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10.1 INTRODUCTION 

The principles relating to our political impartiality are set out in the Agreement 
accompanying the BBC Charter1 and are central to our coverage of politics and 
public policy.  Over an appropriate timeframe we must aim to give due weight 
and prominence to all the main strands of argument and to all the main parties.  
Although the government of the day will often be the primary source of news, 
the voices and opinions of other parties must also be routinely aired and 
challenged.  The Guidelines in this section should be read in conjunction with 
Section 4 Impartiality. 

Opinion polls, surveys, questionnaires, phone and online votes are useful and 
fruitful ways of listening to our audiences.  However, when we report them, the 
audience must be able to trust that the research – and our reporting of it – is 
robust.  To avoid misleading the audience, we should be rigorous in using 
precise language and in our scrutiny of the methodology.   

We must also avoid commissioning any of our own research that could suggest 
a BBC position on a particular policy or issue.   

This section of the Guidelines is intended to help those making output for the 
BBC, who wish to include polls, surveys and questionnaires in their content, to 
do so appropriately, meeting the requirements of due accuracy and impartiality. 

(See Section 3 Accuracy and Section 4 Impartiality) 

10.2 PRINCIPLES 

10.2.1 We must treat matters of politics and public policy with due accuracy and 
impartiality in news and other output.   

10.2.2 We must not express an opinion on current affairs or matters of public 
policy other than broadcasting or the provision of online services. 

                                            
1 Paragraph 44 (1) Broadcasting:  An Agreement Between Her Majesty’s Secretary of State for 
Culture, Media and Sport and the British Broadcasting Corporation, July 2006 
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10.2.3 We must not campaign, or allow ourselves to be used to campaign. 

10.2.4 Opinion polls commissioned by the BBC or by those making content for 
the BBC, acting alone or jointly with other organisations, must not compromise 
due impartiality on the matters researched. 

10.2.5 We must report opinion polls, surveys, votes and similar research with 
due accuracy, regardless of whether the research was carried out by the BBC 
or by others. 

10.3 MANDATORY REFERRALS 

(Mandatory Referrals are part of the BBC’s editorial management system.  While they will not, in 
themselves, meet the Principles in the Editorial Guidelines, they are an essential part of the 
process to ensure compliance and must be observed.) 

Referrals to Chief Adviser Politics 

10.3.1 Any proposal to invite a politician to be a guest on a programme or area 
of content where to do so is the exception rather than the rule, must be referred 
to Chief Adviser Politics. 

(See 10.4.5) 

10.3.2 Except for brief news interviews, gathered on the day without pre-
arrangement, any proposal to interview or profile any of the main party leaders 
in the UK must be referred in advance to Chief Adviser Politics.  Similarly, offers 
of interviews from the parties must be referred before they can be accepted.   

(See 10.4.6) 

10.3.3 Any request for a ministerial broadcast or a reply to a ministerial 
broadcast must be referred promptly to Chief Adviser Politics. 

(See 10.4.15) 

10.3.4 Any proposal to commission an opinion poll purporting to sample party 
political support or voting intentions must be referred in advance to Chief 
Adviser Politics.   

(See 10.4.25) 

10.3.5 Any proposal to commission an opinion poll on matters of public policy, 
political or industrial controversy, or on ‘controversial subjects’ in any other 
area, for any BBC service, must be referred to Chief Adviser Politics. 

(See 10.4.29) 

10.3.6 Any proposal to commission an internet poll on any subject must be 
referred to Chief Adviser Politics. 

(See 10.4.30) 
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10.3.7 Any proposal to commission a BBC survey on matters of public policy, 
political or industrial controversy, or on ‘controversial subjects’ in any other 
area, must be referred to the Head of Political Research and Chief Adviser 
Politics, who will need to give approval if the survey involves MPs, MSPs, AMs, 
MLAs or MEPs. 

(See 10.4.37) 

10.3.8 Any proposal to conduct a vote on matters of public policy, political or 
industrial controversy, or on ‘controversial subjects’ in any other area, must be 
referred to Chief Adviser Politics. In the case of a website in a language other 
than English, it should be referred to Chief Adviser Politics and the relevant 
World Service Head of Region or National Director. 

(See 10.4.45) 

Other Referrals 

10.3.9 Anyone proposing to carry out a phone, text or online vote must refer to 
the Interactivity Technical Advice and Contracts Unit (ITACU) and complete the 
appropriate approval process. 

(See 10.4.46) 

10.4 PRACTICES 

Reporting UK Political Parties 

10.4.1 The UK has diverse political cultures in the different Nations and 
representation at Westminster is not the only basis for assessing relative 
political strength in a devolved structure.  Achieving due political impartiality, 
especially for network output, involves giving appropriate coverage to all the 
main political parties in Scotland, Wales and Northern Ireland, as well as those 
which stand for election across the whole UK. 

(See Section 4 Impartiality: 4.4.3) 

10.4.2 Particular care should be taken with the use of language in this context, 
for example avoiding phrases such as “the two main parties”.  Specific party 
labels are normally preferable to general descriptions of “the opposition”, except 
with phrases such as “the official opposition” or “the Leader of the Opposition” 
which have a formal and specific meaning at Westminster.  The descriptions 
“Shadow Minister” and “Shadow Cabinet” are reserved specifically for the main 
party of opposition at Westminster. 

 (See Guidance online: Reporting the UK) 

Political Interviews and Contributions 

10.4.3 We should be clear when making requests for political interviews about 
the nature of the programme and the context for which they are intended.  Our 



Section 10 - Politics, Public Policy and Polls 

 4 

arrangements must stand up to public scrutiny and must not prevent the 
programme asking questions that our audiences would reasonably expect to 
hear.   

(See Section 6 Fairness, Contributors and Consent: 6.4.1 - 6.4.4) 

10.4.4 We must take care when inviting politicians to contribute to non-political 
output, whether on the basis of their expertise outside politics or of their 
celebrity.  We must not give them such prominence as to gain undue 
advantage over their opponents.  Where their political allegiance is relevant to 
their contribution, it should be clear to the audience. 

(See Section 3 Accuracy: 3.4.11 - 3.4.12, Section 4 Impartiality: 4.4.25 - 4.4.28 and Section 10 
Politics, Public Policy and Polls: 10.4.16 - 10.4.18) 

10.4.5 Any proposal to invite a politician to be a guest o n a programme or 
area of content where to do so is the exception rat her than the rule, must 
be referred to Chief Adviser Politics.   

Interviews with or Profiles of Party Leaders 

10.4.6 Except for brief news interviews, gathered on the d ay without pre-
arrangement, any proposal to interview or profile a ny of the main party 
leaders in the UK must be referred in advance to Ch ief Adviser Politics.  
Similarly, offers of interviews from the parties mu st be referred before 
they can be accepted .  For BBC Scotland, BBC Wales or BBC Northern 
Ireland, referral in advance should also be made to the Head of News and 
Current Affairs in the respective nation. 

Chief Adviser Politics (and, where appropriate, the relevant Head of News and 
Current Affairs) should also be told whether the invitations are refused or 
accepted to ensure: 

• the BBC as a whole is robust and consistent in its dealings with the party 
leaders 

• at all times of high demand for one or more party leaders, bids are 
rationalised within the BBC 

• due weight is given to appearances by all party leaders over time. 

Payment to MPs 

10.4.7 We should not normally pay MPs, or others clearly identified as 
representing political parties, for appearances or other contributions to any BBC 
output in which they are speaking as a member of their party or expressing 
political views.  They can, where appropriate, be paid a limited and realistic 
disturbance fee and/or any reimbursement for genuine expenses.   
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10.4.8 They may be paid for contributions to non-political output, where they 
are appearing on the basis of their expertise outside politics or of their celebrity, 
and are not taking part as a member of their party or expressing political views. 

(See Section 10 Politics, Public Policy and Polls: 10.4.4) 

Active politicians should not normally be paid for an appearance on, or 
contribution to, BBC News output.  The extent to which a contributor is 
considered an active politician may be influenced in each case by a 
combination of factors including, for example, the type of programme or other 
content, the nature of the contribution, the contributor’s political activity or the 
capacity in which they appear.  Further advice should be sought from Chief 
Adviser Politics.   

Parliamentary Broadcasting 

Broadcasting of Parliament at Westminster 

10.4.9 We must observe the rules of coverage laid down by Parliament for the 
broadcasting of proceedings in both the House of Commons and House of 
Lords, including committees in both houses.  These include: 

• no internal editing of speeches.  When using two sections of a speech, a 
definite break must be provided to make clear the two sections are not 
continuous 

• no manipulation of the pictures or sound. 

10.4.10 We can only use parliamentary material in news and factual content or 
for educational purposes.   

We must not use any parliamentary material in light entertainment, fictional or 
drama content or political satire. 

Chief Adviser Politics should be consulted before parliamentary material is used 
in any mixed genre content, such as a reconstruction or other dramatic device 
in a factual programme. 

Broadcasting of other Parliaments and Assemblies 

10.4.11 We must observe the rules of coverage for the broadcasting of 
proceedings of the Scottish Parliament, the Welsh Assembly, the Northern 
Ireland Assembly and the European Parliament.   

There are no restrictions on the coverage of the London Assembly. 

(See Guidance online: Parliamentary Broadcasting) 
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Political Broadcasts 

Party Political, Election and Referendum Broadcasts 

10.4.12 We are obliged by the Agreement accompanying the BBC Charter to 
make airtime available for party and referendum campaign broadcasts2.  Party 
broadcasts are quite separate from our own journalism and their transmission 
does not imply BBC support for the views contained in them.  Allocation of a 
series of broadcasts to different parties is assumed to fulfil the requirement for 
due impartiality.   

10.4.13 The copyright of party broadcasts resides with the parties but extracts 
may be used without the consent of the political parties. 

10.4.14 Parties make the broadcasts at their own expense and are responsible 
for their content.  However, they do have to ensure they are compliant for 
broadcast and abide by rules laid down by the BBC and Ofcom.  These include 
an obligation to observe the law (for example on libel, copyright and incitement 
to racial hatred and violence) and the BBC Editorial Guidelines on harm and 
offence.  Guidelines for the broadcasts are available on the Broadcasters 
Liaison Group website. 

Ministerial Broadcasts 

10.4.15 In exceptional circumstances, such as a decision to go to war, the BBC 
may be required to provide time for a broadcast by the Prime Minister or 
relevant senior minister.  In such circumstances, it is also necessary to consider 
requests from the leaders of the main opposition parties for a reply.  The BBC, 
as broadcaster, has the final say on the broadcast’s acceptability in terms of its 
compliance with appropriate legal and other standards.   

Any request for a ministerial broadcast or a reply to a ministerial 
broadcast must be referred promptly to Chief Advise r Politics. 

Elections 

Broadcasting During Elections 

10.4.16 The BBC’s commitment to impartiality and fairness is under intense 
scrutiny when reporting election campaigns.  Political parties are likely to seek 
to influence editorial decisions.   

Programme makers and other content producers should take all complaints 
seriously and be aware that anything they say may be construed as “BBC 
policy”.  It should be explained to complainants that general complaints or 
allegations of bias must always be dealt with at a higher level, and the 
complaint should then be referred accordingly. 

                                            
2 Paragraph 48, Broadcasting:  An Agreement Between Her Majesty’s Secretary of State for 
Culture, Media and Sport and the British Broadcasting Corporation, July 2006 
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10.4.17 We should make, and be able to defend, our editorial decisions on the 
basis that they are reasonable and carefully reached, with due impartiality.  To 
achieve this we must ensure that: 

• news judgements continue to drive editorial decision making in news 
based programmes 

• news judgements at election time are made within a framework of 
democratic debate which ensures that due weight is given to hearing the 
views and examining and challenging the policies of all parties.  
Significant smaller parties should also receive some network coverage 
during the campaign 

• when producing UK-wide output, we are aware of the different political 
structures in the four nations of the United Kingdom and that they are 
reflected in the election coverage of each nation.   

10.4.18 The way in which due impartiality is achieved between parties will vary, 
depending on the format, output and platform.  It may be done in a single item, 
a single programme, a series of programmes or items, or over the course of the 
campaign as a whole.  But programme makers and content producers must 
take responsibility for achieving due impartiality in their own output and not rely 
on other BBC content or services to redress any imbalance for them. 

(See Section 4 Impartiality: 4.4.25 - 4.4.28) 

Reporting UK Election and Referendum Campaigns 

10.4.19 The BBC is required by law to adopt a code of practice at each election 
to govern the participation of candidates in each constituency or electoral area.  
In doing so, the BBC is required to “have regard to any views expressed by the 
Electoral Commission”. 

Election and referendum guidelines for TV, radio and online coverage, including 
message boards, will be drawn up by Chief Adviser Politics, agreed by the BBC 
Trust and published before each campaign.   

10.4.20 On polling day the BBC, in common with other broadcasters, will cease 
to report campaigns from 06.00 until the polls close.  Coverage will be restricted 
to uncontroversial factual accounts, such as the appearance of politicians at 
polling stations or the weather.  Subjects which have been at issue or part of 
the campaign, or other controversial matters relating to the election, must not 
receive coverage on polling day, to ensure that nothing in the BBC’s output can 
be construed as influencing the ballot while the polls are open. 
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Reporting Overseas Elections 

10.4.21 The principles of fairness and due impartiality that underlie our 
coverage of UK elections should also inform our election reporting in other 
countries.  When we report elections overseas we may need to take into 
account the circumstances under which the particular election is being held, 
especially where serious questions are raised about the openness or fairness of 
the electoral process.   

Additional issues may arise when BBC content is aimed at an audience within 
the country where an election is taking place.  We owe a special responsibility 
to audiences who are about to vote.  We may need to consider the timing of the 
re-transmission on international services of programmes originally made for the 
UK audience.  The closer to the election date, the greater the need for care.  If 
it is considered that a programme could have an undue and unfair influence on 
the election, then we should delay transmission until after polling. 

Legal Issues and Overseas Elections  

10.4.22 UK electoral law does not apply to elections outside the UK, but other 
countries may have specific laws applying to broadcasting during their 
elections.  Where BBC content is broadcast specifically to that country there 
may be legal issues to consider.   

In some countries, legal election requirements may come into conflict with the 
BBC’s fundamental editorial principles, especially those of fairness and 
impartiality.  In such cases, the BBC will maintain the editorial principles in its 
output even if that means the local broadcaster refuses to transmit the BBC 
content or service.  This is particularly important for BBC World Service, BBC 
World and BBC Online, which all reach overseas audiences. 

Opinion Polls, Surveys and Votes 

10.4.23 When we report the results of any research, especially when 
information is being summarised, the audience must be able to trust that the 
journalism behind what they see and hear is robust, the research is reliable and 
meaningful and the language used is both consistent and truthful.  This 
accuracy, clarity and credibility is as important when we report on “polls” and 
“surveys” as it is in the rest of our journalism.   

When we commission “polls” or “surveys” ourselves and invest them with the 
BBC’s authority, we must take even more care to ensure we have made good 
judgements about their relative importance and the audience can trust what we 
are saying. 
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Commissioning Opinion Polls 

10.4.24 When we commission opinion polls ourselves and disseminate such 
research in the name of the BBC, the methodology and the data, as well as the 
accuracy of the language, must stand up to the most searching public scrutiny. 

10.4.25 We must take care to ensure that a poll we commission is not used to 
suggest a BBC view on a particular policy or issue.  It is particularly important 
that a BBC poll is not used to imply BBC intervention in a current controversy.   

The BBC rarely commissions polls on voting intention or other indications of 
party political support.  Any proposal to commission an opinion poll 
purporting to sample party political support or vot ing intentions must be 
referred in advance to Chief Adviser Politics for a pproval.   

10.4.26 We should normally avoid running joint polls with other organisations as 
they often carry particular problems of impartiality in their presentation. 

10.4.27 We should take particular care in commissioning opinion polls seeking 
the views of children and young people.  Advice should always be sought from 
Chief Adviser Politics.   

10.4.28 There is a particular risk to the perception of our impartiality if a poll is 
commissioned by the BBC and carried out but not used, especially on matters 
of public policy, political or industrial controversy, or on ‘controversial subjects’3 
in any other area.  It can lead to claims that the results failed to match a 
perceived BBC view or intended narrative.  Before such a decision, Chief 
Adviser Politics should be consulted. 

10.4.29 Any proposal to commission an opinion poll on matte rs of public 
policy, political or industrial controversy, or on ‘controversial subjects’ in 
any other area, for any BBC service, must be referr ed to Chief Adviser 
Politics.  Technical advice, for example, on question design, is available from 
the Political Research Unit. 

(See Section 4 Impartiality: 4.4.5 - 4.4.9) 

(See Guidance online: Opinion Polls, Surveys, Questionnaires, Votes and Straw Polls) 

Polling Methods 

10.4.30 Polling is generally conducted face to face or over the telephone.  
Some companies conduct polling over the internet.  As there is some debate 
about the reliability of internet polling, any prop osal to commission an 
internet poll on any subject must be referred to Ch ief Adviser Politics.   

                                            
3 See Section 4 Impartiality: 4.4.5 Controversial Subjects 
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Reporting Opinion Polls 

10.4.31 When reporting the findings of opinion polls (especially voting intention 
polls in the United Kingdom), whether commissioned by the BBC or others: 

• We should not lead a news bulletin or programme simply with the results 
of an opinion poll 

• We should not headline the results of an opinion poll unless it has 
prompted a story which itself deserves a headline and reference to the 
poll’s findings is necessary to make sense of it 

• We should normally report the findings of opinion polls in the context of 
trend and must always do so when reporting voting intention polls.  The 
trend may consist of the results of all major polls over a period or may be 
limited to the change in a single pollster’s findings.  Poll results which 
defy trends without convincing explanation should be treated with 
particular care 

• We should not use language which gives greater credibility to the polls 
than they deserve.  For example, we can say polls “suggest” and 
“indicate”, but never “prove” or “show” 

• We should not normally rely on the interpretation given to a poll’s results 
by the organisation or publication which carried it out or commissioned it 

• We should report the organisation which carried out the poll and the 
organisation or publication which commissioned it, as well as the 
questions, results and sample size.  This information too should always 
be shown in television and online graphics 

• We should normally report the dates of the fieldwork, and include them 
in television and online graphics, and draw attention to events which may 
have had a significant effect on public opinion since it was done 

• We should normally report whether the poll was carried out face to face, 
by telephone or over the internet 

• We should report the expected margin of error in voting intention polls if 
the gap between the contenders is within the margin.  Television and 
online graphics should always show the margin of error. 

10.4.32 If we have doubts about the methodology or the bona fides of those 
carrying out the poll, for example companies which are new or based abroad, 
we should either reflect that scepticism appropriately in the way we report the 
results, or we should consider whether the data is sufficiently credible for 
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inclusion in BBC output.  If in doubt, advice is available from the Head of 
Political Research. 

10.4.33 Even when an opinion poll has been commissioned in an appropriate 
way, we should take care not to use elements of the research inappropriately, 
for example by drawing conclusions from sub-sections of the respondents that 
are too small.   

10.4.34 We should always bear in mind that even properly conducted opinion 
polls by trusted companies can be wrong.  When we report the result of a poll, 
no matter how convincing it may seem or what the attitude of the rest of the 
media, we should always ask how much of the rest of our story, and its 
prominence, is dependent on the poll’s accuracy.  We should also bear in mind 
whether the level of scepticism employed in the language and the direction of 
our reporting would feel sufficiently detached from the research if its accuracy 
was subsequently called into question. 

Where the results of an opinion poll appear out of line with expectations, or 
suggest something new or distinctive, we should take particular care to ensure 
that it does not receive undue weight in the absence of a reliable trend. 

(See Guidance online: Opinion Polls, Surveys, Questionnaires, Votes and Straw Polls) 

Opinion Polls at Election Times 

10.4.35 Election Guidelines for each campaign, which will be agreed by the 
BBC Trust and issued by Chief Adviser Politics before the start of each election 
campaign, will include specific guidelines on the treatment of opinion polls 
during an election period. 

No opinion poll may be broadcast on the day of the election until the polls close 
or, in the case of a European election, all the polls have closed across the 
European Union. 

Surveys 

10.4.36 A survey, as against an opinion poll, is normally addressed to a smaller 
and specific group.  This may be a group of individuals (such as constituency 
chairmen, MPs, and university vice-chancellors) or a group of organisations 
(such as health trusts, FTSE 100 companies and local authorities). 

We must conduct surveys, such as those of specific numerically defined groups 
like MPs or health authorities, with care and must never report them as polls.   

If audiences are told that a survey has been commissioned by the BBC, they 
must have confidence that it has a level of statistical credibility which justifies 
any claims or assumptions about how representative it is. 

10.4.37 Any proposal to commission a BBC survey on matters of public 
policy, political or industrial controversy, or on ‘controversial subjects’ in 
any other area, must be referred to the Head of Pol itical Research and 
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Chief Adviser Politics, who will need to give appro val if the survey 
involves MPs, MSPs, AMs, MLAs or MEPs.  

(See Section 4 Impartiality: 4.4.5 - 4.4.9) 

The survey must have: 

• a defined and finite group whose opinions, policies or behaviours are 
being analysed 

• numerical parameters agreed in advance, such as an acceptable 
minimum response rate 

• an agreed methodology, including questions that are worded 
appropriately and posed consistently 

• care taken with the language in reporting the results to ensure nothing is 
claimed which cannot be supported by the data 

• clear guidance to other BBC outlets (including the press office) who may 
report the outcome, ensuring that adapting the language for other 
audiences does not alter the meaning or inflate the claims of the original 
research. 

10.4.38 We must not mislead our audiences about the status of the information 
contained in a survey.  When reporting the results, we should normally use 
actual numbers of respondents; percentages should only be used with caution 
and when contextualised.    

10.4.39 There is a risk to the perception of our impartiality if a survey is 
commissioned by the BBC and carried out but not used, especially on matters 
of public policy, political or industrial controversy, or on ‘controversial subjects’ 
in any other area.  It can lead to claims that the results failed to match a 
perceived BBC view or intended narrative.  Before such a decision, Chief 
Adviser Politics should be consulted. 

(See Section 4 Impartiality: 4.4.5 - 4.4.9) 

10.4.40 We should exercise appropriate scepticism when reporting the results 
of surveys commissioned or carried out by other organisations and, where 
necessary, include a description of the methodology used.  Care is required, 
particularly in news output, not to report such surveys in a way which leads our 
audience to believe they are more robust than is actually the case. 

(See Guidance online: Opinion Polls, Surveys, Questionnaires, Votes and Straw Polls) 
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Focus Groups and Panels 

10.4.41 We must not imply that the views of panels, however carefully selected, 
represent the views of the entire population, and they must not be used as a 
means of trying to estimate party support in the electorate at large.   

Panels or focus groups, when properly selected, may be used to examine why 
certain views are held and not the extent to which they are held. 

Any proposal to commission focus group research on matters of public policy, 
political or industrial controversy, or on ‘controversial subjects’ in any other 
area, should be referred at an early stage to Chief Adviser Politics and the 
methodology checked with the Political Research Unit.   

(See Section 4 Impartiality: 4.4.5 - 4.4.9) 

Phone, Text and Online Votes and Other Straw Polls 

10.4.42 ‘Straw polls’ - including phone, text and online votes - have no 
statistical or numerical value. 

They can be an effective form of interaction with the audience, illustrating a 
debate, but they should only be used with an explicit reference making it clear 
to audiences that they are self-selecting and not representative or scientific.  
Such votes cannot normally be said even to represent the audience for the 
programme or website, they only represent those who chose to participate.  
This applies even when there is a large response. 

They should not be referred to in our output as a ”poll”.  The term ”straw poll” 
itself is widely misunderstood and should normally be avoided in output.   

10.4.43 Results can be given within the context of the programme concerned in 
terms of actual numbers or as percentages if it is appropriate to the size of the 
response.  However: 

• results should not feature in news bulletins   

• we should not seek publicity for the results outside of the specific content 
area in which the vote was conducted.  The summary of an online or text 
vote can be reported on the radio or TV programme, website or blog with 
which it is associated, but it should not normally be reported elsewhere 
in news, on other TV or radio programmes, on other BBC websites or in 
press releases 

• when straw polls are carried out on the same subject at different times, 
the results must not be presented in a way which would indicate a trend   

• straw polls should never be used to gather serious information on party 
political support.   
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10.4.44 We should be particularly careful about using straw polls on those 
controversial issues which are vulnerable to highly organised pressure groups.  
Their ability to influence the outcome, even when we make it clear such votes 
are not representative, has the potential to damage the BBC. 

10.4.45 Any proposal to conduct a vote on matters of public  policy, 
political or industrial controversy, or on ‘controv ersial subjects’ in any 
other area, must be referred to Chief Adviser Polit ics. In the case of a 
website in a language other than English, the propo sal must be referred to 
Chief Adviser Politics and the relevant World Servi ce Head of Region or 
National Director.  

(See Section 4 Impartiality: 4.4.5 - 4.4.9) 

10.4.46 Anyone proposing to carry out a phone, text or onli ne vote must 
refer to the Interactivity Technical Advice and Con tracts Unit (ITACU) and 
complete the appropriate approval process.  

(See Section 17 Interacting with Our Audiences: 17.4.15) 

(See Guidance online: Audience Interactivity, and Opinion Polls, Surveys, Questionnaires, Votes 
and Straw Polls) 

Vox Pops 

10.4.47 We should always make it clear that vox pops only represent some 
aspects of an argument and do not give any indication of the weight or breadth 
of opinion.  .   

Vox pops on matters of public policy, political or industrial controversy, or on 
‘controversial subjects’ in any other area, must be edited to accurately 
represent those whose opinions have been solicited and include an appropriate 
range of views. 

(See Section 4 Impartiality: 4.4.5 - 4.4.9) 


