
BBC Outreach, July 2012

Update on 

Supporting 
Charities

Welcome to the fourth BBC Outreach update 
on aspects of our corporate responsibility  
work at the BBC.

Here we aim to explain how our work with charities fits with the BBC’s 
own goals and values, and how we set out to maximise the benefits that 
our charitable activity can have.

Previous updates have focused on how we manage our environmental 
impacts; our business practices as a responsible employer; and how our 
outreach work beyond broadcasting matches our stated public purposes.

These regular online publications appear alongside our annual 
Corporate Responsibility Performance Review, as well as our six-
weekly newsletters.

http://downloads.bbc.co.uk/outreach/csr_report_2010_2011.pdf
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The BBC has three corporate charities and supports specific independent charities with broadcast appeals. It also encourages its staff to volunteer in 
support of good causes, particularly in areas of the UK where large numbers of our staff are based.

CORPORATE CHARITIES

BBC Children in Need

BBC Children in Need aims to change the lives of 
disadvantaged children and young people across the 
UK by telling their stories, supporting fund-raising and 
making grants to large and small projects. A record 
£47m was raised in 2011/12

BBC Media Action

BBC Media Action uses media and communication 
to help reduce poverty and support people in 
understanding their rights. The work of the BBC’s 
international charity reaches 250m people across 
the world through local broadcast partners, BBC 
channels, online, mobile and print.

BBC Performing Arts Fund

BBC Performing Arts Fund seeks out and supports 
aspiring individuals and community groups who might 
otherwise not be able to reach their potential. Funded 
from the revenues of voting lines on BBC shows like 
The Voice, it awarded more than £450,000 in 2011/12.

*The BBC Wildlife Fund is currently being wound down.

INDEPENDENT CHARITIES

Comic Relief

Comic Relief supports projects to relieve poverty and 
fight social injustice internationally and in the UK. The 
BBC partners the charity with on-air support for Red 
Nose Day and Sport Relief in alternate years. Sport 
Relief raised a record £62.5m in 2011/12.

Regular Appeals

Regular broadcast appeals include weekly Radio 4 
appeals, BBC One’s monthly Lifeline appeals, the Blue 
Peter appeal and local appeals in Wales, Northern 
Ireland and the English regions. Appeals on behalf 
of the Disasters Emergency Committee appeals are 
occasionally carried.

Volunteering

BBC volunteers have used their 
creative skills to work with local 
partners in schemes ranging from 
student mentoring and charity film-
making to social media training.
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Broadcasting charity appeals and informing audiences about the work of 
the voluntary sector goes to the heart of the BBC’s public service remit.

We know charities are important to the UK public. Judging by a massive 
year-on-year increase of more than £10m to the appeal total for 
BBC Children in Need (£47m) and a staggering £18m more for Sport 
Relief (£62.5m), audiences are engaged enough in the work of those 
organisations to give more generously than ever, despite the economic 
squeeze. Both appeals have achieved all-time records in 2011/12. 

Our three corporate charities and our support through partnership 
with independent fund-raising bodies like Comic Relief have close 
links with both our business as an international broadcaster and the 
public purposes that guide everything we do. That might be promoting 
creativity and diversity through BBC Performing Arts Fund bursaries; 
educating audiences about marginalised communities through BBC 
Children in Need output; supporting citizenship and learning through 
imaginative international projects by BBC Media Action; or bringing the 
stark reality of the developing world to the UK through Sport Relief.

We aim to produce creative content across all our services and platforms 
to engage the widest possible audience in the work of thousands of 
national, international and local charities and encourage giving. Our 
audiences helped raise more that £100m in the last year. Outside of 
the major TV telethon appeals, recent output that clearly resonated 
with audiences has included John Bishop’s Week of Hell for Sport Relief, 
which alone raised almost £2m for the biennial appeal and the brief but 
effective airtime given to the Radio 4 Christmas appeal which this year 
generated a record £1.8m (up from £1.5m) for St Martins-in-the-Field.

In August 2011 we made the decision that, in order to concentrate our 
charitable efforts where they could make the biggest difference, we 
would withdraw on-air support for the BBC Wildlife Fund. It was not an 
easy choice to make and that charity will now close.

The BBC Executive Board oversees all BBC charity appeals, with 
advice from a group of independent experts, the BBC Charity Appeals 
Advisory Committee (AAC). A recent review by the AAC looked 
across our charitable activity, including the weekly Radio 4 appeals, 
monthly BBC One Lifeline appeals, broadcast appeals in the nations 
and English regions and occasional crisis appeals made on behalf of 
the Disasters Emergency Committee. Recommendations that we are 
now acting upon include establishing four-year, rolling partnership 
agreements with BBC Children in Need, Comic Relief and St Martins-in-
the-Field to allow more strategic planning for those appeals.

In this latest update from BBC Outreach, we report on how BBC 
broadcasting has been supporting the work of charities large and small 
and on the way BBC staff volunteering is benefiting charities and our 
own business.

Stephen Dunmore is in the final year of his five year term as 
chairman of the BBC Charity Appeals Advisory Committee. 
Here he gives his assessment of the impact the BBC is having 
on the charitable sector to BBC world affairs correspondent 
Mike Wooldridge, who has a longstanding interest in charities 
and is a trustee of St Martins-in-the-Field.

http://www.bbc.co.uk/programmes/p00v2bdk
http://www.bbc.co.uk/programmes/p00v2bdk
http://www.bbc.co.uk/outreach/corporateresponsibility/
http://www.bbc.co.uk/outreach/corporateresponsibility/
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BBC Children in Need 

BBC Children in Need is probably the charity that most people associate 
with the corporation. Its vision is that every child in the UK should have a 
safe, happy and secure childhood and the chance to reach their potential.

We work closely with our charity to maximise its impact through 
broadcasting. The annual TV telethon plus hundreds of hours of 
coverage across our services promote and showcase fundraising and help 
bring communities, regions and the nation together.

Output aims to inform and inspire audiences by telling the stories of the 
challenges children face and how the work of grant-funded organisations 
makes a difference.

In November 2011, the main appeal show achieved a record on-the-
night total of £26,332,334, £8m more than in 2010. That has now risen 
to £47m, which will allow the charity to distribute its highest ever annual 
level of grants - £46m across the UK – by October 2012. Last year’s 
grant distribution total was £40m.

On appeal night we mounted 15 outside broadcasts at venues across the 
UK, attended by local fundraisers and some of the children who have 
benefited from grants. We know that thousands of events took place 
around the country in response to the charity’s call to fundraising action 
around the creative theme of ‘show your spots, let’s raise lots’.

More than £2.6m was donated by text or via the BBC website during 
and after the televised BBC Children in Need Rocks Manchester concert at 
the city’s MEN Arena. Stories from grants the charity has funded were 
included in the BBC One broadcast.

Elsewhere, a combination of old fashioned pedal power and growth in 
social media raised both funds and the charity’s profile.

A 500-mile rickshaw ride by The One Show’s Matt Baker alone brought 
in £1.7m. While on Facebook, Pudsey’s fan base increased to 740,000 
from 400,000 at the same time in 2010. The site was used widely by 
supporters to tell the charity and each other about fundraising events.

What the money does

Poverty  31% 

Disability  21% 

Marginalised groups  15% 

Distress  12% 

Behavioural difficulties  8% 

Abuse/neglect  6% 

Illness  6%

*The 2011 appeal closed at the end of June 2012 and grants have not yet been awarded in full.  
This chart is based on live grants at the end of May 2012.
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Chloe, Buttle UK

BUTTLE UK delivers an emergency welfare 
grants programme with a BBC Children 
in Need grant of £2m. It provides items 
like cookers, fridges, beds and bedding to 
children in extreme need across the UK.

Chloe, 11, slept on cold, bare floorboards because her mattress was full of bed 
bugs which gave her sore, itchy bites. Her mum couldn’t afford to replace the 
mattress which meant she was constantly tired and falling asleep at school. She 
was also embarrassed to show the bites on her skin. Using BBC Children in 
Need funding, Buttle gave Chloe and her sisters a new bed so she no longer falls 
asleep in school and doesn’t have to cover up, for fear of being bullied.

*To protect Chloe’s identity, the child pictured is an actor but her story is real

Comic Relief
In Olympics year, we supported the biennial Sport Relief appeal with 
more television hours than ever before and helped the charity reach its 
own personal best - £50,447,197 by the end of the BBC One telethon. 
That total has now risen to more than £62m.

Through our longstanding partnership with independent charity Comic 
Relief, we alternate our appeal shows between Red Nose Day and Sport 
Relief to support fundraising for people living desperately tough lives in 
some of the world’s poorest countries and in the UK.

The ambition of Sport Relief to bring communities and the entire nation 
together to get active, raise cash and change lives sits squarely with our 
own public purposes. It also generates dozens of hours of popular peak 
time programming.

In 2012, approximately 91 hours of network TV programming had Sport 
Relief content in the 12 weeks running up to the appeal weekend in 
March (70 hours in 2010) -  from Let’s Dance for Sport Relief to coverage 
of gruelling celebrity challenges and factual output informing audiences 
about the work done by grant-funded organisations.

We ran a marketing campaign and trails for the Sport Relief Mile - this 
year run by more than 1m volunteers, a 40% increase on 2010. Output 
across all our services in the nations and regions included more than 
200 TV features and almost 2,000 spots on BBC local radio.

And for the first time ever, the BBC’s international TV audiences were 
entertained by and informed about Sport Relief with highlights broadcast 
on five continents via BBC Worldwide channels, BBC America and BBC 
World News. Due to international funding regulations, Comic Relief was 

Radio Leeds breakfast presenters Adam Pope and Katherine Hannah travelled  
127 miles of the Leeds-Liverpool canal in a swan-shaped pedalo to raise  
£40,000 for Sport Relief. Their target was £12,750.
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only able to actively solicit donations via the Sport Relief programming 
on BBC America, where 2.2% of viewers responded with an average 
donation of $55.

Even though peak viewing figures for the BBC One Friday night fund-
raiser were slightly down on 2010, the on-the-night figure – reflecting 
the overall success of the whole campaign - was almost £19m 
up, continuing the steady rise of the appeal totals.

In March 2013, Red Nose Day will be back, aiming to build on 
the £108.4m appeal total raised in 2011.

Sporting strides

Year On the night  Appeal total

2008   £19.6m £28.5m

2010  £31.6m  £44.2m

2012   £50.4m  £62.5m and rising

“We couldn’t have raised such a phenomenal amount 

without the invaluable commitment of the BBC, engaging 

the public with a far-ranging variety of entertainment content 

covering not only sport, but also comedy and music. This year 

we had more Sport Relief television programmes than ever 

before and huge support from radio, the nations and regions 

and multiplatform – with millions of pounds raised thanks to 

the generosity of the British public.”

- Kevin Cahill, Chief Executive, Sport Relief

Individual BBC One programme totals

Let’s Dance for Sport Relief raised £1,094,416

David Walliams’s Big Swim raised £632,635

John Bishop’s Week of Hell raised  £1,941,810

Devi, child worker

Ten year old Devi was continually 
beaten as a domestic servant in 

Nepal, struggling to send back 
money to her family in their 

rural village. Despite being 
illegal, 38% of Nepalese 
girls are involved in 
some form of child 
labour. Most have no 
access to school.

When Devi 
escaped her 
abuser and 
found a new 

employer, a neighbour contacted the Child Welfare 
Scheme, a local Comic Relief-funded project that 

supports working children. Now the youngster has a social 
worker who keeps an eye on her working hours, and ensures she 
gets the chance to learn and play every day at the project’s centre.

‘Before I went to the project I couldn’t read or write. Now I can, and 
I know about health and hygiene and children’s rights. I enjoy playing 
board games, singing and reading with friends.’
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BBC Media Action

The BBC’s Global News services reach 225m people. Its international 
charity BBC Media Action uses all forms of media to reach millions more, 
working with local partners to help reduce poverty and support rights in 
developing countries.

Recent projects range from an interactive radio show in Nigeria that 
tackles stigma about HIV and AIDS; journalist training in Zambia ahead of 
the country’s November elections; and BBC Janala, an award-winning English 
learning scheme that aims to raise the language skills of 25m Bangladeshis in 
order to help people improve their economic opportunities.

Formerly the BBC World Service Trust, BBC Media Action is funded 
mainly by the UK’s Department for International Development 
(DFID), the EU, UN agencies and charitable foundations. The charity is 

operationally independent of the BBC but receives some support from 
the organisation in terms of skills and technical resources.

Over the next five years, a £90m Global Grant from DFID will enable a 
scaling up of BBC Media Action’s work (total spend on charitable activity 
in 2010/11 was £24.5m). The new investment is already allowing more 
strategic, long term planning, enhanced audience research and impact 
measurement. The performance-related grant represents up to £81.5m 
of extra funding, specifically to support media-based projects in 15 
countries – from Afghanistan and Bangladesh to Sierra Leone and South 
Sudan – reaching 200m people. It will form a maximum of 40% of the 
charity’s total income.

The funding brings together under one stream all existing DFID projects 
and focuses on the role of media in development in three main areas:

•   to support attempts to improve democratic governance by helping 
people improve the ways they are led by holding their leaders to 
account;

 •   to use access to information to improve the health of people living in 
poverty, particularly in the field of reproductive, neonatal, maternal 
and child health;

•   and to help communities prepare for and become more resistant to 
humanitarian crises, with a particular focus on climate-related risks.

The charity already has a strong track record in fulfilling those objectives. 
Sajha Sawal (Common Questions), is a primetime, political debate 
programme broadcast across Nepal on radio and TV, creating dialogue 
between those in power and traditionally excluded communities. In Bihar, 
India a major project to support maternal and child health continues, 
combining media outputs in drama and discussion shows, partnership 

BBC Janala has won multiple awards including a 2011 World Innovation 
Summit for Education (WISE) award.
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with non-governmental organisations and frontline health-workers, and 
mobile phones. While in Darfur, BBC Media Action provided 6.5m 
displaced people with daily lifeline radio broadcasts, including information 
on malaria prevention.

How Global Grant funding will be targeted in 15 countries

Afghanistan   G  H

Angola    G

Bangladesh   G  H  R

Burma    G

Ethiopia    H

India      H

Kenya    G   R

Nepal    G   R

Nigeria    G   R

Pakistan   G   R

Palestinian Territories    G

Sierra Leone   G 

Somalia     R

South Sudan    H

Tanzania   G   R

Helping to hold power to account

In a separate project and post-Arab Spring, BBC Media Action partnered 
with BBC Arabic and local broadcasters to produce ten editions of Arabic 
Question Time (Sa’at Hissab). Audiences of almost 1,000 in Tunisia, Egypt, 
Jordan and Libya directly questioned politicians on live TV for the first 

time. The broadcasts reached 24.4m on TV, radio and online across the 
Arab region, 9.8m in Egypt alone. Journalists, presenters and technicians 
in partner stations were mentored by BBC Arabic staff and 100 received 
face to face or online training.

“I was in disbelief: I was able to sit with (officials) and tell them about the 

problems I face daily as a fisherman. This never could have been possible before.”

- Audience member, Arabic Question Time, Upper-Egypt.

Civic engagement is also being supported by a BBC Media Action 
youth package, aimed at the 2m Cambodians who will reach voting 
age this year, in a country where historically, young people have not 
been involved in local or national decision-making. Loy9 features a radio 
phone-in, a TV drama and magazine show, web interaction and live 
games. It showcases peer role models to encourage participation in 
public life ahead of elections to Cambodia’s National Assembly in 2013.

G   GOVERNANCE  
(reaching 104m people)

H   HEALTH 
(reaching 70m people)

R   RESILIENCE 
(reaching 27m people)

G

H

R
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BBC Performing Arts Fund
On air and online we are committed to culture and creativity, education 
and learning and community expression. We aim to seek out and develop 
a range of new talent, for example through The Voice, BBC Introducing, 
and the BBC Writers Rooms. Funded through revenue from the 
voting lines of BBC entertainment shows such as The Voice, the BBC 
Performing Arts Fund (PAF) is a close fit with all of those ambitions.

The fund is aimed at aspiring individuals and groups who, through lack 
of support or personal hardship may not reach their potential. Since 
its launch in 2003 the charity has awarded over £3.8m to around 1300 
talented performing artists and 190 community groups, as well as 
offering mentoring and advice to help them achieve their goals.

Past winners have landed starring roles on the West End stage and 
produced a Mercury Prize winning album. Independent evaluation shows 
that 77% of Education scheme winners are still making a living out of music.

After eight years of a variety of award programmes, the fund is now 
taking a more strategic approach, focusing on dance, music and theatre 
in a three year rolling cycle, with an individual and community group 
scheme offered each year.

The aim is to allow each sector to know when support for their art form 
will be available. Dance was the focus for the first time in 2011. It’s music 
in 2012 and theatre in 2013. The latest scheme has awarded £130,000 
to 13 dance organisations, including Ballet Cymru, balletLORENT and 
African Cultural Exchange Ltd (ACE) to host fellowship placements for 
individual PAF winners. A total of £172,000 has gone to 41 organisations 
under the community dance programme.

Disproportionately low numbers of grant applications have come from some 
areas of the UK and the PAF has done outreach work in Wales, Scotland and 
Northern Ireland, for instance, to encourage more aspiring talent to apply.

The relocation of the Performing Arts Fund to Salford in September 2012 will 
ensure that theatre and arts communities across the North of England are 
strongly represented in the consultation work the fund undertakes.

Dance fellowship applicants by region    (Applicants/Winners)

    TOTAL

    Applicants:   62

    Winners:    13

The data will be read out in the following order: Regions first, 
then the number of Applicants, followed by the respective 
winners.

East    3    1 
Greater London  17    4 
Midlands   10    2 
North East   4    2 
North West   1    0 
N Ireland   1    1 
Scotland   7    0 
South East   10    0 
South West   6    2 
Wales    3    1 
Total    62    13

South East

10/0

Greater 
London

17/4

East

3/1

Midlands

10/2

Wales 

3/1

Scotland 

7/0

North East

4/2

North West

1/0

South West 

6/2

Northern 
Ireland 

1/1

http://www.bbc.co.uk/programmes/p00k96j4
http://www.bbc.co.uk/music/introducing/
http://www.bbc.co.uk/writersroom/
http://www.bbc.co.uk/performingartsfund/
http://www.bbc.co.uk/performingartsfund/
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Bruk Out, London

Bruk Out were awarded a £4,000 grant for their community dance 
programme for 8-25 year olds in Lambeth, Merton and Hammersmith. 
They’re led by Leanne Pero, 2010 Black Business Initiative young 
entrepreneur of the year.

The grant allowed them to run a 12-week Street Dance programme plus 
training and accreditation courses for 15 young people, culminating in a 
showcase event.

“We had quite a good following before but because of the funding 

issue, things were up in the air. As soon as we were able to 

announce that we had this core programme of classes and that 

there would be a show, we had such a fantastic response.”

- Leanne Pero

Chloe Hughes 
Dance Producer, Plymouth

Plymouth Dance was awarded a £10,000 
bursary towards a dance fellowship for Theatre 
graduate Chloe, enabling her to help co-
ordinate ambitious schemes like the city-wide 
The World at Your Feet project as well as 
pursuing her creative production ambitions. The 

fellowship has now unlocked a new role for her as dance co-ordinator at The 
Plymouth Life Centre. This role will continue when the PAF placement ends in 
September 2012.

‘What’s been special for me is the mentoring and training package that came 
with the fellowship award. It’s really allowed me to move to the next level after 
graduation and recognise where my skills lie.’

Broadcast Appeals
Radio 4 Christmas Appeal

The St Martin-in-the-Fields BBC Radio 4 Christmas appeal, in aid of 
the homeless in London and people in need across the UK, is almost 
as old as the BBC itself. This church in Trafalgar Square was the first to 
broadcast religious services in the 1920s and the appeal was granted by 
the first director general of the BBC, John Reith.

That Reithian remit to inform the public about the work of charities 
and encourage giving now ties in with the BBC’s broader social action 
broadcasting.

In its 85th year the Christmas appeal raised a record total of £1,816,792 
– double the figure of five years ago. The BBC has now decided to 
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enter into a formal partnership with St Martins to help both parties plan 
for the future of the appeal. BBC airtime consists of a three-minute 
broadcast by the Vicar of St Martins, which goes out in Radio 4’s regular 
Sunday morning appeal slot, and a 15-minute report back programme, 
looking at how the money is spent.

Resulting funds are split between two organisations. The Vicar’s Relief 
Fund relies solely on the Radio 4 appeal for revenue and gives block 
grants to around 60 agencies working with vulnerable people. It also 
gives out small crisis grants to people around the UK in immediate need, 
often to prevent homelessness.

The other half of the money goes to The Connection at St Martins, 
which works to help rehabilitate homeless people who end up in 
London from all over the country.

Last year, online giving increased by almost 80% and even in a difficult 
economic climate, the average amount pledged was £50. Some donors 
have been giving for more than 60 years.

“The appeal is a lifeline to The Connection. Our government funding 

has been reduced by 30%, but the appeal’s success means that 

we have been able to keep our core services intact so we can 

continue to address every aspect of someone’s homelessness.”

- Colin Glover, chief executive, The Connection

Crisis response

Working with professionals like social workers and probation officers, the 
Vicar’s Relief Fund now issues crisis grants in under four days. 

Between 2010 – 2012, 2054 grants were made to individuals, totalling 
£376,650 with an average response time of 3.6 days.

 Appeal  Totals

 2007   £758k

 2008   £701k

 2009   £884k

 2010   £1.5m

 2011   £1.8m

Paul Pepper: The Connection

‘Everything in my life was alcohol until 2010. I 
started drinking when my dad died – he was my 
hero and best friend. I remember standing on 
Waterloo Bridge, thinking about ending my life.

I used to drink outside The Connection and 
despite them trying to help I didn’t listen and 
got several ASBOs. It used to upset the staff and 
I’m embarrassed for what I did but I was scared. 
The Connection was still there with open arms 
when I was ready.  

I’ve been coming to their Headspace group for eight months. Headspace helped get 
me in to detox and even though I kept relapsing they supported me. Headspace has 
also given me life skills, for example keeping up with my bills which I’d never man-
aged to do.

I’ve been clean for over a year. I’ve now got three great references which say I would 
be good at outreach work. That’s all thanks to The Connection. It means the world to 
me and I can’t wait to give something back.’
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Devon Air Ambulance Appeal

BBC Radio Devon’s appeal for the Devon Air Ambulance Trust is one of 
eight recent appeals by BBC’s English local radio stations.

This has been a successful two year partnership, specifically to help buy 
a second helicopter for the county-wide service. The station chose the 
Air Ambulance as its charity partner at the time of the Radio Devon 
relaunch in 2010 as part of a wider strategy to grow new audiences.

The aim was to raise awareness of the life-saving work of the helicopter 
crews, but also to make the appeal a springboard for creative 
programming and a means to invite the local audience to take part in 
Radio Devon events. Those included a 24-hour folk music marathon, a 
Test the County quiz and a mass sponsored sea swim and raised almost 
£100,000 towards the original target of £600,000.

Regular appeal coverage, specially commissioned documentaries and 
interviews with recovering patients who’d been airlifted to safety helped 
inspire thousands more community events which pushed the total to 
£755,000.

A BBC Radio Devon journalist had training to fly with the ambulance 
in order to report on stories that would otherwise not have been told, 
because of the crews’ duty to patient confidentiality. Construction has 
begun on a second £4m helicopter and the charity reports a 20% rise in 
community fund-raising.

“BBC Radio Devon has provided the platform for us to reach a vast 

audience. We have been able to raise awareness of the work we 

do, educate listeners about why we are fund-raising to buy our own 

aircraft and how we are investing in the future of the service.”

- Devon Air Ambulance Trust

Since 2007, the BBC Wildlife Fund has aimed to raise awareness and 
funds to support UK registered charities that make measurable and 
significant contributions to the protection of threatened wildlife and 
places around the world.

To do that, the charity has harnessed BBC creative skills, for example 
in BBC Two’s celebrity-packed 2010 Wild Night In. The show raised 
£1.2m which was distributed to 37 conservation organisations, 
including in the UK.

The difficult decision was made in August 2011 that the BBC could no 
longer support the Wildlife Fund with broadcast output. This was in the 
context of 20% efficiency savings across the organisation.

It was a controversial move that attracted some high profile criticism, 
but our strategic aim is to now focus charitable efforts where they can 
have the biggest impact.

As a result, and despite efforts to find a sustainable alternative, the 
trustees reluctantly decided to wind down the fund, while continuing to 
monitor and evaluate existing grants. The charity will close by the end 
of 2012.

Over its five year history, the Wildlife Fund has made grants totalling 
£3m. This year, 21 projects in 11 countries received £151,325. They 
ranged from protecting rhinos in Sumatra to raft spiders in Suffolk; 
vulnerable deep sea habitats to community forests; snow leopards in 
India to crayfish in the UK.

BBC Wildlife Fund

http://www.daat.org/
http://www.bbc.co.uk/wild/
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Staff Volunteering

A BBC volunteer demonstrates audio recording to a young person from the charity 
Depaul. It’s hoped the young people will begin to create stories for the charity website

Charities rely on volunteers. BBC Outreach Volunteering (formerly BBC 
Connect & Create) allows us to support and partner good causes while 
we develop our staff and connect to often hard-to-reach audiences.

The BBC encourages employee volunteering in work time at managers’ 
discretion. While there are inevitably business pressures in releasing staff 
from offices and studios, schemes are designed to maximise the skills 
and the insights our people bring back into the organisation.

We work with ten national partner charities. In London and Salford, 
where BBC staff numbers are greatest, we go beyond these partners, 
seeking to support local charities and not-for-profit organisations as part 
of our local community engagement plan.

Typical projects cover production support, media training and business 
mentoring. More than 600 staff volunteers were placed with charity 
partners like Mencap, KidsOut and Prison Radio Association in the last 
year (200 more than in 2010/11) and 122 projects (up from 110) were 
designed specifically to meet partners’ needs.

Community-based partnerships, in areas of the UK where we have large 
numbers of employees, include one-to-one reading support schemes 
in west and central London schools, involving 60 BBC volunteers. The 
innovative Take Two project has involved BBC volunteers mentoring 
and sharing communications skills with 200 young people in London and 
Salford through local education and business partnerships. That work 
will be built upon in Westminster as more of our staff migrate to central 
London’s Broadcasting House.

Sharing social media skills has been one recent theme. Volunteers 
from across the BBC are working with the charity Depaul to develop 
its online presence and how it can use social media to help the young 
vulnerable and homeless people it supports. BBC North in Salford 
opened its doors to 50 representatives of small local charities, keen to 
find out how social media can be used as a tool for growth.

And BBC News School Report continues to be a great volunteering 
opportunity. This year a record total of 620 staff mentors and volunteers 
helped turn classrooms into newsrooms in 1,052 schools on the project’s 
annual News Day.
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British Association for Adoption and Fostering

“We have had nothing but positive feedback from everyone 

about how great the films are. They are on the front page 

of our website and are truly inspiring to watch. They add 

huge value to the ongoing work of the charity.”

- Jane Elston, BBAF

Short films made by BBC volunteers for a national charity aim to make a big 
difference to the lives of many children in the UK. In partnership with the  
British Association for Adoption and Fostering (BAAF), volunteers produced 
heart-warming films telling people’s stories of adopting or fostering children.

Shot in Cardiff, Oldham and Newcastle during April 2012, the films are the first 
of many that the volunteers plan to make in different towns and cities to help the 
charity encourage more people to consider fostering or adoption.

Conclusion

The new agreements that the BBC is entering into with BBC Children in 
Need, Comic Relief and St Martins-in-the Field put those appeals on a 
firmer footing for the years ahead.

We have longstanding relationships with these charities and feel that the 
time is right to enter into arrangements that will allow more strategic 
planning for the medium term. The move is a statement of intent on 
behalf of the BBC that we want to continue with these appeals and, if 
possible, continue to help the charities raise large sums of money.

The BBC Performing Arts Fund will get its first evaluation this autumn of 
its new, more focused grant cycle and, with its music schemes in 2012, 
aims to uncover talented individuals and groups in all corners of the UK.

Meanwhile the increased reach and impact that BBC Media Action can have 
in the developing world, with significant new government funding, will start to 
become evident in the year ahead, including through improved measurement.

Our activity in west London has been the building block for BBC staff 
volunteering with local charities, and we can now look forward to 
further expanding that in both Salford and Westminster.

This year has seen truly astounding increases in fund-raising for our main 
appeals. All those extra millions underline the power that broadcasting has to 
inspire a generous public and encourages us to continue our on-air support.

We hope this latest update has given some insights into how we are 
seeking to maximise the impacts we have across the charity sector. 
Sustainability is the subject of our next supplement. These regular 
updates are published together with our annual Corporate Responsibility 
Performance Review on the BBC Outreach website. 

http://www.baaf.org.uk/
http://www.bbc.co.uk/wild/
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Comment from Acona Partners LLP

Acona Partners LLP has been asked by the 
BBC to comment on its quarterly Corporate 

Responsibility (CR) reporting and the BBC has agreed to publish our 
views unedited alongside the text of the quarterly review.  We are 
pleased to do this, believing that stakeholder comment is a valuable 
way to build transparency and credibility, and we encourage the BBC 
to seek comment from other stakeholders too. We are paid a small 
sum for this work. We should also note that Acona has a direct sup-
port relationship with The Connection, mentioned in this update.

Many large businesses have extensive charitable and community 
programmes. Their motives are diverse, ranging from straightforward 
philanthropy (though this is declining), through the desire to tackle 
social or environmental impacts linked to the business’ activity, to 
profit-generating initiatives that jointly raise money for causes and 
boost company sales. Similarly, most companies report publicly on this 
type of support with attempts to quantify both “inputs” (the amount 
of resource – whether cash, in-kind or value of employee time) and 
“outputs” (additional facilities, equipment etc and/or the number of 
people who benefited as a result). Yet still many of these organisations 
find it difficult to articulate the underlying rationale as to why they 
provide significant levels of resources to particular causes or projects.

The latest update explains why and how the BBC supports certain 
community and charitable activities. It clearly explains the distinction 
between its corporate charities (such as BBC Children in Need) and 
independent charities (such as Comic Relief).  We found it noteworthy 
that the BBC was happy to acknowledge how, in addition to raising 
substantial sums for good causes, its audience figures benefited from its 
support for and involvement with BBC Children in Need and Comic 
Relief. The update makes a creditable attempt to explain how the 
nature of this support is informed by its core goals, values and its public 
purposes.

Another feature that is sometimes lacking from corporate reporting 
on charitable and community support is an explanation of governance 
processes and how resources are allocated. The update itself and 
interview with Stephen Dunmore, the chairman of the BBC’s Charity 
Appeals Advisory Committee, provide a good insight into the BBC’s 
approach in this area though, perhaps, more information could be given 
on the process used to allocate money raised through BBC Children 
in Need. The decision to close the BBC Wildlife Fund, as a result of 
budgetary pressures, was fairly and even-handedly described and did 
not shy away from the criticism this has evoked.
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The update contains some useful information on the results of this 
activity. This is both qualitative and quantitative. The illustrative case 
studies appropriately balance emotional impact on the reader with 
presenting a more representative sample of projects – including those 
with less tangible but no less significant benefits. The examples quoted 
– supported by the testimony of the individuals – provide powerful 
evidence of how the BBC’s support is having a dramatic effect on the 
lives of people in the UK and elsewhere.  We particularly applauded 
the remarkable work of BBC Media Action, which may not produce 
heartwarming case studies or quantifiable outputs, but whose impact 
must be tremendous.

We encourage the BBC to strengthen coverage of the links between 
its charitable action and its public purposes.  Doing so not only leads 
the way for others in the sector, but also helps make the case for this 
valuable work at a time of huge budget pressure. Finally, there were 
two areas that, we felt, could have been covered in more detail. First 
we wondered if more could have been made of the way in which 
the BBC mobilises its very significant internal resources – technical, 
managerial  and its “talent” – to deliver such enormous levels of 
charitable and community support. Secondly, we suspect that many 

readers might find it instructive to understand how this support 
breaks down on a geographic basis – perhaps in terms of BBC’s 
regions.


	Introduction
	Corporate and Independent Charities
	BBC Support for Charities
	BBC Children in Need
	BBC Sport Relief
	BBC Media Action
	BBC Performing Arts Fund
	Broadcast Appeals
	BBC Wildlife Fund
	Staff Volunteering
	Conclusion
	Comment from Acona



