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The BBC delivers a 
fantastic service to 
audiences around the 
globe, and I am proud 
to lead one of the most 
creative organisations of 
the world.

My aim is that we should be 
bold in the work we do and the 
way we serve our audiences. 

In this document – our 
Corporate Responsibility 
Performance Review – we 
set out some of the exciting 
projects that the BBC is engaged 

with across the UK, beyond 
directly making programmes 
and providing services to our 
audience.

The projects and initiatives  
set out in this report show 
the commitment the BBC has 
to extending the reach of our 
activities, and to working with 
partners, charities and our  
own staff. 

I’m immensely proud of this 
work and I hope you’ll enjoy 
reading about it.

Tony Hall 
Director-General
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This review summarises 
the BBC’s work in 
the area of corporate 
responsibility during 
the financial year April 
2013 to March 2014 and 
is published alongside 
the BBC Annual Report 
and Accounts. Within 
it, you will be able to 
read many and varied 
examples of the way this 
work helps deliver on all 
of our Public Purposes.

In support of sustaining 
citizenship and civil society, 
we launched pilots in London 
and Greater Manchester 
of the BBC’s Community 
Doorway programme.  This is 
an opportunity for community 
organisations to work with BBC 
staff volunteers on projects which 
bring skills, opportunity and 
experience to local initiatives.   

The volunteers work alongside 
audience groups we have 
identified as hard to reach 
through traditional broadcasting, 
to understand better how we 
can provide programme content 
they will enjoy.

This year, members of the 
BBC’s Philharmonic Orchestra 
worked with the Cumbria Music 
Service and the Cumbria Music 
Hub to form the Cumbrian 
Community Orchestra and 
Chorus in a region that has 

high unemployment and limited 
opportunities.  After training 
and rehearsals, professional and 
amateur musicians performed 
a specially commissioned work 
in front of an audience and 
broadcast live on Radio Cumbria.

Another of our public purposes 
is to bring the UK to the world 
and the world to the UK. This 
was certainly the case when 
the World Service’s World Have 
Your Say teamed up with the 
World Service language services 
and BBC local radio stations 
to host a series of debates 
looking at issues of interest to 
different communities in the 
UK in a landmark collaboration 
between the BBC’s domestic 
and international teams.

In January, to coincide with the 
start of the BBC’s WW1 season, 
we launched iWonder, a series 
of interactive guides designed 
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to unlock the learning potential 
of BBC programmes, combining 
world-class story telling with 
digital innovation. Later in the 
spring, Radio 4 also stimulated 
creativity and cultural excellence 
through its Character Invasion. 
Much-loved fictional characters 
took over Radio 4 and audience 
events across the country 
encouraged involvement with 
the process of creating drama.

We continue to train and 
develop new talent.  Some of 
this work can also be seen in 
the CR Update: Developing 
Musical Talent. This year we have 
built on our track record for 
training and development with 
even more apprenticeships as 
well as those in production, 
administration and technology.

We also aim to show that 
we run the BBC responsibly 
- for example, by embedding 
environmental sustainability in 
the way we work and managing 
the impact of our operations 
on the environment.  Our 
television production teams use 
the albert tool, which enables 
them to calculate and work to 
reduce their CO

2
 output, and 

are adopting albert+, a new 
scheme to track environmental 
improvements.

This responsible approach 
extends to procurement and 
this year the procurement 
team in Wales presented at 
Procurement Week, highlighting 
the economic impact on small 
and local suppliers of the Wales 
Drama Village.

We are committed to ensuring 
that every household in the 
country has access to each 
relevant service on at least one 
platform free at the point of 
use.  We also want to make 
sure that our content and 
services are fully accessible, and 
routinely exceed the targets set 
by Ofcom for audio description 
and signed interpreting.

This report is part of the BBC’s 
commitment to transparency 
in the way we work.  We also 
produce regular updates on 
how we run our business, our 
support for communities and 
the work we do to engage, 
inspire and support audiences of 
all ages across the UK.

Full details can be found at  
bbc.co.uk/outreach
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Everything we do at the 
BBC – the programmes 
we make, the websites 
we manage, the events 
we stage – is designed 
to fulfil at least one of 
the six Public Purposes 
as set out by our Royal 
Charter and Agreement. 

The BBC’s Public 
Purposes are:
•  Sustaining citizenship 

and civil society

•  Promoting education  
and learning

•  Stimulating creativity  
and cultural excellence

•  Representing the UK, 
its nations, regions and 
communities

•  Bringing the UK to the  
world and the world  
to the UK

•  Delivering to the public 
the benefit of emerging 
communications  
technologies and services

We apply these criteria equally 
to the broad range of work 
we do face-to-face with our 
audiences all over the country. 
We describe this as outreach 
and it helps us understand our 
audiences better.

As well as the BBC Outreach 
& Corporate Responsibility 
department, many areas across 
the business use outreach as a 
way to engage with audiences 
on various different projects.  

By meeting people face-to-face 
we learn more about what our 
varied audiences expect from 
us and how we can better meet 
their needs. 

SERVING ALL OUR AUDIENCES 
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Our work, our business
This face-to-face work is 
important in helping us get closer 
to our audiences to ensure that 
interesting, exciting and relevant 
content is available to everyone.  
As technology develops, it 
becomes easier for our audiences 
to access our programmes in a 
way that suits them, which means 
that it’s even more important to 
understand what they want.

BBC Outreach & Corporate 
Responsibility is the department 
responsible for engaging with 
harder to reach audiences.  It’s 
also the department that tells 

the story of the work we do to 
ensure our business is managed 
responsibly.

The department encourages staff 
to volunteer and runs projects 
that help our workforce connect 
more closely with audiences 
and communities across the UK. 
It’s also the department that 
holds our relationship with the 
voluntary sector.

Find out more about the work 
of BBC Outreach & Corporate 
Responsibility by visiting  
bbc.co.uk/outreach

SERVING ALL OUR AUDIENCES 
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The new marketeers
A priority audience for our 
outreach work is those aged 
16 to 24. This work is vital 
in helping us understand the 
ways in which this generation 
consumes media and what it is 
they expect to consume.

BBC Outreach & Corporate 
Responsibility brought BBC 
Three together with students 
from Greater Manchester to 
transform them into television 
marketeers for the day. BBC 
staff shared their experience 
with the 15 to 20 year olds 
before asking them to use their 
newly acquired skills to think of 
fresh ways to promote some 
forthcoming television shows.

The day began with exclusive 
previews at the Factory 
Youth Zone – a youth centre 
in Harpurhey – and ended 
with Dragons’ Den style 
presentations, seeing the young 
people pitching their ideas to 
BBC marketing teams.  On the 
way, the young people learned 
how to plan, budget and 
handle creative treatments. 

The winning team came up with 
new ways to promote Snow, Sex 
and Suspicious Parents, a BBC 
Three series that follows parents 
keeping an eye on their teenagers 
from afar during skiing holidays. 

Sixteen-year-old Luis is studying 
creative media at college and 

said this was a totally new 
experience, adding that what 
he had learned would help him 
at college and beyond, while 
one of the BBC ‘dragons’, Kate 
Phillips, said the event unlocked 
genuine creativity and honest 
feedback from the youngsters 
about BBC output.

“We came up with an idea for 
a flash mob on a beach where 
gradually the sand turned to snow.  
The ‘dragons’ liked it so much 
that we won! We couldn’t believe 
it!  The BBC people were very 
friendly, helpful and creative.  I’d 
never thought of the BBC as being 
this interactive with the audience.” 
Luis, aged 16
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Community Doorway
BBC Outreach & Corporate 
Responsibility launched the 
Community Doorway at the 
end of 2013, inviting charities 
and voluntary organisations to 
contact us with their suggestions 
for volunteering projects.

The scheme aims to find fresh 
and innovative ways to share the 
varied skills of our workforce.  
We prioritise applications from 
organisations based on our 
doorstep in Hammersmith & 
Fulham, Westminster, Salford and 
Greater Manchester, or those 
that work with young people 
and groups that are considered 
to be disadvantaged or socially 
excluded.

The first round of assessments 
took place in January 2014 and 
activities are underway, with 
BBC volunteers working with 
organisations on projects such 
as creating a music video with 
young people, organising a 
community awards evening and 
producing a stranger-danger film 
for schools.

Assessments take place 
throughout the year, in January, 
April, July and October.

“We know from previous BBC 
Outreach & Corporate Responsibility 
projects that BBC volunteers gain a 
lot from working with communities in 
their local areas.  The people and

organisations they work with get to 
understand what the BBC can offer 
them aside from broadcasting. For 
many young people, the experiences 
can be transformational and often 
spark the desire to work in the 
media. Through our work we try 
to ensure the BBC has a positive 
impact in communities where we 
are a large employer.” 
Elizabeth Woodham, Project 
Manager 

More information about the 
Community Doorway can be 
found online.

SERVING ALL OUR AUDIENCES 
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Cumbrian performance
To mark its 40th anniversary, BBC 
Radio Cumbria worked with the 
BBC Philharmonic Orchestra 
and BBC Outreach & Corporate 
Responsibility, taking the orchestra 
to an area where you wouldn’t 
usually expect to find them and 
reaching out to two communities 
with high unemployment and  
few opportunities. 

The finale of the project was a 
free concert and, despite few of 
its 75 members having performed 
on stage before, the recently 
formed Cumbrian Community 
Orchestra and Chorus took to 
the stage to perform alongside 
the world renowned BBC 
Philharmonic Orchestra.

BBC Radio Cumbria followed 
the project carefully throughout, 
broadcasting the whole concert 
live and producing an hour  
long documentary.

The project brought together 
many internal and external 
partners and we worked closely 
with the Cumbria Music Service 
and the Cumbria Music Hub. 

We have been working closely 
with the Cumbria Music Service 
to look at ways to develop the 
association further following the 
news that the people we worked 
with wanted the Cumbrian 
Community Orchestra and 
Chorus to continue.

“My daughter, granddaughter and 
myself had the most brilliant time, 
it was a fabulous opportunity. My 
granddaughter now wants to study 
music. It has inspired her in these 
bleak times for West Cumbria and 
our county.”  
Janet Worth

“It was so inspiring for the children 
of West Cumbria which has 
limited opportunities for them as 
they grow up. My daughter now 
wants to study music and my 
seven-year-old has started piano 
lessons and the cornet.”  
Sian Fleming

SERVING ALL OUR AUDIENCES 
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Telling Tales
Tales of the White City is a 
musical film commissioned by 
BBC Outreach & Corporate 
Responsibility to tell the story of 
a community living on the BBC’s 
doorstep for half a century.  

Created by Benjamin Till and 
produced by Landsky, the film 
celebrates the diversity of the 
community and offers those 
living and working on the estate 
a platform to tell their own 
story. The words featured are 
the performers’ own, and one 
of the nine songs is the result 
of a competition held in local 
primary schools.

Over 500 people from the 
area were involved in one way 
or another, with 11 individuals 
sharing their own personal and 
emotional stories.

Now viewed over 10,000 times, 
the film was premiered at a 
secondary school on the estate 
with the performers becoming 
celebrities for the night.

“It was the people of the place 
who were the stars, both on the 
stage and on the film. The natural 
talent, the hard work and the 
ambition of the people who live on 
White City shines out so brightly.” 
Penny Wrout, Producer, Landsky

“Tales of the White City does, in the 
most eloquent and direct way, what 
all the pages of reports and streams 
of data about our neighbourhood 
seem never to achieve. The film 
presents the diversity of our 
experiences alongside the unity of our 
community.  I am very grateful that 
we now have an extremely direct 
way of communicating to those that 
do not know us the “Who” and the 
“Why” of White City.” 
Harry Audley, Chairman of 
the White City Residents’ 
Association

You can watch it here or by 
searching “tales of the white city” 
on YouTube

SERVING ALL OUR AUDIENCES 
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Ticket to talent
BBC Outreach & Corporate 
Responsibility ran its second 
Talent Ticket road show in 
Bristol. Staff and volunteers 
worked in ten schools, offering 
68 different workshops to 
1,500 Year nine pupils, teaching 
them photography, animation, 
journalism, presenting and 
production skills.

The project is part of an 
ongoing partnership between 
BBC Bristol and the University 
of the West of England, to raise 
aspirations and encourage young 
people to consider a career in 
the media. Working with ten 
of the lowest attaining schools 
in Bristol, the partnership also 
offers work experience for Year 
10 students and the chance 
to compete for a place on a 
BBC “Boot Camp” for Year 12 
students who want to pursue a 
career in the media. 

Over 50 staff from BBC Bristol 
have been involved in the Talent 
Ticket project during 2013-2014, 
sharing their knowledge and 
expertise with the next generation, 
and finding out more about what 
young people like watching and 
how their generation uses and 
consumes media.

“Thank you so much for making the 
BBC and your organisation seem 
so much more accessible to our 
children.  It’s great to see the BBC 
doing this kind of outreach work.  It’s 
not something that we see coming 
through our television screens but 
you’re an organisation that’s alive 
and well, and that you’re employing 
people right across the jobs market 
– and that’s for our children.” 
Helen Holman, Headteacher of 
Orchard School Bristol

Preparing for work
Students in Manchester dipped 
their toes into working life as 
BBC Outreach & Corporate 
Responsibility helped them 
experience their first job interview.  

In the last year, 40 pupils 
have undertaken dry-run job 
interviews with BBC staff, getting 
a taste of what it’s like to be 
grilled on exam results, skills  
and ambitions.

“The pupils learned the 
importance of planning, 
appearance, punctuality and 
communication.” 
David Hesk, Education Business 
Solutions (EBS) of Old Trafford

“I got great feedback and lots 
of advice to help with future 
interviews. I’ll never forget this 
experience.”  
Ahmad, aged 16

SERVING ALL OUR AUDIENCES 
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We reach new audiences through our work with the public and with our 
partners in education, industry and the broadcast sector. Its scope is 
extensive and features a broad range of projects and initiatives, it helps us 
understand more about what our audiences want from us and each of the 
varied projects demonstrates us meeting at least one of our Public Purposes.  

This could be better understanding how to make news and current affairs interesting to young people, 
how to engage better with communities around the UK, how to champion emerging British talent 
or deliver on our ambition to inspire a life full of learning for all our audiences.  Many initiatives bring 
together different departments from across the BBC, encourage collaborative working, help us make 
the most of our skills and increase the impact of our work.

BBC World Service  
on tour
BBC World Service’s global 
radio and television debate 
programme, World Have Your 
Say, teamed up with World 
Service language services and 
BBC radio stations throughout 
the country for the first time to 
host a series of debates looking 
at issues of interest to different 
communities in the UK. 

The WS-UK roadshow launched 
in Cardiff in February 2014 
with a debate jointly hosted 
by BBC Wales and BBC Africa. 
Throughout March WS-UK 
also brought together BBC 
Scotland with BBC Arabic, BBC 
Manchester with BBC Urdu, 
and BBC Merseyside with 
BBC Chinese. Each broadcast 
featured an audience debating 
topics put together by the BBC 
radio stations and BBC World 
Service’s language services.

In these landmark collaborations 
between the BBC’s domestic 
and international teams, each 
programme was broadcast 
live around the world on BBC 
World Service and on the BBC’s 
regional or national stations. The 
series also linked-up different 
communities with audiences in 
the UK to bring their views to 
international audiences.

Outreach across the BBC



The issues raised and topics 
discussed during the four 
debates looked at how Somalis 
in Wales see the wider Welsh 
community and how the 
Welsh community views them; 
the theme of identity within 
Scotland’s Arab community 
was examined; the challenges 
faced by different generations 
of British Pakistanis in 
Manchester was explored and, 
in Liverpool – home of the UK’s 
oldest Chinese community – 
discussions centred on the city’s 
global identity.

BBC Radio 4 invaded
Character Invasion came to 
communities around the UK, as 
well as BBC Radio 4 listeners, 

in March 2014.  Some of our 
nation’s finest creations went 
behind the microphones 
in place of regular Radio 4 
presenters.  There were also 
free public events across the 
country in Belfast, Birmingham, 
Bristol, Cardiff, Glasgow, London 
and Salford.

Activities across the BBC nations 
and regions gave audiences a 
chance to take part in a radio 
drama production; join a Q&A 
with the cast and production 
team of The Archers; hear leading 
writers, actors and directors 
discussing what makes a really 
good and enduring character; 
join a masterclass with a BAFTA 
award-winning make-up and 
special effects company; watch 

a live broadcast by the original 
cast of The Hitch Hiker’s Guide to 
the Galaxy; and meet the cast of 
CBBC series such as Wolfblood 
and The Dumping Ground.

This extensive programme 
of events gave people a rare 
chance to see behind the 
scenes and meet their favourite 
characters, as well as those who 
play, write and create them

Character Invasion explored  
what it takes to create a 
character - from how you 
bring them to life to how you 
let them go.  Actress Maxine 
Peake reflected on the nature of 
character, in conversation with 
Sally Hawkins, Michael Sheen, 
Anne Scargill and Adil Ray.

OUTREACH ACROSS THE BBC  
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Elsewhere, Dawn French 
stepped back into Reverend 
Geraldine Granger’s shoes and 
headed out of Dibley to offer 
her alternative Thought For The 
Day on the Today programme, 
and Chris Packham reported 
from the streets of New York 
for Tweet of the Day, hot on the 
trail of Avis Giganteus - a large, 
conspicuous and highly vocal 
species – commonly known as 
Big Bird!

Further information on 
Character Invasion can be  
found online.

Kicking Off Team 
Worldwide
In February 2014 BBC 
Worldwide, the commercial 
arm of the BBC, launched 
Team Worldwide, an employee 
engagement programme 
encompassing all its global 
activities and focusing on three 
areas: Community, Challenge 
and Sustainability. Community 
work centres on volunteering 
to help those local to their staff 
sites around the world, initially 
concentrating on local schools.  
Challenge refers to

physical activities of all types 
that individuals or teams may 
take on, including 5K runs, 
triathlons and swims. Finally, 
the Sustainability programme 
sets simple environmental 
targets so that BBC Worldwide 
can become a role model in 
activities such as recycling or 
saving water. Involvement in 
these activities is voluntary for 
BBC Worldwide employees.
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BBC Introducing was created in 2007 
to support undiscovered musicians. It 
brings all of the BBC’s supporters of 
unsigned music together to nurture 
and give exposure to the country’s 
most impressive emerging talent.

It remains a constant challenge 
for new and young performers to 
ensure their voice is heard within 
a fiercely competitive market and 
BBC Introducing plays a vital role in 
ensuring music that might otherwise 
go unnoticed is played on our family of 
local and national BBC Radio shows.

BBC Introducing has already produced 
a number of notable successes. Jake 
Bugg, the 20-year-old musician, singer 
and songwriter from Nottingham 
secured a contract with Mercury 
Records. He released his debut album 
in late 2012, it went on to reach 
number one on the UK albums chart 
while his recent touring schedule 
has seen him perform in Australia, 
Scandinavia, Japan, the US and Canada.

BBC Introducing also produced 
the UK’s entrant for the Eurovision 
Song Contest 2014. In March, 
26-year-old singer-songwriter Molly 
Smitten-Downes was chosen to 

perform her self-penned song 
“Children of the Universe” before 
an estimated global audience of 
180 million in Copenhagen. Molly, 
who was discovered through the 
BBC Introducing scheme, has been 
composing for more than 10 years, 
has supported a number of headline 
acts and was named Best Urban/Pop 
Act at Live and Unsigned.

The BBC Introducing website has 
a dedicated uploader, where artists 
can register and upload three tracks 
to their profile. In a typical week, the 
website might see up to 1,600 tracks 
uploaded while around 110,000 artists 
are currently registered.

Once a band or artist uploads music, 
it is first listened to by presenters 
and producers working on local BBC 
Introducing radio shows. They then 
make recommendations to a panel at 
Radio 1 that consists of DJs, producers 
and members of the Radio 1 playlist 
team, who make a final decision as to 
who is included on the playlist. 

We also have an Introducing slot on 
1Xtra’s playlist that highlights the best 
new music coming through BBC local 
radio programmes. This allows tracks 

BBC INTRODUCING
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to be forwarded to many shows across 
the radio networks including those at 
Radio 1, Radio 2, 6Music, Asian Network 
and Radio 3, meaning many artists get 
played on network radio – this is the 
biggest way music is shared across the 
BBC for unsigned musicians.

Every summer, the BBC Introducing 
stage has a presence at major events 
and festivals like Glastonbury, Reading 
and Leeds, T in the Park and BBC Radio 
1’s Big Weekend. We also invite the very 
best new acts to record sessions at the 
BBC’s world famous Maida Vale studios, 
many of which are filmed or recorded 
and made available online.

And it’s not just those representing current 
styles and genres that breakthrough 
courtesy of BBC Introducing. 

Jamie Cullum selected 14 acts to 
accompany him on a recent UK tour; 
three unsigned British country music 
acts travelled with BBC Introducing for 
its first appearance at the Nashville 
Americana Festival with Radio 2’s Bob 
Harris; BBC Introducing partnered 
with PRS (Performing Right Society) 

to send new British artists to the 
SXSW Festival in Texas; Radio 3’s 
Jazz on 3 with Jez Nelson has also 
showcased emerging talent; and BBC 
Introducing stages a Jazz Showcase at 
the annual Manchester Jazz Festival.

BBC Introducing also stages regular 
Masterclasses and workshops and 
advice is given through the website. 
Supplied by those who work in the 
industry, guidance is offered in key 
areas such as getting started with 
rehearsing, buying the right kit and 
writing those first songs; tips for the 
recording studio and working with 
producers; advice on performing and 
building up that invaluable experience 
gained in playing for live audiences; 
promotion and getting those demos 
noticed; and, when the opportunity 
comes, help in deciding which is the 
best type of recording contract.

Further information on BBC 
Introducing can be found at bbc.
co.uk/music/introducing, and in the 
CR Update: Developing Musical Talent 
published earlier this year.

BBC INTRODUCING
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BBC News School Report is a project 
that allows 11 to 16 year olds from 
all over the UK to make the news. 
In September 2013 the project won 
a European Diversity Award in the 
‘journalist of the year’ category.

School Report News Day takes place 
each March and is the day when all 
participating schools across the UK 
work to a deadline to create and 
upload news reports to their school 
website. The brief is for students to 
identify, create and broadcast stories 
and to give a voice to issues that 
either affect or are important to them.

In 2014, for the third year running, more 
than 1,000 schools took part with more 
than 300 BBC staff members supporting 
students as mentors and volunteers. 
More than 100 junior reporters were 
live on-air across the BBC on the day, 
and 129 students from 25 schools 
visited New Broadcasting House in 
London. The British School of Beijing 

was the first to meet the 14.00 (06.00 
GMT) deadline.

Following a winter that saw one of 
the heaviest rainfalls ever experienced 
in the UK, the weather was a major 
topic with contributions from school 
reporters in programmes from all the 
BBC regions, nations and on network 
weather reports. You can view a 
compilation of their work online.

There was a par ticular drive to 
increase the numbers of Special 
Schools taking par t this year. 
Running a targeted briefing session 
and strengthening our resources, 
the numbers of Special Schools 
par ticipating in News Day went 
up by nearly 50 per cent (from 
33 to 48) and repor ts by school 
repor ters with special educational 
needs were broadcast on BBC 
Radio 4’s Today programme and 
the BBC News Channel.

BBC NEWS SCHOOL REPORT
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Pupils with autism from Phoenix 
School in Tower Hamlets, in London 
were among those taking part in BBC 
News School Report this year. 

The result was a package for Today 
that featured young reporters helping 
to raise awareness of autism as well 
as giving them the opportunity to 
work with journalist and producers, 
hear their work on one of the most 
influential news programmes in British 
broadcasting and, most importantly, 
provide them with an opportunity to 
talk about their aspirations, coming to 
terms with their disability and learning 
how to present themselves to the 
world.

 “As usual School Report has been an 
AMAZING experience for Phoenix. 
We are so grateful for the hard work 
everyone on your team puts into making 
such an enriching and stimulating 

experience for young people. Very 
often our pupils can feel isolated from 
the outside world and School Report 
has been a fantastic way for them to 
connect with young people around the 
country. School Report is now part of 
the fabric of life at Phoenix and without 
a shadow of a doubt a true national 
treasure. We feel privileged to be part 
of it. You guys are phenomenal -  
thank you!”    
Teacher, Phoenix School

BBC News School Report is a 
partnership between schools and BBC 
News.  It is commissioned by BBC 
Learning with support from many 
other departments including BBC 
Outreach & Corporate Responsibility.

For further information on BBC 
News School Report and details of 
the 2015 News Day visit bbc.co.uk/
schoolreport
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The BBC has been committed to 
education and learning since the first 
schools broadcast in 1924. Led by BBC 
Learning, our ambition is to inspire a 
life full of learning for all our audiences 
working with some of the BBC’s best 
known programmes and brands to 
maximise their learning value and exploit 
the educational potential. 

BBC Learning focuses on three main 
areas:

•  It commissions programmes with an 
educational aim across a range of 
channels on TV and radio. It works 
with programmes such as Stargazing 
LIVE, and broadcasts educational 
programming overnight on BBC 
Two’s Learning Zone.

•  It uses BBC programmes and brands 
to run campaigns to create face-to-
face educational experiences such as 
the BBC Learning Radio 1 Academy 
held in Derry-Londonderry in May 
2013.

•  It produces online material for 
learners, teachers and mainstream 
audiences. This covers a wide 
spectrum such as helping children to 
revise through Bitesize to inspiring 
all audiences to learn through our 
factual websites and iWonder.

BBC iWonder
In January 2014, we launched BBC 
iWonder, which provides thought-
provoking answers to the questions 
sparked in everyday life. 

The launch coincided with the start of 
the BBC’s World War One season – 
the biggest and most ambitious ever 
commissioned. Comprising in excess of 
130 new commissions and more than 
2,500 hours of programming across over 
four years, the season will offer a unique 
way to understand a war that changed 
our world, reflecting the centenary from 
every perspective: locally, nationally and 
internationally, and utilising the full range 
of the BBC’s services.

The first World War One iWonder 
interactive guides were launched in 
January 2014. Presented by people 
including Dan Snow, Kate Adie, Joan 
Bakewell and Michael Portillo they 
cover topics such as women in WWI, 
surviving the trenches and how Britain 
allowed 250,000 children to fight. As 
with all iWonder guides, the aim is to 
unlock the learning potential of the 
BBC’s vast array of content, curated 
by experts and designed to work 
consistently across laptops, tablets and 
smart phones.

BBC LEARNING

20

http://www.bbc.co.uk/learning
http://www.bbc.co.uk/learning
http://www.bbc.co.uk/iwonder
http://www.bbc.co.uk/iwonder
http://www.bbc.co.uk/history/0/ww1


C
A

S
E

 S
T

U
D

IE
S

Since its launch iWonder has, in addition to the 
range of WWI guides, expanded into other genres, 
such as science guides exploring the big bang and 
rocket science, or arts guides examining the life 
and work of Dylan Thomas.  

Masterpieces in Schools
Thousands of children have experienced great art 
close up as a result of Your Pantings Masterpieces 
in Schools, which is a collaboration between the 
BBC, the Public Catalogue Foundation (PCF) and 
other partners.

Twenty-six original works by renowned artists 
such as Monet, Turner, Gainsborough and 
LS Lowry - worth an estimated £14 million 
– were taken to 27 different schools over a 
three-week period.

Each school involved hosted its own exclusive 
masterpiece, revealed on the day, and worked 
with a representative from the lending 
collection to ensure their work of art provided 
inspiration right across the school day and 
curriculum – from English and Drama to 
Science and Information and Communications 
Technology (ICT). In total, more than 15,000 
school children, of all ages, engaged in public 
art learning activities.  All of the teachers felt 
children had learned new things and said they 
would do the project again. 98% of children 
said they enjoyed the day and 97% of children 
loved the painting. 

 

BBC Radio 1 Academy 
In May 2013, BBC Radio 1’s Big Weekend in 
Derry-Londonderry saw the return of the BBC 
Radio 1 Academy, a collaboration between BBC 
Learning and Radio 1.  

The series of educational experiences uses Radio 1 
talent and its brand to engage young people in 
learning, with over 100 sessions taking place across 
the seven days. Some featured star talent such as 
Gabrielle Alpin or the cast of EastEnders, while 
others dealt with more practical topics such as 
business or finance skills. The programme looked 
at partnerships with schools and worked with 
council-run community groups for NEETs (not in 
education, employment or training) to ensure we 
were also targeting those hard to reach teenagers.

The Academy aims to empower young people, 
offer useful advice and help them identify the 
steps required to progress in their chosen area. 

•  Over 5,000 places on workshops, question 
and answer sessions and tutorials were 
completely filled over the seven-day event.

•  97% of attendees said that they knew more 
about the topics covered as a result of 
attending.

Every single person we surveyed said they 
would attend an event like this again.

For more information on the work of BBC 
Learning visit bbc.co.uk/learning

BBC LEARNING
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We help a broad range of 
charities to raise funds and 
awareness and our audiences 
are incredibly supportive of 
these causes. On appeal nights, 
BBC Children in Need 2013 
raised £31.1 million and Sport 
Relief 2014 raised £51.2 million 
with donations still coming in.  

In addition, BBC Media Action 
– the BBC’s international 
development charity - continues 
to use media to transform lives 
around the world, while the BBC 
Performing Arts Fund continues to 
award grants to performers and 
arts organisations across the UK 
to help them realise their creative 
potential and reach new audiences.

Many of our appeals use 
entertaining and informative 
programmes to engage the 
widest possible audience in the 
work of UK and international 
charities and, despite an 
economic climate that remains 
challenging, BBC audiences 
helped raise more than £84.5 
million during the 2013/2014 
financial year. 

The BBC has broadcast appeals for individual charities since 1923. These 
appeals form an important element of our remit as a public service 
broadcaster as well as part of our broader involvement in social action 
broadcasting and highlighting the work of the UK’s voluntary sector. 

WORKING WITH CHARITIES
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The British public came together 
once again, raising an amazing 
£31,124,896 on the night – an 
increase of £4.37m on the 2012 
appeal. In June 2014, the charity 
announced a total of over 
£49m from the 2013 appeal, 
with every penny going towards 
projects helping disadvantaged 
children and young people 
across the UK. 

Throughout the appeal night 
on November 15 - and as 
part of hundreds of hours of 
associated programming across 
BBC services - we provided 
BBC Children in Need with 
a platform to both fundraise 
and showcase the enormous 
difference its work makes 
to individuals, communities 
and organisations all over the 
country.

BBC Children in Need’s vision 
is that every child in the UK 
has a safe, happy and secure 
childhood and the chance to 
reach their potential. 

Fundraising for BBC Children 
in Need is a year-round activity 
with the centrepiece being the 
star-studded annual telethon on 
BBC One in November – now 
an important occasion in the 

Support for our three corporate charities – BBC Children in Need, BBC 
Media Action and the BBC Performing Arts Fund – and our partnership with 
Comic Relief help us deliver fundraising activities that benefit individuals, 
communities and organisations across the UK and around the world.

BBC Children in Need 2013 raised the highest total in the charity’s 
34 year history.

WORKING WITH CHARITIES
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Sir Terry Wogan, BBC Children in Need 
Life President:
“Thank you for a wonderful total and all you have  
done for BBC Children in Need.” 

UK calendar and one that brings 
together the UK’s communities, 
regions and nations.

It currently supports more than 
2,600 projects that help children 
facing a range of disadvantages 
such as poverty and deprivation, 
those who have been the 
victim of abuse or neglect, as 
well as disabled young people 
and children such as Harry and 
Cody. 

Born in 2010 and 2011, the 
brothers Harry and Cody both 
had an extremely rare skin 

disease – Harry’s diagnosed 
within four weeks of his birth; 
Cody’s was obvious immediately 
he was born. 

They were supported by a 
nurse called Alex, whose role 
is funded by a grant from BBC 
Children in Need, and who 
works at Julia’s House – a 
children’s hospice in Dorset 
that became a second home 
to them.  Sadly, the boys died 
in March 2013, two days apart, 
after catching the flu.  On the 
night of the BBC Children in 

Need 2013 appeal, Cheryl Cole 
introduced the remarkable story 
of Harry and Cody in a film 
featuring their parents, Chris 
and Steph, talking about their 
sons and the wonderful work of 
Julia’s House Children’s Hospice.

Watch the film about Harry 
and Cody and Julia’s House 
Children’s Hospice.

For more information about 
BBC Children in Need please 
visit bbc.co.uk/Pudsey.

https://www.youtube.com/watch?v=N3mLPmhM7sg
http://www.bbc.co.uk/programmes/b008dk4b


Monies raised on the night of BBC 
Children in Need annual appeal

  On the night      Total distributed

BBC Children in Need grant distribution 
across the UK from the 2013 appeal.
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UK wide
£1m

North  
England
£11m

London and  
South East
£11m

Scotland
£5.3m

Wales
£3.4m

Northern  
Ireland

£3.4m

South and 
West England

£4.8m

Central  
England
£9.1m

UK TOTAL
£49m

£40.4 
million

£46.0 
million

£45.0 
million 

£49.0 
million

2012 2013

£26.8 
million

£31.1 
million

2011

£26.3 
million

2010

£18.1 
million
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Set up in 2003 following the 
success of the BBC One 
series Fame Academy, the BBC 
Performing Arts Fund (PAF) 
has so far awarded £4.5million 
of grants to more than 1,400 
people and organisations.

It successfully delivers on our 
Public Purposes to stimulate 
creativity, promote education and 
learning, and to cater for diverse, 
UK-wide audiences. It also 
believes long-term careers in the 
performing arts are achievable 
and that community groups have 
a key role to play in developing 
new talent.

The BBC Performing Arts Fund 
is not licence fee funded. Instead, 
it receives income from the 

voting lines used in BBC One 
entertainment programmes. In 
2012 the Fund became the official 
charity for BBC One’s The Voice 
UK, with downloads from the 
show raising money for the charity.

Over the past three years the 
Fund has had a rotating grants 
portfolio and each year a 
different art form is the focus for 
funding. In 2013 it was theatre 
with funding offered to 
individuals, community theatre 
groups and projects, and 
theatrical organisations and 
companies. 

In December 2013, the BBC 
Performing Arts Fund announced 
19 winners of its Theatre 
Fellowship scheme as well as 

confirming 58 community theatre 
projects across the UK that would 
benefit from funding. 

From a site-specific festival in a 
fried chicken shop, to a residency 
developing skills in a multi-
sensory theatre using textiles 
and puppets, the work of those 
schemes granted funding is 
diverse, eclectic and designed to 
suit every theatrical taste.

Previous recipients have gone 
on to produce a Mercury Prize 
winning album, perform at the 
Glastonbury Festival, appear on 
Later with Jools Holland, compose 
for the BBC Proms and land 
starring roles in both the West 
End and in Hollywood films.

Bryony Shanahan, Director, Theatre 
Fellow, Royal Exchange Manchester:
“I’m absolutely delighted to have been given the 
Fellowship and the opportunity to work with the Royal 
Exchange. This sort of chance doesn’t come around often 
and I’m so grateful to everyone involved. The facilities, 
expertise and work at the Royal Exchange will be 
completely invaluable and I cannot wait to get stuck in.”

http://www.bbc.co.uk/performingartsfund
http://www.bbc.co.uk/performingartsfund


BBC Media Action is the BBC’s 
international development 
charity. It uses media to 
transform lives around the 
world and works closely with 
governments, non-governmental 
organisations and broadcasters 
to ensure efforts are co-
ordinated to bring lasting change 
in developing countries.

It operates through 17 
country offices in Africa, Asia, 
the Middle East and Eastern 
Europe, working in partnership 
and delivering programmes 
through radio, TV, social media, 
mobile phones and face-to-
face dialogue. The work takes 
the form of debate shows, 

dramas, radio and TV magazine 
programmes, public service 
announcements, village-level  
or national mobile phone 
initiatives and street theatre.

It is supported by a range of 
funders including the UK’s 
Department for International 
Development, the Foreign 
and Commonwealth Office, 
the Bill and Melinda Gates 
Foundation, the European Union 
and a number of the United 
Nations’ agencies. It also receives 
investment from companies 
through its Corporate Leaders 
Group programme, support 
from individuals through payroll 
giving, major gifts and community 

fundraising activities.  Its total 
income for 2013/14 was £40 
million. 

During this reporting period, the 
charity delivered 52 projects on 
multiple platforms in partnership 
with local broadcasters and BBC 
channels and language services.  
They include:

•  ‘Connections’ uses video at 
registration centres to help 
Syrian refugees in Lebanon 
and Jordan cope and access 
services.  

•  Presidential debates in 
Afghanistan featured all 
11candidates and the 
election-focused series helped 
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marginalised groups air their 
concerns on issues from 
security to the right of women 
to vote.  

•  An online drama series 
supported by the charity 
in the Western Balkans, 
SamoKazem (“Just Saying”), is 
produced by, for and about 
young people in Bosnia, Serbia, 
Kosovo, Macedonia and 
Montenegro. “The programme 
gives them tools to change 
their lives, without telling them 
what their lives should be like,” 
says director Maja Cecan.

Ya Take Ne Arewa  
In northern Nigeria Yahaya 
Abdul-Rahman and his family 
never miss an episode of radio 
health programme Ya Take Ne 

Arewa (“What’s Happening 
in the North”). Thanks to the 
show and to BBC Media Action, 
they’ve learned the importance 
of antenatal care, birth spacing 
and how to treat their water to 
make it safe to drink. 

Thirty-year-old Yahaya, 22-year-
old Salamatu and their two 
daughters live in Rido village in 
the state of Kaduna in northern 
Nigeria. The bustling village is 
dwarfed by the towering gas 
flares of the Kaduna oil refinery 
where Yahaya works.  Flaring 
of gas like this can damage the 
health of people living nearby, 
causing respiratory problems 
and skin rashes. 

But it was something even 
closer to home that the family 
learned was also harmful – 

the water in their well. It was 
only after listening to BBC 
Media Action’s partner radio 
programme that they found out 
what to do. 

While washing up her family’s 
dishes in the small, high-walled 
family compound, Salamatu tells 
us that drinking untreated water 
gave their children diarrhoea 
and once they had to take their 
daughter Zainab, who’s now 
four, to hospital.

“We used to drink water 
regardless of whether it was clean 
or not, but from listening to Ya 
Take Ne Arewa, we learned to 
treat our drinking water and now 
we do not drink water unless 
we’re sure it is clean.”  
Salamatu
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The BBC has held a partnership 
with Comic Relief since its 
creation in 1985.  Each year 
we broadcast one of its two 
alternating appeals, Red Nose 
Day and Sport Relief.  

Sport Relief 2014 produced its 
highest ever pre-news ratings 
– averaging eight million and 
peaking at over 11 million during 
an Only Fools and Horses special 
featuring David Beckham.

It also raised more money 
on the night and across the 
weekend than any previous 
Sport Relief. The evening ended 
with a record breaking £51.2m 
and by the end of the weekend 
that had risen to £53.3m. 

The show was reinvented 
and given a new scale and 
excitement by coming live from 
iconic venues at the Queen 
Elizabeth Olympic Park. 

The Clash of the Titans pro-
celebrity rivalries provided a 
compelling link for the evening. 
And as well as a great mix of 
sketches and live entertainment, 
there was also a good balance 
of appeal films featuring positive 
stories of change.

Radio Around the World united 
the BBC Radio network to raise 
money for the charity. A super 
team of BBC Radio presenters, 
headed up by Radio 1’s Nick 
Grimshaw and Radio 2’s Jo 

Whiley, pushed themselves to 
the limit as they attempted to 
run, swim and cycle 25,000 
miles - the circumference 
of the world. Staff of the 
BBC’s commercial arm, BBC 
Worldwide, managed more than 
6,000 miles!

Approximately 140,000 people 
took part in the Sport Relief 
Games across the country and 
around 50,000 were at Queen 
Elizabeth Olympic Park on  
the Sunday.

Since the last Sport Relief in 2012 
projects have been funded across 
the whole of the UK that will help 
an estimated 2.5 million people. 
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•  In the UK, more than 17,000 
projects have received money 
from Sport Relief so far, with 
over 2,000 projects currently 
in funding.  

•  Internationally, over 2,000 
projects have been funded to 
date, with over 300 currently 
in funding across 40 countries 
around the world.

These are projects like The 
Silver Line – a confidential, 
free helpline for older people 
across the UK, often those 
experiencing intense loneliness – 
open every day and every night 
of the year.  

Watch this film to learn more 
about The Silver Line or this film 
about Radio Around the World.
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We broadcast a Disaster Emergency Committee (DEC) Appeal for the 
Philippines, helping to raise £90 million for those affected by the typhoon.  
We also broadcast 49 BBC Radio 4 Appeal programmes and a Christmas 
appeal for St Martin-in-the-Fields that raised £1.9 million.  

There were 11 Lifeline Appeals on BBC One, 12 Northern Ireland appeals as well as charity partnerships  
on Radio Devon, Radio Manchester, Radio Suffolk, Radio York, Radio Cumbria and Radio Cambridgeshire.  

For more information about BBC charity appeals and how to apply visit the BBC Charity Appeals 
website at bbc.co.uk/charityappeals

Lifeline is BBC One’s monthly 
charity appeal programme in 
which a well-known personality 
introduces the vital work of 
a particular charity they care 
about, and appeals for donations. 
During the financial year 
2013/2014, the Lifeline appeals 
raised more than £110,000 
from viewers. Here are the 
stories of just a few of the 
charities featured.

Choir with No Name
Date of appeal: December 2013 
Amount raised: £14,814

Singer and broadcaster Cerys 
Matthews presented an 
appeal for a charity that invites 
homeless people in from the 
cold to experience the power of 
music by singing together as one. 
The appeal film featured Shane, 
whose life fell apart after his 
mother died. Alcohol, drug use 

and having to sleep rough took 
a heavy toll and he eventually 
attempted to take his own life. 
By joining the choir he acquired 
a desperately needed sense of 
belonging and the confidence to 
rebuild his life. He’s now in work 
and recording an album. 

“In terms of awareness raising 
and reaching new audiences, 
our interactions on social media 
peaked significantly when the 
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appeal was broadcast and our 
website received a big spike on 
visits on December 15 (462 visits 
compared to 55 a day before). 
During our month-long appeal 
period, 75 per cent of traffic  
on our website came from first-
time visitors.”

Multiple Sclerosis 
Society
Date of appeal: November 2013 
Amount raised: £16,259.53

TV personality Jack Osbourne 
presented an appeal on behalf 
of the Multiple Sclerosis Society 
– a charity providing vital 
support for the thousands of 

people with MS in the UK as 
well as their family and carers. 
Jack spoke from the heart about 
living with MS, a condition he 
was diagnosed with a couple 
of years ago. The appeal film 
featured Lynsey, who looks 
after a four-year-old daughter 
despite recurring episodes 
that can leave her barely able 
to move. Coping with MS can 
put a serious strain on family 
relationships and Lynsey talked 
about how the Multiple Sclerosis 
Society provided support and 
relief to enable her to maintain 
her independence and allow her 
family to flourish. 

“Having Jack Osbourne front our 
appeal has helped to raise our 
profile across the UK especially 
among audiences not currently 
engaged with our charity. We were 
able to get Jack, Ozzy and Sharon 
Osbourne to Tweet about the 
appeal and interest levels were 
so high that the trackable link we 
asked them to include crashed. 
The reaction to the appeal via 
social media was a tremendous 
success and we have hopefully 
reached a new audience across 
these channels.”

WORKING WITH CHARITIES
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British Tinnitus 
Association
Date of appeal: October 2013 
Amount raised: £5,215.63

Actor Larry Lamb, himself a 
sufferer since contracting a 
malarial fever, made an appeal 
on behalf of the British Tinnitus 
Association – a charity providing 
support for the millions of 
sufferers in the UK and which 
also funds ground-breaking 
research. The appeal film 
featured Richard who acquired 
tinnitus following years working 
with noisy machinery. Although 
he initially coped, the stress 

of a family tragedy caused the 
sounds in his head to become 
constant and unbearable and 
his life fell apart. Fortunately, 
he was able to overcome 
tinnitus by learning a technique 
called mindfulness meditation 
which the charity is helping to 
pioneer and which it hopes will 
transform many more lives. 

“We are extremely proud of the 
quality and content of the appeal 
film which we have used and will 
continue to use as a promotional 
and fundraising tool. The profile 

the appeal has brought our 
organisation has vastly increased 
awareness of our cause and 
activities. It has increased funds 
available for tinnitus research, 
making more work possible 
investigating treatments.”

For further details of the BBC 
Lifeline Appeal and information 
on the appeal application 
process visit: bbc.co.uk/
charityappeals

WORKING WITH CHARITIES

http://www.bbc.co.uk/charityappeals
http://www.bbc.co.uk/charityappeals


The BBC Radio 4 Appeal is a 
weekly programme highlighting 
the work of a charity. The 
appeals, which are made by 
presenters who give freely of 
their time, are broadcast on 
Sunday mornings just before 
the 08.00 news, then repeated 
the same evening and again the 
following Thursday afternoon.

During the financial year 
2013/2014, the BBC Radio 
4 Appeal raised more than 
£630,000 from listeners. In many 
cases the money helped small 
charities, not just in providing 
valuable funds but also in raising 
awareness and encouraging 
people to visit websites and 
become engaged in their work.  

Here are just a few examples of 
the impact being a beneficiary 
of a Radio 4 appeal can have.

Kidscape
Date of appeal: September 2013 
Amount raised: £10,268

The novelist and screenwriter 
Anthony Horowitz made an 
appeal for this charity and 
the work it does directly with 
young people and to support 
families in dealing with bullying 
and issues of child protection. 
Kidscape provides training to 
other professionals and works 
with government agencies to 
ensure safeguarding issues are 
on the national agenda. 

“Many donors added notes to 
their gifts telling us about their 
own experiences of bullying 
and their wish to support us as 
they had no prior knowledge of 
our work, which illustrates the 
success of our aim to reach a new 
audience…We have just secured 
a grant from another source which 
will match the funds raised from 
the appeal, enabling us to recruit 
two new sessional staff.”

ACE Africa
Date of appeal: September 2013 
Amount raised: £12,718

Dame Judi Dench broadcast 
an appeal for ACE Africa in 
September 2013. The money 
was raised to promote 
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sustainable communities in 
Africa, improve livelihoods, help 
communities alleviate poverty 
and to achieve self-sufficiency 
in food and economic security, 
rights protection, health and 
education.

“We reached a brand new 
audience. Whilst we did a lot of 
advertising amongst our database, 
Facebook and Twitter, the vast 
majority of donations were from 
individuals who have previously not 
donated to Ace Africa in the past.”

Freshwater Habitats 
Trust
Date of appeal: September 2013 
Amount raised: £16,518

Freshwater Habitats Trust works 
to protect the endangered 
wildlife in the UK’s freshwaters 
through research, species recovery 
projects and habitat creation. An 
appeal was made by the natural 
history programme producer and 
presenter Martin Hughes-Games.

“We have increased our 
emailing list by 15 per cent, 
recruited six new regular 
givers, been approached by 

individuals, landowners and 
other organisations asking to be 
involved, have compiled a list of 
people [volunteers] for future 
reference, and the money raised 
from the appeal has provided a 
secure financial background to 
our Million Ponds Project work 
ensuring funds are available for 
new ponds to be created over the 
next seven years.”

For further details of the BBC 
Radio 4 Appeal and information 
on the appeal application 
process visit: bbc.co.uk/
charityappeals
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“I wonder what part of Christmas 
really matters to you?”  The Rev 
Dr Sam Wells, vicar of St-Martin-
in-the-Fields, asked BBC Radio 
4 listeners as part of the 2013 
Christmas appeal, adding that 
“for a lot of us, Christmas means 
warmth, trust, family, fun, food; 
presents, parties, and joy and 
hope in the face of a child. That’s 
what matters.”

We know that, for many, 
Christmas isn’t like that with 
homeless and vulnerable people 
across the UK experiencing a very 
different Christmas – one that is 
cold, isolated and desperate.  

That is why the Radio 4 Appeal 
on behalf of St Martin-in-the-
Fields, which was first broadcast 
in 1927, is so important. It offers 
crisis support and routes out 
of poverty for homeless and 
vulnerable people across the UK.

Radio 4 listeners responded this 
year by giving almost £2 million, 
which has enabled the Vicar’s 
Relief Fund to give grants and 
supported The Connection at  
St Martins.  

The Connection, located next 
to St-Martin-in-the-Fields, helps 
thousands of people in central 
London every year. It provides 

core services to the homeless 
and vulnerable, while the 
Vicar’s Relief Fund offers small 
grants to those in urgent crisis 
with most awarded within 24 
hours. Together, the impact is 
remarkable, bringing hope and 
changing lives.

WORKING WITH CHARITIES
BBC Radio 4 Appeal on behalf of St-Martin-in-the-Fields  



We recognise we have 
a responsibility to 
manage the impact of 
our operations on the 
environment both now 
and in the future.  

We aim to embed sustainability 
in to the way we work, by 
working to targets to reduce 
our environmental impacts, 
exemplifying best practice in 
sustainable production, and 
enabling and encouraging BBC 
staff to be confident in playing 
their part in helping us to 
become a more sustainable 
organisation. 

Details of our approach to 
sustainability for our core 
business of production, our 
collaboration with industry 
partners and colleagues, as well 

as steps we are taking to engage 
staff will be available in the CR 
Update: The Environment – a 
sustainable approach, which will 
be published later in the year.   

In this review we report on 
our progress towards our 
targets, aimed at tackling our 
environmental impacts, which 
mainly arise from energy 
consumption and associated 
CO

2
 emissions from our 

buildings and technology, water 
use, waste generation and CO

2
 

emissions from travel.     

Both energy consumption and 
CO

2
 emissions fell strongly this 

year, as expected, as the benefits 
of our Corporate Property 
Strategy to concentrate staff 
in to fewer better buildings 
are being reflected in terms of 
reduced energy use.    

Over the past few years we 
have moved staff from Television 
Centre (TVC) in west London 
to new sites in central London 
(New Broadcasting House) and 
Salford (MediaCityUK).  

This year we have been focusing 
on decommissioning technology 
situated in TVC which has 
enabled us to gradually reduce 
power demand from the site.   
Over the course of the year, 
energy consumption and CO

2
 

emissions from TVC site have 
reduced by more than 50%.  

We have reached our goal of 
reducing energy consumption by 
20% and are close to achieving 
our CO

2
 reduction target – our 

challenge over the coming years 
will be to continue and maintain 
the downward trend.
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In the future we will be looking 
to bring about further energy 
efficiencies in our larger sites 
(such as NBH in London, and 
Pacific Quay in Scotland) by 
rolling out a monitoring and 
targeting system currently 
deployed in MediaCityUK in 
Salford that identifies anomalies 
in consumption.  Once identified, 
we are then able to make 
changes to building operations 
that result in reduced use.  

Property refurbishments 
are being carried out with 
environmental efficiencies 
in mind, for example a 
refurbishment at our site in 
Plymouth will introduce a 
number of measures, such as 
solar PV, and ‘free air’ cooling 
(which is an economical 
method of using low external 

air temperatures to assist in 
chilling systems) for the technical 
apparatus room there.  

Water consumption has also 
fallen, with a significant drop of 
over 25% accounted for by our 
exit of TVC.  Our newer buildings 
have been designed with water 
saving measures such as low flow 
taps and toilets, and we monitor 
consumption across our portfolio 
regularly to identify opportunities 
to save water.  

Recycling rates have dropped 
slightly, a trend we hope to reverse 
over the coming year as the 
move to a single pan-UK waste 
provider introduced by our new 
facilities management company 
comes in to effect.  We will also be 
introducing food waste recycling to 
anaerobic digestion plants at our 
catered outlets.

While we have cut over 21,000 
tonnes of CO

2
e from our 

building emissions, an area of 
concern for us as we become 
a more global organisation is 
the increase in emissions from 
business travel which have risen 
in absolute terms by c3,500 
tonnes.

We are promoting use of video 
conferencing and desk to desk 
video conference systems to 
try and and tackle non-essential 
travel, and are developing a 
system to encourage sharing of 
shoot schedules and accessing 
information about local crews 
and resources which can help 
reduce the need for certain 
trips. However, addressing these 
emissions will continue to be a 
challenge.
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The data on the following pages 
shows the trends over the past 
six years, total greenhouse gas 
emissions and greenhouse gas 
emissions by scope. 

Sustainable Production 
As well as working hard to 
improve the impact of our 
operational environment and 
offices, we’re also committed 
to continually innovating and 
improving the production 
process – an area we call 
sustainable production.   

We were delighted that five 
BBC programmes – All at Sea, 
Autumnwatch, Springwatch, From 
There to Here and 4 O’Clock Club 
– were awarded the albert+ 
mark last year.  albert+ is a 
certification scheme devised 
at the BBC for sustainable 

production.  It helps productions 
make their programmes in more 
sustainable ways, keeps track 
of their achievements and then 
rewards them with a rating  
and certificate.   

Participating productions 
footprint their programme using 
albert the carbon calculator, 
and implement a range of 
other environmentally friendly 
practices which are supported 
by the senior team members.  
For example, Autumnwatch cut 
their travel footprint by using 
low emission vehicles and car 
sharing, All at Sea reduced 
waste and saved money by 
using rechargeable batteries and 
introducing an opt-in policy for 
scripts to cut paper use by 60 
per cent.

Productions are leading the 
way piloting ‘clean’ technologies 
on location – for example 
Winterwatch and Springwatch 
used fuel cells which are silent 
and emission free to power 
remote cameras; and Operation 
Grand Canyon powered an 18 
day shoot using solar panels.   
And we continue to share our 
experiences with partners in 
the broadcast industry through 
the BAFTA albert consortium 
and providing lots of great case 
studies for the industry website, 
www.mediagreenhouse.co.uk.

You can find out more about 
sustainable production in the CR 
Update: The Environment – a 
sustainable approach, which will 
be published by BBC Outreach 
& Corporate Responsibility later 
this year.
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Environment data
Energy and CO2e from buildings and technology
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 Baseline 08/09 09/10 10/11 11/12 12/13 13/14 Target  
 07/08        (2015/16)
Equivalent total energy kWh 401,120,193 399,720,232 373,118,617 379,095,514 398,905,380 385,429,728 319,811,885

Absolute reduction against  0% -7% -5% -1% -4% -20% -20% baseline year

Consumption per BBC staff 18,575 18,691 17,776 18,368 18,989 18,557 16,558 
(FTE) kWh

Per FTE Performance  0.6% -4% -1% 2% 0% -11% against baseline

Total CO
2
e emissions - tonnes 152,761 158,345 151,865 151,341 145,638 145,590 123,655

Absolute change in CO
2
e  4% -1% -5% -5% -5% -19% -20% against baseline

Transport
 Baseline 08/09 09/10 10/11 11/12 12/13 13/14 Target  
 07/08        (2015/16)

Total CO
2
e emissions from Travel 24,876 23,789 22,149 22,856 22,332 22,619 26,146

CO
2
e emissions per BBC user  0.70 0.63 0.63 0.65 0.60 0.61 0.77  - tonnes

Per user performance against  -10% -1% 4% -9% 3% 26% previous year

Per user performance against  -10% -9% -6% -8% -12% +11% -20% baseline

CO
2
 emissions in above table include those for electricity generated (scope 2) and for transmission and distribution (scope 3)

Historic CO
2
 data has been restated for all years to account for material changes to the conversion factors provided by DEFRA for corporate reporting

During 2013/14 we have updated the BBC user number and restated previous years – see notes on pages 65 and 66
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Water
 Baseline 08/09 09/10 10/11 11/12 12/13 13/14 Target  
 07/08        (2015/16)

Equivalent overall water consumption - m3 541,422 565,328 510,423 503,933 508,853 485,263 383,471

Water consumption per BBC staff (FTE) - m3 25.1 26.4 24.3 24.4 24.2 23.4 19.9

Per FTE Performance against previous year  5% -8% 0% -1% -4% -15%

Per FTE Performance against baseline  5% -3% -3% -3% -7% -21% -25%

Absolute change against baseline  4% -6% -7% -6% -10% -29%

 Baseline 08/09 09/10 10/11 11/12 12/13 13/14 Target  
Total and amount to landfill 07/08        (2015/16)

Equivalent overall waste - tonnes 7,694 6,435 6,029 5,914 6,322 5,867 4,414

Equivalent overall waste to landfill - tonnes 3,950 3,156 2,357 844 1,443 726 527

Waste to landfill per BBC FTE - kg 182.9 147.6 112.3 40.9 68.7 35.0 27.3

Per FTE Performance against previous year  -19% -24% -64% 68% -49% -22%

Per FTE Performance against baseline  -19% -39% -78% -62% -81% -85% -25%

Waste and recycling

 Baseline 08/09 09/10 10/11 11/12 12/13 13/14 Target  
Recycled or recovered 07/08        (2015/16)

Waste recycled - % kg 49% 51% 51% 55% 51% 65% 64% 70%

Change (+ / -) against previous year  2% 0% 4% -4% 14% -1%

Change (+ / -) against baseline  2% 2% 6% 2% 16% 15%

Waste recovered - tonnes N/A N/A 598 2083 1659 1317 1065

Waste recovered as % of total waste   10% 35% 26% 22% 24%
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Distribution and Transmission, including World Service Transmission

Total Greenhouse Gas Emissions, UK operations

UK  08/09 09/10 10/11 11/12 12/13 13/14 

Total kWh consumption  137,667,688 128,243,294 118,949,709 111,092,216 101,924,735 97,047,024

CO
2
e emissions (tonnes)  73,604 67,252 62,376 54,511 50,591 46,929

% Change in CO
2
e emissions vs 08/09   -9% -15% -26% -31% -36%

World Service  08/09 09/10 10/11 11/12 12/13 13/14 

Total kWh consumption      43,350,152 25,960,718

CO
2
e emissions (tonnes)      25,535 14,228

% change in CO2e emissions vs previous 12/13      -44%

   2013/14 

Tonnes of CO
2
e (Scopes 1&2 emissions)   119,517

Intensity Ratio:  CO2e per £m Total Group Income  23.6

CO2e Emissions by Scope  2013/14 (tonnes CO2e)

Scope 3:  
BBC Distribution  

& Transmission,  
61,157

Scope 3:  
Business Travel,  

24,094

Scope 3:  
Electricity D&T,  

8,200

Scope 1:  
Oil,  
531

Scope 1:  
Gas,  
18,869

Scope 1:  
Fuel-fleet,  
2,035

Scope 1:  
Fugitive 
emissions,  
1,084

Scope 2:  
Purchased Electricity,  
95,902

Detailed notes to accompany the environmental data can be found on pages 65 and 66.



As a responsible organisation, 
we are accountable to the 
public and our responsibilities to 
our audiences are always a key 
part of any decision making.

Fair Trading
As a publicly funded broadcaster, 
the BBC recognises that we 
have a special responsibility 
to ensure we trade fairly and 
have regard to the competitive 
impact of our activities on the 
wider market. Our published 
Fair Trading Guidelines apply 
to all our activities and we also 
have a Fair Trading complaints 
and appeals procedure. 

During this reporting period, 
there was one Fair Trading 
complaint that was not upheld 
by the Executive Fair Trading 
Committee. This decision was 
appealed to the BBC Trust.  

The BBC Trust did not uphold 
the appeal but did direct the 
BBC Executive to re-examine 
its arrangements in the relevant 
business area and to report 
back to the Trust within six 
months. 

It also tasked the Trust Unit 
with developing a plan with 
the Executive to improve 
processes as part of the Trust’s 
forthcoming three yearly review 

of its Fair Trading Policies and 
Framework. Details of previous 
Fair Trading complaints and 
those that went on appeal to 
the BBC Trust can be found in 
our Fair Trading Bulletin and on 
the BBC Trust’s appeal page. 

Reports and further information 
can be found at bbc.co.uk/trust. 

Data Protection 
& Freedom of 
Information
The BBC’s Information Policy 
and Compliance team advises 
our staff on data protection 
and Freedom of Information, 
providing general training, advice 

on specific projects as well 
as managing and tracking all 
requests under the Freedom 
of Information Act 2000, which 
gives individuals the right of 
access to information held by 
public authorities (unless an 
exemption applies).

All BBC staff complete a 
mandatory online training 
course that must be refreshed 
at least every two years. The 
training covers areas such as 
the security and deletion of 
personal information, data 
security breaches and working 
with companies with which the 
BBC outsources services. 

As with all large organisations, there are many business functions performed at the BBC which are not 
directly related to broadcasting but which are essential to get our programmes on air.  We understand 
that it is crucial to manage our business in a responsible way and to demonstrate responsibility in the 
way we treat our staff and our audiences.
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On completing the course, 
staff will – among other things 
- understand how to keep 
data secure, recognise issues of 
privacy, know what to do in the 
event of a data security breach 
and to where they should go for 
further guidance and help.

Supplying the BBC
The Procurement team 
continues to support our 
commitment to ensuring 
fairness and encouraging 
diversity for those supplying the 
BBC throughout the business 
and working across a number of 
initiatives during the reporting 
period. 

The Towards a Sustainable 
BBC initiative was launched in 
October 2013, setting out key 
principles that underpin the 

BBC’s approach to sustainable 
procurement and demonstrating 
the commitment to achieve this 
across the supply chain.

Electronic invoicing (e-invoicing) is 
now directly referenced in all our 
standard tender documentation 
and so is directly encouraged 
where we are tendering. By taking 
paper out of the supply chain 
it also reduces the likelihood of 
delayed supplier payments. Last 
year, for the first time, more than 
half of supplier invoices received 
were electronic.

The Business Partners have 
continued to champion their 
commitment to the BBC’s 
small and local supplier policy. 
Triumphs over the year included 
advertising the tender for the 
event management of BBC@
the quay in Scotland for the first 

time on an external government 
portal. This was subsequently 
awarded to a local supplier. 

In Wales the team presented  
at Procurement Week which 
highlighted the economic impact on 
small and local suppliers of having 
a prestigious, top-rated production 
such as Doctor Who produced 
locally, as well as the impact of the 
Wales Drama Village on the local 
economy and development of the 
local supply chain.

Our Terms of Trade. requires 
any suppliers we work with, and 
any sub-contractors they use, to 
adhere to the codes of practice 
published by the Equality and 
Human Rights Commission 
and the Equality Commission 
Northern Ireland.
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BBC Worldwide and 
Ethical Sourcing 
BBC Worldwide – the BBC’s 
commercial arm - understands 
the responsibility it has with regard 
to the sourcing of products that 
promote our brands, whether 
through our own direct sourcing 
programme or in our partnerships 
with licensees. 

Our approach is to work with 
factories and build relationships 
with them particularly where 
they show commitment to 
improvement in critical areas.  

Alongside this, we seek to 
work with factories to reduce 
excessive working hours.  In 
order to do this we require 
factories to be transparent in 
their dealings with us – this 
is vital if we are to improve 
conditions for workers.

We require independent 
third-party audits for our 
manufacturing sites in high-risk 
countries prior to manufacture.  
We determine the level of risk 
through industry data and expert 
advice and we will only accept 
audit reports that provide a 
detailed assessment of working 
conditions in each factory. 

All audits are carefully reviewed 
and graded on a risk-based 
approach.  Where a factory is 
deemed to have critical failures 
we will suspend production until 
those critical failures have been 
addressed. To test the system, we 
commission a number of control 
audits or forensic audits every year.

Making Our Services 
Accessible For All
As a public service broadcaster, 
the BBC is aware that truly 
inclusive services ultimately lead 
to better services for everyone. 

They are also more cost-effective 
in the long-run so, as a result, 
form an important part of our 
equality and diversity agenda 
which is focused on greater 
access for staff and licence 
fee payers with disabilities – 
specifically addressing accessibility 
right from the start.

Accessibility is the word we 
use to describe whether a 
product (for example, a website, 
mobile site, digital TV interface 
or application) can be used 
by people of all abilities and 
disabilities. We’ve committed to 
build in accessibility from the start 
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when developing new products 
and services, and ensuring 
accessibility over time.

We provide a number of 
services to make our output and 
content accessible to as many 
people as possible:

Subtitling: We subtitle 100 per 
cent of our programme content, 
including national and regional 
variants, making our TV services 
more accessible to deaf and hard 
of hearing viewers*.  

Audio description: AD makes 
our TV services more accessible 
to blind and visually impaired 
people by explaining what is 
happening on screen using the 
gaps in dialogue. Like a narrator 

telling a story, AD describes 
body language, expressions and 
movements, making the story 
clear through sound, describing 
what might otherwise be missed 
by a blind or visually impaired 
person. We routinely exceed the 
targets we are set by Ofcom 
to provide 10 per cent of our 
programme available with AD.  
For the calendar year 2014 we 
have voluntarily committed to 
audio describe 20 per cent of 
our programme content.

Signing: We routinely exceed 
the targets set by Ofcom to 
provide five per cent of our 
programming in British Sign 
Language.  This included live 
signing on BBC News which 

has been provided seven days a 
week since 1st January 2014.

Welcoming people with 
disabilities: We produce a 
guide for our producers on how 
to meet access requirements 
for disabled contributors and 
audiences.
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BBC iPlayer 
In March 2014, BBC iPlayer saw a 
record 320 million TV and radio 
requests, an increase of 18% per 
cent year on year and breaking 
the previous high of 315 million 
requests in January 2104.

Where the user’s device 
supports, all programmes 
on BBC iPlayer are subtitled 
and over half a million of the 
programmes watched every 

day on BBC iPlayer are viewed 
with subtitles switched on. In 
addition, all the programmes that 
are originally broadcast with sign 
interpretation are available on 
every platform/device. These  
can be easily found in the  
“signed” category.

Ensuring we can deliver web 
content and applications that are 
accessible to disabled audiences 

is a key priority for our Future 
Media accessibility team, which 
delivers tools, training and 
support to departments across 
the BBC.

In March 2014, a public preview 
of the new BBC iPlayer was 
released. It replaced the 
previous separate mobile, tablet 
and desktop sites with one 
site that aims to simplify the 
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*1,018 hours of BBC Parliament were subtitled (target 990 )
75.20% of live House of Commons was subtitled (target 75%)

BBC One

BBC Two

BBC Three

BBC Four

CBeebies

CBBC

BBC News

BBC Parliament

Subtitling output on BBC  
Television (%) 2013-14  

(Target: 100%)
99.84

99.96

99.93

99.97

100

99.97

99.92

11.53*

Signing on BBC  
Television (%) 2013-14  

(Target 5%)
5.37

5.26

5.39

5.81

5.47

5.37

5.81

Exempt

17.90

20.50

24.64

24.46

20.07

22.06

Exempt

Exempt

Audio description on BBC  
Television (%) 2013-14  

(Target 17%)



experience for all users and, in 
particular, to make it easier to 
use for disabled visitors. In order 
to achieve this, accessibility 
considerations were built in to 
the design and development 
process from the outset.

The Future Media accessibility 
team began by looking at data 
and information about what 
people liked or disliked about the 
existing website and this was fed 
into the design process in line 
with our Accessibility Guidelines. 
One key goal was to not just to 
make the site more accessible but 
also more usable for disabled users 
with better tools to facilitate search, 
saving favourite programmes and 
the playback experience.

For example, in feedback many 
users told us that it wasn’t 

possible to tell from the search 
results page if programmes were 
audio described or subtitled.  The 
team addressed this by listing 
all programmes in the search 
results page with information on 
the formats in which they are 
available, for example AD (audio 
description), SL (sign language), 
HD (high definition) and SD 
(standard definition).

 The new BBC iPlayer offers 
clearer visual design for buttons 
and links that help the user 
navigate the site, good contrast 
and full keyboard, touch and 
mouse accessibility. We’ve 
also improved subtitles and 
introduced better visual design for 
buttons within the media player 
to help users with lower vision 
or mobility impairments, as well 

as more robust screen reader 
support for blind users.  The aim 
was to generally make content 
much easier to find and watch.

You can find out more by visiting 
bbc.co.uk/iplayer and following the 
link to accessibility help at the foot 
of the home page.

Complaints & Editorial 
Standards
The BBC Trust is the governing 
body of the BBC – its job is to 
get the best out of the BBC for 
licence fee payers.  One of its 
key responsibilities is to set the 
BBC’s editorial standards. 

The Trust’s Editorial Standards 
Committee considers editorial 
complaints and reports about 
serious breaches of editorial 
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standards. The BBC Trust is also 
committed to ensuring impartiality 
is at the heart of our commitment 
to audiences.

In the year 2013/14, we received 
192,439 editorial and general 
complaints at stage one.  Of 
those, 486 which related to 
editorial matters were taken to 
the Editorial Complaints Unit 
at stage two and, at stage three, 
277 editorial complaints were 
brought on appeal to the Trust 
compared to 285 the previous 
year.  These figures represent 
a fall in the overall number of 
complaints we received by the 
BBC at stage one by a little over 
10%, the number of editorial 
complaints that progressed to the 
ECU fell by 3% and the number 
of editorial appeals that reached 
the Trust fell by a little under 3%. 

Our complaints process was 
changed in the summer of 2012 
to make the system faster, simpler 
and easier to understand. The 
BBC Trust carried out a mystery 
shopping exercise in 2013 to track 
complaints at the first stage of the 
process.  It assessed how quickly 
complaints were responded to, 
how well they were handled 
and what the level of satisfaction 
was compared to 2011.   The 
exercise found that complaints 
made online or by letter were 
responded to much more quickly 
than in 2011.  Complaints that 
were made by letter or phone 
led to higher satisfaction levels.  
However,  there was a fall in 
satisfaction levels with the content 
of responses to complaints made 
online.  The Trust has welcomed 
the Executive’s plans to work 

on improving the content of 
responses in 2014.

The Trust also published an 
impartiality review on Rural 
Areas of the UK, led by Heather 
Hancock, a former senior partner 
at Deloitte, and held impartiality 
seminars to discuss reporting of 
Africa and coverage of the Arts.  

For further information, please 
visit the complaints and appeals 
section of the BBC Trust Website.

Universality of Services
In fulfilling our duty to ensure 
that audiences are able to access 
the UK public services that are 
intended for them, we seek to 
achieve universal access to our 
services.

What that means in practice is 
becoming increasingly difficult to 
define since we are dependent 
on the UK’s broadcast, IP 
(internet protocol) and mobile 
infrastructures for the delivery of 
our services.  

The principle that we adopted 
in 2010 - and which remains in 
place - is that every household 
in the country must have access 
to each relevant BBC service on 
at least one platform free at the 
point of use.
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As an organisation, the BBC 
employs 16,672 equivalent full-
time staff in its public service 
broadcasting divisions - as well 
as contractors, freelancers 
and those working in our 
commercial subsidiaries - and 
we understand the need to 
act responsibly towards each 
of them.  Being a responsible 
employer means many things,  
including ensuring we provide 
a safe environment in which 
to work, making sure our staff 
don’t feel discriminated against 
while at work and helping staff 
develop to reach their potential. 

The BBC takes human rights 
seriously, at home in the UK 
and across the globe.  Every 
member of staff has the right 
to return home in the same 
state of health in which they left 

for work, and to form and join 
trade unions.  

The safety and security of our staff 
is paramount and we produce a 
range of information, resources 
and advice covering areas such 
as personal safety, security when 
working on BBC productions, 
covering events and sporting 
occasions, health and medical 
issues and guidance for those 
involved in high risk activities 
or whose job may see them 
deployed to hostile environments.  

BBC employees have the 
option to join the BBC Club, 
an independent, not-for-profit 
members’ club exclusively for 
employees of the BBC and its 
partners that provides social and 
recreational facilities, discounts 
and benefits. And we operate 
myChoices – a flexible benefits 

plan that allows employees to 
select or make changes to plans 
such as Childcare Vouchers and 
Cycle to Work.

Staff Development
We encourage our staff to 
develop their skills throughout 
their BBC career with us and 
aims to help employees reach 
their potential.  The ways in 
which we do this are varied 
and include online and face-
to-face training, volunteering 
opportunities that are focused 
on skills development and skills 
sharing events.

Throughout the year, the BBC 
Academy offers a number of 
industry-leading initiatives and 
works with departments to 
provide training.
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During this reporting period, 
98% of BBC staff received 46,000 
days of face-to-face training and 
a broad range of online learning, 
with 98% of line managers 
reporting that teams are more 
effective as a result.  Our Creative 
Leadership Programme reached 
over 1,000 delegates and the 
Fusion programme, which blurs 
the boundaries between technical 
and creative skills, reached 4,400 
delegates with over 50 events 
across the UK.  

The Sound Matters programme 
supported the industry to set 
common standards regarding 
sound quality training. As well as 
hosting engineering events with 
the International Association of 
Broadcast Manufacturers (IABM), 
we’ve also toured the UK with 
events in London, Bristol, Cardiff, 
Salford, Glasgow and Belfast, 
reaching 600+ delegates.

The introduction of a single 
Academy web presence led to 
an extraordinary increase in 
its reach online. The number 
of people accessing our online 
learning (inside and outside the 
BBC) rose to over 1.54 million 
- a 100% rise on last year’s 
figure - reflecting the huge scale 
and quality of the industry best 
practice that we now curate and 
share across the wider industry.

Activities bringing together staff 
with shared interests take place 
throughout the year in order to 
encourage discussion and debate, 
and to enable our staff to learn 
from each other.  For example, 
the News Festival, which takes 
place across BBC sites, allows 
staff from the News Group and 
the wider BBC develop skills and 
learn more about news issues.  

Highlights from the 2013 festival 
included an opportunity to hear 

the newly appointed Director 
of News James Harding set 
out his vision for the future of 
BBC News and panel debates 
featuring external guests, offering 
staff the chance to hear a valued 
external perspective on news 
coverage such as the continuing 
conflict in Syria and the editorial 
questions raised through the 
conclusions of the Leveson 
Inquiry.  The Festival also offers 
specialised workshops where 
staff can focus on managing 
their career or developing skills to 
use cutting edge tools for news 
gathering and editing programmes.  
There is also a technology exhibition 
where the BBC’s best innovators 
showcase latest developments in 
broadcast technology. 

A dedicated Career Support area 
of the BBC intranet, Gateway, 
encourages staff to consider their 
career development.  The site was 
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launched in February 2014 and 
accompanied by a series of events 
at various sites around the country 
designed to give staff the skills and 
support to plan their next steps and 
career goals.  The events included 
CV clinics, 1:1 career coaching, 
networking advice and training in 
practical skills.  

Development at  
BBC North
During 2013/14, more than 
200 staff took part in the BBC 
North “Hot Shoes” scheme, 
which allows staff to undertake 
a short term placement in a 
department or area that is 
new to them.  The scheme 
was designed to encourage 
collaboration and understanding 
across the organisation by giving 
staff the opportunity to spend 
time developing new skills and 

a wider network of contacts.    
Placements are offered with 
various programmes, projects 
and events, and those taking 
part included Children’s, Radio 
5 Live, Breakfast, Learning, Sport, 
Entertainment and Religion.

Staff can shadow colleagues 
in other departments, attend 
workshops, masterclasses, 
presentations, Q&A sessions as 
well as leadership development 
sessions, networking events, 
careers advice, bespoke one-
off opportunities to assist in their 
development – and any member 
of staff in BBC North who wants a 
mentor can be matched with one.

BBC North also runs a dedicated 
staff engagement campaign 
and website, The 3 MEs, which 
encourages staff to take control 
of their careers and creative 
development.

During the year, in excess of  
1,000 staff attended bespoke 
career development sessions, 
workshops and masterclasses; 
more than 120 took up 
shadowing opportunities; almost 
400 members of staff are paired 
in mentor/mentee partnerships, 
and more than 14 sessions were 
delivered at a one-day careers 
event run in partnership with  
the BECTU trade union. 

THE WAY WE WORK
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Apprenticeships
In October 2013, Tony Hall, BBC 
Director-General, pledged that one per 
cent of our workforce would be made 
up of non-graduate apprentices (170) 
by the end of the current BBC Charter 
period at the end of 2016. He also 
committed the BBC to providing at least 
as many entry-level opportunities for 
non-graduates as for graduates.

The BBC Academy – the department 
that puts training and development at 
the heart of the BBC – has worked 
with and supported departments to 
achieve the one per cent apprentice 
target two years ahead of schedule. 
By October 2014 we will have more 
than 170 apprentices in the BBC.

In reaching this target, we have 
increased the number of production 
apprentices, launched a new 

apprenticeship in Network Radio 
Production and, in September 2014, 
we will be hiring apprentices across 
all the BBC’s Local and Nations’ radio 
stations. There is also a new degree 
level business apprenticeship and a 
new legal apprenticeship for would-be 
in house lawyers.  These opportunities 
are in addition to existing 
apprenticeships in the Nations, Salford, 
Bristol and Birmingham. 

Increasingly, we are partnering with 
external organisations, reaching out 
to those who might otherwise never 
consider working for the BBC. Most 
notably, we are partnering with Job 
Centres around the UK, telling them 
about our vacancies, briefing their staff 
about the skills we’re looking for and 
eliciting their help in identifying young 
people on their books who have the 
raw potential to succeed.   

JOINING THE BBC
In order to attract a more diverse workforce which is 
representative of the audiences we serve, the BBC provides  
a number of trainee schemes and apprenticeships offering  
an alternative route to employment with us.
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The BBC Academy has led the way   
in designing ground breaking employer 
led apprenticeship qualifications 
and is increasingly involved in 
discussions about the reshaping of the 
government’s apprenticeship agenda. 

The BBC North apprenticeship 
programme was developed as part 
of its commitment to providing jobs 
for young people from the local 
community and opening up non-

graduate routes of entry into the 
business.  Running since 2007, it offers 
a number of 12-month new entrant 
job roles each year for non-graduates 
of working age across the BBC’s 
Salford site.  The apprentice roles are 
in both production and production 
support career paths, and departments 
such as Children’s, Sport, Learning, 
Entertainment North, Religion & Ethics 
and Future Media all participate. 

Lee Herbert, from 
North Manchester, 
was just 17 when 
he joined the BBC 
as an apprentice 
in September 
2011. He has 
since successfully 

undertaken a competitive recruitment 
process to secure a permanent role 
as Assistant Media Scheduler in the 
Marketing & Audiences department.

“The greatest compliment I can give Lee 
is that he has never felt like anything 
but a full member of staff, and has 
been treated and acted as such within 
the Media Planning department. His 
contributions to both his day-to-day 
duties and BBC-led workshops with 
various local charities around their 

use of social media have been greatly 
appreciated, and he has now been 
deservedly rewarded with a permanent 
contract. This was in no way handed to 
him either – he took part in a formal and 
open recruitment process, succeeding over 
and above candidates with many years 
of previous experience in the industry. Lee 
has brought unique expertise since he 
joined the BBC, which has become valued 
equally by his own department, senior 
BBC staff and key external partners. These 
include Future Media board members, 
partners such as Xbox and the controller 
of BBC Three. Lee is a pleasure to work 
with and a credit to the BBC North 
Apprentice scheme.”  

Jake Lawton, Media Scheduler, 
Marketing & Audiences

JOINING THE BBC

Lee Herbert, Assistant Media Scheduler, Marketing & Audiences
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Other employment schemes
The Stephen Lawrence BBC Traineeship 
launched in February 2013 is aimed at 
finding BAME (Black, Asian and Minority 
Ethnic) talent who show the potential 
to compete for a BBC Apprenticeship.  
Young people on the scheme complete 
a three month programme in end to end 
TV production at Westminster Kingsway 
College alongside work experience and 
further industry training at the BBC. Those 
who pass are fast tracked to the final 
interview stage for a BBC Apprenticeship.

In 2013 BBC Outreach & Corporate 
Responsibility ran the 7th Face2Face 
scheme in Bristol.  This project offers 
young people involved in community 
media a chance to take part in workshops, 
make their own short film and compete 
for a three-month paid placement.  This 
year all sessions were translated into 
British Sign Language.   

Fifteen young people were accepted on 
the course and were each given their own 
BBC mentor to support them through 
the training scheme. At the end, six 
people were offered a three-month paid 
placement at BBC Bristol helping them to 
kick-start their own media career.

BBC Kick Off is a trainee sports reporter 
programme which offers new sport 
reporters an eight week placement 
during the summer working alongside 
local and regional sports teams across the 
country.  The project is funded by English 
Regions and BBC Outreach & Corporate 
Responsibility to give people from diverse 
backgrounds an opportunity to develop 
radio and online reporting skills.  We 
do not require any previous journalism 
experience as the aim is to find individuals 
with a genuine passion and drive for sport 
– we can teach them how to report it.  

During the reporting period, 19 trainees 
took part in the scheme which has been 
running in its current format since 2011.  
Many trainees have gone on to find 
permanent, paid work in the industry, 
including three from the 2013 intake who 
remained in the BBC: one as the Breakfast 
sports presenter who subsequently went 
on to present the Breakfast Show; another 
working for Radio 5 Live’s Commonwealth 
Games coverage this summer; and a 
third as a radio travel reporter, squash 
TV commentator and at the in-stadium 
station Radio Wembley. Others now 
work freelance shifts for BBC Local Radio 
stations.  You can watch a film about the 
scheme online.

JOINING THE BBC
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Extend is a BBC-wide placement scheme 
encouraging people with disabilities to 
join the organisation.  As well as meeting 
the disability criteria, applicants must be 
appropriately experienced and/or qualified.  
The six months paid roles are offered in 
various different areas of the BBC, with 
challenging and imaginative placements 
across the country in both programming 
and support areas.  While on the scheme, 
the Extendees have direct support from 
managers/supervisors and a personal 
mentor/buddy from the Extend Scheme.

Over the last 16 years, Extend has recruited 
574 people with disabilities. Although there is 
no guarantee of a full-time job at the end of 
the six month placement, last year over 70% of 
the Extendees gained further work at the BBC. 

In London, BBC Outreach & Corporate 
Responsibility delivered the Summer 
Work Experience Scheme which saw 16 
young people from schools and colleges 
in the communities where our staff are 
based – the two London boroughs of 
Hammersmith & Fulham and Westminster 
– join various departments for short 
term work experience placements.  The 
scheme is intended to give the students an 
understanding of the various different roles 

and career paths available at the BBC.  
Many placements took place in teams in 
business function areas to demonstrate 
that there are careers available aside from 
programme production.

The Young Ambassador Scheme at BBC 
North, which has just marked its third 
anniversary, is designed to engage 16 to 19 
year-olds with little or no work experience 
to help them develop crucial work skills 
and experience.  

The project recruits from BBC North’s 
immediate footprint of Salford and 
Trafford, and is an important way that the 
site connects to the local community. The 
scheme manager works closely with key 
partners and support networks from the 
local area to help identify youngsters who 
really need and would benefit from the 
opportunity, but also have that spark to be 
a BBC Young Ambassador. 

They undertake six-month paid contracts, 
moving around different departments, 
which enable them to gain a thorough 
grounding in core capabilities to increase 
skills, confidence and general employability 
– they also gain an NVQ qualification.

JOINING THE BBC
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Varied voices, different backgrounds 
and unique life experiences are what 
drive creativity and bold, innovative 
content. This is why we continually 
strive to recruit and grow a workforce 
that is truly representative and reflects 
the diversity of our society.

Our progress is measured by work-
force diversity targets for BAME (Black, 
Asian and Minority Ethnic) and disability, 
to be reached by December 2017.

The representation of women in our 
Future Media (FM) division continues 
to climb towards the 2017 target of 
30%, with women in FM increasing 
from 264 to 282 an increase of 0.1% 
over the reporting period. Women 
represent 24.1% of FM staff.

A full list of our workforce diversity 
targets can be found on the Diversity 
Centre Website at bbc.co.uk/diversity/
workforce

A diverse business for a diverse audience

BBC DIVERSITY CENTRE  
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* Individual divisions have targets based on their performance – this is the average target level across the organisation

BAME – all staff

BAME - senior managers (SM)

Disabled – all staff

Disabled – senior manager (SM)

Employee group Target to be met by end of 2017

14.2%

10%

5.3%

5%

Actual as at March 2014

12.5%

8.6%

3.7%.

3.1%

http://www.bbc.co.uk/diversity/workforce.html
http://www.bbc.co.uk/diversity/workforce.html
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Attracting and  
developing talent
We want to be an attractive employer 
for anyone who has talent and an 
aspiration to work in media. 

We have taken positive steps to 
encourage people who might not 
normally consider a career at the BBC. 
We work closely with organisations 
such as the Mama Youth Project, which 
trains young people from BAME 
(Black, Asian and Minority Ethnic) and 
disadvantaged backgrounds to help 
them secure employment. 

Our trainee schemes, which include 
the recently launched Stephen 
Lawrence BBC Training Programme 
and Radio 1 and 1 Xtra’s Take It On 
scheme, help young people to 
develop their skills and gain valuable 
work experience.

Specific training has been initiated to 
help managers identify, recruit and 
grow talent. Our leadership teams in 

TV, Radio, News and BBC People have 
received Unconscious Bias training to 
help raise awareness and counteract 
any potential barriers to recruiting 
and developing diverse talent. Our 
divisional HR teams have received 
training on how to interpret and use 
employment related data to better 
inform decision-making and we’ve 
piloted training for Line Managers on 
Supporting Disabled Staff.  

We’ve also created a disability 
specific online resource centre full 
of useful information on reasonable 
adjustments, fact sheets from the 
Business Disability Forum on different 
impairment types, and information on 
our disability related schemes such 
as Extend and Elev8. The website 
can also be accessed externally, so 
our disabled audiences can find out 
how productions are made accessible 
for contributors and see positive 

BBC DIVERSITY CENTRE  
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examples of disability portrayal.  
Attracting talent into the organisation 
is only the starting point - our 
commitment is then to help staff 
develop and reach their full potential.  
Initiatives include:

•  Extend, a BBC-wide placement 
scheme offering six months 
paid work within the BBC to 
appropriately experienced and/or 
qualified people with disabilities.

•  Elev8, a development programme 
for disabled staff at the BBC is a 
joint initiative run by the Diversity 
Centre and BBC Ability (the BBC’s 
disabled staff forum). This mentoring 
and personal development scheme 
is supporting 28 disabled staff to 
progress their careers. 

•  RISE (Real Inspiration for Staff 
at Every level), a mentoring 
programme to inspire and develop 
young BAME people (Black, Asian 
and Minority Ethnic) at the BBC.  
The programme is based on a 
successful pilot scheme run by 
the BBC’s Black and Asian Forum 
(BBAF) and Diversity Centre.

•  BBC Local Radio Mentoring 
Scheme, a networking and 
development group for women 
working in UK audio and radio.  The 
mentoring scheme is a joint venture 
with the BBC and Sound Women, 
and is just one of a number of 
measures that BBC English Regions 
is pursuing in an effort to increase 
the on-air representation of women 
across its network of BBC Local 
Radio Stations. The project is funded 
by the BBC’s Diversity Centre to 
increase the representation of 
talented women from a range of 
backgrounds on air.

Deepening our 
understanding for greater 
connection
Working with the National Autistic 
Society, we have trained our customer 
services teams to understand how 
to communicate most effectively 
with people with autism spectrum 
disorders (ASD) when they contact us. 

BBC DIVERSITY CENTRE  
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Almost 30 BBC executives have 
participated in interactions with 
transgender (trans) people, as part of 
our on-going work with Trans Media 
Watch. The interactions have raised 
awareness and promoted a greater 
understanding of the experiences 
of and issues affecting the trans 
community, which is essential to our 
accurate and authentic portrayal of 
trans people on air.

Having previously carried out 
extensive research and consultation 
on the BBC’s Lesbian, Gay and Bi-
sexual (LGB) portrayal on TV, radio 
and online, the BBC Diversity Centre 
and Audiences team recognised an 
opportunity to develop knowledge 
further. Using the BBC’s main 
audience reaction panel Pulse to 
find out what LGB audiences are 
really watching,  we now have access 
to regular data that we can use to 
enhance our understanding of LGB 
licence fee payers and how we can 
better serve them in future.

Award-winning diverse content
BBC programmes have been 
celebrated by several industry awards. 
We received three awards at the 

Older People in Media Awards: Anne 
Reid was named Best Older Person’s 
Character for her role as Celia in Last 
Tango in Halifax; BBC One’s Golden Oldies 
won Best Factual TV Programme about 
older people’s issues; and the Best Factual 
Radio Programme about older people’s 
issues was Is old age something to dread, 
or can it be fun? by Julia George for BBC 
Radio Kent. CBBC’s Marrying Mum And 
Dad became the first children’s show 
to be named Broadcast of the Year at 
the Stonewall Awards, which recognises 
individuals and organisations promoting 
positive representation of gay people in 
the media.

We received four awards at the 
Mind Media Awards for accurate 
and non-stereotypical portrayal of 
mental health: Casualty’s anorexia 
storyline won Best Soap/Continuing 
Storyline;  The Village was awarded 
Best Drama for their Post-Traumatic 
Stress Disorder storyline; the Making 
a Difference Award went to Tim 
Samuels for his reports on Radio 5 
and Newsnight on Male Mental Health 
Problems; and the Radio Award 
was won by Radio1Xtra for their 
programme on rapper Scorzayzee’s 
battle with schizophrenia.

BBC DIVERSITY CENTRE  
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Targeting expert women
We also led the industry in designing 
and delivering a series of high profile 
initiatives that encourage more 
women into the broadcast media. 

‘Expert Women’ (in collaboration 
with Broadcast Magazine) involved 
a series of training days for female 
experts with specialist knowledge 
in areas where women tend to be 
underrepresented on air. 

Between April and October 2013, 
we ran four Expert Women’s Days in 
Salford, Glasgow, Cardiff and Belfast. 
Across these events we trained 
women with expertise in a wide 
range of subjects including art history 
and curation, history, Islam, poetry and 
the arts, politics and business. 

Of the 168 graduates of the Expert 
Women’s Day programme, 70 have 
so far made 272 appearances on 
TV and radio. This conversion rate of 
42 per cent significantly exceeds our 
initial target of 20 per cent. Meanwhile, 
Women In Radio saw the BBC 
Academy join forces with BBC English 
Regions to deliver three training events 
for 90 would-be presenters, selected 
from more than 1,000 applicants.  

Creating a platform to 
improve diversity 
Reflect and Represent was a series 
of events produced by the Diversity 
Centre with a simple aim, to explore 
how we can further ingrain diversity 
into the fabric of our business 
operations and services.  Events covered 
a range of themes including women in 
senior leadership: portrayal of diversity 
onscreen: diversity in the context of 
Charter review; and the progression of 
disabled staff. An accompanying film for 
the event was made in partnership with 
the Media Trust.

For more detailed information on 
the BBC’s progress on equality and 
diversity please see the Equality 
Information Report 2013 online.

BBC DIVERSITY CENTRE  
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As a public service broadcaster, 
the BBC is accountable to the 
public in the ways in which we 
run our business.  However, 
understanding that we can’t 
always get it right and some 
mistakes are inevitable, we feel 
it is important to be transparent 
and admit when we get it 
wrong, be clear regarding the 
steps we take to put things right 
and avoid repeating errors.

In 2013 the BBC implemented 
reforms to contractual 
severance terms, improved 
the governance of severance 
decisions and committed to 
publishing the number and levels 
of severance payments made 
in the financial year.  In 2013/14 
there has been a significant 
reduction in the number and 
cost of severance payments 
and since September 2013 
there have been no severance 

payments over £150k and 
no payments in lieu of notice 
made in addition to severance. 
Dame Fiona Reynolds (Senior 
Independent Director) 
undertook a full review of 
severance payments made in 
2013/14.

The Respect at Work Report, 
published on 3rd May 2013, 
recommended 24 actions to 
build a more supportive culture 
at the BBC. We have made 
good progress in delivering 
these including; launching 
a bullying and harassment 
confidential help line, reforming 
our bullying and harassment 
policy and process for hearing 
complaints, improving our 
Occupational Health Service 
and implementing new training 
on managing bullying and 
harassment and we continue 
to review and make further 

improvements. We have 
published details of the number 
and outcome of bullying and 
harassment cases within our 
Equality Report.

We have sought to review lessons 
learned from previous incidents, 
such as the failure of the DMI 
project, by focusing our attention 
this year on project assurance 
processes across the BBC. We 
are satisfied that actions are 
being taken to strengthen project 
management capability and to build 
in independent project assurance 
– both technical and governance 
– at key stages in the life of BBC 
projects. This is an area to which 
we will continue to pay attention.  

For more information on how 
we run our business, please see 
the BBC Annual Report and 
Accounts.
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Next year, we will be doing even 
more with the legacy of the 
2012 London Olympic Games. 
For example, by building on new 
technologies and online facilities to 
offer more audience choice and 
content from big events, including 
the Glasgow Commonwealth 
Games and Glastonbury.

We will be using the BBC Sport 
‘Get Inspired’ scheme, set up for 
the Olympics, to encourage and 
support the next generation of 
Sarah Storeys and Mo Farrahs, 
through links to sporting 
organisations across the UK.

We will continue to develop and 
roll out activities and initiatives 
that bring our staff closer to our 
audiences, helping us to better 

understand what hard to reach 
audiences want and inform 
programme decisions.  We’ll 
extend the Community Doorway 
programme to other parts of 
the UK, inviting applications from 
diverse community organisations 
and enabling our staff to work 
face-to-face with people on 
various projects.  The recently 
announced BBC Children in Need 
and BBC Outreach & Corporate 
Responsibility joint volunteering 
programme will see our staff 
working directly with organisations 
who receive grants from the 
charity and regular events to 
encourage staff to take part in 
these and similar initiatives will be 
held at various sites to encourage 
take up in new areas of the UK.  

And we will be developing and 
promoting an albert+ onscreen 
logo which can be used by all 
broadcasters to demonstrate and 
encourage sustainable production.

Tony Hall, the BBC’s Director-
General, has announced a new 
digital future for the BBC in 
the Midlands – a centre for 
new skills and digital innovation.  
This is just one of a number of 
initiatives designed to serve our 
audiences even better.

“Next year we want to work even 
more closely with our audiences to 
create new content that is relevant 
to them and that they love.”

Diane Reid, Head of Outreach & 
Corporate Responsibility

LOOKING FORWARD 

63



BBC CORPORATE RESPONSIBILITY 
PERFORMANCE REVIEW 2014

64

If you would like further information on any of the projects, programmes, performing groups or initiatives featured in this annual performance review, visit the following websites:

BBC Outreach & Corporate 
Responsibility 
bbc.co.uk/outreach

BBC Annual Report & 
Accounts 
bbc.co.uk/annualreport

The BBC’s Public Purposes 
bbc.co.uk/aboutthebbc/
insidethebbc/whoweare/
publicpurposes

Community Doorway 
bbc.co.uk/outreach/charity/
Community-Doorway

Tales of the White City 
youtube.com/watch?v=2Bjsixvv3kc

BBC Radio 4 – Character 
Invasion 
bbc.co.uk/programmes/p01pfnlq

BBC Worldwide 
bbcworldwide.com

BBC Introducing 
bbc.co.uk/programmes/p010j8y5

CR Update: Developing 
Musical Talent 
downloads.bbc.co.uk/
outreach/CRUpdate_
DevelopingMusicalTalent.pdf

BBC News School Report 
bbc.co.uk/schoolreport

BBC News School Report – 
Weather report compilation 
bbc.co.uk/schoolreport/ 
26794757

BBC Learning 
bbc.co.uk/learning

BBC iWonder 
bbc.co.uk/iwonder

BBC World War One Season 
bbc.co.uk/history/0/ww1

BBC Radio 1Academy 
bbc.co.uk/programmes/p017f6dt

BBC Children in Need 
bbc.co.uk/programmes/b008dk4b

Children in Need –  
Harry and Cody’s story 
www.youtube.com/
watch?v=N3mLPmhM7sg

BBC Performing Arts Fund 
bbc.co.uk/performingartsfund

BBC Media Action 
bbc.co.uk/mediaaction

Comic Relief and  
Sport Relief 
comicrelief.com

Sport Relief –  
The Silver Line 
youtube.com/watch?v=8JNyllXJEKY

Sport Relief –  
Rock Around the World 
sportrelief.com/radio-around-
world-sport-relief

BBC Charity Appeals 
bbc.co.uk/charityappeals

Lifeline 
bbc.co.uk/programmes/b006nb6j

BBC Radio 4 Appeal 
bbc.co.uk/programmes/b006qnc7

Environmental Sustainability 
bbc.co.uk/outreach/
sustainability/?source_url=/
outreach/sustainability

BBC Trust 
bbc.co.uk/trust

Fair Trading Guidelines 
bbc.co.uk/aboutthebbc/
insidethebbc/howwework/
policiesandguidelines/fairtrading.
html

Fair Trading Complaints  
bbc.co.uk/aboutthebbc/
insidethebbc/howwework/
policiesandguidelines/fairtrading/
complaints_procedure.html

Freedom of Information 
bbc.co.uk/foi

Supplying the BBC 
bbc.co.uk/supplying

Terms of Trade 
bbc.co.uk/supplying/workingwithus/
terms-of-trade

Accessibility 
bbc.co.uk/accessibility

BBC iPlayer 
bbc.co.uk/iplayer

Editorial Guidelines 
bbc.co.uk/guidelines/
editorialguidelines/page

BBC Careers 
bbc.co.uk/careers/home

BBC Trainee Schemes and 
Apprenticeships 
bbc.co.uk/careers/trainee-schemes-
and-apprenticeships

BBC Academy 
bbc.co.uk/academy

BBC Kick Off 
bbc.co.uk/programmes/p01d3q9k

Diversity at the BBC 
bbc.co.uk/diversity

Disability Specific Online 
Resource Centre 
bbc.co.uk/diversity/disability/index.
html

Equality Information Report 
2013 
bbc.co.uk/diversity/strategy/
diversifying_our_workforce_ 
2013.html

Dame Fiona Reynolds 
- Review of severance 
payments 2013/14 
bbc.co.uk/aboutthebbc/
insidethebbc/howwework/
reports/bbc_review_severance_
payments_2013_14.html
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Environmental data has been 
independently reviewed by BBC 
Business Assurance as part of 
their work on the Annual Report 
and Accounts 2013/14.  This 
included sample testing of the 
environmental data and supporting 
disclosure notes to assess their 
completeness and accuracy.

Energy and Water

1.  Energy from buildings is derived from total 
absolute consumption as a sum of all utility 
invoices paid for by the BBC directly.  Data is 
sourced from a third party which operates 
the BBC utility bureau on behalf of the BBC.   
Where the BBC is a tenant sharing common 
utilities, for example serviced offices, energy 
consumption is excluded.  

2.  The consumption is for BBC properties located 
in the UK.   Consumption includes that of 
wholly owned subsidiaries, service partners and 
tenants located in BBC occupied buildings for 
whom energy and water are included in the 
service charge.  It excludes non-UK properties.

3.  The reporting period is from April 2013 to 
March 2014. Where data is unavailable for this 
period estimated data is provided based on 
previous consumption. 

4.  The core consumption data is based upon 
the following estimated proportions of actual 
data provided by a third party for each of the 
respective utilities: Electricity = 89.3% actual 
data (remainder estimated based on previous 
year’s consumption), Gas = 98.3% actual, Water 
= 70.3% actual, Oil 86.4%. The percentages 

relate to the overall data recorded on the 
database.

5.  Water consumption is based on piped potable 
mains supplies to BBC core UK buildings and 
includes general consumption and process 
usage, such as make up to steam boiler plant, 
cooling towers and other building services 
systems.

6.  BBC Staff Full Time Equivalent (FTE) data is 
provided by BBC People and includes UK 
based staff in BBC buildings, including staff in 
BBC Public Service Broadcasting, BBC World 
Service, BBC Worldwide and BBC Studios & 
Post Production. It excludes casual staff and 
freelancers, staff for Service Providers and 
Tenants as well as visitor & audience numbers.

7.  The reporting for the purpose of the BBC 
environment targets (eg energy consumption, 
CO2 emissions) does not include non BBC 
properties occupied by commercial subsidiaries 
in the UK, however emissions from these 
properties are included in the greenhouse gas 
emission reporting.

8.  The data does not include consumption arising 
on location outside BBC properties.

Greenhouse Gas Emissions

9.  The methodology follows the principles of the 
GHG Protocol Corporate Standard. Defra 
emission factors are used and historic data has 
been restated for all years in order to account 
for material changes to the conversion factors 
provided by Defra for company reporting 
purposes. The ‘operational control’ approach 
has been used in deciding the organisational 
boundary.

10.  The CO
2
e data contained on page 40 (Energy 

/ CO
2
e from buildings – environment target) 

is derived from the energy consumption for 
BBC buildings as detailed above in note 2.    
Emissions from electricity contributing to the 
overall CO

2
e total include scope 2 (electricity 

generation) and scope 3 transmission and 
distribution emissions.

11.  The GHG emissions data contained on page 
42 (GHG reporting) also includes emissions 
relating to electricity and gas consumption from 
commercial subsidiaries forming part of the 
BBC Group reported under the UK Carbon 
Reduction Commitment Energy Efficiency 
Scheme.  The aim is to present a complete 
GHG emissions record and any emissions from 
subsidiaries not included are considered to be 
below the materiality threshold of 5%.  Emissions 
from overseas offices are not included due to 
limited availability of data and will be added in 
future.  Scopes 1 and 2 emissions are included as 
categorized below in note 13. 

12.  Greenhouse Gas Intensity ratio is calculated 
against total Group income, figures from BBC 
Annual Report and Accounts, pages 27 & 28.  
Total group income was selected as a good 
proxy for output where the emissions arise and 
is broadly comparable with the approach taken 
by other broadcasters.

13.  Scopes 1, 2 and 3 are classified as follows: 
Scope 1: fuel consumed by vehicle fleet 
including shuttle bus, oil and gas consumed on 
BBC sites, refrigerant emissions from buildings - 
Scope 1 F gases under the Kyoto Protocol and 
GHG Protocol Corporate Standard;  Scope 
2: electricity generation, Scope 3: electricity 
transmission and distribution, electricity 
consumed by our distribution and transmission 

network (which includes electricity generated 
and transmission and distribution), and 
emissions from business travel (including air, rail, 
private hire and self drive vehicles, couriers and 
coaches (see notes 23-28). 

Waste  

14.  Waste data is based on estimates provided 
from BBC service partners who supply waste 
management services across key UK BBC 
premises.  It is provided in accordance with the 
Waste Data Reporting Brief issued by BBC 
Workplace and the definitions based on Defra 
guidance contained therein. 

15.  Data includes routine waste generated by 
BBC public service broadcasting, BBC World 
Service, BBC Worldwide Ltd, BBC Studios and 
Post Production Ltd and other commercial 
organisations operating and based in UK BBC 
premises.  

16.  Data excludes waste generated by specific 
projects e.g. property refurbishments and 
BBC or subsidiary activity in leased property 
managed through third party landlord 
arrangements providing waste management 
services.

17.  Data excludes production locations, outside 
broadcasts or other events where waste 
disposal is arranged locally or through the 
location / facility provider.

18.  Data excludes waste generated by BBC 
Monitoring. 

19.  Data excludes waste from non UK operations.

20.  Data is based upon waste transfer notes / 
invoices and average skip weights evaluated on 
an annual basis by BBC service partners.
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21.  Data supplied with respect to waste per BBC 
staff full time equivalent (FTE) should be read 
in conjunction with Note 6.

22.  Data for March 2014 has been estimated as 
the mean average of previous 11 months.

Transport

23.  Data is provided to the BBC by third party 
providers and covers the following transport 
modes: self drive hire, coaches, shuttle service, 
private hire transport (minicabs), couriers, air 
– domestic, short haul international, long haul 
international, UK rail and emissions from fleet 
(ie BBC owned or leased vehicles).

24.  Data excludes use of transport which is 
claimed through staff expenses rather than 
centrally booked when staff are unable to 
access BBC booking systems. Based on data 
captured by BBC finance central bookings 
account for 82% of travel spend.  Emissions 
from the remaining 18% are not captured in 
the figures reported on page 40. 

25.  Defra conversion factors for total direct GHG 
are used for air, rail, coach, shuttle bus and fleet.  
For hire cars the service provider calculates 
average emissions based on data provided by 
manufacturers; for private hire and courier 
services the service provider calculates each 
bookings emissions based on type of vehicle 
used.  To enable comparison this year, air travel 
emissions factors do not include Radiative 
Forcing.  However for future years this will be 
included and historical data restated.

26.  Data includes the transport modes listed 
above used by staff employed by BBC public 
service broadcasting, BBC World Service, 
BBC Worldwide and BBC Studios and Post 

Production, BBC Media Action and freelancers 
or guests (see notes 27,28)

27.  BBC User numbers:  CO2 emissions from 
transport are shown as per ‘BBC user’ rather 
than BBC staff (FTE) because BBC transport 
services are used by freelancers working 
on behalf of the BBC as well as travel and 
transport regularly being booked on behalf 
of guests travelling on BBC business. There is 
no definitive measure that takes into account 
the mix of contributors using all the different 
transport and travel services. Therefore we 
have used figures that we can accurately 
report on from the management system for 
booking of private hire vehicles (minicabs) as 
the benchmark to factor across the whole 
transport and travel category.   The reporting 
gives us journeys booked for BBC staff, 
freelancers and guests – and we apply these 
ratios to the BBC FTE number (note 6) to 
generate the BBC user number.   

28.  Restatement of BBC user number.  
Improvements in internal reporting processes 
have enabled us to capture annually the ratio 
of staff, freelancers and guests.  These numbers 
vary by year so for accuracy we have restated 
all historic years and current year to reflect this 
more up to date information. This has led to 
an increase  in user numbers.   For information, 
the previous reports used the following ratio 
for all years:  BBC staff 68.5%, freelancers 4%, 
and guests 27.5%.  The ratios now used are:   
2007/08 – 60.44%, 4.87%, 34.66%; 2008/09 – 
56.31%, 5.89%, 37.8%; 2009/10 – 59.83%, 7.71%, 
32.46%; 2010/11 – 59.11%, 7.85%, 33.04%; 
2011/12 – 56.09%, 7.59%, 36.31%;   2012/13 – 
56.3%, 8.76%, 34.94%;  2013/14 – 57.07%, 8.51%, 
34.42%.

Distribution and transmission -  
UK transmission sites

29.  Energy consumption associated with UK 
transmission sites (not owned nor operated 
by the BBC) has been collected and reported 
separately since 2008/09.  

30.  Consumption figures have been sourced from 
contracts where electricity is a pass through 
cost or monitored. The data covers all Digital 
TV Analogue Radio, and DAB networks. 

31.  Consumption associated with uplinking of BBC 
digital satellite services, coding and multiplexing 
of BBC digital services, transmission and coding 
and multiplexing of local / national BBC radio 
service on DAB commercial multiplexes 
is included in the overall BBC energy 
consumption figure. 

32.  For the Digital TV and New Radio Agreement, 
a proportion (estimated to be around 5% of 
total consumption) of the electricity costs are 
based on estimates and extrapolation, mainly 
at the small relays where there may be a single 
meter for all services including BBC. In these 
cases specimen sites are used and consumption 
extrapolated across similar sites. 

33.  BBC Distribution has been working with 
transmission providers to increase the number 
of sites with meters, since 2007, therefore 
more recent consumption figures and future 
consumption figures will contain more 
complete data.

34.  DEFRA guidance is followed to calculate 
the CO2 figure, which for these purposes 
includes electricity generated and electricity 
transmission and distribution.

Distribution and transmission  - 
Overseas transmission sites

35.  This year we report energy consumption 
associated with overseas transmission sites 
(operated by a third party supplier on behalf of 
the BBC) which broadcast our World Service 
output.

36.  Consumption figures have been sourced 
from contracts where electricity is a pass 
through cost and covers all World Service 
radio services.   The consumption is for 76% 
of World Service output.  The remainder is 
broadcast via third party transmitter sites for 
which we do not have energy consumption 
data.

37.  The data covers the time period 1 April 2013 
to 31 Mar 2014.

38.  The data includes energy consumption from 
transmitter sites in Ascension Island, Oman, 
Cyprus, Seychelles, Singapore and Thailand.   
Defra guidance is followed for conversion 
factors with country factors used where 
available.  For Oman, Middle East average 
is used, and for Seychelles, Africa average 
is used.   The transmitter site on Ascension 
island is partly powered by a wind turbine 
which generates on average 28% of the power 
required.  The remainder is powered by diesel.  
For the purposes of this report we apply the 
Defra factor for fuel oil to 72% of the kWh use. 
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