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Executive summary 

Stability in overall measures of the BBC’s performance 
Perceptions of the BBC’s performance in Northern Ireland were positive overall. There 

was no significant change since the previous survey in the series in winter ‘12/’13. 

 On average, participants in Northern Ireland gave a score of 6.9 when asked to 

rate their ‘overall impression’ of the BBC on a scale of 1-10 (where 1 means 

extremely unfavourable, and 10 means extremely favourable). This was not 

significantly different to the score of 7.1 given by participants in the winter 

‘12/’13 survey. 

 Fifty-six per cent of participants in Northern Ireland agreed that the BBC offered 

‘quite a bit’, ‘a lot’, or ‘everything I need’, which was slightly higher than, but not 

significantly different to, the previous wave in the survey series (51%). 

 Seventy-eight per cent of participants would miss the BBC if it no longer 

existed. The BBC continued to be more likely to be missed than the other 

broadcasters (UTV: 72%; Channel 4: 66%; Channel 5: 49%; Sky: 48%). 

Gradual improvement in performance scores in many purposes 
The BBC’s Royal Charter defines the main objective of the BBC as the promotion of six 

‘Public Purposes’, each of which contains a series of priorities and measurement aims. 

The Purpose Remit Survey (PRS) translates these into 34 statements which participants 

are asked to rate in terms of how well the BBC performs on these measures and how 

important they think they are. 

 Performance scores given by participants in Northern Ireland increased 

significantly in 6 of the 34 statements measuring the BBC’s performance, and 

decreased in none.  

 Most improvements were in the ‘Nations, regions and communities’ and ‘Digital’ 

purposes. 

 The ‘Global’ and ‘Education’ purposes continued to be perceived as the most 

important and highest performing. 

 Despite significantly improving in a number of measures, statements in the 

‘Nations, regions and communities’ purpose continued to show the largest 

performance gaps
1
 compared to other purposes, identifying it as a key area for 

improvement in Northern Ireland. 

 The ‘Digital’ purpose continued to improve its performance, reflecting the 

continually increasing role of technology in media consumption.  

Participants from different nations perceive the BBC’s performance differently 
The BBC’s performance in the overall measures and against its Public Purposes varied 

by nation. 

                                                           
1
 ‘Performance gaps’ show the difference between a statement’s performance score and importance score. A negative 

value indicates a perception that a statement is important but the BBC is not performing well on that measure. 
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 Participants from England and Northern Ireland were more likely to rate the 

BBC’s performance against its Public Purposes highly than those from Wales or 

Scotland.  

 However, in the overall measures of the BBC’s performance, participants from 

England and Wales tended to give the most positive scores, followed by those 

from Northern Ireland and then Scotland.  

Strategic objectives 
Following a review of the BBC’s strategy in 2009, the BBC Trust set strategic objectives 

for the BBC. These included increasing the quality and distinctiveness of its output, 

doing more to serve all audiences, and improving the value for money it provides to 

licence fee payers. These objectives have been updated for 2014-2015, and those 

objectives will be reflected in future reports. 

Quality and distinctiveness 

 The proportion of participants in Northern Ireland agreeing that the BBC has lots 

of fresh and new ideas increased significantly from 50% in winter ‘12/’13 to 59% 

in the autumn ’13 survey. This is consistent with the trend for the UK as a whole. 

 There was no significant change in the perception that ‘the BBC makes high 

quality programmes or online content’, with 75% of participants in Northern 

Ireland agreeing with this statement. 

 Fifty-three per cent of participants in Northern Ireland agreed that the BBC 

makes programmes and online content that no other broadcaster would make. 

This performance score was higher than at the previous wave (46%), although 

this change was just short of being statistically significant. 

Serving all audiences 

 The proportion of participants in Northern Ireland agreeing the BBC is good at 

representing Northern Ireland in either its main UK news content (57%) or its 

drama and other entertainment content (56%) increased from winter ‘12/’13 

(although the change in ‘representation in news’ was just short of significant). 

The two measures continued to receive similar performance scores. 

 Participants in England were most likely to agree that the BBC represents their 

region well in news and drama (60% and 62%), compared with participants in 

Northern Ireland (57% and 56%), Wales (52% and 53%), and Scotland (47% 

and 49%).  

 The proportion of Irish or Ulster Scots speakers in Northern Ireland agreeing the 

BBC supports their native language (53%) did not change significantly from 

winter ‘12/’13 (50%). 

Value for money 

 Participants in Northern Ireland were the least likely to believe that the BBC 

offers ‘fairly good’ or ‘very good’ value for money (43%), compared with 

participants in Scotland (49%), Wales (53%), and England (60%). 

 For participants in Northern Ireland this was slightly lower, but not significantly 

different from the score in winter ‘12/’13 (47%), and is broadly in line with the 

scores from previous waves of the PRS. 
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1 Introduction 
The BBC Trust is the governing body of the BBC. Independent of the BBC Executive 

Board, its purpose is to get the best out of the BBC for licence fee payers. The Trust 

therefore monitors the BBC’s performance to ensure the BBC provides value for money 

while staying true to its Public Purposes as set out in the Royal Charter. 

1.1 The Public Purposes 
There are six Public Purposes as set out by the Royal Charter. These are: 

 Creativity: Stimulating creativity and cultural excellence 

 Citizenship: Sustaining citizenship and civil society 

 Global: Bringing the UK to the world and the world to the UK 

 Nations, regions and communities: Representing the UK, its nations, regions, and 

communities 

 Education: Promoting education and learning 

 Digital: Delivering to the public the benefit of emerging communications 

technologies and services. 

Within each of these Public Purposes there are a series of priorities and measurement 

aims. These priorities and measurement aims were translated into 34 statements to 

include in the questionnaire. Participants were asked to rate each statement in terms of 

its performance and importance. In this report we use the scores from these statements 

to look in detail at the BBC’s performance against each of its Public Purposes in turn, in 

particular focusing on whether or not it has changed over time and how the scores vary 

between different sections of the population. 

1.2 About the survey 
The BBC Purpose Remit Survey (PRS) is a quantitative tracking survey which aims to 

help the BBC Trust to understand the public’s views of the BBC’s performance against 

its Public Purposes. The PRS was first conducted in this form in 2008, and this report 

covers findings from the ninth wave which took place in autumn 2013. As well as core 

information on the BBC’s performance against its Public Purposes, the survey collects 

contextual information such as demographics and media consumption and measures 

general opinions of the BBC’s performance such as perceived licence fee value for 

money.
2
 

 

The autumn ‘13 survey was conducted with UK adults aged 16 or over in a nationally 

representative sample. The questionnaire was administered either online or face-to-face 

and lasted around 25 minutes. The survey took place between 14
th
 October and 4

th
 

November 2013 and 2,251 people completed the questionnaire. To ensure sufficient 

sample sizes for robust analysis, boost samples were included for Northern Ireland and 

some other UK nations/regions, as well as minority ethnic groups.  

 

A total of 355 people in Northern Ireland completed the questionnaire this wave. 

Although this boost allows for robust estimates, this relatively small sample size means 

that some changes from previous waves of the study, or differences between nations, 

                                                           
2
 The full PRS questionnaire can be found in Appendix D. 
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may not be statistically significant.  In this report we discuss some changes that are not 

statistically significant, but make clear where they are or are not. 

 

Results were weighted using key demographic information (age, sex, ethnicity, social 

grade, and region) as well as a proxy measure for level of internet use. (Full details of 

the survey methodology can be found in 0.)  

1.3 Performance scores, importance scores, and 
performance gaps 

Throughout this report we refer to statements’ ‘performance scores’, ‘importance 

scores’ and ‘performance gaps’: 

 ‘Performance scores’ reflect the proportion of participants who agreed slightly, 

agreed strongly, or completely agreed with each statement thus indicating that 

the BBC performed well on that priority. 

 ‘Importance scores’ reflect the proportion of participants who thought that a 

statement is quite important, very important, or vital. 

 ‘Performance gaps’ show the difference between a statement’s performance 

score and importance score. This provides a measure of where people believe a 

statement is important but the BBC is not performing well on that measure (if the 

performance gap is negative), or if the perception is that the BBC is performing 

well on a statement but it isn’t important (if the performance gap is positive). 
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2 General measures of the BBC’s 

performance 
Within the PRS there are three general measures of the BBC’s performance: 

 Overall impression of the BBC 

 How much the BBC offers 

 Likelihood to miss the BBC and other broadcasters 

This chapter examines scores on these measures in the autumn 2013 survey, how they 

have changed over time, and patterns of association between these measures and the 

nation participants live in. 

2.1 Overall impression of the BBC 
When asked to rate the BBC on a scale of 1-10, participants in Northern Ireland gave an 

average score of 6.9. Figure 2:1 shows that this overall impression score has not 

changed significantly from the previous wave, and has remained relatively stable since 

the start of the study in 2008. 

Figure 2:1 Overall impression of the BBC over time, in Northern Ireland 

 
Bases: All participants in Northern Ireland responding to ‘Overall impression of BBC’ question. Au 08 (175) Sp 09 (177) 

Au 09 (174) Sp 10 (175) Au 10 (177) Sp 11 (175) Au 11 (353) Wi 12/13 (389) Au 13 (354) 

 

Overall impression of the BBC varied significantly by nation, with England and Wales 

continuing to give the highest average scores with 7.4 and 7.3 respectively, followed by 

Northern Ireland (6.9) and Scotland (6.6). 
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2.2 How much the BBC offers 
At the previous wave, a new question was added to the ‘General Measures’ module of 

the questionnaire to get a better understanding of how much participants felt the BBC 

offered them personally: 

‘Thinking about what the BBC provides, which of 

these statements best applies?’ 

 It has nothing to offer me at all 

 It has hardly anything to offer me 

 I has a few things to offer me 

 It has quite a bit to offer me 

 It has a lot to offer me 

 It offers everything I need 
 

The proportion of participants in Northern Ireland who said that the BBC offers ‘quite a 

bit’, ‘a lot’, or ‘everything I need’ was somewhat higher in autumn ’13 (56%) than in 

winter ’12/’13 (51%), although this change was not statistically significant. The scores 

on this general measure did not vary significantly by nation, although participants in 

Scotland gave slightly lower scores than those in England, Wales and Northern Ireland 

(Figure 2:2). 

Figure 2:2 How much the BBC offers, by nation 

 

Bases: All participants, winter 12/13: England (1459) Wales (373) Scotland (388) Northern Ireland (389); Autumn 13: 
England (1190) Wales (345) Scotland (361) Northern Ireland (355). 

56%  
of participants in Northern 
Ireland said the BBC offers 
‘quite a bit’, ‘a lot’, or 
‘everything I need’ 
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2.3 Likelihood to miss the BBC and other broadcasters if 
they weren’t there 

Approximately four-fifths (78%) of participants in Northern Ireland said they would miss 

the BBC if it was not there. This proportion was higher than for any other broadcaster 

(Figure 2:3). A higher proportion of participants agreed they would miss the BBC than 

UTV, which was in turn more likely to be missed than Channel 4, followed by Channel 5 

and Sky. 

As with the other general measures of the BBC’s performance, this measure has 

remained relatively stable over time. The same is true for scores for the other 

broadcasters.  

Figure 2:3 Likelihood to miss the BBC and other broadcasters over time, in 

Northern Ireland 

 
Bases: All participants in Northern Ireland. Au 08 (176) Sp 09 (177) Au 09 (177) Sp 10 (176) Au 10 (178) Sp 11 (176) Au 11 

(357) Wi 12/13 (389) Au 13 (355) 
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3 Value for Money 
Forty-three per cent of participants in Northern Ireland agreed that the BBC offers ‘very 

good’ or ‘fairly good’ value for money. This is slightly (but not significantly) lower than in 

winter ‘12/’13, although it is broadly in line with the scores from previous waves (Figure 

3:1). 

The proportion of participants agreeing the BBC offers good value for money varied 

significantly between the four nations, with participants in Northern Ireland being least 

likely to agree that the BBC offers good value for money (43%), compared with those in 

Scotland (49%), Wales (53%) and England (60%). 

Figure 3:1 ‘Value for money’ over time, in Northern Ireland 

 
Bases: All participants in Northern Ireland. Au 08 (176) Sp 09 (177) Au 09 (177) Sp 10 (176) Au 10 (178) Sp 11 (176) Au 11 

(357) Wi 12/13 (389) Au 13 (355) 
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4 Creativity: Stimulating creativity and 

cultural excellence 

4.1 Summary of the Creativity purpose 
The BBC’s performance against the Creativity purpose did not change significantly in 

Northern Ireland from the previous survey in winter ‘12/’13, although its average 

performance score has increased slightly from 56% in winter ‘12/’13 to 61% in autumn 

‘13.  

There are eight statements measuring the BBC’s performance in the Creativity purpose, 

and the Creativity purpose is the most varied in its performance, containing both the 

third-highest performing statement (‘The BBC makes high quality programmes or online 

content’) and the lowest (‘Programmes or online content on the BBC sometimes make 

me want to take part in a specific event or activity’) in the PRS in Northern Ireland. 

Performance scores in seven of these eight statements were higher in autumn ’13 than 

in winter ‘12/’13, although only one ‘The BBC has lots of fresh and new ideas’ improved 

significantly (Figure 4:1). 

Figure 4:1 Creativity purpose: all statements 

 
Base: All participants in Northern Ireland, autumn ’13 (355) 

In the other nations, participants from England also tended to give improved 

performance scores, while those from Wales and Scotland fell or remained the same. 

This had a varied impact on the relative positions of the nations as regards their 

perceptions of the BBC’s performance in the Creativity purpose. Overall, Northern 

Ireland (along with England) tended to give the highest performance scores in the 

Creativity purpose (mean scores of 61% and 62%), compared with Wales (58%) and 

Scotland (54%). 
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4.2  ‘The BBC has lots of fresh and new ideas’ 
The proportion of participants in Northern Ireland agreeing that the BBC has lots of 

fresh and new ideas increased significantly to 59% from 50% in winter ’12/’13, the 

highest performance score for this statement since the PRS began (Figure 4:2). 

However, at -20, this statement continued to have one of the worst performance gaps 

in the PRS for Northern Ireland. 

As a result of this improvement, Northern Ireland moved from being the nation giving 

the lowest performance score in this statement to the second-highest, below England 

(63%), but ahead of Wales and Scotland (54% and 51%). 

Figure 4:2 ‘Fresh & new ideas’ performance/importance over time, in 

Northern Ireland 

 

Autumn 

2008 

Spring 

2009 

Autumn 

2009 

Spring 

2010 

Autumn 

2010 

Spring 

2011 

Autumn 

2011 

Winter 

12/13 

Autumn 

2013 

-23 -33 -18 -19 -36 -27 -28 -25 -20 
 

Bases: All participants in Northern Ireland. Au 08 (176) Sp 09 (177) Au 09 (177) Sp 10 (176) Au 10 (178) Sp 11 (176) Au 11 

(357) Wi 12/13 (389) Au 13 (355) 
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4.3  Quality and distinctiveness 
In order to understand more about the public’s views on the BBC’s performance 

against its Creativity purpose, two new questions were added to the questionnaire at 

the last wave: 

 ‘The BBC makes high quality programmes or online content’ and 

 ‘The BBC makes programmes and online content that no other broadcaster 

would make’. 

Figure 4:3 ‘No other broadcaster’ & ‘High quality content’ performance/gaps 

over time, in Northern Ireland 

 

Gaps  
Winter 

12/13 

Autumn 

2013 
 

Winter 

12/13 

Autumn 

2013 

  -16 -11  -7 -8 
 

Bases: All participants in Northern Ireland. Winter 12/13 (388) autumn 13 (355) 

Figure 4:3 shows that there was a substantial increase in the proportion of participants 

in Northern Ireland agreeing that the BBC makes content no other broadcaster would 

make, and a slight increase in the proportion agreeing it makes high quality 

programmes and content, although neither of the changes was statistically significant. 

Three-quarters (75%) of participants in Northern Ireland agreed that the BBC’s 
output is high quality while 53% agreed that it makes content that no other 
broadcaster would  
 

With a performance score of 75%, the ‘high quality content’ statement was the highest 

performing statement in the Creativity purpose while the ‘no other broadcaster would 

make’ statement continued to be the second-worst performing.  
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5 Citizenship: Sustaining citizenship and civil 

society 

5.1 Summary of the Citizenship purpose 
Statements in the Citizenship purpose received an average performance score of 65% 

from participants in Northern Ireland, consistently performing around or slightly above 

average compared with statements measuring other Public Purposes. Overall, 

perceptions of the BBC’s performance against the Citizenship purpose did not change 

significantly since the last wave. Some of the purpose’s constituent statements’ 

performance scores improved, some got worse, and some did not change at all; none 

changed significantly from the previous wave (Figure 5:1). 

Figure 5:1 Citizenship purpose: all statements 

 

Base: All participants in Northern Ireland, autumn ’13 (355) 

Participants in Northern Ireland, along with those from England, were slightly more 

positive in their perceptions of the BBC’s performance in the Citizenship purpose (mean 

score of 65% from both) than participants from Wales (61%) and Scotland (57%).  
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5.2 ‘The BBC provides high quality independent 
journalism’ 

Sixty-eight per cent of participants in Northern Ireland agreed that the BBC provides 

high quality independent journalism. This is in line with the longer-term trend data for 

this statement, and somewhat higher than the performance score given in winter 

‘12/’13 (64%), although the performance gap in this statement remained slightly larger 

than it had been historically (Figure 5:2). 

Figure 5:2 ‘High quality journalism’ performance/importance and 

performance gaps over time, in Northern Ireland 

 

Autumn 

2008 

Spring 

2009 

Autumn 

2009 

Spring 

2010 

Autumn 

2010 

Spring 

2011 

Autumn 

2011 

Winter 

12/13 

Autumn 

2013 

-5 1 -6 2 -2 -6 -6 -13 -10 
 

Bases: All participants in Northern Ireland. Au 08 (176) Sp 09 (177) Au 09 (177) Sp 10 (176) Au 10 (178) Sp 11 (176) Au 11 

(357) Wi 12/13 (389) Au 13 (355) 

Performance scores for this statement varied significantly by nation, with participants in 

Northern Ireland (68%) and England (67%) giving higher performance scores than those 

in Wales (61%) or Scotland (57%). 
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5.3 Understanding regional, national, and international 
politics 

Participants’ perceptions of how the BBC helps them understand politics varied by 

nation. Participants in Northern Ireland consistently gave performance scores which 

were higher than those in Wales or Scotland and higher than or equal to those in 

England (Table 5.1). 

Table 5.1 Performance scores for ‘understanding politics’ statements, 

by nation 

Statement Nation 

 England Wales Scotland 
Northern 

Ireland 

The BBC helps me understand UK-

wide politics 
69% 62% 60% 68% 

The BBC helps me understand 

politics in Europe 
60% 53% 52% 60% 

The BBC helps me understand 

politics in my nation/region 
61% 59% 51% 65% 

The BBC helps me understand 

politics in the other nations of the UK 
58% 56% 53% 61% 

Unweighted bases 1190 345 361 355 

Bases: All participants, autumn 13 (2251) 
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6 Global: Bringing the UK to the world and the 

world to the UK 
The Global purpose was the best performing purpose in the PRS in Northern Ireland, 

with its statements receiving an average performance score of 75%. It was also 

considered the most important purpose, with an average importance score of 75%.  

 Figure 6:1 Global purpose: all statements 

 

Base: All participants in Northern Ireland, autumn ’13 (355) 

Despite not changing significantly, a slight improvement in the BBC’s mean 

performance score in Northern Ireland (from 71% in winter ‘12/’13) meant that Scotland 

and Wales’ mean performance scores (69% for both) fell behind Northern Ireland (75%) 

and England’s (74%), where there had previously been little variation. 

Looking at the specific statements in this purpose, a slight, but non-significant, fall in 

the performance score for the ‘presents a positive image’ statement in Wales, but a 

slight increase in the other nations,, meant that participants in Northern Ireland (and 

England) gave significantly higher performance scores than those in Wales for this 

statement (Table 6.1).  

Table 6.1 Performance scores for Global purpose statements, by nation 

Statement Nation 

 England Wales Scotland 
Northern 

Ireland 

The BBC helps me understand what is going on in the 

wider world, such as international news and events 
80% 77% 76% 83% 

The BBC helps me understand the cultures and 

lifestyles of people from around the world 
74% 73% 68% 76% 

The BBC is good at presenting a positive image of the 

UK to the rest of world 
68% 58% 63% 66% 

Unweighted bases 1190 345 361 355 

Bases: All participants, autumn 13 (2251) 
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Both the ‘understand what is going on in the world’ and ‘understand cultures and 

lifestyles’ statements showed a (non-significant) five percentage point increase in their 

performance scores from Northern Ireland, moving it above the other nations.  

As the importance scores for these two statements in Northern Ireland did not change, 

the performance gaps on these statements became positive, increasing to +6 in the 

‘understand what is going on in the world’ statement and +3 in the ‘understand cultures 

and lifestyles’ statement. Positive performance gaps at these statements mean that the 

proportions of participants scoring the BBC high on performance were even higher than 

proportions of participants who thought that these were important things for the BBC to 

do. 

83% of participants in Northern Ireland agreed the BBC helps them to understand 
what is going on in the wider world – the highest performance score in the PRS. 
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7 Nations, regions, and communities: 

Representing the UK, its nations, regions 

and communities 

7.1 Summary of the Nations, regions, and communities 
purpose 

The Nations, regions, and communities (NRC) purpose was the worst performing 

purpose in the PRS in Northern Ireland, with its statements receiving an average 

performance score of 55%.
3
 As this purpose was also considered relatively important 

by many participants, it had an average performance gap of -13, the largest of any 

purpose and identifying it as a key area for improvement. 

Despite this purpose performing relatively less well than the others, perceptions of its 

performance in Northern Ireland did improve. Excluding the three statements which 

were not asked of the whole sample, participants in Northern Ireland gave somewhat 

higher performance scores than at the previous wave in five of the remaining six 

statements, improving in two significantly (Figure 7:1).  

Figure 7:1 Nations, regions, and communities purpose: all statements
3 

 

Base: All participants in Northern Ireland, autumn ’13 (355)  

Participants in Northern Ireland (55%) and England (53%) gave higher average 

performance scores in this purpose than those in Scotland (46%) and Wales (47%), 

while previously there had been little variation. 

                                                           
3
 Excluding the ‘my minority language’, ‘representing my ethnicity’ and ‘representing my faith’ statements which were not 

asked of the full sample and have been omitted due to small sample size 
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7.2 Representing the UK nations in news and drama 
At the previous wave, two new statements were added to examine how well 

participants felt their region was represented to the rest of the UK in different types of 

BBC content: 

 ‘The BBC is good at representing life in [NATION/REGION] to the rest of the UK in 
its main UK news and current affairs programmes and online content’ 

 ‘The BBC is good at representing life in [NATION/REGION] to the rest of the UK in 
its drama, documentaries and other entertainment programmes and online content’ 

 
The proportion of participants in Northern Ireland agreeing that the BBC is good at 

representing life in Northern Ireland increased significantly for drama and entertainment 

content, and just short of significantly for news and current affairs content (Figure 7:2). 

Despite these improvements, high importance scores for both of these statements 

meant that the BBC continued to have relatively large performance gaps in Northern 

Ireland for both ‘representation in news’ (-21) and ‘representation in drama’ (-24), its 

largest in the PRS. 

Figure 7:2 Performance scores in ‘Representing my nation/region in 

news/drama’ by nation over time 

 
Bases: All participants, winter 12/13: England (1459) Wales (373) Scotland (388) Northern Ireland (389); Autumn 13: 

England (1190) Wales (345) Scotland (361) Northern Ireland (355) 

The performance scores for both of these statements varied significantly by nation. 

Participants in England were most likely overall to agree that the BBC is good at 

representing life in their region, followed by participants in Northern Ireland and Wales, 

with participants in Scotland being the least likely.  

The majority of participants in Northern Ireland agreed the BBC is good at 
representing life in Northern Ireland to the rest of the UK, both in its drama and 
entertainment programming (56%) and its main UK news and current affairs 
content (57%). 
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7.3 ‘BBC Northern Ireland provides programmes and 
online content that is for people like me’ 

The proportion of participants agreeing that BBC Northern Ireland provides content for 

people like them increased substantially (but non-significantly) from 63% in winter 

’12/’13 to 69% in autumn ‘13. This trend of improving scores is consistent with those 

discussed in Section 7.2. 

Scores for the equivalent statements varied significantly by nation, with participants in 

Northern Ireland giving the highest performance score at this wave – a different pattern 

from that in winter ‘12/’13  (Figure 7:3).  

Figure 7:3 ‘Provides content for people like me’ performance/performance 

gaps by nation over time 

 

Gaps  -15 -12  -14 -13  -16 -21  -14 -10 
 

Bases: All participants, winter 12/13: England (1459) Wales (373) Scotland (388) Northern Ireland (389); autumn 13: 

England (1190) Wales (345) Scotland (361) Northern Ireland (355). 
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7.4 Supporting minority languages 
The proportion of participants in Northern Ireland agreeing that the BBC supports 

languages other than English in its programming did not change significantly from the 

previous wave. A slight improvement in performance scores from participants in 

England and Northern Ireland, as well as a slight drop in performance scores from 

participants in Wales and Scotland meant that performance scores no longer varied 

significantly by nation in this statement (Figure 7:4).  

Figure 7:4 ‘Supporting native languages of the UK other than English’ 

performance/performance gaps by nation over time 

 

Gaps  -3 -1  -5 -8  6 -6  4 1 
 

Bases: All participants, winter 12/13: England (1459) Wales (373) Scotland (388) Northern Ireland (389) Autumn 13: 

England (1190) Wales (345) Scotland (361) Northern Ireland (355) 

When asked specifically about the Irish/Ulster Scots languages, 53% of those in 

Northern Ireland who speak or are currently learning Irish/Ulster Scots agreed that the 

BBC supports the Irish/Ulster Scots languages in its programming and other content – 

no different from the proportion in winter ‘12/’13 (50%). This compares with 60% of 

those in Wales who speak Welsh, and 51% of participants in Scotland who speak 

Scots/Scottish Gaelic that agreed the BBC supports their minority languages
4
.  

                                                           
4
 These estimates should be treated with caution due to small sample sizes (Welsh speakers in Wales: 129; 

Scots/Scottish Gaelic speakers in Scotland: 119; Irish/Ulster Scots speakers in Northern Ireland: 74). 
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7.5 Representing faith 
Reflecting the UK as a whole, the performance scores for both the ‘representing my 

faith’ and ‘improving my understanding of religions’ statements improved significantly 

at this wave in Northern Ireland.  

Performance scores in the ‘understanding of religions’ statement varied significantly by 

nation, with participants in Northern Ireland most likely to agree that the BBC helps their 

understanding of religious beliefs, followed by participants in England, Scotland and 

Wales (Figure 7:5). 

Figure 7:5 ‘Understanding of religions’ performance/performance gaps by 

nation over time 

 

Gaps  -7 -3  -8 -11  -9 -9  -7 -2 
 

Bases: All participants, winter 12/13: England (1459) Wales (373) Scotland (388) Northern Ireland (389) Autumn 13: 

England (1190) Wales (345) Scotland (361) Northern Ireland (355) 

A similar pattern is seen in the ‘representing my faith’ statement, with the proportion of 

participants that follow a particular faith agreeing that the BBC is good at representing 

their religion increasing significantly in Northern Ireland and England. This meant that 

the BBC’s performance score for this statement varied significantly by nation, with 

participants that follow a particular faith in Northern Ireland (51%) and England (47%) 

giving significantly higher scores than those in Wales (38%) and Scotland (37%). 
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8 Education: Promoting education and 

learning 
The Education purpose is measured by two statements. It was the second-best 

performing and the second-most important purpose in the PRS in Northern Ireland, with 

its statements receiving an average performance score of 68% and an average 

importance score of 73%.  

Since the previous wave, neither of the purpose’s statements changed their 

performance or importance scores significantly in Northern Ireland (Figure 8:1). 

Figure 8:1 Education: all statements 

 
Base: All participants in Northern Ireland, autumn ’13 (355)  

There was no significant variation between the performance scores of the four nations 

in either of the constituent statements of the Education purpose. However, the four 

nations’ relative positions did vary in the specific statements. 

Participants in England and Wales were the most likely to agree that they have learnt 

new things from content on the BBC (74% for both), followed by participants in 

Scotland (71%) and Northern Ireland (69%). 

Seven out of ten participants (69%) in Northern Ireland agreed that they have 
learnt new things from programmes or online content on the BBC 
 

In the ‘helps children/teens with what they learn at school or college’ statement, the 

relative position of the nations was slightly different, with the BBC receiving a 

performance score of 68% in England, 67% in Northern Ireland, 64% in Scotland, and 

62% in Wales.  
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This pattern changes slightly once accounting for whether or not participants have 

children; among participants with children under 18, those from Northern Ireland gave 

similar performance scores (71%) to those from Wales (70%) and Scotland (68%), all of 

whom gave performance scores lower than participants from England (79%; see Figure 

8:2).
5
 

Figure 8:2 Performance and importance scores among participants 

responsible for children under 18 in ‘helps children/teens with 

what they learn’, by nation 

 
Base: All participants responsible for children under 18, autumn ’13: England (386); Wales (89); Scotland (102); Northern 

Ireland (107).  

 

                                                           
5
 Differences between nations should be interpreted with caution due to small base sizes 
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9 Digital: Delivering to the public the benefits 

of emerging communications technologies 

and services 

9.1 Summary of the Digital purpose 
The Digital purpose had the second-poorest average performance score (57%) and the 

lowest average importance score (61%) of the purposes in the PRS in Northern Ireland. 

This is partially due to these questions not necessarily being applicable to those who do 

not use the referenced technology, so being less likely to receive a positive (or negative) 

response.
6
 

As technology becomes more pervasive, the Digital purpose has become more 

relevant, and its performance and importance scores in Northern Ireland have gradually 

improved since the start of the PRS. Performance scores from participants in Northern 

Ireland improved for all of this purpose’s five constituent statements since winter 

‘12/’13, although only two, ‘The BBC provides quality content that I find enjoyable or 

useful on DAB digital radio’ and ‘...on mobile phones and tablets’  improved 

significantly (Figure 9:1). 

Figure 9:1 Digital: all statements 

 
Base: All participants in Northern Ireland, autumn ’13 (355)  

The overall perception of the BBC’s performance in this purpose did not change 

consistently across the nations, with increases in the mean performance scores from 

Northern Ireland and England but drops in the scores from Scotland and Wales. On 

average, performance scores in this purpose in Northern Ireland (57%) and England 

(56%) in autumn ’13 were higher than those in Scotland (51%) and Wales (51%). 

                                                           
6
 For example, participants who do not use the radio are more likely to neither agree nor disagree with the statement 

‘The BBC provides quality content that I find enjoyable or useful on DAB digital radio’. Since the performance & 

importance scores are based on the entire sample, and not just radio users, this keeps the scores for this statement 

lower. 
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9.2 ‘The BBC has helped me make the most of new 
technologies such as interactive TV and the internet’ 

Reflecting perceptions in Northern Ireland of the BBC’s performance in the Digital 

purpose as a whole, this statement’s performance score increased somewhat from 

52% to 57%. This change in Northern Ireland was in line with in the UK as a whole, as it 

has been historically (Figure 9:2).  

Figure 9:2 ‘Make the most of new technology’ performance over time 

 
Bases: All participants. UK: Au 08 (1117) Sp 09 (1143) Au 09 (1139) Sp 10 (1112) Au 10 (1140) Sp 11 (1133) Au 11 (2246) 

Wi 12/13 (2609) Au 13 (2251); Northern Ireland: Au 08 (176) Sp 09 (177) Au 09 (177) Sp 10 (176) Au 10 (178) Sp 11 (176) 

Au 11 (357) Wi 12/13 (389) Au 13 (355) 

Further reflecting the Digital purpose as a whole, increases in the performance scores 

for the BBC at this statement from participants in Northern Ireland and England, and 

drops in the scores from those in Wales and Scotland meant that participants in 

Northern Ireland and England again moved from giving lower performance scores than 

the other nations to giving higher ones (Northern Ireland: 57%; England: 58%; Scotland: 

51%; Wales: 52%). 
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Appendix A. Methodology of the BBC Purpose 

Remit Survey 

Survey mode 
The survey was conducted using a mixed-mode approach. Three-quarters of 

participants took part online while one quarter responded to face-to-face interviews. 

Online participants were drawn from the Panelbase research panel and the face-to-face 

interviews were conducted by Dipsticks research. To help mitigate mode effects, 

participants interviewed face-to-face completed the ‘Purposes’ sections in self-

completion mode. 

Sample details 
The fieldwork agencies were set an overall target of 2,250 interviews, with 2,251 

achieved. The sample was designed to be nationally representative of adults aged 16+ 

across the UK.  

For the online sample, quotas were set to ensure representativeness by age group and 

sex within the four UK nations and the BBC London region, and by social grade at the 

UK level. 

For the face-to-face fieldwork, sample points were selected through stratified random 

sampling, with quotas controlling for age group, sex, and working status within that 

sampling point. In order to help balance the impact of having a high proportion of online 

sample, face-to-face participants were over-sampled in areas with a lower proportion of 

Census online returns (as a proxy for likelihood to take part in an online panel).  

To ensure sufficient sample sizes for subgroup analysis, boost samples were included 

for the devolved nations, black and minority ethnic groups, and the BBC North East and 

Cumbria region. This was achieved through higher quotas in the online sample, and 

extra sample points in the relevant region or in areas with relatively high populations of 

the target ethnic groups. The achieved sample for each group is as follows: 

 Wales (345), Scotland (361), and Northern Ireland (355). 

 Black participants (155) and Asian participants (253). 

 North East and Cumbria (135). 

Weighting 
Results were weighted using key demographic information (sex, age, social grade, 

region/nation and ethnicity) as well as a proxy measure for internet use based on 

Census online returns. The purpose of the weighting was to make the sample 

representative of the UK population. 
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Interpreting results 
Differences between subgroups and over time were tested for statistical significance 

using survey commands in SPSS (PASW Statistics). Those which were significant at the 

95% confidence interval and above are commented on in the text as being statistically 

significant. 

Symbols in tables 
The symbols below have been used in tables and denote the following: 

n/a this category does not apply (given the base of the table) 

[  ] percentage based on fewer than 50 respondents (unweighted) 

* percentage not reported due to a base size of fewer than 30 respondents 
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Appendix B. Full listing of personal importance, 

performance and performance gap scores in 

Northern Ireland 

Appendix Table B:1 General measures of the BBC’s performance, 2008-2013 

General measure Wave Score 

Mean ‘overall impression’ score (1-10) 

 

 

Autumn ‘08 6.5 

Spring ‘09 6.6 

Autumn ‘09 6.9 

Spring ‘10 6.8 

Autumn ‘10 6.3 

Spring ‘11 6.6 

Autumn ‘11 6.7 

Winter 12/13 7.1 

Autumn ‘13 6.6 

% agreeing the BBC offers a bit, a lot, or everything I 

need 

 

Autumn ‘08 n/a 

Spring ‘09 n/a 

Autumn ‘09 n/a 

Spring ‘10 n/a 

Autumn ‘10 n/a 

Spring ‘11 n/a 

Autumn ‘11 n/a 

Winter 12/13 51% 

Autumn ‘13 56% 

% likely to miss the BBC if it wasn’t there Autumn ‘08 81% 

Spring ‘09 75% 

Autumn ‘09 81% 

Spring ‘10 79% 

Autumn ‘10 73% 

Spring ‘11 74% 

Autumn ‘11 77% 

Winter 12/13 79% 

Autumn ‘13 78% 

% saying the BBC offers ‘fairly good’ or ‘good’ value for 

money 
Autumn ‘08 39% 

Spring ‘09 44% 

Autumn ‘09 50% 

Spring ‘10 46% 

Autumn ‘10 42% 

Spring ‘11 48% 

Autumn ‘11 44% 
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Appendix Table B:1 General measures of the BBC’s performance, 2008-2013 

Winter 12/13 47% 

Autumn ‘13 43% 

 

Appendix Table B:2 Creativity purpose, 2008-2013 

Statement 
Wave 

Performance 

(%) 

Importance 

(%) 
Gap 

Average for Creativity purpose Autumn ‘08 55 67 -13 

Spring ‘09 51 66 -16 

Autumn ‘09 52 59 -7 

Spring ‘10 54 66 -11 

Autumn ‘10 45 66 -21 

Spring ‘11 55 66 -11 

Autumn ‘11 54 67 -13 

Winter 12/13 56 66 -9 

Autumn ‘13 61 68 -7 

The BBC has lots of fresh and new 

ideas 
Autumn ‘08 51 74 -23 

Spring ‘09 46 79 -33 

Autumn ‘09 51 69 -18 

Spring ‘10 51 70 -19 

Autumn ‘10 41 77 -36 

Spring ‘11 51 78 -27 

Autumn ‘11 49 78 -28 

Winter 12/13 50 75 -25 

Autumn ‘13 59 78 -20 

The BBC makes programmes or online 

content that no other broadcaster would 

make 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 46 61 -16 

Autumn ‘13 53 64 -11 

The BBC makes high quality 

programmes or online content 
Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 72 79 -7 



 

 

30 NatCen Social Research | Purpose Remit Survey in Northern Ireland 

 

Appendix Table B:2 Creativity purpose, 2008-2013 

Autumn ‘13 75 83 -8 

The BBC introduces me to new 

presenters, actors, writers, and musical 

artists from the UK 

 

[2009: The BBC introduces me to new 
UK talent (such as presenters, actors,, 
writers and musical artists)] 

Autumn ‘08 50 59 -9 

Spring ‘09 47 59 -12 

Autumn ‘09 52 56 -4 

Spring ‘10 58 64 -6 

Autumn ‘10 41 62 -21 

Spring ‘11 58 62 -4 

Autumn ‘11 56 60 -4 

Winter 12/13 58 56 2 

Autumn ‘13 64 61 3 

The BBC provides programmes and 

online content which cover a wide range 

of cultural activities, for example music, 

theatre, and sports 

 

[2008-2011: The BBC provides 
programmes and online content that 
cover a wide range of cultural and 
creative activities] 

Autumn ‘08 65 68 -3 

Spring ‘09 61 66 -5 

Autumn ‘09 63 67 -4 

Spring ‘10 62 67 -6 

Autumn ‘10 56 69 -14 

Spring ‘11 63 70 -7 

Autumn ‘11 64 69 -5 

Winter 12/13 69 67 2 

Autumn ‘13 73 75 -2 

Programmes or online content on the 

BBC sometimes make me want to take 

part in a specific event or activity 

Autumn ‘08 42 50 -8 

Spring ‘09 36 54 -17 

Autumn ‘09 33 35 -2 

Spring ‘10 45 52 -7 

Autumn ‘10 36 50 -14 

Spring ‘11 43 45 -1 

Autumn ‘11 39 50 -10 

Winter 12/13 34 39 -5 

Autumn ‘13 40 43 -3 

The BBC has a wide range of enjoyable 

and entertaining programmes and online 

content 

Autumn ‘08 69 84 -15 

Spring ‘09 68 77 -9 

Autumn ‘09 64 74 -10 

Spring ‘10 61 76 -15 

Autumn ‘10 52 77 -26 

Spring ‘11 59 77 -17 

Autumn ‘11 65 81 -16 

Winter 12/13 68 80 -12 

Autumn ‘13 71 80 -8 

The BBC helps me enjoy my interests, 

hobbies and passions 
Autumn ‘08 51 70 -19 

Spring ‘09 45 64 -19 

Autumn ‘09 48 55 -7 

Spring ‘10 52 66 -14 

Autumn ‘10 46 61 -15 
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Appendix Table B:2 Creativity purpose, 2008-2013 

Spring ‘11 56 66 -11 

Autumn ‘11 51 66 -15 

Winter 12/13 53 66 -14 

Autumn ‘13 53 61 -8 

 

Appendix Table B:3 Citizenship purpose, 2008-2013 

Statement 
Wave 

Performance 

(%) 

Importance 

(%) 
Gap 

Average for Citizenship purpose Autumn ‘08 68 67 0 

Spring ‘09 62 62 1 

Autumn ‘09 66 65 0 

Spring ‘10 67 63 3 

Autumn ‘10 60 62 -3 

Spring ‘11 67 69 -2 

Autumn ‘11 65 65 -1 

Winter 12/13 66 69 -3 

Autumn ‘13 65 67 -2 

The BBC provides high quality 

independent journalism 
Autumn ‘08 66 71 -5 

Spring ‘09 70 68 1 

Autumn ‘09 67 73 -6 

Spring ‘10 71 70 2 

Autumn ‘10 67 69 -2 

Spring ‘11 71 77 -6 

Autumn ‘11 69 75 -6 

Winter 12/13 64 76 -13 

Autumn ‘13 68 78 -10 

The BBC makes news and current 

affairs and other topical issues 

interesting to me 

Autumn ‘08 70 71 -2 

Spring ‘09 71 70 2 

Autumn ‘09 71 74 -3 

Spring ‘10 70 72 -2 

Autumn ‘10 62 68 -6 

Spring ‘11 71 71 0 

Autumn ‘11 69 72 -2 

Winter 12/13 73 78 -4 

Autumn ‘13 67 70 -3 

BBC coverage of the news and current 

affairs has got me talking about them 
Autumn ‘08 66 59 6 

Spring ‘09 63 58 5 

Autumn ‘09 61 61 0 

Spring ‘10 72 58 14 

Autumn ‘10 58 57 1 

Spring ‘11 67 65 1 
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Appendix Table B:3 Citizenship purpose, 2008-2013 

Autumn ‘11 63 60 3 

Winter 12/13 62 59 3 

Autumn ‘13 64 59 4 

The BBC helps me understand UK-wide 

politics 
Autumn ‘08 70 69 1 

Spring ‘09 63 60 3 

Autumn ‘09 69 61 8 

Spring ‘10 64 61 3 

Autumn ‘10 64 65 -1 

Spring ‘11 68 67 1 

Autumn ‘11 66 64 2 

Winter 12/13 68 70 -1 

Autumn ‘13 68 69 0 

The BBC helps me understand politics 

in Europe 
Autumn ‘08 65 61 4 

Spring ‘09 54 54 0 

Autumn ‘09 60 60 -1 

Spring ‘10 56 53 3 

Autumn ‘10 48 55 -7 

Spring ‘11 59 60 -1 

Autumn ‘11 57 61 -4 

Winter 12/13 61 59 2 

Autumn ‘13 60 60 0 

The BBC helps me understand politics 

in my nation/region 
Autumn ‘08 71 76 -6 

Spring ‘09 62 66 -4 

Autumn ‘09 67 71 -5 

Spring ‘10 72 72 0 

Autumn ‘10 62 67 -5 

Spring ‘11 67 74 -7 

Autumn ‘11 67 69 -1 

Winter 12/13 70 76 -6 

Autumn ‘13 65 72 -7 

The BBC helps me understand politics 

in the other nations of the UK 
Autumn ‘08 69 65 4 

Spring ‘09 55 56 -1 

Autumn ‘09 65 56 9 

Spring ‘10 62 58 4 

Autumn ‘10 56 57 0 

Spring ‘11 64 67 -3 

Autumn ‘11 61 57 4 

Winter 12/13 62 62 0 

Autumn ‘13 61 61 0 
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Appendix Table B:4 Global purpose, 2008-2013 

Statement 
Wave 

Performance 

(%) 

Importance 

(%) 
Gap 

Average for Global Purpose Autumn ‘08 70 74 -4 

Spring ‘09 77 69 8 

Autumn ‘09 74 72 1 

Spring ‘10 72 73 -1 

Autumn ‘10 64 66 -2 

Spring ‘11 80 78 1 

Autumn ‘11 80 81 0 

Winter 12/13 71 74 -4 

Autumn ‘13 75 75 0 

The BBC helps me understand what is 

going on in the wider world, such as 

international news and events 

Autumn ‘08 72 75 -4 

Spring ‘09 78 67 11 

Autumn ‘09 76 75 1 

Spring ‘10 77 75 2 

Autumn ‘10 64 66 -3 

Spring ‘11 82 80 2 

Autumn ‘11 80 81 0 

Winter 12/13 78 78 0 

Autumn ‘13 83 77 6 

The BBC helps me understand the 

cultures and lifestyles of people from 

around the world 

 

[2008-2011: The BBC helps me 
understand and appreciate the cultures 
and lifestyles of people from around the 
world] 

Autumn ‘08 68 73 -5 

Spring ‘09 77 71 6 

Autumn ‘09 71 70 2 

Spring ‘10 68 71 -3 

Autumn ‘10 64 65 -1 

Spring ‘11 78 77 1 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 71 72 0 

Autumn ‘13 76 73 3 

The BBC is good at presenting a 

positive image of the UK to the rest of 

the world 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 63 73 -10 

Autumn ‘13 66 76 -10 
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Appendix Table B:5 Nations, regions and communities purpose, 2008-2013 

Statement 
Wave 

Performance 

(%) 

Importance 

(%) 
Gap 

Average for Nations, regions, and 

communities purpose 

 

[Excluding statements not asked of the 
full sample] 

Autumn ‘08 52 57 -5 

Spring ‘09 44 48 -4 

Autumn ‘09 48 55 -7 

Spring ‘10 49 59 -9 

Autumn ‘10 43 49 -6 

Spring ‘11 55 61 -7 

Autumn ‘11 44 57 -12 

Winter 12/13 49 63 -14 

Autumn ‘13 55 67 -13 

The BBC is good at representing life in 

my nation/region to the rest of the UK in 

its main UK news and current affairs 

programmes and online content 

 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 50 77 -27 

Autumn ‘13 57 78 -21 

The BBC is good at representing life in 

my nation/region to the rest of the UK in 

its drama, documentaries, and other 

entertainment programmes and online 

content 

 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 48 76 -28 

Autumn ‘13 56 80 -24 

My regional BBC  content provides 

programmes and content that is for 

people like me 

 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 63 76 -14 

Autumn ‘13 69 79 -10 

The BBC helps me feel more involved 

and interested in my local community 
Autumn ‘08 52 60 -8 

Spring ‘09 47 53 -6 

Autumn ‘09 46 55 -9 
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Appendix Table B:5 Nations, regions and communities purpose, 2008-2013 

Spring ‘10 49 63 -14 

Autumn ‘10 38 52 -14 

Spring ‘11 49 60 -11 

Autumn ‘11 37 62 -26 

Winter 12/13 43 55 -12 

Autumn ‘13 41 54 -14 

The BBC improves my understanding of 

religions and other beliefs 

 

[2008-2011: The BBC raises my 
awareness and understanding of 
different religious and other beliefs] 
 

Autumn ‘08 57 57 -1 

Spring ‘09 46 48 -2 

Autumn ‘09 48 57 -9 

Spring ‘10 50 57 -7 

Autumn ‘10 49 54 -5 

Spring ‘11 57 65 -8 

Autumn ‘11 49 58 -9 

Winter 12/13 43 49 -6 

Autumn ‘13 52 61 -8 

The BBC is good at representing my 

religion* 

 

*Only asked of participants who said 
they followed a particular faith  

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 37 61 -24 

Autumn ‘13 51 68 -17 

The BBC is good at representing my 

ethnic group* 

 

*Only asked of participants from black 
or minority ethnic backgrounds 

Autumn ‘08 n/a n/a n/a 

Spring ‘09 n/a n/a n/a 

Autumn ‘09 n/a n/a n/a 

Spring ‘10 n/a n/a n/a 

Autumn ‘10 n/a n/a n/a 

Spring ‘11 n/a n/a n/a 

Autumn ‘11 n/a n/a n/a 

Winter 12/13 * * * 

Autumn ‘13 * * * 

The BBC supports the native languages 

of the UK other than English with 

programming and other content 

 

[2008-2011: The BBC supports the 
indigenous languages…] 

Autumn ‘08 47 55 -7 

Spring ‘09 39 42 -3 

Autumn ‘09 49 52 -3 

Spring ‘10 50 56 -6 

Autumn ‘10 44 41 2 

Spring ‘11 59 59 0 

Autumn ‘11 48 51 -3 

Winter 12/13 47 43 4 

Autumn ‘13 53 52 1 
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Appendix Table B:5 Nations, regions and communities purpose, 2008-2013 

The BBC supports my native language 

with programming and other content* 

 

*Only including participants who speak 
Irish/Ulster Scots 

Autumn ‘08 * * * 

Spring ‘09 * * * 

Autumn ‘09 * * * 

Spring ‘10 * * * 

Autumn ‘10 * * * 

Spring ‘11 * * * 

Autumn ‘11 35 68 -33 

Winter 12/13 50 65 -14 

Autumn ‘13 53 63 -10 

 

Appendix Table B:6 Education purpose, 2008-2013 

Statement 
Wave 

Performance 

(%) 

Importance 

(%) 
Gap 

Average for Education Purpose Autumn ‘08 73 79 -6 

Spring ‘09 65 72 -7 

Autumn ‘09 73 77 -4 

Spring ‘10 67 76 -9 

Autumn ‘10 62 68 -6 

Spring ‘11 76 80 -4 

Autumn ‘11 68 78 -9 

Winter 12/13 68 74 -6 

Autumn ‘13 68 73 -5 

I have learned new things from 

programmes or online content on the 

BBC 

 

[2008-2011: I have learned new things 

while enjoying programmes or content 

on the BBC] 

Autumn ‘08 72 80 -7 

Spring ‘09 67 72 -3 

Autumn ‘09 75 75 1 

Spring ‘10 70 77 5 

Autumn ‘10 64 68 -2 

Spring ‘11 78 81 -4 

Autumn ‘11 72 78 -2 

Winter 12/13 72 76 -5 

Autumn ‘13 69 73 -3 

The BBC helps children/teens with what 

they learn at school/college 
Autumn ‘08 75 79 -4 

Spring ‘09 63 72 -9 

Autumn ‘09 71 78 -7 

Spring ‘10 64 76 -12 

Autumn ‘10 61 68 -8 

Spring ‘11 73 79 -6 

Autumn ‘11 64 77 -13 

Winter 12/13 64 73 -9 

Autumn ‘13 67 73 -6 
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Appendix Table B:7 Digital purpose, 2008-2013 

Statement 
Wave 

Performance 

(%) 

Importance 

(%) 
Gap 

Average for Digital purpose Autumn ‘08 33 35 -2 

Spring ‘09 31 34 -3 

Autumn ‘09 43 38 4 

Spring ‘10 39 33 6 

Autumn ‘10 37 31 6 

Spring ‘11 38 38 0 

Autumn ‘11 40 39 1 

Winter 12/13 51 54 -2 

Autumn ‘13 57 61 -4 

The BBC provides quality content that I 

find enjoyable or useful on the internet 
Autumn ‘08 43 43 0 

Spring ‘09 37 42 -5 

Autumn ‘09 55 28 27 

Spring ‘10 46 27 20 

Autumn ‘10 46 22 24 

Spring ‘11 48 32 16 

Autumn ‘11 50 34 16 

Winter 12/13 65 62 3 

Autumn ‘13 66 67 -1 

The BBC provides quality content that I 

find enjoyable or useful on mobile 

phones and tablets* 

 

* ‘tablets’ was added to this question at 
the winter ‘12/’13 wave 

Autumn ‘08 16 25 -9 

Spring ‘09 19 18 1 

Autumn ‘09 23 28 -6 

Spring ‘10 27 27 0 

Autumn ‘10 22 22 0 

Spring ‘11 26 32 -6 

Autumn ‘11 28 34 -6 

Winter 12/13 46 51 -5 

Autumn ‘13 55 59 -5 

The BBC provides quality content that I 

find enjoyable or useful on interactive TV 
Autumn ‘08 41 39 2 

Spring ‘09 38 38 0 

Autumn ‘09 52 47 6 

Spring ‘10 44 38 6 

Autumn ‘10 42 41 1 

Spring ‘11 42 47 -4 

Autumn ‘11 45 48 -3 

Winter 12/13 56 58 -1 

Autumn ‘13 58 63 -4 

The BBC provides quality content that I 

find enjoyable or useful on DAB digital 

radio 

Autumn ‘08 31 33 -2 

Spring ‘09 27 31 -4 

Autumn ‘09 34 38 -4 

Spring ‘10 36 32 4 

Autumn ‘10 35 31 4 
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Appendix Table B:7 Digital purpose, 2008-2013 

Spring ‘11 31 33 -1 

Autumn ‘11 36 37 -1 

Winter 12/13 37 43 -6 

Autumn ‘13 51 55 -4 

The BBC has helped me make the most 

of new technologies such as interactive 

TV and the internet 

Autumn ‘08 36 38 -2 

Spring ‘09 34 39 -5 

Autumn ‘09 50 51 -1 

Spring ‘10 44 41 2 

Autumn ‘10 39 40 -1 

Spring ‘11 42 46 -4 

Autumn ‘11 42 45 -3 

Winter 12/13 52 56 -4 

Autumn ‘13 57 63 -6 
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Appendix C. Ranked performance and importance 

scores in Northern Ireland 

Appendix Figure C:1  Ranked overview of performance scores in Northern 

Ireland 
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Appendix Figure C:2  Ranked overview of importance scores in Northern Ireland 
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Appendix D. Performance in general measures, 

purposes and statements by nation 

Appendix Table D:1 Performance in general measures, by nation 

General measure Nation 

England Wales Scotland 
Northern 

Ireland 
Total 

Mean ‘overall impression’ score (1-10)* 7.4 7.3 6.6 6.9 7.3 

% agreeing the BBC offers a bit, a lot, or everything I need 59% 57% 50% 56% 58% 

% likely to miss the BBC if it wasn’t there 78% 82% 74% 78% 78% 

% saying the BBC offers ‘fairly good’ or ‘good’ value for 

money 
60% 53% 49% 43% 58% 

Unweighted base – Most measures 1190 345 361 355 2251 

*Unweighted base – ‘Overall impression’ 1173 344 360 354 2231 

 

Appendix Table D:2 Statements’ performance scores, by nation 

Statement Nation 

England Wales Scotland 
Northern 

Ireland 
Total 

% % % % % 

Mean Creativity performance 62 58 54 61 61 

The BBC has lots of fresh and new ideas 63 54 51 59 61 

The BBC makes programmes or online content that no 

other broadcaster would make 
50 42 44 53 49 

The BBC makes high quality programmes or online 

content 
77 75 70 75 76 

The BBC introduces me to new presenters, actors, writers, 

and musical artists from the UK 
63 60 54 64 62 

The BBC provides programmes and online content which 

cover a wide range of cultural activities, for example 

music, theatre, and sports 

74 72 71 73 73 

Programmes or online content on the BBC sometimes 

make me want to take part in a specific event or activity 
39 31 32 40 38 

The BBC has a wide range of enjoyable and entertaining 

programmes and online content 
75 73 66 71 74 

The BBC helps me enjoy my interests, hobbies and 

passions 
53 55 47 53 53 

Mean Citizenship performance 65 61 57 65 64 

The BBC provides high quality independent journalism 67 61 57 68 66 

The BBC makes news and current affairs and other topical 

issues interesting to me 
73 69 63 67 72 

BBC coverage of the news and current affairs has got me 

talking about them 
65 63 61 64 65 

The BBC helps me understand UK-wide politics 69 62 60 68 68 

The BBC helps me understand politics in Europe 60 53 52 60 59 

The BBC helps me understand politics in my nation/region 61 59 51 65 61 

The BBC helps me understand politics in the other nations 

of the UK 
58 56 53 61 58 
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Appendix Table D:2 Statements’ performance scores, by nation 

Mean Global performance 74 69 69 75 73 

The BBC helps me understand what is going on in the 

wider world, such as international news and events 
80 77 76 83 80 

The BBC helps me understand the cultures and lifestyles 

of people from around the world 
74 73 68 76 73 

The BBC is good at presenting a positive image of the UK 

to the rest of the world 
68 58 63 66 67 

Mean Nations, regions and communities performance 54 47 44 54 52 

The BBC is good at representing life in my nation/region to 

the rest of the UK in its main UK news and current affairs 

programmes and online content 

60 52 47 57 59 

The BBC is good at representing life in my nation/region to 

the rest of the UK in its drama, documentaries, and other 

entertainment programmes and online content 

62 53 49 56 60 

My regional BBC  content provides programmes and 

content that is for people like me 
60 58 54 69 60 

The BBC helps me feel more involved and interested in my 

local community 
42 34 32 41 41 

The BBC improves my understanding of religions and 

other beliefs 
47 37 40 52 46 

The BBC is good at representing my religion* 47 38 37 51 47 

The BBC is good at representing my ethnic group* 47 * * * 47 

The BBC supports the native languages of the UK other 

than English with programming and other content 
49 50 55 53 50 

The BBC supports my native language with programming 

and other content* 
68 60 51 53 61 

Mean Education performance 71 68 68 68 70 

I have learned new things from programmes or online 

content on the BBC 
74 74 71 69 74 

The BBC helps children/teens with what they learn at 

school/college 
68 62 64 67 67 

Mean Digital performance 56 51 51 57 55 

The BBC provides quality content that I find enjoyable or 

useful on the internet 
66 66 64 66 66 

The BBC provides quality content that I find enjoyable or 

useful on mobile phones and tablets 
50 44 47 55 50 

The BBC provides quality content that I find enjoyable or 

useful on interactive TV  
59 53 53 58 58 

The BBC provides quality content that I find enjoyable or 

useful on DAB digital radio 
47 38 42 51 46 

The BBC has helped me make the most of new 

technologies such as interactive TV and the internet 
58 52 51 57 57 

Unweighted base – Most statements 1190 345 361 355 2251 

*Unweighted base - The BBC is good at representing my 

religion 
626 115 129 221 1082 

*Unweighted base - The BBC is good at representing my 

ethnic group 
426 11 18 5 460 

*Unweighted base - The BBC supports my native language 

with programming and other content 
62 131 124 77 394 
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Appendix E. Purpose Remit Survey Face-to-Face 

questionnaire 
INTRODUCTION 

 

Good morning / afternoon / evening. My name is … and I’m here on behalf of Dipsticks 

Research. 

 

We’re carrying out an important survey for the BBC. By taking part in this research, you 

will have the opportunity to have your say on the BBC. Your views will influence what 

the BBC does in future. 

 

IF ASKED: Your opinions are important to us regardless of how much or little you use 

BBC services. 

 

I would like to assure you that all the information we collect will be kept in the strictest 

confidence, in accordance with the Data Protection Act, and used for research 

purposes only. It will not be possible to identify any particular individual or address in 

the results.  

 

SECTION 1: SCREENER DEMOGRAPHICS 

 

Before we begin, I just need to ask a few questions about you to make sure that we 

speak to a representative spread of people across the country. 

 

Qsex   INTERVIEWER: PLEASE CODE SEX OF THE RESPONDENT 

 

  1.  MALE 

  2.  FEMALE 

 

Qage  What was your age last birthday? 

 

  INTERVIEWER: TYPE IN __________ 

  Z. Refused 

 

  Derive age range 

  15-24 ; 25-34; 35-44; 45-54; 55-64;65-99 

 

Qpostc What is your postcode? 

 

  INTERVIEWER: TYPE IN __________ 

  {DERIVE: Nation / BBC region / BBC Local Radio station }  

 

Qethnic Please indicate which best describes your ethnic background 

 

  SHOWCARD 1 

 

  1. White – any White background 

  2. Mixed – White and Black Caribbean  

  3. Mixed – White and Black African 

  4. Mixed – White and Asian 

  5. Mixed – any other Mixed background 

  6. Asian or Asian British – Indian 
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  7. Asian or Asian British – Pakistani 

  8.  Asian or Asian British – Bangladeshi 

  9. Asian or Asian British – other Asian background 

  10. Black or Black British – Caribbean 

  11. Black or Black British – African 

  12. Black or Black British – other Black background 

  13. Chinese or other ethnic group – Chinese 

  14. Chinese or other ethnic group – other ethnic group 

  Don’t know 

  Refused 

  Other (please specify…) 

 

Qlang  Do you speak, or are you currently learning, any of the following 

languages? 

 

  PLEASE SELECT ALL THAT APPLY 

  Randomise list 

 

  1. Welsh 

  2. Scottish Gaelic 

  3. Ulster Scots 

  4. Irish 

  5. Cornish 

  6. Manx 

  7. Scots 

  X. None of these 

 

Qfaith1 Do you follow any particular religion or other belief? 

 

  1 Yes 

  2 No 

  Y Don’t know 

 

IF Qfaith1 = Yes 

THEN ASK Qfaith2 

 

Qfaith2 Which religion or other belief do you follow? 

 

  1 Buddhism 

  2 Christianity (e.g. Church of England, Roman Catholic,  

   Protestant, any other Christian denomination) 

  3 Hinduism 

  4 Humanism 

  5 Islam 

  6 Judaism 

  7 Sikhism 

  0 Other (please specify…)   

  Z Refused    
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SECTION 2: MEDIA CONSUMPTION 

 

Thank you for answering those questions. Now, I’d like to start by asking you a bit 

about the kind of media you use. 

 

Qdigtyp Which ways do you receive TV, on any set in your household? 

 

  PLEASE SELECT ALL THAT APPLY 

  Randomise list 

 

  1. Cable (e.g. Virgin Media, formerly NTL or Telewest) 

  2. Freeview / Digital Terrestrial 

  3. Sky with a pay TV subscription 

  4. Freesat – any satellite service with no subscription fee 

  5. Digital TV via broadband line (e.g. TalkTalk TV) 

  6. BT Vision 

  Y Don’t know 

  0. Other (please specify…) 

 

Qintnet Have you personally used the internet, from any location, in the last  

  month? 

 

  1. Yes 

  2. No 

  Y Don’t know 

 

IF Qintnet = Yes 

THEN ASK Qoft1, Qhomint 

 

Qoft1  Could you tell me how often you use the internet? 

   

  READ OUT IF NECESSARY 

 

  1.  Everyday 

  2. Most days 

  3. Less than that but at least once per week 

  4. Less than that but at least once per month 

  5. Less than that but at least once every six months 

  6. Less often 

  Y Don’t know 

 

Qhomint Have you used the internet at home in the last month? 

 

  1. Yes 

  2. No 

  Y Don’t know 

 

IF Qhomint = Yes 

THEN ASK Qbroadb 

 

Qbroadb Do you use a broadband internet connection at home? 

 

  1.  Yes 

  2. No 

  Y Don’t know 
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ASK ALL 

 

Qtv1  Which of these television channels have you personally watched in the 

 last month? 

 

  READ OUT 

  PLEASE SELECT ALL THAT APPLY 

  Randomise list 

 

  1. BBC One 

  2. BBC Two 

  3. BBC Three 

  4. BBC Four 

  5. CBBC 

  6. CBeebies 

  7. BBC News channel 

  8. BBC Parliament 

  9. BBC ALBA 

  10. Any BBC HD channel 

  11. ITV1 / ITV2 / ITV3 / ITV4 

  12. STV [IF REGION = SCOTLAND] 

  13. UTV [IF REGION = NI] 

  14. Channel 4 / E4 / More 4 / 4Seven 

  15. Channel 5 / 5* / 5 USA 

  16. Nick Jr. 

  17. Disney Channel 

  18. Sky 1 / Sky 2 / Sky Atlantic / Sky Living 

  19. Sky Sports 

  20.  Don’t watch television 

  21. Any other television channels (please specify…) 

 

IF NOT (Qtv1 = Don’t watch television) 

THEN ASK: Qtv3 

 

Qtv3  Out of 10 hours of watching TV, how many hours would you say you  

spend watching any of the BBC television channels?(BBC One, BBC  

Two, BBC Three, BBC Four, BBC News Channel, CBeebies, CBBC,  

BBC Parliament, BBC ALBA or any BBC HD channel) 

 

  0. 0 out of 10 hours 

  1. 1 out of 10 hours 

  2. 2 out of 10 hours 

  3. 3 out of 10 hours 

  4. 4 out of 10 hours 

  5. 5 out of 10 hours 

  6. 6 out of 10 hours 

  7. 7 out of 10 hours 

  8. 8 out of 10 hours 

  9. 9 out of 10 hours 

  10. 10 out of 10 hours 

  Don’t know 
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Qrad1  Which of these radio stations have you personally listened to in the  

last month? 

 

  READ OUT 

  PLEASE SELECT ALL THAT APPLY 

  Randomise list 

 

  1.  BBC Radio 1 

  2. BBC Radio 2 

  3. BBC Radio 3 

  4. BBC Radio 4 

  5. BBC Radio 5 Live 

  6. BBC Radio 5 Live Sports Extra 

  7. BBC Radio 1Xtra 

  8. BBC Radio 6 Music 

  9. BBC Radio 4 Extra 

  10. BBC Radio Asian Network 

  11.  BBC Local Radio (e.g. [INSERT BBC LOCAL RADIO STATION]) 

  12. BBC Radio Scotland 

  13. BBC Radio nan Gaidheal 

  14. BBC Radio Wales 

  15. BBC Radio Cymru 

  16. BBC Radio Ulster / Radio Foyle 

  17. BBC World Service 

  18. Kiss 

  19. Magic 

  20. Classic FM 

  21. talkSPORT 

  22. Planet Rock 

  23. Choice 

  24. Smooth Radio 

  25. Sunrise 

  26. Absolute Radio 

  27. Heart 

  28. Capital 

  29. Other commercial radio station (this is any other radio station  

    which plays adverts) 

  30. Other radio 

  31. Don’t listen to radio 

 

IF NOT (Qrad1 = Don’t listen to radio) 

THEN ASK: Qrad3, Qrad4 

 

Qrad3  Out of 10 hours of listening to the radio, how many hours would you say 

you spent   listening to any of the BBC Radio stations? 

 

  0. 0 out of 10 hours 

  1. 1 out of 10 hours 

  2. 2 out of 10 hours 

  3. 3 out of 10 hours 

  4. 4 out of 10 hours 

  5. 5 out of 10 hours 

  6. 6 out of 10 hours 

  7. 7 out of 10 hours 

  8. 8 out of 10 hours 

  9. 9 out of 10 hours 
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  10. 10 out of 10 hours 

  Don’t know 

 

Qrad4  Which of these ways do you regularly listen to the radio, radio  

programmes or podcasts? 

 

  PLEASE SELECT ALL THAT APPLY 

  Randomise list 

 

  1. Through a normal analogue radio or tuner (e.g. FM / AM / LW) 

  2. Through a digital radio (e.g. DAB digital radio, digital television) 

  3. Through the internet 

  4. Through an app on a mobile phone or tablet 

  5. Through an MP3 player (e.g. iPod) 

  Don’t know 

 

Qint1  Have you used any part of the BBC website, bbc.co.uk, in the last 

month? 

 

  1.  Yes 

  2. No 

  Don’t know 

 

IF Qint1 = Yes 

THEN ASK: Qint5 

 

Qint5  Out of 10 hours using the internet, how many hours would you say you  

spend on any of the BBC websites? 

 

  0. 0 out of 10 hours 

  1. 1 out of 10 hours 

  2. 2 out of 10 hours 

  3. 3 out of 10 hours 

  4. 4 out of 10 hours 

  5. 5 out of 10 hours 

  6. 6 out of 10 hours 

  7. 7 out of 10 hours 

  8. 8 out of 10 hours 

  9. 9 out of 10 hours 

  10. 10 out of 10 hours 

  Don’t know 
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SECTION 3: TECHNOLOGY OWNERSHIP / USAGE 

 

Now for some questions about new technologies. 

 

Qiserv1 Do you use interactive services on your television? 

 

  (IF ASKED: Interactive services are usually accessed by pressing the  

  ‘red button’ on your remote control and include extra programmes,  

  extra information, games and shopping for example) 

 

  1.  Yes 

  2.  No 

  Don’t know 

 

IF Qiserv1 = YES 

THEN ASK: Qiserv2 

 

Qiserv2 Which of these interactive TV services do you personally use  

nowadays? 

 

  1.  BBC Red Button 

  2. Sky Active 

  3. Other 

  Don’t know 

 

Qmob  Do you have a mobile phone? 

 

  1.  Yes 

  2. No 

  Don’t know 

 

IF Qmob = YES 

THEN ASK: Qmobuse 

 

Qmobuse Which of the following do you use your mobile phone for? 

 

  PLEASE SELECT ALL THAT APPLY 

  Randomise list 

 

  1. Phone calls 

  2. Emails 

  3. Picture messaging 

  4. Video messaging / Video calls 

  5. Downloading / streaming music 

  6. As an MP3 player to listen to stored music or podcasts 

  7. Text messaging 

  8. Playing games 

  9. Watching TV 

  10. Using the internet 

  11. Listening to the radio 

  Y Don’t know 

  97. None of these  
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SECTION 4: GENERAL VIEWS OF THE BBC 

 

We’d now like to get your general views on the BBC as well as some of the other 

broadcasters. 

 

Qoveral Thinking about the BBC generally, what is your overall impression on  

a scale of 1 to 10, where 1 means extremely unfavourable and 10  

means extremely favourable? 

 

  1. Extremely unfavourable 

  2.  

  3.  

  4.  

  5. 

  6. 

  7.  

  8. 

  9. 

  10. Extremely favourable 

  Y Don’t know 

 

PASS SCREEN TO RESPONDENT 

 

Qmiss  To what extent do you agree or disagree with each statement? 

  1.  Definitely agree 

  2. Tend to agree 

  3. Neither agree nor disagree 

  4. Tend to disagree 

  5. Definitely disagree 

  Y Don’t know 

 

  [This question is repeated for the following loop values] 

 

  Randomise list – display as grid 

 

 I would miss the BBC if it wasn’t there 

 I would miss ITV if it wasn’t there [STV in Scotland; UTV in NI] 

 I would miss Channel 4 if it wasn’t there 

 I would miss Channel 5 if it wasn’t there 

 I would miss Sky if it wasn’t there 

 I would miss S4C if it wasn’t there [ONLY ask in Wales] 

 

PLEASE PASS THE SCREEN BACK TO THE INTERVIEWER 
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Qvalue The TV Licence Fee, which pays for all BBC services, costs £145.50 per  

year, which works out at about £12.10 per month, and must be paid by 

every household with a colour television. Thinking back over the last 

month and remembering the BBC programmes you and your household 

may have watched on TV or heard on the radio, as well as any BBC 

internet sites you may have visited, please would you tell me the extent 

to which you feel your household gets value for the licence fee you pay? 

 

  1. Very good value 

  2. Fairly good value 

  3. Not very good value 

  4. Not at all good value 

  Don’t know 

 

IF Qvalue NOT = Don’t know 

THEN ASK Qvalue4 

 

Qvalue4 You said that you feel that you get [TEXT FILL ANSWER FROM QVALUE] 

from the licence fee. Which of the following influenced your view?  

 

  PLEASE SELECT ALL THAT APPLY 

 

  1.  The programmes and online content 

  2. The range of services 

  3. Cost and affordability 

  4. Knowing what is done with the licence fee 

  5. How well the BBC is run 

  6. BBC independence of political influence 

  0. Other (please specify…)  

 

Qprov  Thinking about what the BBC provides, which of these statements best 

 applies? 

 

   1. It has nothing to offer me at all 

  2. It has hardly anything to offer me 

  3. It has a few things to offer me 

  4. It has quite a bit to offer me 

  5. It has a lot to offer me 

  6. It offers everything I need 

  Don’t know 

 

Qtrust  Which of these best describes how much you have heard, if anything, 

 about the BBC Trust? 

 

  1. I have heard quite a lot about it and know quite a bit about its 

    role 

  2. I have heard of it before but only know a little about what it does 

  3. I have heard of it before but do not know what it does 

  4. I have never heard of it before 

  Don’t know 
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SECTION 4: PURPOSE REMIT / PRIORITIES 

 

The BBC has a duty to ‘inform, educate and entertain’ the UK public in return for the 

licence fee that is charged. 

 

In order to ensure that this is carried out well, there are a number of specific objectives 

that the BBC must consider in its activities.  

 

These are grouped in six sections and will be described in more detail as we go on. 

I am now going to pass the screen to you to complete the next section which is very 

important. 

 

For each section you will be asked to consider a number of statements and rate how 

well you think the BBC is doing and how important each is to you. When answering, 

please consider the full range of BBC programmes and services on TV, radio and 

online. 

 

Please consider each statement carefully before giving your answer. 

 

PASS SCREEN TO RESPONDENT 

 

[FOR EACH STATEMENT, THE FOLLOWING QUESTIONS AND ACCOMPANYING 

ANSWER CATEGORIES ARE LOOPED] 

 

Qperf  To what extent do you agree or disagree with the following statements? 

 

  1.  Completely disagree 

  2. Disagree strongly 

  3. Disagree slightly 

  4. Neither agree nor disagree 

  5. Agree slightly 

  6. Agree strongly 

  7. Completely agree 

 

Qimp  How important or unimportant for your personally is it that… 

 

  1.  Extremely unimportant 

  2. Very unimportant 

  3. Quite unimportant 

  4. Neither important nor unimportant 

  5. Quite important 

  6. Very important 

  7. Vital 



 

 

NatCen Social Research | Purpose Remit Survey in Northern Ireland 55 

 

Creativity 

 

The first set of questions is about the BBC’s responsibility to encourage interest in 

cultural, creative and sporting activities, and to offer the best examples of creative 

work. 

 

  Randomise list 

 

 The BBC has lots of fresh and new ideas 

 The BBC makes programmes or online content that no other broadcaster 

would make 

 The BBC makes high quality programmes or online content 

 The BBC introduces me to new presenters, actors, writers and musical 

artists from the UK 

 The BBC provides programmes and online content which cover a 

wide range of cultural activities, for example music, theatre and 

sports 

 Programmes or online content on the BBC sometimes make me 

want to take part in a specific event or activity 

 The BBC has a wide range of enjoyable and entertaining 

programmes and online content 
 The BBC helps me enjoy my interests, hobbies and passions 

 

Citizenship 

 

The next set of questions is about the BBC’s responsibility to provide high quality news, 

current affairs and factual programming. When answering, please consider the full 

range of BBC services and programmes on TV, radio and online 

 

  Randomise list 

 

 The BBC provides high quality independent journalism 

 The BBC makes news and current affairs and other topical issues 

interesting to me 

 BBC coverage of news and current affairs has got me talking about them 

 The BBC helps me understand UK-wide politics 

 The BBC helps me understand politics in Europe 

 The BBC helps me understand politics in [INSERT NATION/REGION] 

 The BBC helps me understand politics in the other nations of the UK 

[INSERT 3 OTHER NATIONS/REGIONS OF THE UK NOT LIVED IN] 
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Global 

 

The next set of questions is about the BBC’s responsibility to ensure that people in the 

UK are aware of international issues and of the different cultures and viewpoints of 

those living outside the UK. 

 

  Randomise list 

 

 The BBC helps me understand what’s going on in the wider world, such 

as international news and events 

 The BBC helps me understand the cultures and lifestyles of people from 

around the world 

 The BBC is good at presenting a positive image of the UK to the rest of 

the world 

 

Nations, regions and communities 

 

The next set of questions is about the BBC’s responsibility to reflect the communities 

and cultures of the UK. These may be based on geography, faith, language or a shared 

interest such as sport. 

 

  Randomise list 

 

 The BBC is good at representing life in [INSERT NATION/REGION] to the 

rest of the UK in its main UK news and current affairs programmes and 

online content 

 The BBC is good at representing life in [INSERT NATION/REGION] to the 

rest of the UK in its drama, documentaries and other entertainment 

programmes and online content 

 BBC [INSERT NATION/REGION] provides programmes and online 

content that is for people like me 

 The BBC helps me feel more involved and interested in my local 

community 

 The BBC improves my understanding of religions and other beliefs 

 IF Qfaith1=YES The BBC is good at representing [FILL FROM Qfaith2] 

 IF Qethnic=2-14 The BBC is good at representing my ethnic group 

 The BBC supports the native languages of the UK other than English 

(such as Irish, Welsh, Ulster Scots, Scottish Gaelic and Scots) with 

programming and other content 

 IF Qlang=1-7 The BBC supports the [FILL FROM Qlang] language 

with programming and other content 
Education 

 

The next set of questions is about the BBC’s responsibility to support learning for 

people of all ages through its programmes and online content. 

 

 I have learned new things from programmes or online content on 

the BBC 

 The BBC helps children/ teens with what they learn at school/ 

college 
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Emerging communications 

 

The final set of questions in this section is about the BBC’s responsibility to ensure that 

the public benefit from new communication technologies such as digital television, 

broadband and the wider use of smartphones. 

 

 The BBC provides quality content that I find enjoyable or useful on the 

internet, e.g. bbc.co.uk, the iPlayer, BBC Bitesize 

 The BBC provides quality content that I find enjoyable or useful on 

mobile phones and tablets, e.g. bbc.co.uk/mobile, BBC News app, 

iPlayer app 

 The BBC provides quality content that I find enjoyable or useful on 

interactive TV, e.g. BBC red button service providing additional coverage 

of sporting events, music events, news and weather on demand 

 The BBC provides quality content that I find enjoyable or useful on DAB 

digital radio, e.g. radio stations such as 1Xtra, 4 Extra, 5 Live Sports 

Extra, 6Music, Asian Network, World Service 

 The BBC has helped me make the most of new technologies such as 

interactive TV and the internet 

 

PLEASE PASS THE SCREEN BACK TO THE INTERVIEWER 
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SECTION 5: LIFESTYLE 

 

The BBC has a duty to all licence fee payers and so has to consider a wide range of 

audiences in what it does. The next few questions will help us gather information about 

a representative sample of people. This is the last section of the interview. 

 

Once again, please be assured that all answers you provide will be confidential. 

 

Hhsize  How many people (adults and children) live in the household including 

 yourself? 

 

  WRITE IN NUMBER: _______ 

  Z Refused 

 

  DERIVE NUMBER IN HHOLD 

  1, 2, 3, 4, 5, 6, 7+ 

   

IF HHSIZE = REFUSED OR > 1 

THEN ASK Hhad 

 

Hhad   Do you have any children aged under 18 living in the household for 

   whom you are responsible? 

 

  1 Yes 

  2 No 

  Y Don’t know 

 

IF Hhad = 1 

THEN ASK Qkids 

 

Qkids  In which of the following age bands are your children? 

 

  PLEASE SELECT ALL THAT APPLY 

 

  1  0 - 1 

  2 2 – 4 

  3 5 – 9 

  4 10 – 15 

  5 16 – 18 

  Z Refused 

 

Educ  At what age did you finish your full time education? 

 

  1  14 or under 

  2 15 

  3 16 

  4 17 

  5 18 

  6 19 

  7 20 

  8 21 – 23 

  9 24 or more 

  0 Still studying 

  Z Refused 

Work  Which of these best describes your employment at the moment? 
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  1  Working in a paid job (30+ hours per week) 

  2 Working in a paid job (8 – 29 hours per week) 

  3 Working in a paid job (less than 8 hours) 

  4 Self-employed 

  5 Not in paid employment / looking after house or home 

  6 Full time student at school 

  7 Full time student at university / college 

  8 Unemployed 

  9 Retired from paid employment 

  0 Other 

 

FullSG  DERIVE SOCIAL GRADE (questions from full social grade shell needed 

 – all necessary questions to be included, some not shown in the 

 questionnaire) 

 

Income So that we know we’ve interviewed a good cross-section of people, 

could you please give me the letter from this card for the group in which 

you would place your annual total household income from all sources 

before tax and deductions? Just read out the letter that applies. 

 

  SHOWCARD 2 

 

  £0 - £9,999 

  £10,000 - £19,999 

  £20,000 - £29,999 

  £30,000 - £39,999 

  £40,000 - £49,999 

  £50,000 - £74,999 

  Over £75,000 

  Refused 

  Don’t Know 

 

Illness  Do you have any long-term illness, health problems or disability which 

   limits your daily activities or the work you do? This includes problems 

   which are due to old  age. 

 

  1 Yes 

  2 No 

  Don’t know 

  Refused 

 

IF Illness = Yes 

THEN ASK Qdissa 

 

Qdissa Which of these, if any, limit your daily activities or the work you can do? 

 

  1  Physical impairment (affecting mobility of arms or legs) 

  2 Visual impairment (partially sighted / blind) 

  3 Hearing impairment (partial deafness / total deafness) 

  4 Mental health condition (e.g. depression / schizophrenia) 

  5 Learning difficulty / disability 

  6 Long standing illness (e.g. cancer, HIV, diabetes, epilepsy etc) 

  0 Other (please specify…) 

 

And I have one final question for you to complete. 
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PASS SCREEN TO RESPONDENT 

 

Qsexor So the BBC can ensure they are representing the UK population and 

providing relevant programmes and topics, please could you tell me 

which of the following you consider yourself to be. 

 

  1 Heterosexual or straight 

  2 Gay or Lesbian 

  3 Bisexual 

  4 Prefer not to say 

  0 Other (please specify…) 

 

PLEASE PASS SCREEN BACK TO INTERVIEWER 

 

Thank you very much for your time today and for answering my questions. As I 

mentioned, your views will influence what the BBC does in future. This survey is being 

carried out for the BBC Trust which exists to get the best out of the BBC for licence fee 

payers. If you’d like any more information on what the Trust does, you can visit their 

website at www.bbc.co.uk/bbctrust . 

 


