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BBC Red Button 
 
 
Part l: Key characteristics of the service 

 

1. Remit 

 

The remit of BBC Red Button is to offer continuous and constantly updated news, 
information, education and entertainment to digital television audiences in the form of 
interactive video, audio, pictures and text. 

BBC Red Button should also offer content which supports and enhances some linear 
television programmes. It should be an access and navigation point for BBC non-linear 
television and radio content, offering supporting material and enhancements for linear 
broadcast output. 

 

2. Scope of this Licence 

 

BBC Red Button should be a continuous service, free at the point of use, delivered 
for general reception on all digital television platforms. Levels of access and 
functionality may vary between types of digital television platform. 

 

3. Service budget 

 

BBC Red Button has a service budget of £16.1 million.  

Any planned or actual change in annual expenditure on the service of more than 10% 
in real value requires approval from the BBC Trust and may entail variation of this 
Service Licence. This parameter of change is set to allow variations in spending which 
arise from regular, cyclical factors such as spending on major sports events, a 
reasonable level of operational flexibility (e.g. programme scheduling) and changes in 
accounting policy. Allowing for these factors, the Trust may judge that planned or 
actual change in annual expenditure of less than 10% should require its approval if the 
implications of this are significant for the character of the service or its market. 
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4. Overview of aims and objectives 

BBC Red Button should exhibit some or all of the following characteristics: high 
quality, original, challenging, innovative and engaging, and it should nurture UK talent. 

BBC Red Button should build public awareness of the benefits of interactive 
television, and act as an entry point to the BBC’s interactive and non-linear television 
services. It should aim to ensure that navigation is consistent across different digital 
television platforms and should seek constant improvement in this area. 

BBC Red Button should deliver its remit by providing content including constantly 
updated, accurate, impartial and independent regional, national and international 
news, sport and weather and content linked to the BBC’s broadcast output, such as 
additional information or footage.  

It should also provide unique or specially made content including informal learning 
formats, games, user-generated content and content related to specific events and 
programmes.  

Subject to any necessary approval, BBC Red Button should seek to develop distinctive 
and innovative new services that support the BBC’s public purposes. 
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Part II: Contribution to public value  

 
5. Contribution to the promotion of the BBC’s public purposes 

 

5.1 Sustaining citizenship and civil society 

BBC Red Button should make an important contribution to this purpose amongst its 
audience, by providing constantly updated accurate, impartial and independent news 
and information. Coverage should include international issues and events and those of 
concern to the UK and its nations and regions. 

 

5.2 Promoting education and learning 

BBC Red Button should contribute to this purpose amongst its audience, by 
delivering interactive educational and informal learning content, both freestanding and 
which supports and enhances broadcast television programmes. 

It should provide a wide range of services for children, including developmental games 
for the very young and curriculum-based output for older students. BBCi’s children’s 
content should aim to create a shared learning experience for children and their 
parents or carers.  

BBC Red Button should also provide a variety of informal learning content across a 
range of subjects and, in particular, in support of new factual television output. 

 

5.3 Reflecting the UK’s nations, regions and communities 

BBC Red Button should contribute to this purpose amongst its audience. It should 
aim to maximise the BBC's investment in sports rights by enhancing its coverage with 
additional choice and interactive features. 

Its news and information services should cover key events and issues in the nations 
and regions. The service should also support and facilitate the growth of communities 
of interest through the provision of moderated interactive forums. 
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5.4 Stimulating creativity and cultural excellence 

BBC Red Button should play its part in contributing to this purpose amongst its 
audience. It should offer innovative content which supports and enhances broadcast 
television programmes. It may also encourage users to submit their own content and 
offer moderated spaces for its display. 

While it is not subject to any quotas relating to commissioning content from 
independent producers, BBC Red Button should aim to work with external partners 
to develop innovative and distinctive new content and services. 
 

5.5 Bringing the UK to the world and the world to the UK 

BBC Red Button should play its part in this purpose amongst its audience, primarily 
by bringing the world to the UK, by ensuring that its news service carries 
comprehensive coverage of international events and issues. 

 

5.6 Emerging communications  

The BBC’s sixth public purpose is defined in the Charter as "in promoting its other 
purposes, helping to deliver to the public the benefit of emerging communications 
technologies and services and, in addition, taking a leading role in the switchover to 
digital television".  

BBC Red Button should contribute to the promotion of this purpose in a variety of 
ways which are described in this Service Licence. 
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6.  Annexes to this Licence 
 

6.1 Annex I – Performance assessment 

The performance of BBC Red Button will be assessed by the Trust using the 
framework described in Annex I. BBCi’s compliance with any Conditions, as 
described in section 5, will also be measured on an annual basis and reported in the 
Annual Report and Accounts. 

The BBC Trust will expect BBC Red Button to comply with the commitments 
described in sections 4 and 5 of the Service Licence. The BBC Trust will monitor 
compliance with these commitments retrospectively as part of its periodic service 
reviews and/or on an exceptional basis if there is evidence or allegation of non-
compliance. 

 

7. Operation of this Service Licence by the BBC Trust 

For details of how the BBC Trust operates this Service Licence, please see the 
Service Licence Operating Framework. This is available from www.bbc.co.uk/bbctrust 
or upon request from the BBC Trust Unit. 
 

http://www.bbc.co.uk/bbctrust
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Annex I: Performance measurement framework 
 
Introduction 
 

The BBC Trust has the function of assessing the performance of the Executive Board 
in delivering the BBC’s services and activities and holding the Executive Board to 
account for its performance.1 It will use the framework described below as the basis 
for its assessment of BBCi. 

The framework is based around the four drivers of public value: Reach, Quality, 
Impact and Value for money and it includes measurement of the five content 
characteristics, as described in the BBC Agreement2: high quality, challenging, original, 
innovative and engaging.  

The Trust can amend this framework without this constituting formal variation to this 
Service Licence. 
 
Performance measurement framework 
 
Reach:  
BBC Red Button should contribute towards the maintenance of combined BBC 
weekly reach3 at over 90% by aiming to increase its own weekly reach. 
 
Quality:  
Audience approval of BBC Red Button and perceptions of it as high quality and 
innovative.  
Speed of access to BBC Red Button. 
 
Impact:  
Licence fee payer awareness of BBC Red Button and audience perceptions of BBC 
Red Button as engaging and challenging. 
 
Value for money:  
BBC Red Button’s cost per user reached. 
 

                                             
1 Charter, article 24 (c) 
2 Agreement, clause 14 
3 For all BBC services 


