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Climate Asia’s research has used qualitative and quantitative methods to 
understand people’s perceptions of changes in climate and the environment 
as well as the impacts of these changes on their lives. The findings will 
inform adequate communication to support people’s needs in responding 
to these changes. 

Qualitative research 

In Pakistan, qualitative research included 17 in-depth interviews with experts and opinion-
formers, 16 audience focus groups and five community assessments across the country. The 
in-depth interviews were conducted with key experts and opinion-formers from central and 
local government, the media, the private sector, civil society, science and academia. Focus group 
participants were members of the public from rural and urban areas across the provinces of 
Sindh, Punjab and KPK. In each location, focus group participants were selected according to 
age, gender, occupation and social class to capture a diversity of views within the population. The 
locations for the five community assessments were chosen taking into account the geographical 
diversity of the country and the diverse climatic impacts. These were Badin (coastal and inland), 
Karachi (peri-urban), Rajanpur and Layyah.

Initial insights from some of this research and the communication development process, 
which included workshops and an evaluation of existing initiatives, shaped the approach to 
quantitative research.
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Quantitative research 

In Pakistan, the project surveyed 4,128 people following a stratified random sampling approach. 
First, the sample was divided between rural and urban, according to the proportion of the 
population. The urban population was divided into three provinces and the rural population into 
five provinces. Then, a multi-stage sampling approach was followed. In urban areas, four tiers 
of cities were selected according to population size. Cities were then selected within each tier. 
Next, circles were selected within each city or town. In rural areas, circles were selected within 
each province. In both urban and rural areas, circles were treated as the primary sampling unit. 
Further random methods were followed to choose households, and to choose respondents 
within each household.


