
 

 

 
 

 

19th December 2011 

 

 

 

Freedom of Information Act 2000 – RFI20111437 

 

We have received your request under the Freedom of Information Act 2000 (the Act) of 22 

November 2011, seeking information on the expenditure on alcoholic drinks as follows:  

 

1. All details regarding the provision of alcoholic drinks for BBC employees during the last five 

financial years (including the present year thus far). 

 

2. Total annual spend broken down to show what types of alcoholic drinks were purchased, the 

volumes and/or quantities, the brand names as well as generic descriptions of the drinks (eg 

Bell’s whisky). 

 

3. The date of purchase and cost of individual consignments, and the purpose of the purchases 

including the full names of specific BBC section(s), individual(s), event(s) or programme(s) it 

has been bought for.  

 

The reference number for your request is RFI20111437 and I have numbered the questions 

you raise for ease of reference. 

 

BBC’s Expenses Policy 

 

It may be useful at the outset if I explain a little about how the BBC’s Expenses Policy applies 

to the purchase of alcoholic refreshments. The BBC has a rigorous expenses policy, which has 

been progressively tightened and we are careful to ensure value for money.  Drinks may be 

purchased where there is an appropriate business purpose, for example at award ceremonies, 

to celebrate the successful completion of a series or ad hoc team drinks to reward 

exceptional effort.  More recently we have cut back dramatically on all events, including 

leaving parties.  Such events are now rare and of a modest nature. 

 

 

 

 

How the BBC purchases alcoholic refreshments 
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The main way in which alcoholic refreshments can be ordered is through a single supplier and 

the details provided in this response relate to this supplier.   

 

The purchase of alcoholic refreshments can also be arranged through the BBC’s providers of 

in-house hospitality (for fully serviced events), by staff and claimed back via expenses (such as 

at award ceremonies) or charged by an events company on an invoice.  We estimate that 

these sums are significantly lower but to provide the cost via these routes would take more 

than two and a half days because for internal hospitality and events we would have to analyse 

charges to extract spend on alcoholic refreshments.  In the case of expenses, this would 

require detailed analysis of claims.  Under section 12 of the Act we are allowed to refuse to 

handle the request if it would exceed the appropriate limit.  The appropriate limit has been 

set by the Regulations (S1 2004/3244) as being £450 (equivalent to two and half days work, at 

an hourly rate of £25). 

 

We are not obliged to supply information which relates to the BBC’s commercial subsidiaries, 

as they are not subject to the Act (see section 6(1)(b)(ii) of the Act).  However, in the 

interests of clarity, the figure below includes costs incurred by all BBC divisions and 

commercial subsidiaries, therefore, not all of the costs disclosed were met through the 

licence fee. 

 

Production related information 

 

BBC expenditure on alcoholic refreshments can be classified as non-production related 

‘spend’ and production related ‘spend’.  Where the ‘spend’ is for production related purposes 

(e.g. in the case of an end of series party) the information requested falls outside of the scope 

of the Act because it is held for the purposes of ‘journalism, art or literature.’  Part VI of 

Schedule 1 to the Act provides that information held by the BBC and the other public service 

broadcasters is only covered by the Act if it is held for ‘purposes other than those of 

journalism, art or literature”.  The BBC is not required by the Act to supply information held 

for the purposes of creating the BBC’s output or information that supports and is closely 

associated with these creative activities1; however, on this occasion we are happy to 

volunteer the following information which would normally fall outside the scope of the Act. 

 

The information disclosed, therefore contains non-production related and production related 

spend. 

 

 

 

 

 

The answers to your questions are set out below. 

 

                                                 

1 For more information about how the Act applies to the BBC please see the enclosure which follows this 

letter.  Please note that this guidance is not intended to be a comprehensive legal interpretation of how the Act 

applies to the BBC. 
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1. All details regarding the provision of alcoholic drinks for BBC employees during 

the last five financial years (including the present year thus far). 

 

Summary data for the provision of alcoholic drinks for BBC employees. 

 

Category Ex VAT 2007 Ex VAT 2008 Ex VAT 2009 Ex VAT 2010 Ex VAT 2011 

Wine £   47,731.94 £     51,173.53 £   37,253.09 £    27,125.91 £    24,294.74 

Champagne & Sparkling 
Wine £   55,872.63 £     40,102.34 £     3,800.39 £      3,682.98 £      4,011.65 

Beer £  14,258.89 £     15,545.38 £   14,358.46 £    11,195.11 £    11,577.83 

Spirits £      637.10 £         690.09 £        572.26 £         863.28 £      1,480.17 

  £ 118,500.56 £   107,511.34 £   55,984.20 £    42,867.27 £    41,364.38 

 Notes: 

i) data has been provided on a calendar year basis in line with previous FOI 

requests regarding spend on alcoholic drinks. 

ii) data for 2011 includes spend to 22nd November 2011  

iii) please note that this data also includes the spend of the BBC’s commercial 

subsidiaries, therefore not all of the costs detailed above were met by the 

licence fee 

 

Occasional staff hospitality may be appropriate, for example following the award of major 

contracts, to mark the end of a series or project, or for team building purposes. We continue 

to be mindful of how we spend public money and have made good progress in tightening our 

expenditure in this area. Since 2007 we have significantly cut our spend on alcohol. 

 

2. Total annual spend broken down to show what types of alcoholic drinks were 

purchased, the volumes and/or quantities, the brand names as well as generic 

descriptions of the drinks (eg Bell’s whisky). 

 

Please refer to the attached Disclosure Documents for each of the last 5 calendar years which 

provides analysis of spend as requested. 

 

3. The date of purchase and cost of individual consignments, and the purpose of the 

purchases including the full names of specific BBC section(s), individual(s), 

event(s) or programme(s) it has been bought for.  

 

Some of the information that you have requested is not held by our supplier.  For example 

the purpose of a purchase and the individuals that it is for are not provided to the supplier 

when an order is placed.  At the point of ordering the supplier is advised of where the order 

needs to be delivered to, and this may provide an indication of which section or programme 

the order is for; however, for the majority of orders this information is not provided.   

 

 

 

 

As regards the date of purchase and cost of individual consignments we estimate that to 

provide this by individual product lines as provided under question two would take more than 

two and a half days because our supplier informs us that they do not hold the information in  
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this way.  Under section 12 of the Act we are allowed to refuse to handle the request if it 

would exceed the appropriate limit.  The appropriate limit has been set by the Regulations 

(S1 2004/3244) as being £450 (equivalent to two and half days work, at an hourly rate of £25). 

 

We are mindful of our duty under section 16 of the Act to provide reasonable advice and 

assistance to you, and specifically to advise how you might narrow your request so that it 

complies with the time limit.  Our supplier is able to provide copy invoices for each 

consignment for this year to 22nd November which would provide detail of the products 

supplied.   

 

Appeal Rights 

 

If you are not satisfied that we have complied with the Act in responding to your request, you 

have the right to an internal review by a BBC senior manager or legal adviser. Please contact 

us at the address above, explaining what you would like us to review and including your 

reference number. If you are not satisfied with the internal review, you can appeal to the 

Information Commissioner. The contact details are: Information Commissioner's Office, 

Wycliffe House, Water Lane, Wilmslow, Cheshire, SK9 5AF, telephone 01625 545 700 or see 

http://www.ico.gov.uk/  

 

Yours sincerely, 

 

 

 

 

Alan Bridle 

BBC Procurement 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Freedom of Information 

 

http://www.ico.gov.uk/
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From January 2005 the Freedom of Information (FOI) Act 2000 gives a general right of access to all 

types of recorded information held by public authorities. The Act also sets out exemptions from that 

right and places a number of obligations on public authorities. The term “public authority” is defined in 

the Act; it includes all public bodies and government departments in the UK. The BBC, Channel 4, 

S4C and MG Alba are the only broadcasting organisations covered by the Act. 

 

Application to the BBC  

 

The BBC has a long tradition of making information available and accessible. It seeks to be open and 

accountable and already provides the public with a great deal of information about its activities. BBC 

Audience Services operates 24 hours a day, seven days a week handling telephone and written 

comments and queries, and the BBC’s website bbc.co.uk provides an extensive online information 

resource.  

 

It is important to bear this in mind when considering the Freedom of Information Act and how it 

applies to the BBC. The Act does not apply to the BBC in the way it does to most public authorities in 

one significant respect. It recognises the different position of the BBC (as well as Channel 4 and S4C) 

by saying that it covers information “held for purposes other than those of journalism, art or 

literature”. This means the Act does not apply to information held for the purposes of creating the 

BBC’s output (TV, radio, online etc), or information that supports and is closely associated with these 

creative activities.  

 

A great deal of information within this category is currently available from the BBC and will continue 

to be so. If this is the type of information you are looking for, you can check whether it is available on 

the BBC’s website bbc.co.uk or contact BBC Audience Services. 

 

The Act does apply to all of the other information we hold about the management and running of the 

BBC.  

 

The BBC 

 

The BBC's aim is to enrich people's lives with great programmes and services that inform, educate and 

entertain. It broadcasts radio and television programmes on analogue and digital services in the UK. It 

delivers interactive services across the web, television and mobile devices. The BBC's online service is 

one of Europe's most widely visited content sites. Around the world, international multimedia 

broadcaster BBC World Service delivers a wide range of language and regional services on radio, TV, 

online and via wireless handheld devices, together with BBC World News, the commercially-funded 

international news and information television channel. 

 

The BBC's remit as a public service broadcaster is defined in the BBC Charter and Agreement. It is 

the responsibility of the BBC Trust (the sovereign body within the BBC) to ensure that the 

organisation delivers against this remit by setting key objectives, approving strategy and policy, and 

monitoring and assessing performance. The Trustees also safeguard the BBC's independence and 

ensure the Corporation is accountable to its audiences and to Parliament.  

 

Day-to-day operations are run by the Director-General and his senior management team, the 

Executive Board. All BBC output in the UK is funded by an annual Licence Fee. This is determined and 

regularly reviewed by Parliament. Each year, the BBC publishes an Annual Report & Accounts, and 

reports to Parliament on how it has delivered against its public service remit. 

 

 

 

 


