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InTroduCTIon froM 
naTIonal dIreCTor

last year, I suspect, will be remembered as  
a momentous one when we look back, and  
broadcasting had its challenges and opportunities  
just like every other industry.
across a demanding year, I believe BBC scotland recorded some 
significant achievements. The launch of the new Gaelic channel, 
BBC alBa; our multi-platform Scotland’s History project;  
and a clutch of awards for our programme makers, including 
another well-deserved sony for presenter edi stark, were a 
source of pride.

We’re also on target to increase the BBC’s spend on network 
output in scotland to more than 5% by the end of the year, 
boosting the creative sector and helping sustain employment.

The year ahead looks to be equally challenging, but it’s one we’ll 
tackle with relish and fresh vigour.

ken macQuarrie 
director, scotland

Picture left: A History of Scotland.



TWo-MInuTe suMMary

465,000
Reporting Scotland remains the most popular 
television news bulletin in scotland with an average 
daily audience of 465,000 viewers across 2008.

45%
BBC scotland television reaches 45% of the 
scottish population in an average week.

BBC sCoTland’s loCal  
TeleVIsIon hours 

Genre 

arts 5.35

Childrens 17.80

Comedy 5.96

Current affairs 189.58

drama 56.41

entertainment 5.60

factual 46.60

factual entertainment 12.61

Music Performance 16.35

news & Weather 300.82

religion/Beliefs 1.68

sport 150.22

total hours 808.98 

repeats 196.22

total hours 1,005.20

tv hiGhliGhts
The landmark television series, A History of 
Scotland, launched on BBC one scotland in 
november 2008, reaching one in three of the 
scottish population. 
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BBC sCoTland’s  
radIo hours 

 

BBC radio scotland 9,159

repeats 1,167

total hours 10,326

BBC radio nan Gàidheal 2,517

repeats 791

total hours 3,308

BBC sCoTland’s neTWorK 
TeleVIsIon hours 

total hours 243

radio hiGhliGhts
following the launch of five themed Zones on 
BBC radio scotland, the Comedy Zone has 
featured in the BBC iPlayer Top 10 on a number 
of occasions.
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50%
at least 50% of BBC alBa commissions 
are sourced from the independent 
production sector.

5
The five new radio scotland ‘Zones’ allow 
listeners direct access to a wealth of archive 
programmes.

WeeKly reaCh In sCoTland % 
TeleVIsIon

BBC One

06/07 77.7
07/08 78.1
08/09 77.7

WeeKly reaCh In sCoTland % 
radIo

BBC Radio nan Gàidheal

06/07 66.0
07/08 68.0
08/09 69.0

online hiGhliGhts
unique users to the news scotland website 
peaked at 2.8 million during the first week  
of september. 

during January 2009, BBC scotland’s newly 
launched robert Burns site had half a million 
page impressions (PIs) generated by 140,000 
unique users, a significant increase on the 
previous month when 16,000 PIs were 
generated by 7,000 unique users. 

BBC Radio Scotland

06/07 23.1 (981,000)

07/08 21.4 (915,000)

08/09 21.6 (932,000)

BBC Two

06/07 56.7
07/08 57.0
08/09 56.2

BBC ALBA

08/09 (Sept 08–March 09) 5.5% (220,000)
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ProGraMMe and 
aCTIVITy hIGhlIGhTs 

SuSTAining ciTiZenShip 
And civil SocieTy 
against a backdrop of severe economic turbulence, bbC scotland’s 
news, current affairs and politics programming, across broadcast 
platforms, brought in-depth analysis and informed comment on the 
most significant story in scotland for a generation. 

special editions of Newsnight Scotland, a network Panorama on the 
royal bank of scotland and the introduction of new radio series, such 
as Cracking the Crunch and The Business, brought fresh perspectives 
and insights on the financial crisis and its impact on scotland.

the Investigation strand, on radio and television, has served to raise 
the profile of investigative journalism from bbC scotland and edi 
stark’s Never Too Old To Care won a gold sony radio academy award. 
on bbC radio scotland First Minister’s Questions is now broadcast 
every thursday (on MW and dab) and brian taylor’s blog has proved 
popular with pundits and public alike.

For Gaelic audiences, An Là, on the recently launched bbC alba digital 
service and broadcast from inverness, offers a comprehensive mix of 
local, national and international perspectives on the stories of the day.

the six-part series Primetime, a joint project between the biG lottery 
Fund and bbC scotland, made £3million available for group projects 
to help improve life for scotland’s over-50s.
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promoTing educATion 
And leArning 
in 2008/09 we made particular efforts to extend learning beyond 
the formal curriculum, in english and Gaelic, into areas such as 
entertainment programming for adults and children.

the hugely popular bitesize revision website was relaunched and 
traffic to it grew by around 12% compared to the previous year. 
We also introduced the learning zone scotland, a broadband clips 
library for teachers and learners which offers free access to a wide 
variety of bbC programme excerpts. soundtown entered its sixth 
year – supported by bbC radio scotland, pupils from alva academy 
contributed to a range of programming. and, on network television, 
younger audiences were well served with series as varied as Nina and 
the Neurons Go Eco (shown here), Ed and Oucho’s Excellent Inventions and 
Lazytown Extra, which promoted health and well-being for pre-school 
to early years children.

also on network, Britain’s Lost World: St Kilda offered a fascinating 
insight to a long forgotten world; Jimmy’s Farming Heroes drew in 
hugely appreciative uK audiences and the 10 Things You Didn’t Know 
About… strand saw the programme on earthquakes, on bbC Four, 
attract an audience of almost four times its transmission slot average.

the bbC scottish symphony orchestra also played its part by supporting 
sistema scotland in the raploch in stirling, performing alongside the 
children taking part in this transformational music programme.
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STimulATing creATiviTy 
And culTurAl eXcellence
our multimedia Scotland’s History project linked television, radio 
and online events. the first five televised episodes were broadcast 
on bbC one scotland and, in early 2009, on network bbC two, to 
widespread public and critical acclaim. in scotland, a third of the entire 
audience – around 1.6 million people – tuned in to the programmes, 
with over half of the population either watching, listening to the 
numerous radio programmes which supported the project or surfing 
the website. there were also near-capacity audiences at four related 
concerts, held across scotland with the bbC scottish symphony 
orchestra (bbC sso). the second part of the television series will 
transmit later in 2009.

overall, bbC scotland’s response to this public purpose was wide 
and varied throughout the year, with the cultural spirit of scotland 
captured in programmes as varied as festival output, (such as 
T in the Park, The World Pipe Band Championships, the Tattoo and Celtic 
Connections), River City – now in its sixth year, The Culture Show and 
the work of the bbC sso, shortly to be under the direction of 
internationally renowned conductor donald runnicles.

the tribute to the bard on the 250th anniversary of his birth resulted 
in television, radio and online output, including an audio archive 
project to collect all 600 plus works of robert burns for posterity 
(picture shows comedy ‘mockumentary’ No Holds Bard).

ProGraMMe and aCTIVITy hIGhlIGhTs 
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repreSenTing The uk,  
iTS nATionS, regionS  
And communiTieS 
improved representation of scottish issues on network news, the 
increased frequency of bbC radio scotland opts and the launch of 
bbC alba all helped to ensure that bbC scotland reflected scotland 
to itself and to the rest of the uK.

Greater collaboration between network news and bbC scotland 
reporters/correspondents helped to ensure a richer, more varied 
range of perspectives on news and current affairs.

the partnership with MG alba resulted in the successful launch  
of the new Gaelic language service bbC alba.

popular and minority sports drew appreciative audiences, for 
international and scottish premier league football, shinty, bowls  
and rugby union, coverage of which included the Melrose sevens  
and scotland’s game against Canada in november, which was  
watched by 350,000 viewers – a 20% share of the audience –  
on bbC one scotland.

programmes such as Scotland’s Clans and The Real Monarch of the 
Glen, single dramas such as New Town, for bbC Four, and Zig Zag Love 
on bbC one and, in their different ways, Landward from aberdeen, 
children’s favourite Raven and bbC radio scotland programmes such 
as The Radio Café, Out of Doors and much of the content to be found 
within the radio scotland zones, all helped to reflect both historic 
and contemporary scotland.
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Bringing The uk To The 
world And The world  
To The uk 
From the usa to China, afghanistan, india and pakistan, bbC scotland 
journalists have reported from across the globe on the stories 
that are important to scottish audiences. the conflict in the Middle 
east, the beijing olympics and the us primaries and presidential 
inauguration all received extensive and in-depth analysis on output 
across broadcast platforms.

the travels – and travails – of Mark beaumont (shown here) in his 
successful attempt to beat the Guinness around the world cycling 
challenge were captured in a four-part documentary for bbC one 
scotland – repeated on network and on bbC World – and via a 
daily online posting. the network programme brought in 2.8 million 
viewers, 20% audience share and plaudits across the board.

The Culture Show, produced on alternate weeks from Glasgow and 
london, went to China to look at the country’s contemporary 
cultural scene and bbC scotland learning produced China Stories, 
films available on a dedicated bbC scotland website which were both 
linked to the curriculum and produced in english and in Gaelic.

For its part, the Gaelic department produced another series of the 
critically acclaimed european current affairs programme Eòrpa, which 
continued to scrutinise issues from across the continent. 

online, about 600,000 unique users each week accessed bbC 
scotland’s web services from outside of the uK during 2008/09.

ProGraMMe and aCTIVITy hIGhlIGhTs 
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Building digiTAl BriTAin
the new Gaelic digital service, bbC alba, launched in september 
2008 with an exciting and adventurous programme mix designed  
to attract an audience beyond its immediate target of Gaelic-speaking 
viewers. From scottish premier league coverage to childrens, 
documentaries, arts, music and entertainment programming,  
its varied content offering is complemented by a redesigned  
bbcalba.co.uk website. 

the product of a unique collaboration between bbC scotland 
and MG alba, the service has been warmly welcomed by critics, 
commentators and audiences.

also introduced this year were the bbC radio scotland zones. Five 
themed zones, available overnight on bbC radio scotland and, on-
demand online, offer aggregations of bbC scotland audio content, 
grouped around Comedy; arts; Classical and Jazz; new Music; and 
Celtic Music and history.

bbC scotland learning has also been at the forefront of helping 
to build a digital scotland, through online content production, 
involvement with outreach activities such as the blast! and  
raW initiatives and in helping to establish a scottish digital  
literacy network, in conjunction with ofcom, the scottish 
Government, scottish screen, learning & teaching scotland and  
other interested parties.
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serVICe  
PerforManCe

television 
landmark series such as A History of Scotland, 
the BafTa and royal Television society 
award-winning factual documentary Parallel 
Worlds, Parallel Lives, the introduction of a highly 
influential Investigation strand and the launch 
of BBC alBa – just some of the television 
highlights of the past year from BBC scotland.

The multiplatform project to chart the history 
of the nation was reflected not only in a five 
part series for BBC one scotland (with a 
second series of five programmes to follow 
later in 2009) but also in a range of radio 
programmes, concerts by the BBC scottish 
symphony orchestra and podcasts, offering 
audio commentary on some of scotland’s most 
important historical sites.

The first five television programmes were 
repeated on network BBC Two in the first 
weeks of the year: each episode averaged more 
than two million viewers, making it one of the 
network channel’s most popular saturday night 
television programmes in the first part of 2009. 

There was a similar audience reaction to Jimmy’s 
Farming Heroes, which transmitted on BBC Two 
in July, capturing 2.1 million viewers uK-wide.

The Man Who Cycled the World tracked the 
Guinness world record-breaking journey of 
Mark Beaumont. Broadcast initially on BBC Two 
scotland, the four programmes transferred to 
BBC one network in august, attracting 2.8 
million and a 19.7% audience share.

Comedy pilots Burnistoun and the sketch show 
Limmy’s Show brought new talent to scottish 
screens while the Pacific Quay studios played 
host to the six part network series The Life  
of Riley, starring Caroline Quentin, and The  
Old Guys, with roger lloyd Pack, Clive owen 
and Jane asher. all four comedies have been 
recommissioned for 2009/10. The studios also 
attracted major network entertainment shows, 
with The Kids are Alright with John Barrowman 
and This Time Tomorrow, hosted by Tess daly, 
both for BBC one.

Scotland
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across the year a rich and varied offering of 
drama productions tackled topics as sensitive 
and challenging as paedophilia and faith in the 
face of evil and adversity. Fiona’s Story aired 
on BBC one in august to an audience of 4.3 
million, while God on Trial, starring anthony 
sher and rupert Graves, was set in auschwitz. 
Apparitions, with Martin shaw in the lead, drew 
appreciative audience comments and the three 
part Wallander, starring Kenneth Branagh as the 
swedish detective, captured 6.2 million viewers 
(24% audience share) for the first of its three 
episodes. With five BafTa craft awards to its 
credit, a second series is in pre-production. 

Childrens remains a mainstay, with nearly 20% 
of all of the BBC’s output being produced by 
BBC scotland. Raven, Get 100, Ed and Oucho’s 
Excellent Inventions, Nina and the Neurons Go 
Eco, and Hot Rods were just some of the past 
year’s productions and the in-house programme 
teams helped to reinforce BBC scotland’s 
reputation as a centre of excellence in children’s 
television production.

The Culture Show, produced on alternate weeks 
from london and Glasgow, ranged far and 
wide in its choice of subject matter, covering 
everything from the edinburgh International 
festival to Titian and the 25th anniversary 
of local hero.

The global economic crisis, the us elections 
and the continuing conflicts in afghanistan, 
the Middle east and Iraq dominated much of 
the news headlines during the year and BBC 
scotland reporters were on the spot to offer 
information and perspective on world events.

Closer to home, the by-elections in Glasgow 
east and Glenrothes were comprehensively 
covered across broadcast platforms and the 
introduction of the BBC scotland Investigation 
strand, on television and radio, proved popular 
with audiences, with the spotlight turned, for 
example, on the personal burdens carried 
by those whose lives are affected by organ 
donation, assisted suicide and multiple sclerosis.

BBC alBa is broadcast from  
scotland to the whole of the uK 
on satellite.

The Old Guys. Glenn Campbell.
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serVICe PerforManCe 

radio 

bbC radio scotland 
during 2008 audiences peaked at more than 
a million listeners a week. In May five innovatory 
themed online Zones were introduced, offering 
new ways to access the station’s archive. 
The Comedy Zone became a popular choice, 
for listeners across the uK, on the BBC iPlayer.

Industry recognition included two sony radio 
academy awards, nominations at the Celtic 
Media festival and a win at the Mental health 
Media awards.

January 2009 saw the launch of the 
multiplatform Burns project and the  
Investigation strand offered new revelations 
about serial killer Peter Manuel. 

There was new comedy and monthly  
drama from in-house and independent 
producers including works by david Greig  
and Iain finlay Macleod.

our SoundTown project moved to alva 
academy in Clackmananshire. There, pupils 

recorded a song for Comic relief which 
reached number one in both the scottish 
and uK Indie-label charts. 

The station was also part of BBC scotland’s 
landmark Scotland’s History project, with seven 
different series and downloadable audio walks 
produced with the open university.

arts and live music featured throughout the 
year, with weekly slices of both available through 
The Arts Café and through the wide range of 
music programme offerings, including extensive 
coverage of events such as Celtic Connections, 
T in the Park and the Glasgow Jazz festival.

network radio
Throughout 2008/09 our radio drama 
department was a key supplier to BBC radio 4, 
radio 3 and radio 7. seventy hours of work 
included dramatisations of lewis Grassic 
Gibbon’s classic Sunset Song, Ian rankin’s Rebus, 
readings of ford Madox ford’s The Good Soldier 
and Janice Galloway’s This is Not About Me. 
There was original drama from leading writers 

edi stark.
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such as donna franceschild, denise Mina and 
ronald frame and new writers included adam 
Beeson, whose debut drama Christmas Eve  
won the prestigious richard Imison award. 

In addition, our features teams produced output 
for BBC radio 2, 3, 4 and World service.

The bulk of our network output was produced 
for BBC radio 4, with various programmes 
reflecting contemporary scotland – Burns the 
Brand, Langoustines on the Clyde and Putting for 
Profit, on donald Trump’s plans to create the 
‘best golf course in the world’ near aberdeen. 

The year also saw strong political contributions 
to the Westminster Hour. The science team 
produced the IT series, Click On, as well as major 
series such as the three part Islam and Science. 
The genealogy magazine Tracing your Roots has 
been commissioned for a fourth series. 

Music producers collaborated with BBC radio 1 
on output from T in the Park and the sXsW 
festival in Texas. There was similar collaboration 
with BBC radio 3 on a wide range of 

programming from the edinburgh International 
festival – in addition to regular jazz output 
for that station – and for BBC radio 2, we 
produced a one hour special from the Celtic 
Connections festival. 

bbC radio nan Gàidheal
In a significant year for Gaelic language 
broadcasting BBC radio nan Gàidheal saw 
its audience reach rise from 67% to 68.5%. 
listeners were offered additional access to 
programmes via BBC alBa, with BBC radio 
nan Gàidheal operating as the sustaining service 
when television programmes are off-air. 

other highlights have included a focus on 
writing, with series for young people exploring 
the craft of writing, serialisation of a new Gaelic 
novel and Mo Roghainn Fhèin (My Choice) 
audience events where guests chose their 
favourite pieces of poetry and prose. 

a rich aural travelogue taking in countries as 
diverse as africa, russia and the usa added 
colour and variety across the year. 

evelyn Coull, Kirsteen Macdonald, fiona MacKenzie.



14

Topical issues such as the rapid increase in fuel 
prices and ‘green’ energy in rural scotland were 
explored in a week of special programming 
which included contributions to output as 
varied as children’s programmes and Smuain  
na Maidne (Thought for the Day).

online 
BBC scotland’s websites, in 2008/09, showed 
an increase across the board in online reach, 
accessed by three million unique users per 
week in the first quarter of 2009 (up from 
2008’s weekly average of 2.9 million). 

news, sport and learning continue to dominate 
the online statistics, supported by our core sites 
– radio scotland, scotland’s Music, scotland’s 
history, scotland outdoors, scotland’s six  
‘local’ sites, river City and the scotland 
homepage itself. 

Key highlights across the year included the 
perennially strong performance for Bitesize 
standard Grade and higher, which attracted 
over six million visits by 500,000 unique users 
during the exam period of april and May. 

In mid-July, T in the Park built on the 
multiplatform success from 2007, delivering  
a wide variety of content across television, radio,  
‘red button’ and online. The website attracted 
1.3 million page views by nearly 250,000 users 
over the weekend of the festival and during  
the weeks that followed. 

The launch of the football season in august 
brought audiences in their droves to scotland’s 
sport sites: the twin-header of on-demand 
game-by-game sPl highlights alongside the 
innovative Predictor game attracted 2.6 million 
unique users in august alone. 

september saw the launch of BBC scotland’s 
largest online archive project to date: the 
learning Zone scotland broadband clips library. 
It provides over 500 on-demand clips from the 
wide archive of scottish schools programmes 
across a huge variety of subject areas. new clips 
are added daily. 

november was dominated by the launch of the 
Scotland’s History year-long campaign, alongside 
the transmission of A History of Scotland on BBC 

serVICe PerforManCe 
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one scotland. The accompanying site will be 
the online home of all BBC scotland history 
content, containing a wealth of embedded video 
and audio, interactive maps and timelines, and 
a lively debate forum. The site also contained a 
first for BBC scotland: the innovative Lostpenny 
augmented reality game, merging fiction, 
social interaction and research and historical 
investigation. over the year, Scotland’s History 
online received 1.64 million page views by over 
500,000 unique users. 

To celebrate the 250th anniversary of his birth, 
a Burns online site launched in January, offering 
exclusive recordings of all his poems by sean 
Connery, robert Carlyle, robbie Coltrane,  
Tony Blair and hrh the Prince of Wales, 
amongst others. Coverage on BBC radio 
scotland, BBC radio 4 and prominent 
positioning on the main BBC homepage  
helped the site archive 500,000 page views  
by 140,000 unique users in January alone. 

In february an article on the scotland 
outdoors site, exploring the appearance  

of a mysterious alien jelly, was picked up across 
the BBC, becoming the second most ‘clicked-
through’ promo on the main BBC website  
to date – 340,000 people so far have visited  
this single page, 23% of all traffic to the 
outdoors website. 

In March, a micro-site supporting BBC radio 
scotland’s M8 season with additional video and 
photo content, proved so popular that it out-
performed the main BBC radio scotland site. 

across the year, blogs from political 
correspondent Brian Taylor, presenters Bryan 
Burnett and Graham stewart, head of radio 
scotland Jeff Zycinski and new learning officer 
Claire McCallum helped to build links with 
communities across scotland. We are better 
and more agile than ever before in supporting 
live events, this year including the edinburgh 
festival, Proms in the Park, The national Mod 
and Celtic Connections. scotland’s stable of 
podcasts continued to show healthy growth, 
with three added during the year – scottish 
Business, scotland’s Gardens and Completely 

Bryan Burnett. Iolaire.

“ True excellence is seldom seen and this was truly beautiful.” 
viewer comment on auld lang syne: robert burns at Celtic 
Connections 2009
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Burns, which offers the audience twice weekly 
downloads of Burns’ works.

BBC Vision multi-platform commissions included 
a new game for Lazytown Extra, content to 
support the new series of Nina and the Neurons 
and innovative application developments via 
Project Prototype in partnership with the 
university of abertay. 

outreaCh 
Throughout the year there are a variety of 
opportunities – from tours to concerts and 
shows – for licence fee payers to gain better 
understanding of what we do. Moreover, BBC 
scotland produces a range of off-air events 
which add more value for audiences by going 
beyond the programmes to provide enjoyable 
and informative experiences that allow them to 
engage directly with the shows they love and, in 
turn, with the organisation. 

Glasgow’s river festival took place in July and 
BBC scotland hosted a number of interactive 
activities for families; including news reading; 
sports commentary; games with childrens’ 

favourite, Raven; and experiments with Nina 
and the Neurons. Thousands took part in the 
festivities across the weekend and the feedback 
we received illustrated the importance of face-
to-face experiences in building relationships  
with our many audiences.

of equal impact, later in the year, was the series 
of concerts to celebrate the Scotland’s History 
campaign. from a large scale launch concert at 
stirling Castle to smaller, more intimate recitals 
in historical locations across scotland, these 
events, featuring the BBC scottish symphony 
orchestra (BBC sso), welcomed invited guests  
and members of the public. 

In 2009, Ilan Volkov’s final season as Chief 
Conductor of the orchestra, was certainly one  
to remember, whether the concerts were enjoyed 
via broadcast, in the concert hall or online.

across the year, the BBC sso reached over 
45,000 people in performances throughout 
scotland, from its home base in Glasgow’s City 
halls to aberdeen, edinburgh, Inverness, ayr, 
stirling, dornoch and haddington.

serVICe PerforManCe 

BBC scottish symphony orchestra.
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Two standout performances from the highly 
successful russian Winter series at City halls – 
which was broadcast live in its entirety, on BBC 
radio 3 – were ‘visualised’ for online audiences 
and amassed an impressive total of nearly 4,000  
on-demand hits within a five week period.

other highlights included a glamorous nod 
to hollywood with Christmas at the Movies 
for BBC radio scotland and the BBC sso 
continued to support the annual outdoor 
spectacular Proms in the Park, which 
attracted15,000 people to the live show 
on Glasgow Green. 

Moments of genuine inspiration, especially for 
new audiences, were provided through listen 
here!, a big weekend of free music last summer 
which enabled 3,500 people of all ages to 
get involved in some unforgettable orchestral 
experiences. 

The BBC sso has also established a successful 
partnership with sistema scotland, the highly 
acclaimed music education project in raploch, 
stirling to transform children’s lives through 

music, empower communities and grow future 
orchestras. early evidence clearly shows an 
immediate and significant benefit to the whole 
community from the developing programme  
of performance and learning.

since moving to City halls, the orchestra 
has become part of a group of resident 
organisations all focussed on providing 
educational opportunities across age ranges, 
musical genres and experience. one of the 
first, and undoubtedly most successful of these 
initiatives, was the formation of the Merchant 
Voices, City halls’ own community choir. around 
70 people from communities throughout 
Glasgow now regularly meet as an ensemble 
together with players from the orchestra who 
coach them during the session over a 20  
week period.

such experiences underpin the BBC scotland 
events strategy – supporting our objective of 
placing audiences at the heart of everything we 
do by providing them with alternative ways in 
which they can engage with our content.

“ Connecting with our audiences has been an important element of BBC 
scotland’s activities in recent years, especially since the move, in 2007, to our 
new headquarters building at Pacific Quay in Glasgow. With thousands of 
visitors through our doors over the last two years, we are keen to ensure 
that licence payers have every opportunity to see how we make sure they 
receive the best possible service in return for their licence fees.”  
Ken MacQuarrie, director, scotland
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PrIorITIes  
for neXT year 

BBC scotland has identified five specific 
objectives as a focus for development over 
the next year. Through these, we will aim to 
deliver the highest quality content, reach out 
to all of our audiences with programmes and 
services that appeal and are relevant, develop 
our web services and broadband offer in line 
with demand, seek to explore how creative 
partnerships might offer ways by which we 
can better support the broadcasting industry 
in scotland and, in the process, ensure we have 
in place the mechanisms by which our staff can 
realise their full potential and reflect that in the 
content BBC scotland delivers to its various 
audiences.

audiences are at the heart of all that we do. 
for that reason we will concentrate heavily 
on delivering high quality, distinctive content, 
across radio, television and online, reflecting 
the experiences of those who live in scotland 
to themselves and to other parts of the uK, 
be that through drama, comedy or news and 
current affairs. 

reach is of particular importance and we 
will look to maintain the strength of BBC 
radio scotland in its ability to connect with 
listeners across the country. a similar focus 
will be adopted in relation to BBC alBa 

and the proposals to relocate some network 
programmes in scotland will start to take shape 
during the year. 

as we move ever-closer to a fully digital 
scotland, we will continue to build our 
multiplatform and online presence, in the 
process offering effective navigation and  
web links and developing our local and  
learning websites. 

We will look to identifying and exploring  
means by which we can, though appropriate 
public and private partnerships, help to support 
the broadcasting industry sector in scotland. 
and training and skills development will be 
a priority as we seek to ensure that our staff 
are best equipped to deliver the content justly 
demanded of us by our audiences.
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key prioriTy highlighTS

distinCtive, innovative, hiGh Quality Content 
We will seek to reflect the experiences of all who live in scotland, 
its people, places and potential. landmark programming will 
feature prominently and, in news, there will be a renewed focus  
on the big stories as they impact on scotland. 

value to all audienCes  
We aim to ensure that our programmes and services reach  
out to audiences on every platform and in every genre. 

buildinG diGital sCotland  
our priorities in 2009/10 are to make our web services as 
accessible and user-friendly as possible and to develop compelling 
content for broadband.

partnerships  
Creative partnerships and collaborations offer an important 
route towards developing a thriving and sustainable broadcast 
production base in scotland. We will explore how best we might 
use our resources and technologies to help develop that base  
and support public service broadcasting in scotland. 

the Most Creative plaCe to WorK  
We will look to ways of developing our staff to ensure that their 
performance and potential is brought to bear on delivering the 
highest quality service for our audiences. 
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hoW To ConTaCT  
The BBC

If you wish to find out more about the BBC’s year – including full 
financial statements and each service’s performance against its 
statement of Programme Policy – then please visit  
www.bbc.co.uk/annualreport 

If you want to know more about how the BBC is run then 
please visit www.bbc.co.uk/info 

BBC Information is our audience’s virtual front door to the BBC. 
If you have a question, comment, complaint or suggestion about 
BBC programmes and services, then please write to us here:

bbC information
Po Box 1922 
Glasgow G2 3WT

Telephone: 03700 100 222* (lines are open 24 hours a day, 
seven days a week. Calls may be monitored or recorded for 
training purposes.) 
Textphone: 03700 100 212* 
fax: 0141 307 5770

Website: www.bbc.co.uk/feedback 

last year we had over 1.6 million contacts from  
the general public.

*  0370 numbers are called ‘uK wide’ and cost no more than calls to 01 or 02 
geographic numbers.

bbC scotland management

from left to right:  
Top row: 
Bruce Malcom,  
Chief operating officer

Wendy aslett,  
head of hr & development

second row: 
donalda MacKinnon,  
head of Programmes & services

Third row: 
Ian small,  
head of Public Policy & 
Corporate affairs

Ken MacQuarrie,  
director, BBC scotland

fourth row: 
Mairead ferguson,  
head of Marketing, Communications 
& audiences

fifth row: 
donald Iain Brown,  
head of Talent division & Change

Catherine smith, head of strategy

www.bbc.co.uk/annualreport
www.bbc.co.uk/info
www.bbc.co.uk/feedback
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“ 2008/09 SAw 
SignificAnT progreSS 
mAde in ScoTlAnd 
TowArdS BBc’S 
TArgeT of AT leAST 
8.6% neTwork Spend 
per Annum.” 
BruCe MalColM

“ The rAnge And 
QuAliTy of our 
ouTpuT, on Tv, rAdio 
And online, reflecTS 
The weAlTh of 
ScoTlAnd’S creATive 
TAlenT, in-houSe And 
AcroSS The independenT
producTion SecTor.”
donalda MaCKInnon

“ in 2008/09 pAcific 
QuAy recorded 
BBc ScoTlAnd’S 
BuSieST ever STudio 
uTiliSATion rATe – 
And we Are AlreAdy 
on TrAck To BreAk 
ThAT record in 
2009/10.”  
Ken MaCQuarrIe

 
 




