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TX:  27.09.10 – Disabled Shop Windows

PRESENTER:  JULIAN WORRICKER



WORRICKER
Now Debenhams has led the way by using disabled models to front its fashion campaigns.  For the last few weeks the high street store has featured wheelchair user – Shannon Murray – as part of its nationwide autumn/winter collection and its Oxford Street store in London included a stylised wheelchair made of plastic called a mannequal designed to make disability more inclusive in fashion.  We went along to Oxford Street with a picture of the mannequal to gauge opinion.

VOX POPS
It’s a mannequin in a window with a plum coloured dress – oh in a wheelchair, the chair looks like a wheelchair, yeah.

That’s very good.  It doesn’t jump out at you till you really look deeply into it.

People should be made to feel beautiful whatever their backgrounds, whatever their situations and they should be able to see that in a window.

It’s about time everyone’s treated equally – able bodied, disabled bodied, whatever – and so it’s nice to see that in a shop window, yeah.

WORRICKER
Well listening to those comments, here in the studio, are Michelle Dowdall from Debenhams and Nikki Fox, TV presenter and disability campaigner.  Welcome to both of you, thank you for coming in.

Michelle, first of all, tell us a bit more about that recent window display in Oxford Street here in London and the nationwide campaign.

DOWDALL
Sure.  Well it all came about really from some work that we did with How to Look Good Naked and with Nikki and her colleague Natasha back in February.  We were approached by them to be pitched to, following some – a project that they’d done on the TV show, where they’d found Shannon, they’d done their own shoot and then they brought those images along to myself and our head of creative – Mark Stephens.  We looked at them, we had the conversation with everyone and we thought this is a fantastic thing to get involved with.  And shot sort of a trial campaign back then, in February, which went into three of our stores, into the windows, just to gauge the public’s reaction, the media’s reaction, just to get a bit more of an idea of what people think.

WORRICKER
Well you heard 32 seconds worth of public reaction a moment ago, what’s been the broader response?

DOWDALL
It’s been very similar.  Everyone’s really pleased to see something that is inclusive in the shop windows.  We’ve had so much media commentary praising us for doing it, which is – there were no negative responses at all, which is why we decided to go one step further and do it on a national scale a few weeks back now.

WORRICKER
Nikki Fox, what’s your reaction to this?  I mean I know you were partly involved in organising it, so I’m sure you’re an enthusiast, but what about the reaction to it from the wider public?

FOX
It’s been – it has been amazing, I mean it’s one of the things that I’m most proud of actually, taking part and doing this, and working alongside Debenhams, it’s been brilliant.  But I mean the reaction that I’ve had – people that have stopped me and have watched the programme or have seen Shannon in the shop window – has just been – the response has been overwhelming really.  I mean disabled people that have stopped me have been so happy that finally they’ve been represented by someone like Shannon – she’s in that shop window and she looks absolutely amazing.  And it’s just – it’s someone for them to – it’s like a role model.  So it’s just been phenomenal.  But also non-disabled people have said do you know it’s about time, it’s about time that we see inclusion and we see everybody represented.

WORRICKER
You use the word finally, you’ve just raised the question it’s about time, why has it taken this long?

FOX
I mean I don’t know, I mean I do think that things do progress quite slowly and – but I think it will happen and I do think that eventually we will see lots of people – everybody represented on the high street but things do take time but hopefully now the fact that Debenhams have taken on Shannon, the fact that they’re using her, hopefully we’ll get to use Shannon again, I think things will happen and – but it is slow sometimes.

WORRICKER
I mean do you know, as a result of what’s happened here, do you know of other retailers who are thinking right now we’ve seen the reaction to this we need to look at this as well?

FOX
No I don’t and we did approach – well we did ask to speak to some people before we approached Debenhams actually and we couldn’t even get an interview in some cases and we did with Debenhams and we’ve got an on camera interview, which is fantastic.  But I’m hoping that now other stores and other retailers will take this on.  That would be the natural step and I’m hoping that that will be the case.

WORRICKER
Michelle, what’s the future from Debenahms point of view now, what more are you going to do as a result of this?

DOWDALL
I definitely think that we’ve learnt the lesson that there’s no reason not to do this again.  And we used Shannon alongside two other able bodied models in the recent campaign, so it wasn’t just about doing it as a token, it was just using her as an inclusive approach to the shoot that we were working on.  And I definitely think that going forward it will be something we’d consider for everything that we do.  So if it suits the brief to use Shannon then we’d cast her again, same as any model that we cast for a particular shoot has to fit a specific brief for the message that we’re trying to get across.  So I do think we’ll be using a disabled model again in the future.

WORRICKER
I mentioned as well this stylised wheelchair – the mannequal – are you going to be using that again in the future?

DOWDALL
At the moment we haven’t decided what we’re going to be doing with the mannequal because it’s just come out of the window.  So we’re still gauging reaction from the public and from the press and just to see what everyone thinks of that.  So it’s not a decision that’s been made yet but it’ll probably be sometime next year that we decide what we’re doing with that.

WORRICKER
I just wonder with that why you need to wait for public reaction, if you’ve taken the move you have with regards to disabled models, which clearly has provoked a strong positive reaction, why not be bold enough to say right we’re going to put this in the window again as well?

DOWDALL
It’s not something that we are or aren’t doing, we haven’t decided, literally we just sort of getting the feedback now and taking a call on that.  We have to think we’ve got 160 stores, so it’s a huge operation to roll out the mannequal to all of those and it would be something that we’d want to do properly if we were to do it on a national scale.

WORRICKER
What more do you want to see here Nikki, what’s the next stage in an ideal world?

FOX
In an ideal world I would love to see disabled models, working disabled models, do more campaigns like the one that Shannon’s done.  For other stores to pick up and the fact that it’s not – you don’t need to see disabled people all the time but they need to be represented just like everybody else needs to be represented – shorter people, taller people.  It’s important, it’s very important and I think if other stores can pick on what we’ve done then that will be fantastic.

WORRICKER
Thank you both very much for coming in.  Thanks to Michelle Dowdall and to Nikki Fox and you can see a picture of the mannequal.

