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During the period November – December 2011 the BBC Trust held a series of 
roundtables with a range of stakeholders to get their views on the BBC’s future plans 
as outlined in the Delivering Quality First consultation document.   
 
The purpose of this roundtable was to discuss the views of the creative sector in 
Northern Ireland with regard to the changes proposed in Delivering Quality First. The 
conversation centred on the future of the production sector in Northern Ireland and 
the BBC’s role in this.  
 
 



 

 
 
 
 
There was some discussion around the need for a ‘big idea’ for Northern Ireland – 
something along the lines of the infrastructure investment recently seen in Cardiff, 
Salford and Glasgow.  It was argued that the BBC should play an anchor role in any 
such development – rather than being the sole driver.   

 
Some of those present felt that the BBC’s involvement in such a project would 
demonstrate a commitment to being at the heart of the creative industries in 
Northern Ireland; others felt that it shouldn’t really be about ‘bricks and mortar’ and 
that what was really needed was a clearer identity for the BBC in Northern Ireland, 
coupled with a clearer commissioning strategy, better partnership arrangements and 
a reduction in waste. 

 
The need for a more consistent commissioning policy was highlighted as something 
that would create a better sense of optimism and security amongst local production 
companies – many of whom said they were struggling to plan for the future in a 
perceived vacuum of information from the BBC. 
 
One representative claimed that Northern Ireland was still at ‘ground zero’ in terms 
of production – while another suggested that commissioning funds should be ring-
fenced for Northern Ireland – and pointed to the case of Channel 4 where 
Commissioners were incentivised to commission from indies in the nations. 
 
On a positive note, one independent producer noted that there was some optimism 
to be found in the entertainment/comedy genre where his company, in particular, 
were winning more commissions – it was suggested, however, that BBC NI needed 
to do more to ‘back’ local content that could make the transition to network 
schedules.  

 
 


