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The BBC is inviting design teams in Thailand who meet the prerequisite 
requirements that are detailed in Section 1.3.2 of this ITT (the “Suppliers”) to 
submit a proposal for the “Challenge” as outlined in 1.2. Proposals need to be 
submitted as described below (deadline for submission is detailed in Section 1.5). 

 

SECTION 1 – THE BRIEF 

1.1 BACKGROUND 

1.1.1 About BBC Connected Studio 

Connected Studio, as part of the BBC's Research and Development department, 
provides the inspiration, support and platform to help keep the BBC at the cutting-
edge of online innovation, and a world leader at delivering engaging, digital 
broadcast experiences. 

With audience needs at the forefront of development, Connected Studio devises 
work programmes and events that lead to the production of innovative digital pilots. 
These programmes include workshops and creative sessions designed to guide 
people through the idea-generation process, before further support is provided to 
develop selected projects into pilots that often appear on our audience-facing 
platform, BBC Taster (http://bbc.in/1Gxl5Zy), to be tested. 

 

1.1.2 BBC Connected Studio World Service in 
Thailand  

The BBC is looking to work with the Thai digital creative industry to design an 
expanded digital service for the BBC, subject to funding approval by the UK Foreign 
& Commonwealth Office.  

To do this Challenge in Thailand, BBC Connected Studio are running a selection 
process for relevant Suppliers of digital design services that runs as follows: 

1. BBC Connected Studio launch the design Challenge online on Friday July 
22nd. BBC Connected Studio will be attending and discussing the 
opportunity at the Techsauce Summit in Bangkok (http://bit.ly/291cdPw) on 
July 23rd – 24th, followed by a briefing meetup (http://bit.ly/29WNUk2) at 
HUBBA Thailand (Bangkok) on the 26th July and Punspace in Chiang Mai on 



 

the 28th and 29th July. BBC Connected studio will also be running Design 
Workshops (http://bit.ly/29WNUk2) on 30-31st July 2016 at HUBBA 
(Bangkok) aimed at getting the best out of design submissions (all guidance 
packs can be accessed via the Connected Studio Thai Service Page 
(http://bbc.in/29t0nNG)). Note it is not necessary to attend the Techsause 
Summit or design workshops to submit a proposal. 
 

2. Suppliers who wish to participate should read this ITT carefully, and if they 
meet the prerequisite requirements as outlined in Section 1.3.1 below they 
need to create and submit an initial proposal as outlined in Section 1.3.2 
(�Initial Proposals�). 

 
3. Submitted initial proposals will be assessed at the BBC’s discretion against 

success criteria (as outlined in Section 1.4) and shortlisted to up to five, and 
the selected Suppliers will be invited in writing to develop detailed proposals 
as outlined in Section 2 (“Detailed Proposals”). For the avoidance of doubt, 
the terms and conditions of this ITT will continue to apply throughout the 
selection process. 
 

4. Submitted Detailed Proposals will be assessed against the same success 
criteria as outlined in 1.4 and shortlisted to up to two, and the selected 
Supplier(s) will be commissioned to build designs (subject to contract). 
 

5. All the Suppliers will be informed in writing via email whether they are 
successful or not. Successful Suppliers will have to sign a BBC agreement 
as outlined in Section 4.3. 
 

6. Completed designs are intended to be built by the BBC or a supplier of the 
BBC’s choosing. For the avoidance of doubt, the BBC shall have full 
discretion in respect of designs. 

 

1.2 THE CHALLENGE 

This section describes the challenges that the ideas proposed by the Suppliers 
should address. 

1.2.1 BBC challenge 

The BBC is a trusted source of global news. Our aim is to create a new way of 
reaching our audience in Thailand through digital innovation, in order to serve BBC 



 

News content in the most relevant manner. By collaborating with the creative user 
experience community in the Thai market, we hope to generate ideas for the design 
of this new service to engage with younger audiences. The most successful idea is 
intended to be built as part of a responsive BBC website, integrating with existing 
News production tools with the potential to be scaled and developed around the 
world.  

The BBC has a track record of partnering with the global creative community to build 
rapid prototypes that can be scaled across services, tested with our audiences and 
made into a BBC product. You can read more about those here: 
[http://bbc.in/1Y48DGP] Our focus now is on Thailand, to create an interactive and 
participative News product to compliment the well known and used BBC Thai 
Facebook offer that currently has an audience of 1.3million and is valued as a 
trustworthy, objective and relevant news source. 

There are four areas of interest that we’d like to focus on when generating ideas for 
this new product/service: 

• Participation - How can BBC Thai audience engage and participate with BBC 
News content? 

• Reward – How might users be "rewarded" for consumption and repeat visits? 
Can quizzes and games help with this?  

• Enhances and compliments the BBC Thai Facebook – Can a design give a 
compelling reason or experience for our existing Facebook audience to visit 
the new site? 

• Simple to understand – How can we capture the target market with an 
intuitive and engaging service that draws users back? 

1.2.2 Audience challenge 

Who are our audience and what’s important to them? The specific demographic 
that the BBC is targeting is 16–35 year olds. They use their mobile phones 
frequently, not just for calls and social media use, but also for other things. 
Everyday, smartphone users spend an average of 4.2 hours on them to: 

• Check Social Networks (87%) 
• Watching Online videos (72%) 
• Gaming (43%)  

How might a new-look Thai news service plug into users daily digital routines? 



 

1.2.3 Technology 

Mobile devices are our primary focus, nearly a third of the population has access to 
one, and, because they are growing, smartphones in particular. There are currently 
20 million smartphones, and likely to be 25 million by 2020, the bulk of these (77%) 
are running Android (17% iOS). 

In addition to this, around 60% of 15-24 year-olds use Internet cafés and access the 
internet via desktops. Radio plays a role too, especially for the young - 37% of 
listeners are between 15-19 years old. 70% of Thais have access to radio and 40% 
of them say they tune into news programmes.  

1.2.4 Social Media 

The growth in the use of social media in Thailand is exponential. Three of the top 
five apps used each month are social/messaging, and Facebook and Line dominate. 
Facebook has 34 million users every month, more than a third (37%) of them are in 
their twenties, and the vast majority (32 million) access it on their mobile phones. 
Line is the most popular smartphone app, with 33 million users, and more than half 
(66%) of smartphone users checking it everyday. There is great potential for the 
use of these platforms to distribute and share news. Two thirds of BBC Thai 
Facebook (http://bit.ly/29PdPLM) users found news through their newsfeed, a third 
from visiting the Facebook page.  

How might the new BBC Thai service capitalise on the already engaged BBC Thai 
Facebook audience (http://bit.ly/29PdPLM)?   

 

1.3 WHAT WE ARE LOOKING FOR 

We’re looking for suppliers to deliver UX and design solutions for the challenge 
mentioned in section 1.2. 

The process for submission is broken down into the following stages: 

1. An open call for submission of Initial Proposals to the ITT 
2. A shortlisted selection of suppliers will be paid to submit a detailed proposal 
3. A single selected supplier will be commissioned to build designs (subject to 

contract) 

These are covered more in the following sections. 



 

1.3.1 What do we want?  

The BBC is looking for new innovative design concepts that help increase the reach 
of BBC News content to a young (16-34) smartphone audience across Thailand, 
addressing and building on the themes described in Section 1.2.  

We do want: 

• A mobile web-based news experience aimed at a youth (16-34) Thai audience 
• A proof of concept that uses English language  
• A concept that works as a responsive website 
• A means of delivering BBC editorial in a new, compelling and personalised way 
• A concept that adds value with a route to embed in users’ daily digital routines 
• Consideration as to how social media can play a part within the offering  
• Solutions that offer value for money to the end user, especially solutions that 

consider ways to minimise data consumption 
• Concepts that use BBC GEL design patterns where possible 

http://www.bbc.co.uk/gel 
 

We don't want: 

• A service that requires new editorial services or resources. Concepts should 
utilise existing editorial content rather than create new content.  

• Ideas that rely on native applications to work. Concepts should be able to live in 
existing web-pages or as responsible web-pages 

• Web development or software services 
• New hardware based solutions 

 

 

1.3.2 Appropriate Suppliers 

For Suppliers to be considered for this innovation process, they must demonstrate 
through their initial proposal that they meet all the following requirements: 

Supplier structure: 

a) Suppliers must be based in Thailand; 



 

b) Suppliers must be teams made up of a minimum of 2 people (ideally 
organised as or within companies). Participating teams who are not 
organised as a single legal entity, agree to do so if they are elected and 
asked to sign a contract with the BBC (see contracting principles in Section 
4.3.1). Please note the BBC will not fund the setting up of companies, nor 
will proposals submitted on behalf of two individuals or less be considered. 

 
Supplier capabilities and skill sets: 

c) The people in the Supplier must have the relevant capabilities and skills as a 
team, such as: 

• Audience and challenge understanding 
• Skills and experience that include UX and design for web and mobile web 
• Ability to deliver design assets as both spec documents and clickable 

(although not necessarily HTML) prototypes 
• Ability to understand restrictions imposed by BBC Editorial Guidelines 

(http://www.bbc.co.uk/editorialguidelines/ and 
https://www.bbcworldwide.com/advertising.aspx 

1.3.3 Initial Proposals 

For the initial stage the BBC requires Suppliers to submit an Initial Proposal that is 
no more than three sides of A4 document, submitted as a PDF. The Initial Proposal 
will include the following: 

• Name of the team and its members and if the Supplier team is organised as a 
registered legal entity (e.g., company), also the entity’s official name and 
registration number; 

• Supplier’s legal status (e.g., company or other agreement between the team); 
• Overview of the team including skillsets and experience, and a demonstration of 

the ability to meet the minimum requirements in section 1.3.2, contact details 
and links to online biographies where applicable; 

• Minimum of two examples of relevant work; 
• For the 2 page submission around the idea, see our guidance in the UX design 

deliverables doc (hyperlink to Alex’s pack) 

In addition to the three-page proposal described here, suppliers must also provide a 
signed form of tender as per Section 5 – Form of Tender 

For the avoidance of doubt, incomplete proposals may be disqualified at the BBC’s 
sole discretion. 



 

1.4 HOW INITIAL PROPOSALS WILL BE 
JUDGED 

Proposals will be judged on the following: 

• The ability to demonstrate an adequate capability and experience from within 
the Supplier team 

• A proposed idea that addresses the success criteria as outlined below 

Ideas will be judged against a set of criteria as outlined below: 

Award 
Criteria  

Award Sub-Criteria  Evaluation Question (How the 
BBC will evaluate the 
submission) 

Overarching 
Criteria 

Offers a means to 
bring BBC content to a 
younger Thai 
audiences in new and 
exciting ways 

Does it:  
• Further develops our existing 

services for young 
audiences? 

• Innovate online, responding 
to the changing media 
landscape?  

 Offers value for money 
in its delivery 

Measures include:  
• Practical and achievable 
• Demonstration of ability to 

deliver at proposed cost 
• Cost is within available 

funding 
• Potential cost per user is 

reasonable 
• Risks are in line with 

strategic benefits 
• Re-use of BBC GEL design 

patterns 
(http://bbc.in/29VKxjH) where 
possible 

 
 Feasible in its 

implementation as a 
pilot product 

• How feasible is this as a 
design proposition?  

• Is the idea clearly defined 
and therefore more likely to 
deliver, and does the plan 
look realistic?  

• Is there evidence that the 
proposed team have the 



 

relevant skills and experience 
for the idea put forward?  

 A digital offer that will 
work on mobile, and 
will work on responsive 
web  

• Will the design work on 
smartphones (Android and 
iOS) 

• Will the design work on web 
where it is not dependent on 
a native app? 

Specific 
Challenge 
Criteria 

Encourages 
engagement and 
participation 

• Does it encourage users to 
interact and engage with the 
content (versus a ‘lean back’ 
approach) 

• Are there calls to action for 
the user? 

 Does it offer users 
sufficient reward  

• Does the design offer users 
incentivisation or reward for 
continuous consumption or 
repeat visits?  

• Does the design consider 
gamification? 

 Compliments the BBC 
Thai Facebook 

 

• Does the design offer a 
compelling reason for the 
existing BBC Thai Facebook 
audience to visit the new 
service? 

• Does the design encourage 
users to continue to use both 
services (Facebook and new 
BBC service) in parallel?  

 It’s simple to 
understand and could 
fit with users daily 
routines 

• Does the design promote 
quick and easy access to 
news content by the end 
user?  

• Is the design promoting 
known and understood 
interaction and engagement 
models to young Thai users? 

• Is the resulting proposition 
likely to form part of what a 
user might do everyday 
online? (Considering 



 

mainstream social media 
usage) 

 Demonstrated 
sensitivity to data cost  

Does the solution offer a value 
for money solution to the end 
user, taking data costs into 
consideration?  

 

Where the Supplier is trying something completely new an explanation of the 
Suppliers understanding of each of the component parts required is sufficient. 

1.5 TIMETABLE 

The timetable for this process is as follows (stated as time in Bangkok (GMT+7)):  

Milestone Date 
Invitation to Tender (ITT) issued Friday 22nd July 2016 at 23:00 
Deadline for response to ITT (Initial 
Proposals) 

Friday 5th August 2016 at 23:00 

Notification of shortlisted Suppliers Friday 12th August 2016 at 23:00 
Deadline for detailed Proposals Monday 22th August 2016 at 18:00 
Notification of winning Suppliers Tuesday 6thth September 2016 
Commencement of work by contracted 
Suppliers (anticipated) 

Late September 2016 

Final delivery by contracted 
(anticipated) 

November 2016 

 

The BBC may seek additional information from Suppliers once Initial Proposals 
have been received; and the Suppliers shall provide such information within the 
time limitations that will be indicated by the BBC. 

These dates may be amended during the process, at the BBC’s discretion. 
Amendments (if will be decided by the BBC) will be made in writing and will be 
published on the Connected Studio Programme Page and notified via 
email.[where]… Suppliers need to follow…. 

 



 

1.6 FUNDING AND BUDGET  

No funding, fee or any other type of payment will be provided to Suppliers in 
relation to their Initial Proposals. Funding will be divided into phases: 

a) 70,000 THB (or $2,000, currency exchange rates may fluctuate) will be 
awarded by the BBC to Suppliers who are shortlisted and successfully 
deliver Detailed Proposals. The BBC shall decide whether or not Detailed 
Proposals have been delivered/submitted appropriately in accordance with 
Section 2.1, at the BBC’s sole discretion. 
   

b) Funding for piloting to the Supplier(s) who will sign a contract with the BBC. 
This is not a fixed amount and will vary based on the designs and required 
support.  

 

 

  



 

SECTION 2 – WHERE SUPPLIERS 
ADVANCE TO DETAILED PROPOSALS 

Where Suppliers are shortlisted to provide Detailed Proposals they will be notified in 
writing by the BBC. The BBC will pay the Supplier the award for successful delivery. 
For the avoidance of doubt, the amount of the award in Section 1.6 (a) is a fixed 
amount that will be paid to the Supplier rather than to each member of its team. 

2.1 GUIDELINES FOR DETAILED PROPOSALS 

These guidelines are for the Detailed Proposals that shortlisted Suppliers will be 
invited to complete. Prior to undertaking the work Suppliers will be required to sign 
a Statement of Work Agreement that will be issued once a Supplier has been 
engaged and agrees to undertake the full Statement of work. 

The statement of work should fulfil the following: 

A. Format 

The Detailed Proposal should be submitted as PDF deck including appendices as 
required to illustrate the idea that was proposed in the Initial Proposal in more detail.  

B. Deadline 

The deadline for submitting the Detailed Proposals is in accordance with the 
timetable in Section 1.5. 

C. How to send 

You will need to send a PDF version of your Statements of work via the Connected 
Studio email: connectedstudio.thai@bbc.co.uk.  

D. Details 

We will require the Detailed Proposal to include, as a minimum, the following details 
given here: 

1. Names and roles of key members of the project team. 

2. Design scope – an overview of what is to be included in the experience to 
be built.  



 

3. Design deliverables – This should be delivered as outlined in the UX design 
deliverables doc (accessible via the Connected Studio Thai page 
(http://bbc.in/29t0nNG))  

4. Innovation – what is innovative about this idea?  

5. Out of scope – a description of any features, functionality or support that 
have been specifically declared out of scope for this pilot.  

6. Assumptions – any important assumptions that the work is based on.  

7. BBC dependencies – any specific support, assets, or services that the 
project relies on that are to be provided by the BBC, and approximately when 
they are required (e.g. at kick-off, or prior to commencement of a particular 
sprint/work package).  

8. Third Party dependencies – any specific third party assets or services that 
the project relies on that will need to be acquired or licenced by either the 
Participant or the BBC, and approximately when they are required. 

9. Detailed list of timings for delivery – including a breakdown of the 
important activities/tasks associated with each. For example “Design, 4 days” 
should indicate specific components e.g wireframes, designs & finished 
assets etc.  

10. Risks – details of any important risks that have been identified, their impact, 
and a mitigation strategy.  

11. Costs – a cost breakdown for each of the important activities/tasks 
associated with the deliverables. The estimate should make clear the 
estimated number of days of effort, and the day rate for each of the relevant 
roles (e.g. UI designer, Information Architect, project manager). 

 



 

SECTION 3 – WHERE SUPPLIERS 
ADVANCE TO DESIGN CREATION  

Where a Detailed Proposal is successful and the BBC decides to commission a 
prototype to be built, the supplier must sign a BBC Development Agreement to 
deliver the following deliverables to the BBC: 

3.1 DELIVERY OF DESIGNS 

• Design, and delivery of a UX of the concept detailed within the Detailed 
Proposal as agreed between the BBC and the Supplier. This may include (and 
not limited to): 

o UX design deliverables as outlined in the UX design deliverables doc 
(accessible via the Connected Studio Thai page (http://bbc.in/29t0nNG)) 

o Details of third party asserts (including third party intellectual property 
rights) used in or for the prototype build. This should include details of 
terms of use. 

o Editable source files for the design in Adobe Photoshop, Illustrator, or 
Sketch formats.  

o Source code for prototypes if developed. 
o Documentation to support design prototype roll-out and potential future 

development 
 

 
More information on stages and timelines is set out in Section 1.5. 

3.2 TESTING THE DESIGNS 

As we would like to approach the design process this using Lean UX methodologies, 
we aim to carry out local user testing (facilitated by Hubba in Bangkok) to ensure 
designs are developing positively towards the target audience.  

 

3.3 OUT OF SCOPE 

• Web or software development, beyond basic clickable prototypes 
• Editorial content generation. 
 



 

3.4 RESPONSIBILITIES AND DEPENDENCIES  

3.4.1 BBC  

During the innovation piloting process the BBC will provide the supplier(s) the 
following (at the BBC’s sole discretion): 
• Guidance around Audience, Editorial, and Design requirements  
• Support the supplier with requests for more information and facilitation of 

engagements where reasonably possible 
• Review all deliverables and provide feedback in a timely manner 
• Clear briefings on deliverables as required 

3.4.2 Contracted Supplier 

The Supplier(s) the BBC decides to sign a contract with, will create and provide the 
following (as will be furthered detailed in the contract): 
• Deliverables in accordance with the BBC’s requirements 
• Project Management approach inline with BBC’s requirements 
• Management of transfer of assets to the target release environment where 

required 
• Design documentation 
• Relevant Compliance security information where necessary (for sign off by the 

BBC’s Information Security department) 
• Regular communication with BBC Connected Studio, which shall include: 

o Project progress meetings or calls, as agreed 

3.4.3 3rd Party Delivery Support  

Where the BBC decides to utilise a 3rd party to support the delivery of designs, 3rd 
party support may include: 

• Usability, UX and audience testing 
• Market Insights 

3.4.4 Project Management Methodology 

We prefer a lean UX approach, a Minimum Viable Product (MVP) is prototyped 
initially, and iterated upon in design sprints according to audience feedback.  

When outlining the project management approach Suppliers should include their 
roadmap for multiple stages/iterations of development.  



 

3.4.5 BBC Contracting Principles 

This call will be subject to a standard BBC Connected Studio Build Agreement that 
will be made available as part of the next stage of the shortlisting process. 
 

1.   

2.   

3.   

4.  

  



 

SECTION 4 – IMPORTANT INFORMATION 

4.1 How to Submit the Tender 

4.1.1 Please complete the relevant parts of this Tender (as outlined Section 1 
– The Brief and Section 5 – Form of Tender). Only information asked for 
and submitted as part of the bid will be evaluated. Failure to provide all 
requested information may result in rejection of a tender or no/low marks 
being attributed during evaluation to the relevant element(s) of a 
proposal. 

4.1.2 PDF versions of all proposals must be submitted via the email address: 
connectedstudio.thai@bbc.co.uk. For parts of the tender requiring a 
signature and a tenderer is unable to submit a scanned version of the 
document, Suppliers will need to contact the BBC via the email address.  

4.1.3 This ITT is not a contract. However, the information contained in this ITT, 
together with the Detailed Proposals of the successful Suppliers(s) will 
form the basis of the Contract.  

4.1.4 Except for the fixed award that will be paid in accordance with 1.6 (a) to 
elected Suppliers who successfully deliver a Detailed Proposal, 
proposals are submitted entirely at the tenderer’s (Supplier’s) own risk 
and the BBC will not be liable for any costs incurred. The BBC accepts 
no responsibility for non-receipt. Suppliers are strongly advised to submit 
their Proposals well in advance of the deadlines for response to ITT 
stated in Section 1.5 of this document to avoid the possibility of 
difficulties caused by unforeseen network or transmission problems. 

4.1.5 All attachments submitted should be in PDF format.  

4.1.6 All Proposals and parts of responses or any other communication with 
the BBC in relation to this ITT must be in English. 

4.2 Further information 

4.2.1 If Suppliers have any queries or need clarification they need to use the 
email offered (connectedstudio.thai@bbc.co.uk) at least 2 working days 
before the deadline for response to ITT. In the interests of fair 
competition, while the sources of questions will be treated as confidential, 
where it is appropriate to share details of the BBC’s responses, 
questions and responses will be published an accessible on the 
Connected Studio Website. 



 

4.3 The Contract  

4.3.1 BBC Contracting Principles 

Tenderers should carefully review the BBC’s Contracting Principles set 
out in this ITT. The draft BBC Connected Studio Build Agreement will 
regulate and protect IP creations as follows: 

Pre-existing Intellectual Property Rights 

All pre-existing Intellectual Property (“IPR”) is and shall remain with its 
creator (that is, the BBC and you, as the case may be). Your pre-existing 
IPR shall be licensed, not assigned, to the BBC for use in the pilot. 
Licences to third party IPR may be required to be obtained by You, 
depending on the nature of such IPR. 

Resulting IPR 

The intention at this stage is for any new Intellectual Property created by 
the successful Supplier, to be assigned to the BBC.  Depending on the 
nature of the proposal there may be a possibility of the BBC granting a 
licence of the whole or part of such new IP back to the successful 
supplier.  

BBC Option Period and Future Developments 

The BBC will have the first option to develop a Pilot to be beta-tested 
(e.g. on BBC Taster). Upon commissioning the Pilot the BBC may 
exercise a further option to fund and commission a full product, subject 
to further agreement on the development.  

Insurance 

The BBC may require contracted Suppliers to have the insurance during 
the development of a prototype in place for any contract for services. 
This may include: 

a) Public Liability Insurance   
b) Professional Indemnity Insurance  

Each policy shall be reviewed ahead of contract award.  

Suppliers will not be penalised for failing to have adequate at the 
proposal evaluations stage.  

4.4 Confidentiality and Freedom of Information 



 

4.4.1 All information contained in this ITT should be treated as “Commercial in 
Confidence” by Suppliers.  

4.4.2 Please be aware that the BBC is required to comply with the Freedom of 
Information Act 2000 (“FOIA”). If Suppliers would like further information 
on FOIA and how it impacts suppliers then consult our ‘Supplying the 
BBC’ section of the BBC website at: www.bbc.co.uk/foi. 

4.5 Tender Validity 

4.5.1 Proposals must remain open for acceptance for at least 60 days from 
their submission deadline. A tender valid for a shorter period may be 
rejected. 

4.6 Modification and Withdrawal 

4.6.1 The BBC may modify this ITT at any time prior to the deadline for receipt 
of proposals. We will notify amendments via email and via the website at 
http://www.bbc.co.uk/connectedstudio/projects/thai-service. To allow 
time for such amendment to be taken into account, the BBC may, at its 
discretion, extend the deadlines for receipt of Proposals. 

4.6.2 Suppliers may modify and re-submit proposals any number of times prior 
to the applicable deadline for receipt. No proposal may be modified after 
the deadline for receipt. 

4.6.3 Suppliers may withdraw their proposal at any time prior to accepting 
notification of award of a Contract by sending a notice via the email 
(connectedstudio.thai@bbc.co.uk). Following withdrawal of a proposal, 
Suppliers must delete all copies of this ITT and associated 
documentation provided by the BBC which are stored electronically and 
on request will provide confirmation to the BBC that such action has 
been taken. 

4.7 The BBC’s Right of Acceptance and Rejection 

4.7.1 The BBC reserves the right to accept or to reject any proposal/tender 
and to annul the tender process and reject all Suppliers at any time prior 
to award without incurring any liability to the affected Suppliers. 

4.7.2 The BBC is not obliged to award a contract and it can withdraw from 
discussions at any stage.  

4.7.3 The BBC reserves the right to accept part of a tender only unless the 
tenderer expressly stipulates otherwise in its tender. 



 

4.7.4 Any proposal received at the designated point after the submission 
deadline may be rejected. 

4.8 Use of BBC Trade Marks 

Suppliers must not use or reproduce any BBC trade mark or logo or 
otherwise make reference to the BBC without the BBC’s prior written 
consent. 

4.9 Conflict of Interest 

Suppliers should notify the BBC as soon as reasonably possible if they 
consider there to be a conflict of interest. 

4.10 Inducement 

Offering an inducement of any kind in relation to obtaining this or any 
other contract with the BBC will disqualify your tender from being 
considered and may constitute a criminal offence. 

  



 

SECTION 5 – FORM OF TENDER 

To the British Broadcasting Corporation: 

1. I agree that by submitting a tender I am doing so on behalf of myself and 
on behalf of the team members identified below who gave me written 
their consent for this purpose, and that if we progress and our Detailed 
Proposal is elected by the BBC, the BBC will contract with a single entity 
only. 

2. I agree that any contract that may result from this tender shall be subject 
to English Law with exclusive jurisdiction of English courts.  

 

Signed: ...........................................................................................................................  

Name: .............................................................................................................................  

In the capacity of: ...........................................................................................................  

Duly authorised to sign tenders for and on behalf of: 

 .......................................................................................................................................  

Postal address:  ..............................................................................................................  

 .......................................................................................................................................  

Telephone number: ........................................................................................................  

Email address: ………………………………………………………………………………. 

Date:  ..............................................................................................................................  


