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1 Background and Methodology 

1.1 About the PVT and Public Consultations 

This is the second public consultation on proposals from BBC management to close BBC 

Three as a broadcast channel and reinvent it online; launch a BBC One +1 channel; evolve 

BBC iPlayer; and extend the hours of CBBC.  

The BBC Trust published their provisional conclusions in June and gave provisional 

approval to the plans for BBC Three, BBC iPlayer and CBBC, but provisionally rejected the 

proposal for BBC One +1. The Trust also proposed a number of conditions to their approval 

of the plans for BBC Three and BBC iPlayer, which took account of the views they received 

during our first public consultation.  

The conditions the Trust have proposed for BBC Three are designed to address their 

concerns about the short-term impact of the change on younger audiences and on the ability 

of the BBC to try out new ideas and develop new talent (for example, presenters or actors). 

The proposed conditions were as follows: 

• A gradual and well-managed transition from the closure of the broadcast TV service to 
an online service to raise awareness of the change 

• All long-form programmes1 commissioned for BBC Three to be broadcast on BBC One 
or BBC Two on a continuing basis   

• Clearer commitments to broadcast programmes on BBC One and/or BBC Two that 
appeal to a younger audience 

• A commitment to programme slots on broadcast television (not just on BBC Three 
online) where creative risks can be taken with new talent and new ideas of the sort that 
BBC Three has been successful in developing in the past 

The BBC Trust asked BBC management to provide further, detailed information on the 

impacts of these proposed conditions and they submitted an Executive Response (see 

below).  

The Trust welcomed views from the public and stakeholders on their provisional decisions 

and on the appropriateness of the conditions they had proposed. They set out a number of 

questions to which they were specifically seeking thoughts but also welcomed more general 

comments.  

The Trust’s provisional conclusions can be found here: 

http://www.bbc.co.uk/bbctrust/our_work/services/service_changes 

Other key documents (the Executive Response and the proposed draft Service Licences) 

can be found here:  

http://www.bbc.co.uk/bbctrust/our_work/services/service_changes_further_consultation 

 

                                                 
1
 Long-form content refers to full-length programmes or episodes, typically filling broadcast slots of 30 minutes or 

longer in duration. 

http://www.bbc.co.uk/bbctrust/our_work/services/service_changes
http://www.bbc.co.uk/bbctrust/our_work/services/service_changes_further_consultation
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1.2 About the methodology  

The public consultation period ran between 12th August and 30th September 2015.  

The primary means of participating in the consultation were online or by post, using the BBC 

Trust’s official consultation document. The consultation questionnaire was co-designed by 

the BBC Trust and ICM. Respondents were instructed to complete as many or as few of the 

questions as they wished.  

The consultation questionnaire also contained a series of demographic questions designed 

to help the BBC Trust understand the views of specific sections of their audience.  

1.3 Collecting responses  

Public consultations are a democratic exercise in the sense that any member of the public is 
eligible to take part should they wish. In order to engage with a broad range of licence fee 
payers, the consultation was made available through a range of channels. The consultation 
was promoted on BBC Three and BBC Online; a link from the BBC Trust website, and 
Twitter (see below). 

In total, 5,383 members of the public responded to the consultation.  
 

 
Online responses (5,000) 

 The vast majority of responses were submitted online via the BBC 
Trust’s online consultation platform. The online version of the 
consultation questionnaire was optimised for use on mobile phones.  

 
 

Email responses (307) 

 Completed consultation questionnaires: Some people downloaded 
a copy of the consultation questionnaire and emailed it to the BBC 
Trust via the dedicated consultation inbox. 

 Freeform: Some people chose to complete a freeform response by 
email rather than submitting their response using a questionnaire 
format.  

 Campaign style responses: A large number of people (around 
13,000) chose to submit their views using a ‘campaign style’ email 
with a copied and pasted template. These emails have been analysed 
but have not been included in the main response count and are 
summarised in a standalone section in the appendix 5.2.  
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Postal responses (76) 

 Completed consultation questionnaires: Some people downloaded 
a copy of the consultation questionnaire and posted it to the BBC 
Trust. Hard copies of the questionnaire were available by request via 
a publically advertised phone number.  

 Freeform: Some people chose to respond by letter rather than 
submitting their response using a questionnaire format. 

 

Petition Responses (1,787) 

 A petition against the closure of BBC Three was submitted to the BBC 
Trust on the 30th September.  

 Between the 17th of February and 30th of September, the petition 

received a further 28,768 signatures. This brings the total number to 
over 300,000. 

 As well as adding their signatures to the petition, 1,787 added 
comments regarding the proposed closure of BBC Three as a 
broadcast channel. The Trust decided to accept these comments as 
additional responses to the consultation. See appendix for more detail. 

 

Twitter Responses  

 Tweets were accepted as consultation responses. 

 At the end of the consultation, the BBC Trust used relevant search 
terms to log tweets intended as consultation responses.  

 Due to the different nature of the Tweets, they have been analysed 
separately to responses submitted through the main consultation 
channels (see Appendix 5.3) 

 Due to the difficulty in discerning the exact number of unique Twitter 
participants, consultation tweets have not been counted towards the 
total number of consultation respondents.  

 

To ensure that the consultation was accessible to everybody, ICM offered the option of 
submitting a response by telephone on request. However on this occasion, no one 
requested to take part in the consultation by telephone.  
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2 Executive summary 
 

Summary  

When asked to reflect on the overall package of proposals outlined in the consultation, 
respondents were mostly ambivalent; many voiced support for one, two or three of the 
proposals, but ultimately opposed at least one from the set.  

The majority view among consultation respondents was that BBC Three should not be closed 

as a broadcast channel. The BBC Three proposal attracted a great deal of attention 

throughout the consultation, and many respondents’ views on other proposals – such as the 

extension of CBBC’s hours – were informed by their initial stance on BBC Three. People who 

supported the proposal to close BBC Three as a broadcast channel were far more supportive 

of the package as a whole.  

There were mixed feelings on the BBC Trust’s recommendation to reject the creation of the 

BBC One +1 channel, but the sentiment ultimately landed in agreement with the BBC Trust’s 

provisional decision. Although the channel would be used by many of the people who 

responded to the consultation, it was not felt to be the best use of the licence fee, particularly 

given the widespread use of other catch-up services from the BBC (iPlayer) as well as 

commercial providers. This contributed to a feeling that the introduction of the channel would 

have made sense a few years ago, but is now somewhat ‘after the event’.  

There was also some ambivalence towards the iPlayer proposal. A strong theme throughout 

the consultation related to support for the iPlayer service and a belief that it is a leader in the 

field. Despite this, however, there was also a desire to see further improvements to the iPlayer 

service. There was confusion around what the proposal would mean in practice, particularly in 

relation to ‘third-party content’ which for some people was interpreted as meaning the 

introduction of advertising. Moreover, while there was support for investment in iPlayer, there 

was also a feeling among those who oppose the BBC Three proposal that it would not be a 

worthwhile trade-off if the iPlayer proposal was contingent on the closure of BBC Three. 

Opinion was divided on the BBC Trust’s recommendation to approve the extension of CBBC’s 

hours, although some – particularly those without children – did not hold a strong opinion 

either way. Support for the extension of CBBC’s hours tended to be weaker among those who 

are strongly opposed to the closure of BBC Three. The main arguments in favour of the 

extended hours were that CBBC is highly regarded and that it would fill a gap in provision for 

children at the older end of the target audience. However, as in the first consultation, there 

were concerns about the impact of children watching too much television and that the BBC is 

over-providing for children, but under-providing for the 16-34 age group who are currently 

served by BBC Three. 

Although there was support for investment in services such as iPlayer, this support waivered if 

such initiatives were funded by closing BBC Three. While the BBC Trust’s conditions for each 

proposal generated some limited reassurance, they seemed to do little to change the views of 

those who already strongly opposed the proposals, particularly BBC Three.  

Reactions to the overall package of proposals are summarised below. 
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Overall package of changes 

There was limited support for the proposal package as a whole. Those who did support the 

package tended to feel that the measures were fair and reasonable, and saw no reason to 

object to any specific elements. There was also a suggestion that the BBC was trusted to 

make these sorts of decisions.  

Respondents also seemed pleased to have been given the opportunity to have their say on 

the proposals.  

“Fair to all, well done the BBC, it's not often these days that a big company listens and then 
acts on customer feedback”  

(Female, 45-54) 

Ambivalence is a strong theme in relation to the entire package 

Many respondents were ambivalent towards the package as a whole; they often supported a 

majority of the proposals, but took issue with one or two of the others. The BBC Three 

proposal met with much stronger opposition than any of the other proposals.  

“I agree with the proposals with the exception of the closure of BBC Three”  

(Male, 16-24) 

Support for the proposals would have been stronger if respondents had not felt that they were 

at the cost of BBC Three. Although proposals such as the extension of CBBC’s hours and the 

development of iPlayer were perceived to be generally good ideas in isolation, respondents 

felt that they would not be worth it if it meant closing BBC Three.  

“I agree with the above if BBC Three is retained in its original form” 

(Male, 65 and over)  

Negative feedback for the package of changes 

Strong opposition to the BBC Three proposal drove resistance to the package 

as a whole 

Unsurprisingly, those respondents who voiced the strongest opposition to the BBC Three 

proposal, tended to voice the strongest opposition to the package of changes as a whole.  

“The loss of BBC Three outweighs any benefit from the other proposals” 
(Male, 55-64) 
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There was a belief that the closure of BBC Three would mean the BBC would 

no longer cater for its younger audience 

Some respondents felt that a BBC Three online-only service would not be equal in status to a 

broadcast channel; this was interpreted as a sign that the BBC was  no longer going to cater 

for the 16-34 audience in the same way that it does for other audiences (such as children, with 

the CBBC proposal). 

“Think about the huge target audience you will lose to the likes of Channel 4 and E4. Look at 
the people you will let down... BBC Three is unique and fantastic. It would be a huge loss to 
young people”  

(Female, 16-24) 

A recurring theme throughout the consultation was that the BBC should not be 

changed at all 

There was a desire in some quarters for the BBC to remain exactly as it is. This was linked to 

a belief that the BBC already provides an excellent service; therefore there is no need to 

introduce changes.  

There was also a degree of cynicism about the introduction of major changes, which 

respondents felt could detract from the current quality of service.  

“All 4 conclusions are totally opposite of what they logically should be. All this is, is a recipe 
to reduce the good programmes whilst retaining the rubbish!”  

(Male, 35-44) 

There were concerns about the lack of universality of the proposals 

These fears were particularly pronounced in relation to the BBC Three and iPlayer proposals. 

Respondents felt that limited internet access among certain social groups, such as those living 

in rural communities and older or less affluent people could mean that these groups would 

miss out. This argument was compounded by the rejection of the BBC One +1 proposal which 

would, some claimed, provide a catch-up service for people without a reliable internet 

connection.  

“What about the viewers who do not receive good internet or accessible internet access in 

their area? Would they not be losing out?”  

(Male, 25-34) 

“The BBC has always produced good programmes for all ages by providing separate 

channels; the quality of service is being reduced with these proposals not improved.” 

(Female, 16-24) 



Confidential. All work in accordance with ISO 27001 and 20252 

9 

There were also conflicting arguments about the universality of the BBC One +1 proposal. 
On the one hand, respondents felt that it would provide a more universal service as it would 
offer a catch-up service for people without a reliable internet connection; whilst on the other 
hand, the lack of universal access on DTT from launch for the channel was perceived by some 
as unfair to those who would not be able to access it at the same time as everyone else.  

“BBC one + 1 should be available everywhere including Freeview”  

(Male, 16-24) 

Mentions of the consultation process 

A recurring theme throughout the consultation related to the consultation process itself. 
There was some concern that the views of the public have been ignored and that decisions 
had been made by the BBC before the consultation process with the public begun. This view 
was most pronounced amongst those who opposed the closure of BBC Three.  

“You aren't listening to public opinion. You are publicly funded but are ignoring public 

opinion”  

(Details not provided, 25-34) 
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3 Consultation Findings 
 

 

 

Closure of BBC Three as a broadcast channel and its 
reinvention online 

Summary of BBC Trust’s provisional conclusion   

“Our provisional decision was to approve the closure of the broadcast channel and its 
reinvention online. We recognised the need to deliver financial savings and modernise the 
BBC portfolio and we identified clear long-term potential for a new online service to deliver 
public value. Those aged 16 to 34 are already far more likely than any other group to use 
online video services and the BBC is right to anticipate the need to serve this audience in 
new ways. The proposals would also generate a net saving to the BBC of £30m which could 
be reinvested in other areas. However, the case was finely-balanced, and we identified a 
number of concerns: 

• Although viewing patterns are changing, television remains important for many young 
people 

• Not everyone has access to a reliable broadband connection 

• The loss of the BBC Three broadcast channel may make it difficult for the BBC to attract 
and develop new talent 

We therefore proposed the following conditions to address these concerns: 

• A gradual and well-managed transition from the closure of the broadcast TV service to an 
online-only service to raise awareness of the change 

• All long-form programmes commissioned for BBC Three to be broadcast on BBC One or 
BBC Two on a continuing basis 

• A clear commitment to broadcast programmes that will particularly appeal to those aged 
16-34 in the schedules of BBC One and/or BBC Two 

• A commitment to programme slots on BBC broadcast television (not just on BBC Three 
online) where creative risks can be taken with new talent and new ideas of the sort that 
BBC Three has been successful in developing in the past 

We have incorporated these conditions into draft amendments to the relevant service 
licences for BBC Three, BBC One and BBC Two (a service licence defines the scope and 
objectives of every BBC public service). We welcome your comments on these as part of this 
consultation. 

Subject to our final decision, we are also proposing a service licence review within 12 
months of our decision.  This would focus on whether BBC management was succeeding in 
its appeal to younger audiences, with particular regard to the overall reach of the BBC among 
16-24 year olds and to the audience numbers for the new BBC Three online service” 
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Summary of findings - Overall  

The majority of people responding to the consultation ultimately opposed the proposed 
changes to BBC Three and, as a result, were unsupportive of the BBC Trust’s conditions. 
There seemed to be a consensus amongst those who responded that moving the channel 
online constituted a relegation – rather than a promotion – in BBC Three’s status, and the 
prevailing view was that the service would not be equal in status in its online format. There 
was a sense that the Trust’s conditions may minimise some of the disruption caused, but 
this was overshadowed by respondents overarching objection to the closure of BBC Three.  

One of the most commonly voiced arguments against the closure of BBC Three as a 
broadcast channel was that people would simply prefer to watch it on a television rather than 
online; this was in part due to the convivial aspect, but also because some felt they were 
more likely to ‘stumble across’ new or up-and-coming talent through TV rather than online. 
Another common view was that the online move could leave the channel inaccessible to 
those without a reliable internet connection. This was reflected in the lack of support for the 
BBC Trust’s conditions on accessibility. Underpinning all of these arguments was a strong 
concern that the loss of BBC Three as a broadcast channel would mean the loss of a 
distinctive service which supports new talent and represents minority groups to a greater 
extent than any other BBC and commercial broadcast channels.  

Support for the closure of BBC Three as a broadcast channel was very much a minority view 
amongst consultation respondents. One of the main arguments in support of the proposal 
was that in the context of the BBC needing to find cost savings, the closure of BBC Three 
would be relatively undisruptive given that the target audience of 16-34s are already 
consuming a great deal of media content online. Moreover, some of those outside the target 
audience supported the proposal because they themselves would be unaffected by the 
closure, and they would prefer to see changes to BBC Three than to ‘mainstream’ channels 
such as BBC One and BBC Two.  

The key themes relating to the BBC Three proposal are summarised below: 

Arguments against closing BBC Three as a broadcast channel and 

reinventing it online 

Broadcast TV was often preferred to online as a viewing platform  

One of the most frequently voiced objections to moving BBC Three from a broadcast 
channel to an online service related to a preference for watching on television rather than an 
online device (e.g. a laptop, tablet or mobile phone).  

“Maybe I'm old-fashioned, but I still prefer watching stuff on the big screen instead of on the 

laptop” 

(Male, 25-34) 

“I want BBC3 to continue, as broadcast TV because I prefer TV - and I watch nothing but 

BBC (literally). Do you want people like me to turn to commercial TV? Do you want to make 

BBC more like commercial TV?” 

(Female, 55-64) 
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On a related theme, respondents felt that watching on a TV was regarded as a more 

sociable experience. There were concerns that watching BBC Three through a laptop or 

another connected device would not be as conducive to a shared group experience.  

“Not all young people watch things online. Personally, I prefer to watch shows on TV as 

opposed to online… watching on TV is a much more social activity with others than when 

watching on your own, as you can laugh or argue with the points of a show” 

(Female, 16-24) 

“As a student, although we have access to the internet it is often a poor connection and is 

not often a medium that can be enjoyed as a group.” 

(Female, 16-24) 

There were also  concerns that people were more likely to ‘stumble across’ new content on a 
broadcast channel as opposed to an online service which they felt lent itself more to 
selecting familiar content. One common theme amongst many respondents was that up-and-
coming talent would receive less attention as a result of the online shift.  

 “BBC Three has become a means for new talent to get discovered and online there will be 

nowhere near the same audience or people happily stumbling across a good show while 

channel surfing” 

(Male, 16-24) 

There were concerns over the BBC’s provision for 16-34 year olds 

A strong theme throughout the consultation related to concerns about the overall provision 
for the 16-34 age group. There was a feeling that moving BBC Three from a broadcast 
channel to online means the BBC is not giving 16-34s the same services as younger 
children who receive CBBC and CBeebies and older people, who watch various other 
channels.  

Concerns over the BBC’s offering for 16-34s were voiced both by respondents within the 16-
34 age band and beyond.  

“It is the only channel by the BBC that connects with 16-25 year olds directly. It is the only 

BBC channel I watch regularly and I will not be able to follow it online” 

(Female, 25-34) 

 “I am outside the target audience however there are some good programmes highlighting 

topics that are important to younger people and also give me an insight into what's it like to 

be young in the UK today” 

(Female, 35-44) 
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Respondents to the consultation also felt that the BBC would lose viewers aged 16-34 to 
commercial channels such as E4, since they are more likely to move to another age-
appropriate service than to mainstream BBC channels.  

“A dedicated channel for 16-34 year olds is vital and E4 will dominate the market. Moving a 

few shows to BBC One or Two will not be as good as having a channel dedicated to 

providing programmes for the age group” 

(Male, 25-34) 

There were further concerns about the representation of minority groups if 
BBC Three closed as a broadcast channel 

A smaller theme that came through strongly related to concerns over the BBC’s 
representation of specific audiences if BBC Three closed as a broadcast channel. This was 
driven by a perception that BBC Three represents the following audiences more than other 
television channels: 

• People with disabilities; 

• BAME audiences; 

• LGBT audiences. 

“BBC Three one of only 2 or 3 channels targeted at the 16-34 age range (as well as ethnic 

minorities and LGBTs). How can you expect that range of people to invest in the BBC's 

future if you won't invest in theirs and provide content for them that is on par with the 

services you provide to others, i.e. a broadcasting channel” 

(Female, 16-24) 

“To throw away BBC Three as a television channel is to throw away any sense of value of 

the young, female, disadvantaged, ethnic minority, good-humoured or simply the 

conscientious and bold - and this reflects horribly on the BBC as a whole.” 

(Female, 16-24) 

BBC Three was regarded as a distinctive channel which supports up-and-
coming content 

Another major theme that came through was that BBC Three is considered to be a 
distinctive service, and moving it online would therefore leave a gap. There was a belief that 
the following attributes set BBC Three apart from other broadcast channels: 

• Supporting new, up-and-coming talent; 

• Taking risks with unusual and potentially controversial formats and subject-matter; 

• Representing a diverse audience as well as minority groups.  
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“BBC Three is the only channel committed to showing programmes aimed at the younger 

generations, and is also much more creative and experimental with the type of programmes 

broadcast” 

(Female, 16-24) 

“BBC 3 has, in my opinion, been hugely successful in being relevant to a young audience 

ever since its launch. Also as a home for nurturing new talent especially comedy it has a 

vital cultural role to play.” 

(Male, 25-34) 

There were concerns over what would happen to existing BBC Three 
programmes if the proposal is approved 

There were some doubts regarding the maintenance of current BBC Three shows on BBC 
One and Two and concern over the loss of certain programmes. In raising these concerns, 
respondents typically mentioned specific examples of their favourite BBC Three 
programmes.  

“Most people these days are constantly on the Internet so losing BBC Three from TV won't 

be the end of the world. But if you are to put BBC Three online only, make sure every TV 

series is on it"  

(Male, 16-24) 

A smaller theme coming through the consultation related to fears that some of BBC Three’s 
most daring programmes could be watered down if they were broadcast on BBC One or 
BBC Two. Some cited the example of ‘Don’t tell the Bride’ which is thought to have become 
much tamer since it moved from BBC32.  

“Both Family Guy and Don't Tell the Bride have been transferred to BBC One and BBC Two 

already, and have clearly been altered to suit the audience of those channels, who are not 

the audience of BBC3. If the programmes are going to be altered, they lose their appeal” 

(Details not provided, 25-34) 

There was also confusion over why the channel would be closed if the Trust’s 
conditions stipulate that content will still be produced for BBC One and Two 

A less common theme from respondents was that if money was still being spent on 
producing BBC Three content to be shown on BBC One and BBC Two, then closing BBC 
Three as a broadcast channel would not save money. There was some confusion around 
this and how the continued production of commissioned content would work in practice.  

“I honestly don't see how the closure of it will generate savings AND continue to serve 

younger audiences. You're still going to have to make the programmes” 

(Male, 25-34) 

                                                 
2
 Note that Don’t Tell The Bride was reformatted on its move to BBC One.  
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There were some concerns over the scheduling of BBC Three programmes 
moving to BBC One or BBC Two 

There were questions over whether BBC Three programmes would receive late-night slots in 
the schedule. There was a suggestion that these slots would be a relegation for BBC Three 
rather than a promotion.  

“In previous iterations of content for a younger audience, BBC One and Two have typically 

only shown these programmes in late night slots, or inconsistent slots, meaning that many 

younger viewers may miss them and stop looking for that form of content altogether” 

(Male, 25-34) 

There was also uncertainty over the impact that moving BBC Three programmes to either 
BBC One or BBC Two would have on the scheduling on those channels, and whether it 
meant that existing BBC One and BBC Two content would either be moved or scrapped 
altogether.   

“While your intentions are probably sincere in attempting to 'protect' BBC Three viewers, the 

end result of this will be less time in the schedule for BBC One & Two content” 

(Male, 45-54) 

Low quality broadband was again viewed as a potential barrier to using BBC 
Three online 

As in the first consultation, respondents were concerned that moving BBC Three online 
would make it inaccessible to the following groups: 

• People with no internet access whatsoever 

• People with and unreliable/slow/intermittent internet connection 

• People living in rural areas without high-speed broadband 

• Older people and/or people with lower digital skills 

There were concerns that not everyone who has access to a TV will also have access to a 
strong enough internet connection for streaming.  

“Many people do not have the internet or access to a computer and I for one will stop 

watching BBC all together if the proposals go ahead” 

(Male, 16-24) 

Loyal BBC Three viewers believed they would no longer get value for their 
licence fee if the broadcast channel is closed 

A less common theme that came through was that for some, the licence fee would no longer 
deliver value for money particularly to those whose consumption of BBC content consists 
mainly of BBC Three currently. A small minority claimed that the licence fee would no longer 
feel like a worthwhile expenditure given how little they watch.  
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“BBC Three is, by far, my most watched channel. The day BBC Three closes is the day I 

cease watching live television and, therefore, cease paying for a licence to a service which 

does not represent my needs” 

(Male, 35-44) 

A related argument was that BBC Three’s target audience would get a bad deal out of the 
licence fee. This was because children and older people (those aged over 75 years) do not 
have to pay, yet are well catered for by the BBC, but 16-34s do have to pay the licence fee 
yet they will no longer have a dedicated channel. This was linked to the earlier concerns that 
the BBC would cease to cater for the 16-34 audience if BBC Three is closed as a broadcast 
channel.  

“Even with the conditions the BBC Trust cannot deny that the changes will result in a 

dramatic cut in funding for services for younger viewers, which is completely unacceptable 

considering BBC Three is the ONLY BBC TV service for young people”  

(Male, 16-24) 

The proposals outlined elsewhere in the consultation were not always felt to 
be a good use of the money saved by closing BBC Three as a broadcast 
channel 

In sharing their views on the BBC Three proposal, respondents frequently discussed the 
changes with reference to the other proposals outlined in the consultation.  

While there was an understanding of the BBC’s need to find cost savings, the predominant 
view was that the other proposals did not have enough benefits to compensate for the cost 
of closing BBC Three as a broadcast channel.  

“I realise you need to save, but you plan to open a plus 1 service for BBC One  and keep 

numerous radio stations open which pull considerably lower numbers” 

(Male, 16-24) 

Other smaller themes and concerns included: 

• That it felt unfair to single out BBC Three for closure when other relatively small 
services are being kept open 

• It seemed contradictory to claim that young people should migrate online whilst at the 
same time discussing the creation of a One + 1 channel and extending hours for 
CBBC 

 

Arguments in support of closing BBC Three as a broadcast channel 

and reinventing it online 

For some respondents, the proposal reflected a wider trend towards online 

migration; therefore it was a logical step for a digitally connected young 

audience 



Confidential. All work in accordance with ISO 27001 and 20252 

17 

One of the predominant arguments made by those in favour of BBC Three closing as a 
broadcast channel was that it is simply the first step in an inevitable shift towards more 
services becoming digital. They felt that because younger audiences are already more likely 
to spend more time online, they will be less adversely affected than older age-groups would 
be. 

“Given young people are more engaged that any other age-group with online content, they 

should hopefully be able to adapt to the change easiest compared to other demographics” 

(Male, 25-34) 

In addition to BBC iPlayer, services such as Netflix and Amazon Prime were frequently cited 
as examples of where services can thrive online.  

 “With viewing habits rapidly moving from broadcasting to on demand services such as Sky 

Box Sets, Amazon Prime and Netflix, it makes sense for the BBC to join with this trend” 

(Male, 16-24) 

Some felt that the closure of the channel made sense given the need to save 

money 

For some, the proposal seemed sensible within the context of the BBC needing to find cost 
savings. Those holding this view typically did not watch or enjoy BBC Three themselves, and 
therefore did not feel that the channel’s closure would be preferable to closing other BBC 
services.  

“The BBC needs to generate savings and for myself this is a channel I do not watch very 

often and feel that if there was something I was interested in, I can easily watch it online” 

(Female, 55-64) 

There was some support for the closure of BBC Three as a broadcast channel 

among some people who had never watched it and/or who are outside the 

target audience 

Perhaps unsurprisingly, a substantial proportion of those in favour of BBC Three being 
closed were people who do not watch BBC Three themselves. While some older people 
voiced their support for the channel despite being outside the 16-34 age group, others stated 
that BBC Three is of little interest to them given that it is not, strictly speaking, targeted at 
them.  

 

“It has nothing to interest me, I am not the target age group, and maybe if it's gone I might 

get something that I do want to watch” 

(Female, 45-54) 

Some respondents felt that the content is not strong enough to justify it 

staying open as a broadcast channel 
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Some felt that BBC Three as a broadcast channel was simply not good enough to be kept 
open. Detractors felt that the programmes on BBC Three were poor quality, and a recurring 
theme was that there are too many repeats.  

“There is not enough quality content to fill the programming time on BBC Three” 

(Male, 35-44) 

Some respondents felt that the BBC Trust’s conditions were sufficient enough 

to protect the interests of the audience 

Some felt that the conditions set out by the BBC Trust were strong and thorough enough to 
minimise any detrimental impact from the closure of BBC Three. Particular reference was 
made to the stipulation that the BBC will continue to take creative risks with new talent.  

“The assurance that experimental programming slots will be available and that some 

programmes will switch to BBC One or Two... Having some of BBC Three archive available 

for educational use beyond their life on iPlayer would be brilliant!” 

(Male, 45-54) 

A few felt that the BBC already has too many broadcast channels, so closing 

one down was a good idea   

Although a minority view, a few respondents felt that the BBC has too many channels across 
television and radio, and the closure of BBC Three as a broadcast channel would be a step 
in the right direction.  

“The BBC has too many channels and as a result the quality of programmes has steadily 

decreased” 

(Male, 65+) 
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Launch of a BBC One+1 channel 

Summary of BBC Trust’s provisional conclusion   

 “Our provisional decision was to reject the proposal on the basis that it failed the public 
value test as it offered limited public value and would have an adverse impact on commercial 
channels.  

The service would not be available to everyone on Digital Terrestrial Television (i.e. Freeview 
or Youview) from launch and around 24% of UK households would need to upgrade their 
equipment in order to receive it. DTT is used by a higher proportion of households on low 
incomes than other digital platforms, and internet access is lower than average for this group. 
We did not therefore consider that BBC One +1 would provide a cost-effective catch-up 
option for those without access to BBC iPlayer. 

Further, given evidence of limited impact on reach among 16 to 34 year olds, it was unlikely 
to mitigate the impact of the closure of BBC Three as a broadcast channel.  

In addition, the channel was not able to show ‘opt-out’ programmes for the nations and 
regions and this also weakened the overall public value of the offer”.  

 

Summary of findings 

While opinion was divided on the BBC Trust’s recommendation to reject the creation of a 
BBC One+1 channel, consultation respondents ultimately agreed with the Trust’s decision.  

The key reason for agreement was the perceived redundancy of the channel, as there are 
alternative methods of catch up. The BBC's iPlayer was widely viewed as a more convenient 
way of catching up on television programmes from the BBC, in addition to PVR services 
such as Sky+ and TiVo from Virgin Media as ways of recording programmes to watch later. 
Another key reason for agreement with the BBC's decision related to the fact that the service 
would not be universal at launch. Respondents pointed to the fact that those without updated 
Freeview boxes would not be able to receive the channel, and the channel should be 
available to all or no one at all at launch.    

Nonetheless, there was still a moderate degree of support for the introduction of a BBC 
One+1 channel. Key reasons for supporting the proposal included the flexibility that the 
channel would provide and the preference of television catch-up services compared to 
online on- demand services. Another key reason for support for the channel was that this 
service is now provided by many other broadcasters and can be useful, and the BBC was 
perceived to be behind the times because it does not have one. Linked to this was a sense 
that if the BBC One+1 channel was not introduced then BBC iPlayer would need to be 
improved. 

A key theme recurring throughout the consultation and as already mentioned, was related to 
the level of disagreement with the closure of BBC Three. Many used this question as a 
platform to voice their disagreement to the BBC Three proposal. Respondents felt that as 
BBC Three shows original and different programming it should not be moved online. There 
was therefore a concern that by introducing BBC One+1 and moving BBC Three online 
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would alienate or disadvantage young people whilst catering more than necessary for an 
older audience.  

Negative reactions to the introduction of the BBC One+1 channel  

Many already use Personal Video Recording (PVR) to catch up 

A major theme related to the availability of alternative methods of catching up. Many 
respondents said that they have other recording or PVR equipment that they use to record 
programmes they want to watch and so do not believe that the channel is necessary. 
Alternative services such as Sky+ boxes, TiVo or Virgin Media as well as Smart TVs were  
cited as methods used to record programmes that clashed with anything else they wanted to 
watch or knew that they were unable to watch.  

 “As a licence payer, I don't feel that this is the best use of money or resources. Most homes 

now have a digital box capable of recording shows”  

(Male, 35-44) 

iPlayer was seen to be a sufficient catch up service 

There was considerable support for the argument that iPlayer is already sufficient as a form 
of catch up. Some even stated that the BBC’s iPlayer service is a ‘leader’ in this area, with 
programmes being available almost immediately after broadcast and now available for up to 
30 days. Another argument was that catching up through iPlayer was preferable as it was 
felt to be truly flexible as you can watch programmes at a time that is convenient for you 
rather than only an hour later.  

Another viewpoint was that because iPlayer is already available as a catch-up service, BBC 
One+1 should not be introduced and instead BBC Three should be kept as a broadcast 
channel.  

“It is not a necessary service as most people can watch BBC programmes an hour later 

anyway on the iPlayer service, which most people can access through phones, tablets 

laptops or most new TVs”   

(Female, 55-64)  

There was some concern that, due to all of the other catch-up services available, the BBC 
One+1 channel would be a waste of money for both the BBC and the licence payer and that 
this money should be used in other ways. 

“Complete waste of money. If people miss a programme they are far more likely to have 
either recorded it or watch in on iPlayer (or the equivalent)”   

(Male, 35-44) 

 “It would be a waste of money and space. Viewers might as well use iPlayer seeing as the 

BBC is so keen have online services.” 

(Female, Details not given) 
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The lack of a universal launch was another concern 

Another theme related to concerns about the lack of universal availability of the channel at 
launch. There was a concern that users would not be able to receive the channel without 
upgrading their Freeview box. It was also argued that the reason for this was not explained 
well, and some expressed confusion as to why they were able to receive other +1 channels 
but not BBC One+1.  

“If ITV can offer +1s on all its channels (and regional variation on Freeview/YouView) then 

why can't the BBC?” 

(Male, 65 and over)  

Respondents felt that if BBC One+1 was introduced, it should be available to all or to no one 
at all. 

“Because one of the founding principles of the BBC is to be available and accessible to 
everyone, which it is not if it is excluding less wealthy sectors of society”  

(Male, 15 and under) 

Responses relating to BBC Three  

Some respondents opposed the change in the context of the closure of BBC Three. These 
respondents said that they would be likely to use the BBC One+1 service and they would be 
in favour as long as BBC Three could be retained as a television channel. In some quarters 
there were very strong feelings regarding the proposed removal of the BBC Three television 
channel and this was part of their reasoning for opposing a BBC One+1 channel.  

 “As people have to have access to digital programming anyway, and access to iPlayer is 

good, I fail to see how closing a channel showing new programming and replacing it with 

repeats of what was on BBC One an hour earlier is a good plan. I have a digital recorder and 

access to the internet, so I can easily watch programmes when they become available 

online. I would rather keep BBC Three”  

(Female, 35-44) 

Closing BBC Three and launching BBC One+1 will disadvantage young people  

Another smaller theme involved a sense that this change would disadvantage young people, 
as some argued that currently BBC Three was the only channel which targeted this 
audience. There was support for the view that if a BBC One+1 channel was introduced, it 
would increase viewing choices among older BBC TV viewers, but almost completely 
remove all programming targeted at young people. This was a key reason for opposition to 
the BBC One+1 channel.  

 “BBC One +1 could be a useful addition to the BBC's list of channels. However, at the same 
time, it is not particularly necessary, certainly not as much as a channel dedicated to 
providing entertainment and educational programmes to 16-34 year olds”  

(Female, 16-24) 
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Closing BBC Three and launching BBC One+1 will disadvantage new talent 

Another smaller theme related to the belief that moving BBC Three online and adding BBC 
One+1, would disadvantage new talent on the BBC in the form of young actors and 
actresses. Respondents noted that this would make the BBC seem less ‘fresh’ than other 
channels. Again, some suggested that this would alienate specific audiences such as young 
people. 

“Why serve an audience already served very well by the BBC? The slot should remain as 

BBC Three - servicing a younger audience and nurturing talent”  

(Female, 35-44) 

Respondents also felt that the proposal contradicted proposals elsewhere in 
the package, specifically regarding BBC Three and iPlayer 

Some respondents felt that it seemed contradictory for the BBC to create BBC One+1 when 
in other proposals (specifically those surrounding iPlayer and BBC Three) the BBC were 
encouraging audiences  to access more content online.   

“You want people without internet access to watch BBC One so you think it will be a good 

idea to create BBC One+1. Yet you think it's a good idea to move BBC Three online when 

there are people out there who want to watch it and don't have internet access?”   

(Male, 16-24) 

Improvements should be made to iPlayer instead of introducing a +1 channel 

Another minor theme involved a desire for improvements to iPlayer. Considerable support 
was voiced for the idea that if BBC One+1 is rejected, the funds saved should be used to 
improve the iPlayer service. Suggested improvements to iPlayer included allowing 
programmes to be uploaded sooner, allowing programmes to be available for longer than 30 
days, adding more archived programming to the site as well as general improvements 
around usability, speed and connectivity.  

 “If you're not doing +1, then iPlayer should be updated immediately once a show has been 

on”  

(Female, 25-34) 

“Why not simply revamp the iPlayer usability so that it operates more like other similar 

platforms (e.g. Sky box sets), the current functionality isn't great”  

(Male, 35-44) 
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Positive reactions to the introduction of the BBC One+1 channel  

There was some support for a BBC One+1 channel 

Primary reasons for liking the initial proposal of BBC One+1 (and therefore disagreeing with 
the rejection of the channel) were related to the convenience or flexibility of watching 
programmes at a later time. Respondents spoke about instances of when favoured 
programmes clash, and this channel would allow them to record a number of programmes 
whilst also watching other programmes at the time of broadcast on either standard and plus 
one channels.  

“+1 channels are very useful and important to enable viewers more flexibility.”  

(Female, 35-44) 

Some respondents said that a plus one channel would also give the public an alternative to 
watching catch-up services online, which may not be an option available to everyone.  

 “I think that would allow people who do not have good internet access to catch up later.” 

(Female, 55-64) 

There was a belief amongst some that the BBC should have introduced a BBC 

One+1 channel years ago, like other channels 

There was considerable support from those who agreed with the introduction of the channel 
that the BBC is ‘behind the times’ and it should follow the lead of other channels that have 
already introduced such channels. There was a sense that it is unusual that the BBC has not 
already introduced a plus one channel and that this would bring the BBC in-line with other 
channels.  

 “Other (commercial) channels have been offering the facility - and in some cases also a +24 

facility - for some time. BBC is behind the times.”  

(Female, 45-54) 

However, another view, although less common, was that the BBC was too much behind the 
times and that with such advanced online catch-up services available there was no longer a 
need for plus one channels. 

 “It should have been available ages ago - it's so behind the times. +1 will be obsolete soon.” 

(Female, 35-44) 

Watching programmes on television rather than laptops or PCs was a 
preference for some 

There was support for the view that it is preferable to watch programmes on a television 
rather than using other devices such as a laptop/PC, tablet or otherwise. This was the basis 
of some respondents stating their support for BBC One+1 rather than an extension of 
iPlayer.  
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A related consideration was that BBC One+1 would be better for those whose internet 
access is not fast enough to stream iPlayer, as well as those who would prefer to watch 
programmes on television as it is considered to be more inclusive and social.  

 

“I find that I frequently make use of the +1 on other channels and do think that it is infinitely 

more preferable to watch the programme on the TV than a laptop or iPad”.  

(Female, 45-54) 

Some believe that subtitles might be more reliable on a +1 channel 

Another reason cited for the preference of television over online viewing, noted by a small 
handful of respondents, was related to disability. For instance, there was a concern about 
the lack of subtitles on iPlayer when watching through certain on-demand broadcasters3. 
There was a hope, amongst these respondents, that subtitles could instead be provided on 
BBC One+1 shows. In light of the rejection of BBC One+1, there was partial support for the 
view that when viewing shows through iPlayer on the TV, for instance using Sky or Virgin 
Media, it would be useful if subtitles were available in the future. 

“It would give the chance for the BBC to provide meaningful subtitles on ‘live’ programmes, 

and therefore be of help to lots of disabled people who rely on this service. The hours delay 

to rectify live subtitling should be a condition. This is the 21st Century, why are disabled 

people not considered?”  

(Male, 45-54) 

It can sometimes take too long for programmes to come on iPlayer  

Some respondents felt that the current iPlayer service does not allow users to catch up 
immediately; it can take some time between broadcast and when the programme is 
available. It was argued that BBC One+1 would be a better option for catching up, for 
instance if users have just missed the start of the show they would be willing to wait an hour 
to watch it.  

“Personally I feel a BBC1 +1 channel would be great! There has been lots of times when I 

have missed the start of a programme and then tried to catch it on iPlayer but it hasn't been 

uploaded straight away or, at times, at all so I miss the programme altogether.”  

 (25-34, Female) 

If BBC Three is moved online, the public would expect a new channel 

A minority view, among some respondents, was that as a result of BBC Three moving 
online, there would be ‘space available’, and viewers would be entitled to a new channel. 

                                                 
3
 According to the BBC iPlayer website, most of the programmes on BBC iPlayer now have the option to turn 

subtitles on. However, due to technical limitations, the availability of subtitles and audio described programmes 
varies between the different versions of BBC iPlayer.  Currently, subtitles are not available on the following ver-
sions of iPlayer: iPhone web, Sky on Demand, Freesat HD and Virgin Media Classic. 
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They felt that this would be a good use of their licence fee. Nonetheless, BBC Three 
remaining as a broadcast channel was seen as preferable to a BBC One+1 channel. 

 “I support BBC Three over BBC One+1, however if you stick to the BBC Three decision 

then BBC One+1 should go ahead. Viewers should have the greatest opportunity to see 

programmes they have paid for.”   

(Female, 45-54) 

Likelihood of using the service  

 Reasons for using the service 

A BBC One +1 channel was regarded as being convenient  

Despite support for the view that other forms of catch-up service render a BBC One+1 
channel redundant, some consultation respondents did say that they would use it. Some 
stated they would be more likely to use BBC One+1 than an online catch-up service due to 
both convenience and accessibility. 

“Because it would be a far more convenient way to watch a programme that had been 

missed just by switching on the television.” 

(Female, 65 and over) 

Internet accessibility is a barrier to using iPlayer as a catch-up service  

Some respondents argued that the service would be beneficial to those who are currently 
unable to access BBC iPlayer for catch-up services.  

 “Many other channels have a +1 service and it enables viewers to watch their desired 

programmes at a more suitable time, without having to access the internet.”  

(Male, 15 and under) 

Other broadcasters’ plus one channels are already widely used  

Plus one channels from other broadcasters were used as examples of how BBC One+1 
could work well. These channels were widely regarded as being convenient and sensible, 
creating a sense that if other broadcasters were able to do it, there is no reason why the 
BBC should not.  

“Look at how well this works for other channels at minimal cost. It would provide much better 

audience levels. Viewers no longer sit down for the whole evening and this would enable 

them to access more programmes in the time available.”  

(Male, 65 and over) 
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 Reasons for not using the service 

Other catch up methods are available 

One reason given for not using a BBC One +1 channel if it were introduced was that many 
did not see the purpose of the channel as they were accustomed to catching up with 
programmes on iPlayer, through recording or PVR services or otherwise.  

“I honestly don't see the point in a BBC one plus 1, most people if not all have the ability to 

record things if they know they’re going to miss it and if they don't know and miss something 

it will be repeated a day or so later, it always is.”  

(Male, 25-34) 

Daytime viewing already consists of repeats 

Amongst some of the respondents to the consultation, there was a perception that the BBC 
One daytime schedule consists of many repeated programmes. As a result of this 
perception, there was some support for the idea that a BBC One+1 channel is not needed. 
However, other respondents noted that as repeats of BBC One programmes would no 
longer be shown on BBC Three, it does make the idea of a  BBC One +1 channel more 
appealing.  

“What value does BBC1+1 bring to the licence fee payer? We have the iPlayer and a lot of 

the show BBC1 shows are repeated anyway.”  

(Male, 25-34) 

“Most programmes on BBC are already repeated to death anyway so why add more.  If 

people really want to catch a programme they can either record it, watch it on catch up or in 

the case of soaps watch the omnibus. Why waste money on repeating repeats, which a 

large number of BBC programmes are anyway” 

(Female, 45-54) 
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Evolution of BBC iPlayer 

Summary of BBC Trust’s provisional conclusion   

 “Our provisional decision was to approve the proposal.  

We felt that the changes would build on the reputation of BBC iPlayer and help to maintain its 
reach among a younger audience, resulting in a stronger and more relevant offer on more 
flexible terms, delivered at minimal cost.  

Ofcom concluded that the proposed changes were too limited in scale to have a notable 
market impact although it did recommend that the BBC set clear, objective criteria for 
determining what third-party content could be included on BBC iPlayer. We intend to make this 
a condition of our approval. We have incorporated these new requirements into the BBC 
Online and Red Button draft service licence and welcome your comments as part of this 
consultation.”  

 

Summary of findings  

Respondents to the consultation were divided in their views of the BBC iPlayer proposal. 
Whilst some were in favour of the proposed changes being made to iPlayer, many disagreed 
and believed that the service should remain how it currently is. There was also a moderate 
degree of confusion over what the proposals would mean in practice.  

Many of the people who responded to the consultation are regular iPlayer users and voiced 
praise for the service. The current format and service provision was highly regarded by 
many who regard it as a valuable catch-up service for BBC programming. A common theme 
from the respondents was agreement with the changes, with many believing that the 
changes would provide increased choice and flexible viewing times. Some respondents felt 
that the BBC is behind its competitors in the area of on-demand services and that these 
changes would bring the BBC up to speed. 

Despite some respondents showing support for the majority of the proposal, they often noted 
their uncertainty regarding certain aspects For instance; one view coming through from 
respondents was that television programmes should also be broadcast on television and not 
just remain online. There were also questions around the promotion of online-only content, 
with some expressing concern that they would miss out. One commonly held stance was 
that despite being in favour of the proposed changes, people would not want the changes to 
be at the expense of other BBC channels such as BBC Three.  

There were some respondents who disagreed with the proposals for iPlayer. Some felt that 
iPlayer should remain as it is: a catch-up only service. Primarily, this was because they 
prefer to watch content on the television, with many respondents saying that television 
broadcasts offered more value for money and they felt that iPlayer was not user friendly. A 
recurring theme throughout the consultation was a sense of community that respondents felt 
in watching a television programme together, and that this sense of community would not be 
present when viewing online only content.  

Respondents also felt that access to the service would not be universal, due to an absence 
of a suitable device and/or lack of internet capacity which would restrict many people from 
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accessing online content. Some respondents felt that if online content is not available to 
everyone, it should not be available to anyone at all.   

There were moderate concerns over the impact of the proposal on the licence fee. One view 
from respondents was that those who watch online content should pay an additional 
subscription, while others argued that online content should remain free. 

There was a degree of confusion over what ‘third-party content’ actually means, and whether 
this included external programmes and/or advertising. The perceived ambiguity of the 
proposal meant that some consultation respondents felt unable to decide whether they were 
in favour of or opposed the proposal.    

Despite the mixed views outlined above, there was a relatively large degree of indifference 
to the iPlayer proposal. In addition, some respondents said that, regardless of whether the 
proposed changes are to be made, BBC iPlayer does need to be improved and some 
suggestions were made as to how it could be improved from these respondents.    

Overall views on BBC iPlayer 

Most respondents were regular users of BBC iPlayer and valued the service 

for its catch-up capacity 

Many users said that they appreciated having the opportunity to catch up on missed 
programmes and enjoyed the flexibility offered by the service. There was a belief amongst 
many that iPlayer is a leader in the on-demand market. 

 “It is so much better than any other catch-up service from other commercial providers” 

(Male, 55-64) 

There was praise for the current format, and many hoped that it would not 

change 

BBC iPlayer was regarded as an invaluable service and was highly praised in its current 
format as a catch-up service. As such, there was a widespread desire for the service to 
retain its original nature. 

“I know it as a catch-up service with a couple of shorts and bonus shorts. I think it's fine this 

way” 

(Female, 16-24) 
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There was support for the idea that iPlayer required improvements, regardless 

of whether the proposed changes were made 

The most commonly mentioned improvements included improving usability and reducing 
buffering. A smaller theme was the comparison of the iPlayer service to other broadcasters’ 
on-demand services and noting that the BBC could learn from these to improve their service. 

“It needs to be improved, as finding content is not easy. Speed of access through menus 

needs to be improved, and speed of connection so that HD can be watched without stalling 

and dropping out. Also, better capabilities to jump to say 40 minutes in. For modern 

technology it is very slow and quite archaic” 

(Male, 55-64)  

Positive views on the proposed changes to iPlayer 

Increased choice and flexible viewing times were key drivers of positive 

opinions 

A key theme to emerge from the respondents was support for the proposed changes to 
iPlayer. There was limited support for the view that having a wider range of repeat, 
premiered and third-party content on-demand would be beneficial for many. Watching 
content online was also perceived to be advantageous as it provided the opportunity for 
flexible viewing times. 

 

 “I like the idea of iPlayer being online-first content, I have used this service already when 

available, E.G. Peter Kay's Car Share which had all episodes available before broadcast” 

(Male, 45-54) 

 “It makes BBC programmes available at more flexible times and therefore to a wider 

audience” 

(Male, 55-64) 

BBC iPlayer is perceived to be falling behind other online on-demand services  

A large theme amongst those respondents who were in favour of the changes was a sense 
that the BBC has fallen behind.  Other broadcasters were perceived to offer more up-to-date 
online on-demand services than the BBC.  These services were felt to be popular with 
viewers and as a result, some respondents felt that the BBC is behind the times.  

“iPlayer as a solely catch up service is doomed to failure, when ITV Player and All4 are 

offering more services” 

(Female, 16-24) 
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Respondents felt that online premieres could be used to test programmes  

It was suggested that online premieres on iPlayer could be used to gauge the success and 
popularity of new programmes and new talent. Some felt that this could help to generate a 
loyal following before being broadcast on television.  

 “Use BBC iPlayer as a way to get the public’s opinion on new programmes, providing a 

simple tick box at the end of the episode asking your opinion” 

(Male, 16-24) 

Negative views on the proposed changes to iPlayer 

iPlayer should not change, and should remain as a catch-up only service 

One of the major themes to come through from respondents was appreciation of the current 
catch-up service provided by BBC iPlayer. This approval informed the argument that iPlayer 
should not change because it provides an excellent service as it is. There was a particular 
emphasis on the flexibility that iPlayer gave respondents, allowing them to watch 
programmes when they wanted to.  

A smaller but related theme was that respondents felt that the focus of the BBC should 
remain in broadcasting on television and radio rather than online. 

“BBC content should always be broadcast first. Television and radio isn't dead yet, and it's 

still a significant means of entertainment for a lot of people. A catch up service is just fine”  

(Male, 35-44) 

TV was a preferable channel to iPlayer for some 

Another major theme centred on a preference for watching programmes on the television, 
since it was felt to offer a more comfortable and enjoyable setting. In general it was the older 
respondents aged 45 and over, who tended to express this view, although some younger 
respondents also mention a preference for watching on television.  

“I don't like watching TV online. I only want to use it as a catch up service. I prefer watching 

my TV on TV” 

(Male, 45-54) 

“I refuse to watch TV on the internet” 

(Female, 16-24) 

There was also partial support for the view that watching television, and programme 
premieres in particular, is a communal activity. Some respondents felt that this element 
would be lost if programmes were transferred online. 
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“We still appreciate community. Our children need to learn this lesson and with ever more 

programming being downloaded the value of communal viewing becomes diminished” 

(Male, 35-44) 

iPlayer does not feel user friendly for some  

Some respondents said that they did not find iPlayer very user friendly. This was another 
reason given for preferring to view programmes on television rather than on iPlayer. Whilst 
some respondents acknowledged that the poor performance of iPlayer may be related to 
their internet connection speed, others referred to the service as cumbersome; prone to 
freezing or becoming pixelated. It was suggested by some respondents that instead of 
implementing the changes to iPlayer, the funds could be diverted to improve the quality of 
the existing service.   

“You need to up your game with regards to iPlayer. It is not user friendly, modern or up to 

the standards of your rivals”  

(Male, 16-24) 

“BBC iPlayer is one of the clunkiest, slow and non-user friendly programmes I have ever 

used in a 15+ year of career experience with computers.” 

(Male, 25-34) 

There was also a concern amongst a minority that any additional content on iPlayer would 
further reduce the usability of the service. 

“Interface is already poor and it is difficult to find programmes. Adding new content could 

make this worse”  

(Male, 55-64) 

Broadcast material was felt to offer more value for money than online content 

There was also support for the view that the move to online viewing would devalue the BBC. 
Given the requirement of paying the television licence fee, a sizeable proportion of 
respondents were keen to ensure that television remained the primary medium of broadcast, 
and iPlayer remained a catch-up service only.  

“The BBC should not be competing with the Video on-demand market - iPlayer should only 

be used for catch up to enable the best value for the licence fee payer”  

(Male, 25-34) 

It was felt that as the proposed changes would not be universal, online-only 

content would therefore be discriminatory 

A strong theme to emerge was the concern around universality. There was support for the 
view that only showing programmes, and in particular premieres on iPlayer, has the potential 
to be discriminatory. For some respondents, the absence of a suitable device and a lack of 
internet capacity would restrict many in the UK from accessing online content, and thus 
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creating an exclusive community of those who have and a secondary population of those 
who have not.  

“iPlayer is a catch up service for those that have the capability of streaming. You, the BBC, 

are seriously going to outcast those who don't have the means of Internet strong enough to 

stream from original programming, when these people pay the TV licence fee” 

(Male, 45-54) 

 “I believe that the BBC should ensure that ALL licence payers have access to all its 

programmes and that new content. It is wrong to make limited income families, those for 

whom broadband is problematic etc. feel at a disadvantage because they cannot access the 

content.” 

(Female, 65 and over) 

The perceived prospect of additional subscriptions tended to generate 

negativity towards the proposals 

A minor concern was that some respondents felt that the proposed changes would 
necessitate the payment of both the TV licence fee and an additional internet subscription. 
This led to respondents feeling negative towards the proposed changes. 

“I have heard that iPlayer may become a subscription channel or pay per view channel. I 

think this would be a bad idea as people who pay their licence fee will effectively be paying 

twice” 

(Male, 35-44) 

“There should be greater linkage to the BBC licence and aiming to make this a subscription 

service included in the cost. It is almost a pity that we do not consider the license as our 

subscription for all the services that the BBC provides - and the lack of recognition by many 

the BBC Radio is also part of the cost has fallen by the wayside over time.” 

(Male, 55-64) 

Amongst some respondents, there was confusion around what ‘third-party 

content’ actually means 

A relatively minor theme emerged around confusion regarding the definition of third party 
content. A minority of respondents were confused about the meaning of this term.  Often, 
these respondents argued that the definition of third-party content, depending on whether it 
includes external programmes and/or advertising, would impact respondents’ decisions on 
whether to agree or disagree with the proposal.  

“Obviously you need to be clear on what is going on. What does "third party" even mean?” 

(Female, 16-24) 
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Third-party content may negatively impact the reputation of the BBC 

Another minor theme was that it is the quality of BBC programming that sets the broadcaster 
apart from its competitors. Some respondents felt that introducing third-party content may 
cause the service to lose this distinguishing feature and therefore dilute the strength of the 
BBC brand. As a result of this, a minority of respondents said that third-party content should 
be selected according to strict criteria. 

“BBC is a well-known and respected brand. I would not like to see the reputation of the 

company damaged due to poor 3rd party programming appearing on the iPlayer”  

(Male, 25-34) 

In general, there was a strong degree of ambivalence over the iPlayer 

proposal  

Programmes premiered on iPlayer should also be broadcast on television 

A small theme related to views that iPlayer would not be a suitable substitute for television 
broadcast. Both those that supported the proposal and those who were ambivalent to the 
changes were keen to ensure that all content available on iPlayer must be broadcast on 
television, for instance at a later date.  

“I think that content online is good - I don't disagree with online television. Just make sure it 

is also broadcast”  

(Male, 16-24) 

Reasons given for this included the preference to watch television over watching content 
online, for instance on a laptop, tablet or mobile device, as well as a desire for non-users of 
iPlayer to be able to watch the content too.  

“Although I have watched some of the short programmes exclusively on iPlayer, I would not 

like to watch longer programmes (30 mins plus) on a small computer screen”  

(Male, 55-64) 

Insufficient promotion of programmes would be a concern for some  

There was considerable concern that programmes would not be sufficiently advertised, and 
therefore people could miss out on online-only content. There was a belief that online 
programmes should be routinely promoted on traditional media such as TV and radio to 
generate awareness around programmes before they are released. 

“Good idea, provided it is well advertised - perhaps trailers on BBC One and Two to 

advertise what is available on iPlayer? Otherwise it will be forgotten about?” 

(Female, 35-44) 
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There were concerns over what the use of third party content would entail 

There were concerns that third-party content would not adhere to BBC guidelines, thus 
would not match the tone and quality of the rest of the BBC’s output. There was support for 
the view that the BBC is held in high esteem and that its reputation should be maintained.  

 “Content needs to meet standards that the BBC is comfortable with to retain and maintain 

brand integrity”  

(Male, 35-44) 

There was confusion around third-party content and whether it would include 
advertisements. Some said that third-party content on BBC iPlayer should not include 
adverts because users pay the licence fee.  

“This proposal sounds great, so long as the BBC iPlayer doesn't get infiltrated with adverts”  

(Male, 45-54) 

There was a feeling that the effectiveness of the third-party content would depend on the 
content and the target audience.   

 “It depends what kind of content it is as to whether people watch it. If it's a 5 part series of 

15 minute bird watching shows nobody is going to watch it, original or not, because the 

target audience will not go online. If it's a short comedy series then the people who would be 

interested are more likely to find it”  

(Female, 16-24) 

A smaller theme related to concerns about the presence of age restrictions placed on third-
party content. Respondents felt that iPlayer, unlike services such as Netflix, is free, would 
not require a log-in and can therefore be accessed by those under 18 years of age. It was 
suggested that there should be a warning of 18+ content along with more robust parental 
controls4. 

“Because BBC iPlayer is free and available for viewers of all ages it would be appropriate to 

have some kind of parental warning for more adult focused content”  

(Female, 16-24) 

There were concerns over whether this content should be accessed without a 

TV licence 

There was also some confusion about the relationship between iPlayer and the licence fee. 
Some respondents felt that that if the changes were to be made, the BBC should only offer 
the iPlayer service to licence fee holders. They felt that there would be little incentive to pay 
for a TV licence when they could watch content online without needing a licence. 

                                                 
4
 The BBC iPlayer has a Parental Guidance Lock which is a safeguard to help control which BBC audio and vid-

eo content can be accessed in the browser. When the Parental Guidance Lock is switched on, the browser will 
not be able to play Guidance-labelled content. 
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“You are offering a two-tier service. For those that only have terrestrial channels and pay 

their licence fee but do not have broadband have a restricted service. And for those that only 

watch online are not paying for the service and have access to more content”  

(Details not provided, 45-54) 

It was felt that changes, although appreciated, should not occur at the expense 

of existing BBC television channels 

Although these consultation questions were specifically related to BBC iPlayer, some 
respondents felt that these proposed changes should not occur at the expense of other 
channels in their current formats. There were particularly strong feelings in relation to BBC 
Three and view the other proposals in light of its closure.  

“I see no primary issues with the proposal, other than it should not come at the cost of BBC 

Three as a broadcast channel” 

(Male, 25-34) 

There were some suggested alterations to the current service 

Some felt the addition of more BBC content would be of more use than the 

proposed changes 

Some respondents felt that the addition of more programmes from the BBC back catalogue 
onto iPlayer, available either for purchase or for a longer period of time, would be more 
useful.  

“Many people I know would like to see the entire archive of BBC programmes made 
available via iPlayer - I realise this is a massive task, but as it was paid for by the licence 
fee, the British Public, in effect, already own this content”  

(Male, 45-54) 

Some respondents felt that box-sets of previously shown series and/or future series should 
be made available on iPlayer. They felt that this was something that competitors in this area 
such as Netflix and Sky Go do particularly well.  

 “BBC iPlayer needs to compete with other providers in bringing content to its online service 

before broadcast, such as putting all of its programmes into virtual box sets. Unlike picking 

out a DVD, BBC Box sets would enable the user to choose any series with the press of a 

button”  

(Male, 16-24) 

Some felt that improvements to the usability of iPlayer would be of more use 

than the proposed changes 

There was considerable support for the improvement of the interface and usability of BBC 
iPlayer. This was largely driven by a sense that iPlayer is a good service which could be 
made even better, rather than any strong sense that it is not working well currently. Specific 
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changes that were cited included allowing users to more easily search for content; improving 
speed and reducing buffering; and creating a buffer bar at the bottom of the video to allow 
for skipping through shows. 

“BBC iPlayer does need improving. The user interface is clunky and annoying on most 

platforms including smartphone and console”  

(Male, 16-24) 

There was also reference to online subscription streaming services as a model 

on which iPlayer should be based 

Throughout the consultation there were references to other online subscription streaming 
services such as Netflix. A minority of respondents expressed the view that these services 
are generally well suited to cater for the changing preferences in viewing medium. Some 
respondents said that these services have a successful business model that BBC iPlayer 
should emulate. 

“I think iPlayer should move towards a paid format, and that people shouldn't just get it for 

free. Like Netflix, it could become a great rival” 

(Male, 25-34) 

iPlayer should be available to those who have paid the licence fee, both in the 

UK and abroad 

A small theme was related to inability to access iPlayer when watching from abroad, despite 
paying the licence fee at home in the UK. There was some support for the idea that viewers 
should be able to access these services abroad, whether this is free, accessed through a 
log-in or through a subscription service. 

 “Allow the content to be viewed from anywhere if you have a registered UK address or pay 

a licence fee - I get really annoyed when I can't access it when out of the UK when I have 

paid my licence fee”   

(Male, 45-54) 
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Extended hours for CBBC  

Summary of BBC Trust’s provisional conclusion   

 “Our provisional decision was to approve the proposal: extended hours will expand choice 
for younger viewers, can be implemented at minimal cost and provides good value for money 
to licence fee payers.  While the proposal received a mixed response from the first 
consultation, regular viewers and those with children tended to agree that it was beneficial. 

However, the proposal is dependent on the closure of BBC Three as a broadcast channel 
(because the extended hours for CBBC would use the capacity that is released by the 
closure of the BBC Three broadcast channel). Our approval is therefore also dependent on 
the final decision on BBC Three”. 

 

Summary of findings 

A majority of consultation respondents were ultimately opposed to the BBC Trust’s 
provisional decision to extend CBBC’s hours. This was largely driven by opposition to the 
proposal to close BBC Three as a broadcast channel rather than due to fundamental 
objections to the CBBC proposal.  

One of the main arguments against the proposal was that extending broadcast hours until 
9pm could have a negative effect on children; this view was expressed by parents and non-
parents alike. In particular 9pm was regarded as too late for younger children to be watching 
TV and that they should either be in bed or preparing for bed. There was also a belief that 
extending the viewing hours of CBBC to 9pm would undermine other valuable activities such 
as family time, hobbies and homework. 

It is important to note that the proposed changes to CBBC had been assessed by 
consultation respondents in the context of the BBC Three proposal. Some were not 
outwardly opposed to the extended hours, but were clear that it should not come at the 
expense of BBC Three as a broadcast channel. Of those who opposed the proposals, many 
did so because they felt that CBBC does not cater to the 16-34 demographic which is 
currently supported by BBC Three and therefore regard the extension as unfair in light of the 
provisional decision to close BBC Three as a broadcast channel.   

Nonetheless, there was some support for the proposed changes.  CBBC was held in high 
regard and increased output from the channel would be broadly welcomed by some. 
However, the overarching opinion was that this extended timeslot should not be used for 
repeats. These respondents also stated that they would be happy for children to watch 
CBBC after 7pm, pointing out that older children are not likely to be in bed between 7pm and 
9pm and they would therefore benefit from CBBC being broadcast at this time, as long as 
the content was tailored to their age group.  

Others believed that children have other options after 7pm, therefore making the extension 
of hours unnecessary. One argument was that family-oriented content, offered by BBC One 
and BBC Two was more important and would be the most likely choice to watch at this time. 
Others believed that existing on-demand services are sufficient to cater for children who 
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would wish to watch content between the hours of 7pm and 9pm. Some also said that 
children prefer to use on-demand services rather than watching television.  

Overall views on the proposal: 

BBC Three 

A considerable argument was that the changes to CBBC should not come at 

the expense of BBC Three 

Many of those who responded to the consultation had very strong feelings on the proposed 
closure of BBC Three and viewed the other proposed changes, in particular those relating to 
the extension of CBBC, in light of their impact on the BBC Three channel. There was a 
perception that the proposed extension of CBBC viewing hours would come at the direct 
expense of BBC Three as a broadcast channel. Many of these respondents therefore 
reacted negatively towards this proposal.   

“Whilst I’m sure extended hours would be beneficial for viewers there are a number of 

children’s channels whereas BBC Three is unique and should not be sacrificed for this. The 

extended hours of two per day seems a poor swap for the hours broadcast on BBC Three” 

(Female, 65 and over) 

A monetary theme also emerged in relation to the BBC Three argument. There was a feeling 
that one of the reasons behind the proposed closure of BBC Three was a need to decrease 
expenditure. Therefore extending a channel, in their eyes, was a contradiction. 

“If it's only a minimal cost why is there a need to get rid of BBC Three? Surely there is a 

better alternative”  

(Male, 16-24) 

A common response which emerged was related to the target audience. These respondents 
suggested that the 7-9pm timeslot appeals more to the 16-34 demographic who do not 
watch CBBC but are catered for by BBC Three.  

“From 7pm the focus needs to be on catering for older audiences (18-35 year old), and the 

current switch to BBC Three at 7pm daily is an excellent platform in achieving this goal” 

(Male, 35-44) 

“The BBC is taking away the only broadcast channel on the BBC for the audience of 16+. 

The age range of those who watch CBBC should not be encouraged to watch television this 

late” 

(Female, 16-24) 

A minor theme related specifically to the online aspect of the BBC Three proposal. One 
argument suggested that CBBC should move to a more online-based service rather than 
BBC Three.  
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“Don't do it. If children are staying up later and people are moving over to online then 

logically put more CBBC content online, and keep BBC3. People without the ability to stream 

will be cut off from bbc3 altogether, whereas people with children who can't stream will only 

be cut off from CBBC after 7pm. Their kids won't be awake for much longer anyway” 

(Female, 25-34) 

Health and Wellbeing  

Children’s wellbeing, particularly relating to their bedtimes, was a dominant 

theme throughout  

One commonly stated argument was that the target audience for CBBC will be in bed before 
9pm and that extending the hours of the channel would encourage children to stay up past 
their bedtimes. This was thought to be disruptive and have a negative impact on children’s 
night time routine, although this view was expressed by non-parents as well as parents and 
was often based on speculation rather than personal experience.  

“Watching stimulating cartoons or whatever programmes are shown beyond the current shut 

down seems counter-productive and will inevitably interfere with bed times, ability to sleep, 

routines etc.” 

(Female, 16-24) 

Another theme directly linked bedtimes to children’s health, with some respondents stating 
concerns about the negative effect of children staying up later. Respondents mentioned the 
negative effects that watching television late at night may have on sleep and subsequent 
performance in school. 

“This encourages younger viewers to stay up later. As a teacher I already find that many 

children come to school tired because they have been up too late watching television” 

(Female, 35-44) 

“I believe that children need a bed time. Allowing TV available for so long at night will 

damage their sleep patterns” 

(Female, 45-54) 

The prevailing view from many was one of praise for the current end time of 7pm, as it was 
felt to be a good cut-off point for television viewing, forming the basis for many children’s 
night time routine. These respondents stated that the end of CBBC broadcasting initiates 
bed time and is part of a routine for children. 

“Children have had routines centred around CBBC for a long time, and if the channel stays 

open for longer, this will cause problems not only for the children but also for the parents 

trying to get them to go to bed” 

(Male, 16-24) 
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Respondents often talked about costs. They suggested that if most of the target audience 
are in bed, there is simply no demand for the extension, and therefore it would be a waste of 
money.   

“Most children that CBBC cater for will be in bed before 9pm therefore broadcasting up to 

9pm will basically be wasted air time and a waste of money” 

(Male, 16-24) 

There were also concerns over the perceived negative impact of children 

watching too much television 

Respondents often referred to health and education when discussing what they perceived to 
be excessive watching of television by children. They do not regard it as something that the 
BBC should be promoting.   

“There is too much television for children on television as it is. It is well known that watching  

televisions, VDUs, computer games is bad for general health, and particularly the eyes, and 

this applies doubly for children, so children should be discouraged from watching television, 

and the best way to do that is to reduce the number of programmes for children, not 

increase them” 

(Male, 45-54) 

Some respondents felt that rather than watching television children should spend the 7pm to 
9pm timeslot doing homework and spending time with their families. Again, this view was 
expressed both by parents and non-parents.   

“I do not watch CBBC as I am not a target audience. However, as an education professional 

I am concerned about children's TV habits and the impact this has, especially if viewing 

habits were extended late into evenings - ability to get homework done, family time, sleep 

deprivation…” 

(Male, 16-24) 

Older respondents  

Support for the extension was often on the condition that this timeslot should 

be used for older children and teenage viewing purposes   

There was a perception that older children currently watch other, non-CBBC content in the 
evening because the channel does not cater for the upper-end of the target audience. There 
was support for more age-appropriate content in the evenings.   

Respondents felt that bedtimes for older children were generally later than 7pm, and that an 
extension to the channel would allow these children to carry on watching television.   
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“This proposal sounds like a great idea, as it will provide scope to broadcast content for 

children from the ages of between 10 and 16, who tend to go to bed a lot later than 7.00 pm.  

It would also allow programmes to be shown that would only be suitable for children in that 

age group, on the basis that younger children will already be in bed by that time” 

(Female, 25-34) 

Some respondents said that television currently lacks suitable programming after 7pm for 
younger audiences and some felt that the adult content shown at these times is not 
appropriate for children. These respondents supported the proposal and liked the fact that 
their children will be able to watch age-appropriate content during these times.    

“Children do not go to bed at 7pm anymore. Without CBBC they end up watching more 

violent, sexualised and adult programmes rather than age-appropriate ones” 

(Male, 55-64) 

Content  

Quality of output is a major concern  

The idea of the increased choice and variety that the proposed change would bring was 
welcomed. This reflected the fact that CBBC programming is widely considered to be of high 
quality and of educational value. 

“It allows children to watch suitable television for longer, providing them with good 

educational programmes” 

(Female, 25-34) 

It was the overarching opinion of many respondents that, contrary to the proposal, the 
extended timeslot should not be used for repeats. The general consensus suggested that 
there are already enough repeats on the channel, and that BBC iPlayer negates the need to 
add to this.     

“The channel is run on repeats.  And a high rotation of repeats at that.  Unless you are going 

to introduce new content you're going to run out of shows to broadcast every day.  You are 

already repeating shows within hours of each other” 

(Male, 35-44) 

Another view was that suitable content is already available via iPlayer 

Some respondents said that on-demand content which is already provided on BBC iPlayer is 
sufficient for post-7pm viewing. They felt that as the extension of the two hour slot is to be 
filled by programme repeats, children and parents can use an online platform for this viewing 
instead. For this reason, they tended to conclude that an extension to the CBBC service was 
therefore unnecessary, no matter if the cost is minimal.  

“As you reached the conclusion younger children should be able to watch online, why not 

put more content for them online instead of increasing operating hours” 

(Female, 25-34) 
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A related theme was that younger children are increasingly capable of using digital 
technologies such as tablets and iPlayer, and often prefer to use these services rather than 
regular television broadcasting.  

“Children have a lot more access to online content from an early age than they have ever 

had and have less interest in live programming” 

(Female, 16-24) 

Family 

There were also concerns that extending CBBC’s hours would have a 

detrimental impact on family life 

There was a perception that the proposed extension to CBBC’s hours would encourage 
more isolated viewing of television and that the 7-9pm timeslot should be used for family 
viewing as it would encourage more interaction between family members. This view was 
voiced across the board, not just from parents of young children. 

 “Children should be supervised at such times in the evening and watch family oriented 

viewing material with parents or guardians” 

(Male, 16-24) 

Another smaller theme that some respondents talked about was that the proposal would 
cause friction within the family as the extended CBBC channel would clash with prime-time 
viewing on BBC1 and BBC2.  

 “Families with only one television set will be thrown into a dilemma over who may watch the 

TV at this time, as without a +1 programme, it is not possible to immediately catch up on 

shows” 

(Male, 55-64) 

Some respondents without children were indifferent to the proposal 

Some respondents without children felt that they were unqualified to have an opinion on the 
proposal. When younger people without children stated opposition to the proposal, it was 
often driven by opposition to the BBC Three proposal as opposed to a fundamental objection 
to the CBBC proposal in isolation.  

“Don’t have children so not sure if this would actually be beneficial, but in principle it seems 

reasonable assuming it is as stated low cost” 

(Female, 25-34) 
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5 Appendices 

5.1 Summary of responses submitted as campaign emails 

During the consultation period, the BBC Trust received approximately 13,000 campaign-
style emails. Virtually all of these emails related to the proposed closure of BBC Three. 
Many were associated with the Save BBC Three campaign, as evidenced through the use of 
the hashtag #saveBBCThree. 

The themes raised in the campaign emails echoed those mentioned through the main 
consultation channels. The strongest themes were the following: 

 That the BBC is ignoring the views of the public. Many specifically mention that 
because they pay the licence fee, their views should be listened to.  

 Some argued that the popularity of the Save BBC Three campaign evidences the 
strength of feeling around the proposed closure of the channel.  

 A dominant theme was that the removal of BBC Three as a broadcast channel will 
disadvantage young people, mostly those aged 16-24 years. This is because much 
of the content on BBC Three is targeted at this age group and such content is not 
available elsewhere. Related to this, many of the campaigns mentioned that although 
some of the BBC Three content is to be aired on BBC One and Two, this is only set 
to be two hours of long-form programming per week and often at inconvenient times, 
for instance late at night. 

 A related point is that many felt that moving some (if little) content to BBC One and 
Two would dilute the previously distinctive character of the programmes.   

 Many of the campaigns noted that BBC Three was a platform for distinctive 
programming that ‘dared to be different’ and such programming is not available 
elsewhere. Linked to this was a belief that closing BBC Three will hinder new talent.  

 Another dominant theme was that not everyone will be able to access the shows, 
either because they are played late at night on broadcast television or they are not 
able to use iPlayer to access them. Many noted that even those who can afford 
internet access do not always have enough access to stream such content.  

 Another key theme was that the transition process of 6 months from broadcast to 
online is too short. Many believed that because of this, the BBC are going to have to 
pay a considerable amount for marketing, advertising and social media content to 
advertise the move to online, which is money that could be saved by BBC Three 
remaining as a broadcast channel. 

 Another key argument was that the decision to close the channel and move it online 
is contradictory to other decisions made by the BBC, for instance the proposed 
introduction of the BBC One+1 channel. 
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5.2 Summary of comments appended to the Save BBC Three petition 

The responses submitted in accompaniment to the Save BBC Three petition also echoed 

the themes which emerged through the key consultation channels (as well as through the 

campaign emails).  

The strongest themes were as follows: 

 That BBC Three fosters new talent and creative risk taking: 

“BBC Three has given a starting point to many world class dramas and comedies 

which wouldn’t have found a home anywhere else” 

 

 That without BBC Three, the BBC will underserve 16-34 year olds: 

“BBC three is only BBC channel that caters TV shows for younger viewers” 

 

 People were concerned about what will happen to their favourite programmes if BBC 

Three moves online: 

“I just don't want bbc3 to go. I love family guy, American Dad, Pram Face, Some 

Girls, Bad Education…Even the documentaries like The World’s Strictest Parents, 

Stacy Dooley, Reggie Yates, it goes on...” 

 

 There were also objections to online platforms, either due to concerns around 

accessibility or because they are simply less appealing than watching through a 

television.  

“I don't watch TV on the Internet or I player. I'm aged between 18 and 34 and 

wouldn't consider watching BBC3 on any other output other than the tv!” 

 

 Finally, many simply expressed how much they like BBC Three: 

“I love BBC3, it's the only BBC channel that I watch” 
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5.3 Summary of responses submitted by Twitter 

Almost all of the tweets relating to the PVT consultation were retweets and/or from the Save 

BBC Three campaign. Many tweets were designed to publicise the consultation rather than 

to respond to it directly.  

The main themes covered in tweets and retweets were: 

 That BBC Three should not be closed as a broadcast channel. This was often 

expressed as a general point, but some tweets provided the following reasons: 

o The savings made by closing BBC Three are not large enough to make it 

worthwhile.  

o Closing BBC Three would mean that young adults would be underserved by 

the BBC.  

o The BBC will not put the money saved by closing BBC Three to good use.  

o The BBC does not have a mandate to close BBC Three because public 

opinion seems to suggest it should stay.   

 The BBC is ignoring the views of those who do not want BBC Three to close.  

 Festival coverage must continue even if BBC Three closes.  
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5.4  Demographic profile of online consultation respondents 

 Number of respondents Percentage of  

respondents 

TOTAL* 5,000 100% 

   

Age   

Under 15 122 2% 

16-24 1,502 30% 

25-34 1,041 21% 

35-44 731 15% 

45-54 619 12% 

55-64 484 10% 

65+ 273 5% 

Refused/ Not given 228 5% 

   

Gender   

Male 3,029 61% 

Female 1,687 34% 

Refused/ Not given 284 5% 

   

Region   

England 4,228 85% 

Scotland 278 6% 

Northern Ireland 71 1% 

Wales 239 5% 

Other  75 2% 

Refused/ Not given 109 2% 

 

*Total numbers are based on all respondents completing the consultation online (5,000). 

 

 

 

 


