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Executive summary 

Stability in overall measures of the BBC’s performance 

Perceptions of the BBC’s performance in Scotland were positive overall, although 

performance scores were somewhat lower than in other nations of the UK. There was 

no significant change in any of the general measures since the previous survey in the 

series in Autumn ‘13. 

 On average, participants in Scotland gave a score of 6.6 when asked to rate 
their ‘overall impression’ of the BBC on a scale of 1-10 (where 1 means 
extremely unfavourable, and 10 means extremely favourable). This was the 
same as in the Autumn ‘13 survey. 

 Forty-nine per cent of participants in Scotland agreed that the BBC offered 
‘quite a bit’, ‘a lot’, or ‘everything I need’, which was not significantly different 
from the previous wave in the survey series (50%). 

 Seventy-one per cent of participants in Scotland would miss the BBC if it no 
longer existed. The BBC continued to be more likely to be missed than the other 
broadcasters (STV: 66%; Channel 4: 60%; Channel 5: 45%; Sky: 45%). 

Overall stability in performance scores in many purposes 

The BBC’s Royal Charter defines the main objective of the BBC as the promotion of six 

Public Purposes, each of which contains a series of priorities and measurement aims. 

The Purpose Remit Survey (PRS) translates these into 34 statements which 

participants are asked to rate in terms of how well the BBC performs on these 

measures and how important they think they are. 

 Performance scores given by participants in Scotland did not change 
significantly in 30 of the 32 statements measuring the BBC’s performance. They 
decreased in two, and increased in none. 

 The ‘Global’ and ‘Education’ purposes continued to be perceived as the most 
important and highest performing in Scotland. However, perceptions of the 
BBC’s performance against both of the purposes in Scotland dropped 
somewhat at this wave. 

 Statements in the ‘Nations, regions and communities’ purpose continued to 
show the largest performance gaps1 compared to other purposes, identifying it 
as a key area for improvement in Scotland. 

 Perceptions of performance in the ‘Digital’ purpose remained stable in Scotland 
overall, in contrast to the on-going improvement at the UK level.  

                                                           
1
 ‘Performance gaps’ show the difference between a statement’s performance score and importance score. A negative 

value indicates a perception that a statement is important but the BBC is not performing well on that measure. 
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Participants from different nations perceive the BBC’s performance differently 

The BBC’s performance in the overall measures and against its Public Purposes varied 

by nation. 

 Participants from Scotland were less likely to rate the BBC’s performance 
against its Public Purposes highly than those from England, Wales or Northern 
Ireland.  

 In the overall measures of the BBC’s performance, participants from England 
and Wales tended to give the most positive scores, followed by those from 
Northern Ireland and Scotland.  

Strategic objectives 

Following a review of the BBC’s strategy in 2009, the BBC Trust set strategic 

objectives for the BBC, which were subsequently updated for 2014-2015. These 

include making the most creative and distinctive output, doing more to serve all 

audiences, improving the value for money it provides to licence fee payers, and 

innovating online.  

Creative and distinctive content 

 Fifty-six per cent of participants in Scotland agreed that the BBC has lots of 
fresh and new ideas, which is somewhat higher than its score from Autumn 
2013 (51%), although this difference is not statistically significant. 

 There was no change in the perception that ‘the BBC makes high quality 
programmes or online content’ in Scotland, with 70% of participants agreeing 
with this statement. 

 Forty-six per cent of participants in Scotland agreed that the BBC makes 
programmes and online content that no other broadcaster would make. This 
performance score has not changed significantly from the score given at the 
previous wave (44%). 

Serving all audiences 

 Performance scores for the two statements relating to the representation of 
Scotland in UK-wide content did not change significantly since Autumn ’13. The 
proportion of participants in Scotland agreeing that the BBC is good at 
representing Scotland in its drama and other entertainment content and the 
proportion agreeing Scotland is well represented in main UK news content have 
remained at similar levels compared to the last wave (51% and 48% 
respectively in Autumn 2014 compared with 49% and 47% respectively in 
Autumn 2013). The two measures continued to receive similar performance 
scores to one another, and both still have substantial performance gaps. 

 Participants in Scotland were the least likely to agree that the BBC represents 
their nation/region well in drama or news (51% and 48%). Participants in 
England and Northern Ireland were most likely to agree (England: 60% and 
61%; Northern Ireland: 62% and 61%), followed by participants in Wales (59% 
and 55%).  
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Value for money 

 Forty-nine per cent of participants in Scotland reported that the BBC offers 
‘fairly good’ or ‘very good’ value for money. This was the same as the score in 
the previous wave of the PRS. 

 Participants in England and Wales were the most likely to believe that the BBC 
offers ‘fairly good’ or ‘very good’ value for money (57% and 56% respectively), 
compared with participants in Northern Ireland (43%) and Scotland (49%).  

Innovation online 

 Performance scores for none of the statements measuring the Digital purpose 
increased significantly since Autumn ’13 in Scotland, in contrast with the UK as 
a whole which improved at this purpose. 

 Sixty-one per cent of participants in Scotland agreed that the BBC provides 
quality content that they find enjoyable or useful on BBC iPlayer, a new 
statement added at this wave. The performance scores at this statement did not 
vary significantly between the four nations. 
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1 Introduction 

The BBC Trust is the governing body of the BBC. Independent of the BBC Executive 

Board, its purpose is to get the best out of the BBC for licence fee payers. The Trust 

therefore monitors the BBC’s performance to ensure the BBC provides value for money 

while staying true to its Public Purposes as set out in the Royal Charter. 

1.1 The Public Purposes 
There are six Public Purposes as set out by the Royal Charter. These are: 

 Creativity: Stimulating creativity and cultural excellence 

 Citizenship: Sustaining citizenship and civil society 

 Global: Bringing the UK to the world and the world to the UK 

 Nations, regions and communities: Representing the UK, its nations, regions, 
and communities 

 Education: Promoting education and learning 

 Digital: Delivering to the public the benefit of emerging communications 
technologies and services. 

Within each of these Public Purposes there are a series of priorities and measurement 

aims. These priorities and measurement aims were translated into 34 statements to 

include in the questionnaire. Participants were asked to rate each statement in terms of 

its performance and importance. In this report we use the scores from these 

statements to look in detail at the BBC’s performance against each of its Public 

Purposes in turn, in particular focusing on whether or not it has changed over time and 

how the scores vary between different sections of the population. 

1.2 About the survey 
The BBC Purpose Remit Survey (PRS) is a quantitative tracking survey which aims to 

help the BBC Trust to understand the public’s views of the BBC’s performance against 

its Public Purposes. The PRS was first conducted in this form in 2008, and this report 

covers findings from the ninth wave which took place in Autumn 2014. As well as core 

information on the BBC’s performance against its Public Purposes, the survey collects 

contextual information such as demographics and media consumption and measures 

general opinions of the BBC’s performance such as perceived licence fee value for 

money.2 

The Autumn 2014 survey was conducted with UK adults aged 16 or over in a nationally 

representative sample. The questionnaire was administered either online or face-to-

face and lasted around 25 minutes. The survey took place between 20th October and 

10th November 2014 and 2,298 people completed the questionnaire. To ensure 

sufficient sample sizes for robust analysis, boost samples were included for Scotland 

and some UK nations/regions and minority ethnic groups.  

                                                           
2
 The full PRS questionnaire can be found in Appendix F of the Autumn 2014 Purpose Remit Survey UK report: Jessop, 

C and Speight, S. (2014), ‘Purpose Remit Survey UK report: Autumn 2014’, available at www.bbc.co.uk/bbctrust/ 
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A total of 359 people in Scotland completed the questionnaire this wave. Although this 

boost allows for robust estimates, this relatively small sample size means that some 

changes from previous waves of the study, or differences between nations, may not be 

statistically significant.  In this report we discuss some changes that are not statistically 

significant, but make clear where they are or are not. 

Results were weighted using key demographic information (age, sex, ethnicity, social 

grade, and region) as well as a proxy measure for level of internet use. Full details of 

the survey methodology can be found in Appendix A of the Autumn 2014 Purpose 

Remit Survey UK report.3 

The questionnaire for the Autumn 2014 survey was updated. Main changes included 

new questions for measuring consumption of BBC content, a question about BBC 

iPlayer added to the Digital purpose, and some modifications to the socio-

demographics section (a new question about subjective perceptions of income and a 

modified ethnicity question). More details can be found in Appendix B of the Autumn 

2014 Purpose Remit Survey UK report.4 

1.3 Performance scores, importance scores, and 
performance gaps 

Throughout this report we refer to the statements’ ‘performance scores’, ‘importance 

scores’ and ‘performance gaps’: 

 ‘Performance scores’ reflect the proportion of participants who agreed slightly, 

agreed strongly, or completely agreed with each statement thus indicating that 

the BBC performed well on that priority. 

 ‘Importance scores’ reflect the proportion of participants who thought that a 

statement is quite important, very important, or vital. 

 ‘Performance gaps’ show the difference between a statement’s performance 

score and importance score. For example, if statement received a performance 

score of 57% and an importance score of 65%, it would have a performance 

gap of -8. This provides a measure of where people believe a statement is 

important but the BBC is not performing well on that measure (if the 

performance gap is negative), or if the perception is that the BBC is performing 

well on a statement but it isn’t important (if the performance gap is positive). 

 

                                                           
3
 Jessop, C and Speight, S. (2014), ‘Purpose Remit Survey UK report: Autumn 2014’, available at 

www.bbc.co.uk/bbctrust/  
4
 Jessop, C and Speight, S. (2014), ‘Purpose Remit Survey UK report: Autumn 2014’, available at 

www.bbc.co.uk/bbctrust/  

http://www.bbc.co.uk/bbctrust/
http://www.bbc.co.uk/bbctrust/
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2 General measures of the BBC’s performance 

Within the PRS there are three general measures of the BBC’s performance: 

 Overall impression of the BBC 

 How much the BBC offers 

 Likelihood to miss the BBC and other broadcasters. 

This chapter examines scores on these measures in the Autumn 2014 survey, how 

they have changed over time, and patterns of association between these measures 

and participants’ nation of residence. 

2.1 Overall impression of the BBC 
When asked to rate the BBC on a scale of 1-10, participants in Scotland gave an 

average score of 6.6. Figure 2:1 shows that this mean overall impression score has not 

changed since the previous wave and is in line with longer-term trend data. 

Figure 2:1 Overall impression of the BBC over time, in Scotland 

 
Bases: All participants in Scotland responding to ‘Overall impression of BBC’ question. Au 08 (156) Sp 09 (182) Au 09 

(181) Sp 10 (176) Au 10 (178) Sp 11 (176) Au 11 (349) Wi 12/13 (386) Au 13 (360) Au 14 (358) 

 

Within the nations of the UK, the average score given by participants continued to vary 

significantly by nation. Participants in Scotland gave the lowest average score (6.6), 

while a significant increase in the average score given by participants in Wales (from 

7.3 to 7.7) meant that they gave the highest average score, followed by those in 

England (7.5) and Northern Ireland (7.2).  
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2.2 How much the BBC offers 
The proportion of participants in Scotland who said that 

the BBC offers ‘quite a bit’, ‘a lot’, or ‘everything I need’ 

did not change significantly from Autumn ‘13 (50%) to 

Autumn ‘14 (49%).  

A slight (but non-significant) drop in Northern Ireland and 

improvement in Wales led to a reversal of the change 

seen at the last wave, with participants in England and 

Wales once again giving higher scores on this measure 

than participants in both Scotland and Northern Ireland 

(Figure 2:2). 

Figure 2:2 How much the BBC offers, by nation 

 
Bases: All participants, Autumn 13: England (1190) Wales (345) Scotland (361) Northern Ireland (355); Autumn 14: 
England (1217) Wales (364) Scotland (359) Northern Ireland (358). 

49%  
said the BBC offers 

‘quite a bit’, ‘a lot’, or 

‘everything I need’ 
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2.3 Likelihood to miss the BBC and other broadcasters if 
they weren’t there 

Seventy-one per cent of participants in Scotland said they would miss the BBC if it 

wasn’t there. This proportion was higher than for any other broadcaster (Figure 2:3). A 

higher proportion of participants agreed they would miss the BBC than STV, which was 

in turn more likely to be missed than Channel 4, followed by Channel 5 and Sky. 

However, although the scores for none of the broadcasters changed significantly since 

Autumn 2013, a slight drop in the proportion of participants in Scotland saying they 

would miss the BBC means that the gap between perceptions of the BBC and other 

broadcasters in Scotland is at its narrowest since the start of the PRS. 

Figure 2:3 Likelihood to miss the BBC and other broadcasters over time, in 
Scotland 

 
Bases: All participants in Scotland. Au 08 (156) Sp 09 (183) Au 09 (181) Sp 10 (178) Au 10 (178) Sp 11 (176) Au 11 

(352) Wi 12/13 (388) Au 13 (361) Au 14 (359) 
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3 Value for Money 

3.1 Overview of perceptions of value for money 
Forty-nine per cent of participants in Scotland agreed that the BBC offers ‘very good’ or 

‘fairly good’ value for money. This did not change significantly from Autumn 2013 and is 

broadly consistent with previous waves, with approximately equal proportions of 

participants in Scotland feeling the BBC offers good or poor value for money (Figure 

3:1). 

Figure 3:1 ‘Value for money’ over time, in Scotland 

 
Bases: All participants in Scotland. Au 08 (156) Sp 09 (183) Au 09 (181) Sp 10 (178) Au 10 (178) Sp 11 (176) Au 11 

(352) Wi 12/13 (388) Au 13 (361) Au 14 (359) 

The proportion of participants agreeing that the BBC offers good value for money 

varied significantly between the four nations. Participants in England and Wales were 

more likely to agree that the BBC offers good value for money (57% and 56% 

respectively) compared to Scotland (49%) and Northern Ireland (43%). 
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4 Creativity: Stimulating creativity and cultural 

excellence 

4.1 Summary of the Creativity purpose 
The BBC’s performance against the Creativity purpose overall has not changed  

significantly in Scotland since the previous survey in Autumn ’13, with an average 

performance score of 56% and average importance score of 62%. 

The Creativity purpose is perhaps the most varied in its performance, containing both 

the highest performing statement of those asked of the entire population (‘The BBC 

makes high quality programmes or online content’) and the second lowest 

(‘Programmes or online content on the BBC sometimes make me want to take part in a 

specific event or activity’) in the PRS in Scotland. 

Although the Creativity purpose improved its performance somewhat in six of its eight 

constituent statements, none improved significantly since the previous wave. 

Figure 4:1 summarises the performance scores and performance gaps of the 

statements in the Creativity purpose at this wave. It also indicates whether or not the 

performance scores of each statement have changed significantly since Autumn ’13; a 

black bar indicates that there has been no significant change, and an upward or 

downward arrow indicates that there has been a significant increase or decrease in the 

performance score of that statement. 

Figure 4:1 Creativity purpose: all statements 

 
Base: All participants in Scotland, Autumn ’14 (359) 

Having also historically given relatively poor performance scores, participants in 

Scotland continued to give scores lower than the other nations in the Creativity 

purpose. An increase in the scores given by participants in Wales meant that they and 

participants in England tended to give the highest performance scores in the Creativity 

purpose (mean scores of 64% and 63%), while participants in Northern Ireland typically 

gave slightly lower scores (mean score of 61%). 
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4.2 ‘The BBC has lots of fresh and new ideas’ 
Fifty-six per cent of participants in Scotland agreed that the BBC has lots of ‘fresh and 

new ideas’ in Autumn ’14. This was somewhat, but not significantly, higher than the 

score given at this statement in Autumn ’13, and its highest recorded performance 

score since the start of this study (Figure 4:2).  

Although not significant, this increase suggests that the slightly higher scores seen 

since Winter 12/13 compared to historic data may represent real improvement at this 

statement, rather than data fluctuation. 

However, at -15, this statement continued to have the worst performance gap in the 

Creativity purpose identifying it as an ongoing area for improvement. 

Figure 4:2 ‘Fresh & new ideas’ performance/importance and performance 
gaps over time, in Scotland 

 

Au 
2008 

Sp 
2009 

Au 
2009 

Sp 
2010 

Au 
2010 

Sp 
2011 

Au 
2011 

Wi 
12/13 

Au 
2013 

Au 
2014 

-22 -24 -27 -18 -13 -20 -26 -23 -18 -15 
 

Bases: All participants in Scotland. Au 08 (156) Sp 09 (183) Au 09 (181) Sp 10 (178) Au 10 (178) Sp 11 (176) Au 11 

(352) Wi 12/13 (388) Au 13 (361) Au 14 (359) 

The performance score at this statement varied significantly by nation. A significant 

improvement in the score in Wales meant that participants in England and Wales (both 

63%) were more likely to agree that the BBC has lots of fresh and new ideas than 

participants in Scotland (56%) or Northern Ireland (57%). 
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4.3 Creative and distinctive content 
In order to understand more about the public’s views on the BBC’s performance 

against its Creativity purpose, two new questions were added to the questionnaire at 

Winter ‘12/‘13: 

 ‘The BBC makes high quality programmes or online content’ and; 

 ‘The BBC makes programmes and online content that no other broadcaster 

would make’. 

Figure 4:3 shows that there was no significant change in the Scottish public’s opinion of 

the BBC’s performance in the ‘Makes content no other broadcaster would make’ 

measure at Autumn ‘14. This is in contrast with the UK as a whole which has gradually 

improved from 47% to 52% at this statement since Winter 12/13, but matches the 

patterns seen in Scotland in the ‘Fresh and new ideas’ statement over the same time 

period. 

Also like the ‘fresh and new ideas’ statement, this measure has a relatively poor 

performance gap (the second worst in the Creativity purpose), indicating that 

participants in Scotland feel that ‘distinctiveness’ is still a key area for development. 

Reflecting the UK as a whole, perceptions of the BBC’s performance in the ‘high quality 

content’ statement has remained stable at this wave, and at 70% continues to be the 

highest performing statement in the Creativity purpose, and at this wave is the highest 

in the study. 

Figure 4:3 ‘No other broadcaster’ & ‘High quality content’ performance and 
performance gaps over time, in Scotland 

 
Gaps 

 
Wi 

12/13 
Au 

2013 
Au 

2014 

 Wi 
12/13 

Au 
2013 

Au 
2014 

  -15 -16 -12  -8 -8 -4 
 

Bases: All participants in Scotland. Winter 12/13 (388) Autumn 13 (361) Autumn 14 (359) 
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The performance scores for both of these statements vary somewhat between the 

nations (although this variation is slightly short of statistical significance for the ‘no 

other broadcaster’ statement). A slight increase in the ‘high quality content’ and 

significant increase in the ‘no other broadcaster’ statements’ performance scores in 

Wales means that participants in Wales now tend to give the highest scores in these 

statements, followed by participants in England and Northern Ireland. Participants in 

Scotland continued to give lower scores than the other nations at both of these 

statements (Figure 4:4). 

Figure 4:4 ‘Distinctiveness’ & ‘Quality’ by nation 

 
Bases: All participants, Autumn 14: England (1217) Wales (364) Scotland (359) Northern Ireland (358). 
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5 Citizenship: Sustaining citizenship and civil 

society 

5.1 Summary of the Citizenship purpose 
Statements in the Citizenship purpose received an average performance score of 57% 

from participants in Scotland, and consistently performed around average compared 

with statements measuring the other Public Purposes.  

Overall, perceptions of the BBC’s performance against the Citizenship purpose did not 

change since the last wave in Scotland (when the average performance score for this 

purpose was also 57%), and none of the purpose’s constituent statements’ 

performance scores changed significantly from the previous wave (Figure 5:1). 

Figure 5:1 Citizenship purpose: all statements 

 
Base: All participants in Scotland, Autumn ’14 (359) 

Participants from England, Wales, Scotland and Northern Ireland gave similar average 

importance scores for the statements in the Citizenship purpose (68%, 71%, 68%, and 

67% respectively). However, participants in Scotland tended to give lower performance 

scores (57%) in this purpose than participants in the other nations (England: 64%; 

Wales: 66%; Northern Ireland: 67%), and therefore there was a bigger performance 

gap in Scotland than in the other nations. 

In the Citizenship purpose, participants from Scotland had a more negative average 
performance gap (-11) than participants from England (-4), Wales (-5), or Northern 
Ireland (0). 
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5.2 ‘The BBC provides high quality independent 
journalism’ 

Fifty-six per cent of participants in Scotland agreed that the BBC provides high quality 

independent journalism, in line with the score given at the previous wave. Despite not 

changing significantly, a slight drop in the performance score, and slight increase in the 

importance score, meant that participants in Scotland gave this statement its largest 

performance gap since the start of the study for the third consecutive wave (Figure 

5:2).  

Figure 5:2 ‘High quality journalism’ performance/importance and 
performance gaps over time, in Scotland 

 
Au 

2008 
Sp 

2009 
Au 

2009 
Sp 

2010 
Au 

2010 
Sp 

2011 
Au 

2011 
Wi 

12/13 
Au 

2013 
Au 

2014 

-13 -2 -9 -9 -6 -9 -8 -13 -18 -21 
 

Bases: All participants in Scotland. Au 08 (156) Sp 09 (183) Au 09 (181) Sp 10 (178) Au 10 (178) Sp 11 (176) Au 11 

(352) Wi 12/13 (388) Au 13 (361) Au 14 (359)  

Performance scores at this statement varied significantly by nation, with a significant 

increase in the performance score in Wales meaning that participants in Northern 

Ireland and Wales gave the highest scores (71% and 69% respectively), closely 

followed by those in England (66%), but participants in Scotland gave scores 

substantially lower (56%). 

This pattern was also translated into the performance gaps as the four nations all gave 

similar importance scores, meaning the performance gap in Scotland (-21) was 

substantially larger than in England (-9), Wales (-8) or Northern Ireland (-4). 
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5.3 Understanding regional, national, and international 
politics 

Participants’ perceptions of how the BBC helps them understand politics varied 

significantly by nation. Participants in Scotland were consistently the least likely to 

agree that the BBC helped them understand politics. The relative positions of the other 

three nations varied by statement (Table 5.1). 

Table 5.1 Performance scores for ‘understanding politics’ statements, 

by nation 

Statement Nation 

 England Wales Scotland 
Northern 
Ireland 

The BBC helps me understand UK-
wide politics 

67% 71% 58% 68% 

The BBC helps me understand politics 
in Europe 

60% 59% 51% 59% 

The BBC helps me understand politics 
in my nation/region 

59% 64% 55% 69% 

The BBC helps me understand politics 
in the other nations of the UK 

61% 66% 55% 65% 

Unweighted bases 1217 364 359 358 

Bases: All participants, Autumn ‘14 (2298) 

At the last wave, within the context of the Scottish referendum, the proportion of 

participants in Scotland agreeing that ‘The BBC helps me understand politics in my 

nation/region’ dropped significantly. Figure 5:3 shows that this score has recovered 

somewhat at this wave, although it remains lower than in Winter 12/13. Also, as the 

importance score has remained high, the performance gap has remained larger than 

the longer-term trend figure. 

Figure 5:3 ‘Understanding politics in Scotland’ performance/importance and 
performance gaps over time 

 
Bases: All participants in Scotland, Au 08 (156) Sp 09 (183) Au 09 (181) Sp 10 (178) Au 10 (178) Sp 11 (176) Au 11 

(352) Wi 12/13 (388) Au 13 (361) Au 14 (359) 
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This seems to contrast with data from the other nations of UK who give more positive 

scores. Figure 5:4 shows that the proportion of participants outside of Scotland 

agreeing that the BBC helps them to understand politics in other nations of the UK has 

increased during the run-up to the Scottish referendum from 54% in Winter ‘12/’13 to 

62% in Autumn ’14. For respondents in the rest of the UK this question does not 

explicitly focus on Scotland, however we believe it is likely that coverage of Scotland 

was at the front of many participants’ minds.  The performance score given by 

participants in Scotland for the same measure fell from 58% to 55% over the same time 

period, suggesting that the improvement for the rest of the UK may be a reflection of 

their views on coverage of Scotland. 

Figure 5:4 ‘Understanding politics in other nations of UK’ performance and 
performance gaps from participants outside Scotland over time 

 

Bases: All participants outside of Scotland, Au 08 (961) Sp 09 (959) Au 09 (958) Sp 10 (934) Au 10 (962) Sp 11 (957) 

Au 11 (1885) Wi 12/13 (2221) Au 13 (1890) Au 14 (1939) 
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6 Global: Bringing the UK to the world and the 

world to the UK 

The Global purpose was the best performing purpose in the PRS in Scotland, with its 

statements receiving an average performance score of 63%. It was also considered the 

most important statement, with an average importance score of 74%. 

Performance scores for all three of the statements that make up the Global purpose 

dropped somewhat since the previous wave, although only one, ‘The BBC helps me 

understand what is going on in the wider world, such as international news and events’, 

dropped significantly (Figure 6:1). 

Figure 6:1 Global purpose: all statements 

 
Base: All participants in Scotland, Autumn ’14 (359) 

Slight changes at this wave meant that the performance scores for all three of the 

Global purpose’s constituent statements varied significantly by nation, where only 

‘presents a positive image’ did in Autumn ’13.  

The slight drops in the performance scores given by participants in Scotland at this 

purpose meant that they gave the lowest scores for all three statements. Participants in 

England and Wales gave the highest scores for the ‘understand what is going on in the 

world’ statement, while participants in England & Northern Ireland gave the highest 

scores for the ‘understand cultures from around the world’ and ‘presents a positive 

image’ statements (Table 6.1). 

Table 6.1 Performance scores for Global purpose statements, by nation 

Statement Nation 

 England Wales Scotland 
Northern 
Ireland 

The BBC helps me understand what is going on in the 
wider world, such as international news and events 

79% 77% 69% 74% 

The BBC helps me understand the cultures and 
lifestyles of people from around the world 

74% 72% 63% 76% 

The BBC is good at presenting a positive image of the 
UK to the rest of world 

70% 63% 58% 67% 

Unweighted bases 1217 364 359 358 

Bases: All participants, Autumn ‘14 (2298) 
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7 Nations, regions, and communities: 

Representing the UK, its nations, regions and 

communities 

7.1 Summary of the Nations, regions, and communities 
purpose 

The Nations, regions, and communities (NRC) purpose was the worst performing 

purpose in the PRS in Scotland, with its statements receiving an average performance 

score of 47%.5 As this purpose was also considered relatively important by many 

participants, it had an average performance gap of -16, the largest of any purpose. This 

identifies this purpose as a key area for improvement. 

Perceptions of the BBC’s performance against this purpose overall did not change 

significantly since Autumn 2013 in Scotland (when the average performance score for 

this purpose was 46%), and none of the purpose’s constituent statements’ performance 

scores changed significantly from the previous wave (Figure 7:1). 

Figure 7:1 Nations, regions, and communities purpose: statements asked of 
full sample 

 
Base: All participants in Scotland, Autumn ’14 (359) 

Performance scores did tend to vary significantly by nation in this purpose, with 

participants in England and/or Northern Ireland typically giving the highest performance 

scores (average scores of 55% and 54%), followed by participants in Wales (52%), and 

then Scotland (47%). 

                                                           
5
 Excluding the ‘my minority language’, ‘representing my ethnicity’ and ‘representing my faith’ statements which were not 

asked of the full sample and have been omitted due to small sample size 
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7.2 ‘BBC [nation/region] provides programmes and online 
content that is for people like me’ 

The proportion of participants in Scotland agreeing that BBC Scotland provides content 

for people like them did not change significantly since Autumn 2013 (increasing slightly 

from 54% to 57%). 

This stability in Scotland was not consistent across the UK. Figure 7:2 shows that while 

scores in Scotland and Wales remained relatively stable, participants in England 

increased their performance scores somewhat at this wave, and the performance score 

given by participants in Northern Ireland dropped. 

Figure 7:2 Performance scores of ‘content for people like me’ by nation, 
over time 

 
Bases: All participants, Autumn 13: England (1190) Wales (345) Scotland (361) Northern Ireland (355); Autumn 14: 
England (1217) Wales (364) Scotland (359) Northern Ireland (358). 
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7.3 Representing the UK nations & regions in news and 
drama 

The proportion of participants in Scotland agreeing that the BBC is good at 

representing their region in its news content (48%) or in its drama and entertainment 

content (51%) did not change significantly from the previous wave.  

Around half of participants in Scotland agreed the BBC is good at representing life 
in their region to the rest of the UK, both its main UK news and current affairs 
content (48%) and in its drama and entertainment programming (51%). 

 

Both statements varied significantly by nation, with participants in England and 

Northern Ireland giving the highest performance scores in both statements, and 

participants in Scotland giving the lowest. A non-significant increase in the performance 

score given by participants in Wales at the ‘representation in drama & entertainment’ 

statement meant that it was similar to that given in England and Northern Ireland, while 

it remained somewhat lower (but still higher than Scotland) in the ‘representation in 

new/current affairs’ statement (Figure 7:3). 

Figure 7:3 Performance scores in ‘Representing my nation/region in 
news/drama’ by nation over time 

 

Bases: All participants, Autumn 13: England (1190) Wales (345) Scotland (361) Northern Ireland (355); Autumn 13: 

England (1217) Wales (364) Scotland (359) Northern Ireland (358) 
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7.4 Supporting minority languages 
The proportion of participants in Scotland agreeing that the BBC supports languages 

other than English in its programming did not change significantly from Autumn 2013, 

dropping slightly from 55% to 54% - a similar proportion to the other nations (England: 

53%, Wales: 56%, Northern Ireland: 54%). 

When asked specifically about the Scots language6, 44% of participants in Scotland 

who speak Scots agreed that the BBC supports the Scots language in its programming 

and other content. This compared with 61% of those in Wales who speak Welsh, and 

44% of those in Northern Ireland who speak Irish/Ulster Scots that agreed the BBC 

supports their minority languages.7  With an importance score of 68%, Scots speakers 

in Scotland have a relatively large performance gap of -24 at this statement. 

 

                                                           
6
 Due to small sample sizes (n=10), perceptions of Scottish Gaelic speakers in Scotland could not be looked at 

separately  
7
 These estimates should be treated with caution due to small sample sizes (Welsh speakers in Wales: 132; Scots 

speakers in Scotland: 117; Irish/Ulster Scots speakers in Northern Ireland: 40) 
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8 Education: Promoting education and learning 

8.1 Summary of the Education purpose 
The Education purpose is measured by two statements. It was the second-best 

performing and second-most important purpose in the PRS in Scotland, with its 

statements receiving an average performance score of 62% and an average 

importance score of 72%. 

The performance scores for both of this purpose’s statements dropped at this wave in 

Scotland, significantly in one: ‘I have learned new things while enjoying programmes or 

content on the BBC’ (Figure 8:1). 

Figure 8:1 Education: all statements 

 
Base: All participants in Scotland, Autumn ’14 (359) 

The performance scores for both constituent statements measuring the Education 

purpose varied significantly by nation, but not in a consistent pattern. The significant 

drop in Scotland meant that participants there now gave the lowest performance for the 

‘learned new things’ statement (64%), behind Northern Ireland (72%), while 

participants in England and Wales gave the highest performance scores (74% and 

75% respectively) (Figure 8:2). 

Figure 8:2 Performance scores in ‘learned new things’ by nation over time 

 
Bases: All participants, Autumn 13: England (1190) Wales (345) Scotland (361) Northern Ireland (355);  

Autumn 14: England (1217) Wales (364) Scotland (359) Northern Ireland (358) 
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For the ‘helps children/teens with what they learn at school/college’ statement, 

participants in Northern Ireland gave the highest performance score (74%), followed by 

participants in England (67%), with those in Wales and Scotland giving the lowest 

scores (59% and 61%). However, if you only include responses from participants with 

children aged 18 or under or that age themselves, this pattern changes and the 

performance scores at this statement no longer vary significantly by nation. 

Figure 8:3 Performance scores in ‘helps children/teens with what they learn, 
by nation 

 
Bases: All participants, Autumn 14: England (1217) Wales (364) Scotland (359) Northern Ireland (358); All participants 

aged 18 or under or responsible for someone aged 18 or under: England (423) Wales (109) Scotland (108) Northern 

Ireland (113) 
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9 Digital: Delivering to the public the benefits of 

emerging communications technologies and 

services 

9.1 Summary of the Digital purpose 
The Digital purpose had the second-poorest average performance score (54%) and the 

lowest average importance score (55%) of the purposes in the PRS in Scotland. This is 

partially due to these questions not necessarily being applicable to those who do not 

use the referenced technology, so being less likely to receive a positive (or negative) 

response.8 

As technology becomes more pervasive, the Digital purpose has become more 

relevant, and its performance and importance scores in Scotland have gradually 

improved over time. However, at this wave, performance scores from participants in 

Scotland did not significantly improve in any of the four constituent statements that 

were included at Autumn ’13. (Figure 9:1). 

Figure 9:1 Digital: all statements9 

 
Base: All participants in Scotland, Autumn ’14 (359) 

As at previous waves, participants in England and Northern Ireland tended to give 

better performance scores in this purpose than those in Wales or Scotland, although 

this varied between statements. 

                                                           
8
 For example, participants who do not use the radio are more likely to neither agree nor disagree on the statement ‘The 

BBC provides quality content that I find enjoyable or useful on DAB digital radio’. Since the performance & importance 
scores are based on the entire sample, and not just radio users, this keeps the scores for this statement lower. 
9
 As a new statement at this wave, the performance score for the statement ‘The BBC provides quality content that I find 

enjoyable or useful on BBC iPlayer’ cannot be compared with last wave, so is marked with a star. 
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9.2 ‘The BBC provides quality content that I find enjoyable 
or useful on mobile phones and tablets’ 

Although not increasing significantly, the proportion of participants in Scotland agreeing 

that the BBC provides quality content via mobile and tablet devices increased 

somewhat from 47% in Autumn ‘13 to 52% in Autumn ’14 - up from 14% in Spring 2011 

(Figure 9:2).  

Figure 9:2 ‘Quality content on mobiles and tablets’ performance and 
performance gaps over time, in Scotland 

 
 

Au 
2008 

Sp 
2009 

Au 
2009 

Sp 
2010 

Au 
2010 

Sp 
2011 

Au 
2011 

Wi 
12/13 

Au 
2013 

Au 
2014 

-4 1 -4 4 -4 -12 -5 -9 -6 -3 
 

Bases: All participants in Scotland, Au 08 (156) Sp 09 (183) Au 09 (181) Sp 10 (178) Au 10 (178) Sp 11 (176) Au 11 

(352) Wi 12/13 (388) Au 13 (361) Au 14 (359) 

The performance scores at this statement varied significantly by nation. Participants in 

England gave the highest scores (58%) followed by those in Northern Ireland (55%), 

Scotland (52%) and Wales (49%).  

9.3  ‘The BBC provides quality content that I find 
enjoyable or useful on BBC iPlayer’ 

A new statement was added to the Digital purpose at this wave to measure the public’s 

perceptions of the content delivered through BBC iPlayer. 61% of participants in 

Scotland agreed that the BBC provides quality content that they find enjoyable or 

useful on BBC iPlayer, and 63% felt that it was important, giving this statement a 

performance gap of -2.  

Unlike the Digital purpose as a whole, the performance scores at this statement did not 

vary significantly between the four nations. 
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Appendix A. Full listing of personal importance, 

performance and performance gap scores 

Appendix Table A:1 General measures of the BBC’s performance, 2008-2014 

General measure Wave Score 

Mean ‘overall impression’ score (1-10) 
 
 

Autumn ‘08 6.2 

Spring ‘09 6.5 

Autumn ‘09 6.4 

Spring ‘10 6.4 

Autumn ‘10 6.4 

Spring ‘11 6.2 

Autumn ‘11 6.7 

Winter 12/13 7.1 

Autumn ‘13 6.6 

Autumn ‘14 6.6 

% agreeing the BBC offers a bit, a lot, or everything I 
need 
 

Autumn ‘08 n/a 

Spring ‘09 n/a 

Autumn ‘09 n/a 

Spring ‘10 n/a 

Autumn ‘10 n/a 

Spring ‘11 n/a 

Autumn ‘11 n/a 

Winter 12/13 51% 

Autumn ‘13 50% 

Autumn ‘14 49% 

% likely to miss the BBC if it wasn’t there Autumn ‘08 85% 

Spring ‘09 77% 

Autumn ‘09 80% 

Spring ‘10 80% 

Autumn ‘10 74% 

Spring ‘11 73% 

Autumn ‘11 79% 

Winter 12/13 82% 

Autumn ‘13 74% 

Autumn ‘14 71% 

% saying the BBC offers ‘fairly good’ or ‘good’ value for 
money 

Autumn ‘08 50% 

Spring ‘09 48% 

Autumn ‘09 53% 

Spring ‘10 44% 

Autumn ‘10 43% 

Spring ‘11 52% 

Autumn ‘11 48% 



 

 

28 NatCen Social Research | Purpose Remit Survey in Scotland 

 

Appendix Table A:1 General measures of the BBC’s performance, 2008-2014 

Winter 12/13 50% 

Autumn ‘13 49% 

Autumn ‘14 49% 

 

Appendix Table A:2 Creativity purpose, 2008-2014 

Statement 
Wave 

Performance 
(%) 

Importance 
(%) 

Gap 

Average for Creativity purpose Autumn ‘08 51 60 -9 

Spring ‘09 55 62 -7 

Autumn ‘09 49 61 -11 

Spring ‘10 52 54 -2 

Autumn ‘10 47 54 -7 

Spring ‘11 49 57 -8 

Autumn ‘11 55 62 -7 

Winter 12/13 57 67 -10 

Autumn ‘13 54 63 -9 

Autumn ‘14 56 62 -5 

The BBC has lots of fresh and new ideas Autumn ‘08 50 71 -22 

Spring ‘09 51 74 -24 

Autumn ‘09 43 71 -27 

Spring ‘10 44 63 -18 

Autumn ‘10 48 62 -13 

Spring ‘11 48 68 -20 

Autumn ‘11 48 74 -26 

Winter 12/13 54 77 -23 

Autumn ‘13 51 69 -18 

Autumn ‘14 56 71 -15 

The BBC makes programmes or online 
content that no other broadcaster would 
make 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 48 63 -15 

Autumn ‘13 44 60 -16 

Autumn ‘14 46 58 -12 

The BBC makes high quality 
programmes or online content 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 
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Appendix Table A:2 Creativity purpose, 2008-2014 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 75 82 -8 

Autumn ‘13 70 78 -8 

Autumn ‘14 70 74 -4 

The BBC introduces me to new 
presenters, actors, writers, and musical 
artists from the UK 
 
[2009: The BBC introduces me to new 
UK talent (such as presenters, actors,, 
writers and musical artists)] 

Autumn ‘08 47 55 -8 

Spring ‘09 58 60 -1 

Autumn ‘09 48 55 -8 

Spring ‘10 54 55 -1 

Autumn ‘10 46 51 -5 

Spring ‘11 49 53 -4 

Autumn ‘11 56 54 1 

Winter 12/13 52 56 -4 

Autumn ‘13 54 56 -2 

Autumn ‘14 55 56 0 

The BBC provides programmes and 
online content which cover a wide range 
of cultural activities, for example music, 
theatre, and sports 
 
[2008-2011: The BBC provides 
programmes and online content that 
cover a wide range of cultural and 
creative activities] 

Autumn ‘08 61 59 1 

Spring ‘09 65 63 2 

Autumn ‘09 60 62 -2 

Spring ‘10 62 59 3 

Autumn ‘10 60 60 0 

Spring ‘11 54 58 -4 

Autumn ‘11 67 65 2 

Winter 12/13 71 74 -2 

Autumn ‘13 71 70 0 

Autumn ‘14 68 70 -2 

Programmes or online content on the 
BBC sometimes make me want to take 
part in a specific event or activity 

Autumn ‘08 40 42 -1 

Spring ‘09 46 48 -1 

Autumn ‘09 37 42 -6 

Spring ‘10 42 37 6 

Autumn ‘10 27 33 -6 

Spring ‘11 38 39 -1 

Autumn ‘11 39 43 -5 

Winter 12/13 35 34 1 

Autumn ‘13 32 36 -4 

Autumn ‘14 37 39 -2 

The BBC has a wide range of enjoyable 
and entertaining programmes and online 
content 

Autumn ‘08 64 72 -8 

Spring ‘09 70 76 -6 

Autumn ‘09 66 75 -9 

Spring ‘10 61 64 -3 

Autumn ‘10 66 73 -7 

Spring ‘11 61 70 -9 

Autumn ‘11 68 75 -7 
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Appendix Table A:2 Creativity purpose, 2008-2014 

Winter 12/13 67 82 -15 

Autumn ‘13 66 77 -11 

Autumn ‘14 68 74 -6 

The BBC helps me enjoy my interests, 
hobbies and passions 

Autumn ‘08 45 59 -14 

Spring ‘09 42 52 -10 

Autumn ‘09 43 59 -17 

Spring ‘10 50 47 3 

Autumn ‘10 36 46 -10 

Spring ‘11 44 54 -10 

Autumn ‘11 52 59 -7 

Winter 12/13 51 64 -13 

Autumn ‘13 47 58 -11 

Autumn ‘14 52 54 -2 

 

Appendix Table A:3 Citizenship purpose, 2008-2014 

Statement 
Wave 

Performance 
(%) 

Importance 
(%) 

Gap 

Average for Citizenship purpose Autumn ‘08 57 64 -7 

Spring ‘09 61 62 0 

Autumn ‘09 59 61 -2 

Spring ‘10 56 56 1 

Autumn ‘10 58 61 -4 

Spring ‘11 54 63 -9 

Autumn ‘11 62 66 -4 

Winter 12/13 61 68 -6 

Autumn ‘13 57 68 -11 

Autumn ‘14 57 68 -11 

The BBC provides high quality 
independent journalism 

Autumn ‘08 61 74 -13 

Spring ‘09 69 72 -2 

Autumn ‘09 60 69 -9 

Spring ‘10 60 69 -9 

Autumn ‘10 61 67 -6 

Spring ‘11 61 70 -9 

Autumn ‘11 67 75 -8 

Winter 12/13 63 75 -13 

Autumn ‘13 57 75 -18 

Autumn ‘14 56 77 -21 

The BBC makes news and current 
affairs and other topical issues 
interesting to me 

Autumn ‘08 61 67 -6 

Spring ‘09 70 70 0 

Autumn ‘09 62 68 -6 

Spring ‘10 65 58 7 

Autumn ‘10 65 67 -2 
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Appendix Table A:3 Citizenship purpose, 2008-2014 

Spring ‘11 68 70 -1 

Autumn ‘11 71 72 -1 

Winter 12/13 69 73 -4 

Autumn ‘13 63 73 -10 

Autumn ‘14 63 73 -9 

BBC coverage of the news and current 
affairs has got me talking about them 

Autumn ‘08 50 58 -9 

Spring ‘09 64 56 8 

Autumn ‘09 53 52 1 

Spring ‘10 58 52 7 

Autumn ‘10 54 55 0 

Spring ‘11 53 61 -8 

Autumn ‘11 64 61 2 

Winter 12/13 59 60 -1 

Autumn ‘13 61 60 1 

Autumn ‘14 62 60 2 

The BBC helps me understand UK-wide 
politics 

Autumn ‘08 61 62 -1 

Spring ‘09 68 62 5 

Autumn ‘09 66 65 1 

Spring ‘10 58 57 0 

Autumn ‘10 61 63 -2 

Spring ‘11 55 62 -8 

Autumn ‘11 63 64 -1 

Winter 12/13 63 69 -6 

Autumn ‘13 60 69 -9 

Autumn ‘14 58 70 -12 

The BBC helps me understand politics in 
Europe 

Autumn ‘08 52 53 -1 

Spring ‘09 52 52 0 

Autumn ‘09 51 54 -3 

Spring ‘10 42 49 -7 

Autumn ‘10 50 53 -3 

Spring ‘11 42 53 -11 

Autumn ‘11 53 61 -8 

Winter 12/13 55 60 -4 

Autumn ‘13 52 62 -10 

Autumn ‘14 51 61 -10 

The BBC helps me understand politics in 
my nation/region 

Autumn ‘08 57 70 -13 

Spring ‘09 55 65 -10 

Autumn ‘09 60 63 -3 

Spring ‘10 57 56 0 

Autumn ‘10 54 64 -11 

Spring ‘11 52 67 -15 

Autumn ‘11 60 69 -9 
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Appendix Table A:3 Citizenship purpose, 2008-2014 

Winter 12/13 64 74 -10 

Autumn ‘13 51 71 -20 

Autumn ‘14 55 73 -18 

The BBC helps me understand politics in 
the other nations of the UK 

Autumn ‘08 57 61 -4 

Spring ‘09 52 56 -4 

Autumn ‘09 58 56 2 

Spring ‘10 56 51 5 

Autumn ‘10 57 60 -3 

Spring ‘11 45 58 -13 

Autumn ‘11 57 62 -6 

Winter 12/13 58 64 -6 

Autumn ‘13 53 63 -10 

Autumn ‘14 55 64 -9 

 

Appendix Table A:4 Global purpose, 2008-2014 

Statement 
Wave 

Performance 
(%) 

Importance 
(%) 

Gap 

Average for Global Purpose Autumn ‘08 68 72 -4 

Spring ‘09 79 78 1 

Autumn ‘09 66 69 -4 

Spring ‘10 73 70 3 

Autumn ‘10 63 70 -6 

Spring ‘11 66 69 -4 

Autumn ‘11 78 77 1 

Winter 12/13 70 79 -9 

Autumn ‘13 69 76 -7 

Autumn ‘14 63 74 -10 

The BBC helps me understand what is 

going on in the wider world, such as 

international news and events 

Autumn ‘08 68 76 -7 

Spring ‘09 84 82 2 

Autumn ‘09 68 73 -4 

Spring ‘10 76 73 3 

Autumn ‘10 66 71 -6 

Spring ‘11 71 72 -1 

Autumn ‘11 78 77 1 

Winter 12/13 79 85 -6 

Autumn ‘13 76 81 -5 

Autumn ‘14 69 76 -8 

The BBC helps me understand the 
cultures and lifestyles of people from 
around the world 
 
[2008-2011: The BBC helps me 
understand and appreciate the cultures 
and lifestyles of people from around the 

Autumn ‘08 67 69 -1 

Spring ‘09 74 74 0 

Autumn ‘09 64 66 -3 

Spring ‘10 70 67 3 

Autumn ‘10 60 68 -7 
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Appendix Table A:4 Global purpose, 2008-2014 

world] Spring ‘11 60 66 -6 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 70 75 -5 

Autumn ‘13 68 76 -7 

Autumn ‘14 63 74 -11 

The BBC is good at presenting a positive 
image of the UK to the rest of the world 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 61 75 -15 

Autumn ‘13 63 72 -10 

Autumn ‘14 58 70 -13 

 

Appendix Table A:5 Nations, regions and communities purpose, 2008-2014 

Statement 
Wave 

Performance 
(%) 

Importance 
(%) 

Gap 

Average for Nations, regions, and 
communities purpose 
 
[Excluding statements not asked of the 
full sample] 

Autumn ‘08 47 53 -6 

Spring ‘09 46 52 -6 

Autumn ‘09 45 50 -5 

Spring ‘10 39 45 -6 

Autumn ‘10 43 52 -9 

Spring ‘11 40 47 -7 

Autumn ‘11 44 52 -8 

Winter 12/13 48 63 -14 

Autumn ‘13 46 63 -17 

Autumn ‘14 47 62 -16 

The BBC is good at representing life in 
my nation/region to the rest of the UK in 
its main UK news and current affairs 
programmes and online content 
 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 48 76 -28 

Autumn ‘13 47 74 -27 

Autumn ‘14 48 72 -24 

The BBC is good at representing life in 
my nation/region to the rest of the UK in 
its drama, documentaries, and other 
entertainment programmes and online 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 
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Appendix Table A:5 Nations, regions and communities purpose, 2008-2014 

content 
 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 49 74 -25 

Autumn ‘13 49 73 -23 

Autumn ‘14 51 71 -20 

My regional BBC  content provides 
programmes and content that is for 
people like me 
 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 62 79 -16 

Autumn ‘13 54 74 -21 

Autumn ‘14 57 74 -18 

The BBC helps me feel more involved 
and interested in my local community 

Autumn ‘08 27 48 -21 

Spring ‘09 30 51 -21 

Autumn ‘09 31 48 -17 

Spring ‘10 22 41 -19 

Autumn ‘10 25 51 -26 

Spring ‘11 30 49 -19 

Autumn ‘11 28 50 -22 

Winter 12/13 30 46 -15 

Autumn ‘13 32 49 -17 

Autumn ‘14 32 49 -17 

The BBC improves my understanding of 
religions and other beliefs 
 
[2008-2011: The BBC raises my 
awareness and understanding of 
different religious and other beliefs] 
 

Autumn ‘08 53 59 -5 

Spring ‘09 47 51 -4 

Autumn ‘09 48 53 -5 

Spring ‘10 39 47 -8 

Autumn ‘10 45 51 -5 

Spring ‘11 40 43 -3 

Autumn ‘11 45 53 -8 

Winter 12/13 38 47 -9 

Autumn ‘13 40 49 -9 

Autumn ‘14 38 48 -10 

The BBC is good at representing my 
religion* 
 
*Only asked of participants who said 
they followed a particular faith  

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 
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Appendix Table A:5 Nations, regions and communities purpose, 2008-2014 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 33 58 -25 

Autumn ‘13 37 60 -23 

Autumn ‘14 38 55 -17 

The BBC is good at representing my 
ethnic group* 
 
*Only asked of participants from black or 
minority ethnic backgrounds 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 * * * 

Autumn ‘13 * * * 

Autumn ‘14 [33] [44] [-11] 

The BBC supports the native languages 
of the UK other than English with 
programming and other content 
 
[2008-2011: The BBC supports the 
indigenous languages…] 

Autumn ‘08 62 52 10 

Spring ‘09 62 54 7 

Autumn ‘09 57 50 7 

Spring ‘10 57 47 10 

Autumn ‘10 59 55 5 

Spring ‘11 50 50 0 

Autumn ‘11 59 53 6 

Winter 12/13 61 55 6 

Autumn ‘13 55 60 -6 

Autumn ‘14 54 59 -6 

The BBC supports my native language 
with programming and other content* 
 
*Only including participants who speak 
Scots/Scottish Gaelic 

Autumn ‘08 60 69 -9 

Spring ‘09 [51] [66] [-15] 

Autumn ‘09 * * * 

Spring ‘10 [44] [49] [-5] 

Autumn ‘10 [60] [74] [-14] 

Spring ‘11 64 73 -9 

Autumn ‘11 59 69 -10 

Winter 12/13 69 75 -7 

Autumn ‘13 51 73 -22 

Autumn ‘14 46 69 -23 

 

Appendix Table A:6 Education purpose, 2008-2014 

Statement 
Wave 

Performance 
(%) 

Importance 
(%) 

Gap 

Average for Education Purpose Autumn ‘08 70 79 -9 

Spring ‘09 69 75 -6 

Autumn ‘09 68 74 -6 
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Appendix Table A:6 Education purpose, 2008-2014 

Spring ‘10 68 70 -2 

Autumn ‘10 67 76 -9 

Spring ‘11 59 67 -9 

Autumn ‘11 67 73 -7 

Winter 12/13 67 75 -9 

Autumn ‘13 68 74 -6 

Autumn ‘14 62 72 -9 

I have learned new things from 

programmes or online content on the 

BBC 

 

[2008-2011: I have learned new things 

while enjoying programmes or content 

on the BBC] 

Autumn ‘08 70 77 -7 

Spring ‘09 73 76 -3 

Autumn ‘09 73 71 1 

Spring ‘10 75 70 5 

Autumn ‘10 76 77 -2 

Spring ‘11 63 66 -4 

Autumn ‘11 73 74 -2 

Winter 12/13 73 78 -5 

Autumn ‘13 71 75 -3 

Autumn ‘14 64 72 -8 

The BBC helps children/teens with what 
they learn at school/college 

Autumn ‘08 70 81 -11 

Spring ‘09 65 75 -10 

Autumn ‘09 63 76 -13 

Spring ‘10 60 70 -10 

Autumn ‘10 58 75 -17 

Spring ‘11 55 68 -13 

Autumn ‘11 61 72 -11 

Winter 12/13 61 73 -12 

Autumn ‘13 64 73 -9 

Autumn ‘14 61 72 -11 

 

Appendix Table A:7 Digital purpose, 2008-2014 

Statement 
Wave 

Performance 
(%) 

Importance 
(%) 

Gap 

Average for Digital purpose Autumn ‘08 29 29 0 

Spring ‘09 32 32 1 

Autumn ‘09 42 36 6 

Spring ‘10 35 26 9 

Autumn ‘10 37 32 6 

Spring ‘11 27 29 -2 

Autumn ‘11 40 37 4 

Winter 12/13 53 56 -3 

Autumn ‘13 51 55 -4 

Autumn ‘14 54 55 -1 

The BBC provides quality content that I Autumn ‘08 46 46 0 
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Appendix Table A:7 Digital purpose, 2008-2014 

find enjoyable or useful on the internet Spring ‘09 41 38 3 

Autumn ‘09 51 26 25 

Spring ‘10 46 20 26 

Autumn ‘10 50 26 24 

Spring ‘11 43 26 17 

Autumn ‘11 55 34 21 

Winter 12/13 67 68 -1 

Autumn ‘13 64 66 -2 

Autumn ‘14 64 62 2 

The BBC provides quality content that I 
find enjoyable or useful on mobile 
phones and tablets* 
 
* ‘tablets’ was added to this question at 
the winter ‘12/’13 wave 

Autumn ‘08 11 15 -4 

Spring ‘09 19 18 1 

Autumn ‘09 22 26 -4 

Spring ‘10 24 20 4 

Autumn ‘10 22 26 -4 

Spring ‘11 14 26 -12 

Autumn ‘11 30 34 -5 

Winter 12/13 45 55 -9 

Autumn ‘13 47 53 -6 

Autumn ‘14 52 55 -3 

The BBC provides quality content that I 
find enjoyable or useful on DAB digital 
radio 

Autumn ‘08 26 28 -2 

Spring ‘09 33 31 1 

Autumn ‘09 39 40 0 

Spring ‘10 29 27 2 

Autumn ‘10 35 33 2 

Spring ‘11 20 28 -8 

Autumn ‘11 32 34 -1 

Winter 12/13 43 43 0 

Autumn ‘13 42 46 -4 

Autumn ‘14 45 45 0 

The BBC has helped me make the most 
of new technologies such as interactive 
TV and the internet 

Autumn ‘08 34 29 5 

Spring ‘09 37 39 -3 

Autumn ‘09 55 52 3 

Spring ‘10 42 38 4 

Autumn ‘10 42 42 1 

Spring ‘11 33 38 -5 

Autumn ‘11 45 46 -1 

Winter 12/13 59 60 -1 

Autumn ‘13 51 54 -3 

Autumn ‘14 49 53 -3 

The BBC provides quality content that I 
find enjoyable or useful on BBC iPlayer 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 
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Appendix Table A:7 Digital purpose, 2008-2014 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 n/a n/a n/a 

Autumn ‘13 n/a n/a n/a 

Autumn ‘14 61 63 -2 
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Appendix B. Ranked performance and importance 

scores for all statements 

 Appendix Figure B:1  Ranked overview of performance scores for all 

statements 
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Appendix Figure B:2  Ranked overview of importance scores for all statements  
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Appendix C. Performance in general measures, 

purposes and statements by nation  

Appendix Table C:1 Performance in general measures, by nation 

General measure Nation 

England Wales Scotland 
Northern 
Ireland 

Total 

Mean ‘overall impression’ score (1-10)* 7.5 7.7 6.6 7.2 7.4 

% agreeing the BBC offers a bit, a lot, or everything I need 61% 62% 49% 51% 60% 

% likely to miss the BBC if it wasn’t there 79% 85% 71% 75% 78% 

% saying the BBC offers ‘fairly good’ or ‘good’ value for 
money 

57% 56% 49% 43% 56% 

Unweighted base – Most measures 1217 364 359 358 2298 

*Unweighted base – ‘Overall impression’ 1199 363 358 356 2276 

 

Appendix Table C:2 Statements’ performance scores, by nation 

Statement Nation 

England Wales Scotland 
Northern 
Ireland 

Total 

% % % % % 

Mean Creativity performance 63 64 56 61 62 

The BBC has lots of fresh and new ideas 63 63 56 57 62 

The BBC makes programmes or online content that no 

other broadcaster would make 
52 57 46 52 52 

The BBC makes high quality programmes or online content 76 81 70 75 76 

The BBC introduces me to new presenters, actors, writers, 

and musical artists from the UK 
61 60 55 59 60 

The BBC provides programmes and online content which 

cover a wide range of cultural activities, for example music, 

theatre, and sports 

75 76 68 75 75 

Programmes or online content on the BBC sometimes 

make me want to take part in a specific event or activity 
44 39 37 45 43 

The BBC has a wide range of enjoyable and entertaining 

programmes and online content 
74 77 68 74 73 

The BBC helps me enjoy my interests, hobbies and 

passions 
58 56 52 52 57 

Mean Citizenship performance 64 66 57 67 64 

The BBC provides high quality independent journalism 66 69 56 71 66 

The BBC makes news and current affairs and other topical 

issues interesting to me 
71 72 63 69 71 

BBC coverage of the news and current affairs has got me 

talking about them 
64 63 62 66 63 

The BBC helps me understand UK-wide politics 67 71 58 68 67 

The BBC helps me understand politics in Europe 60 59 51 59 60 

The BBC helps me understand politics in my nation/region 59 64 55 69 59 

The BBC helps me understand politics in the other nations 

of the UK 
61 66 55 65 61 

Mean Global performance 74 71 63 73 73 
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Appendix Table C:2 Statements’ performance scores, by nation 

The BBC helps me understand what is going on in the 

wider world, such as international news and events 
79 77 69 74 78 

The BBC helps me understand the cultures and lifestyles of 

people from around the world 
74 72 63 76 73 

The BBC is good at presenting a positive image of the UK 

to the rest of the world 
70 63 58 67 69 

Mean Nations, regions and communities performance 53 48 44 51 52 

The BBC is good at representing life in my nation/region to 

the rest of the UK in its main UK news and current affairs 

programmes and online content 

61 55 48 61 59 

The BBC is good at representing life in my nation/region to 

the rest of the UK in its drama, documentaries, and other 

entertainment programmes and online content 

60 59 51 62 59 

My regional BBC  content provides programmes and 

content that is for people like me 
65 61 57 62 64 

The BBC helps me feel more involved and interested in my 

local community 
45 37 32 36 43 

The BBC improves my understanding of religions and other 

beliefs 
49 48 38 47 48 

The BBC is good at representing my religion* 45 46 38 48 45 

The BBC is good at representing my ethnic group* 40 * [33] 45 39 

The BBC supports the native languages of the UK other 

than English with programming and other content 
53 56 54 54 53 

The BBC supports my native language with programming 

and other content* 
64 60 46 [47] 58 

Mean Education performance 71 67 62 73 70 

I have learned new things from programmes or online 

content on the BBC 
74 75 64 72 74 

The BBC helps children/teens with what they learn at 

school/college 
67 59 61 74 66 

Mean Digital performance 60 54 54 58 59 

The BBC provides quality content that I find enjoyable or 

useful on the internet 
68 60 64 63 67 

The BBC provides quality content that I find enjoyable or 

useful on mobile phones and tablets 
58 49 52 55 57 

The BBC provides quality content that I find enjoyable or 

useful on DAB digital radio 
52 48 45 53 52 

The BBC has helped me make the most of new 

technologies such as interactive TV and the internet 
58 53 49 57 57 

The BBC provides quality content that I find enjoyable or 

useful on BBC iPlayer 
63 61 61 62 63 

Unweighted base – Most statements 1217 364 359 358 2298 

*Unweighted base - The BBC is good at representing my 

religion 
607 142 110 235 1094 

*Unweighted base - The BBC is good at representing my 

ethnic group 
502 25 43 53 623 

*Unweighted base - The BBC supports my native language 

with programming and other content 
80 134 130 45 389 

 

 


