
  2017/2018 
Documentary Commissions 

 
BBC Radio 1 and BBC Radio 1Xtra  

 
 
 

We are inviting proposals for radio documentaries to be broadcast on BBC Radio 1 and BBC Radio 1Xtra from April 
2017 onwards. 
 
We are also inviting proposals for visual documentaries for Radio 1’s iPlayer channel. 
 
The programme slots available for documentary proposals are: 
 
BBC Radio 1Xtra Documentaries:  60 mins. Sundays 2100-2200 
BBC Radio 1 Documentaries:  60 mins. Tuesdays 2100-2200 
 
There are 29 documentary slots in total available across Radio 1 and 1Xtra. Of these, there are a maximum of 20 
radio slots available that have no corresponding visual documentary. 
 
The remaining 9 slots are for a joint radio and visual commission. This means whoever wins these tenders will be 
making both the visual documentary for iPlayer, and an audio version for Radio 1 and 1Xtra. The visual/radio 
commission will be on the same subject. 
 
Most of our radio docs will be broadcast initially on Radio 1 then repeated on 1Xtra, so this needs to be considered 
when proposing ideas. In some cases though the idea will be led by 1Xtra, this is clarified below. 
 
Commissioned programmes will air from April 2017 onwards.  
 
We invite applications from all Independent Production companies who can clearly demonstrate relevant 
experience and expertise in order to continue the high level of production quality offered by these slots.   
 
This document lays out the detail of what is required in the tender, how the process will be managed and the 
timetable for doing so.  
 
All commissions from independent producers will be made using the standard terms agreed with the independent 
sector. Full details are detailed on the Business Affairs pages of the Commissioning Website 
(http://www.bbc.co.uk/commissioning/radio/) where you will also find useful information on underlying rights, 
health & safety requirements and the BBC's complaints procedure; it is recommended to look this over before 
submitting a proposal.  
 
All programmes commissioned will be subject to the relevant BBC guidelines including the Editorial Guidelines. These 
guidelines can be seen at www.bbc.co.uk/guidelines/editorialguidelines 
  
On the following pages you will find details on how this commissioning round will work 
 
 
Station Information: BBC Radio 1 
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BBC Radio 1 is the UK’s No.1 youth station, targeting 15 to 29 year-olds with a distinctive mix of new music and 
programmes focusing on issues affecting young people.  
 
Radio 1 has a weekly audience of around 10 million, and in January 2014, become the first radio station in the 
world to reach 1 million subscribers on YouTube. Radio 1’s YouTube channel now has over 3.5 million subscribers, 
over 2.5 million likes on Facebook and 2.7 million followers on Twitter. 
 
One of the station’s key purposes is to support new British music and emerging artists, also discovering new artists 
through BBC Introducing. It champions live music including Radio 1’s Big Weekend, live broadcasts from 
Glastonbury and Ibiza, and various sessions from the Live Lounge and Maida Vale studios. Radio 1 is also the 
leading voice for young people in the UK, tackling relevant issues through our documentaries, Radio 1’s Surgery, 
Newsbeat as well as our social action and education campaigns. Topics covered include youth employment, 
sexuality, body image and bullying.  
 
The station also hosts the annual Radio 1 Teen Awards, with the centrepiece being the recognition of some very 
special teenagers, who each win a Teen Hero Award.  
 
BBC Radio 1 is a multiplatform station, enabling young audiences to connect to the network and to listen, watch 
and share great content both at home and whilst on the move - via FM and DAB Radio; the BBC iPlayer Radio app; 
online (www.bbc.co.uk/radio1); Freeview and other digital television platforms; and via mobile. 
 
Station Information: BBC Radio 1Xtra  
 
Digital network BBC Radio 1Xtra broadcasts the best in contemporary black and urban music with a strong 
emphasis on live music and supporting new UK artists. The station reaches around 1 million listeners each week, 
playing a pivotal role in bringing urban music to the mainstream.  
 
BBC Radio 1Xtra also blends the best black music with entertainment, news and specially commissioned 
documentaries relevant to a 15-24 year old target audience including those from ethnic minorities. 
 
BBC Radio 1Xtra is a multiplatform station, enabling young audiences to connect to the network and to listen, 
watch and share great content both at home and whilst on the move - via DAB Digital Radio; the BBC iPlayer Radio 
app; online (www.bbc.co.uk/1xtra); Freeview and other digital television platforms; and via mobile.  
 
Channel Information: Radio 1’s iPlayer Channel 
 

BBC Radio 1’s channel in BBC iPlayer launched in November 2014, receiving 30 million video views in its first two 

years. 

The channel offers a range of on-demand programmes including Live Lounge performances, live studio guests, 

documentaries, events, Maida Vale sessions and content from BBC Newsbeat. 

Radio 1’s visual production is essential for fulfilling the station’s remit to entertain and engage a broad range of 

young listeners with a distinctive mix of contemporary music and speech and to reflect the lives and interests of 15 

– 29 year-olds. 

Radio 1 has been regularly producing visual content since 2008 in order to better reach and serve this 

audience. The Radio 1 iPlayer channel builds on the continued success of Radio 1’s YouTube channel which now 

has 3.5 million subscribers, making Radio 1 the world’s most watched radio station. 

 
How to Submit  
 
Applications to be considered in the tender process must take the following form – failure to  
comply will result in the application being immediately disregarded:  
 

 You must be registered with BBC Radio HQ to submit programmes. Please contact tanya.grant@bbc.co.uk 
to complete the necessary self-certification.  

 

http://www.bbc.co.uk/programmes/p01029mq
http://www.bbc.co.uk/newsbeat
http://www.bbc.co.uk/tv/radio1
https://www.youtube.com/user/bbcradio1
mailto:tanya.grant@bbc.co.uk
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 To formally enter an offer, you MUST submit your proposal via the BBCs Proteus system. If you do not have 
access to Proteus you can find out how to get it here: http://www.bbc.co.uk/commissioning/radio 
 

 NO additional materials should be submitted at this stage and anything sent will be disregarded. 
 
What we’re looking for 
 
We want exciting, bold and impactful documentaries across both radio and iPlayer. They should tell great stories in 
and open and welcoming way, but not be afraid to challenge and provoke. 
 
The slots available across the year will be broken down in the following way: 
 
Music Format – Radio 
 
This will be a single commission of nine documentaries based around a simple, repeatable artist-focused format. The 
programme should be devised in such a way that access to the artist isn’t required (for example by using BBC 
archive, or revolving around a list or countdown). 
 
The nine programmes will be divided into 3 series of 3 programmes across the course of the year. 
 
Each programme will have a budget of £3,500, so this commission is for £31,500 across the nine programmes. 
 
Mental Health – Radio  
 
This is a single commission is for two programmes on the subject of mental health in support of ‘My Mind & Me’. 
This is a is a year-long campaign aiming to get young people talking about Mental Health, to reduce the stigma 
around mental illness, and to raise awareness and understanding of mental health issues that affect young people. 
 
The two documentaries will be standalone and TX separately between July and December. 
 
Each programme will have a budget of £4,800, so this commission is for £9,600 across two programmes. 
 
1Xtra 15

th
 Anniversary - Radio 

 
This commission is for two programmes to mark the 15

th
 anniversary of BBC 1Xtra. The documentaries will TX in 

August 2017 on consecutive weeks, and should focus on 1Xtra’s role as a musical tastemaker. The docs will TX first 
on 1Xtra then be repeated on Radio 1. 
 
Each programme will have a budget of £4,800, so this commission is for £9,600 across two programmes. 
 
Radio 1 50

th
 Anniversary – Radio  

 
This commission is for up to four programmes to mark the 50

th
 anniversary of BBC Radio 1. The documentaries will 

TX in September 2017 on consecutive weeks, and should focus on Radio 1’s relationship to UK music. The strength of 
the idea/ideas will determine how many programmes form the series. 
 
Each programme will have a budget of £4,800, so this commission is for up to £19,200 
 
 
Black History Month – Radio  
 
This commission is for a single programme to mark Black History Month in October. This doc will broadcast first on 
1Xtra then repeated on R1. 
 
This programme will have a budget of £4,800 
 
One-Offs – Radio 
 
There are two slots available for single documentary commissions (radio only) on any subject you feel is relevant to 
Radio 1 and 1Xtra’s demographic. They will be commissioned separately and TX across 2017/18. 
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Each programme will have a budget of £4,800. 
 
Single subject docs for iPlayer and radio 
 
This commission is for single subject programmes across both iPlayer and radio, i.e. one subject idea will be realised 
as a documentary for iPlayer and a documentary for radio. 
 
Ideas can be on any subject you feel is relevant to Radio 1 and 1Xtra’s demographic. The iPlayer film will be around 
15-20 mins, and the corresponding radio programme will be 60 mins. 
 
The iPlayer programme has a guide price of £15,000 and the corresponding radio programme has a fixed budget of 
£4,000.  
 
Final iPlayer budget to be agreed between producer and commissioner in advance of production commencing. 
 
Presenter Fees 
 
The BBC will pay all presenter fees for documentaries, and the amount should be negotiated between 
commissioning editor and the production company at the commissioning stage. This means the figures quoted 
above are exclusive of presenter fees. 
 
Timetable 
 
There will be a briefing on 31

st
 January to talk in more detail about the commissions outlined above, and to answer 

questions. 
 
Additionally if you would like feedback on ideas at an early stage, please send a rough outline of the idea to Andy 
Worrell the commissioning editor (andy.worrell@bbc.co.uk) for simplicity, we would appreciate you bundling your 
ideas together, rather than a stream of individual emails.  
 
Andy will also be running face to face meetings on 7

th
 February where proposed ideas can be discussed in advance of 

final submission. If you would like to book a 20 minute slot to discuss initial thoughts, then please email 
andy.worrell@bbc.co.uk  
 
Proposals should be submitted in Proteus using the specific Programme Information detailed below - please make 
sure you submit it in the right place. They must go in 2017 / 18 
 
All proposals for consideration MUST be in Proteus by MIDDAY, 27

th
 February. No late entries can be accepted. 

 
The Commissioning Team aims to communicate commissioning decisions by 15

th
 March via Proteus. 

 
 
Formulating and presenting ideas 
 
It’s helpful to think along the following lines when devising and presenting ideas. This format can be used in proteus 
if you find it useful. 
 

- What is the story? You should be able to sum it up succinctly in a couple of lines – just as our presenters will 
do when they come to talk about it on air 

 
- Why are we telling it now? What is it about this story that makes it relevant now to R1/1X’s target 

audience; why is it topical. 
 

- How are we telling it? What is the way it will be told (use of interviews, music, archive, drama etc) 
 
 
Key dates 
 
Monday 13

th
 February – briefing at 7

th
 Floor collaboration zone, NBH 

Tuesday 14
th

 February – face to face meetings  with Andy Worrell (email andy.worrell@bbc.co.uk to book) 
Midday Tuesday 28

th
 February – submission deadline in Proteus 

mailto:andy.worrell@bbc.co.uk
mailto:andy.worrell@bbc.co.uk
mailto:andy.worrell@bbc.co.uk
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15
th

  March – results published  
 
 
All proposals should be submitted in Proteus under the following:  

 
 Network: Radio 1 

 Commissioning Year / Round: 2017-2018 / 1 Documentary Commissions – Radio 1 & 1Xtra 

 Commissioning Brief: 10043 – Radio 1 & 1Xtra’s Stories 
 


