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What role can radio play to support girls' 
education in South Sudan?  

 
 
Despite the ongoing challenging 
context in South Sudan, radio 
programme Our School reached 
nearly a third of the adult 
population and has continued to 
make a positive impact. Our 
School has contributed to people 
being more informed about and 
engaged in education in South 
Sudan. Regular audiences were 
more knowledgeable about the 
education system; discussed 
education more with their 
daughters, family and community 
members; and took a more active 
interest in their child’s education. 

Context 
Girls’ Education South Sudan (GESS) is a 
programme that aims to transform the lives of a 
generation of children in South Sudan – 
especially girls – through education. South Sudan 
has the highest levels of out of school children in 
the world at around 2.4 million.  
 
Traditional attitudes mean girls are more likely 
than boys to not receive an education – in some 
parts of the country, over 75% of primary school 
aged girls are not in school.  
 
GESS is determined to change this, so that all 
girls can go to school, stay in school and achieve 
in school.  

 

 
 
The project 
GESS is a six-year programme, running from 
2013 to 2018, funded by the UK’s Department 
for International Development to enhance 
household and community awareness, and 
encourage support of girls’ education in South 
Sudan. BBC Media Action’s role in the project 
was to create a supportive socio-cultural 
environment for girls’ education using radio 
programming, community mobilisation and 
outreach. BBC Media Action produced Our 
School, a 15-minute magazine-style radio 
programme targeted at girls, their parents, 
community leaders and teachers. Our School 
episodes aired on radio as well as during 
community mobilisation activities, including 
listening clubs and community dialogue sessions. 

Research methodology  
Research for the overall programme took place 
in three phases: baseline (2014), midline (2015-
16), and endline (2017-18). This endline research 
summary is based on a nationwide quantitative 
survey with 3,040 adults (aged 15+). Data was 
collected using face-to-face interviews and took 
place between May and July 2018. The 
regression analysis conducted allowed us to test 
relationships, estimates the statistical significance 
and strength of the association between two or 
more variables. This advanced analysis controls 
for ‘confounders’ that may influence behaviour 
as age, education, level of income or access to a 
facility. Regressions provide an additional level of 
confidence that the association between an 
outcome and our programmes is not caused by 
other factors that we have been able to capture 
in our survey. The endline research also included 
focus groups with participants in community 
mobilisation activities as well as a review of the 
key qualitative studies completed over the life of 
the project.   
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Key findings 

Our School reached nearly a third (31%) of the 
adult population (people aged 15 years and 
over); an estimated 1.8 million people. Although 
more than 1.5 million people left to seek refuge 
in neighbouring countries between July 2016 and 
August 2018, Our School has retained a loyal and 
engaged audience: 93% of listeners tuned into 
every other episode in 2018. Advanced analysis 
showed that Our School is:  
• Prompting discussion about 

education:  Regular Our School listeners 
who had children were significantly more 
likely to talk with their daughters about their 
education than non-listeners who had 
children. Regression analysis showed that 
regular listeners of Our School were 1.3 times 
as likely to discuss education with their 
daughters as non-listeners, even when other 
factors, such as age, gender and education 
level, were taken into account. 

• Building knowledge of the school 
system and the laws governing 
education in South Sudan: Overall, 
levels of knowledge and understanding about 
education issues in South Sudan have 
increased since our baseline research in 
2014 and regular listeners have consistently 
demonstrated higher levels of knowledge 
about education compared with non-
listeners.   

• Improving understanding of the 
benefits of girls’ education: 
Understanding of the benefits of girls’ 
education increased over the project period, 
from a low level at baseline, where only 27% 
of respondents were able to identify four or 
more benefits, to 49% at endline.  

• Fostering supportive attitudes 
towards the right of girls to 
education: 66% of respondents at endline 
strongly agreed that ‘girls and boys in South 
Sudan should have the same right to an 
education’, with over half reporting that ‘it 
was absolutely essential to send girls to 
school’. While Our School regular audiences 
were consistently more likely than non-
listeners to hold positive attitudes around 
gender equality in education, 42% agreed 

with the statement ‘if there is a limited 
amount of money, it should be spent on 
boys first’. This suggests that given economic 
hardship, deeply entrenched attitudes 
around prioritising boys’ education over girls 
prevail.  

• Encouraging participation in 
education: Participation in education 
related activities was significantly higher 
throughout the project among regular 
audiences of Our School with 62% of listeners 
reporting having visited a local school 
compared to 42% of non-listeners.  

• School attendance among girls is 
increasing: Regular Our School listeners 
with a daughter were significantly more 
likely to say she was in school compared to 
non-listeners. 

• Impact of Our School in a context of 
displacement: Notably, the impact of 
Our School did not decline following the 
outbreak of conflict in July 2016 and the 
resulting large-scale displacement. Advanced 
analysis showed that listeners who had been 
forced to leave their homes in the last two 
years were just as likely to know more 
about education, discuss and participate in 
education-related activities as listeners who 
had not been displaced. 

 
Implications  
It is vital that future programming continues to 
be engaging and informative, so that it prompts 
wide discussion and gives people the confidence 
to make their opinions heard.  
 
Programming should continue to address specific 
knowledge gaps such as the cost of enrolment 
and pay attention to gender difference in levels 
of knowledge and participation in education 
activities as men were more likely to answer 
questions correctly about the school system and 
report higher levels of participation. 


