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The Children’s Media Foundation http://www.thechildrensmediafoundation.org was 
formed from an amalgamation of the Children's Film and Television Foundation and the 
Save Kids’ TV Campaign.  It represents the voices of children and their parents on all 
matters of media policy, stimulates and disseminates research into children’s use of 
media, promotes media literacy and raises awareness of the issues around children and 
media amongst politicians, policy makers, the press and the public. 
 
Our response to the DQF proposals only relates to Children’s TV. 
 
We are delighted that the BBC has finally acknowledged that its children’s output is one 
of its core public service remits and that it intends to maintain ‘current levels of 
investment’ for CBeebies and CBBC. 
 
The BBC is now virtually the sole broadcaster and commissioner of indigenous UK 
content for children.  This is not an ideal situation and means that children are not 
getting as wide a choice of genre and content as they should.  The BBC carries a heavy 
responsibility and should be aware of the need for continued, sustained and increasing 
investment in this area. 
 
We would also point out that the BBC’s unique commissioning role has a considerable 
impact on the health and sustainability of a specialist and vulnerable independent 
production community, which is admired worldwide.  
 
Given the fact that children’s budgets have always been ’running to catch up’ we would 
like to be reassured that ‘current investment’ means that the additional funding made 
available in the present licence period has been, and will continue to be, utilised for 
investment in production and is protected going forward.  There is a continuing need for 
more original, UK-focused content, especially in drama and factual.  The market failure 
noted by Ofcom in 2007 has not been resolved and makes the role of the BBC 
increasingly significant. 
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We appreciate that productivity savings are being applied across the board and that the 
children’s area cannot be exempt but are concerned that an already lean operation may 
suffer disproportionately. 
 
We appreciate the logic of the eventual move of children’s output from BBC ONE and 
TWO to the digital channels as this is where the major part of the audience will be 
watching. 
 
However we are concerned that this could have an impact on the perception of 
children’s programmes within the organisation and in the wider world, especially among 
opinion formers and politicians, and lead to a subsequent lack of status and support. It is 
important that children’s content at the BBC is not “ghettoised”, especially given the 
move of the Children’s Department to Salford.  Reflection of children’s programme 
brands and personalities in mainstream programming on television, radio and online will 
ensure that the children’s audience, and their parents understand that they are the 
heart of what the BBC does.  A clear cross-trailing policy for the main channels and some 
showcasing in adult viewing time would help here.   
 
Equally we would wish to be re assured that this move would not have any negative 
impact on budgets.  While we appreciate that CBBC and CBeebies programming budgets 
are used holistically across multiple transmissions on several channels, it is nevertheless 
the case that any sense that children’s programming was of secondary importance could 
lead to financial priorities being changed in future, particularly under pressure from 
other powerful budget centres in the BBC. 
 
We also understand that this move may have a detrimental effect on writers’ fees due 
to changes in the payment of repeats, which we would oppose. 
 
We look forward to the outcome of the consultation. 
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