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RESPONSE BY THE INTERNATIONAL BROADCASTING TRUST  
TO THE BBC TRUST PUBLIC VALUE TEST OF THE BBC EXECUTIVE’S 
PROPOSALS FOR THE CLOSURE OF BBC THREE AS A BROADCAST CHANNEL.  
 
EXECUTIVE SUMMARY 
 

1. There is extensive evidence that engagement with the wider world leads 

to a more tolerant society which is able to do business with the wider 

world. These wider social benefits of international content which reaches 

a mass audience are IBT’s primary concern when encouraging the BBC to 

deliver its global purpose.  

 
2. IBT’s research demonstrates that news and current affairs are the 

dominant sources of information about the world outside the UK and that, 

as a result of their focus on wars, conflicts and disasters, UK audiences 

have a distorted view of the world. This perception needs to be balanced 

with content which provides us with deeper understanding of the lives of 

people in other countries and the forces shaping our future.   

 
3. BBC Three has played an important role in delivering the BBC’s global 

purpose for the past 12 years, providing an alternative model of 

international current affairs and factual programming. Its international 

current affairs content  humanises many of the stories and issues we see 

on the news.  

 
4. BBC Three attracts a younger audience than any other BBC television 

channel. This audience should not be deprived of content which is 

designed to engage them. If the BBC neglects this key sector of the 

audience, it is likely that they will migrate to other online platforms and 

any loyalty they had for the BBC will be diminished.  

 
5. There is evidence that the public are looking for more distinctive, original 

and innovative content. BBC Three is the most distinctively innovative 

BBC television channel and therefore needs to remain on a broadcast 

platform which will provide reach and impact.  
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6. There is extensive evidence to demonstrate that live and recorded 

viewing is still the most popular means to consume audio visual content. 

If BBC Three’s content is moved to a primarily online platform it will have 

significantly less reach and impact than it does currently.  

 
7. The proposals from the BBC Executive do not provide guarantees for the 

amount of new BBC Three factual and current affairs content or the 

retransmission of such content in a peak slot on either BBC One or BBC 

Two.  

 
8. We understand that this proposal will not reduce overall expenditure by 

the BBC because the savings provided by moving BBC Three from its 

broadcast platform will be used to bolster other BBC services. IBT 

believes that the financial benefits which accrue to other BBC services 

from the closure of BBC Three as a broadcast platform are not significant 

enough to justify its closure.   

 
ABOUT IBT 

9. IBT is a coalition of the UK’s international development agencies. The 

views in this submission reflect the concerns of IBT’s member agencies 

regarding adequate common understanding of the world in which we live.  

We are supported by a large proportion of the UK public which is 

concerned with the effects of ‘globalisation’ and our roles as global 

citizens.   

 
10. IBT’s position, reflected in all our policy work since 1997, is that coverage 

of the developing world should not just focus on images of suffering 

which is more often than not what is presented in news coverage. It is 

IBT’s view that an international dimension should be an integral part of 

all programming. 

 
INTRODUCTION 

11. IBT welcomes the opportunity to respond to this BBC Trust consultation 

and looks forward to the BBC Trust’s second period of consultation once 

it has conducted the public value and market impact assessments of the 

BBC Executive’s proposals.  

 
12. IBT focuses its comments in this submission mostly on BBC Three’s role 

as a key delivery platform for the global purpose, Bringing the UK to the 

world and the world to the UK. This is because IBT’s expertise lies in the 

provision of international content which informs us about the wider 

world.  
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13. High quality, engaging domestic and international content on television 

across a range of genres which appeal to a range of different ages and 

demographics is essential if we are to be well-informed society and 

maintain our democratic engagement with the world around us. The BBC 

has a significant role to play in maintaining our engagement with the 

wider world as the UK’s leading public service broadcaster.  

 
14. IBT values the contribution BBC Three makes to our understanding of the 

world, especially through its current affairs and factual output which is 

distinctively different from other current affairs programming available 

on television in the UK, and therefore we oppose its closure as a broadcast 

channel.   

 
BACKGROUND 

15. There is extensive evidence that engagement with the world outside the 

UK is essential if we are to thrive economically and socially. It appears 

that the British public are becoming increasingly insular: we feel more 

vulnerable to attack from outside our shores, whether that be from health 

risks or terrorism, and immigration has become a key social and political 

issue.  

 

16. In this context it is more important than ever that the BBC utilises its 

ability to engage a mass audiences with international content to help us 

understand better the external forces which are shaping our lives in an 

increasingly globalised world:  climate change, international politics, the 

emerging economies, our relationship with Europe, and the level of 

influence the UK has on the international stage.   

 
Key evidence of the need for international broadcasting content: 

17. Knowledge of the wider world through education or media leads to 

greater cultural awareness, racial tolerance and social cohesion.  80% of 

people who have learnt about global issues since leaving school do so 

from the TV.1 

 

18. There is evidence of high levels of racism amongst pupils in UK schools. 

83% of teachers had witnessed racist behaviour amongst their pupils.2 

 
19. Racial prejudice in the UK is on the rise. It was declining over decades but 

since 2000 has risen by 4% to 29% in 2014 on average..3 

                                                 
1 Think Global Impact of Global learning on public attitudes and behaviours towards international 
development and sustainability (2010) 
2 Show Racism the Red Card- The Barriers to challenging racism and promoting race equality in 
England's schools (2011) 
3 British Social Attitudes Research (NatCen 2014) 
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20. The UK public are increasingly anxious about immigration and 

defence/foreign affairs/terrorism. The issue of most concern is 

immigration at 39%. This is a greater concern than housing, crime, 

education and unemployment.4 

 
21. School children in the UK have been shown to have a very low level of 

international awareness. Three out of four business leaders fear that the 

UK will be left behind by emerging countries unless young people learn to 

think more globally.5 

 
IBT RESEARCH 
22. IBT’s research over the past thirty years has demonstrated that many 

viewers who do not watch news and current affairs output are 

nevertheless interested in international stories in other genres.  

 

23. In The World in Focus6 we found that news and current affairs were the 

dominant sources of information about the world outside the UK and that, 

as a result of their focus on wars, conflicts and disasters, UK audiences 

had a distorted view of the world, and particularly of developing 

countries.  

 

Participants commented on how television coverage of developing countries 

was ‘all picturesque safari or doom and gloom’. The dominance of news and 

‘charity appeal’ TV reinforces a particular stereotype of developing 

countries dominated by disaster and extreme poverty in which little appears 

to change.7  

 
This perception – of a dangerous, disaster-ridden wider world – needs to 

be balanced with content which provides us with deeper understanding 

of the lives of people in other countries and how we are all connected 

members of a global society.  BBC Three plays an important role in 

providing engaging content which balances out the negative stereotypes 

which are created by news coverage.  

 
24. Additionally, one of the key findings in An Uncertain Future – the Threat to 

Current Affairs8 was that BBC Three had led the way in redefining current 

affairs programming in recent years, allowing a wider range of 

                                                 
4 Economist/Ipsos MORI Issues Index (2014). 
5 The Global Skills Gap: preparing young people for the new global economy (Think Global and the 
British Council,  2011) 
6 The World in Focus, IBT, Scott, 2009  
7 ibid 
8 An Uncertain Future: The Threat to Current Affairs, Hughes, IBT, January 2013 
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programmes than traditional current affairs, often with a more accessible 

approach which attract new audiences, such as younger viewers. Such 

programmes have been described as ‘soft’ current affairs programmes.  

 
25. It is IBT’s view that both  these ‘soft’ and ‘hard’ current affairs 

programmes are valuable and should have a place in the BBC broadcast 

schedules because this is a way of offering a portfolio of such 

programming which will attract different audiences and play different 

roles in engaging the public.  

 
26. BBC three successfully provides an alternative current affairs offering to 

what is on the main BBC channels. 

 
To quote former BBC Controller, Zai Bennett, who was interviewed for the 

report, ‘It differentiates the channel from others aimed at its demographic… 

young adults feel patronised by the belief that all they want all the time is 

entertainment. They want through-provoking stuff put before them. We are 

trying to reflect the world to our audiences; it is part of our duty as a 

channel. If you do it right and tell the right story it can rate’9 

 

27. IBT’s research highlights that BBC Three has played a key role during the 

past 12 years in developing a new model of programming which both 

engages us with the wider world but also gives us a deeper understanding 

of other cultures and countries.  

 

BBC Three continues to be the home of engaging, informative current 

affairs which provide an alternative to more traditional content in this 

genre... 

 

BBC Three’s success with current affairs has been remarkable in 

broadcasting terms. To name but a few, The Stacey Dooley Investigates 

strand, award winning Women, Weddings, War and Me and The Truth 

about Child Brides. The channel has attracted a younger audience to 

content which tells them about issues, places and people outside the UK in a 

way which no other UK broadcaster has. We cannot commend BBC Three’s 

output enough and encourage the channel to continue to broadcast 

engaging content which tells us about the wider world.10  

 

28. Our views commending BBC Three’s performance are echoed by the BBC 

Trust in its recent report on BBC News and Current Affairs, published in 

April 2014. 

                                                 
9
 An Uncertain Future – the threat to current affairs, Hughes, IBT, 2013 

10
 IBT submission to the BBC Trust Review of News and Current Affairs, December 2013 
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BBC Three has had some notable success in bringing current affairs to a 
wide audience. It reaches around 1.2 million adults per week –up by around 
25 per cent on the previous year, although relatively comparable with the 
2011 figures. In 2013 three programmes (Oscar Pistorius: What Really 
Happened, Prince Harry: Frontline Afghanistan and Thailand’s Drug Craze 
with Stacey Dooley) were watched by more than 900,000 people.11 

 
Our research shows that BBC Three has found new ways to bring relevant 
current affairs to its younger audience. Some of the channel’s output is seen 
to provide more pace, relevance and ‘edge’ than other current affairs, and 
its output is generally felt to be more risky and challenging than that seen 
elsewhere on the BBC.12 

 

29. Therefore, IBT believes that BBC Three, with its appeal to a younger 

audience, needs to remain on a broadcast platform because it plays an 

important role in ‘balancing’ our view of the world as presented through 

mainstream news and current affairs. It specifically helps younger UK 

citizens make sense of the world and provides connections with between 

our lives and the lives of people in other countries.  

 

30. It is only on a broadcast platform that BBC Three will have the necessary 

reach if it is to continue to support the BBC’s mission to fulfil the global 

purpose in this way.  

 

IBT RESPONSE TO THE PROPOSALS 

31. We note that only 14% of people surveyed supported moving the channel 

online. This is indicative of a significant lack of public support for the 

proposal.13   

 
32. IBT opposes this proposal because it runs counter to the fundamental 

principle of universal availability which is one of the pillars of public 

service broadcasting in the UK. The proposal to move content from a 

platform which is free at the point of use to one where the user has to pay 

for a broadband service to view content they have already paid for with 

the licence fee undermines the fundamental principle of BBC broadcast 

services which are provided free at the point of access, universally across 

the UK via Digital Terrestrial Television (DTT) and radio.  

 
33. As outlined below, the reach of online services is significantly less than 

that of television broadcasts on DTT.  It is our view that if BBC Three 

content is moved to a platform which is not universally available via DTT 

                                                 
11

 BBC Trust Review of News and Current Affairs, April 2014 
12

 Ibid. 
13  BBC Three PVT Summary of results from the quantitative research regarding proposed service 
changes October 2014, Communications Chambers 
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it will not have adequate reach to provide impact and it will not represent 

good value for licence fee payers.  

 

Media usage & The Role of BBC Three in the PSB landscape 

 

34. We note a number of trends and performance indicators which relate to 

BBC Three’s role as a broadcast platform in recent Ofcom and BBC Trust 

research, as follows: 

 

 The most recent usage trends from Ofcom indicate live and recorded 

television is still the most popular form of media consumption. On 

average 69% viewing of audio visual content in 2013 was to live TV and 

recorded television accounted for a further 16%. Viewing content online 

accounted for only 10% of consumption.14  

 
 While 82% of UK adults have access to fixed internet, nearly 20% do not 

and many of them are choosing to stay without it.15  

 

 Even among younger viewers, who are specifically referred to as a 

declining audience in the context of this Public Value Test, 16-24 year olds 

spent 66% of their time watching audio visual content viewing live and 

recorded TV and 25-24 year olds spent 79% of their watching time 

viewing live and recorded TV each week.16 

 
 The BBC has a weekly reach of 66.7% among 16-24 year olds, and 76.3% 

among 25-34 year olds. These age groups are the target audience for BBC 

Three and it is clear that the BBC still has a significant reach among 

them.17  

 
 In the 2014 Ofcom Communications Market Report when asked if they 

watched television online, the public surveyed responded as follows: 35% 

never, 15% hardly ever, 37% sometimes, 13% always.18  

 
 We note that BBC Three is the most popular of all the BBC portfolio 

channels with a reach of 21.1%, compared with 14.2% for BBC Four, 

11.4% for BBC News, 0.5% for BBC Parliament, 8.4% for CBeebies and 

6.0% CBBC.19 

 

                                                 
14 Ofcom Communications Market Report 2014 
15 Ibid. 
16

 Ofcom Communications Market Report, 2014, Page 66 
17 BBC Trust Review of BBC One, Two, Three and Four, July 2014 
18

 Ofcom Communications Market Report 2014, p39 
19

 Ofcom PSB Report 2014, pg 39 
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 BBC Three’s performance is commendable with an AI of 83 which is 

higher than that of BBC One at 81.20  

 
 BBC Three’s delivery of the PSB characteristics have risen in all categories 

since 2008.21  

 
35. In the past the BBC Trust has highlighted that the BBC doesn’t serve 

younger audiences as well as it serves older audiences22. Engaging a 

younger audience to live broadcast television is a challenge in the current 

media environment but BBC Three performs better than all the other BBC 

television services in attracting this audience. It reaches 26% of 16-34 

year old viewers, including around one million viewers who do not watch 

other BBC television channels.23  

 
36. We note that the PSB portfolio channels generally attract a younger 

profile of viewers and that BBC Three attracts a younger profile of 

viewers than BBC Four, BBC News and BBC Parliament, with around two-

fifths of viewers to these channels in 2013 aged 65 or over. 24 In this way 

it plays a very important role in attracting younger adults to the BBC.  

 
37. In recent reviews of the BBC’s performance, including the BBC Trust 

Review of BBC One, Two, Three and Four and Ofcom’s 2014 PSB Report 

there are indications that the public wants more innovation in 

broadcasting content. The public appear to have an appetite for the BBC 

to be more original in its content offering and to be more distinctive.  

 
38. In the 2014 PSB Report research it can be seen that appreciation of BBC 

Three’s innovation has risen since 2008 for “programmes with new ideas 

and different approaches” (59% in 2013 vs. 52% in 2008).25 BBC Three 

clearly fulfils this role to be innovative more effectively than any of the 

other BBC channels and, for this reason it should not be taken off a 

broadcast platform where it will have the greatest potential reach and 

impact. It provides content which other broadcasters would not 

commission because it may not be considered commercially viable. This is 

where BBC Three’s value lies: in its preparedness to take risks and be 

                                                 
20

 Ofcom PSB Report 2014 
21

 Ofcom PSB Report fig 3.44 pg 61 
22

 The BBC Trust in is review of BBC 1,2,3 and 4 recognised that BBC television serves younger 
viewers less well than it does older viewers, 
23

Ibid page 15 
24

 Ofcom PSB Report 2014, p43 
25

 PSB Report 2014 p 64 
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innovative and provide a diversity of content and voices. Of all the BBC’s 

television channels, BBC Three enshrines these characteristics the most. 

 
39. In light of this analysis of the public’s usage of different platforms to 

access content and BBC Three’s performance in providing innovative, 

alternative content IBT believes it would constitute a great error to move 

BBC Three content to a mostly online platform which provides less reach 

and potential impact.  

 
The BBC Executive’s Proposals 

40. We understand that the motivation for these proposals from the BBC 

Executive has been due to financial constraints.  

 
41. The proposal to close BBC Three as a broadcast channel has been 

presented as the only possible option in order to make the necessary 

savings required by the Delivering Quality First process and we regret 

this approach. It is stated that ‘salami slicing’ or the closure of other 

services would have a greater impact on overall audience performance 

given the lack of commensurate mitigation options.26 

 
42. The BBC Executive has said that the closure is in the long term strategic 

interests of the BBC. We would argue it is not in the long term strategic 

interests of the viewer.27  

 
43. It is unfortunate that much of the detail in the Executive’s submission to 

the BBC Trust for this Public Value Test relating to expenditure and 

scheduling has been redacted, so it is impossible to assess the potential 

public value of the proposed BBC Three offering or its potential reach. The 

Executive’s proposals do not provide enough detail to convince us that the 

distinctive content currently being broadcast by BBC Three will continue 

to be provided on a mainstream platform where it will have equivalent 

reach.  

 
Value for money 

44. We understand that the changes proposed will not reduce the BBC’s 

expenditure overall because resources saved by the closure of BBC Three 

(£50m) will go to fund BBC three Online, BBC One+1, iPlayer and the 

CBBC extension. IBT would argue that the financial benefits which accrue 

                                                 
26 Public Value Assessment of the re-invention of BBC Three online and related proposals 
Submission to the BBC Trust, BBC Executive, January 2014 
27 Public Value Assessment of the re-invention of BBC Three online and related proposals 
Submission to the BBC Trust, BBC Executive, January 2014 
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to other BBC services from the closure of BBC Three as a broadcast 

platform are not significant enough to justify its closure.  

 
45. We question whether they provide significant extra public value for 

consumers, citizens and society as a whole. We note that the new BBC 

Three online service will cost 23p per user per hour, up from 6.9p/hour in 

2013/4. We question whether this provides value for money when BBC 

One costs 6p, 8.2p for BBC Two, 6.7p for BBC Four and 15.4p per user per 

hour for CBBC in 2013/4.  

 
BBC Three 

46. As stated above, due to the redaction of much of the detail in the 

Executive’s proposal to the BBC Trust, it is impossible to assess the public 

value which will be delivered by the proposals under consultation for the 

future of BBC Three, but there is no doubt that there will be a significant 

reduction in its fulfilment of the global purpose as a result of the 

proposals.  

 
47. The BBC Executive appears to view the move of BBC Three content online 

as a form of experiment. While IBT values innovation, we question 

whether public service content which currently is so valuable because it 

has significant reach on a broadcast platform should be ‘experimented’ 

with in this way.  To quote the BBC Executive proposal: We therefore view 

BBC Three online as a pathfinder in the remainder of this Charter period 

which will provide an opportunity for BBC Management to test and 

understand how public service broadcasting can and should evolve in a 

digital world.28  

 
48. BBC Three’s delivery of the global purpose through innovative current 

affairs content has been one of its great successes. It currently broadcasts 

42 hours of new UK originated current affairs content a year. This would 

be significantly reduced, although it is not clear in the Executive’s 

proposals to what degree. The Executive’s proposal is to have 5 hours of 

long form content available online each month (60 hours/year), but this 

includes comedy, comedy entertainment, long form factual and authored 

documentaries. There is no indication what proportion of this would be 

current affairs/serious factual and what proportion of this content would 

be broadcast on BBC One or BBC Two.  

 
49. The wording of the proposal from the Executive to the BBC Trust relating 

to the transmission of content on BBC One and BBC Two is very weak and 

                                                 
28 Public Value Assessment of the re-invention of BBC Three online and related proposals 
Submission to the BBC Trust, BBC Executive, January 2014, p 22 
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provides no guarantee of this content being broadcast on a mainstream 

channel: We would like BBC Three long form programmes (approximately 

one to two hours a week, at least initially), to continue to have a 

transmission on BBC One and BBC Two. This will help to address any 

concerns about lack of universality and will also help to bring BBC Three 

content to a wider audience. We would like to show all BBC Three long form 

commissions on either BBC One (potentially in a branded BBC Three time 

zone after the 10 0’clock news) or BBC Two (again late night)29.  

 
50. Additionally, we were most concerned to read the Executive’s analysis of 

how BBC Three in its new form will fulfil the global purpose:  

 
Bringing the UK to the world and the world to the UK – BBC Three Online 
will bring the world to the UK through its daily news bulletins.30 
 
BBC Three has demonstrated great success at delivering the global 
purpose since its launch 12 years ago across a wide range of genres, but 
most effectively through factual programming and current affairs. We are 
alarmed that in its proposed new format its fulfilment of the global 
purpose will be through its daily news bulletins which, as explained 
elsewhere in this submission, will provide a very narrow view of the 
wider world.  Additionally, it is our understanding from the proposals that 
the BBC Three 60 Seconds news bulletins will be dropped so we question 
the nature of the proposed news bulletins which will be used to deliver 
the global purpose.  

 
51. We echo the concerns of those who were involved in the deliberative 

audience research commissioned by the BBC, that ‘they were losing access 

to a lot of content that they liked and this would not be replaced by the 

content going online which they felt they would need to seek out’.31 

 
52. While we welcome the ambitions set out in the editorial priorities under 

the main pillars of Make me Laugh/Make me Think and welcome the goal 

To meet these objectives BBC Three will focus on telling stories that open 

minds, bringing a global perspective to a diverse British audience32 we do 

not believe the proposals will provide enough reach to ensure impact.  

 
 

                                                 
29 Public Value Assessment of the re-invention of BBC Three online and related proposals 
Submission to the BBC Trust, BBC Executive, January 2014, p31 
30 Public Value Assessment of the re-invention of BBC Three online and related proposals 
Submission to the BBC Trust, BBC Executive, January 2014, p 46 
31

 Deliberative audience research into the proposed changes to BBC Three, BBC iPlayer, CBBC 

and BBC One + 1, PAPA, September 2014, p 73 
32 Public Value Assessment of the re-invention of BBC Three online and related proposals 
Submission to the BBC Trust, BBC Executive, January 2014  



12 

 

BBC One +1, 

53. The notion of a BBC One +1 channel and putting more funding into drama 

on BBC One may be attractive in order to increase the reach of BBC One, 

but we do not believe the BBC should be putting any more funding into 

BBC One or trying to increase its reach when it is already dominant in the 

market place and is the best funded by far of all the BBC channels.  

 
54. We understand why audiences might welcome a BBC One + 1 channel and 

we might support this proposal if it weren’t at the expense of BBC Three 

content moving online.  

 
DRAMA on BBC One 

55. We understand that the Executive plans to strengthen drama on BBC One 

with an additional investment of c.£30m, of which one third would be 

funded by cost savings resulting from the closure of BBC Three as a 

broadcast channel. We question this extra investment in drama at a time 

when most other areas of expenditure are subject to cuts.  

 
iPlayer 

56. IBT welcomes BBC proposals to innovate with the iPlayer, reflecting 

trends in the rest of the market. The online world is playing an 

increasingly dominant role in our lives, but live and recorded TV viewing 

is still by far the most popular media activity. The BBC should continue to 

explore ways in which it can increase its impact and reach via its online 

platforms but we do not believe this should be at the expense of a 

broadcast channel.  

 
57. The Executive’s proposal includes more insertion of BBC content onto 

other platforms such as Twitter, Tumblr, Instagram, Facebook and 

Youtube. It is IBT’s view that the BBC should already be using all available 

online platforms to promote its content.  

 
58. We strongly question the wisdom of the proposal to include content from 

partner organisations on the iPlayer. We believe this will dilute the clear 

branding of the iPlayer as a BBC service which provides content produced 

by and for the BBC. If the iPlayer expands to allow more content from 

outside sources, there will be issues of quality control and effective 

curating. Additionally there is a risk that key BBC public service content 

will become less easy to find if the platform becomes increasingly 

complex to incorporate other streams of content.  

 
CBBC Extended Hours 

59. While IBT has argued in the past that it would be beneficial to extend the 

hours of CBBC until 9pm to provide viewing for older children who are 
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currently underserved by any public service broadcaster in the UK, we do 

not believe that this should be a priority over BBC Three’s continued 

existence on a broadcast platform.  

 
Background: About IBT  
IBT’s current membership includes the following organisations: ActionAid, Age 
International, Bond, British Red Cross, CAFOD, Care, Christian Aid, Comic Relief, 
Concern Worldwide, DEC, Doctors of the World, Handicap International, HelpAge 
International, IDS, International HIV/AIDS Alliance, International Rescue 
Committee UK,  Malaria Consortium, Malaria No More UK, Mercy Corps, Marie 
Stopes International, Media Trust, MSF, ONE, One World Media, Oxfam, Plan, 
Practical Action, Raleigh International, SciDev, Tearfund, Traidcraft Exchange,  
UNICEF, WaterAid, Weber Shadwick, WWF, Y Care International.  
 
More information on IBT can be found on our website: www.ibt.org.uk 

 
IBT is a registered charity, number 1150778. 
 
Contact:  Sophie Chalk sophie.chalk@btinternet.com       Tel: 07973 408 243 
  Mark Galloway    mark@ibt.org.uk           Tel: 020 7922 2940
  
Address: IBT, Can Mezzanine, 32-36 Loman Street, London, SE1 0EH 

 

http://www.actionaid.org/?intl=
http://www.ageuk.org.uk/
http://www.ageuk.org.uk/
http://www.redcross.org.uk/
http://www.cafod.org.uk/
http://www.christianaid.org.uk/
http://www.comicrelief.com/
http://www.concern.net/en
http://www.dec.org.uk/
http://www.helpage.org/
http://www.helpage.org/
http://www.ids.ac.uk/
http://www.ids.ac.uk/
http://www.rescue-uk.org/
http://www.rescue-uk.org/
http://www.malariaconsortium.org/
http://www.mediatrust.org/
http://www.mediatrust.org/
http://www.msf.org/
http://www.one.org/international/
http://www.oxfam.org/
http://plan-international.org/
http://practicalaction.org/
http://www.raleighinternational.org/
http://www.tearfund.org/
http://www.traidcraft.co.uk/
http://www.unicef.org.uk/
http://www.wateraid.org/
http://www.wwf.org.uk/
mailto:sophie.chalk@btinternet.com
mailto:mark@ibt.org.uk

