
 

 

 
 
BBC RADIO 4 INDEPENDENT PRODUCTION TENDER 

 
Programme:    FEEDBACK 
 
Proteus Number:    47023 
 
Eligibility:   Independent companies which meet the criteria below 
   Not open to BBC departments 
 
Commissioning Editor: Roger Mahony 
 
Commissioning Co-ordinator:  Sara Sund 
 
Slot:      Friday 1630 (repeat Sunday 2002) 
 
Duration:     24' or 28' (origination); 28' (versioned repeat) 
 
Estimated number:   60  
 
Transmission period:  June 2016 - April 2018 
 

Guide price:    £5,100 

 
 
PLEASE READ THE GUIDELINES CAREFULLY 
 
 
We are looking for a single company to supply this high profile weekly strand.   
 
We are commissioning two years of business beginning June 2016, with an option to 
extend for a further year. 
 
Only independent companies are eligible to apply. 
 
Radio 4 will take into account the demonstrable capacity of applicants to deliver effectively, 
on schedule and on budget across the period, as well as the editorial quality of the offer. 
 
Applications should be made via Proteus in Round 3 2016/2017 brief 47023. 
 
We are expecting up to half a dozen well-argued pages.   
 
The deadline is NOON 06/10/15. 
 
 

 
 



 

 

What is Feedback? 
 
Feedback is the highest profile accountability programme in the BBC. It must be rigorous 
and fair, and must have the trust of both the audience and programme makers. The 
programme team deals with all levels of BBC staff from producers up to members of the 
Executive Board and the BBC Trust, as well engaging with the broadest range of listeners. 
 
Although Radio 4 output is at the heart of the agenda, the programme covers all BBC radio 
content on any platform and cross-BBC issues that impinge on radio. So an issue arising 
purely from a television programme would not form part of the agenda but an element of 
the BBC's Annual Report, BBC funding or a BBC News or digital policy might, insofar as it 
impacts on BBC radio output. 
 
The presenter is Roger Bolton. 
 
Feedback is listened to by an average of 1.0 million people a week. The Friday slot 
reaches a far greater audience than the late night Sunday slot, with almost 800,000 tuning 
in on Friday, compared to 300,000 on Sunday. The average age of a Feedback listener is 
59 – slightly above the Radio 4 average of 56.  In May 2015, the podcast of Feedback was 
downloaded just under 13,000 times. 
 
Feedback has 5 key tasks: 
 

• To represent the widest possible breadth of significant and substantial audience views 
on radio output in all its forms. 

• To put these views to programme makers and executives and seek answers to 
questions on behalf of listeners. 

• To increase audience understanding of how and why editorial decisions are taken. 

• To cover broader policy issues and developments in the broadcasting industry insofar 
as they affect BBC Radio output and the audience experience of Its content. 

• To provide entertaining and informative insight into the world of radio. 
 
 

How do you win this commission? 
 
Tenders should meet the following challenges: 

• Representing the fullest possible breadth of debate that exists among all audiences for 
BBC radio output. 

• Sustaining the content entertainingly and with variety of subject and treatment across 
approximately 30 programmes a year. 

• Keeping the programme interesting and appealing to the broadest range of Radio 4 
listeners. 

• Representing with due weight the whole range of listening experiences. 

• Keeping the programme distinctive, credible and authoritative. 

• Reflecting the evolving nature of radio, in particular the growth of digital output and the 
changes it brings in audience engagement and debate. 



 

 

Applications will be assessed against the following criteria.  Production criteria and 
editorial criteria are equally weighted. 
 
 
Production criteria 
 
This tender is open to all factual programme makers on the BBC Radio independent 
production list who can demonstrate the following:  
 

• An excellent record in factual radio production at national level.  Please include details 
of named producers and, if they are not already part of the company, evidence that they 
are prepared to be included in such a tender and, if successful, to commit themselves to 
the programme.  We recognise that some individuals may appear on more than one 
tender. 

• Extensive experience of current affairs journalism. 

• Experience of live or as-live programme making. 

• Ability to respond rapidly to changing circumstances and new stories within tight 
deadlines. 

• Experience of delivering regular, high profile output. 

• Capacity to sustain a long-running strand. 

• Appropriate staff, in the core team, to meet the demanding executive production and 
compliance needs of the programme. 

• A high level of business competency 

• An outline of how the programme will be achieved within a tight budget, due to the need 
to make savings across the BBC (you do not need to show a detailed budget in your 
submission but will be asked to do so if shortlisted). 

• A high level of business competency. 
 

 

Editorial criteria 

• Understanding of the audience for BBC radio and for Radio 4, bearing mind the recent 
BBC Trust Service Licence Review  
http://www.bbc.co.uk/bbctrust/our_work/services/radio/service_reviews/speech_radio. 

• Innovative approaches to sourcing material for the programme. 

• Range of subjects. 

• Range of treatments. 

• Plans to continue to evolve the programme's range, style and tone, within the editorial 
brief and with regard for the Radio 4 audience.  

• Reflecting the diversity of the UK. 

• Building effective interactivity within the budget. 

• Keeping Feedback distinct from other Radio 4 media journalism, particularly at a time 
when the future of the BBC will be a significant and widely covered news story up to and 
through Charter Renewal. 

http://www.bbc.co.uk/bbctrust/our_work/services/radio/service_reviews/speech_radio


 

 

• Building effective working relationships with the programme makers whom the 
programme seeks to scrutinise and hold accountable to the audience. 

• Deep knowledge of BBC editorial guidelines. 

• Evidence of a mature understanding of BBC radio, its full range of output, the BBC and 
the broader media context. 

 

How do you make your submission? 
 
Key dates 
 

Tender document published 15/09/15 

Deadline for submissions 06/10/15 at noon 

Interviews with shortlisted bidders week commencing 19/10/15 

Results communicated by 20/11/15 

 
We will not run pre-offer meetings or be able to offer any editorial consultation in the 
preparation of bids.   
 
Proposals should be entered in Proteus as follows: 
 
Network  Radio 4 
Year   2016-2017 
Round   3 
Brief Reference 47023 
 
We are expecting up to half a dozen well-argued pages.   
 
Any supporting audio (not obligatory) should be sent, clearly labelled, via an online file-
sharing service to Sara Sund sara.sund@bbc.co.uk.  
 
The first run of programmes under the new contract will start in June 2016. 
 
  

mailto:sara.sund@bbc.co.uk

