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Yvonne: Hello – I’m Yvonne Archer and this is Weekender! 

 

 What comes to mind when you think of a weekend - perhaps visiting museums, 

going to the theatre and of course, a spot of shopping?  What if there’s a heavy 

rainstorm and you still need to go shopping? 

 

This week saw the biggest internet shopping day of the year – when the most 

money is made from people buying goods on the World Wide Web.  But are 

there any alternatives where shopping from home can be combined with a spot 

of entertainment?  Well teleshopping allows you to sit back and do just that... 

no rain, no cold, no crowds and no journey to the shops.  But is teleshopping a 

perfect solution?  What does this man think?  

   

Would you consider teleshopping? 

I can’t think of anything more mind-numbing than sitting in front of the TV watching people 

parade goods…  

 

Yvonne: As that man describes it - there’s a constant ‘parade’ of goods. The presenters 

try to entertain teleshoppers by showing us how to use and even wear the items 

that are on sale.  But that man still thinks that teleshopping is extremely boring.  

Did you notice the term he used to mean ‘extremely boring’?  

 

Would you consider teleshopping? 

I can’t think of anything more mind-numbing.  

Yvonne: He finds teleshopping ‘mind-numbing’ because watching so much television 

makes it feel as though his mind has stopped working properly… it makes his 

mind numb!   Can you think of any ‘mind-numbing’ activities?  Sadly, I can! 
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 This man has tried teleshopping – but is he happy with his purchase and what 

did he buy?  Try to find out and listen out for the way he begins his comment… 

 

Funnily enough, …. 

Funnily enough, yeah, I bought something about a month ago.  Yeah it was a little digital 

camera.  It arrived and I was quite pleased, yeah. 

 

Yvonne: So a rather pleasantly surprised and satisfied customer who bought a digital 

camera.  He began his comment with ‘Funnily enough…’ – a rather charming 

way to start talking about something that surprised you a little bit or was a 

coincidence.   

Funnily enough, …. 

Funnily enough, yeah, I bought something about a month ago.   

 

Yvonne: The advantages of teleshopping are obvious – especially if you find it difficult to 

move around.  But John Nicholson, who works for a busy teleshopping 

company here in London, says that there may be two disadvantages that we 

haven’t considered.  What are those two disadvantages? 

 

John Nicholson   

The downsides to teleshopping is that unlike on the high street where you’re free to choose 

whatever you want to buy, with teleshopping, you have to wait and see what’s being offered to 

you.  Also, I think there’s a danger that sometimes people can get a little obsessed and 

repeatedly buy things only stopping when their money runs out. 

Yvonne: If you actually go to the shops, you can look for and buy things straightaway.  

But with teleshopping, there can be a lot of watching and waiting involved.  

And the other disadvantage was much more serious.  Did you catch it?   

John Nicholson  

I think there’s a danger that sometimes people can get a little obsessed. 
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Yvonne: Some people can’t stop shopping even when they’ve no money left at all - 

which can become a serious problem - like any addiction.  Someone who’s 

addicted to shopping is sometimes called a ‘shopaholic’.  And that suffix - 

‘holic’ – is also used to create nouns describing people who suffer from other 

addictions – for example, listen out for ‘workaholic’, ‘chocoholic’ and 

‘alcoholic’ after today’s programme.  I’m sure you’ll be able to work out what 

they mean. 

 

  So given the downsides, how do the teleshopping companies persuade us that 

their goods are the best, making us buy them?  Here’s John again: 

 

John Nicholson – a rug 

In the teleshopping industry, a rug for example might be “hard-wearing, durable, long-

lasting”… all of which mean the same thing, but create an illusion in the viewer’s mind.    

 

Yvonne: Ah, so the language that the teleshopping presenters use is responsible.  Here’s 

another interesting example of teleshopping language: 

  

John Nicholson – antique of the future 

We’ll use phrases such as ‘an antique of the future’ 

 

Yvonne: Describing something new as ‘an antique of the future’ suggests that if we buy 

and keep it for a very long time, it could become very valuable and worth 

keeping for future generations... 

John Nicholson – antique of the future 

‘An antique of the future’ 

 

Yvonne: Clever stuff, eh – or is it?  What do you think?   

That’s all for today… Goodbye! 


