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Bringing impacts and 
action together to 
understand people 
in Indonesia
This section introduces the results of a segmentation analysis conducted 
by Climate Asia across the region. This analysis builds on research findings 
to produce insights that allow for better understanding of people’s needs 
in Indonesia. These insights can then be used to identify opportunities for 
communication that encourages effective action in response to changes 
in climate.

People in Indonesia vary in the changes in climate they perceive, the impact they feel as a result 
and the extent to which they’re taking action to respond to these changes.

Section 4 highlighted how people in Indonesia respond differently to the changes they face for a 
variety of reasons including:

• The impact they feel
• Their access to information
• The degree to which they feel connected with their community 

In order to understand people’s needs and identify opportunities to communicate with them 
effectively, Climate Asia has analysed survey data from across the region and placed people into 
five discrete segments, using a process called cluster analysis. Each segment varies in the factors 
that enable and prevent response. As such, each has different communication needs and can be 
supported in different ways. We have called these segments surviving, struggling, adapting, willing 
and unaffected.

The size of each segment represents the extent to which people perceive impacts and are taking 
action to respond to them. In Indonesia, the largest groups are the willing, who want to make 
changes but haven’t yet, and the unaffected, who are yet to see much change or feel much impact.
There are also considerable populations of surviving and struggling in the country, who are 
feeling impact but for different reasons are not responding very much, as well as the adapting, 
who both feel impact and are taking action to respond to it. 



058

07
Indonesia – many people are willing to take action

Not acting

Acting/planning to act

Low impact felt High impact felt

Surviving:  “Finding it too hard to take action” 

Struggling:  “Trying to take action but finding it very difficult”

Adapting:  “Acting and wanting to do more”

Willing:  “Worrying about tomorrow”

Unaffected:  “Believe there is no need to do anything”

Adapting

Unaffected

Struggling

Willing

Surviving

27%

11%

6%
24%

32%

More detail on how these audience segments were formed can be found at 
www.bbc.co.uk/climateasia. 
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Segments by demographics

Those feeling the most impact and taking the least action – the surviving – are more likely to be 
very poor. Large numbers of this group are farmers who experience the impact of changes in 
climate now. 

The struggling, another group that is experiencing the impact of changes in climate and facing 
barriers to action, are relatively evenly distributed across urban and rural areas and demographic 
groups. Slightly higher concentrations of this group were found in Eastern Java and the 
Eastern Islands. 

High concentrations of the adapting – a group that is feeling impact, but taking action to respond 
to it – are found in Western Java. A high number of people in this area have been exposed to 
more communication about climate and related issues – 38% compared with 32% nationally. 
People in this region gain information from a wide variety of sources, including health workers 
and NGOs. 

The willing and the unaffected are two groups that are not experiencing as much impact now. 
These people tend to be richer and the willing are most likely to be located in larger cities, while 
there are high numbers of the unaffected in rural areas.

The willing and the unaffected are two groups that are not experiencing as much impact now. 
These people tend to be richer and the willing are most likely to be located in larger cities, while 
there are high numbers of the unaffected in rural areas. 
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Total Surviving Struggling Adapting Willing Unaffected

Base 4985 228 894 429 1211 1044

% % % % % % %

Gender

Male 50 47 50 51 55 47

Female 50 53 50 49 45 53

Economic category

Very poor 21 34 23 24 22 20

Poor 31 27 32 33 28 31

Comfortable 44 38 44 42 46 48

Well-off 2 1 1 1 4 1

Occupation

Farmers 26 32 27 32 26 24

Housewives 30 30 29 24 25 33

Petty traders/
business men 13 11 15 13 15 11

Students/teachers 9 6 7 11 11 11

Region

Eastern Java 28 28 34 18 25 29

Western Java 32 33 29 47 40 20

Northern Sumatra 12 9 12 11 12 15

Southern Sumatra 14 15 9 8 5 28

Sulawesi 4 5 4 7 4 3

Kalimantan 3 2 1 2 6 1

Eastern Islands 7 8 11 7 8 4

Location

Larger cities 5 1 3 4 11 2

Smaller cities 39 36 40 40 41 36

Rural areas 56 63 57 56 48 62

The breakdown of Climate Asia segments

In Indonesia, 3,806 of the 4,985 people interviewed were included in the segment groups. For these respondents Climate Asia had complete data 
for the variables used in segmentation for these respondents.
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Surviving (6%)

“Finding it too hard to take action”

• 46% feel that it is not their responsibility to take action
• 76% cite having other priorities as a barrier to response 
• Only 49% are aware of the term climate change
• 7% have made changes to their livelihoods 

More than others, people in the surviving group feel high levels of impact as a result of changes 
in climate and resource availability. Although they are feeling the impacts, they are not willing to 
take action. They lack knowledge, money, information and interest in the issues. Those in the 
surviving segment have low levels of trust in government. For them, this issue is not a priority 
and is not talked about. They have very low levels of community co-operation and tend not to 
know others who are responding.

Surviving vs the rest of the population

-1 -0.8 -0.6 -0.4 -0.2 0 0.2 0.4 0.6 0.8 1

Willingness to change livelihood/lifestyle

Community co-operation

Impact felt

Responding to impact

Trust in government

Feel informed

Discuss issues with others

Knowledge of responses to impacts

Lack information/resources to respond

Sceptical of government

-1 is lower than average +1 is higher than average
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Aims for communication 

Encourage community participation: Although the surviving do not feel involved in 
their communities, encouraging participation in community activities could break their relative 
isolation and open up access to information and resources.

Show relevance: The surviving are not responding, because they do not understand the issue 
and feel they have other priorities right now. Connecting issues of climate change to their daily 
lives by providing practical information on how to take action will show the relevance of the issue 
and motivate them. 

Use trusted intermediaries: One way to influence the surviving and encourage them to 
take action is by communicating with people in their communities who are influential, particularly 
people from the same tribe or place of origin.
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Struggling (24%)

“Trying to take action but finding it very difficult”

• 96% say their communities work together to solve issues
• 99% say they value fitting in with others around them
• 89% feel they lack access to information
• 89% would take action if it made or saved them money

The struggling are feeling the most impact of any segment but are not taking much action. 
However, unlike the surviving, the struggling are willing to make changes. Lack of information and 
support prevents them from taking action. Despite strong community ties they do not discuss 
issues to do with food, water, energy and climate with their peers very much.

Struggling vs the rest of the population

-1 -0.8 -0.6 -0.4 -0.2 0 0.2 0.4 0.6 0.8 1

Willingness to change livelihood/lifestyle

Community co-operation

Impact felt

Responding to impact

Trust in government

Feel informed

Discuss issues with others

Knowledge of responses to impacts

Lack information/resources to respond

Sceptical of government

-1 is lower than average +1 is higher than average
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Aims for communication 

Promote discussion to help people make complex decisions: The struggling value 
fitting in with people around them and their communities. Encouraging discussion of potential 
options for response is likely to lead to communities making decisions about how to make the 
most of limited resources.

Take collective action: Communication could build upon the high level of community co-
operation by encouraging collective action. 

Highlight the financial benefits of adapting to changes: The struggling are more 
likely to act if there is a chance that action will make or save them money. 

Build networks: People feel connected to the community. This ethos can be harnessed by 
facilitating dialogue between communities so that ideas can be shared and issues discussed. 
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Adapting (11%)

“Acting and wanting to do more”

• 78% listen to weather forecasts and 61% have prepared a disaster plan 
• 45% expect to be highly affected by climate change in the future
• 69% feel prepared for an extreme weather event
• 94% value being respected in their community

The adapting are taking action now to cope with the changes they notice and the impacts they 
perceive. They feel relatively well informed about how to respond to changes in climate and 
availability of resources, but they want to know more as the actions they’re taking are not 
necessarily reducing the impact they feel. They are more likely than other groups to value and use 
technology. More than any other group they value making money but still want to be respected 
by and fit in with their peers. 

Adapting vs the rest of the population

-1 -0.8 -0.6 -0.4 -0.2 0 0.2 0.4 0.6 0.8 1

Willingness to change livelihood/lifestyle

Community co-operation

Impact felt

Responding to impact

Trust in government

Feel informed

Discuss issues with others

Knowledge of responses to impacts

Lack information/resources to respond

Sceptical of government

-1 is lower than average +1 is higher than average



066

07
Aims for communication 

Help to facilitate discussion: The adapting are more likely to be opinion-formers in their 
community, and people in Indonesia tend to trust information from sources close to them. 
Encourage them to lead community discussions and work together with people to solve problems.

Share their experiences to inspire others: The adapting are undertaking a wide range 
of actions to cope with change. It’s likely that many innovations will be invented, trialled and 
tested by this group. Encouraging and enabling the adapting to share their experiences with 
others will give others the chance to learn from them and inspire them to act. 

Provide more technical information: This group still feels ill equipped to deal with the 
challenges it faces. People want information on how to respond, particularly more sophisticated 
responses such as utilising new technology or techniques.
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Willing (32%)

“Worrying about tomorrow”

• 19% listen to weather forecasts and 10% have prepared a disaster plan 
• 50% expect to experience high levels of impact in future
• 50% have made lifestyle changes
• 98% would respond to create a better future for their children
• 98% would take action to protect the natural environment

The willing are more affluent and educated than other segments. They are aware and feel that 
they understand climate change. More than any other segment, they expect to experience high 
levels of impact in future. Despite having relatively few barriers to action, they are not taking 
nearly as much action as the adapating.

Willing vs the rest of the population

-1 -0.8 -0.6 -0.4 -0.2 0 0.2 0.4 0.6 0.8 1

Willingness to change livelihood/lifestyle

Community co-operation

Impact felt

Responding to impact

Trust in government

Feel informed

Discuss issues with others

Knowledge of responses to impacts

Lack information/resources to respond

Sceptical of government

-1 is lower than average +1 is higher than average
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Aims for communication 

Turn willingness into action: Communication should focus on motivating the willing to 
plan and make changes for the future. Preparing for extreme weather events is a particular area 
to focus on. One way to do so is to appeal to this group’s interest in fitting in – showing them 
what others are doing could motivate them to act.

Create awareness on current action to deal with future impacts: The willing 
are worried about the future and know they should be taking more action. But to get them 
to act they need both specific information about what they can do and an incentive to do so. 
One way would be to appeal to their desire to make more money or create a better future for 
their children.

Encourage them to be leaders within their peer group: This group is highly informed 
and aware of climate change but is not responding. Communication could encourage them to 
take the lead in preparing their community for extreme weather events.
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Unaffected (27%)

“Believe there is no need to do anything”

• 38% feel a low level of impact at present
• 76% do not feel informed about how to respond to change
• 60% say following their religious and moral beliefs is their most important value 
• 91% value continuing to learn new things

The unaffected do not feel as much impact as a result of changes in climate and availability of 
resources as other segments. Consequently, they do not see the need to make any changes to 
their lives. They are unlikely to discuss related issues with others and feel uninformed about 
how to respond to change. Nonetheless, they are carrying out very simple actions that will help 
them deal with changes in climate, such as storing water, using electricity more efficiently and 
making permanent adjustments to their houses to withstand extreme weather events. They are 
interested in receiving information on likely future impacts and causes of climate change. 

Unaffected vs the rest of the population

-1 -0.8 -0.6 -0.4 -0.2 0 0.2 0.4 0.6 0.8 1

Willingness to change livelihood/lifestyle

Community co-operation

Impact felt

Responding to impact

Trust in government

Feel informed

Discuss issues with others

Knowledge of responses to impacts

Lack information/resources to respond

Sceptical of government

-1 is lower than average +1 is higher than average
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Aims for communication 

Build social responsibility and awareness of the problems others face: The 
unaffected value their communities, religion and tradition. It is important to show them how their 
actions or good works can benefit others, particularly vulnerable people who are experiencing 
the impact of changes in climate now. This will appeal to a sense of moral obligation or 
religious duty. 

Creating awareness of existing actions: The unaffected are already carrying out actions 
that can help them to adapt to changes, but they do not recognise these as effective against 
changes in climate. Providing them with information on the causes of climate change, and how 
the actions they are taking are already beneficial, will show them they are on the right track and 
inspire them to do more.

Encourage a green lifestyle: Although they do not yet feel much impact, there is a risk that 
they may do in future. The unaffected are likely to be more receptive to taking action if it helps 
them to preserve their existing lifestyle and standard of living. 


