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When I wrote my Controller’s Overview last year I did so 

having just moved into our new headquarters at Pacifi c Quay 

in Glasgow. Our offi cial opening soon followed and, in the ten 

months since then, we have started to realise some of the 

incredible potential of this building. Indeed many thousands 

have already been able to attend numerous large scale live 

events right here at Pacifi c Quay in a way that was not possible 

in Queen Margaret Drive.

Although this happened at a time when the BBC as a whole 

was having to be as effi cient as possible, following the smaller 

than expected licence fee settlement, I was excited by the 

prospect of creating great content for audiences in Scotland 

and further afi eld. That we achieved such a technically complex 

move relatively smoothly says so much for the dedication and 

expertise of our staff who worked tremendously hard to get

to grips with new systems and a new environment.

An important part of our work has been to focus on increasing 

the amount of our network programming, while raising the 

quality of our output. Such an approach is also central to the 

BBC’s overall plans to build vibrant, sustainable production 

centres outside of London.

Indeed, on the day the building was offi cially opened, the 

Director-General stated that the value of network programme 

production from Scotland not only can, but must, grow to a 

level that is, at least, proportionate to the nation’s percentage 

of the UK population – and that this should be regarded as a 

‘fl oor’ rather than a ‘ceiling’.

The BBC Trust Impartiality Report on news reporting in the 

nations and regions of the UK and the establishment of the 

Scottish Broadcasting Commission have seen broadcasting 

move further into the public spotlight. I fi rmly believe that BBC 

Scotland is entering a period of production growth. It has an 

important contribution to make to Scotland’s creative sector 

and for that reason I very much welcome the public debate 

which is currently focussed on broadcasting.

Now settled in at Pacifi c Quay, we are pushing to deliver a 

wide variety of creative content from our production centres 

across Scotland over the next few years. In drama, comedy 

and entertainment, children’s, factual, sport and news, our 

production teams are working on a diverse range of different 

projects for audiences. 

In the year ahead, a number of signifi cant developments will 

take place. There’s the launch of the new Gaelic Digital Service 

in just a few months’ time which we’re working on along with 

our partners in the Gaelic Media Service; there’s the digital 

switchover in the Borders in November; and we have a series 

of major new programmes planned that we hope will entertain 

audiences both in Scotland and the UK as a whole.  

Our programme-makers have been enthused by the move 

to PQ – and in particular by the fl exibility it provides for 

content production and the potential it offers to connect more 

effectively and meaningfully with our audiences. I’m confi dent 

that the benefi ts of our new building will be refl ected in our 

output in the months and years ahead. 

It’s a hugely exciting time to be working in the broadcasting 

industry here in Scotland and one we aim to make the most

of for the benefi t of all our audiences.

Controller’s
Overview

Ken MacQuarrie

Controller, BBC Scotland
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Audiences remain fi rmly at the heart of everything we do.

And we know that the one thing they appreciate is a compelling 

story, brilliantly told. From the drama of River City to the BAFTA 

award-winning documentary Parallel Worlds, Parallel Lives and 

Black Watch: A Soldier’s Story, BBC Scotland again this year 

looked to capture the nation’s imagination.

River City celebrated its fi fth birthday in September, its

enduring popularity refl ected in the fact that during 2007

over half of the Scottish population (55%) tuned in to watch

at some point during the year. Recently made available on 

the BBC iPlayer, River City can now be enjoyed by audiences 

across the UK. And, for the fi rst time, BBC Scotland’s drama 

department is to commission three original 60 minute dramas, 

for viewers in Scotland, to be produced this summer.

On network, Waterloo Road completed its third series, ending 

with an outstanding 5.5 million viewers. There has been a 

signifi cant increase in drama commissions for 2008/09. Over 

the next 12 to 18 months BBC Scotland’s drama department 

will work on a further six network series and three 90 minute 

single fi lms. The new commissions feature stars such as Kenneth 

Branagh, Daniela Nardini, Annette Crosbie, Alex Kingston, 

Anthony Sher and Martin Shaw.

From science and technology to social affairs, arts, culture and 

natural history, BBC Scotland’s documentary output mined a 

rich vein in 2007/08. Modern – and historical – Scotland was 

charted across a range of topics, from Boys Beyond Bars (which 

returned to the stories of the young offenders whose often 

chaotic and desperate lives had been captured in the award-

winning Boys Behind Bars) and The Man Who Cycled The World,

a four-part documentary which charted Mark Beaumont’s epic 

attempt to break the world cycling record, to The Highland

Clans and Bill Paterson’s riveting narration of Thomas Telford:

The Man who Built Britain. Mountain, with Griff Rhys Jones,

Coast and Great British Journeys offered viewers fresh and 

fascinating insights into the country we all thought we knew 

so well. Make Me A Baby followed couples on the path from 

conception to childbirth, while, in HIV and Me, Stephen Fry 

made a deeply personal voyage of discovery to examine 

the devastating human impact of the disease. In music, BBC 

Scotland again offered coverage of Scotland’s festivals such

as Celtic Connections, T in the Park, Proms in the Park, and the

World Pipe Band Championships. And the landmark six-part

multi-platform series, Scotland’s Music with Phil Cunningham, 

attracted plaudits from public and critics alike. 

On network, factual programming highlights included

The Culture Show, BBC Four’s Pop on Trial, the three part 10 

Things You Didn’t Know About Tsunamis/Earthquakes/Avalanches 

and Jonathan Meades: Magnetic North, of which Robert Hants 

wrote in the Independent: “(It) has a sweep, an intellectual 

confi dence and a sense of mischief you won’t fi nd anywhere 

else on TV.”

Children’s programming introduced new editions of Me Too!

and Carrie and David’s Pop Shop for CBeebies (the fi rst network 

television programme to be shot in the new BBC Scotland 

headquarters building at Pacifi c Quay). Raven: The Secret Temple 

was a mainstay of CBBC and children’s programming on 

network BBC One and BBC Two engaged its young audience 

with the narrative science magazine Nina and the Neurons and 

the children’s challenge programme Get 100. Hedz, the BBC’s 

fi rst children’s satirical comedy sketch show, proved to be a 

huge hit with its audience.

Television

The Culture Show 
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The new high-tech studio facilities at Pacifi c Quay also opened 

up opportunities for bigger, more ambitious programme-

making. The network Lottery Jet Set for BBC One, the last major 

programme to be shot at the Queen Margaret Drive studios 

in Glasgow, is to be followed by eight editions of the Lottery 

summer show, This Time Tomorrow, currently being recorded 

at Pacifi c Quay and hosted by Tess Daly. Pacifi c Quay has also 

been home this year to the network production of the early 

evening children v adults game show The Kids Are Alright, with 

John Barrowman (Doctor Who and Torchwood’s Captain Jack).

Sitcoms Dear Green Place and Legit, piloted in 2006/07, both 

went to six-part series and the BBC Scotland staples of Still 

Game and Only an Excuse? once again proved to be the nation’s 

favourite viewing as audiences saw in the New Year.

Sport – and in particular, football – proved to be as 

controversial a topic as it was popular with viewers. Many 

registered their disappointment that the fi nal games of 

Scotland’s Euro 2008 qualifying campaign were not available 

live on terrestrial television. BBC Scotland did, however, show 

highlights, in addition to carrying 22 live matches across the 

season, including Scotland’s away games against Georgia 

and Italy, virtually all of Aberdeen’s and Rangers’ UEFA Cup 

encounters in Europe, the CIS Cup and the latter stages, 

including the fi nal, of the Scottish Cup. Televised SPL highlights 

formed part of a package of sports rights acquisitions that also 

saw clips of all of the Premier League’s goals available, each 

week, on broadband, complementing the live coverage of

every single SPL game on radio and online. Mountain biking, 

rugby sevens, shinty, curling and equestrianism were only

some of the other sports covered across the year. 

Learning and education remain a core purpose for the BBC. 

The Bitesize website continues to grow in popularity with 

young learners, alongside new television, radio and innovative 

online content supporting the new Curriculum For Excellence. 

The News School Report event introduced journalism skills 

to seven Scottish schools in 2007, increasing to 21 in 2008, 

with tremendous response from staff and pupils alike. BBC 

Scotland’s drama and learning departments collaborated to 

offer six mini-episodes of River City, available online and as 

‘mobisodes’, in support of the RaW literacy campaign. The 

launch of the Learning Space within Pacifi c Quay offers both 

a venue and an opportunity for groups to learn how to make 

movies and animations, conduct interviews and to create their 

own news stories.

Phoo Action

Nina and the Neurons Stephen Fry: HIV & Me



“The station’s commitment to live 
music remained unrivalled, with 
more live concerts and recordings 
broadcast on Radio Scotland than 
on all of the other commercial 
stations in Scotland combined”

Clockwise from top L: Sports commentary event, Scotland v India cricket match; Pupils from Baldragon Academy, BBC Radio 

Scotland’s Soundtown for 2007/08; Good Morning Scotland; Recording of the Saturday, Sunday...And Monday play in Studio 1
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Radio

With its unique blend of speech and music programmes, BBC 

Radio Scotland continued to reach out to a weekly audience in

excess of one million listeners, a signifi cant achievement in what

is the most fi ercely competitive radio market outside of London.

Radio drama stepped up a gear, with 12 new plays appearing –

or due to appear – on Radio Scotland in 2008. Written by 

some of Scotland’s leading writers, including Alexander McCall 

Smith, Liz Lochhead and Ian Finlay MacLeod (whose comedy 

drama, Frozen, met with wide critical acclaim), they contribute 

to the 74 hours of drama and readings, produced in-house 

across the year, for Radio Scotland and for the BBC radio 

networks.

News and politics programming remain at the heart of the 

schedules, covering the local, national and international agendas 

and the political landscapes of Holyrood, Westminster and 

Brussels. Good Morning Scotland continued to attract the highest 

number of weekday listeners to the station, the extension of 

the Morning Extra slot brought greater audience interaction

and comment on many of the topics dominating the news 

agenda and further investment in investigative journalism

added a sharper edge to that area of programme output.

Audience participation was also central to the success of

programmes such as Write Here, Right Now, in which listeners 

were encouraged to write their own novels, and the 

Soundtown initiative, now in its 5th year and currently based

in Baldragon Academy in Dundee, also saw the pupils put

pen to paper to produce their own book of crime stories. 

Work on the multiplatform Scotland’s Music culminated in a 

special concert from the Queen’s Hall in Edinburgh for the 

Burnsong Festival. And the station’s commitment to live music 

remained unrivalled, with more live concerts and recordings 

broadcast on Radio Scotland than on all of the other

commercial stations in Scotland combined. 

Sketch show comedy looked north in 2007/08, with Radio 

Scotland’s fi rst Doric comedy, Desperate Fishwives, and sitcoms 

such as Having It All blurred the fi ne line between comedy 

and drama. Veteran comedian Stanley Baxter was tempted 

out of retirement to perform a series of fi ve radio stories and 

there were outings for a number of new comedies, including 

Ellis Island, the historical satire The Knox Factor and Free Falling, 

which heralded a return to the airwaves of James Macpherson.

The Saturday Sportsound programme followed every kick of

the ball in a season that saw Scotland on the brink of Euro 

2008 qualifi cation, Rangers in the fi nal of the UEFA Cup, the 

tragic deaths of Phil O’Donnell and Tommy Burns and a nail 

biting end to the SPL title race. To top and tail the action 

each Saturday, Tam Cowan and Stuart Cosgrove continued 

to build their loyal fan base with a mixture of irreverent and 

knockabout humour in Off The Ball and Jim Traynor gave those 

who follow the beautiful game a chance to let off steam in the 

ever-popular Your Call.

More and more listeners accessed Radio Scotland online 

and football commentaries were a clear favourite, alongside 

programmes such as Iain Anderson and Pipeline. The Scotland 

v Pakistan Twenty20 World Cup match in July accounted 

for 13,000 hours of audio streaming, easily rivalling that of 

any major football match. The regular blogs from presenters 

such as Bryan Burnett helped to extend the contact between 

Radio Scotland and its audiences and Blether with Brian, which 

offers comments on the political events of the day from BBC 

Scotland’s political editor Brian Taylor, has now become a 

staple part of Scottish political life, referenced and referred

to by politicians from across the parties. 

Children in Need offered an opportunity to experiment with 

an online audio initiative and, for four weeks around the charity 

day, in November 2007, the online radio station Radio Pudsey 

broadcast for three hours each day to fundraisers and others 

involved in the event.

In one of the most innovative and exciting of recent 

developments, the Radio Scotland schedules, from midnight 

until 6.00am, have been allocated to ‘zones’ which carry 

programmes focussed, on respective nights of the week, 

around fi ve specifi c themes – arts, classical and jazz; comedy; 

Celtic and traditional; history and new music. Individual 

programmes are also available, via the BBC Scotland website, 

for listeners to access and download on demand, a facility that 

undoubtedly points to the future of how radio content will be 

consumed in an increasingly multi-media, multiplatform world.

Desperate Fishwives



“The reach of BBC Scotland’s 
online services increased to
over 2.9 million users a week
in the first quarter of 2008, 
significantly up year on year
from 1.3 million users”

Websites clockwise from top L: BBC Scotland Learning; BBC Radio Scotland; BBC Sport Scotland; Bitesize
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Online &
Multiplatform

The reach of BBC Scotland’s online services increased to 2.9 

million users a week in the fi rst quarter of 2008, signifi cantly 

up year on year from 1.3 million users. A similar growth was 

experienced in average weekly page impressions, reaching

16.3 million in the fi rst quarter of this year.

News, football, exam revision and BBC Radio Scotland all 

proved to be the key drivers of traffi c to the websites. The 

Scottish parliamentary and local elections in May 2007 helped

to bring over 1.9 million users to the news website and the

terrorist attack on Glasgow Airport at the end of June also 

resulted in a signifi cant peak in traffi c, with around 2.2 million 

page impressions on the site over the week. In all, across 

2007/08, News Scotland averaged 7.2 million page impressions 

a week, attracting UK and international audiences.

Sports fans also found much to interest them online, with

the Sport Scotland site attracting an average of 3.4 million 

page impressions a week in 2007/08. Requests for audio and 

video content remained high across the year – in the fi rst 

three months of 2008, for example, listeners requested over 

half a million hours of live streaming of audio commentaries. 

The year also saw a signifi cant increase in requests for video

content, driven, to a large extent, by the availability of 

broadband clips of every Scottish Premier League game

across the season. This followed the successful acquisition

of the contract to broadcast highlights on broadband and

on television, to complement the comprehensive coverage

of the League, live, on radio and online.

Education sites also continued to draw large numbers of users. 

Bitesize remained a popular destination for those revising for 

exams. Work is currently under way to develop a Learning 

Broadband Clips Library which will seek to unlock elements 

of the BBC Scotland programme archive, allowing pupils, 

students, teachers and others access to content online and

on-demand. Education highlights of the year included the

launch of a new homepage and the success of the Highland

Lives digital storytelling project which, spread across ten 

locations in the Highlands, resulted in a series of short fi lms

for television, shot and narrated by local people.

Traditional music also continued to attract signifi cant audience 

interest, via the BBC Radio Scotland website, with Reel Blend, 

Pipeline, Travelling Folk and Iain Anderson all regularly attracting 

signifi cant numbers of requests for on-demand streaming, as

did Off The Ball and the Sport Scotland website.

The presence of BBC Scotland programmes on the BBC iPlayer, 

which was launched on Christmas Day 2007, grew steadily

over the fi rst three months of 2008, with River City, Newsnight 

Scotland, Holyrood Live and Landward just some of the 

programmes made available to online audiences across the UK.

Multiplatform initiatives also took off in 2007/08, a direct

result of the decision to move towards a 360 degree approach 

to content and programme commissioning. Live coverage of 

T in the Park was made available on television, radio, online and 

for mobile devices, for Scotland and across the UK. Nearly one

million people watched on BBC Three, up 150,000 on the 

previous year, and the website, which allowed the event to be 

streamed, drew 1.7 million page impressions across the month.

From coverage of live events such as the Royal National Mod

to the introduction of audiovisual materials to support BBC 

Radio Scotland’s long-established Beechgrove Potting Shed,

from the success of Bryan Burnett’s Get It On blog to the

increasing availability of podcasts such as Scotland’s Funny Bits 

(the most popular podcast across BBC Nations and Regions’ 

output), BBC Scotland’s online and multiplatform offers 

continued to go from strength to strength across 2007/08.

BBC iPlayer



“A new business programme has 
been introduced on Radio Scotland 
on Sunday mornings as part of 
a number of measures aimed at 
improving coverage of business
and economics”

Clockwise from top L: Glenn Campbell; Shereen Nanjiani; Jackie Bird and David Robertson

9



10

2007/08 was a strong year for BBC Scotland’s news and 

current affairs output. 

Over this period, the users for the online news service rose 

from 1.1 million to 1.9 million per week. 

In 2007/08, BBC Scotland’s TV news bulletins – Reporting 

Scotland – were watched by an average of 2.2 million people 

per week. 

Coverage of the Scottish Elections in May 2007 included four 

special television debates. Newsnight Scotland was extended 

each night to cover the campaign. Good Morning Scotland 

set the agenda each day with key interviews and refl ected 

the debate by presenting from locations around the country. 

Online coverage included lunchtime webcast debates with 

many of the smaller parties and a series of video items 

produced for the Scottish Elections website. Audiences were 

also encouraged to sign up for an election results service, 

delivered via text messages directly to their mobiles.

Overall, 66% of the audience felt that BBC Scotland’s coverage 

of the campaign had helped them to reach a more informed 

decision on how they would vote in the election.

In June 2007, the newsroom responded to the Glasgow terror 

attack by broadcasting several hours of rolling news on Radio 

Scotland in the hours immediately after the incident. Special 

television news programmes were broadcast. A week later,

a special debate, Scotland after the Bomb, which looked at the 

complex issues raised by the attack, was simulcast on television

and radio.

Newsnight Scotland won the BAFTA Scotland award for news 

and current affairs for a special 30 minute documentary,

Did Your Vote Count?, which investigated the reasons why 

140,000 votes were discounted on election night.

Congo to Motherwell, a documentary which followed refugees 

moving from Africa to Lanarkshire, won both the Scottish and 

UK Amnesty International Media Awards. 

The Politics Show – presented by Glenn Campbell on Sunday 

lunchtimes – broke several important political stories. These 

included Wendy Alexander’s call for a referendum on 

News &
Current Affairs

independence; the revelation that First Minister, Alex Salmond, 

had held talks with the Trump organisation about the planning 

application for a new golf resort; and an interview with the 

Prime Minister in which he said he would look at taking some 

political powers back to Westminster. 

Political editor Brian Taylor’s blog – Blether with Brian – is now 

among the most popular produced by the BBC. His webcasts 

with Scotland’s political leaders from the party conferences have 

also proved popular and produced signifi cant news stories. 

BBC Scotland negotiated access for TV cameras to the High 

Court to record the judgements in two high profi le murder 

appeals – Luke Mitchell and Nat Fraser. Excerpts from these 

recordings were broadcast on radio and television and the 

complete judgements were made available in video online.

In 2007/08, BBC Scotland set up an investigations unit, under 

the leadership of Marcus Ryder, to increase the amount of 

original journalism broadcast. Early output from this unit 

included a trilogy of TV documentaries on the Scottish justice 

system looking at police assaults, prison overcrowding and

a case of police corruption.  

BBC Scotland’s journalists produced four editions of Panorama, 

including Sam Poling’s undercover investigation into the security 

industry – Britain’s Protection Racket.

In February, an investigation into Scotland’s knife, alcohol and 

gang culture resulted in a 90 minute TV special Wasted Nation –

a mixture of strong documentary and informed studio debate.

More local radio news bulletins were introduced for listeners

in the Highlands and Islands. This extended service across the 

day will also be introduced in the north east of Scotland.

A new 8.00pm television news summary was also launched.

The audience for this includes 130,000 new viewers aged under

35 who previously have not been regular consumers of BBC 

Scotland news services. 

A new business programme has been introduced on Radio 

Scotland on Sunday mornings as part of a number of measures

aimed at improving coverage of business and economics. 
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Much of the year was dominated with the planning required

to deliver a multiplatform Gaelic Digital Service in conjunction 

with the Gaelic Media Service. After honing the initial 

proposition, at the request of the BBC Trust, approval was 

granted in January and the eagerly anticipated launch, on DSat, 

DCable and broadband, is scheduled for September 2008.

Programme highlights across 2007/08 include a second series 

of Rapal TV. Continuing its aim to showcase young musical 

talent from across Scotland, the programme was extended 

from 15 to 30 minutes, with the production team operating on 

a multi-media basis across both its television and radio versions. 

Gabh Gnothach, a fi rst series commission for Spangle, funded by 

the Gaelic Media Service, targeted the younger audience as it 

explored what it takes to be a successful entrepreneur.

The popular Gaelic pre-school slot on BBC Two Scotland was 

also extended and is now on air, each weekday morning, for 50 

weeks of the year. Working in association with the Gaelic Arts 

Project, BBC Alba fi lmed and streamed live from Stornoway 

the ambitious Hiort event, a Gaelic opera about St Kilda which 

was broadcast simultaneously in four other European countries. 

The European current affairs series Eòrpa continued to go from 

strength to strength, fi nding favour with Gaelic and non-Gaelic 

speaking audiences. In its report on news and current affairs 

output in Scotland, published in May, the Scottish Broadcasting 

Commission noted that, at all of its public meetings, the 

programme had been commended for its ‘ambitious 

explanatory journalism’. 

Aimed at learners and native speakers of Gaelic, a new online 

Gaelic language news service was launched, its extended 

range covering Highland, Gaelic language and island stories and 

incorporating a Scotland-wide weather page. 

BBC Radio nan Gàidheal’s Derek Murray was voted the

2008 Celtic Media Festival’s Radio Personality of the Year.

In succeeding last year’s winner, Mary Ann Kennedy, it is the 

fourth time a Radio nan Gàidheal presenter has scooped the 

prestigious award. On air, the Coinneach programme celebrated 

its 15th birthday; the weekly Spòrs na Seachdain continued to 

offer incisive reports and comment on a wide range of sports 

and the re-introduction of Gaelic football commentary during 

Scotland’s Euro 2008 qualifying campaign proved popular with 

listeners. Marking the Highland Year of Culture, the Cuairtean 

website was launched in September, offering the audience 

virtual tours around areas of the Highlands and incorporating 

archive radio interviews, visuals and other related information. 

The website tied in with the transmission of radio and TV 

documentary series. 

Chaidh mòran obrach a dhèanamh thar na bliadhna a’ 

deasachadh airson Seirbheis Dhidseatach Ghàidhlig ioma-

mheadhanach a chur air chois an co-bhoinn le Seirbheis nam 

Meadhanan Gàidhlig. Dh’iarr Urras a’ BhBC beagan leasachadh 

a dhèanamh air a’ chiad tagradh, agus thugadh cead airson na 

seirbheis anns an Fhaoilleach. Tha fadachd ann a-nis gus an tèid 

a cur air bhog air DSat, DCable agus air a’ bhann leathann,

is dùil ri sin anns an t-Sultain 2008.

Am measg nam prògraman barraichte ann an 2007/08 bha 

sreath eile de Rapal Tbh. Leudaicheadh am prògram o 15 gu

30 mionaid, agus e a’ toirt àrd-ùrlar do thàlant ùr ann an ceòl 

air feadh Alba, an dà chuid air telebhisean agus rèidio. Bha Gabh 

Gnothach, a’ chiad sreath a chaidh a choimiseanadh bho Spangle 

le maoineachadh bho Sheirbheis nam Meadhanan Gàidhlig, ag 

amas air ùidh òigridh a dhùsgadh ann a bhith a’ stèidheachadh 

gnìomhachas. 

Leudaicheadh an ùine air BBC Dhà Alba do chlann fo aois

sgoile cuideachd, agus a-nis thathar a’ craoladh dhaibhsan

gach madainn Diluain gu Dihaoine mu 50 seachdain anns

a’ bhliadhna. Chaidh BBC Alba an co-bhoinn ri Pròiseact nan 

Ealan gus an tachartas Hiort a chlàradh, ga chraobh-sgaoileadh 

air-loidhne beò à Steòrnabhagh. Rinneadh an opara Ghàidhlig 

seo mu Hiort ann an ceithir rìoghachdan Eòrpach eile aig

an aon àm.

Lean an t-sreath Eòrpa a’ dol bho neart gu neart, a’ faighinn 

moladh an dà chuid bho luchd-labhairt na Gàidhlig agus 

bho fheadhainn nach tuig i. Anns an iomradh a dh’fhoillsich 

Coimisean Craolaidh na h-Alba anns a’ Chèitean air 

naidheachdan is cùisean an là, chuir iad an cèill gun deach 

moladh a dhèanamh air a’ phrògram aig gach coinneamh 

phoblach a bh’ aca le inneas ga dhèanamh air cho farsaing, 

fi osrachail agus a bha e. 

Chuireadh seirbheis ùr naidheachdan air-loidhne air chois do 

luchd-ionnsachaidh agus fi leantaich. Tha an t-seirbheis seo a’ 

tairgsinn naidheachdan mun Ghàidhealtachd agus na h-Eileanan 

agus a’ Ghàidhlig a thuilleadh air an duilleag a tha a’ sealltainn

na h-aimsire air feadh Alba.

Aig Fèis nam Meadhanan Ceilteach 2008 chaidh Derek 

Moireach ainmeachadh mar Phearsa Rèidio na Bliadhna. Tha

e a’ leantainn Màiri Anna NicUalraig, a bhuannaich an t-urram 

sin an-uiridh, agus mar sin ’s e an ceathramh neach air Radio 

nan Gàidheal a th’air an duais a chosnadh. Air an rèidio fhèin, 

ràinig Coinneach 15 bliadhna de chraoladh; lean Spòrs na 

Seachdain air le iomraidhean fi osrachail agus còmhradh air 

raon farsaing de spòrs, agus bha fèill mhòr air cunntas Gàidhlig 

air ball-coise nuair a bha Alba a’ strì gus faighinn gu Farpais 

Nàiseanta Ball-Coise na Roinn-Eòrpa 2008. Chomharraich 

an làrach-lìn Cuairtean Bliadhna Chultarach na Gàidhealtachd 

on t-Sultain, le turais air-loidhne ann an cuid de sgìrean na 

Gàidhealtachd. Bha agallamhan-rèidio, dealbhan agus fi os eile 

na lùib, agus bha an làrach ceangailte ri sreathan aithriseach air 

rèidio agus telebhisean.

Gaelic Gàidhlig

Opposite page, clockwise from top L: Eòrpa; Derek Murray; Cathy MacDonald



The BBC Scottish Symphony Orchestra, conducted by Ilan Volkov and led by Elizabeth Layton

“The City Halls concert series was 
presented to large and enthusiastic 
audiences throughout the season, 
and the orchestra was joined by 
some of the world’s leading artists”
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2007/08 was another defi ning year in the history of BBC 

Scotland’s cultural fl agship, the BBC Scottish Symphony 

Orchestra. As well as presenting acclaimed performances 

and broadcasts, the orchestra, under Chief Conductor Ilan 

Volkov, performed its traditional key roles at the BBC Proms 

and Edinburgh International Festival and gave successful 

performances at the Prague Autumn Festival. 

The orchestra delivered programmes for BBC Radio 3, BBC 

Radio Scotland, BBC Two and BBC Four, took on a high profi le 

artistic role in the Celtic Connections festival, and in September 

played before an audience of 20,000 on Glasgow Green at 

BBC Proms in the Park. At its home in City Halls, the orchestra 

provided accompaniment for the fi nalists of the Scottish 

International Piano Competition and the opening concert of

its winter concert season, The Planets, was broadcast live on 

BBC Two Scotland. 

The City Halls concert series was presented to large and 

enthusiastic audiences throughout the season, and the 

orchestra was joined by some of the world’s leading artists 

including pianists Steven Osborne, Nelson Freire and John Lill. 

The orchestra is central to learning projects within City Halls, 

and it established an amateur orchestra, the Merchant Sinfonia, 

allowing musical enthusiasts of all abilities to participate in 

orchestral performance. 

The BBC SSO was orchestra-in-residence at the St Magnus 

Festival in Orkney and presented successful concert seasons

in Aberdeen and Perth as well as performing in Ayr, Aviemore, 

Dornoch, Durness, Edinburgh, Inverness, Leeds, London and 

Stirling. The orchestra continued to build on its close relations 

with communities across Scotland with its ongoing video-

conferencing programme, which also allows it to connect to 

other orchestras and institutions internationally. 

In October, the orchestra announced that the eminent Scottish-

born conductor Donald Runnicles would succeed Ilan Volkov 

as Chief Conductor in 2009. The appointment was met with 

an extremely positive reaction in the international media and 

promises to reinforce the BBC SSO’s position as one of the

UK’s fi nest orchestras. 

BBC Scottish 
Symphony 
Orchestra

Caption: This is not the fi nal text.

Jamie MacDougall and Sally Magnusson, Proms in the Park A young participant at the BBC SSO’s Play It Again event in Glasgow



“These grants, which range from £300 
to £117,000, are making a difference for 
children and young people who may 
be affected by homelessness, neglect, 
abuse or poverty, or those who have 
encountered serious illness, disabilities 
and psychological disorders”

Terry Wogan and Jackie Bird at the Children In Need Dinner, Pacifi c Quay
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It was a record-breaking year for the BBC Children in Need Appeal in

2007. In Scotland the highest ever total of £1,680,742 was pledged on

the night and the highest ever UK total was raised – over £36 million.

Every part of BBC Scotland was involved in the Appeal on Friday 16th 

November – the television broadcast was the fi rst major live broadcast 

to come from the new studios in Glasgow at Pacifi c Quay. Radio Scotland 

broadcast Children in Need themed programmes throughout the day, 

Radio Shetland, Radio Orkney and Radio nan Gaidheal all gave their 

enthusiastic support and online produced a Scottish Children in Need 

website. Pacifi c Quay also played host to brand new online radio station, 

Radio Pudsey, which was a home for fundraisers right across the UK to

tell us what they had been up to. It used the latest technology available

to broadcast and this has led to the development of the new Radio

Scotland zones. 

In 2007, 224 grants worth £3,797,065 were made throughout Scotland. 

These grants, which range from £300 to £117,000, are making a difference 

for children and young people who may be affected by homelessness, 

neglect, abuse or poverty, or those who have encountered serious illness, 

disabilities and psychological disorders.

Children in Need web pages:

go to bbc.co.uk/scotland/pudsey and bbc.co.uk/pudsey 

Children in Need
The Tartan Army lends its voice to Children in Need
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Facts & Figures

Financial Trends 

BBC Scotland’s overall spend on local television

and radio has remained largely stable over the 

recent period. This trend is mirrored in hours of 

output, which are also broadly the same, at a time 

where there is a requirement to meet ongoing 

effi ciency targets. 

As predicted in last year’s Annual Review, BBC 

Scotland has experienced growth in its network 

television income. Using the same measurement 

basis as last year, BBC Scotland’s network television 

income has increased by some 30%, from £38.9m 

in 2006/07 to £51.8m in 2007/08. This increase 

is centred on our drama output, and refl ects the 

delivery of more episodes of Waterloo Road, and 

the introduction of new titles such as Phoo Action.  

However, it should be noted that the BBC has 

changed the basis by which it measures the

value of network television in the nations, using 

a methodology which is aligned to the Ofcom 

defi nition. Under this basis, network television

has increased by some 13% from £27.9m in 

2006/07 to £31.6m in 2007/08. This growth

can be attributed to increased business in the 

factual genre.

Notes

Radio Scotland & Radio nan Gaidheal *

The spend values for Radio Scotland & Radio nan Gaidheal

differ from those reported in the BBC Annual Report and 

Accounts 2007/08 under the Service Licence tables. This

is due to Service Licence reporting requirements adopting

a fuller re-allocation of central costs and overheads onto

BBC Services.

Network Television **

Includes all content delivered and executive produced by

BBC Scotland. In its Annual Report and Accounts 2007/08,

the BBC reports nations’ network television spend on the basis 

of broadcast programmes meeting the Ofcom defi nition of 

nations’ production. Using this defi nition, the television content 

from Scotland transmitted on the BBC networks is as follows :      

Hours of output (hrs) 2006/07 2007/08

BBC Scotland – Television 869 857

Radio Scotland & Radio nan Gaidheal 10,521 10,609

Network television 240 269

Network radio 474 418

Spend by area (£m) 2006/07 2007/08

BBC Scotland – Television 51.7 50.2

Radio Scotland & Radio nan Gaidheal * 23.1 23.2

Network income (£m) 2006/07 2007/08

Network television ** 38.9 51.8

Network radio 3.9 3.7

Hours of output – by genre/service

BBC Scotland – Television (hrs) 2006/07 2007/08

Gaelic 35 38

Drama, comedy, music & arts 100 93

News & current affairs 491 479

Sport 164 184

Children’s, education, factual & religion 79 63

Total 869 857

Further analysed as

In-house production 715 723

Independent productions 154 134

Total 869 857

Network Television (hrs) 2006/07 2007/08

Music & arts 39 37

Factual 42 57

Drama 14 29

Comedy & entertainment 51 54

Children’s 94 92

Total 240 269

Further analysed as

In-house production 155 191

Independent productions 85 78

Total 240 269
 2006/07 2007/08

Network Television £27.9m £31.6m
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BBC Information 

If you have a question or comment 

about BBC programmes or services, 

you can contact BBC Information. 

Write to: 

BBC Information 

PO Box 1922 

Glasgow G2 3WT 

Telephone: 03700 100 222* 

(24 hours a day, seven days a week) 

Textphone: 03700 100 212 

Fax: 0141 307 5770 

Website: bbc.co.uk/info 

For information about how to receive

the BBC’s digital services 

Telephone: 03700 10 10 10* 

Website: bbc.co.uk/digital 

For general television and radio

reception advice 

Write to: 

BBC Reception Advice 

PO Box 1922 

Glasgow G2 3WT 

Telephone: 03700 100 123* 

Textphone: 03700 100 212 

Website: bbc.co.uk/reception 

Get in touch

Programme and editorial

comments or complaints

If you think a BBC programme or 

website has fallen below the BBC’s 

editorial standards 

Write to: 

BBC Complaints 

PO Box 1922 

Glasgow G2 3WT 

Telephone: 03700 100 222*

Textphone: 03700 100 212 

Website: bbc.co.uk/complaints 

Or you can contact the Offi ce 

of Communications (Ofcom), an 

independent regulatory body, one of 

whose responsibilities is to consider 

complaints about standards, fairness

and privacy in broadcasting. 

Write to: 

Ofcom 

Riverside House 

2A Southwark Bridge Road 

London SE1 9HA 

Telephone: 0300 123 3000 

Fax: 0207 981 3333 

Email: contact@ofcom.org.uk 

Website: www.ofcom.org.uk 

BBC Audience Councils 

The Audience Councils in Scotland, 

England, Northern Ireland and Wales 

help the BBC Trust to understand 

the needs, interests and concerns of 

audiences throughout the UK, and to 

identify ways in which the BBC can 

better serve its audiences. If you want 

to contact the BBC Audience Council 

Scotland you can write to them at the 

address below: 

Head of Governance and 

Accountability Scotland 

BBC Audience Council Scotland 

Zone G.11 

40 Pacifi c Quay 

Glasgow G51 1DA

Website: bbc.co.uk/acs

For queries about your TV Licence, 

general enquiries or direct debit 

payments

Telephone:  0844 800 5870

Fax: 0844 800 5816

Email: tvlcsc@capita.co.uk 

Website: www.tvlicensing.co.uk 

If you would like a copy of this Review

in an alternative format e.g. large print, 

audio or braille, call 08000 564 756

or contact BBC Information.

* Calls to this number may be monitored 

or recorded for training purposes.  

0370 numbers are called ‘UK Wide’ 

and cost no more than calls to 01/02 

geographic numbers. 
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This Annual Review is made from 50% recovered fi bre, diverting waste from landfi ll; contains material 

sourced from responsibly managed and sustainable forests together with recycled fi bre; is manufactured 

to the ISO 14001 international standard, minimising negative impacts on the environment.


