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1 EXECUTIVE SUMMARY 
 
Context 
This report summarises the findings of the BBC Trust’s first Purpose Remits survey 

following its finalisation of the Purpose Remits and associated priorities in December 

2007.  As such, it provides the baseline for the future monitoring of the priorities.  

Trends will of course take some time to show through.    

 
Overall views of the BBC 

• Licence fee payers generally have a favourable view of the BBC and the majority 

(77%) would miss it if it wasn’t there. 

• This is reinforced by the overall approval measure: on average, the BBC was rated 

at around seven out of ten in terms of overall impression. Over two fifths (42%) 

rated it very favourably (scoring at least eight out of ten).  

• Only a small proportion (15%) would change the BBC significantly given the 

opportunity.  

• There are some concerns around the value for money of the licence fee, but this 

may of course also be a function of other variables such as financial factors rather 

than the product itself.   

 

Ratings of BBC Purposes priorities 

• The Global and Education Purposes are the strongest performing, with all priorities 

receiving high scores. 

• A number of priorities with the Citizenship and Creativity Purposes also record 

strong scores. 

• The priorities where there the BBC does less well appear to be those related to the 

Nations, Regions and Communities and also the Digital Purposes. 

• The relevance of the priorities to licence fee payers is an important consideration, 

with the BBC recording significantly better performance when priorities are matched 

to life style. 

o For example, those with an interest in either their local area or current affairs 

rate stronger across many of the Nations, Regions and Communities and 

Citizenship priorities respectively 
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Identifying key audience groups 

• An important element of the survey is to identify those audiences where the BBC is 

serving audiences less well, and establish what these audiences’ needs are.  These 

audiences were identified as those which rated favourability to the BBC significantly 

lower.  On a UK wide level, these audiences were identified as: 

o aged 15-24 and 25-34 

o C2DEs 

o men 

o aged under 65 with a disability 

o ethnic minorities, and 

o those who follow a faith, but not the Christian faith 

 

• Nevertheless, it is important to note that performance is still strong among these 

groups: two thirds or more of each group would miss the BBC if it wasn’t there.  

 

• The results among ethnic minority and non-Christian faith audiences might be in 

part due to their population profile:  

o The ethnic minority sample is skewed toward men (55% against 48% for the 

population as a whole) and 15-34 year olds (45% against 30% for the 

population as a whole). 

o Ninety five percent of the non-Christian faith groups are from ethnic minority 

groups 

 

• The youngest audience, aged 15-24, are seen to rate BBC performance lower 

across a wide range of priorities 

o This may be more indicative of less involvement with the BBC compared to 

the older audience.  The younger audience watch a larger repertoire of 

channels, and consequently less of the BBC. They have of course grown up 

with a wider range of competitors and alternative means of consuming 

media.  

 

• Almost all priorities within the Digital, Citizenship and Global Purposes were rated 

lower by the C2DE audience.  For this audience, this could be the result of lower 

perceived relevance.  
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2 INTRODUCTION 
 

2.1 The role of the BBC 
 

The BBC's overall mission is to inform, educate and entertain the licence fee payer. (By 

‘licence fee payer’, we include the public as a whole, whether or not an individual is 

responsible for payment).  More specifically, and under the terms of the Royal Charter 

and Agreement, the BBC's main activities are guided by six “Public Purposes”. They 

are: 

– sustaining citizenship and civil society (‘Citizenship’) 

– promoting education and learning (‘Education’) 

– stimulating creativity and cultural excellence (‘Creativity’) 

– representing the UK, its nations, regions and communities (‘Communities’) 

– bringing the UK to the world and the world to the UK (‘Global’) 

– in promoting its other purposes, helping to deliver to the public the benefit of 

emerging communications technologies and services and, in addition, taking 

a leading role in the switchover to digital television (‘Digital’) 

 

The BBC Trust is the sovereign body of the BBC, and a core role is to represent the 

interests of licence fee payers. Following public consultation and earlier research, the 

Trust has developed these headline Purposes further, into more detailed “Remits” which 

set a directional framework for the BBC’s activities through a small number of high-level 

priorities. The Trust has also specified how the BBC’s performance in delivering each of 

these priorities will be judged. The majority of the priorities will measured quantitatively 

by assessing licence fee payer perceptions using appropriate survey statements and 

this is the focus of the work summarised in this report.  

 

An example of a priority statement and how it relates to the Public Purposes is 

illustrated over the page: 
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• Purpose: “Promoting education and learning” 

• Purpose Remit summary: “You can look to the BBC to help everyone in the UK 

to learn. An important role for the BBC is to support formal education in schools 

and colleges. In addition, the BBC will offer engaging ways for everyone in the 

UK to build their knowledge and skills across a broad range of subjects”. 

• Purpose Priority: “Stimulate informal learning across a full range of subjects 

and issues for all audiences”. 

• Survey statement: “I have learned new things while enjoying programmes or 

content on the BBC” 

 

This is just one example, and the Purpose Remits can be found in full at: 

http://www.bbc.co.uk/bbctrust/framework/purpose_remits.html 

 

This report summarises the findings of the first survey following the finalisation of the 

Purpose Remits and priorities in December 2007.  As such, it provides the benchmark 

for the future monitoring of the Purpose priorities.  Any shifts in attitudes may of course 

take some time to show through.    

 

2.2 Research Objectives 
 

Holden Pearmain was commissioned by the BBC Trust to conduct quantitative research 

to assess licence fee payers’ perceptions of the BBC’s Purpose priorities using 33 

appropriate statements.  The statements can be found in full in Appendix A. 

 

The primary objective was to gauge how well the BBC is delivering its stated priorities 

by quantifying the extent to which people agreed or disagreed with the particular 

statements.  
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2.3 Methodology 
 

When deciding on the most appropriate data collection technique a number of factors 

were considered. The critical factors determining the approach were: 

 

– Ability to obtain a representative sample 

– Ability to obtain a sufficiently large sample (including difficult to reach target 

groups), for analysis purposes.  

 

To address these factors, a mixed data collection methodology was employed, using 

both online and face to face interviewing.  The online approach allows for a large 

number of interviews to be collected in a cost effective manner, whilst the face to face 

element ensures there is no bias in the achieved sample.  Results have been 

appropriately reweighted to reflect the online/offline profile of the population 

 

2.3.1 Questionnaire 
 

The questionnaire largely comprised closed questions, although some open questions 

were also included to allow respondents to provide feedback on each of the purposes 

after rating the priorities.  The questionnaire took a maximum of 25 minutes to complete, 

and contained the following sections: 

 

• Section 1: screener demographics 

• Section 2: media consumption 

• Section 3: technology usage/ ownership 

• Section 4: general views of the BBC 

• Section 5: purpose priorities  

• Section 6: lifestyle/ demographics 

 

This report focuses the findings from sections 4 and 5 of the survey and uses the 

responses within the other sections in order to differentiate between audience groups 

where appropriate. 
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2.3.2 Sample design 
 

A core sample of 1,900 was designed to ensure that sufficient samples were achieved 

across the UK, with quotas by Nation and within England, by region.  This provides a 

large enough sample size for analysis and statistical comparison between Nations.  An 

additional sample boost was applied to ethnic minority groups, Asian and Black, to allow 

for more detailed analysis at a UK level.  In total 2,191 respondents were interviewed, 

the achieved sample spread can be seen in Table 1 below. 

 

Results were of course re-weighted at the analysis stage. The overall sample size 

allows analysis of sub-groups, including the identification of audiences where the BBC 

is satisfying needs less well. Quota targets were set as indicated in the table below. 

 

Table 1: Achieved sample 

  Online  Face to face  TOTAL 
England  851  435  1286 

North East  102  92  194 
North West  108  52  160 

East Midlands  69  30  99 
West Midlands  87  52  139 

East  80  38  118 
London  204  85  289 

South East  129  57  186 
South West  72  29  101 

Wales  215  96  311 
Scotland  218  81  299 
Northern Ireland  176  119  295 

TOTAL  1460  731  2191 

 

Within this sample, additional quotas were employed to ensure a representative spread 

by age, gender and metropolitan/rural areas.   

 

2.3.3 Statistical significance 
 

Statistically significant differences between results are italicised throughout the report.  

All significance testing is conducted to 95%.  In essence this means that there is a 95% 

chance that observed differences would be seen again if the study was repeated. 
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3 VIEWS ABOUT THE BBC 
 

3.1 Overview 
 

Before rating the BBC performance across the priority statements, respondents were 

first asked a series of questions to gauge the strength and character of their relationship 

with the BBC.  Overall, the BBC is perceived positively across the range of measures 

but opinions do vary between particular audience groups.  Section 3 considers the 

overall responses to these particular questions and Section 6 goes into more detail 

regarding the views of specific audience groups. 

 

3.1.1 Extent to which licence fee payers would miss the BBC 
 

One of the key measures the BBC Trust uses to assess the affinity the licence fee payer 

has with the BBC is simply to ask people if they agree or disagree with the statement: 

 

“I would miss the BBC if it wasn’t there” 

 

This research shows that over three quarters of respondents (77%) would agree with 

this statement with the majority emphatically so (51% saying they definitely agree, with 

a further 26% choosing tend to agree).   

 

3.1.2 Overall BBC approval 
 

In order to get an overall sense as to what people think of the BBC, respondents were 

asked: 

“Thinking about the BBC generally, what is your overall 

impression on a scale of 1 to 10, where 1 means extremely 

unfavourable and 10 means extremely favourable?” 

 

On average, the BBC was rated at around seven out of ten with over two fifths (42%) 

rating their overall impression of the BBC very favourably, (scoring at least eight out of 

ten).  Fifteen percent rate their impression of the BBC as unfavourable (less than five 

out of ten. 
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3.1.3 Perceived relationship with the BBC  
 

To further probe about the nature of the relationship licence fee payers have with the 

BBC, we asked respondents to choose from one of following quite “strong” statements: 

 

“I think of myself as a consumer of BBC output - I'm bothered 

about the programming and services it provides” (to be referred 

to as ‘Consumers’) 

 

“I think of myself as a stakeholder in the BBC - as a licence fee 

payer, I would like to get more actively involved in having a say 

in what the BBC does” (‘Stakeholders’) 

 

“I’m not bothered either way - the BBC is largely irrelevant to 

me” (‘Not bothered’) 

 

In the main, most respondents are engaged with the BBC or its content. Nearly two 

fifths identify themselves as a Consumer (38%) and one in four identify as a 

Stakeholder (25%).  A minority of around a quarter (28%) say they that the BBC is 

largely irrelevant to them.  A further 9% could not decide which statement most applied 

to them. 

 

3.1.4 Satisfaction with the BBC  
 

After establishing what their general impression is of the BBC and how they would 

describe their relationship with the BBC, respondents were asked to choose between 

the following statements: 

 

“If I had my way I'd change the BBC significantly” 

  

“There are a few things about the BBC that I would change, but 

on the whole I'm happy with the way it is”  

   

“I'm very happy with the BBC as it is” 
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The majority of people are relatively satisfied with the BBC with a third (33%) agreeing 

that they are “very happy with the BBC as it is” and a further 44% indicating that on the 

whole they are happy with the way it is, only wanting to change a few things.  A minority 

of 15% of respondents say that they would change the BBC significantly if they could. 

Perhaps counter-intuitively, substantial numbers of those respondents who indicated 

that the BBC is irrelevant to them (see Section 3.1.3) are actually also happy with the 

BBC as it is (44%).  This perhaps suggests that they simply aren’t very interested in the 

BBC.  “Stakeholders” and “consumers” seem more involved and are more likely to want 

to make changes.  

 

3.1.5 Value for money of the licence fee  
 

The final question we asked people in terms of overall attitudes towards the BBC was 

about the perceived value for money of the licence fee: 

 

“The TV Licence fee, which pays for all BBC services, costs 

£135.50i per year, which works out at about £11 per month, and 

must be paid by every household with a colour television. 

Thinking back over the last month and remembering the BBC 

programmes you and your household may have watched on TV 

or heard on the radio, as well as any BBC Internet sites you may 

have visited, please would you tell me the extent to which you 

feel your household gets value for the licence fee you paid?” 

 

Unlike the previous attitudinal questions, this one generated a less positive overall 

response with around one half (53%) of people indicating they get good value for money 

and 43% of all respondents believing they don’t currently get good value from their 

licence fee. 69% of those respondents who identified themselves as consumers of the 

BBC (see Section 3.1.3) feel they get good value. Conversely, 58% of those who feel 

the BBC is irrelevant to them think they get poor value, perhaps because they are 

consuming less of the BBC.  The Trust Unit also advises us that perceptions of value for 

money are complex.  The question on the current survey measures an instinctive 

                                                 

i  This  research was  conducted  in  February  2008.  The TV  Licence  fee was  increased  to  £139.50  for  a  colour 
television in April 2008. 
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reaction of value for money of the licence fee, which is one valid approach, not least 

because it is where many people start. Other research that gives respondents a more 

in-depth chance to consider the worth of the BBC's services shows that many 

respondents go on to value the BBC more highly. 

 

3.1.6 Summary of views about the BBC 
 

The results of the survey show that on the whole, people have a favourable view of the 

BBC and the majority would miss it if it wasn’t there.  Most people are reasonably happy 

with the BBC as it is with only a few indicating that they would change it significantly 

given the opportunity. There are some concerns around the value for money of the 

licence fee, but this may of course also be a function of other variables such as financial 

factors rather than the product itself. 
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4  PURPOSE PRIORITIES: RATINGS OF PERFORMANCE 
 

4.1 Ratings of Performance  
 

The primary objective of the survey was to assess licence fee payers’ perceptions of the 

BBC’s Purpose priorities using 33 appropriate statementsii. For each priority, 

respondents were asked to state how much they agreed or disagreed that the BBC was 

delivering that priority, for example:  

 

“The BBC has a wide range of enjoyable and entertaining 

programmes and content”  

and,  

“The BBC provides high quality independent journalism”.   

 

The question was asked using a seven point scale, from 1 ‘completely disagree’ to 7 

‘completely agree’. The middle score, 4 was ‘neither agree nor disagree’. The BBC 

performance ratings discussed in this report are based on all those who agree to a 

greater or lesser extent with a statement, that is a score of 5-7 out of 7.  Please refer to 

Appendix B for the full summary table showing the level of agreement, disagreement 

(scoring 1-3 out of 7) and neither agree nor disagree (scoring 4 out of 7) for each 

statement. 

 

4.2 Overview 
 

Table 2 shows the overall performance ratings for all of the priority statements.  The 

chart shows that for 14 of the priority statements, at least half of respondents positively 

agree that the BBC is delivering the particular priority.   

 

For the remaining 19 statements, although less than half of those surveyed agreed that 

the BBC is delivering in these areas, they were more likely to choose ‘neither agree nor 

disagree’ rather than indicating disagreement that the BBC is delivering a particular 

priority.  For example, although the chart shows that only 39% of people agree that the 

                                                 

ii Full wordings of statements can be found in Appendix A. 
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BBC ‘introduces me to new interests, hobbies and passions’, only 26% disagree with it. 

35% are more agnostic, simply saying they neither agree nor disagree.  This suggests 

that perhaps there are some areas where people are less sure about the BBC’s 

activities; and/or also possibly they are areas that are less resonant with some people 

depending on levels of interest or relevance to them.  This is investigated further as we 

explore the individual Purposes in Section 4.3 where we demonstrate that the relevance 

of the priorities to individuals is an important consideration, with the BBC recording 

significantly better performance when priorities are matched to life style.   

 

Table 2: BBC performance across priorities 
(% of respondents agreeing with each statement) 

Priority Statement  %  Purpose 
BBC helps me understand what's going on in wider world, such as int'l news/events  71  Global 

I have learned new things while enjoying programmes/content on the BBC  70  Education 
The BBC provides high quality independent journalism   67  Citizenship 

BBC helps me appreciate diff cultures/lifestyles of people from around the world   65  Global 
The BBC has a wide range of enjoyable/entertaining programmes/content   64  Creativity 

The BBC makes news/ca and other topical issues interesting to me   64  Citizenship 
The BBC helps children/teens with what they learn at school/college  61  Education 

BBC provides content which cover wide range of cultural/creative activities  59  Creativity 
The BBC helps me understand UK‐wide politics  58  Citizenship 

BBC coverage of news/ca has got me talking about them  58  Citizenship 
The BBC has programmes and content that are inventive and imaginative  56  Creativity 

The BBC provides programming/content that caters for my Nation/region (ave)  52  Communities 
The BBC has lots of fresh and new ideas  50  Creativity 

The BBC provides me with the opportunity to share same experiences with people   50  Communities 
The BBC introduces me to new UK talent  49  Creativity 

The BBC helps me understand politics in Europe  49  Citizenship 
The BBC helps me understand politics in my Nation or region (ave)   47  Citizenship 

The BBC supports the <<indigenous>> lang with programming and other content*   46  Communities 
The BBC provides quality content that I find enjoyable/useful on the internet   45  Digital 

The BBC helps me enjoy my interests, hobbies and passions  42  Creativity 
The BBC supports indigenous langs of the UK with programming and content  41  Communities 
The BBC is good at portraying my nation/region to other people in UK (ave)   41  Communities 

The BBC raises my awareness/understanding of different religions/other beliefs   39  Communities 
The BBC reflects a range of religious/other beliefs appropriately  39  Communities 
The BBC introduces me to new interests, hobbies and passions  39  Creativity 

The BBC provides programming/content that caters for my culture/community  39  Communities 
Programmes on the BBC make me want to take part in specific event/activity  39  Creativity 

The BBC is good at portraying my culture/community to other people in the UK  36  Communities 
The BBC helps me feel more involved and interested in my local communities  36  Communities 

The BBC provides quality content that I find enjoyable/useful on interactive TV   34  Digital 
BBC has helped me make most of new tech such as interactive TV and internet   34  Citizenship 

The BBC provides quality content that I find enjoyable/useful on DAB digital radio   31  Digital 
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The BBC provides quality content that I find enjoyable/useful on mobile phones   14  Digital 
Table 2 notes Base: All UK respondents, n=2,191 unwtd 

* Only asked to those who speak an indigenous language n=282 unwtd 

(ave) indicates those Priorities which were asked about the specific Nations 

 

The Global and Education Purposes are the strongest performing, with all the individual 

priorities receiving relatively high scores.  In particular, 71% of respondents agree with 

the Global Purpose statement “The BBC helps me understand what's going on in the 

wider world, such as international news and events” and 70% agree with the Education 

statement “I have learned new things while enjoying programmes or content on the 

BBC“.    

 

Table 2 also shows that a number of priorities within the Citizenship and Creativity 

Purposes also record strong scores, with the majority appearing in the top half of the 

rankings.  In particular, the priorities in the Citizenship Purpose related to the journalistic 

output of the BBC sit within the top half of the table with many performing particularly 

strongly. For example, the third strongest performing priority is “The BBC provides high 

quality independent journalism” with 67% of people agreeing with this statement.  The 

main exception among the Citizenship priorities is the priority concerned with 

understanding and using new technologies. 

 

The BBC is also seen to do relatively well in providing a wide range of enjoyable and 

entertaining programmes, with 64% agreeing with this statement, the highest ranked 

priority within the Creativity Purpose. 

 

The BBC is seen to be performing less well on the Nations, Regions and Communities 

Purpose with the majority of the statements finding agreement from less than half of 

respondents.  The priorities within the Digital Purpose also don’t appear to resonate as 

strongly with the sample as a whole.  However, for both of these Purposes, there are 

some interesting differences when we analyse the data according levels of interest in 

these areas. 

 

Each of these purposes is discussed in more detail in Section 4.3. 

 

 

Holden Pearmain 13



BBC Purpose Remit Measurement – UK Summary Report 

4.3 Summary of ratings for priorities within each Public Purpose 
  
4.3.1 Public Purpose: Stimulating creativity and cultural excellence 

 

The Purpose Remit summary defined by the BBC Trust states: 

 

“You can expect the BBC to offer the best examples of creative work 

that engage and delight audiences, break new ground and encourage 

interest in cultural, creative and sporting activities.” 

 

Table 3 summarises the ratings of the priority statements associated with this Purpose.  

Of the eight statements measured, the highest rated statement is concerned with the 

BBC providing a range of enjoyable and entertaining programmes, with almost two 

thirds (64%) of the sample agreeing that the BBC does this.  Also performing relatively 

well is the provision of a wide range of cultural and creative activities with 59% of 

respondents agreeing.  The priorities that score less well are those related to activities 

or hobbies.  For example, only 39% of people agree that programmes on the BBC make 

them want to take part in a specific event or activity.  Just over a quarter of those 

surveyed (27%) actually disagree, with a further 35% having an agnostic view in this 

area.  Please refer to Appendix B for the full summary table showing the level of 

agreement, disagreement and neither agree nor disagree for each statement. 

  

Table 3: Culture and Creativity priority performance  
(% of respondents agreeing with each statement) 

Priority Statement  % 
The BBC has a wide range of enjoyable/entertaining programmes/content   64 
BBC provides content which cover wide range of cultural/creative activities  59 
The BBC has programmes and content that are inventive and imaginative  56 

The BBC has lots of fresh and new ideas  50 
The BBC introduces me to new UK talent  49 

The BBC helps me enjoy my interests, hobbies and passions  42 
The BBC introduces me to new interests, hobbies and passions  39 

Programmes on the BBC make me want to take part in specific event/activity  39 
Base: All UK respondents, n= 2,191 unwtd 
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4.3.2 Public Purpose: Representing the UK, its nations, regions and 
communities 

 

The Purpose Remit summary defined by the BBC Trust states: 

 

“You can rely on the BBC to reflect the many communities that exist in 

the UK. These communities may be based on geography, on faith, on 

language, or on a shared interest such as sport. You can expect the 

BBC to stimulate debate within and between the communities of the 

UK, and to encourage people to get involved with their local 

communities.” 

 

Table 4 shows the level of agreement towards the statements within this Purpose.  The 

results show that for most of these priorities, less than half of the sample agree that the 

BBC delivers in these areas.  In particular, the priorities concerned with involvement in 

the community attract the least positive response in this Purpose.  Please refer to 

Appendix B for the full summary table showing the level of agreement, disagreement 

and neither agree nor disagree for each statement.  Appendix C shows the agreement 

figures broken out by each Nation. 

 

Table 4: Nations, Regions and Communities priority performance 
(% of respondents agreeing with each statement) 

Priority Statement  % 
The BBC provides programming/content that caters for my Nation/region (ave)  52 

The BBC provides me with the opportunity to share same experiences with people   50 
The BBC supports the <<indigenous>> lang with programming and other content*   46 

The BBC supports indigenous langs of the UK with programming and content  41 
The BBC is good at portraying my nation/region to other people in UK (ave)   41 

The BBC raises my awareness/understanding of different religions/other beliefs   39 
The BBC reflects a range of religious/other beliefs appropriately  39 

The BBC provides programming/content that caters for my culture/community  39 
The BBC is good at portraying my culture/community to other people in the UK  36 
The BBC helps me feel more involved and interested in my local communities  36 

Base: All UK respondents, n= 2,191 unwtd 

(ave) indicates those priorities which were asked about the specific Nations 

*Only asked to those who speak an indigenous language, n=282unwtd 

 

Holden Pearmain 15



BBC Purpose Remit Measurement – UK Summary Report 

As mentioned earlier, this low response is not necessarily due (or entirely due) to the 

fact that people do not believe the BBC is performing well in these areas.  First, only 

28% of people disagree with the statement “The BBC helps me feel more involved and 

interested in my local communities”.  And Table 5 shows that when the results are 

considered from the perspective of those who have said they are interested in local 

matters, levels of agreement show a slight improvement.   

 

Table 5: Nations, Regions and Communities priority performance of all adults 
compared with those with an interest in ‘localness’ 

(% of respondents agreeing with each statement) 

Priority Statement  TOTAL
Those who agree: “I like to know 

what’s happening in my local area” 
The BBC provides programming/content that 

caters for my Nation / region (ave) 
52%  60% 

The BBC is good at portraying my Nation / region 
to other people in the UK (ave) 

41%  46% 

The BBC helps me feel more involved & 
interested in my local communities 

36%  42% 

Total Base: All UK respondents, n= 2,191 unwtd 

Sub Base: All respondents who agree with statement n=1,776 unwtd 

(ave) indicates those priorities which were asked about the specific Nations 
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4.3.3 Public Purpose: Encouraging use of new communications technologies 
 

The Purpose Remit summary defined by the BBC Trust states: 

 

“You can expect the BBC to help everyone in the UK to get the best 

out of emerging media technologies now and in the future.” 

 

The full ranked list of priority statements in Table 2 showed that with the exception of 

the internet priority, few people agree that the BBC provides quality content that they 

enjoy or use on the various digital platforms (i.e. mobile phones, interactive TV or DAB 

digital radio). However, with the exception of mobile phones this is more a result of the 

low levels of usage than poor performance.  As seen in Table 6 below, when filtered by 

those who actually use the services, agreement levels increase.  For example, the 

performance rating for the BBC providing quality content that is found enjoyable and 

useful on interactive TV is 34% across the whole audience, yet increases to 58% for 

those who use interactive TV and 74% for this who have used BBCi.   

 

Table 6: Digital priority performance of all adults compared with users of 
particular services 

(% of respondents agreeing with each statement) 

Priority Statement: 
The BBC provides 
quality content that I 
find enjoyable/ useful 
on…. 

TO
TA

L 

U
se 

Internet 

BBC.co.uk 

A
dv use 
m
obile 

U
se int TV

 

BBCi 

U
sed D

A
B 

Listen to 
BBC D

A
B 

…the Internet  44%  51%  74%           
…mobile phones  14%      17%         
…interactive TV  34%        58%  74%     

…DAB digital radio  31%            56%  60% 
Base: All UK respondents, n=2,191 unwtd 

 

As stated earlier this is largely due to low penetration; and hence relevance to the 

audience.  These figures should be monitored, because as usage becomes more 

prevalent, so influence will rise and performance become more critical.   

 

Please refer to Appendix B for the full summary table showing the level of agreement, 

disagreement and neither agree nor disagree for each statement.   
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4.3.4 Public Purpose: Sustaining citizenship and civil society 
 

The Purpose Remit summary defined by the BBC Trust states: 

 

“You can trust the BBC to provide high-quality news, current affairs 

and factual programming that keeps you informed and supports 

debate about important issues and political developments in an 

engaging way. You can look to the BBC for help in using and 

understanding different kinds of media.” 

 
Table 7 summarises the ratings for each of the seven priority statements within the 

Citizenship Purpose.  We saw earlier in Table 2 that the majority of these perform 

relatively well compared with other priorities.  The key exception is the lowest 

performing Citizenship priority, ’helps me make the most of new technology’ which is 

likely to be suffering from the same factors as seen with the Digital priorities in Section 

4.3.3, that is, a lack of perceived relevance to the wider audience.  Again, it will be 

helpful to track this as usage and expectations of new technology grow.  Please refer to 

Appendix B for the full summary table showing the level of agreement, disagreement 

and neither agree nor disagree for each statement.  Appendix C shows the results 

broken out for by each Nation 

 
Table 7: Citizenship priority performance 

(% of respondents agreeing with each statement) 

Priority Statement  % 
The BBC provides high quality independent journalism   67 

The BBC makes news/ca and other topical issues interesting to me   64 
The BBC helps me understand UK‐wide politics  58 

BBC coverage of news/ca has got me talking about them  58 
The BBC helps me understand politics in Europe  49 

The BBC helps me understand politics in my Nation or region (ave)   47 
BBC has helped me make most of new tech such as interactive TV and internet   34 

Base: All UK respondents, n= 2,191 unwtd 

(ave) indicates those priorities which were asked about the specific Nations 

 
The issue of relevance also surfaces here as Table 8 shows the level of agreement 

among those who say they try and keep up-to-date with news and current affairs.  For 

example, 58% of all respondents say that they agree that the ‘BBC helps me 
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understand UK-wide politics’ but this increases to over three quarters (76%) of those 

who have an active interest in topical affairs. 

 
Table 8: Citizenship priority performance of all adults compared with those with 

an active interest in news and current affairs 
(% of respondents agreeing with each statement) 

Priority Statement  TOTAL

Those who agree: “I try to keep up‐to‐
date with UK news and currant 

affairs” 
The BBC provides high quality independent 

journalism 
67%  82% 

The BBC makes news/ currant affairs and other 
topical issues interesting to me 

64%  82% 

BBC coverage of news/ currant affairs has got 
me talking about them 

58%  77% 

The BBC helps me understand UK‐wide politics  58%  76% 
Total Base: All UK respondents, n= 2,191 unwtd 

Sub Base: All respondents who agree with statement  n=1,690 unwtd 
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4.3.5 Public Purpose: Promoting education and learning 
 

The Purpose Remit summary defined by the BBC Trust states: 

 

“You can look to the BBC to help everyone in the UK to learn. An 

important role for the BBC is to support formal education in schools 

and colleges. In addition, the BBC will offer engaging ways for 

everyone in the UK to build their knowledge and skills across a broad 

range of subjects.” 

 
As the summary states, this Purpose is concerned with the BBC’s role in supporting 

both formal and informal learning through its programming and content.  Table 9 shows 

that there appears to be a stronger level of agreement with the informal learning 

element compared with supporting the children’s formal learning.  However, the level of 

agreement with the BBC helping ‘children and teens with what they learn at school or 

college’ increases to 70% among those who say they are responsible for children aged 

under 18.  Please refer to Appendix B for the full summary table showing the level of 

agreement, disagreement and neither agree nor disagree for each statement.   

 

Table 9: Education and learning priority performance 
(% of respondents agreeing with each statement) 

Priority Statement  % 
I have learned new things while enjoying programmes/content on the BBC  70 

The BBC helps children/teens with what they learn at school/college  61 
Base 1: All UK respondents, n= 2,191 unwtd 
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4.3.6 Public Purpose: Bringing the UK to the world and the world to the UK 
 

The Purpose Remit summary defined by the BBC Trust states: 

 

“You can rely on the BBC to provide internationally-respected news 

services to audiences around the world and you can expect the BBC 

to keep you in touch with what is going on in the world, giving you an 

insight into the way people live in other countries.” 

 

The BBC is performing strongly on the Global Purpose with the majority of people 

agreeing with both priority statements that fall within this category.  “The BBC helps me 

understand what’s going on in the wider world, such as international news and events” 

is rated the highest of all the priority statements included within the survey, with 71% of 

respondents agreeing that the BBC delivers this.  Table 10 shows that when we look at 

those who say they are interested in international news and events, the level of 

agreement increases even further to 81%.  Please refer to Appendix B for the full 

summary table showing the level of agreement, disagreement and neither agree nor 

disagree for each statement.   

 

Table 10: Global priority performance of all adults compared with those with an 
active interest in news and current affairs 

(% of respondents agreeing with each statement) 

Priority Statement  TOTAL

Those who agree: “I am interested in 
international news and 

events” 
The BBC helps me understand what’s going on in 
the wider world, such as international news and 

events 
71%  81% 

The BBC helps me understand and appreciate 
different cultures and lifestyles of people from 

around the world 
65%  74% 

Total Base: All UK respondents, n= 2,191 unwtd 

Sub Base: All respondents who agree with statement  n=1,663 unwtd 
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5 AUDIENCE DIFFERENCES 
 

An important element of the survey is to identify those audiences where the BBC is 

serving audiences less well, and establish what these audiences’ needs are.  These 

audiences were identified on this survey as those which rated favourability to the BBC 

significantly lower.  On a UK wide level, these audiences were identified in particular as: 

 

1. aged 15-24 and 25-34 

2. C2DEs 

3. men 

4. aged under 65 with a disability 

5. ethnic minorities, and 

6. those who follow a faith, but not the Christian faith 

 

In addition to favourability, these groups were also found to rate the BBC lower across 

all the brand measures. To illustrate: 

 

• 42% of all adults are high approvers of the BBC, scoring at least 8 out of 10.   

Only 32% of 15-24s and 35% of 25-34s are high approvers, compared with 50% 

of the 65+ age group.    

• 36% of men are high approvers compared with 47% of women. 

• 77% of the population as a whole would miss the BBC if it wasn’t there.   71% of 

those in socio-economic group DE would miss it, compared with 83% of ABs.  

• 66% of black respondents and 67% of Asians would miss the BBC, compared 

with 86% of white respondents.    

 

Nevertheless, it is important to note that performance is still strong among all the 

groups: two thirds or more of each group would miss the BBC if it wasn’t there.  

 

The findings among the ethnic minority and non-Christian groups would seem to be at 

least in part as a result of their population profile. The ethnic minority sample is skewed 

toward men (55% against 48% for the population) and 15-34 year olds (45% against 

30% for the population as a whole).  Ninety five percent of the non-Christian audience 

with a faith are from ethnic minority groups. 
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BBC performance scores across all priorities were examined for these audience groups 

to establish where the BBC is perhaps satisfying needs less well.  These results are 

detailed in Figure 11 below.  Boxes with dark highlighting represent a significantly lower 

score for the audience group.  Conversely, boxes with light highlighting represent a 

significantly stronger score. 

 
Fig 11: Audience group priority performance iii 

Men
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Ethnic 
Minority Asian Black

non 
Chrst-

ian

Has fresh and new ideas
Programmes are inventive and imaginative

Enjoy my interests, hobbies and passion
Introduces new interests, hobbies and passions

Cover wide range of cultural/creative activities
Makes me want to take part in events/activities

Wide range of programmes/content
Introduces new UK talent

Portraying my nation/region to others (ave)
Portraying my culture/community

Programming that caters for my Nation/region (ave)
Caters for my culture/community

Opportunity to share same experiences with others
Helps me feel more involved in my local communities

Reflects a range of religious beliefs
Raises my awareness of different religions

Supports indigenous langs
Learned new things

Helps children/teens learn
Provides enjoyable/useful internet content

Provides enjoyable/useful mobile phone content
Provides enjoyable/useful interactive TV content

Provides enjoyable/useful DAB content
High quality journalism

Makes news/ca interesting
Got me talking about news/ca

Helps me understand UK-wide politics
Helps me understand politics in Europe
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Helps me make most of new tech
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iii Significantly higher performance scores are in light highlighting and, and lower in dark 
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The youngest audience, aged 15-24, are seen to rate BBC performance lower across a 

wide range of priorities.  This may be more indicative of less involvement with the BBC 

compared to the older audience – younger people have grown up with more competition 

and choice.  

 

Men are also found to watch a larger repertoire of channels, and those priorities they 

rate lower for the BBC are often key domains of other channels.  
 

Almost all priorities within the Digital, Citizenship and Global Purposes were rated lower 

by the C2DE audience.  Again, this might reflect lower relevance for this audience.  The 

profile of this audience is similar to the population by age, and skewed slightly toward 

women, so the results are likely a reflection of the socio economic group rather than 

other factors. 

 

For those aged under 65 and with a disability (self defined), those priorities being rated 

lower are more in the Nations, Regions and Communities Purpose, in particular those 

priorities with a community focus.  The poorer impression of the BBC for this audience 

does not seem to be a result of age: non disabled audiences aged under 65 show a 

better performance.  

 

The results also showed some differences depending on which Nation respondents live.  

For example, people in Northern Ireland and Scotland are slightly less likely to indicate 

that they would miss the BBC if it wasn’t there (74% and 72% of people respectively 

compared with 77% of the UK as a whole).  However, the findings for the Nations are 

less marked in this survey than has been noted on other BBC surveys.  Given the 

consistency of findings on other surveys, this may well be the result of natural sample 

variation, rather than a true result. Monitoring over time will tell. A summary of the 

attitudes of people in the Nations towards the BBC can be found in Appendix C.        
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APPENDIX A – Purpose Remit statements 
STIMULATING CREATIVITY AND CULTURAL EXCELLENCE 
You can expect the BBC to offer the best examples of creative work that engage and 
delight audiences and break new ground and encourage interest in cultural, creative and 
sporting activities 
 
 The BBC has lots of fresh and new ideas  

 The BBC has programmes and content that are inventive and imaginative 

 The BBC helps me enjoy my interests, hobbies and passion  

 The BBC introduces me to new interests, hobbies and passions  

 The BBC provides programmes and  content which  cover a wide  range of  cultural and 

creative activities 

 Programmes or content on the BBC sometimes make me want to take part in a specific 

event or activity 

 The BBC has a wide range of enjoyable and entertaining programmes and content 

 The BBC introduces me to new UK talent (such as presenters, actors, writers and musical 

artists) 

 
REPRESENTING THE UK, ITS NATIONS, REGIONS AND COMMUNITIES 
You can rely on the BBC to reflect the many communities that exist in the UK. These 
communities may be based on geography, on faith, on language, or on a shared interest 
such as sport. You can expect the BBC to stimulate debate within and between the 
communities of the UK, and to encourage people to get involved with their local 
communities 
 
 The BBC is good at portraying [Scotland/Wales/NI/my region]iv to other people in UK 

 The BBC is good at portraying my culture or community to other people in the UK  

 The  BBC  provides  programming  and  content  that  caters  for  [Scotland/Wales/NI/my 

region]iv  

 The  BBC  provides  programming  and  content  that  caters  for my  particular  culture  or 

community 

 The BBC provides me with  the opportunity  to  share  the  same experiences with other 

people (like major events, live events and popular programmes) 

 The BBC helps me feel more involved and interested in my local communities 

 The BBC reflects a range of religious and other beliefs appropriately  

                                                 

iv  Relevant  nation  read  out  depending  on  respondent  location.    If  in  England,  just  ‘my  region‘  read  out,  not 
specific. 
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 The BBC raises my awareness and understanding of different religions and other beliefs 

 The BBC supports the [relevant]v language with programming and other content 

 The BBC supports the indigenous languages of the UK (such as Irish, Welsh, Ulster Scots, 

Scottish Gaelic and Scots) with programming and other content 

 
PROMOTING EDUCATION AND LEARNING 
You can look to the BBC to help everyone in the UK to learn. An important role for the 
BBC is to support formal education in schools and colleges. In addition, the BBC will 
offer engaging ways for everyone in the UK to build their knowledge and skills across a 
broad range of subjects 
 
 I have learned new things while enjoying programmes or content on the BBC  

 The BBC helps children/teens with what they learn at school/college 

 
ENCOURAGING USE OF NEW COMMUNICATIONS TECHNOLOGIES 
You can expect the BBC to help everyone in the UK to get the best out of emerging media 
technologies now and in the future 
 
 The BBC provides quality content that I find enjoyable or useful on the internet  

 The BBC provides quality content that I find enjoyable or useful on mobile phones  

 The BBC provides quality content that I find enjoyable or useful on interactive TV   

 The BBC provides quality content that I find enjoyable or useful on DAB digital radio  

 
SUSTAINING CITIZENSHIP AND CIVIL SOCIETY 
You can trust the BBC to provide high quality news, current affairs and factual 
programming that keeps you informed and supports debate about important issues and 
political developments in an engaging way 
 
 The BBC provides high quality independent journalism  

 The BBC makes news and current affairs and other topical issues interesting to me 

 BBC coverage of news and current affairs has got me talking about them 

 The BBC helps me understand UK‐wide politics  

 The BBC helps me understand politics in Europe  

 The BBC helps me understand politics in [Scotland/Wales/NI/my region]iv 

 BBC  has  helped  me  make  most  of  new  technology  such  as  interactive  TV  and  the 

internet  

                                                 

v Only asked to those respondents who speak an indigenous language of the UK, other then English.  Relevant 
language is referred to in script. 
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BRINGING THE UK TO THE WORLD AND THE WORLD TO THE UK 
You can rely on the BBC to provide internationally-respected news services to audiences 
around the world and you can expect the BBC to keep you in touch with what is going on 
in the world, giving you an insight into the way people live in other countries 
 
 The BBC helps me understand what's going on in the wider world, such as international 

news and events 

 The BBC helps me understand and appreciate different cultures and lifestyles of people 

from around the world 
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APPENDIX B - Summary of Ratings for all Priorities    
(Statements ranked by % agree) 

Priority Statement 
All 

disagree  
Neither agree 
nor disagree  

All  
agree  

BBC helps me understand what's going on in wider 
world, such as int'l news/events 

10%  19%  71% 

I have learned new things while enjoying 
programmes/content on the BBC 

11%  19%  70% 

The BBC provides high quality independent 
journalism 

12%  21%  67% 

BBC helps me appreciate diff cultures/lifestyles of 
people from around the world 

13%  23%  65% 

The BBC makes news/ca and other topical issues 
interesting to me 

14%  22%  64% 

The BBC has a wide range of enjoyable/entertaining 
programmes/content 

14%  22%  64% 

The BBC helps children/teens with what they learn at 
school/college 

9%  29%  61% 

BBC provides content which cover wide range of 
cultural/creative activities 

13%  28%  59% 

The BBC helps me understand UK‐wide politics 
17%  26%  58% 

BBC coverage of news/ca has got me talking about 
them 

17%  26%  58% 

The BBC has programmes and content that are 
inventive and imaginative 

17%  27%  56% 

The BBC provides programming/content that caters 
for my Nation/region (ave) 

21%  27%  52% 

The BBC has lots of fresh and new ideas 
22%  27%  50% 

The BBC provides me with the opportunity to share 
same experiences with people 

20%  30%  50% 

The BBC helps me understand politics in Europe 
21%  31%  49% 

The BBC introduces me to new UK talent 
19%  33%  49% 

The BBC helps me understand politics in my Nation or 
region (ave) 

24%  30%  47% 

The BBC supports the <<relevant>> lang with 
programming and other content* 

31%  24%  46% 

The BBC provides quality content that I find 
enjoyable/useful on the internet 

18%  37%  45% 

The BBC helps me enjoy my interests, hobbies and 
passion 

24%  44%  42% 

The BBC supports indigenous langs of the UK with 
programming and content 

19%  40%  41% 

The BBC is good at portraying my nation/region to 
other people in UK (ave) 

27%  32%  41% 

The BBC reflects a range of religious/other beliefs 
appropriately 

21%  40%  39% 

Programmes on the BBC make me want to take part 
in specific event/activity 

27%  35%  39% 
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The BBC raises my awareness/understanding of 
different religions/other beliefs 

23%  38%  39% 

The BBC provides programming/content that caters 
for my culture/community 

25%  36%  39% 

The BBC introduces me to new interests, hobbies and 
passions 

26%  35%  39% 

The BBC is good at portraying my culture/community 
to other people in the UK 

28%  39%  36% 

The BBC helps me feel more involved and interested 
in my local communities 

28%  36%  36% 

BBC has helped me make most of new tech such as 
interactive TV and internet 

26%  40%  34% 

The BBC provides quality content that I find 
enjoyable/useful on interactive TV 

23%  43%  34% 

The BBC provides quality content that I find 
enjoyable/useful on DAB digital radio 

24%  45%  31% 

The BBC provides quality content that I find 
enjoyable/useful on mobile phones 

31%  55%  14% 

Base: All UK respondents, n=2,191 unwtd 

* Only asked to those who speak an indigenous language n=282 unwtd 

(ave) indicates those Priorities which were asked about the specific Nations 
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APPENDIX C - BBC Performance Across Priorities by Nation 
% of respondents agreeing with each statement 

Priority Statement  UK  NI  Wales  England  Scotland 

BBC helps me understand what's going on in wider 
world, such as int'l news/events 

71%  70%  72%  71%  71% 

I have learned new things while enjoying 
programmes/content on the BBC 

70%  69%  71%  70%  64% 

The BBC provides high quality independent 
journalism 

67%  68%  65%  67%  67% 

BBC helps me appreciate diff cultures/lifestyles of 
people from around the world 

65%  62%  68%  65%  62% 

The BBC makes news/ca and other topical issues 
interesting to me 

64%  71%  60%  64%  62% 

The BBC has a wide range of enjoyable/entertaining 
programmes/content 

64%  62%  67%  65%  61% 

The BBC helps children/teens with what they learn at 
school/college 

61%  67%  61%  61%  65% 

BBC provides content which cover wide range of 
cultural/creative activities 

59%  60%  67%  60%  50% 

The BBC helps me understand UK‐wide politics 
58%  73%  59%  57%  62% 

BBC coverage of news/ca has got me talking about 
them 

58%  65%  57%  57%  56% 

The BBC has programmes and content that are 
inventive and imaginative 

56%  55%  56%  56%  52% 

The BBC provides programming/content that caters 
for my Nation/region (ave) 

52%  60%  69%  51%  48% 

The BBC has lots of fresh and new ideas 
50%  55%  57%  50%  51% 

The BBC provides me with the opportunity to share 
same experiences with people 

50%  50%  56%  50%  43% 

The BBC helps me understand politics in Europe 
49%  67%  49%  47%  54% 

The BBC introduces me to new UK talent 
49%  58%  59%  48%  45% 

The BBC helps me understand politics in my Nation or 
region (ave) 

47%  72%  60%  44%  57% 

The BBC supports the <<relevant>> lang with 
programming and other content* 

46%  33%  47%  55%  30% 

The BBC provides quality content that I find 
enjoyable/useful on the internet 

45%  50%  47%  45%  40% 

The BBC helps me enjoy my interests, hobbies and 
passion 

42%  48%  48%  43%  28% 

The BBC supports indigenous langs of the UK with 
programming and content 

41%  47%  51%  41%  43% 

The BBC is good at portraying my nation/region to 
other people in UK (ave) 

41%  42%  42%  42%  35% 

The BBC reflects a range of religious/other beliefs 
appropriately 

39%  45%  44%  39%  35% 

Programmes on the BBC make me want to take part 
in specific event/activity 

39%  41%  46%  39%  32% 

The BBC raises my awareness/understanding of 
39%  48%  40%  39%  32% 
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different religions/other beliefs 
The BBC provides programming/content that caters 
for my culture/community 

39%  49%  52%  38%  30% 

The BBC introduces me to new interests, hobbies and 
passions 

39%  48%  41%  40%  25% 

The BBC is good at portraying my culture/community 
to other people in the UK 

36%  42%  41%  36%  28% 

The BBC helps me feel more involved and interested 
in my local communities 

36%  44%  39%  36%  27% 

BBC has helped me make most of new tech such as 
interactive TV and internet 

34%  36%  31%  34%  32% 

The BBC provides quality content that I find 
enjoyable/useful on interactive TV 

34%  37%  33%  35%  28% 

The BBC provides quality content that I find 
enjoyable/useful on DAB digital radio 

31%  25%  24%  32%  23% 

The BBC provides quality content that I find 
enjoyable/useful on mobile phones 

14%  19%  10%  15%  10% 
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