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CBBC 

The remit of CBBC is to provide a wide range of high quality, distinctive content for 6-12 year olds, including 

drama, entertainment, comedy, animation, news and factual. The great majority of this content should be 

produced in the UK. 

Controller’s vision for the service in 2013/2014 

CBBC continues to be the UK number one children’s channel for our target audience and as was named as 

Channel of the year at the 2012 Children’s BAFTAs. We aspire to maintain and improve on this over the 

coming year by continuing to deliver a highly diverse and diverting TV slate as well as an increased volume of 

interactive content and engaging brand extensions for desktop and mobile device consumption.  

 

Our audience are experiencing a fast-moving revolution in terms of where, when and how they consume our 

content and we want to keep pace with them - at the same time as being conscious that the majority of our 

audience still consume on TV. "CBBC - everywhere you are" is our aim for 13/14 and we intend to couple 

investment in online with a focussed creative drive to establish complementary TV and interactive identities. 

 

The breadth of our programming is key to CBBC's enviable public service reputation – particularly our highly 

entertaining and absorbing factual series. CBBC still carries the only bespoke news service for children with 

Newsround and we are ambitious for Blue Peter to continue to play a key opinion former role - with Specials 

ranging from the Royal Family and Wimbledon to Children in Need and Comic Relief. CBBC has quickly 

established a key role in the overall BBC strategy in the North and our specialist in-house unit remains a key 

employer in the industry providing training for on and off-screen talent. 

 

We remain committed to the diversity of our slate and to reflecting the lives of as many British children as 

possible. The truly distinct feature of CBBC lies in the fact that it is brimming with British content - made for 

and featuring children who live in the UK. Children will continue to be at the heart of the channel - both on 

and off air.  The 6-12 age group are encountering many important milestones and life changes and we need 

to offer up sufficient authentic and accessible content to reflect and help make sense of their fast changing 

world.  

 

Across all genres we aim to satisfy and rouse their curiosity, inspire their thirst for knowledge and adventure, 

fire their imaginations and give them great comedy moments to laugh about and share in the playground. 

Talkability is a key factor for us - we want our viewers to thoroughly engage with what they see and "pass us 

on!" 

Cheryl Taylor, Controller, CBBC  

Key notable service developments in the coming year 

 We will provide more mobile access to our top shows, including related video clips, games and 

unique interactive content for mobile devices. We are embracing connected red button and looking 

at how CBBC can engage with children on platforms such as YouTube, as these offer us the 

opportunity to extend our influence beyond 7pm with a curated schedule of content that appeals to 

the older viewing set. 

 We will encourage graduation from CBeebies to CBBC with customised online and TV commissions 

to bridge the transition between the two brands. 

 We will do more to represent the full diversity of kids in the UK, producing a great volume of 

content such as our award winning My Life films and Newsround specials.  

 


