 100 met or exceeded the claims on the other, less simple, discounts. 

So why is one discount usually correct and others not? 

 

CHRIS (TO CAMERA) 

It couldn’t be because 50% off is the easiest discount for a customer to work out, could it? 

 

PROFESSOR VINCE MITCHELL: The fact that most 50 percent price discounts were accurate, and most 30 

and 70 percent price discounts were not accurate, is suspicious. And suggests that they are using consumers’ 

inability or unwillingness to make price calculations to their own advantage. 

 

CHRIS (TO CAMERA) 

So what have we learnt?  

Well, these offers are confusing. Even the staff think so. 

They’re misleading. 

And, potentially that they are in breach of consumer regulations. 

Now for a company that sells sporting goods, that’s not exactly what I’d call playing fair. 

 

 

 

 


