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Principles for sharing of data, research  

& insights with Indies  

in the Radio Commissioning Framework 

BBC Radio Audiences 



Slide 2 

These principles have been based on providing as 

much data* as we can to Indies within Fair Trading, 

State Aid and Competition regulations.  

 

Crucially for the Radio Commissioning Framework, 

they also ensure that all bidders are given “equal 

opportunity” during programme tendering in terms of 

data* supplied.  

 

* Data refers to all data, research and insight  about BBC brands, programmes 

and audiences.   



Considerations 
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• BBC duty not to allow 

third parties to gain 

an advantage 

through the use of 

licence fee funds.  

 

• Can only allocate a 

limited amount of BBC 

Audiences resource 

to provide Indies with 

any data otherwise it 

would be in breach of 

state aid regulations.  

State Aid Law 
Fair Trading 

Considerations 

Competition 

Law 

Data  

Licensing 

contracts 

• Must act in a fair, 

reasonable and 

non-discriminatory 

(FRND) manner.  

 

• If BBC shares its data 

with another 

company then it 

cannot exclude a 

similar company 

from receiving the 

same data unless 

there is an objective 

reason for doing do.  

• Data can be seen 

as strategic and 

competitively 

sensitive from a 

competition law 

point of view given 

that it is used by 

commissioners to 

decide on 

investment in 

programmes or 

genres.  

• For syndicated 

external data such 

as BARB we are 

bound by licensing 

contracts so 

cannot share 

detailed data with 

indies that do not 

have their own 

subscriptions, as this 

would undermine 

these commercial 

businesses.  

Breach of State Aid or Competitions Laws would be serious with the potential 

for substantial fines, repayment of aid/and or reputation damage.  
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Sharing of syndicated external data  
(RAJAR, BARB, TGI, Touchpoints etc)  

Sharing of proprietary data  
(data the BBC commissions and pays a third party to supply 

them (e.g. Pulse, AIs, CMM) 



What we can share with indies (with no 

external subscriptions) regarding the 

programme they are working on 
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1. Topline RAJAR/BARB data … 

 

2. ... plus some limited contextual data  

 

3. Summary of quarterly RAJAR performance decks 

 

4. Summary versions of relevant analyses 

 

5. If we have to hand or it will take no more than 5 mins to access/run, 

we can provide data, on request, relating to a specific 

programme/series/event that an indie produces 
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Sharing of BBC digital data  
(Unique Browsers, Audio/Video requests, Podcast/ 

DRM requests etc) 



What we can share with indies regarding 

the programme they are working on 
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1. Digital performance data for networks, programmes & events can be 

shared at meetings or in presentations 

 

2. If we have to hand or it will take no more than 5 mins to access/run, 

we can provide digital data, on request, relating to a specific 

programme/series/event that an indie produces 
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Sharing of BBC commissioned work 

with external spend  
(outside of commissioning window)  

(bespoke qualitative or quantitative projects) 
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1. Can present a summary of any commissioned research 

 

What we can share with indies regarding 

the programme they are working on 
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Sharing of Audience data 

on Competed Programmes 



Competed Programmes 
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o Rules are stricter for Competed programmes and all bidders must be 

given “equal opportunity” in terms of the information supplied.  

 

o The overriding principle is that anything shared with one supplier must 

legally be shared with the others 

 

o In practice, what this means is that an audiences performance 

summary will be made available to both indies and in house 

production, via the BBC Radio Commissioning site on the 1st of the 

month preceding the month that the commissioning window goes 

live i.e. if the window opens in April for a programme, the ambition is 

that the pack would be made available on the 1st March.  
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