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1 Introduction 

The BBC Trust has a responsibility to ensure that the BBC provides licence fee payers with 

the best possible value for money in return for the licence fee they pay. It must also ensure 

that the BBC stays true to its Public Purposes, as set out in the Royal Charter. The Public 

Purposes are explained in section 1.3.  

This report summarises the findings of audience research into perceptions of how the BBC 

has performed against its Public Purposes and each of the priorities within these. It will focus 

on results for the audience in Scotland and will draw comparisons between this nation and the 

UK as a whole. A detailed report on findings amongst the UK audience has been published 

separately. 

The quantitative research was conducted in Autumn 2011, between 29 September and 27 

October 2011. These results will be referred to as overall performance for 2011-2012. 

There have been three previous years of audience research where fieldwork was split across 

two periods of the year (2008-2009, 2009-2010, and 2010-2011). Results from Autumn 2008 

and Spring 2009 were combined to produce the 2008-2009 annual figures; results from 

Autumn 2009 and Spring 2010 were combined to produce the 2009-2010 annual figures; and 

results from Autumn 2010 and Spring 2011 were combined to produce the 2010-2011 annual 

figures. Similar audience research was also conducted in 2007. Results will be compared with 

these previous studies.  

1.1 Objectives 

The aims of the research were to get feedback from licence fee payers on how the BBC has 

performed in the delivery of its Public Purposes. It was also important to understand 

performance ratings in the context of how important people felt the various BBC priorities 

were.  

Specific objectives of the research for the audience in Scotland were to: 

 Gauge licence fee payers‟ views on the BBC‟s priorities within each purpose. 

 Identify what is important for licence fee payers. 

 Measure how well the BBC currently performs. 

 Understand “performance gaps” (as outlined in section 1.3) in order to identify areas 

that the BBC should focus on improving. 

 Understand how perceptions in Scotland compare to the UK overall and the other 

nations of the UK. 

 Highlight any changes compared with previous years of the research. 
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1.2 Methodology 

The research was conducted by Kantar Media (formerly BMRB), as in previous years, using 

the same mixed-methodology approach. Half of the interviews were conducted face-to-face in 

people‟s homes and half were conducted online amongst members of the Lightspeed 

Research online panel in the UK. This had the advantage of being cost-effective and also 

offered people, who may not have had time to take part at a fixed time with an interviewer, the 

opportunity to participate in their own time through an online route.  

The key section, where respondents were asked to rate the purpose priorities, was self-

completion. This was for both the face to face and online elements to maximise comparability.   

 2,246 UK adults aged 15 or over were interviewed (half online, half face-to-face in-

home) between 29
th
 September and 27

th
 October 2011.  

 Boost interviews within UK nations and among respondents within black and 

minority ethnic groups were included to allow detailed analysis within these audience 

groups. 

 The number of interviews in England was reduced to allow more interviews to be 

conducted in Wales, Northern Ireland and Scotland than would be achieved from a 

UK representative sample of 2,246. This was to allow analysis within each nation of 

the UK. This resulted in 355 interviews in Scotland. 

 Respondents were asked a detailed questionnaire (c.25 minutes) covering 

demographics for profiling, media consumption, weight of BBC usage, use of new 

technologies, opinions on the BBC and the key section on rating the BBC‟s priorities 

in terms of performance and importance (see Appendix D). The questionnaire length 

was reduced this year from a longer 45 minute questionnaire in previous years.  

 Results were weighted by demographics, ethnicity and internet use to ensure they 

were representative of the UK population as a whole. Quotas were set within each 

UK nation to ensure comparability between nations. 

As the survey was not a pure random probability survey, the statistical principles that 

determine the difference needed between percentages for them to be considered significant 

cannot, strictly speaking, be applied. Nevertheless, based on these principles we recommend 

treating a difference of at least +/- 7 percentage points as significant when looking at answers 

based on the full sample in Scotland either within the 2011-2012 survey or between 2008-

2009, 2009-2010 and 2010-2011. A difference between Scotland and the UK should only be 

considered significant if there is a difference of at least +/- 5 percentage points.  
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1.3 Explanation of Public Purposes and performance gaps 

Under the terms of the Royal Charter and Agreement, the BBC's main activities should be the 

promotion of six Public Purposes through output consisting of information, education and 

entertainment. These Public Purposes are listed below and are colour coded throughout this 

report: 

 CITIZENSHIP - sustaining citizenship and civil society. 

 CREATIVITY - stimulating creativity and cultural excellence. 

 EDUCATION - promoting education and learning.  

 NATIONS, REGIONS & COMMUNITIES - representing the UK, its nations, regions 

and communities.  

 GLOBAL - bringing the UK to the world and the world to the UK.  

 DIGITAL - in promoting its other purposes, helping to deliver to the public the benefit 

of emerging communications technologies and services and, in addition, taking a 

leading role in the switchover to digital television.  

The BBC Trust has set „Purpose Remits‟ for each of the purposes and these enable the BBC 

Trust to set objective, transparent, published criteria against which they will judge the BBC‟s 

performance. Broadly, the remits explain how the BBC should fulfil its six Public Purposes. 

More specifically, the remits set a number of priorities for the BBC, within each purpose, and 

show how the BBC Trust will judge performance against those priorities using measures 

based on audience perceptions.  

The BBC Trust developed a statement to measure the BBC‟s performance against each 

priority, in consultation with licence fee payers, for the Purpose Remit Study. A full list of 

statements, along with the corresponding performance and importance scores, can be found 

in Appendix A. 

During the survey, respondents were first asked to rate the BBC‟s performance on each of the 

priorities within a purpose. The performance score is the percentage of users that agreed 

with a performance statement for a particular priority (giving a score of 5-7 out of 7 as per the 

scale below). 

Completely disagree   1   

Disagree strongly   2   

Disagree slightly   3   

Neither agree nor disagree  4   

Agree slightly    5   

Agree strongly    6   

Completely agree   7 
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In order to put the performance score in context, respondents were then asked how important 

it was, to them personally, for the BBC to fulfil each priority. The importance score is the 

percentage of users that felt a statement is important to some extent (giving a score of 5-7 out 

of 7 as per the scale below). 

Extremely unimportant    1   

Very unimportant    2   

Quite unimportant    3   

Neither important nor unimportant  4   

Quite important     5   

Very important     6   

Vital      7 

 

Providing this context enables a summary measure to be created, which is known as the 

„performance gap‟.  

The performance gap is the difference between the performance and importance scores for 

each statement. For example, the statement „the BBC has lots of fresh and new ideas‟ 

received a performance score of 48% and an importance score of 74%. Subtracting the 

importance score from the performance score gives a negative performance gap of -26. A 

negative number means that the performance score given was lower than the importance 

score whilst a positive number means that the performance score given was higher than the 

importance score. 
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2 Summary of key findings 

Adults in Scotland were significantly less likely to be low approvers of the BBC 

than in 2010-2011 

There was evidence that overall impressions among adults in Scotland are improving over 

time.  

 There was a significant decrease in the percentage of „low approvers‟ of the BBC to 

12%, from 17% in 2009-2010 and 22% in 2010-2011. 

 Four in ten adults in Scotland (40%) were „high approvers‟ of the BBC. The 

percentage of high approvers in Scotland rose from 34% in 2009-2010 and 37% in 

2010-2011, although these increases are not statistically significant.  

 Nevertheless, the percentage of high approvers in Scotland remained lower than in 

the UK overall (44%) and Wales (50%) in particular. The percentage of high 

approvers was higher than in Northern Ireland (38%).  

Likelihood to miss the BBC in Scotland was higher than in 2010-2011 

 Adults in Scotland recorded an increase in likelihood to miss the BBC to 80% from 

74% in 2010-2011, returning to levels achieved in 2009-2010 (80%) and 2008-2009 

(81%). The percentage of adults in Scotland who disagreed that they would miss the 

BBC decreased to 8% (15% in 2010-2011).  

 Likelihood to miss the BBC among adults in Scotland was not significantly different 

from adults in England (82%), Wales (84%) or Northern Ireland (77%).  

Perceived value for money of the BBC among adults in Scotland remained 

stable and lower than for the UK overall 

 Half of all adults in Scotland perceived the BBC to be good value for money (48%) 

and half (48%) felt that the BBC is not good value for money. These figures have not 

changed significantly at all since 2007. 

 Adults in Scotland remained less likely to feel that the BBC offers good value for 

money than adults in the UK as a whole (56%). Adults in England (58%) and Wales 

(55%) were more likely to perceive the BBC to be good value for money than adults 

in Scotland and Northern Ireland (43%). 
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There were more negative performance gaps across the BBC Public Purposes 

for the audience in Scotland than the UK overall but there was a general 

increase in both performance and importance scores compared with 2010-2011  

 At an overall level both performance and importance scores increased compared with 

2010-2011 across the six Public Purposes amongst adults in Scotland. Negative 

performance gaps were generally smaller, but not significantly so.  

 There were 15 negative performance gaps for adults in Scotland that were 

considered significant (-5 or greater) compared with 12 for the UK overall. 

 Adults in Scotland generally recorded larger negative performance gaps than for the 

UK overall. The negative performance gaps for the audience in Scotland were 

generally larger than among adults in England and Wales but smaller than among 

adults in Northern Ireland.  

There continued to be large negative performance gaps for the Nations, regions 

and communities purpose with portrayal a particular concern for the audience in 

Scotland 

 The Nations, regions and communities purpose contained five of the six priorities with 

the largest negative performance gaps overall for the audience in Scotland.  

 Most priorities within this purpose had larger negative performance gaps than in the 

UK overall but performance gaps were not significantly different from 2010-2011. 

 The largest negative performance gap was now for the priority „the BBC is good at 

portraying [Scotland] to other people in the UK‟ at -31 (-26 in 2010-2011). There was 

a large negative performance gap for the priority „the BBC is good at portraying my 

particular culture or community to other people in the UK‟ too (-25).  

 This purpose continued to show the largest average negative performance gap for all 

of the purposes among adults in Scotland (-13). This performance gap was larger 

than the gap recorded for adults in England (-5) and Wales (-9) but Northern Ireland 

(-18) had the largest average negative performance gap.  

 Despite the large gaps, priorities in this purpose had weaker correlations with 

perceptions of the value for money the BBC provides than those in the Creativity 

purpose. 
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Performance scores were higher for the Creativity purpose than in 2010-2011 

and the purpose continued to record the strongest correlations with overall 

perceptions of value for money of the BBC  

 Performance and importance scores increased for the Creativity purpose in Scotland 

compared with 2010-2011. 

 Nevertheless, the average performance score for this purpose (55%) remained lower 

than in the UK overall (60%).  

 The five priorities with the strongest relationships with value for money were within 

the Creativity purpose.  

 The priority „the BBC has lots of fresh and new ideas‟ had the largest negative 

performance gap within the Creativity purpose (-26), increasing from -17 in 2010-

2011. This was the second largest negative performance gap overall which was a 

difference from the UK overall where this priority had the biggest negative 

performance gap overall (-21) despite it being smaller than in Scotland. This priority 

also recorded a strong correlation with perceived value for money of the BBC (0.50).  

 The priority with the strongest relationship with value for money overall continued to 

be „the BBC has a wide range of enjoyable and entertaining programmes and 

content‟ (0.54), just as it was perceived to be one of the most important priorities by 

adults in Scotland.  

Scores were broadly in line with the UK overall for the Citizenship purpose 

 When ranking all priority statements by performance, five Citizenship priorities had 

performance scores within the top ten overall:  

 Both the performance and importance scores were generally higher in the Citizenship 

purpose than in 2010-2011 in Scotland with the resulting performance gaps being 

fairly similar. 

 Performance scores for the audience in Scotland were broadly in line with the UK 

overall with the average performance score for the Citizenship purpose in Scotland 

(60%) similar to that for the UK audience (61%). 

 There was a small average negative performance gap for the Citizenship purpose of  

-4 for the audience in Scotland, compared with -5 in 2010-2011 and -2 in the UK 

overall. Nevertheless, there were more significant negative performance gaps in 

Scotland (4) than in the UK (2). 
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Performance and importance scores were generally in line within the Global 

and Digital purposes  

 The BBC met the expectations of the audience in Scotland within the Global purpose. 

The Global priority had the highest performance (78%) and highest importance score 

(77%) for the audience in Scotland. This resulted in a small positive performance gap 

(+1), which was similar to that for the UK overall (+2). 

 The Digital purpose again recorded the lowest average performance score (42%) but 

this was the same as the UK overall this year. Nevertheless, the Digital priorities were 

also perceived to be of less importance (41%) to the audience in Scotland, resulting 

in a small positive average performance gap of +1 (0 in the UK).  

Performance scores within the Education purpose were high but there was a 

large negative performance gap for helping children/ teens with what they learn 

at school/ college‟ 

 The Education purpose remained an area of relative strength for the BBC amongst 

the audience in Scotland. Performance scores within the Education purpose were 

high, with the purpose recording the second highest average performance score 

(67%) overall.  

 However, this purpose also recorded the second highest average importance score of 

all (73%). The high level of importance placed on the Education purpose meant there 

was still a negative performance gap on average (-6) for the Education purpose. 

 There was a large negative performance gap for helping children/ teens with what 

they learn at school/ college‟ (-11). 
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3 Overall BBC performance measures 

3.1 Overall impression of the BBC 

There was evidence that overall impressions among adults in Scotland are improving.  

Four in ten adults were „high approvers‟ of the BBC (the most positive group who gave an 

overall impression score of 8 to 10 on a 10 point scale). The percentage of high approvers 

was still lower in Scotland (40%) than the UK overall (44%) and scores were significantly 

lower among adults in Scotland than for the audience in Wales (50%).  

Nevertheless, the percentage of high approvers in Scotland rose from 34% in 2009-2010 and 

37% in 2010-2011. 

Furthermore, the percentage of „low approvers‟ of the BBC in Scotland (rating of 1 to 4 out of 

10) fell to 12% from 17% in 2009-2010 and 22% in 2010-2011. This percentage was now 

similar to the UK overall (11%).  

The „mid approvers‟ group (rating of 5 to 7 out of 10) remained the largest group among 

adults in Scotland at 47% (UK overall 44%). This group grew from 41% in 2010-2011 to return 

to previous levels, (48% in 2009-2010, 46% in 2008-2009) indicating that the overall shift from 

2010-2011 in Scotland was from low approvers to mid approvers.  

As in the UK overall, social grade had a strong relationship with overall impression. The 

percentage of high approvers decreased with social grade. Half of adults (49%) in Scotland in 

the higher ABC1 social grades were high approvers of the BBC compared with 30% of adults 

in the lower C2DE social grades.  

Adults in Scotland in the lower C2DE social grades were also more likely to be low approvers 

of the BBC (17%) than those in the higher ABC1 social grades (8%). The percentages for 

both of these audience groups were lower than in 2010-2011 (ABC1 15%, C2DE 32%).  

There was not a significant difference in the percentage of high approvers by gender (men 

37%, women 43%) or age. The percentage of low approvers was also similar between 

genders (men 12%, women 13%) unlike 2010-2011 when men (27%) were more likely to be 

low approvers than women (18%). The overall reduction in the size of the low approvers 

group was clearly driven by men. 

3.2 Likelihood to miss the BBC if it wasn‟t there 

Another important measure is the likelihood to miss the BBC if it no longer existed. This 

measure of the overall relationship of adults in Scotland with the BBC continued to be more 

positive than the other measures such as overall impression and perceived value for money, 

as in the UK overall.  
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Adults in Scotland recorded an increase in the likelihood to miss the BBC to 80% from 74% in 

2010-2011, returning to levels achieved in 2009-2010 (80%) and 2008-2009 (81%)
1
.  

 

The same percentage of adults in Scotland still definitely agreed that they would miss the 

BBC (47%) as in 2010-2011. This was significantly smaller than in 2009-2010 (56%) and for 

the UK overall in 2011-2012 (58%). 

 

The percentage of adults in Scotland who disagreed that they would miss the BBC decreased 

to 8% since 2010-2011 (15%).  

 

Likelihood to miss the BBC among adults in Scotland was not significantly different from 

adults in England (82%), Wales (84%) or Northern Ireland (77%).  

 

In line with the UK audience as a whole, social grade was the largest influencing factor in 

terms of likelihood to miss the BBC. Adults within the higher ABC1 social grades were still 

more likely to agree that they would miss the BBC (87%) than those within the lower C2DE 

social grades (72%).  

The BBC remained the service that adults in Scotland would miss the most. The percentage 

of adults in Scotland likely to miss STV (Scottish Television) remained stable at 68% (67% in 

2010-2011, 65% in 2009-2010, 74% in 2008-2009). Females were significantly more likely to 

miss STV (76%) than males (61%) where there were no gender differences evident for the 

other broadcasters.   

There was no significant change for Channel 4 (67% in 2011-2012, 67% in 2010-2011, 63% 

in 2009-2010, 63% in 2008-2009) whilst the percentage of adults in Scotland who were likely 

to miss Five recovered to 48% (41% in 2010-2011, 48% in 2009-2010 and 41% in 2008-

2009). 

The most noticeable change over time has been a significant increase in the percentage of 

the population in Scotland who agree that they would miss Sky. This has increased from 35% 

in 2008-2009 to 51% in 2011-2012 (46% in 2010-2011) as subscriber numbers have grown.  

3.3 Perceived value for money of the BBC 

Perceived value for money of the BBC among adults in Scotland remained stable. The 

audience in Scotland continued to be split in half in terms of its perceptions of the value for 

money delivered by the BBC. Half of all adults in Scotland perceived the BBC to be good 

                                           

 

1 Answers to the question to what extent do you agree or disagree with the statement “I would miss the BBC if it 
wasn‟t there” were based on a five point agreement scale: Definitely agree, tend to agree, neither agree nor disagree, 
tend to disagree, definitely disagree, don‟t know. References to „agree‟ within this report are based on the net score 
of „definitely agree‟ and „tend to agree‟. 
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value for money (48%) and half (48%) felt that the BBC is not good value for money
2
. These 

figures have not changed significantly since 2007. 

Adults in Scotland remained less likely to feel that the BBC offers good value for money than 

adults in the UK as a whole (56%). Adults in England (58%) and Wales (55%) were more 

likely to perceive the BBC to be good value for money than adults in Scotland and Northern 

Ireland (43%). 

For social grade, the pattern was similar to overall impression with adults in Scotland in the 

higher ABC1 social grades more likely to feel the BBC is good value for money (53%) than 

adults in the lower C2DE social grades (43%).  

There were no significant differences in perceptions of value for money by age or gender.  

3.3.1 Why the BBC was perceived to be good value for money 

To understand the reasons behind the value for money ratings given, respondents were 

asked to explain why they felt the BBC was, or was not, good value for money. Across the 

four nations of the UK the same reasons were given. 

In Scotland, for those that felt the BBC was good value for money, good quality programmes 

and the wide range of programmes offered remained the main reasons cited for driving this 

perception.  

“The quality of programmes which are BBC commissioned and made is superior to 

Sky and most other broadcasters.” Male, aged 47, C1, Scotland. 

“Choice of programmes both on radio and TV. Some very good/excellent informative 

and/or factual programmes. Would miss it greatly if it disappeared.” Female, aged 68, 

DE, Scotland. 

“It has interesting programmes, particularly documentaries, which other companies 

would not make. The radio is entertaining and informative and covers a diverse range 

of issues and interests. The news service is reliable, and as unbiased as is possible 

which cannot be said of commercial channels. The BBC does not, in general, over 

simplify or sensationalise information.” Female, aged 30, C1, Scotland. 

“Good news coverage, nice morning TV (breakfast show), documentaries. „Spooks‟ is 

great too, shame it is the last season.” Female, aged 28, AB, Scotland. 

 “It works out at less than £3 per week. Where else could you get any kind of 

entertainment for even £3 per hour let alone £3 per week? That gives me a multitude of 

channels and websites that can give every possible form of radio and TV entertainment 

and news as well as educational programmes.” Male, aged 59, AB, Scotland. 

                                           

 

2
 4% answered „don‟t know‟. 
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“It would cost a lot more to go to other forms of entertainment and not have the wide 

choice. Even the repeats are watchable.” Female, aged 77, AB, Scotland. 

3.3.2 Why the BBC was not perceived to be good value for money 

Similar to the UK as a whole, comments from respondents as to why the BBC does not 

provide good value for money focused on the programming and the licence fee.  

Those in Scotland who felt the BBC is not good value for money were most likely to cite the 

way the BBC is funded as a reason for their perception. Combining all mentions of the licence 

fee being something they have to pay, being too expensive, already paying for other 

television services and a preference for it being advertising funded resulted in a total of 34% 

of adults in Scotland who felt the BBC is not good value for money believing that this is linked 

with its funding. This represents 16% of adults in Scotland overall which is similar to the UK 

audience (14%). 

This reason was followed by repeated programmes (24%); poor programmes that were not 

worth watching (16%); and only watching certain programmes (11%).  

“Programmes are not worth the money, too many repeats.” Female, aged 88, DE, 

Scotland. 

“I can count on one hand the number of shows I watch on the various BBC channels. I 

already pay £100 per month to Sky, I don't see why I should also pay the licence fee.” 

Female, aged 34, C1, Scotland. 

“I do not watch the BBC at all and everything goes through the Xbox but by law I have 

to have it.” Male, aged 21, DE, Scotland. 

“I pay a great deal of money for something I barely use or watch, most of the 

programmes are complete rubbish. My £12 a month would be better off spent 

somewhere else. I hardly watch TV at all without having to pay that a year.” Female, 

aged 20, C2, Scotland. 

“TV programmes are poor, becoming same as every other channel. I don‟t see why I 

should pay for this especially when they pay to advertise on other channels. 

Personalities are overpaid. I can't see any justification to have to pay for this. I only 

ever watch the BBC news so it‟s very poor value for money.” Female, aged 42, DE, 

Scotland. 

“Same programmes all the time, i.e. celebrities doing „Strictly Come Dancing‟. Lots of 

repeats.” Male, aged 46, C1, Scotland. 

“No longer get the variety of TV you used to. Everything is too repetitive, „Strictly 

Come Dancing‟ etc. I can't stand these types of programme but they take over prime 

time viewing. No consideration taken by BBC for those who do NOT like these sorts of 

programmes.” Male, aged 39, AB, Scotland. 
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4 BBC performance on its purposes and priorities 

As explained in the introduction to this report, the main focus of this research is to measure 

the BBC‟s performance against the six BBC Public Purposes. Each of the Public Purposes, 

explained in section 1.3, is assessed in detail in this section of the report. 

4.1 Overall ranking of performance on priorities 

Chart 1, on page 17, displays the BBC‟s performance score for each priority in the form of a 

bar in the colour of the relevant purpose. This is the percentage of adults in Scotland who 

agreed with the performance statement (giving a score of 5-7 out of 7). 

The importance score is the percentage of adults in Scotland who felt that a statement is 

important to some extent (giving a score of 5-7 out of 7). This is shown, for each priority, in 

the form of a grey bar. 

The number to the right of the chart indicates the performance gap. This is the difference 

between the performance and importance scores for each statement. A negative number (e.g. 

-9) means that the performance score given was lower than the importance score. 

Statements are ranked on performance score.  

A colour code is used throughout this report to identify the six purposes and statements 

designed to measure the priorities within them. 

Public Purposes key: 

 CITIZENSHIP - sustaining citizenship and civil society. 

 CREATIVITY - stimulating creativity and cultural excellence. 

 EDUCATION - promoting education and learning.  

 NATIONS, REGIONS & COMMUNITIES - representing the UK, its nations, 

regions and communities.  

 GLOBAL - bringing the UK to the world and the world to the UK.  

 DIGITAL - in promoting its other purposes, helping to deliver to the public the 

benefit of emerging communications technologies and services and, in 

addition, taking a leading role in the switchover to digital television.  

A full listing of the performance and importance scores and performance gaps for 2007, 2008-

2009, 2009-2010, 2010-2011, and 2011-2012 can be found in Appendix A. 
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The BBC helps me feel more involved and interested in my local 
communities 

The BBC provides quality content that I find enjoyable or useful on 
mobile phones e.g. bbc.co.uk/mobile

The BBC provides quality content that I find enjoyable or useful on 
DAB digital radio, e.g. radio stations such as 1Xtra, 6Music, BBC …

The BBC is good at portraying my particular culture or community 
to other people in the UK

The BBC is good at portraying Scotland to other people in the UK

Programmes or content on the BBC sometimes make me want to 
take part in a specific event or activity 

The BBC provides programming and content that caters for my 
particular culture or community

The BBC raises my awareness and understanding of different 
religions and other beliefs

The BBC has helped me make the most of new technologies such 
as interactive TV and the internet 

The BBC has lots of fresh and new ideas

The BBC provides quality content that I find enjoyable or useful on 
interactive TV, e.g. BBC Red Button service 
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4.2 Overview of performance on the BBC‟s Public Purposes 

At an overall level both performance and importance scores increased compared with 2010-

2011 across the six Public Purposes amongst adults in Scotland. Negative performance gaps 

were generally smaller, but not significantly so.  

Adults in Scotland still generally recorded larger negative performance gaps across the six 

Public Purposes than the UK overall. The negative performance gaps for the audience in 

Scotland were generally larger than those among adults in England and Wales but smaller 

than those among adults in Northern Ireland.  

There were 15 negative performance gaps for adults in Scotland that were considered 

significant (-5 or greater) compared with 12 for the UK overall. 

The Nations, regions and communities purpose contained the priorities with the largest 

negative performance gaps. Five of the six priorities with the largest differences between 

personal importance and perceived performance were within the Nations, regions and 

communities purpose. This resulted in an average performance gap of -13 for the audience in 

Scotland, the largest average negative gap of all the purposes.  

Most priorities within this purpose had larger negative performance gaps than in the UK 

overall but performance gaps were not significantly different from 2010-2011. Two of the three 

largest negative performance gaps overall for the audience in Scotland were around the 

theme of portrayal. 

The priority „the BBC is good at portraying [Scotland] to other people in the UK‟ recorded the 

largest negative performance gap among adults in Scotland (-31). This was a larger gap than 

in 2010-2011 (-26) and the UK overall (-18). There was also a large negative performance 

gap for the priority „the BBC is good at portraying my particular culture or community to other 

people in the UK‟ (-25). 

There were also large negative performance gaps for „the BBC helps me feel more involved 

and interested in my local communities‟ (-21); „the BBC provides programming and content 

that caters for my particular culture or community‟ (-16); and „the BBC provides programming 

and content that caters for Scotland‟ (-14).  

Performance and importance scores increased for the Creativity purpose in Scotland, as in 

the UK, compared with 2010-2011.The average performance gap for the Creativity purpose in 

Scotland (-7) remained similar to the UK (-6). Nevertheless, the average performance score 

for this purpose (55%) remained lower than in the UK overall (60%). Performance scores for 

adults in Scotland were lower for all Creativity priorities than for adults in the UK overall but 

importance scores were also lower. 

The priority „the BBC has lots of fresh and new ideas‟ had the largest negative performance 

gap within the Creativity purpose (-26), increasing from -17 in 2010-2011. This was the 

second largest negative performance gap overall which was a difference from the UK overall 

where this priority had the biggest negative performance gap overall (-21) despite it being 

smaller than in Scotland.  
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The priority statement „the BBC has a wide range of enjoyable and entertaining programmes 

and content‟ recorded the equal second highest importance score overall in Scotland (75%) 

as well as the fourth highest performance score (68%) but there remained a negative 

performance gap of -7 (-10 for the UK overall).  

For the Citizenship purpose, both the performance and importance scores were generally 

higher than in 2010-2011 in Scotland with the resulting performance gaps being fairly similar. 

There was a small average negative performance gap for the Citizenship purpose of -4 for the 

audience in Scotland, compared with -5 in 2010-2011 and -2 in the UK overall. 

Performance scores for the audience in Scotland were broadly in line with the UK overall with 

the average performance score in Scotland (60%) similar to that for the UK audience 

(61%).Nevertheless, there were more significant negative performance gaps in Scotland (4) 

than in the UK (2). 

The BBC met the expectations of the audience in Scotland within the Global purpose. The 

Global priority had the highest performance (78%) and importance score (77%) for the 

audience in Scotland. This resulted in a small positive performance gap of +1, similar to the 

UK overall (+2).  

The Education purpose remained an area of relative strength for the BBC amongst the 

audience in Scotland. Performance scores within the Education purpose were high, with the 

purpose recording the second highest average performance score (67%) overall. However, 

there was a large negative performance gap for helping children/ teens with what they learn at 

school/ college‟ (-11). 

The Digital purpose again recorded the lowest average performance score (42%), this was 

the same as the score for the UK overall. Nevertheless, the Digital priorities were also 

perceived to be of less importance (41%) to the audience in Scotland. Therefore, adults in 

Scotland recorded a small positive average performance gap of +1 (-3 in 2010-2011) and this 

was similar to the UK overall (0).  

Chart 2, on page 20, compares the performance gaps across all six Public Purposes in 

Scotland with those amongst the UK population as a whole. This clearly illustrates that 

performance gaps were generally bigger than in the UK and that the biggest differences fell 

within the Nations, regions and communities purpose. 
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Chart 2: Overview of performance gaps: Scotland vs. the UK 

Base: All Adults aged15+ in the UK (2,246) in Scotland(355). 
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4.3 Understanding performance in the context of driving perceptions of 

value for money  

The performance gap measure sets the performance score in the context of whether or not 

the audience perceived a priority to be important. However, correlation analysis, a statistical 

technique that identifies the strongest relationships between variables, enables this to be 

taken one step further. This analysis permits us to understand to what extent each priority 

correlates with perceived value for money of the BBC overall. 

This could be considered a derived measure of importance for each priority as change in the 

performance score is most likely to have an impact on the key overall measure of perception 

of value for money. This derived importance also avoids any potential skews in the stated 

importance scores towards priorities that are deemed to be more socially worthy.  

The analysis has been used to check whether the priorities identified as having the greatest 

performance gaps above are really the areas on which to focus. A large negative 

performance gap and strong correlation with perceived value for money would suggest the 

priority made a large negative contribution to perceived value for money. However, weak 

correlation with perceived value for money suggests that the priority made little contribution to 

the overall impression of value for money and is therefore less important, regardless of the 

level of stated importance. 

Chart 3, below, shows the ten priorities identified above as having the largest performance 

gaps in Scotland and displays their correlation with perceived value for money. A score of 

0.4+ is a very strong correlation, 0.3-0.4 is a moderate correlation and less than 0.3 is a weak 

correlation. 
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Three of the four biggest negative performance gaps were within the Nations, regions and 

communities purpose: „the BBC is good at portraying Scotland to other people in the UK‟       

(-31), „the BBC is good at portraying my particular culture or community to other people in the 

UK‟ (-25) and „the BBC helps me feel more involved and interested in my local communities‟ 

(-21). 

These priorities recorded only weak to moderate correlations with value for money. Two other 

priorities with significant negative performance gaps within the Nations, regions and 

communities purpose had stronger correlations with perceived value for money of the BBC; 

„the BBC provides programming and content that caters for my particular culture or 

community‟ (0.41) and „the BBC provides programming and content that caters for Scotland‟   

(0.44). 

Despite large negative performance gaps among adults in Scotland for priorities within the 

Nations, regions and communities purpose, Table 1, below, illustrates that there were 

stronger correlations with value for money of the BBC within the Creativity purpose.  



P a g e  | 23 

Kantar Media Report: BBC Trust Purpose Remit Study 2011-2012 Scotland  

Table 1: Top seven correlations with overall value for money
3
 

Priority 
Correlation 

score 

Performance Importance Performance 

gap 

The BBC has a wide range of 

enjoyable and entertaining 

programmes and content 

0.54 68% 75% -7 

The BBC provides programmes 

and content which cover a wide 

range of cultural and creative 

activities 

0.51 67% 64% +3 

The BBC has lots of fresh and 

new ideas  
0.50 48% 74% -26 

The BBC helps me enjoy my 
interests, hobbies and passions 

0.47 53% 59% -6 

The BBC introduces me to new 
UK presenters, actors, writers 

and musical artists 

0.47 56% 54% +2 

I have learned new things while 
enjoying programmes or content 

on the BBC 

0.47 72% 74% -2 

The BBC provides programming 

and content that caters for 

[Scotland] 

0.44 58% 72% -14 

Base: All adults in Scotland aged 15+ (355) 

The five priorities with the strongest relationships with value for money were within the 

Creativity purpose.  

The priority with the strongest relationship with value for money continued to be „the BBC has 

a wide range of enjoyable and entertaining programmes and content‟ (0.54), just as it was 

perceived to be one of the most important priorities by adults in Scotland. This also ties in 

very closely with programmes most likely to be mentioned as the reasons for value for money 

scores.  

It should be noted that although the priority „the BBC has a wide range of enjoyable and 

entertaining programmes and content‟ recorded a negative performance gap (-7), it also 

                                           

 

3
 Excluding „the BBC supports the [language spoken] language with programming and other content‟ (0.44) as this 

was only asked to a subset of the sample who speak an indigenous language of the UK other than English (N=85). 
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achieved the fourth highest performance score of all in Scotland (68%) so for many, this 

priority was linked with a positive view of the value for money provided by the BBC.  

It is important to note that three of these priority statements had a significant negative 

performance gap suggesting that any improvements made to increase the performance 

scores within this purpose would be likely to have a positive impact on the percentage of 

adults in Scotland who agree that the BBC offers good value for money.  

The Education priority, „I have learned new things while enjoying programmes or content on 

the BBC‟ recorded the second highest performance score overall (72%) and also a strong 

correlation with perceived value for money (0.47) suggesting that this priority is making a 

good contribution to the overall perceptions of value for money of the BBC.  

The next sections evaluate each of the Public Purposes in turn and provide performance and 

importance measures for each of the BBC‟s priority statements. 
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4.4 Creativity purpose - stimulating creativity and cultural excellence 

Performance and importance scores increased for the Creativity purpose in Scotland, as in 

the UK, compared with 2010-2011. Nevertheless, the average performance score for this 

purpose (55%) remained lower than in the UK overall (60%). Performance scores for adults in 

Scotland were lower for all Creativity priorities than for adults in the UK overall but importance 

scores were also lower. 

The average performance gap for the purpose was -7 for the audience in Scotland which was 

not significantly different from the average gap in the UK (-6) nor the gap in Scotland in 2010-

2011 (-8). This was the second largest negative gap of all the purposes, second to Nations, 

regions and communities (-13). 

As outlined in the correlation analysis (Section 4.3), Creativity priorities were also closely 

linked to perceptions of the BBC being good value for money for the audience in Scotland, as 

in the UK. The five priorities with the strongest correlations with value for money were in the 

Creativity purpose including the priority with the strongest relationship with value for money 

(„the BBC has a wide range of enjoyable and entertaining programmes and content‟).  

Given the strength of these correlations, it seems that less positive perceptions of the BBC‟s 

performance within the Creativity purpose in Scotland were driving the fact that overall 

measures, such as perceived value for money, were less positive in Scotland than in the UK 

overall.  
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P a g e  | 26 

Kantar Media Report: BBC Trust Purpose Remit Study 2011-2012 Scotland  

Chart 4, above, plots the performance and importance scores for adults in Scotland for each 

Creativity priority. The chart also details the gap between perceived performance and 

personal importance. 

The priority „the BBC has lots of fresh and new ideas‟ continued to have the largest negative 

performance gap (-26) within the Creativity purpose. The gap grew compared with 2010-2011 

(-17), and was larger than the UK overall (-21). The performance score (48%) was the same 

as 2010-2011 but the importance score grew from 65% in 2010-2011 to 74%. The audience 

in Scotland gave a lower performance score than the UK audience (56%) for this priority but 

the importance score was also lower than for the UK (77%). 

Unlike the UK overall, where this priority had the biggest negative performance gap overall, it 

was the second largest negative performance gap overall in Scotland.  

This priority had a strong correlation with overall value for money (0.50) suggesting that 

improvements in the performance score for this priority could help to improve overall 

perceptions of value for money. 

There was also a strong correlation between „the BBC has a wide range of enjoyable and 

entertaining programmes and content‟ and perceived value for money (0.54). This was the 

strongest correlation with value for money of all priority statements.  

Both performance (68%) and importance (75%) scores have increased for this priority since 

2010-2011 but not significantly (from 64% and 72% respectively in 2010-2011). This resulted 

in a similar negative performance gap of -7, which has remained relatively consistent since 

2007 (-8 in 2010-2011, -7 in 2009-2010, -7 in 2008-2009, -8 in 2007). 

It should be noted that this priority actually achieved the fourth highest performance score for 

adults in Scotland (68%), so for many, this priority was linked with a positive view of the value 

for money provided by the BBC. 

There was also a large negative performance gap for the priority „the BBC helps me enjoy my 

interests, hobbies and passions‟ (-6). The performance score (53%) was higher than the 

score recorded in 2010-2011 (40%) but the importance score also increased (to 59% from 

50%) resulting in a similar performance gap (-10 in 2010-2011). This gap also remained 

similar to the UK overall (-7).  

The performance gap for the audience in Scotland was the same as the gap for the UK 

overall for the priority „programmes or content on the BBC sometimes make me want to take 

part in a specific event or activity‟ at -4. Similar to the UK overall, this priority received the 

lowest performance score within the Creativity purpose among adults in Scotland (39%). 

Importance was slightly higher at 43% than performance creating this small negative gap. 

The priority „the BBC provides programmes and content which cover a wide range of cultural 

and creative activities‟ recorded a small positive performance gap (+3) where previously it 

had been negative (-2). This was due to an increase in the performance score to 67% (from 

57% in 2010-2011). Importance also increased over this time (from 59% to 64%) but not 

significantly. This performance gap also remained similar to the UK overall (+2).  
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The performance gap was also now positive for the priority „the BBC introduces me to new 

presenters, actors, writers and musical artists from the UK‟ at +2 (-4 in 2010-2011) due to an 

increase in performance (from 48% in 2010-2011 to 56% in 2011-2012). Importance 

remained similar to previous years at 54% (52% in 2010-2011). The performance gap among 

adults in Scotland was the same as the gap for the UK overall for this priority (+2).  
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4.5 Citizenship purpose - sustaining citizenship and civil society 

Both the performance and importance scores were generally higher than in 2010-2011 across 

this purpose in Scotland with the resulting performance gaps being fairly similar. There was a 

small average negative performance gap for the Citizenship purpose of -4 for the audience in 

Scotland, compared with -5 in 2010-2011 and -2 in the UK overall. 

Performance scores for the audience in Scotland were broadly in line with the UK overall with 

the average performance score in Scotland (60%) similar to that for the UK audience 

(61%).Nevertheless, there were more significant negative performance gaps in Scotland (4) 

than in the UK (2). 

When ranking all priority statements by performance, five Citizenship priorities had 

performance scores within the top ten overall:  

 „the BBC makes news and current affairs and other topical issues interesting to me‟ 

(72%) 

 „the BBC provides high quality independent journalism‟ (67%) 

 „BBC coverage of news and current affairs has got me talking about them‟ (64%) 

 „the BBC helps me understand UK wide politics‟ (63%) 

 „the BBC helps me understand politics in Scotland‟ (60%). 
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A negative performance gap of -8 remained for the priority „the BBC provides high quality 

journalism‟ (-7 in 2010-2011, -9 in 2009-2010). Performance (67%) and importance (75%) 

scores were both higher than 2010-2011 (61% and 68% respectively). The performance gap 

was also similar to the UK overall (-6).  

There were no significant negative performance gaps for priorities relating to the relevance of 

the BBC‟s news and current affairs coverage. „BBC coverage of news and current affairs has 

got me talking about them‟ had a performance gap of +3 which was an improvement 

compared with 2010-2011 (-4). This was due to an increase in the performance score from 

54% to 64%. There was no performance gap for „the BBC makes news and current affairs 

and other topical issues interesting to me‟ which was similar to 2010-2011 (-1). 

In terms of politics, the priority „the BBC helps me understand politics in [Scotland]‟
4
 recorded 

the largest negative performance gap within the purpose (-9). The performance score 

increased to 60% from 53% in 2010-2011 and the negative performance gap fell from -13 in 

2010-2011. 

The negative performance gap was similar to adults in England (-11), who were asked about 

their region, but larger than in Wales (-4) or Northern Ireland (-2), who were asked about their 

nation.  

There were also negative performance gaps for „the BBC helps me understand politics in 

Europe (-7) and „the BBC helps me understand politics in the other nations of the UK (-6) but 

the negative performance gap was less pronounced for „the BBC helps me understand UK-

wide politics‟ (-1),  

The negative performance gap for the priority „the BBC helps me understand politics in the 

other nations of the UK‟ (-6) was similar to the gap recorded in 2010-2011 (-8) but 

represented a change from the small positive gap of +4 in 2009-2010. The performance score 

(56%) returned to previous levels (51% in 2010-2011, 57% in 2009-2010) but importance was 

now even higher at 62% (59% in 2010-2011, 53% in 2009-2010).  

Both performance (53%) and importance (60%) scores increased since 2010-2011 for „the 

BBC helps me understand politics in Europe‟ (from 46% and 53% respectively) resulting in 

the same negative performance gap (-7). The performance score was higher for the UK 

audience (58%) which had a small negative performance gap (-3). 

Performance and importance scores were in line with the UK overall for the priority „the BBC 

helps me understand UK wide politics‟. Performance increased, albeit not significantly, for this 

priority (to 63% from 58% in 2010-2011). Once again, this represented a return to scores 

seen in 2009-2010 (62%). Importance was not significantly different from importance this year 

creating a small negative performance gap of -1 (-5 in 2010-2011, +1 in 2009-2010).  

                                           

 

4
 In England this statement was asked as „my region‟ whilst in the other three nations of the UK the name of the 

respondent‟s home nation was displayed. 
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The priority „the BBC has helped me make the most of new technologies such as interactive 

TV and the internet‟ had both the lowest performance and importance scores for the 

Citizenship purpose but both scores were higher than those in 2010-2011 and there was no 

performance gap. The performance score (46%) increased from 38% in 2010-2011, returning 

to a level similar to 2009-2010 (49%). The importance score was also 46%, compared with 

40% in 2010-2011. The performance gap was similar in the UK overall (-1). 
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4.6 Representing the UK, its nations, regions and communities purpose 

The Nations, regions and communities purpose again contained the priorities with the largest 

negative performance gaps for the audience in Scotland. Five of the six priorities with the 

largest differences between perceived performance and importance were within the Nations, 

regions and communities purpose.  

Six of the eight priorities recorded significant negative performance gaps and all of these 

priorities had larger negative performance gaps than in the UK overall. 

This resulted in an average performance gap of -13 for the audience in Scotland, the largest 

average negative gap of all the purposes. This performance gap was the same as previous 

years (2010-2011: -13, 2009-2010: -13, 2008-2009: -12) and larger than the average gap for 

the UK overall (-6).  

The average performance score for the audience in Scotland (45%) was not significantly 

different from 2010-2011 (42%) and it was in line with the UK overall (47%). There were 

larger negative performance gaps in Scotland because the average importance score was 

higher in Scotland (58%) than the UK overall (53%).  

Despite the large gaps, priorities in this purpose had weaker correlations with perceptions of 

the value for money the BBC provides than those in the Creativity purpose. 
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Chart 6: Performance and importance scores and performance gaps within the Nations, 

regions and communities purpose

Base: All adults aged 15+ in Scotland (355)   

Two of the three largest negative performance gaps overall for the audience in Scotland were 

around the theme of portrayal.  
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The largest negative performance gap for adults in Scotland was for the priority „the BBC is 

good at portraying [Scotland] to other people in the UK‟
5
 (-31). There has remained a large 

negative performance gap over time for this priority (-26 in 2010-2011, -28 in 2009-2010 and  

-28 in 2008-2009). This priority received the fifth lowest performance score overall for 

Scotland (39%). The large negative performance gap was also caused by a higher 

importance score than average in Scotland (70%). This importance score increased from 64% 

in 2010-2011. 

Chart 7 below, illustrates the performance gaps by nation for this priority and demonstrates 

that there were larger negative performance gaps for adults in Scotland (-31) and Northern 

Ireland (-34) than amongst adults in Wales (-21) and England (-16).  

56%

64%

70%

77%

40%

43%

39%

43%

0% 20% 40% 60% 80% 100%

England

Wales

Scotland

Northern Ireland

Performance Importance

-34

-31

-21

-16

Gap

Chart 7: The BBC is good at portraying nation/my region to other people in the 

UK by UK nation

Base: All adults in England (1174), Wales (358), Scotland (355), Northern Ireland (359),  

The priority statement „the BBC is good at portraying my particular culture or community to 

other people in the UK‟ recorded the second largest negative performance gap within the 

purpose and the third largest overall for adults in Scotland (-25).  

Once again, the performance gap was similar to previous years (-27 in 2010-2011, -24 in 

2009-2010 and -25 in 2008-2009). Both the performance (34%) and importance scores (59%) 

were higher than in 2010-2011 (26% and 53% respectively).  

Chart 8, below, illustrates that there were larger negative performance gaps among adults in 

Northern Ireland (-31) and Scotland (-25) than for audiences in the other nations of the UK: 

Wales (-16) and England (-13).  

                                           

 

5
 For Scotland this priority statement was worded „the BBC is good at portraying [Scotland] to the rest of the UK‟ 
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Chart 8: The BBC is good at portraying my particular culture or community to 

other people in the UK by UK nation

Base: All adults in England (1174), Wales (358), Scotland (355), Northern Ireland (359)  

The performance score was higher for the priority „the BBC provides programming and 

content that caters for [nation/my region]‟
6
 at 58% than for portrayal of Scotland. The 

importance score was still higher (72%) but there was much less of a gap (-14) than for 

portrayal. The performance score was higher than 2010-2011 (50%) but importance also 

increased (from 68%) retaining the large negative performance gap (-18 in 2010-2011).  

Chart 9, below, illustrates that the negative performance gap was largest amongst the 

audience in Scotland. 

                                           

 

6
 For Scotland this priority statement was worded „the BBC provides programming and content that caters for 

[Scotland]‟ 
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Chart 9: The BBC provides programming and content that caters for 

nation/my region by UK nation

Base: All adults in England (1174), Wales (358), Scotland (355), Northern Ireland (359),  

There was also a large negative performance gap (-16) for the priority „the BBC provides 

programming and content that caters for my particular culture or community‟. Chart 10, below, 

shows that the negative performance gap was again larger in Scotland and Northern Ireland 

(-23) than Wales (-8) or England (-6).  

This gap was smaller for adults in Scotland than in 2010-2011 (-22) due mainly to an increase 

in the performance score (from 33% in 2010-2011 to 43% in 2011-2012). Importance also 

increased, but to a lesser extent (from 55% to 59%). 
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Chart 10: The BBC provides programming and content that caters for my particular 

culture or community by UK nation

Base: All adults in England (1174), Wales (358), Scotland (355), Northern Ireland (359), 
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„The BBC helps me feel more involved and interested in my local communities‟ had the lowest 

performance score in this purpose (28%) and the fourth largest negative performance gap 

across all the purposes (-21). 

The negative performance gap for this priority has not changed significantly over time (-21 in 

2008-2009, -19 in 2009-2010 and -22 in 2010-2011. The performance gap was also larger than 

for the UK overall (-14) due to a lower performance score than for the UK audience (37%). 

Similar to the other priorities within this purpose, Scotland had the lowest performance score for 

this priority and a larger negative performance gap than England (-13), as illustrated in Chart 11, 

below. 

51%

53%

49%

62%

38%

32%

28%

37%

0% 20% 40% 60% 80% 100%

England

Wales

Scotland

Northern Ireland

Performance Importance

-25

-21

-21

-13

Gap

Base: All adults in England (1,174), Wales (358), Scotland (355), Northern Ireland (359) 

Chart 11: The BBC helps me feel more involved and interested in my 

local communities by UK nation

 

Unlike the other nations of the UK, there was a difference between the two priorities related to 

religion in Scotland.  

The priority „the BBC reflects a range of religious and other beliefs‟ recorded a small positive 

performance gap (+2) with no significant differences from 2010-2011. This was similar to the 

UK overall (+5). 

However, there was a negative performance gap for the priority „the BBC raises my 

awareness and understanding of different religions and other beliefs‟ (-8). This was a larger 

gap than for the UK overall (+1). The performance score (45%) was lower and the importance 

score higher in Scotland (53%) than the UK overall (51% and 50% respectively). 

The BBC performed well on the priority „the BBC supports the indigenous languages of the 

UK (such as Welsh, Ulster Scots, Scottish Gaelic and Scots) with programming and other 

content.‟ This priority recorded the highest performance score within the purpose (59%) and 

there was a positive performance gap of +6 (+7 in the UK). Scores have not changed 

significantly for this priority since 2008-2009.  
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4.7 Global purpose - bringing the UK to the world and the world to the UK 

Similar to the UK overall, the BBC‟s strongest performance for the audience in Scotland was 

in the Global purpose, as in previous years. 

The Global priority statement „the BBC helps me understand what‟s going on in the wider 

world, such as international news and events‟ received the highest performance score overall 

for Scotland at 78%, as was the case for the UK overall (83%).  

This priority also had the highest importance score in Scotland (77%) resulting in a small 

positive performance gap (+1). The performance gap was similar in the UK overall (+2). 

77%

78%

0% 20% 40% 60% 80% 100%

The BBC helps me understand what's going 
on in the wider world, such as international 

news and events 

Performance Importance

Gap

+1

Chart 12: Performance and importance scores and performance gaps within the 

Global purpose

Base: All adults aged 15+ in Scotland (355)  

 

The performance score increased significantly for this priority compared with 2010-2011 

(69%). Adults in Scotland also perceived this priority to be more important than in 2010-2011 

(72%) but the change was less pronounced. This led to a positive shift in the performance 

gap from -3 in 2010-2011.  
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4.8 Education purpose – promoting education and learning 

The priorities within the Education purpose continued to achieve relatively high performance 

scores. The Education purpose recorded the second highest average performance score for 

the audience in Scotland (67%) with both priorities achieving performance scores in the top 

ten overall.  

This purpose also recorded the second highest average importance score of all at 73%. The 

high level of importance placed on the Education purpose was the reason there was a 

negative performance gap on average (-6). The average performance gap for this purpose did 

not change significantly from 2010-2011 (-9). 

72%

74%

61%

72%

0% 20% 40% 60% 80% 100%

The BBC helps children/ teens with what they learn 
at school/ college

I have learned new things while enjoying 
programmes or content on the BBC

Performance Importance

Gap

-11

-2

Chart 13: Performance and importance scores and performance gaps within the 

Education purpose

Base: All adults aged 15+ in Scotland (355)  
 

The priority „I have learned new things while enjoying programmes or content on the BBC‟ 

received the second highest performance score for adults in Scotland across all six purposes 

at 72%. Performance (72%) and importance (74%) scores both increased since 2010-2011, 

but not significantly so (69% and 72% respectively in 2010-2011). This resulted in a similar 

small negative performance gap of -2 (-3 in 2010-2011). Performance was in line with 

importance (at 76%) for this priority for the UK overall. 

By contrast, there was a large negative performance gap for the priority „the BBC helps 

children/ teens with what they learn at school/ college‟ (-11). This was the seventh biggest 

negative performance gap overall in Scotland but the performance gap was not significantly 

different from the UK overall (-9).  

The size of the negative performance gap in Scotland reduced from -15 in 2010-2011, 

returning to the level recorded in 2009-2010 and 2008-2009. This change was mainly due to 

an increase in the performance score to 61% (from 56% in 2010-2011), although the 

performance score remained lower in Scotland than in the UK overall (67%). The importance 

score in Scotland (72%) was similar to 2010-2011 (71%).  

Both performance (71%) and importance (81%) scores were higher for this priority amongst 

adults in Scotland responsible for children under the age of 18 than those not responsible for 

children (57% and 69% respectively). This resulted in similar large negative performance 

gaps for adults responsible for children (-10) and those who were not responsible for children 
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(-12). The performance gap amongst adults in Scotland responsible for children was similar to 

that in the UK for this audience group (-14). 
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4.9 Digital purpose – encouraging use of new communications 

technologies 

The Digital purpose was another area in Scotland where performance and importance were 

generally well aligned, as illustrated in Chart 14, below. Only one priority recorded a 

significant negative performance gap. 

Performance scores increased across this priority compared with 2010-2011 and by a greater 

margin than importance scores. Performance scores were now similar for adults in Scotland 

and the UK overall.  

The average performance gap amongst adults in Scotland was positive at +1, which was an 

improvement compared with 2010-2011 (-3). This performance gap was also similar to the UK 

overall (average performance gap of 0). 
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Chart 14: Performance and importance scores and performance gaps within the Digital 

purpose for all adults in Scotland

Base: All adults aged 15+ in Scotland (355)  

 

The only significant negative performance gap within the Digital purpose was for the priority 

„the BBC provides quality content that I find enjoyable or useful on mobile phones‟ (-5). This 

was not significantly different from 2010-2011 (-8). 

This priority had the second lowest performance score across all purposes among adults in 

Scotland (29%). The importance score was higher at 34% but this was still the second least 

important priority for adults in Scotland. Performance and importance scores increased 

significantly compared with 2010-2011 (from 18% and 26% respectively). The negative 

performance gap was now similar to the UK overall (-3).  
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The highest performance score within the Digital purpose was for the priority „the BBC 

provides quality content that I find enjoyable or useful on the internet‟ at 55%. Performance 

and importance (52%) scores were both higher than in 2010-2011 for this priority (46% and 

43% respectively). This maintained a positive performance gap of +3, as in 2010-2011 and 

2009-2010. This performance gap was the same as that recorded for the UK overall (+3). 

The priority „the BBC provides quality content that I find enjoyable or useful on interactive TV‟ 

also showed a positive performance gap (+5). The performance score increased significantly 

from 40% in 2010-2011 to 49% in 2011-2012 leading to an improvement in the performance 

gap from -3 in 2010-2011. 

There was no performance gap for the priority „the BBC provides quality content that I find 

enjoyable or useful on DAB digital radio‟ (-3 in 2010-2011). The performance score for this 

priority increased to 33% from 27% in 2010-2011 whilst the importance score (33%) 

increased to a lesser extent (from 30% in 2010-2011) to now be in line with the performance 

score. The performance gap was in line with the UK overall at 0.  

Lack of use of the relevant technologies was a factor that lowered the performance and 

importance scores overall. For many people, these priorities were less relevant, as they did 

not use the technologies, and for this reason the lowest importance scores fell within the 

Digital purpose (average 41% in Scotland). 

Looking at the same priorities among people who used each technology changed the picture 

somewhat, as in Chart 15, below. Performance and importance scores both increased but the 

performance gaps became more negative, for the priorities relating to mobile and DAB radio in 

particular.  
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Chart 15: Performance and importance scores and performance gaps within the Digital  

purpose among users of the technologies in Scotland
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5 Conclusions 

There was evidence that overall impressions among adults in Scotland are improving over 

time.  

There was a significant decrease in the percentage of „low approvers‟ of the BBC to 12%, 

from 17% in 2009-2010 and 22% in 2010-2011. Four in ten adults in Scotland (40%) were 

„high approvers‟ of the BBC. The percentage of high approvers in Scotland rose from 34% in 

2009-2010 and 37% in 2010-2011. 

Adults in Scotland also recorded an increase in likelihood to miss the BBC to 80% from 74% 

in 2010-2011. 

Perceptions of the value for money offered by the BBC remained stable though with half of all 

adults in Scotland perceiving the BBC to be good value for money (48%) and half (48%) 

feeling that the BBC is not good value for money. 

Adults in Scotland remained less likely to feel that the BBC offers good value for money than 

adults in the UK as a whole (56%). Adults in Scotland were generally more positive about the 

BBC and its performance within its Public Purposes than adults in Northern Ireland but less 

positive than adults in England and Wales.  

At an overall level both performance and importance scores increased compared with 2010-

2011 across the six Public Purposes amongst adults in Scotland. Negative performance gaps 

were generally smaller, but not significantly so.  

The Nations, regions and communities purpose again contained the priorities with the largest 

negative performance gaps. Five of the six priorities with the largest differences between 

personal importance and perceived performance were within the Nations, regions and 

communities purpose. However, only one of the Nations, regions and communities priorities 

with a large negative performance gap had a strong correlation with value for money 

suggesting that this purpose was not the main driver of overall perceptions of the value for 

money delivered by the BBC. 

Two of the three largest negative performance gaps overall for the audience in Scotland were 

around the theme of portrayal. The largest negative performance gap was for the priority „the 

BBC is good at portraying [Scotland] to other people in the UK‟ at -31 (-26 in 2010-2011). 

There was also a large negative performance gap for the priority „the BBC is good at 

portraying my particular culture or community to other people in the UK‟ (-25).  

The five priorities with the strongest relationships with value for money were within the 

Creativity purpose.  

Providing enjoyable and entertaining programmes remained the main priority driving 

perceptions of value for money in Scotland and indeed, throughout the study, the audience 

still cited the programmes they watch on the BBC as the reasons behind the scores they 

gave.  
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The priority „the BBC has lots of fresh and new ideas‟ had the second largest negative 

performance gap overall (-26), increasing from -17 in 2010-2011. This priority also recorded a 

strong correlation with perceived value for money of the BBC (0.50).  

For the Citizenship purpose scores for the audience in Scotland were broadly in line with the 

UK overall. When ranking all priority statements by performance, five Citizenship priorities 

had performance scores within the top ten overall:  

The Global and Education purposes remained strengths of the BBC and although 

performance scores for the Digital purpose were relatively low, these were in line with the 

importance scores. 
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Appendices 

Appendix A: Full listing of personal importance, performance and 

performance gap scores 

Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 

Gap 
(UK) 

CREATIVITY PURPOSE 

AVERAGE FOR 
CREATIVITY PURPOSE 

2007 56% 48% -8 -8 

2008-
2009 

61% 53% -8 -9 

 

2009-
2010 

58% 50% -8 -9 

2010-
2011 

55% 47% -8 -7 

 

2011-
2012 

62% 55% -7 -6 

The BBC has lots of fresh 
and new ideas 

2007 68% 47% -21 -21 

2008-
2009 

73% 50% -23 -21 

2009-
2010 

67% 44% -23 -22 

2010-
2011 

65% 48% -17 -20 

2011-
2012 

74% 48% -26 -21 

The BBC helps me enjoy 
my interests, hobbies and 

passions 

2007 55% 48% -7 -8 

2008-
2009 

56% 44% -12 -11 

2009-
2010 

53% 46% -7 -10 

2010-
2011 

50% 40% -10 -7 

2011-
2012 

59% 53% -6 -7 
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The BBC introduces me to 
new interests, hobbies and 

passions 

2007 48% 40% -8 -9 

2008-
2009 

52% 38% -14 -11 

2009-
2010 

48% 40% -8 -10 

2010-
2011 

44% 35% -9 -9 

 

2011-
2012 

X X X X 

The BBC provides 
programmes and content 

which cover a wide range of 
cultural and creative 

activities 

2007 58% 59% +1 0 

2008-
2009 

62% 63% +1 -2 

2009-
2010 

60% 61% +1 -1 

2010-
2011 

59% 57% -2 -1 

2011-
2012 

64% 67% +3 +2 

Programmes or content on 
the BBC sometimes make 
me want to take part in a 
specific event or activity 

(2007: Watching or listening 
to some programmes…) 

2007 37% 33% -4 -3 

2008-
2009 

45% 44% -1 -7 

2009-
2010 

40% 39% -1 -2 

2010-
2011 

36% 33% -3 -1 

2011-
2012 

43% 39% -4 -4 

The BBC has a wide range 
of enjoyable and 

entertaining programmes 
and content 

2007 67% 59% -8 -9 

2008-
2009 

74% 67% -7 -9 

2009-
2010 

70% 63% -7 -10 

2010-
2011 

72% 64% -8 -8 

2011-
2012 

75% 68% -7 -10 
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The BBC introduces me to 
new UK presenters, actors, 
writers and musical artists 

(2007 & 2009: The BBC 
introduces me to new UK 

talent (such as presenters, 
actors, writers and musical 

artists)) 

2007 X X X X 

2008-
2009 

58% 53% -5 -1 

2009-
2010 

55% 51% -4 -3 

2010-
2011 

52% 48% -4 -1 

2011-
2012 

54% 56% +2 +2 

The BBC has programmes 
and content that are 

inventive and imaginative 

2007 X X X X 

2008-
2009 

70% 61% -9 -10 

2009-
2010 

68% 57% -11 -14 

 

2010-
2011 

64% 52% -12 -10 

 

2011-
2012 

X X X X 



P a g e  | 46 

Kantar Media Report: BBC Trust Purpose Remit Study 2011-2012 Scotland  

 

Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 
Gap 
(UK) 

CITIZENSHIP PURPOSE 

AVERAGE FOR 
CITIZENSHIP PURPOSE 

2007 59% 54% -5 -3 

2008-
2009 

60% 57% -3 -3 

 

2009-
2010 

57% 57% 0 -1 

 

2010-
2011 

59% 54% -5 -2 

 

2011-
2012 

64% 60% -4 -2 

The BBC provides high 
quality independent 

journalism  

(2007:BBC sets the 
standard for high quality 

and independent 
journalism) 

2007 65% 66% +1 -2 

2008-
2009 

73% 65% -8 -6 

2009-
2010 

69% 60% -9 -4 

2010-
2011 

68% 61% -7 -3 

2011-
2012 

75% 67% -8 -6 

The BBC makes news and 
current affairs and other 

topical issues interesting to 
me 

2007 71% 63% -8 -2 

2008-
2009 

69% 66% -3 -3 

2009-
2010 

63% 63% 0 0 

2010-
2011 

68% 67% -1 -1 

2011-
2012 

72% 72% 0 0 

BBC coverage of news and 
current affairs has got me 

talking about them 

2007 62% 62% 0 0 

2008-
2009 

57% 57% 0 +4 

2009-
2010 

52% 56% +4 +5 

2010-
2011 

58% 54% -4 +3 

2011-
2012 

61% 64% +3 +4 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 
Gap 
(UK) 

The BBC helps me 
understand UK-wide politics  

(2007: The BBC helps me 
understand how the UK is 

governed politically) 

2007 61% 52% -9 -3 

2008-
2009 

63% 64% +1 +1 

2009-
2010 

61% 62% +1 0 

2010-
2011 

63% 58% -5 +1 

2011-
2012 

64% 63% -1 -1 

The BBC helps me 
understand politics in 

Europe 

2007 X X X X 

2008-
2009 

52% 52% 0 -4 

2009-
2010 

51% 47% -4 -3 

 

2010-
2011 

53% 46% -7 +1 

2011-
2012 

60% 53% -7 -3 

The BBC helps me 
understand politics in [own 

nation or if England "my 
region"] 

2007 X X X X 

2008-
2009 

68% 56% -12 -8 

2009-
2010 

60% 58% -2 -7 

2010-
2011 

66% 53% -13 -8 

2011-
2012 

69% 60% -9 -10 

The BBC helps me 
understand politics in the 
other nations of the UK 

[insert other 3 nations of the 
UK not nation lived in] 

2007 X X X X 

2008-
2009 

59% 55% -4 -4 

2009-
2010 

53% 57% +4 -1 

2010-
2011 

59% 51% -8 -1 

2011-
2012 

62% 56% -6 -2 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 
Gap 
(UK) 

The BBC has helped me 
make the most of new 
technologies such as 
interactive TV and the 

internet 

(2007: The BBC has helped 
me understand how to use 
technology like interactive 

TV and the internet) 

2007 38% 27% -11 -8 

2008-
2009 

35% 36% +1 0 

2009-
2010 

45% 49% +4 +1 

 

2010-
2011 

40% 38% -2 -3 

2011-
2012 

46% 46% 0 -1 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 
Gap 
(UK) 

NATIONS, REGIONS & COMMUNITIES PURPOSE 

AVERAGE FOR NATIONS, 
REGIONS & 

COMMUNITIES PURPOSE 

2007 46% 38% -8 -9 

2008-
2009 

62% 50% -12 -9 

2009-
2010 

56% 43% -13 -6 

 

2010-
2011 

55% 42% -13 -5 

 

2011-
2012 

58% 45% -13 -6 

The BBC is good at 
portraying [own nation or if 

England „my region‟] to 
other people in the UK 

2007 X X X X 

2008-
2009 

76% 48% -28 -17 

2009-
2010 

68% 40% -28 -12 

2010-
2011 

64% 38% -26 -9 

2011-
2012 

70% 39% -31 -18 

The BBC is good at 
portraying my particular 
culture or community to 
other people in the UK 

2007 X X X X 

2008-
2009 

66% 41% -25 -18 

2009-
2010 

56% 32% -24 -14 

2010-
2011 

53% 26% -27 -13 

2011-
2012 

59% 34% -25 -14 

The BBC provides 
programming and content 
that caters for [own nation 
or if England „my region‟] 

2007 X X X X 

2008-
2009 

75% 61% -14 -8 

2009-
2010 

69% 53% -16 -6 

2010-
2011 

68% 50% -18 -4 

2011-
2012 

72% 58% -14 -5 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 

Gap 
(UK) 

The BBC provides 
programming and content 

that caters for my particular 
culture or community 

2007 X X X X 

2008-
2009 

64% 50% -14 -14 

2009-
2010 

55% 36% -19 -11 

2010-
2011 

55% 33% -22 -8 

2011-
2012 

59% 43% -16 -9 

The BBC provides me with 
the opportunity to share the 

same experiences with 
other people (like major 
events, live events and 
popular programmes) 

2007 58% 59% +1 +2 

2008-
2009 

63% 61% -2 -2 

2009-
2010 

60% 52% -8 -1 

2010-
2011 

58% 54% -4 +2 

2011-
2012 

X X X X 

The BBC helps me feel 
more involved and 

interested in my local 
communities  

(2007: The BBC helps me 
feel more involved in my 

local communities) 

2007 47% 20% -27 -21 

2008-
2009 

50% 29% -21 -17 

2009-
2010 

45% 26% -19 -13 

2010-
2011 

50% 28% -22 -15 

2011-
2012 

49% 28% -21 -14 

The BBC reflects a range of 
religious and other beliefs  

(2007: The BBC reflects my 
religious and other beliefs 
appropriately. 2009: The 
BBC reflects a range of 

religious and other beliefs 
appropriately) 

2007 35% 27% -8 -13 

2008-
2009 

56% 52% -4 -5 

2009-
2010 

49% 50% +1 +6 

2010-
2011 

46% 50% +4 +2 

2011-
2012 

51% 53% +2 +5 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 

Gap 
(UK) 

The BBC raises my 
awareness and 

understanding of different 
religions and other beliefs 

2007 45% 46% +1 -1 

2008-
2009 

55% 50% -5 -1 

2009-
2010 

50% 43% -7 +2 

2010-
2011 

47% 43% -4 +2 

2011-
2012 

53% 45% -8 +1 

The BBC supports the 
indigenous languages of 

the UK (such as Irish, 
Welsh, Ulster 

Scots,Scottish Gaelic and 
Scots) with programming 

and other content 

2007 X X X X 

2008-
2009 

53% 62% +9 -2 

2009-
2010 

49% 57% +8 -3 

2010-
2011 

52% 55% +3 0 

 

2011-
2012 

53% 59% +6 +7 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 
Gap 
(UK) 

GLOBAL PURPOSE 

AVERAGE FOR GLOBAL 
PURPOSE 

2007 74% 72% -2 0 

2008-
2009 

75% 74% -1 +1 

 

2009-
2010 

70% 70% 0 +1 

 

2010-
2011 

70% 65% -5 0 

 

2011-
2012 

77% 78% +1 +2 

The BBC helps me 
understand what's going on 
in the wider world, such as 

international news and 
events  

(2007: The BBC ensures 
that audiences within the 

UK are aware of, and 
understand, what's going 

on in the world) 

2007 77% 75% -2 +1 

2008-
2009 

79% 76% -3 +2 

2009-
2010 

73% 72% -1 +1 

2010-
2011 

72% 69% -3 0 

2011-
2012 

77% 78% +1 +2 

The BBC helps me 
understand and appreciate 

different cultures and 
lifestyles of people from 

around the world  

(2007: The BBC helps 
audiences within the UK to 

understand and 
appreciate…) 

2007 70% 68% -2 -1 

2008-
2009 

71% 71% 0 -1 

2009-
2010 

67% 67% 0 +1 

2010-

2011 67% 60% -7 0 

 2011-

2012  X X X X 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 

 
Gap 
(UK) 

EDUCATION PURPOSE 

AVERAGE FOR 
EDUCATION PURPOSE 

2007 66% 63% -3 -2 

2008-
2009 

77% 70% -7 -4 

 

2009-
2010 

72% 68% -4 -6 

 

2010-
2011 

72% 63% -9 -6 

 

2011-
2012 

73% 67% -6 -4 

I have learned new things 
while enjoying programmes 

or content on the BBC  

(2007: The BBC helps me 
to learn different things) 

2007 66% 63% -3 -2 

2008-
2009 

76% 72% -4 0 

2009-
2010 

71% 74% +3 -2 

2010-
2011 

72% 69% -3 -2 

2011-
2012 

74% 72% -2 0 

The BBC helps children/ 
teens with what they learn 

at school/ college 

2007 x x x x 

2008-
2009 

78% 67% -11 -8 

2009-
2010 

73% 62% -11 -10 

2010-
2011 

71% 56% -15 -9 

2011-
2012 

72% 61% -11 -9 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 

 
Gap 
(UK) 

DIGITAL PURPOSE 

AVERAGE FOR DIGITAL 
PURPOSE 

2007 24% 24% 0 -1 

2008-
2009 

31% 30% -1 -1 

 

2009-
2010 

37% 39% +2 +1 

 

2010-
2011 

36% 33% -3 +1 

 

2011-
2012 

41% 42% +1 0 

The BBC provides quality 
content that I find enjoyable 
or useful on the internet e.g. 
bbc.co.uk, iPlayer, Bitesize 

(2007 & 2009: The BBC 
provides quality content that 
I find enjoyable or useful on 

the internet) 

2007 35% 37% +2 -1 

2008-
2009 

42% 44% +2 0 

2009-
2010 

46% 49% +3 +4 

2010-
2011 

43% 46% +3 +3 

2011-
2012 

52% 55% +3 +3 

The BBC provides quality 
content that I find enjoyable 
or useful on mobile phones 

e.g. bbc.co.uk/mobile 

(2007 & 2009: The BBC 
provides quality content that 
I find enjoyable or useful on 

mobile phones) 

2007 11% 8% -3 -1 

2008-
2009 

17% 15% -2 -2 

2009-
2010 

23% 23% 0 -2 

2010-
2011 

26% 18% -8 -2 

2011-
2012 

34% 29% -5 -3 

The BBC provides quality 
content that I find enjoyable 
or useful on interactive TV 

e.g. BBC red button service 

(2007 & 2009: The BBC 
provides quality content that 
I find enjoyable or useful on 

interactive TV) 

2007 29% 30% +1 +1 

2008-
2009 

33% 32% -1 -2 

2009-
2010 

46% 48% +2 +2 

2010-
2011 

43% 40% -3 +4 

2011-
2012 

44% 49% +5 +1 
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Statement  
Personal 

Importance Performance 
Gap 

(Scotland) 

Gap 
(UK) 

The BBC provides quality 
content that I find enjoyable 

or useful on DAB digital 
radio e.g. radio stations 

such as 1Xtra, 6Music, BBC 
Radio 7 

(2007 & 2009: The BBC 
provides quality content that 
I find enjoyable or useful on 

DAB digital radio) 

2007 21% 19% -2 -2 

2008-
2009 

30% 30% 0 -2 

2009-
2010 

33% 34% +1 -1 

2010-
2011 

30% 27% -3 +1 

2011-
2012 

33% 33% 0 0 

 

AVERAGE FOR ALL 

PURPOSES 

2007 51% 46% -5 -4 

2008-
2009 

59% 52% -7 -6 

2009-
2010 

56% 51% -5 -5 

2010-
2011 

56% 47% -9 -4 

 

2011-
2012 

60% 53% -7 -3 

Base (Scotland): All adults aged 15+ in Scotland (2007: 483, 2008-2009: 339, 2010: 359, 

2010-11:354; 2011-2012 355).  

x = not asked in 2007. 

Average score calculation: The average score is calculated by adding the score for each 

priority asked within that year and dividing by the number of priorities included. The average 

score is then rounded to 0 decimal places. 



P a g e  | 56 

Kantar Media Report: BBC Trust Purpose Remit Study 2011-2012 Scotland  

Appendix B: Full listing of performance gaps and correlation with 

perceived value for money 

Chart 16, below, shows all priorities, ranked by performance gap. The figure to the right of the 

bar is the correlation with perceived value for money. A score of 0.4+ is a very strong 

correlation, 0.3-0.4 is a moderate correlation and less than 0.3 is a weak correlation. 
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The BBC helps me feel more involved and interested in my local 
communities 

The BBC provides quality content that I find enjoyable or useful on mobile 
phones e.g. bbc.co.uk/mobile

The BBC provides quality content that I find enjoyable or useful on DAB 
digital radio, e.g. radio stations such as 1Xtra, 6Music, BBC Radio 7

The BBC is good at portraying my particular culture or community to other 
people in the UK

The BBC is good at portraying Scotland to other people in the UK

Programmes or content on the BBC sometimes make me want to take part 
in a specific event or activity 

The BBC provides programming and content that caters for my particular 
culture or community

The BBC raises my awareness and understanding of different religions and 
other beliefs

The BBC has helped me make the most of new technologies such as 
interactive TV and the internet 

The BBC has lots of fresh and new ideas

The BBC provides quality content that I find enjoyable or useful on 
interactive TV, e.g. BBC Red Button service 

The BBC helps me enjoy my interests, hobbies and passions

The BBC helps me understand politics in Europe

The BBC reflects a range of religious and other beliefs 

The BBC provides quality content that I find enjoyable or useful on the 
internet e.g. bbc.co.uk, iPlayer, Bitesize 

The BBC introduces me to new UK presenters, actors, writers and musical 
artists 

The BBC helps me understand politics in the other nations of the UK 
(England, Wales, Northern Ireland)

The BBC provides programming and content that caters for Scotland

The BBC supports the indigenous languages of the UK (such as Irish, 
Welsh, Ulster Scots,Scottish Gaelic and Scots) with programming and …

The BBC helps me understand politics in Scotland

The BBC helps children/ teens with what they learn at school/ college

The BBC helps me understand UK-wide politics 

BBC coverage of news and current affairs has got me talking about them

The BBC provides programmes and content which cover a wide range of 
cultural and creative activities

The BBC provides high quality independent journalism 

The BBC has a wide range of enjoyable and entertaining programmes and 
content

The BBC makes news and current affairs and other topical issues 
interesting to me

I have learned new things while enjoying programmes or content on the 
BBC 

The BBC helps me understand what's going on in the wider world, such as 
international news and events 
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Appendix C: Full listing of results for BBC Relationship questions 

As mentioned in the report, there were a number of questions which explored licence fee 

payers‟ relationship with the BBC. The results for all of these questions for each year are 

detailed here. 

Overall impression 

Question: Thinking about the BBC generally, what is your overall impression on a scale of 1 

to 10, where 1 means extremely unfavourable and 10 means extremely favourable? 

Overall impression 2007 2008-

2009 

2009-

2010 

2010-

2011 

2011-

2012 

High (8-10) 26% 36% 34% 37% 40% 

Medium (5-7) 49% 46% 48% 41% 47% 

Low (1-4) 25% 18% 17% 22% 12% 

Mean Score 5.89 6.36 6.37 6.33 6.76 

Don‟t Know 0 0 1% 0% <1% 

Base (Scotland): All adults aged 15+ in Scotland (2007: 483, 2008-2009: 339, 2010: 359, 

2010-11:354; 2011-2012 355).  

Perceived value for money 

Question: The TV Licence fee, which pays for all BBC services, costs £145.50 per year, 

which works out at about £12.10 per month, and must be paid by every household with a 

colour television. Thinking back over the last month and remembering the BBC programmes 

you and your household may have watched on TV or heard on the radio, as well as any BBC 

Internet sites you may have visited, please would you tell me the extent to which you feel your 

household gets value for the licence fee you pay? 

Perceived value for money 2007 2008-

2009 

2009-

2010 

2010-

2011 

2011-

2012 

Very good value 12% 14% 10% 11% 9% 

Fairly good value 37% 35% 39% 37% 38% 

Not very good value 22% 28% 25% 23% 25% 

Not at all good value 28% 22% 25% 26% 24% 

NET GOOD VALUE 49% 49% 49% 48% 48% 

NET NOT GOOD VALUE 50% 49% 50% 49% 48% 

Don‟t Know 1% 2% 1% 3% 4% 

Base (Scotland): All adults aged 15+ in Scotland (2007: 483, 2008-2009: 339, 2010: 359, 

2010-11:354; 2011-2012 355).  
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Whether would miss the BBC 

Question: I would miss the BBC if it wasn't there. 

I would miss the BBC if it wasn't 

there 

2007 2008-

2009 

2009-

2010 

2010-

2011 

2011-

2012 

Definitely agree 33% 45% 56% 47% 47% 

Tend to agree 30% 36% 24% 26% 33% 

Neither agree nor disagree 14% 8% 7% 11% 12% 

Tend to disagree 12% 5% 6% 8% 6% 

Definitely disagree 11% 5% 7% 7% 3% 

NET AGREE 63% 81% 80% 74% 80% 

NET DISAGREE 23% 10% 13% 15% 8% 

Don‟t Know 0 1% - 1% 0% 

Base (Scotland): All adults aged 15+ in Scotland (2007: 483, 2008-2009: 339, 2010: 359, 

2010-11:354; 2011-2012 355).  
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Appendix D: The questionnaire 

 

BBC Purpose Remit Study – 2011/12   

FINAL QUESTIONNAIRE – F2F Version 

 

 

PLEASE MATCH THE RANDOMISATIONS THAT ARE IN THE EXISTING SCRIPT 

 

 

 Good morning/afternoon/evening. My name is.... and I'm here on behalf of the Kantar 
Media.  

   
  We are carrying out an important survey for the BBC. You have the opportunity to 

have your say on the BBC and a chance to influence what the BBC does in the future by 
taking part in this research. 

   
  IF NECESSARY: Your opinions are important to us regardless of how much or little 

you use BBC services. 
   
  I would like to assure you that all the information we collect will be kept in the strictest 

confidence, and used for research purposes only. It will not be possible to identify any 
particular individual or address in the results. 

   
   
   

 

SECTION 1: SCREENER DEMOGRAPHICS 
 

 

Firstly, I just need to ask one or two details about you and your family to make sure we 
speak to a representative spread of people around the country. 
 

 

Qsex  PLEASE CODE THE SEX OF THE RESPONDENT 
 

Male  1   
Female  2   
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qage What was your age last birthday? 
   
  TYPE IN 
 

 

Numeric Range  __________________________________________________   
Refused  Z 

Permitted Range  
15 TO 24 (15-24) , 25 TO 34 (25-34) , 35 TO 44 (35-44) , 45 TO 54 (45-54) , 55 TO 64 (55-

64) , 65 TO 99 (65+)   
 

 

 

dregion DUMMY QUESTION - POSTCODE ALSO COLLECTED FOR ALL RESPONDENTS 
   
  In which nation of the UK does the respondent live?    
 

England  1   
Wales  2   
Scotland  3   
Northern Ireland  4   

 
 

 

 

SHOWCARD 1 – Qident and Qethnic 

 

Qethnic Please indicate which best describes your ethnic background  
   
  Please just read the number on the card. 
   
   
 

1. White - Any White background  1  (1521) 
2. Mixed - White and Black Caribbean  2   
3. Mixed - White and Black African  3   
4. Mixed - White and Asian  4   
5. Mixed - Any Other Mixed Background  5   
6. Asian or Asian British - Indian  6   
7. Asian or Asian British - Pakistani  7   
8. Asian or Asian British - Bangladeshi  8   
9. Asian or Asian British - Other Asian Background  9   
10. Black or Black British - Caribbean  0  (1522) 
11. Black or Black British - African  1   
12. Black or Black British - Other Black Background  2   
13. Chinese or other ethnic group - Chinese  3   
14. Chinese or other ethnic group - Other ethnic 

group  4   
Don't Know  Y  (1521) 
Refused  Z   
Other  0   

Other specify...)  
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qlang Which, if any, of the following indigenous languages of the UK, other than English, do 
you speak or are you currently learning? 

   
  PLEASE SELECT ALL THAT APPLY  Randomise list 
 

Welsh   1  (1527) 
Scottish Gaelic  2   
Ulster Scots   3   
Irish   4   
Cornish  5   
Manx  6   
Scots  7   
None of these  X   
Other  0   

Other specify... )  

 

 
 

Qla2 and Qla3 have been removed since Autumn 09. 

 

SECTION 2: MEDIA CONSUMPTION 
   
   
 

 

READ OUT: I'd like to start by understanding a bit about the media that you use.  
 

 

qrecdig Does your household receive Digital Television? That is, any TV service which 
allows you to receive more than the standard five terrestrial TV channels (BBC1, BBC2, 
ITV1, Channel 4, Five)? 

   
 

Yes  1  (1532) 
No  2   
Don't Know  Y   

 
 

 

IF   qrecdig = Yes    
THEN ASK: qdigtyp 
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qdigtyp Which ways do you receive digital TV, on any TV set in your household?  
   
  READ OUT IF NECESSARY 
   
  PLEASE SELECT ALL THAT APPLY  Randomise list 
 

Cable (e.g. Virgin Media formerly NTL / Telewest)   1  (1533) 
Freeview/Digital Terrestrial   2   
SKY Digital and pay a subscription   3   
Freesat - any satellite service with no subscription fee   4   
Digital TV via broadband DSL line (e.g. through Talk Talk TV)   5   
BT Vision   6   
Don't Know  Y   
Other  0   

Other specify... )  

 

 
 

 

qintnet Have you personally used the internet, from any location, in the last month?  
 

Yes  1 
No  2 
Don't Know  Y   

 
 

 

IF   qintnet = Yes    
THEN ASK: qoft1, qlong, qhomint 
 
 

 

qoft1 Please could you tell me how often  you use the internet. 
   
  READ OUT IF NECESSARY 
 

Everyday  1   
Most days  2   
2-3 times a week  3   
About once a week  4   
About once a fortnight  5   
About once a month  6   
About once every two or three months  7   
About once every six months  8   
Less often  9   
Don't Know  Y   
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qhomint Have you used the internet at home in the last month?  
 

Yes  1  (1542) 
No  2   
Don't Know  Y   

 
 

 

IF   qhomint = Yes    
THEN ASK: qbroadb 
 
 

 

qbroadb Do you use a broadband internet connection at home? 
 

Yes  1 
No  2   
Don't Know  Y   

 

 

 
End of Filter Ibroadb 
 

 
End of Filter Iint 
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Qtv1 Which of these television channels do you personally watch nowadays?  
   
  READ OUT 
   
  PLEASE SELECT ALL THAT APPLY Randomise list 
 

BBC One  1  (1544) 
BBC Two  2   
BBC Three  3   
BBC Four  4   
CBBC  5   
CBeebies  6   
BBC News Channel  7   
BBC Parliament  8   
BBC ALBA  9   
Any BBC HD channel  0  (1545) 
ITV1/ ITV2/ ITV3/ ITV4  1   
STV [IF dregion = Scotland] 2   
UTV [IF dregion = NI] 3   
Channel 4/ E4/ More4  4   
S4C  5   
Five/ 5*/ Five USA  6   
Nick Jr.  7   
Disney Channel  8   
Sky 1/ Sky 2/ Sky Atlantic/Sky Living  9   
Sky Sports  0  (1546) 
Don't watch Television  X  (1544) 
Any other digital TV channels  0   

Other specify... )  

 
 

 

IF NOT ( Qtv1 = Don't watch Television )   
THEN ASK: Qtv3 
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Qtv3 Out of 10 hours of watching TV, how many hours would you say you spend watching any 
of the BBC television channels? 

   
  (BBC One, BBC Two, BBC Three, BBC Four, BBC News Channel, CBeebies; CBBC, 

BBC Parliament, BBC ALBA or any BBC HD channel) 
   
 

0 out of 10 hours  1  (1551) 
1 out of 10 hours  2   
2 out of 10 hours  3   
3 out of 10 hours  4   
4 out of 10 hours  5   
5 out of 10 hours  6   
6 out of 10 hours  7   
7 out of 10 hours  8   
8 out of 10 hours  9   
9 out of 10 hours  0  (1552) 
10 out of 10 hours  1   
Don't Know  Y  (1551) 

 

 
End of Filter iTV 

 

Qrad1 Which of these radio stations do you personally listen to nowadays? This could be 
through any device e.g. radio, television, internet etc.  

   
  PLEASE SELECT ALL THAT APPLY  Randomise list 
 

BBC Radio 1  1  (1553) 
BBC Radio 2  2   
BBC Radio 3  3   
BBC Radio 4  4   
BBC Radio 5 Live  5   
BBC 5 Live Sports Extra  6   
BBC 1Xtra  7   
BBC 6 Music  8   
BBC Radio 7  9   
BBC Asian Network  0   
BBC Local Radio  1   
BBC Radio Scotland  2   
BBC Radio nan Gaidheal   3   
BBC Radio Wales   4   
BBC Radio Cymru   5   
BBC Radio Ulster/Radio Foyle  6   
BBC World Service  7   
Kiss  8   
Magic  9   
Classic FM  0   
talkSPORT  1   
Planet Rock  2   
Choice  3   
Smooth Radio  4   
Sunrise  5   
Absolute Radio  6  
Heart 
Capital   
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Other commercial radio station (this is any other radio 
station which plays adverts)  7   

Other radio  8   
Don't listen to radio  X   

 

 

 

IF NOT ( Qrad1 = Don't listen to radio )   
THEN ASK: Qrad3, Qrad4 
 
 

 

Qrad3 Out of 10 hours of listening to the radio, how many hours would you say you spend 
listening to any of the BBC radio services? 

   
   
 

0 out of 10 hours  1  (1556) 
1 out of 10 hours  2   
2 out of 10 hours  3   
3 out of 10 hours  4   
4 out of 10 hours  5   
5 out of 10 hours  6   
6 out of 10 hours  7   
7 out of 10 hours  8   
8 out of 10 hours  9   
9 out of 10 hours  0  (1557) 
10 out of 10 hours  1   
Don't Know  Y  (1556) 

 
 

 

Qrad4 Which of these ways do you regularly listen to the radio or radio programmes? 
   
  READ OUT 
   
  PLEASE SELECT ALL THAT APPLY  Randomise list 
 

Through a normal analogue radio or tuner (e.g. FM/AM/LW)   1  
Through digital radio (e.g. DAB digital radio, digital television)  

 2   
Through the Internet   3   
Through a mobile phone   4   
Through an MP3 player (e.g. iPod)  5   
Don't Know  Y   

 
 

 
End of Filter irad 
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Qint1 Have you ever used any part of the BBC website, bbc.co.uk, in the last month? 
 

Yes  1  (1559) 
No  2   
Don't Know  Y   

 

IF   Qint1 = Yes    
THEN ASK: qint2, Qint4, Qint5 
 

 

Qint5 Out of 10 hours of using the internet, how many hours would you say you spend on 
any of the BBC web sites? 

   
   
 

0 out of 10 hours  1  (1562) 
1 out of 10 hours  2   
2 out of 10 hours  3   
3 out of 10 hours  4   
4 out of 10 hours  5   
5 out of 10 hours  6   
6 out of 10 hours  7   
7 out of 10 hours  8   
8 out of 10 hours  9   
9 out of 10 hours  0  (1563) 
10 out of 10 hours  1   
Don't Know  Y  (1562) 

 
End of Filter Iint2 
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SECTION 3: TECHNOLOGY OWNERSHIP/USAGE 
   
 
READ OUT: Now for some questions about new technologies. 

 

IF   qrecdig = Yes    
THEN ASK: Qiserv1 

 

Qiserv1 Do you use interactive services on your television?  
   
  Interactive services are usually accessed by pressing the 'red button' on your remote 

control and include extra programmes, extra information, games and shopping for 
example. 

   
 

Yes  1   
No  2   
Don't Know  Y   

 

IF   Qiserv1 = Yes    
THEN ASK: Qiserv2 

 

Qiserv2 Which of these interactive TV services do you personally use nowadays? 
 

BBC Red Button/ BBCi  1   
Sky Active  2   
Other  3   
Don't Know  Y   

End of Filter Iiserv2 
 
End of Filter Iitserv 

 

Qmob Do you have a mobile phone? 
 

Yes  1   
No  2   
Don't Know  Y   

 

IF   Qmob = Yes    
THEN ASK: qmobuse 
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qmobuse Which of the following do you use your mobile phone for? 
   
  READ OUT 
   
  PLEASE SELECT ALL THAT APPLY   Randomise list 
 

Making/receiving phone calls  1 
Sending/receiving emails   2 
Picture messaging   3  
Video messaging   4   
Downloading music   5  
As an MP3 player to listen to stored music or podcasts 

 6   
For text messages   7  
Playing games   8   
Watching TV   9 
Using the internet  0 
Listening to the radio  1  
Don't Know  Y  (1567) 
None of these  X   

End of Filter imob 

 

SECTION 4: GENERAL VIEWS OF THE BBC 

 

We'd now like to get your general views on the BBC as well as some of the other 
broadcasters... 

 

Qoveral Thinking about the BBC generally, what is your overall impression on a scale of 1 to 
10, where 1 means extremely unfavourable and 10 means extremely favourable?  

   
   
 

1 - Extremely unfavourable  1 
2  2   
3  3   
4  4   
5  5   
6  6   
7  7   
8  8   
9  9   
10 - Extremely favourable  0  
Don't Know  Y 

 

 
PASS SCREEN TO RESPONDENT 
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Qmiss To what extent do you agree or disagree with each statement? 
   
  ...   
   
 

Definitely agree  1  
Tend to agree  2   
Neither agree nor disagree  3   
Tend to disagree  4   
Definitely disagree  5   
Don't Know  Y   

  
 
This question is repeated for the following loop values: 
Randomise statements – Display as a grid 

  
- I would miss the BBC if it wasn't there  
- I would miss ITV if it wasn't there [STV IF dregion = Scotland, UTV IF dregion = NI] 
- I would miss Channel 4 if it wasn't there  
- I would miss Five if it wasn't there  
- I would miss Sky if it wasn't there  
- I would miss S4C if it wasn’t there [Only ask IF dregion = Wales] 
  
A total of 6 iterations occupying columns (1571) to (1575)  
 
 

 

Please pass the screen back to the interviewer 
 

  
 
 

 

Qvalue The TV Licence fee, which pays for all BBC services, costs £145.50 per year, which 
works out at about £12.10 per month, and must be paid by every household with a 
colour television. Thinking back over the last month and remembering the BBC 
programmes you and your household may have watched on TV or heard on the radio, as 
well as any BBC Internet sites you may have visited, please would you tell me the extent 
to which you feel your household gets value for the licence fee you pay? 

   
  READ OUT 
 

Very good value   1  
Fairly good value   2   
Not very good value  3   
Not at all good value   4   
Don't Know  Y   
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NEW QUESTION in Autumn 09 

IF Qvalue = 1/2 ASK QVALUE2 

Qvalue2  Why do you think the BBC is good value for money?  [OPEN-END] - 
CODED 

 

     Don’t know 

NEW QUESTION 

IF Qvalue = 3/4 ASK QVALUE3 

Qvalue3  Why do you think the BBC is not good value for money?  [OPEN-END] 
CODED 

 

     Don’t know 

 

 

Qtrust Which of these best describes how much you have heard, if anything, about the BBC 
Trust? 

 
READ OUT 
 

I have heard a lot about it and know quite a bit 
about its role  1   

I have heard of it before but only know a little 
about what it does  2   

I have heard of it before but do not know what 
it does  3   

Never heard of it before  4   
Don't Know  Y   

 

 

 

SECTION 5: PURPOSE REMIT/PRIORITIES 
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The BBC has a duty to 'inform, educate and entertain' the UK public in return for the 
licence fee that is charged. 
   
   
  In order to ensure that this is carried out well, there are a number of 
specific objectives that the BBC must consider in its activities. These are grouped 
under what are known as the BBC Public Purposes and will be described in a little 
more detail within the next sections. 
   
  I am now going to pass the screen to you to complete the next section 
which is very important.  
   
   
  For each Public Purpose you will be asked to consider a number of 
statements and rate how well you think the BBC is currently doing and how important 
each is to you. 
   
   
  Please consider each statement carefully before giving your answer. 
   
   
     
    PASS SCREEN TO RESPONDENT 
   
   
 

ORDER OF PURPOSES RANDOMISED EXCEPT GLOBAL PURPOSE ALWAYS 
IMMEDIATELY FOLLOWS CITIZENSHIP PURPOSE 

Purpose X [CREATIVITY]   
  You can expect the BBC to offer the best examples of creative work that 
engage and delight audiences and break new ground and encourage interest in 
cultural, creative and sporting acitivites. 
 

 

  
   
To what extent do you agree or disagree with the following statements? 
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Qscp To what extent do you agree or disagree with the following statements? 
   
  ... 
 

Completely disagree  1  
Disagree strongly  2   
Disagree slightly  3   
Neither agree nor disagree  4   
Agree slightly  5   
Agree strongly  6   
Completely agree  7   

  
This question is repeated for the following loop values: 
Randomise statements 

  
- The BBC has lots of fresh and new ideas  
- The BBC helps me enjoy my interests, hobbies and passions  
- The BBC provides programmes and content which cover a wide range of cultural and 

creative activities  
- Programmes or content on the BBC sometimes make me want to take part in a specific 

event or activity  
- The BBC has a wide range of enjoyable and entertaining programmes and content  
- The BBC introduces me to new presenters, actors, writers and musical artists from the UK

  
  
  
A total of 8 iterations occupying columns (1670) to (1677)  
 
 

 

How important or unimportant is it for you personally that... 
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Qscs How important or unimportant is it for you personally that... 
   
  ... 
 

1 - Extremely unimportant  1   
2 - Very unimportant  2   
3 - Quite unimportant  3   
4 - Neither important nor unimportant  4   
5 - Quite important  5   
6 - Very important  6   
7 - Vital  7   

  
This question is repeated for the following loop values: 
Randomise statements 

  
- The BBC has lots of fresh and new ideas  
- The BBC helps me enjoy my interests, hobbies and passions  
- The BBC provides programmes and content which cover a wide range of cultural and 

creative activities  
- Programmes or content on the BBC sometimes make me want to take part in a specific 

event or activity  
- The BBC has a wide range of enjoyable and entertaining programmes and content  
- The BBC introduces me to new presenters, actors, writers and musical artists from the UK  
  
  
A total of 8 iterations occupying columns (1678) to (1712)  

 

 

Purpose X  [CITIZENSHIP] 
   
  You can trust the BBC to provide high quality news, current affairs and 
factual programming that keeps you informed and supports debate about important 
issues and political developments in an engaging way. 

 

   
 

  
To what extent do you agree or disagree with the following statements? 
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Qwwp To what extent do you agree or disagree with the following statements? 
   
  ... 
 

Completely disagree  1   
Disagree strongly  2   
Disagree slightly  3   
Neither agree nor disagree  4   
Agree slightly  5   
Agree strongly  6   
Completely agree  7   

  
This question is repeated for the following loop values: 
Randomise statements  STATEMENT 7 MUST ALWAYS IMMEDIATELY FOLLOW 6  
 
- The BBC provides high quality independent journalism  
- The BBC makes news and current affairs and other topical issues interesting to me  
- BBC coverage of news and current affairs has got me talking about them  
- The BBC helps me understand UK-wide politics  
- The BBC helps me understand politics in Europe  
- The BBC helps me understand politics in [ insert nation from Qregion or if England "my 

region"]  
- The BBC helps me understand politics in the other nations of the UK [insert other 3 regions 

of the UK not region lived in]  
  
A total of 7 iterations occupying columns (1772) to (1778)  
 
 

 

How important or unimportant is it for you personally that... 
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Qwws How important or unimportant is it for you personally that... 
   
  ... 
 

1 - Extremely unimportant 
 
1  (1779) 

2 - Very unimportant 
 
2   

3 - Quite unimportant 
 
3   

4 - Neither important nor unimportant 
 
4   

5 - Quite important 
 
5   

6 - Very important 
 
6   

7 - Vital 
 
7   

  
This question is repeated for the following loop values: 
Randomise statements  STATEMENT 7 MUST ALWAYS IMMEDIATELY FOLLOW 6 

  
- The BBC provides high quality independent journalism  
- The BBC makes news and current affairs and other topical issues interesting to me  
- BBC coverage of news and current affairs has got me talking about them  
- The BBC helps me understand UK-wide politics  
- The BBC helps me understand politics in Europe  
- The BBC helps me understand politics in [ insert nation from Qregion or if England "my 

region"]  
- The BBC helps me understand politics in the other nations of the UK [insert other 3 regions 

of the UK not region lived in]  
  
A total of 7 iterations occupying columns (1779) to (1812)  
 
 

 
 
 

 

Purpose X [GLOBAL] 
   
  You can rely on the BBC to provide internationally-respected news 
services to audiences around the world and you can expect the BBC to keep you in 
touch with what is going on in the world, giving you an insight into the way people live 
in other countries. 
   
 

 

    
  
 



P a g e  | 77 

Kantar Media Report: BBC Trust Purpose Remit Study 2011-2012 Scotland  

 

Qccp To what extent do you agree or disagree with the following statement? 
   
  ... 
 

Completely disagree  1  
Disagree strongly  2   
Disagree slightly  3   
Neither agree nor disagree  4   
Agree slightly  5   
Agree strongly  6   
Completely agree  7   

  
This question is repeated for the following loop values: 
Randomise statements 

  
- The BBC helps me understand what's going on in the wider world, such as international 

news and events   
  
A total of 2 iterations occupying columns (1837) to (1838)  
 

 

 

How important or unimportant is it for you personally that... 
   
   
 

 

Qccs How important or unimportant is it for you personally that... 
   
  ... 
 

1 - Extremely unimportant  1   
2 - Very unimportant  2   
3 - Quite unimportant  3   
4 - Neither important nor unimportant  4   
5 - Quite important  5   
6 - Very important  6   
7 - Vital  7   

  
This question is repeated for the following loop values: 
Randomise statements 

  
- The BBC helps me understand what's going on in the wider world, such as international 

news and events  
  
A total of 2 iterations occupying columns (1839) to (1840)  
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Purpose X [NATIONS, REGIONS & COMMUNITIES] 
   
  You can rely on the BBC to reflect the many communities that exist in 
the UK. These communities may be based on geography, on faith, on language, or on a 
shared interest such as sport. You can expect the BBC to stimulate debate within and 
between the communities of the UK, and to encourage people to get involved with their 
local communities. 
 

 

Qrpp To what extent do you agree or disagree with the following statements? 
   
  ... 
 

Completely disagree  1  
Disagree strongly  2   
Disagree slightly  3   
Neither agree nor disagree  4   
Agree slightly  5   
Agree strongly  6   
Completely agree  7   

  
This question is repeated for the following loop values: 
Randomise statements – STATEMENT 2 MUST ALWAYS IMMEDIATELY FOLLOW 1, 

AND 4 IMMEDIATELY FOLLOW 3 
  

- The BBC is good at portraying <<read in nation from Qregion SCOTLAND, WALES AND 
NORTHERN IRELAND AND IF Qregion = ENGLAND READ AS 'my region' - show these 
in bold) >>, to other people in the UK  

- The BBC is good at portraying my particular culture or community to other people in the UK
  

- The BBC provides programming and content that caters for <<read in nation from Qregion 
SCOTLAND, WALES AND NORTHERN IRELAND AND IF Qregion = ENGLAND READ 
AS 'my region' - show these in bold) >>,  

- The BBC provides programming and content that caters for my particular culture or 
community  

- The BBC helps me feel more involved and interested in my local communities  
- The BBC reflects a range of religious and other beliefs  
- The BBC raises my awareness and understanding of different religions and other beliefs  
- ONLY IF Qlang = 1//7 The BBC supports the <<read in from Qlang>> language with 

programming and other content  
- The BBC supports the indigenous languages of the UK (such as Irish, Welsh, Ulster 

Scots,Scottish Gaelic and Scots) with programming and other content   
  
A total of 10 iterations occupying columns (1948) to (1957)  
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Qrps How important or unimportant is it for you personally that... 
   
  ... 
 

1 - Extremely unimportant  1  (1958) 
2 - Very unimportant  2   
3 - Quite unimportant  3   
4 - Neither important nor unimportant  4   
5 - Quite important  5   
6 - Very important  6   
7 - Vital  7   

  
This question is repeated for the following loop values: 
Randomise statements STATEMENT 2 MUST ALWAYS IMMEDIATELY FOLLOW 1, AND 

4 IMMEDIATELY FOLLOW 3 
  

- The BBC is good at portraying <<read in nation from Qregion SCOTLAND, WALES AND 
NORTHERN IRELAND AND IF Qregion = ENGLAND READ AS 'my region' - show these 
in bold) >>, to other people in the UK  

- The BBC is good at portraying my particular culture or community to other people in the UK
  

- The BBC provides programming and content that caters for <<read in nation from Qregion 
SCOTLAND, WALES AND NORTHERN IRELAND AND IF Qregion = ENGLAND READ 
AS 'my region' - show these in bold) >>,  

- The BBC provides programming and content that caters for my particular culture or 
community  

- The BBC helps me feel more involved and interested in my local communities  
- The BBC reflects a range of religious and other beliefs  
- The BBC raises my awareness and understanding of different religions and other beliefs  
- ONLY IF Qlang = 1//7 The BBC supports the <<read in from Qlang>> language with 

programming and other content  
- The BBC supports the indigenous languages of the UK (such as Irish, Welsh, Ulster 

Scots,Scottish Gaelic and Scots) with programming and other content   
  
A total of 10 iterations occupying columns (1958) to (1967)  
 

 
 
 

 

Purpose X [EDUCATION] 
   
  You can look to the BBC to help everyone in the UK to learn. An 
important role for the BBC is to support formal education in schools and colleges. In 
addition, the BBC will offer engaging ways for everyone in the UK to build their 
knowledge and skills across a broad range of subjects. 
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Qelp To what extent do you agree or disagree with the following statements? 
   
  ... 
   
 

Completely disagree  1  (2019) 
Disagree strongly  2   
Disagree slightly  3   
Neither agree nor disagree  4   
Agree slightly  5   
Agree strongly  6   
Completely agree  7   

  
This question is repeated for the following loop values: 
Randomise statements 

  
- I have learned new things while enjoying programmes or content on the BBC  
- The BBC helps children/ teens with what they learn at school/ college  
  
A total of 2 iterations occupying columns (2019) to (2020)  
 
 

 

How important or unimportant is it for you personally that... 
 

 

Qels How important or unimportant is it for you personally that... 
   
  ... 
 

1 - Extremely unimportant  1  (2021) 
2 - Very unimportant  2   
3 - Quite unimportant  3   
4 - Neither important nor unimportant  4   
5 - Quite important  5   
6 - Very important  6   
7 - Vital  7   

  
This question is repeated for the following loop values: 
Randomise statements 

  
- I have learned new things while enjoying programmes or content on the BBC  
- The BBC helps children/ teens with what they learn at school/ college  
  
A total of 2 iterations occupying columns (2021) to (2022)  
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Purpose X [DIGITAL] 
   
  You can expect the BBC to help everyone in the UK to get the best out 
of emerging media technologies now and in the future. 
 
 
The BBC is not the only organisation that aims to do this, so we are keen to find out 
how you think the BBC compares with others. 
  
 
  
  So, thinking of the whole range of channels, stations and services you 
use on television, radio and the internet, which one, if any, stands out the most for...? 
 

 

Qctp To what extent do you agree or disagree with the following statements? 
   
  ... 
 

Completely disagree  1  (2068) 
Disagree strongly  2   
Disagree slightly  3   
Neither agree nor disagree  4   
Agree slightly  5   
Agree strongly  6   
Completely agree  7   

  
This question is repeated for the following loop values: 
Randomise statements 

  
- The BBC provides quality content that I find enjoyable or useful on the internet e.g. 

bbc.co.uk, iPlayer, Bitesize     
- The BBC provides quality content that I find enjoyable or useful on mobile phones, e.g. 

bbc.co.uk/mobile 
- The BBC provides quality content that I find enjoyable or useful on interactive TV  e.g. BBC 

red button service providing additional coverage of sporting events, music events, news 
and weather on demand   

- The BBC provides quality content that I find enjoyable or useful on DAB digital radio e.g. 
radio stations such as 1Xtra, 6Music, BBC Radio 7 

- The BBC has helped me make the most of new technologies such as interactive TV and the 
internet  

  
A total of 5 iterations occupying columns (2068) to (2072)  
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Qcts  How important or unimportant is it for you personally that... 
   
  ... 
 

1 - Extremely unimportant  1 
2 - Very unimportant  2   
3 - Quite unimportant  3   
4 - Neither important nor unimportant  4   
5 - Quite important  5   
6 - Very important  6   
7 - Vital  7   

  
This question is repeated for the following loop values: 
Randomise statements 

  
- The BBC provides quality content that I find enjoyable or useful on the internet e.g. 

bbc.co.uk, iPlayer, Bitesize     
- The BBC provides quality content that I find enjoyable or useful on mobile phones, e.g. 

bbc.co.uk/mobile 
- The BBC provides quality content that I find enjoyable or useful on interactive TV  e.g. BBC 

red button service providing additional coverage of sporting events, music events, news 
and weather on demand   

- The BBC provides quality content that I find enjoyable or useful on DAB digital radio e.g. 
radio stations such as 1Xtra, 6Music, BBC Radio 7 

- The BBC has helped me make the most of new technologies such as interactive TV and the 
internet  

  
A total of 5 iterations occupying columns (2073) to (2077)  
 

 

 

 

NEW QUESTION YEAR 2011-2012 
 
Qy4new. Do you have anything else that you would like to comment on with regards to the 

BBC’s performance in any area? 
 
 

 

PLEASE PASS THE SCREEN BACK TO THE INTERVIEWER 
 

 

The BBC has a duty to all licence fee payers and therefore has to consider a wide 
range of audiences in what it does.  The next few questions will help us gather 
information about a representative sample of people. This is the last section of the 
interview.  
   
  Please be assured once again that all answers you provide will remain 
confidential. 
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hhsze How many people (adults and children) live in the household including yourself? 
 

Numeric Range  _____________   
Refus

ed  Z 
Permitted Range  
1 TO 1 (1) , 2 TO 2 (2) , 3 TO 3 (3) , 4 TO 4 (4) , 5 TO 5 (5) , 6 TO 6 (6) , 7 TO 99 (7+)   
 

 

 

IF   hhsze <> Refused  AND    hhsze > 1    
THEN ASK: hhad 
 
 
 

 

hhad Do you have any children aged under 18 living in the household for whom you are 
responsible? 

 
Yes  1  
No  2   
Don't Know  Y   

 
 

 

IF   kids =  0    
 
 
 

 

QUANCEPT ITEM:  
 

 
End of Filter fkids 
 

 

IF   kids >  0    
 
 
 

 

QUANCEPT ITEM:  
 

 
End of Filter fkids2 
 

 
End of Filter fdhsze 
 

 

IF   hhsze =  1    
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QUANCEPT ITEM:  
 

 
End of Filter ihsze1 
 

 

IF   hhad = Yes  OR  
THEN ASK: Qkids 
 
 

 

Qkids In which of the following age bands are your children? 
   
  Please select all that apply. 
 

0 - 1  1  (2671) 
2 - 4  2   
5 - 9  3   
10 - 15  4   
16 - 18  5   
Refused  Z   

 
 

 
End of Filter Ikids 
 

 

educ At what age did you finish your full time education? 
   
 

14 or under  1 
15  2   
16  3   
17  4   
18  5   
19  6   
20  7   
21 - 23  8   
24 or more  9   
Still studying  0 
Refused/not stated  1 

 
 

 

WORK 'Which of these best describes your employment at the moment?' 
 
          Working in a paid job (30+ hours) 
          Working in a paid job (8-29 hours) 
          Working in a paid job (Less than 8 hours) 
          Self-employee 
          Not in paid employment/looking after house or home 
          Full time student at school 
          Full time student at university/polytechnic/college 
          Unemployed 
          Retired from paid employment 
          Other 
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fullsg CODE SOCIAL GRADE HERE [questions from the full social grading shell needed – 
all necessary questions to be included, some not shown on this questionnaire] 

 
A  1 
B  2   
C1  3   
C2  4   
D  5   
E  6   
Don't Know  Y   
Refused  Z 
Not stated  X   

 

 

 

Qlangmn, Qborn, Qstay have been removed in Autumn 09 

 

Qfaith1 Do you follow any particular religion or other belief? 
 

Yes  1 
No  2   
Don't Know  Y   

 

 

 

IF   Qfaith1 = Yes    
THEN ASK: Qfaith2 
 

 

Qfaith2 Which religion or other belief do you follow? 
 

Buddhism  1 
Christianity (e.g. Church of England, Roman Catholic, 
Protestants, other Christian denominations)  2   
Hinduism  3   
Humanism  4   
Islam  5   
Judaism  6   
Sikhism  7   
Refused  Z  (2651) 
Other  0   

Other specify...)  

 
 

 
End of Filter ifaith 
 

 

 
End of Filter Ifaith2 
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Qincome USE SHOWCARD 2 
  So that we know we've interviewed a good cross-section of people, could you please 

give me the letter from this card for the group in which you would place your annual total 
household income from all sources before tax and other deductions. Just read out the 
letter that applies.    

   
   
 

F.  1  (2658) 
D.  2   
C.  3   
A.  4   
G.  5   
E.  6   
B.  7   
Don't Know  Y   
Refused  Z   

 
 

 

Qillnes Do you have any long-term illness, health problems or disability which limits your 
daily activities or the work you do? This includes problems which are due to old age.  

 
Yes  1  
No  2   
Don't Know  Y   
Refused  Z   
 

 

 

IF   Qillnes = Yes    
THEN ASK: Qdissa 
 
 

 

Qdissa Which of these, if any, limit your daily activities or the work you can do? 
 

Physical impairment (affecting mobility of arms or 
legs)  1 
Visual impairment (partially sighted/ blind)  2   
Hearing impairment (partial deafness/ total deafness) 
 3   
Mental health condition (e.g. depression, 
schizophrenia)  4   
Learning difficulty/ disability  5   
Long standing illness (e.g. cancer, HIV, diabetes, 
epilepsy etc)  6   
Other  0   

Other specify...   

 

 

 
End of Filter iillnes 
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And I have one final question for you to complete. 
   
   
PASS RESPONDENT THE SCREEN 
 

 

Qsexor So the BBC can ensure they are representing the UK population and providing 
relevant programmes and topics, do you consider yourself to be: 

 
Hetrosexual or straight  1   
Gay or Lesbian  2   
Bisexual  3   
Prefer not to say  X   
Other  0   

Other specify...   

 
 

 

 

 

PLEASE PASS THE SCREEN BACK TO THE INTERVIEWER 

 

 

 

 


