
 
 

 

 
 
 
 
22 March 2011 
 
 
 
 
Freedom of Information Request - RFI20110229 
 
Thank you for your request under the Freedom of Information Act 2000 (the Act) received on 18 February 
2011, seeking the following information relating to the BBC Academy: 
 

1. A full list of the different training courses provided by the Academy for BBC journalists, giving the official title 
and basic purpose of each course. 

 
2. The number of BBC journalists attending each course during each of the past three years. 

 
3. The total amount spent by the BBC in providing each of these courses during the past three years. 

 
4. The total revenue earned by the BBC Academy in each of the past three years from providing courses and 

other services to outside organisations. 
 

5. The total cost of running the BBC Academy in each of the past three years. 

 

 
The information you have requested in parts 1-3 is excluded from the Act because it is held for the 
purposes of ‘journalism, art or literature.’  Part VI of Schedule 1 to FOIA provides that information held by 
the BBC and the other public service broadcasters is only covered by the Act if it is held for ‘purposes 
other than those of journalism, art or literature”.  The BBC is not required to supply information held for 
the purposes of creating the BBC’s output or information that supports and is closely associated with these 
creative activities.1  However, on this occasion the BBC is happy to volunteer the information requested in 
part one; please see the attached disclosure document. 

                                                 
1 For more information about how the Act applies to the BBC please see the enclosure which follows this letter.  Please note that this guidance is 

not intended to be a comprehensive legal interpretation of how the Act applies to the BBC. 

 



 

 

 
In response to parts 4 and 5 of your request, please find below figures relating to the total commercial 
revenue earned by the BBC Academy (formerly BBC Training & Development) for each of the past 3 
financial years, together with the total spend on training and development by the BBC: 
 

 
Financial 

Year 

Total 
Commercial 

Revenue 

Total 
Spend 

BBC Training & Development 2007/2008 £1,612k £43m 
BBC Training & Development 2008/2009 £2,026k £44.5m 
BBC Academy 2009/2010 £1,936k £45.5m 

 
 
As I’m sure you know, the Academy is required under the BBC Charter to train the wider industry - in 
order to make an effective contribution to maintaining a highly skilled workforce. Deloitte estimates that 
existing BBC training translates into a benefit of £59m per year of improved productivity across the 
creative industries.  The ‘total spend’ figures quoted above include more than just the running costs of the 
Academy, and this figure is quoted in the BBC’s Annual Report.  It represents a number of costs including 
the total investment in training and development over the period across the four Academy centres: College 
of Journalism, College of Production, College of Leadership and Centre of Technology as well as the World 
Service.  It  includes the delivery and management of all training, the costs of trainees and trainee schemes, 
grants to external trading bodies and organisations (as part of our Charter remit to train the wider 
industry), the costs of those portions of BBC property used for training, any capital investment in training 
equipment and technical facilities and the costs of IT. 
 
I hope this response satisfies your request. 
 
Appeal Rights 
With regard to parts 1-3 of your request, the BBC does not offer an internal review when the information 
requested is not covered by the Act.  If you disagree with our decision you can appeal to the Information 
Commissioner, whose contact details are:  Information Commissioner's Office, Wycliffe House, Water 
Lane, Wilmslow, Cheshire, SK9 5AF. Telephone: 01625 545 700. Website: http://www.ico.gov.uk/ 
 
Please note that should the Information Commissioner’s Office decide that the Act does cover this 
information, exemptions under the Act might then apply. 
 
With regard to parts 4 and 5 of your request, if you are not satisfied with this response, you have the right 
to an internal review by a BBC senior manager.  Please contact us at the address at the top of this letter 
explaining what you would like us to review and including your reference number. If you are not satisfied 
with the internal review, you can appeal to the Information Commissioner at the above address. 
 
Yours sincerely 
 
 
Rachel Currie 
BBC People 



 

 

 

Freedom of Information 

From January 2005 the Freedom of Information (FOI) Act 2000 gives a general right of access to all types of 
recorded information held by public authorities. The Act also sets out exemptions from that right and 
places a number of obligations on public authorities. The term “public authority” is defined in the Act; it 
includes all public bodies and government departments in the UK. The BBC, Channel 4 and S4C are the 
only broadcasters covered by the Act. 

Application to the BBC  

The BBC has a long tradition of making information available and accessible. It seeks to be open and 
accountable and already provides the public with a great deal of information about its activities. BBC 
Information operates 24 hours a day, seven days a week handling telephone and written comments and 
queries, and the BBC’s website bbc.co.uk provides an extensive online information resource.  

It is important to bear this in mind when considering the Freedom of Information Act and how it applies to 
the BBC. The Act does not apply to the BBC in the way it does to most public authorities in one significant 
respect. It recognises the different position of the BBC (as well as Channel 4 and S4C) by saying that it 
covers information “held for purposes other than those of journalism, art or literature”. This means the 
Act does not apply to information held for the purposes of creating the BBC’s output (TV, radio, online 
etc), or information that supports and is closely associated with these creative activities.  

A great deal of information within this category is currently available from the BBC and will continue to be 
so. If this is the type of information you are looking for, you can check whether it is available on the BBC’s 
website bbc.co.uk or contact BBC Information. 

The Act does apply to all of the other information we hold about the management and running of the BBC.  

The BBC 

The BBC's aim is to enrich people's lives with great programmes and services that inform, educate and 
entertain. It broadcasts radio and television programmes on analogue and digital services in the UK. It 
delivers interactive services across the web, television and mobile devices. The BBC's online service is 
Europe's most widely visited content site. Around the world, international multimedia broadcaster BBC 
World Service delivers a wide range of language and regional services on radio, TV, online and via wireless 
handheld devices, together with BBC World News, the commercially-funded international news and 
information television channel. 
 
The BBC's remit as a public service broadcaster is defined in the BBC Charter and Agreement. It is the 
responsibility of the BBC Trust (the sovereign body within the BBC) to ensure that the organisation 
delivers against this remit by setting key objectives, approving strategy and policy, and monitoring and 
assessing performance. The Trustees also safeguard the BBC's independence and ensure the Corporation is 
accountable to its audiences and to Parliament.  

Day-to-day operations are run by the Director-General and his senior management team, the Executive 
Board. All BBC output in the UK is funded by an annual Licence Fee. This is determined and regularly 
reviewed by Parliament. Each year, the BBC publishes an Annual Report & Accounts, and reports to 
Parliament on how it has delivered against its public service remit. 
 



JOURNALISM TRAINING PROGRAMMES 
 

Face-to-Face training 
 

Journalism Foundation 
The Foundation is a year-long programme for all new journalists. It includes training tailored to each 
individual’s job, online modules and coaching, and begins with a 6-day group event. 
 

Editorial Leadership Foundation 

This week-long course is for every journalist taking up a position of editorial leadership for the first 
time. It aims to build confidence and help maximise credibility in the first few crucial months. 
 

Journalism Trainee Scheme 
For aspiring journalists without current employment in the industry, but with the passion and 
potential to make it to the top.  
 

Journalism Talent Pool 

For journalists working outside BBC journalism but keen to move inside. The scheme works like a 
recruitment agency – putting trained, experienced journalists in touch with BBC editors who have 
vacancies. 
 

GENERAL JOURNALISM COURSES 
 

Face-to-Face training 
 

Multiplatform Field Skills 2 days 
A multiplatform course to teach producers and reporters the basics of how to file from the field for 
TV, Radio and Online using all the latest technology. 
 

Package Making for Radio News 1 day 

Coaching sessions for staff in radio news. 
 

Radio Field Skills 2 days 

Coaching on field producing for staff working on radio news output. 
 

News Insights 1 day 
News Insights is designed for people who work with journalists but are not themselves journalists, 
such as camera operators and satellite bookers. The aim is to explain what makes a news story and 
how priorities vary across different outlets. You’ll go through some key scenarios and learn some 
hands-on techniques for dealing with developing stories. Then you’ll get the chance to put a radio 
bulletin, TV spot or web page together and present it in ‘live’ conditions. 
 

Journalist Feedback Course 

This course is aimed at news managers. It is primarily about improving the on-air performance of 
reporters and presenters. But some of the skills learned will also help working with producers and 
resource staff. The initial two-day course is a carefully structured combination of theory and practice. 
Six weeks after the initial course, there is a one-hour teleconference to check progress. And a follow-
up day three to four months later consolidates all the acquired skills. 
 



REPORTING AND PRESENTING 
 

Face-to-Face training 
 

Package Making for TV News 5 hours 
A one to one workshop designed to emphasise the skills needed for package making in TV News. 
 

Video Journalism Camera Basic 3 days 

An introduction to storytelling with a camera – shooting sequences and interviews to create news 
packages for television and web. 
 

SOCIAL MEDIA AND CONNECTED JOURNALISM 
 

Face-to-Face training 
 

Web Skills: Foundation for Journalists 
If you want to make working on the web a serious part of your journalism, here’s the place to start. 
This 90-minute face-to-face course introduces you to all the essential skills for working on the 
internet – from browsing, using tabs and understanding web addresses to searching, storing and 
sharing web information. It’s perfect for those who don’t use the internet every day, and it’s an ideal 
preparation for the Making the Web Work for You courses. 
 

Making the Web Work for You: Internet Tools and Social Media 1 day 
This course is designed to equip journalists with effective internet research skills and the ability to 
access social media for newsgathering and to build audiences. It is also available in a version specifically 
aimed at sports journalists. 
 

Advanced Internet Research 
This is a one-day course designed to transform your online research skills. You’ll learn how to spot a 
fake website, substantiate online facts and uncover the secrets lurking in old websites that appear to 
have disappeared from the internet. You’ll gain some sophisticated insights into manipulating Google 
and other search facilities. These insights will open up the possibility of doing genuinely original 
journalism as part of your day-to-day working life whenever you can connect to the web. 
 

The Future is Mobile 
This 90-minute face-to-face course sets out the facts and figures about mobiles, worldwide and for 
the UK; explains the nature of the mobile audience for BBC News; gives key learning points for 
anyone working on content for mobiles; and looks ahead to likely developments over the next few 
years which will have an impact on BBC News. 
 

Creating a Successful Social Media Strategy 3.5 hours 

Best practice for those who already have a social media presence, and key considerations for those 
who plan one.  Setting up a presence on Facebook for a radio station or a TV personality can be done 
surprisingly easily – but doing it well and effectively can take a bit more time, thought and effort. This 
is where this course comes in – looking at the best and the worst from inside the BBC and beyond to 
provide the optimal framework for programme makers to design and run their social media presence. 
 

Twitter Clinic – Basic and Advanced 
This weekly clinic gives clear instruction on the dos and don’ts of successful Tweeting, offering advice 
on creating a profile and working out what to Tweet.  It will also cover how to search for case 
studies and follow conversations, find people to follow and create basic lists. The advanced clinic will 
extend your basic Twitter skills. It covers advanced searches, listening to conversations and keeping 
across breaking news. It also covers how to verify Tweets, build your followers, how to use and get 
the best out of the Tweetdeck and range of other key Twitter applications. Both clinics run for an 
hour. 



College of Journalism Courses13 

Social Media Consultancy 2 days 

The College of Journalism has a number of experts in social media strategy and tools. They are 
available to come into newsrooms to help teams and programmes develop their social media strategy 
and to assist individuals with the latest social and new media tools.   
 

FINDING STORIES 
 

Face-to-Face training 
 
Anatomy of an Investigation 1 day 

Each and every investigation throws up different twists and turns: moral dilemmas; ethical questions; 
editorial conundrums and legal problems. This course is designed to help you navigate some of the 
tricky issues you’ll encounter within the context of deadline pressure. There are four case studies – 
A, B, C and D – which are being offered in rotation. Each case study lasts a day and is based on a real 
BBC investigation that became a prime time programme. For example case A deals with Risks in Care 
– discovering widespread failures in the protection of vulnerable adults in residential homes.  Case B 
deals with Hot Pursuit – working around official evasion and misinformation about deaths during 
police car chases. 
 

Freedom of Information Workshop 2 hours 
The Freedom of Information Workshop is a hands-on course designed to show you how to make 
successful FOI requests. You’ll pick up some quick and easy tips to generate original stories and 
enhance your journalism. 
Courses 

Investigate Journalism Masterclass  

One-day masterclass that covers finding stories, researching and writing. 
 

TELLING STORIES 
 

Face-to-Face training 
 

News Website: An Introduction 

A three-hour session examining the basics of writing and picture treatment on the BBC News  
website.  With examples and exercises.  
 

Subbing for the News Website – An Introduction 
A three-hour session on the basics of sub-editing for the BBC News website.  
 

Writing for the Web: Colour and Analysis 3 hours 

How do you write crisp news analysis, insightful background or an engaging feature for the web? This 
practical three-hour session aims to answer those questions for contributors and planners, and set 
out the elements of good practice and style with the help of top news website practitioners.  We’ll 
look at how to make the greatest impact on the audience using examples, exercises and discussion. 
 



JOURNALISM PRODUCTION 
 

Face-to-Face training 
 

TV News Production Skills Part 15 days 
An all-round introduction to the skills of television news bulletins and live television news. Learn to 
script links, OOVs and short packages.  Understand the basic crew methods in newsgathering and the 
grammar of editing sound and vision. 
 

Writing to TV News Pictures 

A two-hour workshop followed by editorial feedback that examines and reviews the basic techniques 
of writing to television news pictures. 
 

Jupiter for Producers 1 day 
A course designed to enable all News production journalists to use Jupiter to produce and deliver 
programme material. It is usually paired with the QCut for Producers course.  
 

QCut for Producers 1 day 

A course designed to enable all News production journalists to use QCut to produce and deliver 
programme material. It is usually paired with the Jupiter for Producers course. 
 

Creating Audio Slideshows 2.5 hours 
How to create audio slideshows using Sound Slides software then publish them on a Topcat 2 web 
page. College of Journalism Courses 
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EDITORIAL STANDARDS AND ETHICS 
 

Face-to-Face training 
 

Social Media Guidelines and Impartiality 1 hour 

Having problems with the social media guidelines or close to falling foul of the impartiality rules on 
your Twitter or Facebook pages? This one-hour session explains the thinking behind the social media 
guidelines and shows you how to avoid being seduced by the informality of social media into possible 
breaches of the BBC’s impartiality code.   
 

Interactive Online learning 
 

SafeguardingTrust 

This is the Safeguarding Trust course for BBC staff. It’s an editorial training programme which 
examines where to draw the line between legitimate media artifice and unacceptable audience 
deception. 
 

Disability Confidence 
This is a three-part course about working with disabled people, both colleagues and guests, and the 
way we portray disabled people in our output, on TV, on radio and online.  It’s designed to challenge 
the assumptions you make about disabled people, to build your knowledge and to enable you to make 
more informed editorial decisions. The modules contain audio and video. In order to make the 
modules accessible to as wide an audience as possible, all videos have been subtitled and the 
voice-over script is reflected in the on-screen text. As a result, the modules can be used without the 
audio. 
 
 



MEDIA LAW 
 

Face-to-Face training 
 

Legal Update 3 hours 
A course designed to review the main points of current law for journalists and broadcasters who have 
experience of media law but want to refresh their memories and explore recent changes. 
 

Practical Law 1 day 

Understand the basic principles of the laws of defamation and contempt of court and their effect on 
the day-to-day work of the broadcast journalist. 
 

Practical Law for Sport 1 day 
This workshop builds on the legal online modules and concentrates on the law as it applies to sports 
broadcasting.  This course counts as a College of Journalism law training face-to-face module. 
 

Practical Law for the Internet 1 day 

A review of media law as it applies to anyone whose work involves the internet, online news services 
or message boards. 
 

Advanced Law 4 hours 
Practical half-day interactive course working with scenarios and tackling legal dilemmas, reviewing and  
taking decisions about audio, video and internet material relating to the story scenarios and detailed 
discussion and feedback on the exercise with a BBC lawyer.  
 

Court Reporting 

This one-day course is aimed at newsroom staff who are new to, or inexperienced in court reporting.  
Using video and audio scenarios delegates will be led through a fictional crime story – from the 
discovery of a body and the start of a murder hunt through the arrest and full court process. There is 
also a video tour of a courtroom and a refresher of the contempt of court laws. 
 

Interactive Online learning 
 

Legal Online 
Legal Online explores the key areas of media law: Contempt, Court Reporting, Defamation and 
Copyright. The course is for all BBC journalists, programme makers and content producers. It is 
designed so that you will learn the key points of the law through a series of realistic interactive 
scenarios. Please note: you should complete the modules in order. There are four modules and each 
module is divided into sections. You can complete a module in one go, or section by section. You will 
only complete a module when you have finished all of the sections in it. These modules will be 
followed by two further ones, covering Copyright and Contract. 
 

Copyright Online 

This module explores the copyright issues related to broadcasting from both legal and operational 
perspectives. Daily news journalists and makers of longer form programmes will be offered different 
courses reflecting the particular requirements in each field. 
College of Journalism Courses 
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