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1. INTRODUCTION 
 

1.1 About the review and public consultation 

The BBC Trust is the independent governing body of the BBC representing 

the interests of licence fee payers.  

 

The Trust’s role is to get the best out of the BBC for licence fee payers and 

to secure effective promotion of its public purposes. The Trust is required to 

represent the interests of licence fee payers, assess their views carefully 

and appropriately, and have regard to the competitive impact of the BBC’s 

activities on the wider market. It must also ensure that the BBC observes 

high standards of openness and transparency. 

 

Each of the BBC services has a ‘service licence’ which details the remit for 

that service, outlining the overall format and particular characteristics the 

output of the service should embrace.  The licence also indicates how the 

specific service should contribute to the overall delivery of the BBC’s public 

purposes.  

 

The BBC Trust is committed to reviewing each BBC service at least once 

during a five year cycle.  This report was considered as part of the review of 

the BBC services aimed at younger audiences (aged 13 to 34), specifically 

Radio 1, 1Xtra and BBC Three.    

 

As part of any review, the Trust considers a range of different types of 

evidence including asking licence fee payers to respond to a number of 

specific questions about the services through an open public consultation.  

For this review, the Trust made these questions available on a bespoke 

website, www.bbcyoursay.co.uk, in order to encourage a range of licence 

fee payers, including those from within the specific age range, to voice their 

opinions about these services and to comment on the overall range of BBC 
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content aimed at younger audiences.  The consultation was open from 23 

September to 16 December 2008.  This report provides an analysis of the 

responses and summarises the key themes expressed by the public. 

 

The BBC Trust has considered a range of evidence, including the views 

summarised in this report, and has published its conclusions on the review 

of services for younger audiences on the Trust website 

(www.bbc.co.uk/bbctrust).  

 

1.2 About this report 

This report has been prepared by Public Knowledge, an independent 

research company, on behalf of the BBC Trust, as an input to its review of 

services for younger audiences.  

 

This report contains a summary of the views of the 9,180 responses to the 

BBC Trust’s online consultation up to and including the closing date of 16 

December 2008. This report covers replies from individuals only - responses 

from stakeholders and organisations can be found separately on the BBC 

Trust website.  The replies to the 43 consultation questions have been 

summarised in the main body of this report and are split into six sections, 

one for each of the specific services or content areas covered.   

 

Numbers of responses given in each category are presented here to give an 

idea of the strength of feeling on different questions. However, the reader 

should note that the responses represent the important views of those who 

chose to take part in our consultation and may not be representative of the 

population as a whole.   

 

As part of the consultation, respondents were asked to indicate how 

frequently, if at all, they watched or listened to the BBC services and each 

of the section breaks out responses according to this information where 

relevant.   
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It should also be noted that respondents were free to answer as many or as 

few questions as they chose. Therefore for each individual question there 

will be a number of respondents who have not answered. Tabulations are 

based only on those who have answered, so base sizes will vary. 

   

In Section 2, there is a summary conclusion for each question. In Section 3, 

the detailed tables are based on all responses given (rather than all 

respondents).  

 

PROFILE OF RESPONDENTS 
 

The BBC Trust is committed to ensuring that it listens to the views of a wide 

range of licence fee payers and therefore the consultation also gave 

respondents the opportunity to indicate their gender, age, location by 

nation of the UK, disability and ethnicity.  Although not all respondents 

submitted this information, this report highlights any noticeable differences 

in responses according to a particular demographic where relevant or 

significant.  When comments are used to illustrate the findings, where 

possible, the age of the respondents has been noted, where this 

information was provided.  

 

The following tables show the available demographic information for the 

9,180 respondents to the consultation, including those respondents who did 

not offer this information: 

 

 

 
Gender Number of 

respondents 
% of overall 

total 
Female 3,604 39% 
Male 4,227 46% 
Not Specified 1,349 15% 
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Total 9,180 100% 
 
 

Age Number of 
respondents 

% of overall 
total 

12 or under 98 1% 
13-17 2,170 24% 
18-21 1,416 15% 
22-29 2,427 26% 
30-34 882 10% 
35-54 851 9% 
55 and over 70 1% 
Not Specified 1,266 14% 
   
Total 9,180 100% 

 
 

Disability Number of 
respondents 

% of overall 
total 

Yes 203 2% 
No 7,624 83% 
Not specified 1,353 15% 
   
Total 9,180 100% 

 
 

Location Number of 
respondents 

% of overall 
total 

England 6,441 70% 
Northern Ireland 192 2% 
Scotland 564 6% 
Wales 344 4% 
Other 284 3% 
Not specified 1,355 15% 
   
Total 9,180 100% 
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Ethnicity Number of 

respondents 
% of overall 

total 
Ethnic Group 

Sub-total 
White British 6,722 73%  
White Irish 188 2%  
White Traveller 15 0%  
Other White 242 3%  
Total White   7,167 (78%) 
    
Indian 87 1%  
Pakistani 32 0%  
Bangladeshi 14 0%  
Asian Other 32 0%  
Total Asian   165 (2%) 
    
Black African 44 0%  
Black Caribbean 61 1%  
Black Other 12 0%  
Total Black   117 (1%) 
    
White and Asian 63 1%  
White and Black 
African 

20 0%  

White and Black 
Caribbean 

44 0%  

Mixed Other 38 0%  
Total Mixed   165 (2%) 
    
Chinese 31 0%  
Any other Ethnic 
Origin 

112 1%  

Total Other   143 (2%) 
    
Not specified 1,423 16% 1423 (16%) 
    
Total  9,180 100 9,180 

(100%) 
 
 

The following tables show the number of replies to each question within 

each section: 
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Section Question 
Number of replies  
to each question 

BBC in General Q1 1,826 
 Q2 1,648 
 Q3 1,680 
 Q4 1,501 
 Q5 1,086 
   
BBC Three Q1 1,427 
 Q2 1,120 
 Q3 1,017 
 Q4 1,037 
 Q5 982 
 Q6 926 
 Q7 1,035 
 Q8 1,005 
 Q9 879 
 Q10 669 
   
BBC Radio 1 Q1 6,649 
 Q2 6,225 
 Q3 5,718 
 Q4 5,911 
 Q5 5,920 
 Q6 5,549 
 Q7 5,762 
 Q8 5,845 
 Q9 5,354 
 Q10 5,641 
 Q11 4,523 
   
BBC 1Xtra Q1 341 
 Q2 184 
 Q3 176 
 Q4 174 
 Q5 165 
 Q6 159 
 Q7 155 
 Q8 148 
 Q9 151 
 Q10 146 
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Section Question 
Number of replies  
to each question 

BBC Switch Q1 760 
 Q2 564 
 Q3 453 
 Q4 356 
   
Learning websites Q1 386 
 Q2 310 
 Q3 186 
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2. EXECUTIVE SUMMARY 
 
2.1 The BBC in General 
 
“Thinking about the BBC in general, and all the things it provides - 
from TV programmes and channels, radio stations through to 
bbc.co.uk, the iPlayer and the red button… 
 
Q1. Which things do you think are particularly good?” 
 
Respondents provide a broad spectrum of answers encompassing their 
appreciation of many of the BBC’s television and radio channels as well as the 
website. The majority of respondents mention the variety of programmes and 
also some specific programmes such as Top Gear, Eastenders, Spooks, Dr 
Who, Strictly Come Dancing etc., with Top Gear being the most commonly 
mentioned programme. 
 
The iPlayer also appears to be a very positive aspect of the BBC for those 
replying to this question.  
 
“Q2. Which things do you think are not so good?” 
    
Again a very broad spectrum of answers is given by respondents to this 
question with the majority mentioning a variety of specific programmes or 
radio or TV presenters that they don’t like. Other responses relate to the 
dislike of repeats, BBC Three and reality shows.  
 
Those in the 13 to 17 age group are most likely to mention that there needs to 
be more for younger people/teenagers on the BBC.  
 
“Q3. What makes the BBC different and stand out from other TV, radio 
and websites?” 

 
The main aspect of the BBC that makes it stand out from other TV, radio and 
websites is that it is free from commercials.  
 
It is also a major point that the BBC is seen to represent quality, 
professionalism and that it is independent. The BBC is also seen to provide 
variety and to be trustworthy and unbiased. 
 
“Q4. Is there anything more you think the BBC should be doing for 
people like you?” 
 
Again a variety of responses are given for this question with respondents 
generally asking for more of specific existing programmes or for more of their 
preferred personalities/entertainers. 
 

                                                                                                                               12 
 
 

02/03/09 – BBC Trust Services for 
Younger Audiences © Dipsticks 
Research Ltd                 



 

Just over one in ten respondents say they would like more programmes for 
teenagers/young people as opposed to children and adults. The 13 to 17 age 
group and viewers of/listeners to BBC Switch in particular would like more of 
specific programmes and more for teenagers or younger audiences. 
 
“Q5. Is there anything else you want to tell us about the BBC and how 
well it provides for younger audiences?” 
 
While around a third of respondents think that the BBC provides well for 
younger audiences, a similar proportion feels that it either does not do it well 
or that more could be done for this part of the audience. Comments for 
improvement include references to a number of areas such as drama, comedy 
or music. 
 
There is a general feeling that the teenage groups are the “least well catered 
for” part of the overall age group being considered, with the under 10s seen to 
be being catered for by CBeebies and the older teens and those aged above 
being catered for by other BBC adult programming. 

It is also felt that whatever the BBC does for younger audiences it should avoid 
being patronising. 
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2.2 BBC Three  

“BBC Three is meant to provide a wide, innovative range of 
programming which is made in the UK and features undiscovered UK 
actors and presenters, and which appeals to younger adults. BBC 
Three’s website should support the TV channel. 

 
Q1. How often do you watch BBC Three?” 
 
46% of respondents watch regularly, 49% occasionally and 5% say they never 
watch. Females and those in the 13 to 17 age group are more likely to watch 
BBC Three regularly. Males and the 22 to 29 age group are more likely to 
watch BBC Three occasionally. 
 
“Q2. What do you think is particularly good about BBC Three?” 

BBC Three seems to have a strong appeal amongst the younger audience. 
Specific programmes are mentioned repeatedly, including Family Guy, Mighty 
Boosh, Gavin and Stacey, Heroes and Two Pints of Lager for example. 

Respondents also mention the comedy as a positive aspect of BBC Three, as 
well as the range and variety of programmes. BBC Three is seen as a positive 
addition to the BBC’s services. 

“Q3. What do you think is not so good about BBC Three?” 

The two main negative points about BBC Three are, firstly, that a lot of repeats 
are shown and secondly that the channel should begin broadcasting earlier in 
the day. If the channel is aimed at younger audiences, they like to watch TV 
when they come in from school and the fact that the channel runs until 4am is 
too late for many younger audiences. 

“Q4. BBC Three is meant to provide programmes that feature fresh and 
new ideas. How well does BBC Three do this?” 

The majority of responses seem to feel that BBC Three does provide 
programmes that feature fresh and new ideas.  

However, some responses indicate that, although the programmes do feature 
fresh and new ideas, they are not all necessarily good quality programmes 
which are worth watching.  
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“Q5. BBC Three is meant to provide a showcase for new and 
undiscovered actors, writers and presenters. How well does BBC Three 
do this?” 
 
Again the majority of responses seem to indicate that BBC Three is providing a 
showcase for new and undiscovered actors, writers and presenters fairly well. 
Nearly half the responses refer to this as being done “pretty well”, “good” or 
“excellent” and Gavin and Stacey is frequently cited as a good example. Some 
comments indicate that this is done more for comedy than for drama and more 
for actors and writers rather than presenters. 

 
“Q6. BBC Three’s current affairs programmes and documentaries are 
meant to cover important topics in ways that appeal to younger 
audiences. How well does BBC Three do this?” 
 
Nearly half of the responses seem to show that BBC Three’s current affairs 
programmes and documentaries are covering important topics in ways that 
appeal to younger audiences well. There seems to be a strong appeal amongst 
the 13 to 17 year old audience. 
 
Amongst the remaining responses roughly one fifth specify areas for 
improvement such as concerns that documentaries should cover important 
subjects and not be “dumbed down” and simply be covering subjects which 
only concern teenagers. These comments seem to be more prevalent amongst 
those aged over 22. 
 
Also a proportion of responses are from those who are not aware that BBC 
Three shows current affairs programmes and documentaries, as BBC Three is 
perceived by them as more of a ‘comedy’ channel.  
 
“Q7. If you have ever watched BBC Three’s Sixty Second News 
Bulletin, what do you think of it?” 
 
Two thirds of the responses were very positive about the Sixty Seconds News 
Bulletin. It is described as “quick”, “fast”, “concise” and “informative”, “useful” 
and “clear”. 
 
Generally the Sixty Second News Bulletin seems to be liked more so by the 
younger age groups. Those aged over 20 seem to be looking for more in depth 
news and less “celebrity type” news. 
 
“Q8. BBC Three broadcasts between 7pm and 4am. Do you have any 
thoughts about the hours it is available?” 
 
Nearly two fifths of responses state that BBC Three should start earlier (for 
example start at 4pm) giving more hours of daytime programming. This is 
particularly felt by the 13 to 17 age group who are in from school at tea time 
and find some programmes are on too late at night. A further tenth of 
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responses feel that there should be fewer overnight hours and that 4am is 
finishing too late (for example finish at 1am). 
 
Amongst regular viewers in particular there seems to be a feeling that the 
hours when BBC Three is on air are not enough. A fifth of responses state the 
total number of hours on air should be extended. However they also stress 
that any additional programming time should not be filled purely with repeats. 
 
“Q9. What do you think about BBC Three’s website?” 
 
Almost half the respondents are not aware of or have not seen or used BBC 
Three’s website. However, of those that have used the website, the majority 
seem to like it and some mention that it is informative or easy to use. The 
website seems to be appreciated by the 13 to 17 age group.  
 
Some respondents mention that it is slow which is thought by some to be as a 
result of the frequent use of Flash software. Also some older respondents, 
aged over 22, think there are too many graphics and not enough information. 

“Q10. Is there anything else you want to tell us about BBC Three?" 

There is a variety of responses to this question, reflecting answers to previous 
questions about BBC Three.  

A quarter of responses were very positive about BBC Three; respondents seem 
to like BBC Three, particularly those in the 13 to 21 age group. Despite being 
generally positive about BBC Three, older respondents feel it is being “dumbed 
down” to cater for the younger audience. 

A further third of responses made suggestions as to how they would like to see 
BBC Three improved, mainly with more of specific programmes or types of 
programming. The issues of amending broadcast transmission timings and less 
repeats are again raised by respondents.  
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2.3 BBC Radio 1 

“Radio 1 is meant to entertain and engage younger listeners 
(particularly 15-29 year olds) with a distinctive mix of music and 
speech. It should provide a range of new and live music and a platform 
for emerging artists, especially those from the UK. It should also 
provide news, documentaries and advice campaigns relevant to the 
audience. 
 
Q1. How often do you listen to Radio 1?” 
 
The majority of those responding to this section are regular listeners to Radio 
1. The largest proportion of responses are from listeners aged 22 to 29. 
 
“Q2. What do you think is particularly good about Radio 1?” 
 
The presenters seem to be by far the strongest element of Radio 1 with three 
quarters of the responses mentioning a particular presenter. A significant 
proportion of responses also mention new music and the variety of music as a 
positive aspect of Radio 1. 
 
“Q3. What do you think is not so good about Radio 1?” 
 
Just over a third of responses to this question mention presenters, with some 
respondents mentioning specific DJs. 
 
In addition, a quarter of responses relate to the music, in particular the 
repetition of tracks through the day. Many responses refer to the fact that the 
music is repetitive or there needs to be a greater variety of music, suggesting 
that there needs to be a bigger play list or it should be up-dated more often. 
 
“Q4. In your view what makes Radio 1 different and stand out from 
other radio stations?” 
 
The key factor which makes Radio 1 stand out from other radio stations is the 
presenters.  In addition, playing new music is a factor in distinctiveness, as 
well as the fact that the station does not have any commercials. 
 
“Q5. Radio 1 is meant to provide a range of new music. How well do 
you think Radio 1 does this?” 
 
The majority of responses seem to indicate that Radio 1 does provide a range 
of new music and this is done well, often with specific reference to certain 
shows such as those of Zane Lowe, Huw Stevens and Colin Murray.  
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However some respondents feel that this is mainly done during the evening 
specialist programmes, rather than during daytime programming and some 
would appreciate more new music during daytime programming. 
. 
 
“Q6. Radio 1 is meant to provide a platform for new and emerging 
musical artists from the UK. How well do you think Radio 1 does this?” 
 
The majority of responses to this question indicate that Radio 1 does this very 
well, particularly in shows like the Zane Lowe and Jo Whiley programmes. 
 
However, a proportion of responses indicate that this is done not so much 
during the week daytime, but more so during the evening and at the weekends 
and on the specialist shows. 
 
“Q7. How well do you think Radio 1 covers and plays live music?” 
 
There is a strong feeling that Radio 1 covers and plays live music very well, 
with particular reference to both the Live Lounge and Big Weekends.  
 
Some respondents comment that they would like to hear the Live Lounge but 
as it is on during the day they are not able to listen. 
 
“Q8. What do you think of Radio 1’s Newsbeat programmes and news 
bulletins?” 
 
The Newsbeat programmes and other news bulletins are seen as good or 
informative and to the point, by the majority of respondents. The news 
presenters Dom and Carrie also seem to be well liked, however older 
respondents find the style of news somewhat patronising. 
 
There is a feeling from some that the bulletins are too frequent and that they 
should be on the hour rather than every half hour. 
 
“Q9. Radio 1 aims to keep young people informed and provide advice 
on a range of issues relevant to young people. How well do you think 
Radio 1 does this?” 
 
Responses about The Surgery and as well as special events and features aimed 
at keeping young people informed and providing advice are largely positive, 
with respondents finding the topics and advice very helpful.  
 
There appears to be greater appeal for this aspect of programming amongst 
the under 22 age group. While the older respondents see these programmes 
as being of benefit and well executed, they do not feel the programmes are as 
relevant to them. 
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“Q10. What do you think of Radio 1’s website and podcasts?” 
 
Generally both the website and the podcasts are well liked and valued by 
respondents. The only issue appears to be that the website could be made 
easier to use. 
 
“Q11. Is there anything else you want to tell us about Radio 1?” 
 
Over two thirds of the responses to this question were positive and within 
these, over half referred positively to specific presenters.  
 
Only a small proportion of responses were negative, of which a third related to 
the need for less repetitive music or more music variety. 
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2.4 BBC 1Xtra 

“1Xtra is meant to provide the best black music, with an emphasis on 
covering live music and supporting new UK artists. 1Xtra is also meant 
to provide news, documentaries and discussion programmes that are 
relevant to its target audience – 15-24 year olds, particularly those 
from ethnic minorities.  
 
Q1. How often do you listen to 1Xtra?” 

34% of respondents listen regularly, 20% occasionally and 46% say they 
never listen to 1Xtra. The 18 to 21 age group and the Black Caribbean ethnic 
group are more likely to be regular listeners to 1Xtra. 
 

“Q2. What do you think is particularly good about 1Xtra?” 

The music appears to be the strongest/most liked element of 1Xtra. 
Respondents seem to like the broad spectrum of music – all types of black 
music, all genres and the music variety. Respondents seem to particularly like 
the Drum and Bass shows, Urban music and new artists as well as the DJs. 
 

“Q3. What do you think is not so good about 1Xtra?” 

The main issue about 1Xtra is that just over a fifth of respondents seem to 
dislike the way the station is branded “for black people”, playing “new black 
music”. Comments are made that not all producers of and listeners to this 
music are black. Drum and Bass is not necessarily made by and listened to by 
black people.  
 
Other comments are that there should be more Drum and Bass, the station 
should be broadcast on FM and not only as a digital channel, and that DJ Flight 
should return to the station. 
 

“Q4. 1Xtra is meant to provide a range of black music not heard 
elsewhere. How well do you think 1Xtra does this?” 

Generally respondents feel that 1Xtra does provide a range of black music not 
heard elsewhere reasonably well with over two thirds of responses indicating 
that the station is fulfilling this objective. 
 

“Q5. 1Xtra is meant to provide a platform for new musical artists from 
the UK.  How well do you think 1Xtra does this?” 

Nearly two thirds of responses indicate that 1Xtra is providing a platform for 
new musical artists from the UK. As an example, the Home Grown programme 
is specifically mentioned by some respondents. 
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However, some feel this happens only on specialist shows and some feel it is 
providing a platform for new musical artists from the UK, but only for specific 
genres  - for example Hip Hop and Grime but not for Dancehall music. 
 

“Q6. How well do you think 1Xtra covers and plays live music, 
including events?” 

Approximately two thirds of responses think 1Xtra covers and plays live music, 
including events, very well or fairly well.  
 
Of those who felt it was not done well, it was mentioned that the coverage of 
live music and/or events was felt to be too London-biased, that more variety 
was needed, as well as having more events and live music covered generally. 
 

“Q7. What do you think of 1Xtra’s news and discussion programmes?” 

Over half the responses given are positive about the news and discussion 
programmes on 1Xtra. 
 
Only a fifth of responses are negative, with a small proportion stating that they 
felt that news and discussions are unnecessary on a music radio station. 
 

“Q8. 1Xtra aims to keep young people informed and provide advice on 
a range of issues relevant to young people. How well do you think 
1Xtra does this?” 

Of those who had responded and were aware of or listened to the 
programmes, it was generally felt that these were done well and it was good to 
cover these issues, as such information and advice would be beneficial to 
young people. The Alcohol Experiment was commented on by a number of 
respondents. 
 

“Q9. What do you think of 1Xtra’s website and podcasts?” 

Over half of the responses given are positive about the 1Xtra website and 
podcasts; the Home Grown podcast is specifically mentioned. 
 
A further quarter of responses are negative; some respondents think that the 
website is confusing or could have more features, whilst some mention that 
the podcasts should be longer. 

 

“Q10. Is there anything else you want to tell us about 1Xtra?” 

In response to this question a range of comments are given, with over a 
quarter of responses being very positive about 1Xtra. Nearly a fifth of 
respondents are asking for a greater variety of music and/or DJs. 
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A proportion of responses also repeated concerns about the way the station is 
perceived to be branded “for black people” with “new black music”, feeling that 
this is inappropriate and should be replaced. 
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2.5 BBC Switch  

“BBC Switch was set up in 2008 and provides programmes and other 
content aimed at 12-17 year olds – online, on radio, and on TV. BBC 
Switch can be found on bbc.co.uk, on Radio 1 on Sunday evenings and 
on BBC Two on Saturday afternoons. 

Q1. How often do you watch, listen to or use BBC Switch programmes 
and content?” 

46% of respondents watch, listen or use BBC Switch regularly, 39% 
occasionally and 15% say they never use BBC Switch. The majority of 
respondents about BBC Switch are in the 13 to 17 age group. Of these, over 
half listen or watch regularly and most of the remainder listen or watch 
occasionally. 
 
The respondents are also predominantly female, who are more likely to be 
regular viewers/listeners. A third of the male respondents say they never 
watch or listen to BBC Switch. 
 
“Q2. Which aspects of BBC Switch do you think are particularly good?” 
 
BBC Switch seems to have very successfully targeted the under 18 age group, 
with the majority of responses to this question being from the 13 to 17 age 
group. A variety of responses are given, as many aspects of BBC Switch seem 
to be enjoyed including specific programmes and content. 
 
Nearly a third of responses specifically mention the Slink website as being one 
aspect of BBC Switch which is particularly liked. Respondents seem to feel they 
have a real connection with this site and it appears very popular, especially 
with teenage girls. 
 
“Q3. Which aspects of BBC Switch do you think are not so good?” 
 
Nearly one fifth of responses mention specific programmes or content of BBC 
Switch which are not liked. Also some respondents feel that parts of BBC 
Switch are rather patronising. 
 
One emerging issue seems to be that BBC Switch, and particularly the Slink 
web pages, should be up-dated more regularly. Approximately a quarter of 
responses relate to this issue. 
 
Also some respondents also feel that Saturday afternoon is not a good time for 
Switch TV as teenagers are often out as this time. There is a suggestion that 
perhaps it could be on later in the day. 
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“Q4. Is there anything else you want to tell us about BBC Switch?” 
 
Overall BBC Switch seems to be appreciated especially by the 13 to 17 year old 
audience, particularly females, and Slink appears to be the most popular 
aspect. 
 
A number of ad hoc comments are given as suggestions for improvement; 
respondents would like to see the website up-dated more frequently and BBC 
Switch developed with more music, links, stories, games and new 
programmes. 
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2.6 BBC Learning websites 

“bbc.co.uk is meant to provide online content that helps children and 
young adults learn. Thinking about the bbc.co.uk’s learning sites such 
as Bitesize, Blast and Learning Zone Broadband… 

Q1. Have you ever used these sites for learning?” 

88% of those responding to this question had used these sites. Females and 
the 13 to 17 age group are more likely to use the learning websites. 

“Q2. How useful did you find them?” 

The websites, particularly Bitesize, are largely seen as being helpful for 
learning as well as for revision. The games are specifically referred to and help 
make revision more interesting.  
 
However, about a quarter of responses state that more detail or depth is 
needed for subjects covered and that additional subjects would also be useful. 
Also there are comments that while the resources are good for GCSEs and 
SATs they are not suitable for A’ levels.  Also some mention that the material 
is not necessarily appropriate for all types of exams e.g. the Cambridge 
syllabus and the Scottish Intermediates. 
 

“Q3. Is there anything else you want to tell us about bbc.co.uk 
learning sites?” 

A fifth of responses state that the learning websites are good and helpful; 
however a further quarter of responses state that more information is needed 
and also more subjects should be covered such as media, sociology and 
languages. 
 
Again a proportion of responses relate to the issue that while the resources are 
good for GCSEs and SATs they are not suitable for ‘A’ levels. It is suggested 
that more should be done to include and develop this area of study. 

Other responses suggest that the layout of the websites could be improved and 
up-dated to make them more attractive and easier to navigate.
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SECTION 3 – THE BBC GENERALLY 

 

 

 

Thinking about the BBC in general, and all the things it provides 
– from TV programmes and channels, radio stations through to 

bbc.co.uk, the iPlayer and the red button… 
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3. MAIN REPORT – THE BBC GENERALLY 
 
3.1 Question 1: Which things do you think are particularly 

good? 
 

Total number of respondents*: 1,826 
 
Q1 
 

Total Total 
% 

TV Programmes/characters (includes specifically named) 1021 23% 
iPlayer 650 14% 
Top Gear 490 11% 
Learning website 324 7% 
News/Local/Newsnight 324 7% 
Radio 1 252 6% 
Drama 219 5% 
Comedy 209 5% 
Radio 209 5% 
Natural world programmes 163 4% 
No advertisements 129 3% 
Sport 120 3% 
BBC Switch 86 2% 
Red button  78 2% 
Radio 2 54 1% 
BBC Three 48 1% 
Programmes for younger people 23 1% 
5 Live 22 0% 
History programmes 18 0% 
1Xtra 13 0% 
Politics coverage 10 0% 
Other 67 1% 
TOTAL NUMBER OF RESPONSES* 4,529 100% 
 

*Please note each reply may contain more than one “response” 
 

In response to this question a fairly broad spectrum of answers is given. 
 
Respondents mention enjoying the variety of programmes and also specific 
programmes such as Top Gear, Eastenders, Spooks, Dr Who, Strictly Come 
Dancing etc., with Top Gear being the most commonly mentioned programme 
amongst the respondents who are predominantly under the age of 35. 
 
Respondents also frequently mention the iPlayer, the Learning website, Radio 
1, news, drama and comedy.  
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Not surprisingly perhaps, males are more likely to mention Top Gear and sport 
whereas females are more likely to mention drama. The 18 to 29 age groups 
particularly rate the iPlayer, while the 30 to 54 age groups are more likely to 
rate drama and natural world programmes. 
 
A selection of the comments spanning the different age groups is given below: 

 
Love certain programmes such as The Antiques Roadshow, Merlin, 
Strictly Come Dancing, and The One Show. I also like the wide diversity 
of programmes and topics covered. Programmes such as Steven Fry in 
America are enjoyable and informative, and those such as Top Gear, are 
just amazing!  - ID 1517 
 
The BBC is a great broadcaster – by far the best in the UK across the 
board.  The BBC website is easily the best ‘portal’ website in the UK by a 
mile!  The iPlayer is great!  In terms of TV – BBC One, Two, Three, Four, 
News are excellent.  BBC News across all media is impartial, informative, 
up-to-date and of a very high quality.  Sport coverage is good too. In 
terms of TV – drama, entertainment and factual programming are great. 
Shows such as Dr Who, Gavin & Stacey and Top Gear are ‘appointment-
to-view programmes’. – ID 1541 
 
I love the BBC’s mix of television, from comedy such as Mock the Week 
and Have I Got News for You, to the more mature programming such as 
The Andrew Marr Show and Antiques Roadshow.  The BBC does a very 
good job of appealing to everyone, unlike Channel 4 who mainly caters 
for the 18-30 viewers & ITV who cater for the family, celebrity 
concerned viewers. The BBC must remain impartial and appealing to 
everyone and it does this very well.  – ID 1502 
 
I think the BBC provides a great service in most ways. I think the best 
thing is I can watch programmes later if I have missed anything I 
wanted to watch. I think the programmes have totally improved on the 
BBC. I didn’t watch it that much before but there is some wicked stuff 
on. I think BBC Radio 1 is amazing: it’s what I listen to most of the 
time; DJs are great, music is great. BBC Switch is really good as well; 
Nick and Annie are brill on Sound.  – ID 1508 
 
The iPlayer since being introduced has been a real help as I can now 
watch at times convenient to me on-line and I therefore don’t clash with 
other members of the family wanting to record things from other 
channels.  The BBC iPlayer is very easy to use – easier than ITV. My TV 
watching tastes are varied but I particularly like the nature programme, 
for example the one on Oceans at present, and the programme on China 
was excellent and very enlightening.  What I want when I get home 
from work is to be able to relax and enjoy the TV rather than be lectured 
to and so I watch what many would consider ‘light hearted’, i.e. Top 
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Gear, Strictly Come Dancing, Holby City and I particularly like the new 
series of Spooks and Apparitions. I also like Radio 1, which I don’t think 
I demographically should as I am of an older generation but I enjoy the 
banter which makes me laugh to and from work. – ID 1555 
 
I like programmes like Doctor Who, The Sarah Jane Adventures and 
other sorts of programmes with a sci-fi theme. I also like the BBC’s radio 
stations, and I like the red button service on the TV because you can 
check the weather and sport – but it would be nice if this service could 
be developed further. I also like BBC iPlayer, although sometimes I find 
that the servers are too busy.  – ID 1662 (Under 12) 
 
Good comedy programmes like Top Gear and Never Mind the Buzzcocks. 
Good local news coverage for my area any way (Look North). Great 
radio stations with good variations of channels. iPlayer is great.  - ID 
3604 (13 to 17) 
 
I believe that the BBC is brilliant with a huge variety of programmes for 
all ages, funding the classic big budget programmes as well as giving 
new talent and ideas a go.  – ID 3611 (13 to 17) 
 
BBC 1 & 2 are generally good because I tend to trust the quality of their 
programmes. I especially like BBC iPlayer- as a Uni. student I use it a 
lot. BBC 1 is quite good, although it depends on the show. The best of 
all is bbc.co.uk. It keeps me up to date with everything that’s going on 
in the news, is easy to navigate and to dip in and out of.  – ID 5388 (18 
to 21) 
 
I love all the TV channels, as they all have interesting things on.  Love 
listening to things on most of the stations, there is such a variety.  
Having iPlayer just makes it all the more better, as I’m finding out about 
TV and radio programmes that I didn’t know existed.  The BBC website 
also has information on so many things, it’s just simply great.  However, 
iPlayer is probably the best thing the BBC offer.  – ID 5429 (18 to 21) 
 
My favourite aspect of the BBC as a whole is that it provides TV/radio 
programmes for people of all ages. I wouldn’t choose to listen to Terry 
Wogan’s radio show but that doesn’t mean that it shouldn’t be 
broadcast, and my Nan would say the same about Chris Moyles’ show, 
we both enjoy listening to the radio and more importantly we both pay 
our licence fee.  I really like to use BBC iPlayer, and I’ve probably 
watched and listened to more BBC programmes because of it. – ID 5469 
(18 to 21) 
 
Diversity and opportunities;  there is usually something on of interest if 
you randomly just sit in front of the TV, and if not then the ever-
changing website gives opportunities to entertain and inform, as does 
the iPlayer.  – ID 8325 (22 to 29) 
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Everything! The BBC does a fine job of catering for every one of all ages. 
Many of its programmes appeal to a wide age range and with the 
introduction of iPlayer, even if you cannot see it at the scheduled time, 
you can watch it later at your own convenience. I only listen to Radio 1, 
mainly Chris Moyles and Jo Whiley and again, if I miss any, I can listen 
again later. I particularly enjoy the live acts on Radio 1 and the road-
shows they stage with the free tickets. I think they are given away in a 
way that is utterly fair and would encourage this to continue with many 
great acts supporting it. In conclusion, it’s hard to fault the BBC for its 
programmes, radio and internet site. I personally believe the licence fee 
is totally justified and let’s face it; you can’t please everyone all of the 
time so there’s always going to be a few moaners and groaners who 
think they know and could do better but all I can say is keep up the 
good work!  - ID 8336 (22 to 29) 
 
I love the range of programmes on television and radio that the BBC 
offers to suit all different tastes, and the fact that there is no fear of 
trying new and experimental ideas. Over the last couple of years I have 
particularly enjoyed the return to Saturday nights of good tea-time 
family entertainment in Doctor Who, Merlin and others, along with the 
reality shows of ‘Strictly Come Dancing’ and ‘How Do You Solve a 
Problem Like Maria?’ etc.  This was definitely missed in the late 90s and 
early 00s. The website is superb!  The range of information, advice and 
services is second to none and it’s easy to use and find what you need.  
I like that I can now customise the homepage so that I can see 
information that I want. iPlayer is my saviour! It really does make the 
unmissable, unmissable and I’m grateful that the range of programmes 
available has increased. I can’t wait to be able to watch BBC1 and 2 live, 
although I do wish it had all been available a few years ago when I was 
at Uni with no TV. Oh well!  Thank you for making the programmes 
available until the end of an entire series, this has helped in particularly 
busy weeks when I haven’t always been able to catch up in 7 days.  – I 
D 8368 (22 to 29) 
 
The BBC website is very good as are the main BBC TV channels (1 and 
2). The red button giving viewers additional items to watch is also an 
excellent but underused service. Finally the iPlayer is a brilliant piece of 
software and should be developed further. In the future if the BBC could 
develop a wireless digi-box or a recording device (similar to Sky +) with 
broadband access and incorporate the iPlayer into this allowing viewers 
to watch some BBC content anytime they wished on their TV.  – ID 8489 
(22-29) 
 
I love all the things that the BBC are renowned for being good at – the 
period dramas, the diversity amongst the music stations, Saturday night 
shows etc. ‘Spooks’ is awesome, the iPlayer is quite literally the best 
thing since sliced bread and runs rings around the ITV equivalent, 
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bringing back ‘Doctor Who’ was a stroke of genius, the red button has 
been a useful introduction, I’m looking forward to the Formula One 
coverage next year, Lesley Douglas has done wonders for Radio 2 and 
made it worth listening to with the introduction of new DJs, ‘Gavin and 
Stacey’, Simon Amstell and the radio podcasts are highly entertaining.  
– ID 9646 (30 to 34) 
 
TV programmes made both by the BBC and external companies: 
‘Spooks’, ‘QI’, ‘Damages’, ‘Mock the Week’, ‘Sunshine’, ‘Top Gear’, 
‘Heroes’, ‘Royle Family’, ‘A Question of Sport’. And nobody does a 
costume drama like the BBC!! The Olympic Games coverage was 
exceptional. News 24 is, in my opinion, the superior news channel. The 
BBC website is my homepage – it is excellent.  It’s the only place where 
I read news and has been so for around 4 or 5 years now. Radio 1 and 
2: Chris Moyles, Scott Mills, Zane Lowe, Dermot O’Leary.  – ID 9717 (30 
to 34) 

 
CONCLUSION 
 
Respondents are providing a broad spectrum of answers encompassing their 
appreciation of many of the BBC’s TV and radio channels as well as the 
website. The majority of respondents are mentioning the variety of 
programmes and also some specific programmes such as Top Gear, 
Eastenders, Spooks, Dr Who, Strictly Come Dancing, with Top Gear being the 
most commonly mentioned programme. 
 
The iPlayer also appears to be a very positive aspect of the BBC for those 
replying to this question.  
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3.2 Question 2: Which things do you think are not so good?  
 
Total number of respondents*: 1,648 

 
Q2 
 

Total Total 
% 

TV/Radio programmes/characters ( includes specifically 
named) 762 28% 
News/Local/Newsnight 172 6% 
Programmes related to younger people 160 6% 
Music 126 5% 
Repeats 100 4% 
Sports 119 4% 
BBC Three 115 4% 
Comedy 108 4% 
iPlayer/online streaming 107 4% 
Radio 1 74 3% 
Reality shows 73 3% 
Website 55 2% 
Drama 53 2% 
TV Soaps 51 2% 
Documentaries 41 1% 
Red button  39 1% 
Regional programming 37 1% 
No advertisements (as means of funding) 34 1% 
Celebrity shows 32 1% 
BBC Four 30 1% 
BBC One 25 1% 
Radio 2 24 1% 
Violence/sex/inappropriate language 23 1% 
BBC Switch 18 1% 
1Xtra 18 1% 
BBC Two 16 1% 
Game shows 15 1% 
Politics 12 0% 
Natural World programmes 12 0% 
Radio 4 10 0% 
Radio 3 9 0% 
Radio 5 Live 6 0% 
Quiz shows 5 0% 
Other 282 10% 
TOTAL NUMBER OF RESPONSES* 2,763 100% 

 
*Please note each reply may contain more than one “response” 
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Again a very broad spectrum of answers is given by respondents to this 
question.  
 
Respondents mention a variety of specific programmes such as Strictly Come 
Dancing, Eastenders and soaps generally or specific radio or TV presenters that 
they don’t like. Other responses relate to the dislike of repeats, BBC Three and 
reality shows. Respondents aged 18 to 29 are more likely to be negative 
towards BBC Three. 
 
A small proportion of respondents also refer to a need for more programmes 
and content for younger people/teenagers on the BBC, a comment more likely 
to be made by those in the 13 to 17 age group.  
 
A selection of the comments made by the different age groups is given below: 
 

BBC Three, except the Mighty Boosh. BBC Three is clearly aiming to ‘get 
down with the kids’ and fails horribly.  – ID 3560 (13 to 17) 
 
I know BBC Three is aimed at people of my age but a lot of the content 
is uninteresting and some of the comedy is a bit childish or crude!  - ID 
3571 (13 to 17) 
 
Too many soaps and Saturday night is rubbish; too cheesy and childish.  
– ID 3575 (13 to 17) 
 
The majority of BBC sitcoms don’t seem to last more than one series as 
they are of a low standard. Also there are far too many antique and 
home programmes on in the daytime. – ID 3581 (13 to 17) 
 
Too much news and repetition and also the news readers being too 
familiar – ID 3590 (13 to 17) 
 
I think the programming on BBC One, and BBC Two and BBC Three has 
become pretty poor. Reality TV is of no interest to me, and is no longer 
entertaining, nor original. I don’t enjoy the Saturday night programming 
with fiction programmes. Cheap comedy is also pretty bad. I don’t like 
some aspects of news reporting or the bias in programmes such as 
Panorama – which I once loved. I also don’t agree with the number of 
phone frauds that have occurred recently either.  – ID 3612 (13 to 17) 
 
I don’t like: the lack of programmes for TEENS during the evening on 
terrestrial television (BBC 1, BBC 2); programmes based around older 
people’s perceptions (especially on TEENAGERS); no specific channel for 
TEENS (you have ones for children like CBBC but none for TEENS); the 
lack of music during the evening on television (I miss Top Of The Pops) 
– ID 3615 (13 to 17) 
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Being honest I don’t think there are many programmes on the BBC for 
young people aged 16-20 it’s more focusing on young children with 
CBeebies and then launching into adult shows such as Eggheads and 
The Weakest Link. I am aware there are some programmes such as BBC 
Switch but I believe it would be good if there were more.  – ID 3644 (13 
to 17) 
 
Most of the Switch programmes; Sound used to be quite good but not 
anymore. Gavin and Stacey and Two Pints of Lager, most of the BBC 
Three comedy shows are pretty bad. Most of the stuff on BBC Three is 
rubbish, to be honest. Radio 1 at the weekend, I find Fearne Cotton, 
Annie Mac and Vernon Kay very annoying. I don’t like Strictly either.  – 
ID 3672 (13 to 17) 
 
Television for the under twelves is fantastic, but for teens, there is a 
very limited amount.  However, BBC Switch is obviously improving 
things.  It has the potential to be good, but needs massive amounts of 
improvement.  – ID 3690 (13 to 17) 
 
There don’t seem to be many good sitcoms for teenagers. I love Peep 
Show on Channel 4 but there isn’t anything for me on BBC. Little Britain 
is possibly the worst programme I have ever seen! – ID 3732 (13 to 17) 
 
The number of repeats!!! Now the Beeb has got an amazing on demand 
catch up service in the BBC iPlayer why does the BBC still insist on 
repeating programmes over the week?? They need to start making more 
original content for BBC Three. I’m fed up of watching the same 
episodes of Two Pints and Freaky Eaters.  – ID 3746 (13-17) 
 
Bite size is not so good for A-level studies; Radio 1 - I can’t stand it!!!; 
Radio 1Xtra - worse than Radio 1 itself; sitcoms and comedies have 
really dropped in quality – there is no Vicar of Dibley, very few episodes 
of Little Britain and all other new sitcoms are total rubbish!!!!!  Bring 
back the greats like Only Fools and Horses, Fawlty Towers and Keeping 
up Appearances, My Family and even Give My Head Peace. That was 
when the BBC was good quality entertainment. Not enough episodes of 
Top Gear in the year. Red button weather forecast is always wrong.  – 
ID 3770 (13 to 17) 
 
BBC Three seems so patchy, apart from late night Family Guy I don’t 
usually have any reason to watch which seems a shame as it’s probably 
aimed at my demographic. Maybe could advertise good programmes 
more. I was told the other day Flight of the Concords was on BBC4 a 
couple of years ago; it’s now a cult classic and loads of people I know 
have the DVD, but it was unheard of when aired.  – ID 5387 (18 to 21) 
 
Some of the extra channels are unnecessary. Just show the best of the 
shows on BBC1 & 2; the good ones all end up there anyway. Some of 
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the programmes on Radio1 are incredibly dumbed down; I love Chris 
Moyles and the team but sometimes I just want to hear an intelligent 
person have a bit of input. There are now too many trailers between TV 
programmes and radio shows; it would be better just to have one and 
then get on with the schedule.  – ID 5388 (18 to 21) 
 
The way certain channels are aimed at a certain audience, for example 
BBC Three tries to fit in with youth culture, and does a rubbish job at it. 
Channel logos/DOGS, we do not need them; we have an electronic 
programme guide. Credit voice overs/squeezing mean it spoils the end 
of the programme you are watching and you can’t read the credits... 
quality of iPlayer programmes is rubbish. BBC is severely dumbing down 
to try to cater for a younger audience; news is one of the major things 
affected. Jerky, shakey, constantly moving/zooming cameras, are they 
being operated by toddlers? It’s annoying and distracting.  – ID 5395 
(18 to 21) 
 
Some of the comedy on BBC Three, such as Little Miss Jocelyn, (which is 
really, really awful).  – ID 5407 (18 to 21).  
 
BBC Local radio not having anything that’s actually dedicated to young 
people. I love shows dedicated to the young people. Radio1 aims itself 
at the young; why can’t local radio at least have a show.  Yes they have 
BBC introducing and this is great.. but really.. do ALL young people want 
to listen to Indie and rock? No. (Hence Radio 1’s sister station 1Xtra)  - 
ID 5432 (18 to 21) 
 
BBC Three shows far too many repeats. I pay a licence fee and I don’t 
feel it should be going to waste on countless re-runs of old programmes 
that EVERYONE has seen several times before. BBC Three was good 
when it started, now I barely even check to see what’s on it. Also, the 
BBC is supposed to be an advert-less network. It would be appreciated if 
the BBC would take this to heart and stop filling time in between shows 
with self-promotion. I don’t mind hearing about a new show, but 3 
minutes of new shows is too much!  - ID 5494 (18 to 21) 
 
Saturday evening television is not very good; there’s too much of the 
Strictly Come Dancing/Last Choir Standing type of programme.  There 
should be more comedy or more intellectual programmes on; it’s a 
shame there isn’t coverage of more sport - ID 8287 (22-29) 
 
Newsbeat on Radio 1; I feel they can mislead listeners in an attempt to 
keep them listening. Nihal on Radio 1 – just plain annoying with his 
catchphrases. I definitely prefer previous presenters (on The Surgery) 
such as Emma B, and Aled from the Chris Moyles show. Repeats, 
especially as there is little need for them with the iPlayer now. Changing 
schedules to fit around sporting events, why not have sports channels? 
Lack of music programmes since the axing of Top of the Pops. Not 
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enough stand up comedy shows like ‘The Live Floor Show’ presented by 
Dara O’Brien a few years ago. Strictly Come Dancing – VERY DULL! And 
it seems to last months - ID 8349 (22 to 29) 
 
I find there are too many reality TV programmes on the BBC. I also find 
that the sport is poor and not very many international sports are shown. 
I often listen to Radio 1 but I have now stopped listening to Chris Moyles 
breakfast show because I no longer find him funny and I don’t really 
want to know how many famous people he knows or went for a drink 
with the night before!! I also dislike the fact that my licence fee is being 
used to send presenters who are already earning an extortionate wage 
to countries for what can only be described as a holiday.  – ID 8393 (22 
to 29) 
 
Weekends on the BBC are dire. The Lottery, for example, does not need, 
nor warrant, a pointless game show either side of it. A 5 minute draw 
then back to some good programming. Likewise constant ITV ‘one-up-
manship’ is getting very dull now. Regardless of its rating Strictly Dance 
whatever is old and tired, be original, create NEW things rather than roll 
out the same stuff over and over again. ITV do that, Ant & Dec, X 
Factor, and look how they are doing (not well!) 
You often create super stuff, Life on Mars, The New Doctor Who, Merlin, 
do more of that, not tired gameshows or foreign imports (Hole in the 
Wall!? Come on, that’s a funny 5 mins on youtube not a 30 min 
Saturday night primetime show) - ID 8418 (22 to 29) 

 
CONCLUSION 
 
Again a very broad spectrum of answers is given by respondents to this 
question with the majority again mentioning a variety of specific programmes 
or radio or TV presenters that they don’t like. Other responses relate to the 
dislike of repeats, BBC Three and reality shows.  
 
Those in the 13 to 17 age group are most likely to mention that there needs to 
be more for younger people/teenagers on the BBC.  
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3.3 Question 3: In your view what makes the BBC different and 

stand out from other TV channels, radio stations and 
websites that you use?  

 
Total number of respondents*: 1,680 

 
Q3 Total Total 

% 

No advertisements 698 24% 
Quality/originality/professional/independent 633 21% 
Diversity/range of programming on TV/radio/more 
choice/ has something for everyone 322 11% 
Website – easy to use/navigate 257 9% 
Reliability/unbiased/trustworthy 207 7% 
News 156 5% 
Specific programme name/individuals 122 4% 
iPlayer 95 3% 
Entertainment programmes 85 3% 
Innovative 57 2% 
Fact based programmes/documentaries 37 1% 
Local/regional coverage 25 1% 
Programmes for younger people/teens 23 1% 
Other 247 8% 
TOTAL NUMBER OF RESPONSES* 2,964 100% 

 
*Please note each reply may contain more than one “response” 

 
For nearly a quarter of respondents the main thing that makes the BBC stand 
out from other TV, radio and websites is that it is free from commercials. Radio 
1 listeners and BBC Three viewers are more likely to comment on the fact that 
there are no advertisements on the BBC. 
 
Other respondents mention that the BBC represents quality, professionalism 
and that it is independent.  Radio 1 listeners are also more likely to feel that 
the BBC stands out for being of high quality, professional and original. 
 
Respondents also mention that the BBC provides variety and has something for 
all; the 13 to 17 year old age group are more likely to give this comment. 
 
A selection of the comments made by the different age groups is given below: 
 

It stands out because of the lack of commercials, and everything seems 
fair and it doesn’t discriminate against a certain group of people.  – ID 
1477 
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The lack of adverts is one of the main things that make programmes 
generally more enjoyable to watch with the BBC. The website is 
exceptionally good, probably one of the best websites around. It’s easy 
to use, informative and most importantly, it looks great. The design is 
great. The fact that each channel caters for a different audience means I 
can usually find something interesting to watch on at least one of the 
BBC channels.  – ID 1505 
 
Range of programming; higher standards in this range of programming.  
– ID 1531 
 
Being innovating and offering a wide different contents – ID 3568 (13 to 
17) 
 
The fact that all of the content is advert free and original to the BBC.  – 
ID 3614 (13 to 17) 
 
In a way it is the sheer size, in that there are loads of TV channels, 
which are all available through iPlayer too, and loads of radio stations 
and a part of the website on everything. For news, it also provides a 
really good, comprehensive service and with all the sufficient analysis. 
The range of websites under bbc.co.uk makes it an invaluable source for 
so much information – ID 3668 (13 to 17) 
 
The ability to respond (organisationally) to licence payer’s needs; the 
development of the interactive content is superb, Radio 1’s outside 
broadcasts are impressive in scale, Top Gear’s productions are a tad 
excessive but similarly impressive in scope.  – ID 8288 (22 to 29) 
 
This is a simple question to answer. Quality. The BBC is head and 
shoulders above the rest when it comes to quality of output. – ID 8302 
(22 to 29) 
 
No adverts. The news on TV/radio is far more professional than rivals. 
Bulletins have not been infiltrated by gossip and magazine style 
reporting. The website has such a breadth of content; it is a public 
service in itself.  – ID 8314 (22 to 29) 
 
The fact that there are no adverts on the BBC is HUGE. I cannot stand 
adverts, particularly on the radio. I have noticed that the BBC has 
started to advertise its own programmes a lot more in-between shows, 
please keep these to a minimum. The BBC also has a great brand that 
attracts the top stars and talent.   – ID 8392 (22 to 29) 
 
The way the BBC is funded allows for all the ‘good’ things I have listed in 
Q1 above. The fact that the BBC does not have to rely on advertising 
revenue means, I believe that the BBC can cater to a variety of tastes, 
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cover a broad range of subjects and offer a service that is the envy of 
the world.  – ID 10760 (35 to 54)  

 
CONCLUSION 
 
The main aspect of the BBC that makes it stand out from other TV, radio and 
websites is that it is free from commercials.  
 
It also a major point that the BBC is seen to represent quality, professionalism 
and that it is independent. The BBC is also seen to provide variety and is 
trustworthy and unbiased. 
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3.4 Question 4: Is there anything more you think the BBC 
should be doing for people like you?  

 
Total number of respondents*: 1,501 

 
Q4 
 

Total Total 
% 

More of particular programme/artists/service 351 15% 
More programmes for teenagers/young people  290 12% 
Focus more on local music/local music talent/local 
programmes 191 8% 
More drama/films/comedy 188 8% 
More music – rock/Hip Hop/urban music 186 8% 
Better programmes on radio and television 157 7% 
Less of particular programme/artists/shows/channels 102 4% 
More artistic/documentaries/fact based programmes/ 
screenplays 94 4% 
Better infrastructure – better website/better iPlayer 93 4% 
More informative – careers/news/talk shows 86 4% 
More sport 78 3% 
New channels 55 2% 
TV licence fee should be reduced /abolished/reduced for 
students 47 2% 
Re-hire Russell Brand 38 2% 
More live shows 32 1% 
Programmes should cover all parts of the country 21 1% 
Other 210 9% 
No 154 6% 
TOTAL NUMBER OF RESPONSES* 2,373 100% 

 
*Please note each reply may contain more than one “response” 
 

Again quite a variety of responses are given for this question. Due to the 
timing of the consultation in late 2008, some references arise for Russell Brand 
to be re-hired following the Ross/Brand Radio 2 incident. 
 
Respondents are generally asking for more of specific existing programmes or 
for more of their preferred personalities/entertainers. 
 
Just over a tenth of respondents would like more programmes for 
teenagers/young people as opposed to children and adults. The 13 to 17 age 
group and viewers of/listeners to BBC Switch in particular would like more of 
specific programmes and more for teenagers or younger audiences. 
 
Others were asking for more generic items such as news, documentaries, 
music, dramas, films, sport etc. The 22 to 29 age group in particular would like 
more fact based programmes or documentaries. 
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A selection of the comments made by the different age groups is given below: 
 

Bring back Tomorrow’s World and Top of the Pops (even if it is on BBC3 
or something). More technology shows and stop hiding the BBC Click 
programme (it is on too early on a weekend – I still do not understand 
that scheduling). Top Gear is great! – ID 1525 
 
More entertainment and comedy aimed at a lower age group, but this is 
risky and you’ll get complaints so I understand the safe older audience 
choices of Strictly, etc.  – D1578 
 
It would nice if there was more information on subjects we’re studying 
at school on the BBC website – the science section could be improved. 
And there could be better games on CBBC/Sarah Jane Adventures/Dr 
Who as well.  – ID 1662 (12 to 17) 
 
The BBC provides well for people under 10 and over 16 but provides 
hardly anything for people between 11-14/15. I also think you should 
show more dramas such as Kyle XY, Young Dracula etc.  – ID 3547 (13 
to 17) 
 
BBC Slink should have an equivalent for guys. There should be more TV 
programmes linked in with the GCSE syllabus that are entertaining e.g. 
the recent modern Shakespeare – ID 3563 (13 to 17) 
 
More programmes like Switch, Sound, and things that appeal more to 
teens because there’s not a lot for teens to watch during the week after 
school.  – ID 3592 (13 to 17)   
 
It should provide some INTELLIGENT programmes aimed at 13-25 year 
olds. Currently, lots of the programmes aimed at this group are well 
made and good fun but there should also be programmes (radio and TV) 
which recognise that a lot of people in this age group actually do enjoy 
thinking. Many people at the upper end of this group have to turn to 
Radio 4 etc if we want some brain stimulation but this isn’t ideal since 
the subject matter isn’t usually relevant.  – ID 5388 (18 to 21) 
 
Yes more stuff that would interest teenagers a good idea was the BBC 
Switch I’d like to see more of that!  - ID 5436 (18 to 21) 
  
There should be new presenters and programmes coming on board to 
give the keep up to date with a fresher audience.  What and who my 
mum and dad grew up listening to may not be what I want to grow up 
and listen to. – ID 8524 (22-29) 
  
Commissioning more science, more comedy and more documentaries 
whilst improving the quality of weekend evening television. Get rid of 
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Hole in the Wall, Lottery programme and Strictly Come Dancing and 
replace with films or intelligent broadcasting.  – ID 9612 (30 to 34) 
 

CONCLUSION 
 
Again quite a variety of responses are given for this question with respondents 
generally asking for more of specific existing programmes or for more of their 
preferred personalities/entertainers. 
 
Just over a tenth of respondents would like more programmes for 
teenagers/young people as opposed to children and adults. The 13 to 17 age 
group and viewers of/listeners to BBC Switch in particular would like more of 
specific programmes and more for teenagers or younger audiences. 
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3.5 Question 5: Is there anything else you want to tell us about 
the BBC and how well it provides for younger audiences? 

 
Total number of respondents*: 1,086 

 
Q5 
 

Total Total 
% 

Like BBC /caters very well to younger people 429 33% 
BBC Switch doing very well. Like it. 18 1% 
Top Gear is great 10 1% 
Chris Moyles is great 10 1% 
TOTAL  - POSITIVE 467 36% 
Would like to see more for younger people 164 13% 
More/better music 74 6% 
More/better comedy 36 3% 
TOTAL – IMPROVEMENTS REQUIRED 274 22% 
Does not do very well/not for young 192 15% 
Dislike BBC/it’s rubbish 21 2% 
TOTAL  - NEGATIVE 213 17% 
Russell Brand should be reinstated 31 2% 
Others 91 7% 
No/not applicable 210 16% 
TOTAL NUMBER OF RESPONSES* 1,286 100% 

 
* Please note each reply may contain more than one “response” 

 
Due to the timing of the consultation in late 2008, some references arise for 
Russell Brand to be re-hired following the Ross/Brand Radio 2 incident. 
 
Around one third of respondents feel that the BBC serves younger audiences 
very well; females and the 13 to 17 age group are more likely to feel that the 
BBC serves younger audiences well. Also BBC Three and BBC Switch viewers 
and Radio 1 listeners are more likely to feel that the BBC serves younger 
audiences well. 
 
A proportion mention that they would like there to be more for younger 
audiences – programmes covering news, documentaries, music, problems, 
issues and careers for example. A small proportion of respondents feel that the 
BBC does not serve the younger audiences well. Therefore in total just over a 
quarter of responses would like there to be more for younger audiences on the 
BBC. 
 
A selection of the comments made by the different age groups is given below: 
 

I just love it that’s all, I can watch the grown up programmes, but also 
enjoy some of the younger ones.  - ID 3724 (13 to 17) 
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Yes it’s alright, if there’s something ‘teenagery’ I want to watch I just go 
to BBC Three.  – ID 3802 (13 to 17) 
 
It is perfect throughout my life I have always watched or used the BBC 
and felt it catered to me throughout. Programmes that cater for a wide 
range of people, then programmes such as Spooks and Spooks Code 9, 
comedies are brilliant at the minute with Mock the Week. Radio 1 is 
superb the entire line up Mon-Fri 6.30am-9pm I can listen to and enjoy 
thoroughly. The weekends too are excellent.  - ID 5390 (18 to 21) 
 
Provides very well for my age group – great range of TV and radio.  – ID 
5420 (18 to 21) 
 
I think it provides very well for younger audiences, but it does seem to 
be divided into ‘for younger’ and not, there doesn’t seem to be much 
crossover on the things which are exclusively for the teenage audience.   
– ID 5427 (18 to 21) 
 
I think the BBC provides very good services for younger audiences. 
I particularly wish to commend Bitesize as I found it very useful for 
when I did my exams several years ago, and this find it helpful if I have 
to quickly revise basic subjects such as numerical techniques. – ID 5434 
(18 to 21) 
 
BBC does well to provide for younger audiences but I feel its needs to 
try and come across as more youthful. For me, Channel 4 definitely has 
the edge over the BBC in this respect.  – ID 5437 (18 to 21) 
 
I feel the BBC works much better when it concentrates on producing 
high quality output, but that when the BBC tries to actively target 
‘youth’ it falls apart; I find most programming aimed at my age group to 
be juvenile, shallow, and bordering on the insulting. I think the BBC 
needs to be more independent and less concerned with the ‘market 
demographic’; to go ahead and do things right, the way it thinks they 
should be done, rather than looking at a checklist of things that a 
clinic/workshop suggests 18-30 year olds might like.  – ID 8307 (22 to 
29) 
 
I feel that the BBC values its younger audiences and provides a range of 
programmes on TV, Radio and provide exciting Online content also.  – 
ID 8359 (22 to 29) 

 
CONCLUSION 
 
While roughly a third of respondents think that the BBC provides well for 
younger audiences, a similar proportion feels that it either does not do it well 
or that more could be done for younger audiences. This could encompass a 
number of areas such as drama, comedy or music for example. 
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There is a general feeling that the teenage groups are the “less well catered 
for” younger audience, with the under 10s being catered for by CBeebies and 
then the older teens and twenties being catered for by other BBC adult 
programming. 

It is also felt that whatever the BBC does for younger audiences it should not 
be patronising. 
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SECTION 4 – BBC THREE 

 

 

 

BBC Three is meant to provide a wide, innovative range of 
programming which is made in the UK and features undiscovered 
UK actors and presenters, and which appeals to younger adults. 

BBC Three’s website should support the TV channel. 
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4 MAIN REPORT – BBC Three 
 
4.1 Question 1: How often do you watch BBC Three? 

 
Total number of respondents*: 1,427 

 
Q1 
 

Total Total 
% 

Regularly 661 46% 
Occasionally 698 49% 
Never 68 5% 
TOTAL NUMBER OF RESPONSES* 1,427 100% 
 

*Please note each reply may contain more than one “response” 
 

Females and those in the 13 to 17 age group are more likely to watch BBC 
Three regularly. 
 
Males and the 22 to 29 age group are more likely to watch BBC Three 
occasionally. 
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4.2 Question 2: What do you think is particularly good about 
BBC Three?  

 
Total number of respondents*: 1,120 

 
Q2 
 

Total Total 
% 

Specific programmes including Top Gear, Doctor Who, 
Two Pints of Lager, The Real Hustle 333 17% 
Family Guy 228 11% 
Gavin and Stacey 149 7% 
Heroes 59 3% 
Mighty Boosh 47 2% 
TOTAL MENTIONS FOR SPECIFIC PROGRAMMES 816 40% 
Comedy 330 17% 
Variety of programmes/good/innovative/intelligent 
programming 279 14% 
New comedy/new programmes/new talent 179 9% 
Repeats and previews 115 6% 
Documentaries/factual programmes/programmes related 
to reality 104 5% 
Sixty second news bulletin 52 3% 
Everything/most of the programmes 37 2% 
Others 52 3% 
Nothing/don’t watch it 31 2% 
TOTAL NUMBER OF RESPONSES* 1,995 100% 

 
*Please note each reply may contain more than one “response” 

 
In answering this question many respondents mention specific programmes 
such as Gavin and Stacey, Family Guy and Heroes. As in earlier questions 
about the BBC generally, respondents also mention Top Gear. In total two 
fifths of all responses refer to specific programmes. Males and the 18 to 21 age 
group seem to particularly like Family Guy.  
 
Comedy and new comedy programmes are also seen as a strong element of 
BBC Three. The 22 to 34 age group particularly appreciate the new comedy 
and new programmes on BBC Three.  
 
The variety of programmes, repeats and previews of programmes and 
documentaries are also mentioned.  
 
BBC Three seems to be liked particularly by the younger audiences under the 
age of 34, who like the comedy and range of programmes and feel it is 
targeted at their age group. 
 
A selection of the comments made by the different age groups is given below: 
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Real Hustle is a great programme, one of the best on the BBC; also the 
comedy shows are always funny and well made.  The 60 second news is 
a nice feature – ID 1460 
 
The wide variety of sketch shows and comedy. Although I don’t like 
them all, most are very enjoyable and fresh.  – ID 1465 
 
The Real Hustle and Family Guy are the best programmes on BBC3. I 
like the 60 seconds news.  – ID 1498 
 
It repeats things like Eastenders so you have a chance to watch them 
later. It shows the next episodes of Heroes. It contains funny amusing 
shows that appeal to the younger people e.g. I enjoyed the Summer 
Heights High series.  – ID 1659 (under 12) 
 
New, quirky programmes which appeal to young adults and younger 
generations; tackles current issues and provides interesting coverage on 
subjects not usually discussed on television.  – ID 3458 (13 to 17) 
 
Gavin and Stacey is THE best show on TV. There needs to be a third 
series. Your best import is Summer Heights High, but you need to get 
the rights to ‘We Can Be Heroes’, even though FX showed it first. The 
Real Hustle is great also, DVD soon? The continuity announcers are 
good, but they need to have longer slots and give their opinions more.  
– ID 3447 (13 to 17) 
 
I like the comedy and how BBC3 have their own shows such as Coming 
of Age and the hit Gavin and Stacey. I also like watching Family Guy 
every night - but it would help if there was an order and less repeats of 
episodes that have been shown recently. Furthermore, I like the 
schedule of repeats to begin with and then a series at 9pm that is good 
viewing. I would like Switch to be shown on BBC 3 as well – ID 3500 (13 
to 17) 
 
It has a mix of programmes from comedy to documentaries and it 
appeals to a younger audience. And there are not many irrelevant 
adverts between programmes which is very good.  – ID 3509 (13 to 17) 
 
The programmes are the only of their kind. By which I mean that no 
other channel has programmes like BBC3’s which are like for teenagers 
and are more appealing to them.  – ID 3536 
 
The funny stuff: Two Pints of Lager, Little Britain, Gavin and Stacey, 
stuff like that. But then there are more documentary type programmes, 
like that thing about the 11 year old supermodel. This is a good mix of 
funny and serious issues, that’s balanced well – ID 3619 (13 to 17) 
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BBC Three shows some quality programmes, I cite The Real Hustle, 
Doctor Who and Top Gear as examples of this. Its 60 Second news 
round-ups are also helpful for just keeping abreast of the news.  – ID 
5319 (18 to 21) 
 
They show Gavin and Stacey!!! And repeat it too! Show some really 
funny shows, like Family Guy, it has become more aimed towards 
younger people, which is good because BBC 1 and 2 are pretty boring!  - 
ID 5338 (18 to 21) 
 
Pretty much everything. The documentaries in the Mischief series are 
brilliant! I also love the re-runs of Two Pints and Family Guy. In general 
I couldn’t fault the channel at all! I also love the fact that you repeat 
programmes often in the week and throughout the night and things, it 
means I can’t miss what I want to see. – ID 5361 (18 to 21) 
 
Some of the original scripted programmes, for example, the Mighty 
Boosh and some of the drama pilots from earlier in 2008, are of high 
calibre, much more so than those of similarly targeted channels, such as 
ITV 2, Trouble or E4 (although I must admit that as a whole E4 is my 
personal favourite of the noteworthy youth oriented channels).  – ID 
5423 (18 to 21) 
 
It’s a channel which has revitalised the BBC’s image in many ways. 
Since its inception it has brought us a variety of edgy and interesting 
shows. It may not always succeed in achieving the effect that it seeks 
out to have on people of a younger generation, but it certainly gives a 
lot of us something to talk about, regardless of whether we like the 
programmes or not.  – ID 8225 (22 to 29) 

 
 CONCLUSION 

BBC Three seems to have a strong appeal amongst the younger audience. 
Specific programmes are mentioned repeatedly: Family Guy, Mighty Boosh, 
Gavin and Stacey, Heroes and Two Pints of Lager for example. 

Respondents also mention the comedy as a positive aspect of BBC Three, as 
well as the range and variety of programmes. BBC Three is seen as a positive 
addition to the BBC’s services. 
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4.3 Question 3: What do you think is not so good about BBC 

Three?  
 
Total number of respondents*: 1,017 

 
Q3 
 

Total Total 
% 

Continuous repeats of certain programmes 275 18% 
Bad programme timings/limited programming hours 242 16% 
Dislike everything/most of it on BBC Three/poor 
content/no variety/low in quality 212 14% 
Other programmes like Little Britain, Lily Allen, Coming 
of Age, Real Hustle, etc. 156 10% 
Poor comedy/some are rude/vulgar/offensive 146 10% 
Need more and better programmes/new talent/ 
dramas/more repeats of certain programmes 84 6% 
Two Pints of Lager and a Packet of Crisps 73 5% 
Don’t like BBC Three logo/colour/dog on the logo/ 
graphics/idents 46 3% 
Documentaries/factual programmes are of low quality 44 3% 
Lack of original content 25 2% 
60 second news/news 25 2% 
Reality TV/celebrity shows 20 1% 
Need more comedy 16 1% 
Lack of sport coverage 8 1% 
Others 67 4% 
Nothing bad in particular/BBC Three is good/like the 
programmes on it 41 3% 
Don’t know/can’t think of anything 13 1% 
TOTAL NUMBER OF RESPONSES* 1,493 100% 

 
*Please note each reply may contain more than one “response” 

 
Whereas at the previous question a small percentage of the responses were 
from those who enjoyed seeing repeats, nearly a fifth of responses at this 
question refer to the fact that BBC Three shows a lot of repeats as a negative. 
Those who watch BBC Three regularly and the 22 to 29 age group are more 
likely to regard the repeats as a negative of the channel. 
 
Another main issue seems to be that BBC Three doesn’t start transmitting until 
7pm and goes on until 4am: the hours are felt to be limited and some 
programmes are on too late. There is a feeling that it should start earlier if the 
channel is targeting younger people. Females, the 13 to 17 age group and 
regular viewers are more likely to state that they would like the channel times 
to be reviewed. 
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A further proportion of respondents feel that some comedy programmes are 
poor and vulgar, rude or offensive.  
 
A selection of the comments made by the different age groups is given below: 

 
The fact that it doesn’t show any programmes until 7pm; the constant 
repeats of Two Pints of Lager & a Packet of Crisps, it wasn’t that funny 
the first time round, it certainly isn’t going to make me laugh the 2nd, 
3rd, 4th or 5th time around. This programme makes it seem as if EVERY 
teenager is a crude, beer drinking, sex maniac.  – ID 1429 
 
The amount of repeats; very often just one programme in each 
transmission day is new. For this reason I feel BBC Three does not need 
to exist as a stand-alone channel as its programmes could easily be 
absorbed into BBC1/BBC2 (as appropriate) and thus reduce the number 
of re-runs on these channels.  – ID 1438 
 
That it is only on a limited time (after 7 and not during the day), I would 
quite like to watch it at other times of the day, because I am normally 
doing things like homework at this time, and on the weekend, which is 
when I have the most free time, I can’t watch it until 7, and by that 
time, I am watching Saturday night TV like Strictly or X Factor.  Oh and 
I don’t like the amount of Doctor Who stuff which is shown, I find it 
quite boring.  – ID 3451 (13 to 17) 
 
That a majority of programmes have quite mature themes therefore 
starts at a later time. There needs to be an earlier channel start time 
providing shows that are in-between the ‘CBBC’ age range, and the 18 
year old age range. So shows aimed at 14, 15, 16 year olds, what a 
funny, but could also provide a little bit of education?”  - ID 3459 (13 to 
17) 
 
There are too many repeats of Dr Who on there and not enough variety. 
Also some of the programmes are not very good/vulgar. Little Britain 
isn’t very good either. – ID 3466 (13 to 17) 
 
Some of the other comedies are terrible – Coming of Age is the worst 
‘comedy’ I’ve ever seen. It’s really insulting that the BBC think people 
my age don’t think about anything else but sex and would find those 
crude jokes funny.” ID 3523 (13 to 17) 
 
Most of the comedy shows aimed at my age group are on after 10 by 
which time I’m normally in bed!  - ID 3620 (13 to 17) 
 
The channel promises good new comedy output, and it has done with a 
few shows, but certainly not all. I see the odd trailer for new comedy 
shows and on the whole they don’t look that good, I watch them to give 
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them a chance, but my opinion doesn’t change from the trailer. The one 
really decent show to air on the channel recently is Gavin & Stacey, 
which I see is still being repeated most weeks, this is surely a sign that 
there is nothing to fill the slots. – ID 5318 (18 to 21)  
 
It clearly does not meet its remit to provide a ‘wide, innovative range of 
programming which is made in the UK’. The material that the channel 
produces tends to be quite mediocre. The channel can be quite 
patronising to younger viewers, as it almost feels as though the BBC 
feels like it has to produce programmes for younger viewers which are 
quite extreme in all aspects – whilst I am not hugely against any of the 
following, BBC Three tends to take crudity and language to an extreme, 
at the expense of quality comedy and documentaries. – ID 5330 (18 to 
21) 
 
Sometimes I think some of the shows are a little bit crude and could still 
be good shows without the crudeness. I got told that BBC Three  wanted 
the writers to make Grownups series 2  more crude and I think it made 
the series not as good as Susan is a good writer and doesn’t have to rely 
on crudeness the whole time. I still am a massive fan of Grownups 
though and am looking forward to series 3.”  - ID 5353 (18 to 21) 

 
CONCLUSION 

The two main negative points about BBC Three are, firstly, that a lot of repeats 
are shown and secondly that the channel should begin broadcasting earlier in 
the day. If the channel is aimed at younger audiences they like to watch TV 
when they come in from school and the fact that the channel runs until 4am is 
too late for many younger audiences. 

There are a number of specific programmes which are mentioned as being 
disliked. Specific programmes mentioned are, for example, Two Pints of Lager 
but because it is often repeated and also Coming of Age as it is rude and 
vulgar. 
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4.4  Question 4: BBC Three is meant to provide programmes 
that feature fresh and new ideas. How well do you think BBC 
Three does this?  
 
Total number of respondents*: 1,037 

 
Q4 
 

Total Total 
% 

Fairly well/good 712 41% 
Programmes like Gavin and Stacey, Real Hustle, Mighty 
Boosh, etc are very good/fresh/innovative 142 8% 
BBC Three airs shows not seen anywhere else/takes 
risks 69 4% 
Like the new programmes/new comedy 76 4% 
Comedy programmes are good 39 2% 
Innovative/interesting documentaries/factual 
programmes 22 1% 
Popular shows are often moved to mainstream channels 
like BBC One and BBC Two which is not good 8 1% 
TOTAL POSITIVE 1,068 61% 
Some programmes are of poor quality/rubbish (specific 
programmes mentioned) 157 9% 
Poorly/bad 127 7% 
Average/can do better 117 7% 
Need more original content/sports/music/repeats 112 7% 
Too many repeats 78 5% 
TOTAL NEGATIVE 591 34% 
Don’t know/Do not watch/Not applicable 14 1% 
Others 55 3% 
TOTAL NUMBER OF RESPONSES* 1,728 100% 

 
* Please note each reply may contain more than one “response” 
 

Nearly two thirds of responses show that people seem to think BBC Three is 
providing programmes that feature fresh and new ideas fairly well. 
 
A significant proportion of responses say that this is done “fairly well” or is 
“good”; female respondents, the 13 to 17 age group and regular viewers are 
more likely to agree. 
 
A further fifth of responses give positive comments about specific programmes, 
the comedy or new ideas and new programmes. 
 
A third of responses give negative comments about this aspect of BBC Three. 
Males and the 22 to 29 age group are less likely to agree that BBC Three 
provides programmes that feature fresh and new ideas well. In particular the 
22 to 29 age group feel there should be more original content. 
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A selection of the comments made by the different age groups is given below: 
 
Positive comments: - 
 

Very. The beauty season was very good at showing people how to be 
natural beauties and what different lifestyles do to your body.  – ID 
1430 
 
I enjoy watching the new programmes that come on, such as ‘Coming of 
Age’, me and a few friends have made it a weekly thing to get together 
and watch it. – ID 1440 
 
10/10. A*. I love the new programmes that other channels wouldn’t 
dare to try, I like the risk taking and it’s good to see that most of it pays 
off  - ID 1462 
 
I think it does that by providing programmes that are relevant to the 
21st century. I love programmes such as Worlds Strictest Parents 
because they are really new and fresh ideas.  – ID 3506 (13 to 17) 
 
Quite well. It is a more teenager friendly channel, and has good, new, 
fresh programmes on (Britain’s Missing Top Model, etc.) I also really 
enjoyed the beauty theme you had for a bit, with the things like the 
programme about the 11 year old beauty pageant girl... – ID 3659 (13 
to 17) 
 
Fantastic I think it’s great there has been lots of pilots of shows on BBC 
Three alongside all the favourites such as Two Pints and Gavin and 
Stacey. I like the fact there are a lot of new factual programmes as well 
and the balance is good – ID 5353 (18 to 21)  
 
Sometimes strange, it is almost guaranteed that BBC Three will show 
programmes that no other channel would such as I’m Kylie’s Body 
Double. These programmes are informative and unusual but still 
entertaining.  – ID 5386 (18 to 21) 
 

Positive comments but with reservations: - 
 
Fairly well, although showing numerous repeats (Two Pints) doesn’t 
really back this up.  – ID 3528 (13 to 17) 
 
It does it quite well, although many of the programmes that are 
featured on BBC 3 are not very good at all.  – ID 3741 (13 to 17) 
 
May be fresh and new but lots of the ‘comedies’ that are on here are 
just not funny. Who commissions these things and thinks they are good. 
Channel 4 does much better in this respect. – ID 5344 (18 to 21) 
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I think that BBC Three definitely features new ideas, though naturally 
few of these end up being hugely successful. Still, I think it is good that 
the BBC can provide a platform for these sorts of programmes.  – ID 
5324 (18 to21) 
 
The controller of the channel certainly seems to have made a big effort 
to meet this criterion, but it often feels as though the ideas are novelty 
ideas with little good content.  One such example was the programme in 
which various people volunteered to be caged within a room, and to try 
and perform to the best of their abilities to remain in the game – the 
problem was with the quality of the entertainment provided by the 
contestants.  If only the BBC could maintain the quality on this channel 
that it demonstrates on all of its sister channels – whilst remaining 
whole-heartedly different.   – ID 5330 (18 to 21) 
 
I think it does this very well, they may not be very good, but they are 
fresh and new ideas, like ‘The Wrong Door’ – ID 5348 (18 to 21) 
 
Plenty of fresh and unusual ideas, it just needs to make sure it’s the 
RIGHT ideas.  – ID 5475 (18 to 21) 
 
Very well, I do not like the majority of content but it is at least trying 
new things – ID 8266 (22 to 29)  
 
Well but those programmes don’t always work – like The Wrong Door....  
– ID 8313 (22 to 29) 
 

Negative comments: - 
 
Not really – a lot of them are just copycat ideas and the comedies aren’t 
exactly new ideas. The Wrong Door was a bit different I suppose – and 
some of the documentaries – like The Body Double’s one is different.  – 
ID 3523 (13 to 17) 
 
Not too brilliantly. It shows repeats half the time, so it’s just the same 
old ideas repeated.  – ID 3619 (13 to 17) 
 
Not very well... Why do we get so many programmes ‘From the makers 
of Two Pints?’ Also, it buries the clever, fresh new ideas (e.g. Boosh, 
Pulling) at late times – or cancels them.  – ID 8284 (22 to 29) 
 
If ‘fresh and new ideas’ means cheap and nasty than very well! Not to 
be cruel though, I really think that there could be more done. Showing 
cult films, in depth documentaries aimed at young adults, ‘fun’ live show 
programmes, real comedians.  – ID 8388 (22 to 29) 
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CONCLUSION 

The majority of responses seem to feel that BBC Three does provide 
programmes that feature fresh and new ideas.  

However, some responses indicate that, although the programmes do feature 
fresh and new ideas, they are not all necessarily good programmes to watch. 
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4.5 Question 5: BBC Three is meant to provide a showcase for 
new and undiscovered actors, writers and presenters. How 
well do you think BBC Three does this? 

 
Total number of respondents*: 982 

 
Q5 
 

Total Total 
% 

Pretty well/good/excellent 616 48% 
Enjoy seeing work of new actors/writers/directors/shows 154 12% 
Gavin and Stacey/Scott/Chris/Joe/others have been a 
great find/very entertaining 85 7% 
TOTAL – POSITIVE 855 67% 
Average/OK/moderate 68 5% 
Could do more/better  68 5% 
Presenters are already known/ should be some 
opportunity for new talent 31 2% 
Need more variety/more for young 29 2% 
Some programmes are repeated 15 1% 
TOTAL – AVERAGE 211 15% 
Badly/not very well 104 8% 
TOTAL – NEGATIVE 104 8% 
Others 41 3% 
Don’t know/Not applicable/Do not watch 76 6% 
TOTAL NUMBER OF RESPONSES* 1,287 100% 

 
*Please note each reply may contain more than one “response” 

 
The majority of responses seem to indicate that BBC Three is providing a 
showcase for new and undiscovered actors, writers and presenters fairly well. 
Nearly half the responses refer to this as being done “pretty well”, “good” or 
“excellent”. 
 
Again, as with the previous question, there seems to be a feeling from some 
respondents that although BBC Three provides a showcase for new talent, it is 
not always good. 
 
Only a small proportion of responses indicate that BBC Three is not providing a 
showcase for new and undiscovered actors, writers and presenters very well. 
Males are more likely than females to feel that BBC Three is not providing a 
showcase for new talent. 
 
A selection of the comments made by the different age groups is given below: 
 

I have so many favourite actors and actresses who started out doing 
BBC 3 programmes. When I saw Ralf Little on Never Mind the Buzzcocks 
last week I was thrilled.  – ID 1501 
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Very well, the shows are full of new talent that I personally think is 
brilliant.  – ID 1659 (12 or under) 
 
Very well, because you often find that after a couple of years the actors, 
writers and presenters have moved on to much bigger things, such as 
Sheridan Smith who has had much success.  – ID 3505 (13 to 17) 
 
I think this is done well, and I enjoy Coming of Age, written by a new 
young writer.  – ID 3518 (13 to 17) 
 
Half the people I’ve seen on BBC Three I have never heard of or seen in 
one other programme so you definitely do this but that Joe Tracini in 
Coming of Age is FUNNY where did you find him?  - ID 3532 (13 to 17) 
 
Quite well. I thought the six drama pilot idea was good and should be 
done again next year. Other times it can be hit and miss. I know that 
Coming of Age sitcom was written by a 19 year old but has received 
many negative reviews. Perhaps the pilot idea could be applied to new 
comedies as well as dramas.  – ID 3652 (13 to 17) 
 
I can’t think of one successful presenter who has come from BBC3. They 
do produce good actors such as Matthew Horne and James Corden.  – ID 
3649 (13 to 17) 
 
It does this well, but it’s still hard for people to get in. There are new 
faces on BBC 3, but there’s no actual formal way to be heard or seen. 
I’m not talking about X-factor, but maybe just more obvious 
opportunities or ways for new talent to emerge without having to go to 
some fancy drama school or know a friend of a friend.  – ID 3755 (13 to 
17) 
 
Really well, Gavin and Stacey started there and now it’s huge! Among 
tons of others but that show stands out. It really seems to support new 
ideas and actors.  – ID 5338 (18 to 21) 
 
I think BBC3 does this really well. Back in 2001 (ish) I loved Making at it 
Holby where Jaye Jacobs and Kelly Adams were discovered and think it’s 
great that Jaye is still in Holby today. More recently there’s been the 
BBC talent competition which showed some fantastic pilots such as Bunk 
Bed Boys by Daniel Peak who has gone on to write for Two Pints and has 
had 2 sitcoms commissioned. Most recently I think the BBC has done 
brilliantly giving Tim Dawson a chance with his new sitcom who I think is 
an excellent writer and his sitcom is fab! I like the way they give writers 
a chance to write for Two Pints as well as using different writers keeps it 
fresh and entertaining.. much as all us Two Pints fans love Susan.  – ID 
5353 (18 to 21) 
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This is an aspect of BBC Three that is accomplished with great skill. 
There appears to be a regular stream of unknowns contributing to a 
multitude of different programmes on BBC Three. Admittedly, this can 
have its disadvantages, but it is something which gives BBC Three 
character and a level of intrigue, seeing as there are so few Channels 
which can claim to do the same.  – ID 8225 (22 to 29) 
 
There are a lot of people appearing on BBC 3 who I do not recognise. In 
respect of the question, BBC 3 does this quite well. However, the talent 
chosen could be auditioned or trained better.  – ID 8238 (22 to 29) 
 
There seems to be new comedy shows and dramas all the time so I 
suppose it does this job well. Most of the comedy programmes aren’t 
funny though and just rely on cheap sex humour and shouting to make 
people laugh, and it doesn’t work.  – ID 8243 (22 to 29) 
 
A little bit too well. See, they’re all rubbish. As such, I would like less of 
them. I mean, what the hell is ‘Coming of Age’? I don’t know what YOU 
guys did at Sixth Form, but what I did involved a lot more glue.  – ID 
8264 (22 to 29) 
 
I think it does it well for comedians, but I’m not convinced it does this 
across the board.  I’m not aware of a wide range of dramas from 
undiscovered talent being shown on BBC3, which I think is a shame.  – 
ID 8399 (22 to 29) 
 
The guys who write Gavin & Stacey are a great find. They will hopefully 
become better writers. The presenters are just awful.  – ID 8476 (22 to 
29) 
 
With the exception of the ‘Gavin and Stacey’ crew and in the early days 
‘Little Britain’, I think BBC Three is failing here. I think ‘new and 
undiscovered’ doesn’t necessarily need to mean under 30! – ID 9594 
(30 to 34) 
 
Whilst I would agree that it does this, the vast majority, unfortunately 
appear to be talent-less.  – ID 9612 (30 to 34) 
 
I can only think of in the comedy sense of new writers etc, like Little 
Britain, Gavin and Stacey etc, which have all become big hits and award 
winners since. I can’t think of any dramas etc that have undiscovered 
writers/actors, but then I see BBC 3 as more of a entertainment & 
comedy channel – ID 9642 (30 to 34) 

 
CONCLUSION 
 
The majority of responses seem to indicate that BBC Three is providing a 
showcase for new and undiscovered actors, writers and presenters fairly well. 
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Nearly half the responses refer to this as being done “pretty well”, “good” or 
“excellent” and Gavin and Stacey is frequently cited as a good example. Some 
comments indicate that this is done more for comedy than for drama and more 
for actors and writers rather than presenters. 
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4.6 Question 6: BBC Three’s current affairs programmes and 
documentaries are meant to cover important topics in ways 
that appeal to younger audiences. How well do you think 
BBC Three does this? 

 
Total number of respondents*: 926 

 
Q6 
 

Total Total 
% 

Does it very well/enjoy it/like it 385 30% 
Like the documentaries 118 9% 
60 seconds is very good 27 2% 
Provides learning/learning experience 20 2% 
TOTAL – POSITIVE 550 43% 
Think that documentaries should cover more subjects 110 9% 
Does OK/could be better 72 6% 
Think it should only be on subjects concerning teenagers 36 3% 
Better mix of comedy and factual required 7 1% 
Documentaries are also seen on other channels like BBC 
Four/same as other channels 7 1% 
TOTAL – ROOM FOR IMPROVEMENT 232 20% 
Not so well 219 17% 
Boring/slow 47 4% 
TOTAL – NEGATIVE 266 21% 
Do not watch/don’t know/not aware 171 13% 
Other 52 4% 
TOTAL NUMBER OF RESPONSES* 1,271 100% 

 
*Please note each reply may contain more than one “response” 
 

Over two thirds of responses seem to show that BBC Three’s current affairs 
programmes and documentaries are covering important topics in ways that 
appeal to younger audiences well. These appear to have strongest appeal 
amongst females and those in the 13 to 21 age group. 
 
Amongst the remaining responses roughly one fifth specify areas for 
improvement such as concerns that documentaries should cover important 
subjects and not be “dumbed down” and simply be covering subjects which 
only concern teenagers.  
 
A further fifth are negative towards BBC Three saying these types of topics for 
younger audiences are not covered well. 
 
Finally just over a tenth of responses were from those who did not watch or 
were not aware that BBC Three shows current affairs programmes and 
documentaries.  
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A selection of the comments made by the different age groups is given below: 
 

Very well- 60 seconds is really good as I sometimes miss the news and I 
get an overview. The guy who reads it is very cute! But the girl makes 
me feel stupid. I like the Dawn Porter documentary on store cards, and 
the one about the bald head (my boyfriend enjoyed that too- he’s bald!)  
- ID 1436 
 
Yes the documentaries are accessible and the education pack provided 
with the Baby Borrowers was really, really good – ID 1450 
 
I think a lot of the documentaries on BBC3 tend to appeal to the 
younger end of your target audience. We’re stuck in the middle where 
we don’t want to watch things about teenagers but we’re still young free 
and single and don’t want to watch the same stuff as our folks would. 
(25-35). – ID 1456 
 
I do not feel that BBC Three should show this, it should be passed over 
to BBC Four which seems to specialize in documentaries and current 
affairs.  – ID 1661 (12 or under) 
 
I have not realised that BBC3 covers current affairs and documentaries!  
- ID 3433 (13 to 17) 
 
Oh I think the documentaries are fantastic, as they aren’t normal boring 
documentaries at all, they have such strange subjects they’re so good. 
But they are the type of things you love watching but don’t admit 
watching.  – ID 3467 (13 to 17) 
  
Great! Liked the Alisha Dixon hair extensions programme and the one 
about the clothes factories abroad!  - ID 3496 (13 to 17) 
 
They do a range of documentaries, even about stuff that wouldn’t relate 
to youths and they still manage to make it interesting for me.  – ID 
3508 (13 to 17) 
 
Fairly well – but I don’t think people take BBC Three documentaries as 
seriously as they should. Programmes like ‘Blood, Sweat and T-Shirts’ 
are fantastic but don’t get the exposure which could make BBC Three 
really respected.  – ID 3516 (13 to 17) 
 
Although some topics that are important to young people are covered 
well by BBC 3, I believe that Channel 4 seems to do this better.  – ID 
3614 (13 to 17) 
 
Not very well I don’t think that they are very interesting you do not have 
to ‘dumb’ things down for a young audience if they have an interest in 

                                                                                                                               63 
 
 

02/03/09 – BBC Trust Services for 
Younger Audiences © Dipsticks 
Research Ltd                 



 

current affairs then they will want to see the highest quality of 
programme  - ID 3714 (13 to 17) 
 
Current affair programmes and documentaries.... on BBC Three?? I’ve 
never seen any of great importance. I think the most serious ones were 
ones about people addicted to a certain food!  - ID 3741 (13 to 17) 
 
BBC Three covers this very well, I thought the documentary last year on 
that girl who was pregnant at 14 was very well put together and 
thoroughly enjoyed it.  – ID 5332 (18 to 21) 
 
Interesting. Particularly The Real Hustle. I use BBC Three primarily for 
comedy, - ID 5345 (18 to 21) 
 
I think it does show documentaries that are very unique, like the Dawn 
Porter series, but they’re not really about anything important. Although, 
the one area where they do this is the ‘Mischief’ series, which I have 
found to be quite good. They’re about important things, but they are 
good in that they do it with a comedic side to it.  – ID 5348 (18 to 21) 
 
I think it does this well as it shows programmes that involve teenagers 
and young adults and covers issues that are relevant such as money 
worries (Spendaholics) and interesting (The Real Hustle)  - ID 5353 (18 
to 21)  
 
I think they do cover important topics and do appeal to younger 
audiences, but I would like to see their current affairs tackle a broader 
range of issues – recently there seems to have been a lot about body 
image and beauty.  – ID 5355 (18 to 21) 
 
Not that well, too many documentaries about unimportant topics! Need 
more topics that have issues that affect teenagers, not just ones that 
attract them with silly issues.  – ID 5366 (18 to 21) 
 
I think it is hard to get a young audience interested in important topics 
unless they already hold an interest. However, BBC Three probably has 
one of the best chances of this because of their reputation.  – ID 5374 
(18 to 21) 
 
This is unfortunately something which I don’t think BBC Three does 
particularly well for the most part. I’ve watched and discussed various 
BBC Three documentaries with friends of mine, and we’ve all quite often 
been shocked at the level of ‘dumbing down’ that these documentaries 
are often subjected to. Obviously not all documentaries can be aimed at 
an intellectual audience, but it would be great if BBC Three could try not 
to make those of us with an IQ above 100 to feel like complete idiots. 
There’s nothing worse than hearing about an interesting documentary, 
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going on BBC iPlayer and then sitting there for 40-60 minutes being 
condescended to.  – ID 8225 (22 to 29) 
 
Some of the documentaries are good – liked the 11 year old beauty 
queen show and the things Dawn Porter was doing, but could do more 
for current affairs – I’d have thought with all the great coverage the BBC 
is doing of the US Elections there’d be more from a younger perspective 
on BBC3 – current affairs aren’t really covered too well, documentaries 
are good though.  – ID 8234 (22 to 29) 
 
All the new programmes are great, and the documentaries really do 
appeal to me – they are interesting – but they’re so few and far between 
that it’s just frustrating! Like I said earlier, there’s only so many times 
you can watch ‘A Soldier’s Story’ which was brilliant the first time I saw 
it, incidentally...  – ID  8246 (22 to 29) 
 
I think they are done very well and really reach out to younger 
audiences, people don’t normally watch some of the documentaries on 
other channels but with the reputation BBC 3 has, you know the 
programme will have a younger, fresher view on heavy topics – ID 8268 
(22 to 29) 

 
CONCLUSION 
 
Nearly half of the responses seem to show that BBC Three’s current affairs 
programmes and documentaries are covering important topics in ways that 
appeal to younger audiences well. There seems to be a strong appeal amongst 
the 13 to 17 year old audience. 
 
Amongst the remaining responses roughly one fifth specify areas for 
improvement such as concerns that documentaries should cover important 
subjects and not be “dumbed down” and simply be covering subjects which 
only concern teenagers. These comments seem to be more prevalent amongst 
those aged over 22. 
 
Also a proportion of responses are from those who are not aware that BBC 
Three shows current affairs programmes and documentaries.  
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4.7 Question 7: If you have ever watched BBC Three’s Sixty 
Second News Bulletin, what do you think of it?  

 
Total number of respondents*: 1,035 
 
Q7 
 

Total Total 
% 

Yes, like it/It’s good 508 31% 
Quick/fast/concise 299 18% 
Informative/useful/clear 263 16% 
Good/attractive presenters 18 1% 
TOTAL – POSITIVE 1,088 66% 
Need more details/important news/variety 139 9% 
OK/not bad/could be better 108 7% 
TOTAL – NEUTRAL 247 16% 
Very poor/pointless/not good/uninformative 187 11% 
Presenters are not good/patronizing 22 1% 
TOTAL – NEGATIVE 209 12% 
Others 28 2% 
Don’t know/not applicable/haven’t watched 61 4% 
TOTAL NUMBER OF RESPONSES* 1,633 100% 

 
*Please note each reply may contain more than one “response” 
 

Two thirds of the responses were very positive about the Sixty Seconds News 
Bulletin. It is described as “quick”, “fast”, “concise” and “informative”, “useful” 
and “clear”.  
 
Again there is greatest appeal for the Sixty Second News Bulletin amongst the 
13 to 17 age group and females. Those over the age of 20 seem to be looking 
for more in-depth news and less “celebrity type” news. 
 
Respondents refer to finding the banner running along the bottom of the 
screen as confusing and some do not like the way the news is now put into 
“themes”; the old style of “general” news was preferred. 
 
A selection of the comments made by the different age groups is given below: 
 

Brilliant, it is my favourite news stream. It is concise, to the point and 
doesn’t dramatise everything like other news bulletins do.  – ID 1441 
 
It’s cool, condensed and simple; it gives me all I need to know in the 
allotted time. My only criticism is that when I try to read the news on 
the bottom and listen to the audio it confuses me.  – ID 1462 
 
I think it is quite good as you get all the news quickly and can then 
watch the programmes you want.  – ID 1506 
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Yes I have watched it, and I think that it is really good, because it 
informs you of all the important news in the day, in a short segment, 
which keeps you entertained and doesn’t make you bored. Also because 
it is just before a programme, it means you are going to watch it and 
you will know about the news.  – ID 3451 (13 to 17) 
 
It’s REALLY good, although it’s hard to listen to the reports, and read 
the banner running along the bottom at the same time, but the 
presenters are friendly, and social.  – ID 3459 (13 to17) 
 
I think it was better when they didn’t have like themes like they do now; 
now one of them is about gadgets and one is about something else and 
such, I think it was much better when they just told you the news.  – ID 
3467 (13 to 17) 
 
I think it is very good because it gets the news across quickly and then 
you have the option to read the full story on the internet. It also keeps 
the audience interested in the channel – ID 3499 (13 to 17) 
 
It helps to get younger people to know because half the time they will 
not look at the news – ID 3532 (13 to 17) 
 
A really good source of recent news presented in a way that’s easy and 
clear for young people and doesn’t take a long time to get to the main 
headlines. The presenters are really cool too.  – ID 3538 (13 to 17) 
 
LOVE IT! It’s a manageable size, I find myself able to watch the news 
without losing interest for once! Also, I feel that by embedding it 
between great quality programmes, the BBC is bringing current affairs 
to a possibly otherwise ignorant audience; forcing those who might try 
and avoid such issues to sit up and listen.  – ID 3616 (13 to 17) 
 
Very good: similar to MTV’s news bulletins. Accessible and interesting, 
which is important to a younger audience.  – ID 5334 (18 to 21) 
 
Yes, they are good, more bearable than watching 30 minutes of 
depressing news. They just tell you what’s going on and what you need 
to know.  – ID 5338 (18 to 21) 
 
Used to be a lot better; I find the new presenters patronising and less 
fluent and professional than the old ones. I also don’t like the new look 
– it looks cheap: could be much better.  – ID 5351 (18 to 21) 
 
Trying to read the ticker tape at the bottom of the screen and listen to 
the news can be confusing, especially when the ticker tape and what is 
being read is pretty much exactly the same news.  – ID 8208 (22 to 29) 
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Not as good anymore. It shouldn’t be divided by subject news e.g. sport 
etc, but should just contain the top news stories. The presenters seem 
to have been hired just because they are young, they are not serious 
enough, despite it being for young people – ID 8229 (22 to 29)  
 
I love the idea of 60 Seconds, but I think there should be a longer news 
show along the same lines. There used to be one, and it was good. A 
liquid news style show should also be brought back. Both could be used 
to showcase new talent.  – ID 8230 (22 to 29) 
 
I have seen it before, I find it annoying. It usually pops up in the middle 
of a film which is extremely annoying. The news is by and large the 
exact same every bulletin and why do we need to know something in 
the middle of a film, if we can watch BBC 3 then we can watch BBC 
News so leave BBC News to broadcast news 24/7 and BBC 3 to show the 
entertainment stuff.  – ID 8243 (22 to 29) 
 
To begin with I thought the news bulletin was a good idea but now I feel 
that it is too focused on celebrity news instead of a quick round up, and 
also the hourly bulletin is so similar even though it’s done live. Having a 
different script would at least help.  – ID 8267 (22 to 29) 
 
I think that 60 seconds is a great way of highlighting news stories in a 
snap shot style. If I want to find out more about a story I can go 
elsewhere, or online. My only criticism is that the coverage of other 
headlines like technology news is annoying. I would rather 60 second to 
cover the headlines in the news as it used to.   – ID 8344 (22 to 29) 

 
CONCLUSION 
 
The majority of respondents seem to like the Sixty Seconds News Bulletin; 
however it seems to be liked more so by the younger age groups whereas 
those over the age of 20 seem to be looking for more in depth news and less 
“celebrity type” news. 
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4.8 Question 8: BBC Three broadcasts between 7pm and 4am. 
Do you have any thoughts about the hours it is available? 

 
Total number of respondents*: 1,005 

 
Q8 
 

Total Total 
% 

Should start earlier  485 37% 
Timing should be shifted to day-time 28 2% 
TOTAL – START EARLIER 513 39% 
   
Should extend whole day 24/7 117 9% 
More hours required 114 9% 
Should be all day on weekends 27 2% 
TOTAL – MORE HOURS 258 20% 
   
Should stop broadcasting early in night 123 9% 
Fewer hours in night 17 1% 
TOTAL – FINISH EARLIER 140 10% 
   
Should extend for more time in night 26 2% 
TOTAL – FINISH LATER 26 2% 
   
Dislike repeats 44 3% 
Should spend only on good programmes 36 3% 
TOTAL – BETTER PROGRAMMES 80 6% 
   
Sufficient time 181 14% 
No 62 5% 
TOTAL – HOURS OK 243 19% 
   
Others 40 3% 
Don’t know/not applicable 6 0% 
TOTAL NUMBER OF RESPONSES* 1,306 100% 

 
*Please note each reply may contain more than one “response” 

 
Nearly two fifths of responses state that BBC Three should start transmitting 
earlier (for example start at 4pm) giving more hours of daytime programming. 
Females and those in the 13 to 17 age group would particularly like the 
programme start time to be earlier. 
 
There seems to be a general feeling that the hours when BBC Three is on air 
are not enough. A further fifth of responses state the total number of hours on 
air should be extended. BBC Three regular viewers in particular would like to 
see programme hours increased.  
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A further tenth of responses feel that there should be fewer overnight hours 
and that 4am is finishing too late (for example finish at 1am). 
 
The male respondents however, are more likely to feel that the amount of air 
time given to BBC Three is sufficient. 
 
A selection of the comments made by the different age groups is given below: 
 

It isn’t enough. People of this age group exist outside of 7pm – 4am.  – 
ID 1429 
 
I feel that it should be available earlier as a lot of late afternoon, early 
evening programmes are not aimed at young people and subsequently 
can be a bit boring.  – ID 1506 
 
Earlier! The target audience is 13-late 20’s. The people who come home 
after school at 4 or 5 have to watch The Weakest Link or Goldenballs –
yawn. You could show the Last Millionaire, Top Gear, the edited 
Torchwood or a Big Brother type reality show. So start at 4pm, end at 
2am – I doubt a lot of people watch BBC Three then.  – ID 3447 (13 to 
17) 
 
Surely not many people watch it beyond midnight! What’s the point in 
broadcasting then when you could capture a larger (and younger) 
audience at say 5pm to midnight?  - ID 3450 (13 to 17) 
 
I believe that it should be broadcast much earlier, so that the younger 
audience in particular can make the most of BBC Three and watch its 
programmes at more reasonable times of day. I think it would be more 
efficient to broadcast this channel between, say, 2pm and 10pm.  – ID 
3458 (13 to 17) 
 
It starts too late. I go to bed at 10pm and I’m 17 and I would like it to 
start earlier so I can see more of the programmes I want to watch 
rather than straining to stay awake to catch them.  – ID 3507 (13 to 17) 
 
I think that BBC Three should start a lot earlier possible 4pm or 5pm, so 
TEENS have something to watch when finishing college or work.  – ID 
3615 (13 to 17) 
 
It’s fine at these times I would say – broadcasting it for longer would 
mean more repeats unless the channel was willing to make more 
programmes.  – ID 3656 (13 to 17) 
 
Should broadcast all day, especially on weekends and holidays, because 
there is sometimes not much on TV for my age range during the day, 
and it can get quite boring if you don’t go out. – ID 3659 (13 to 17) 
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 Start it earlier. Lots of students are just sitting about all day and have 
to resort to watching Dave: could tap into this market. I have never 
watched BBC 3 at 4am so no real need for it to be on that late.  – ID 
5344 (18 to 21) 
 
All day would be much better. It’s a shame it has to time share with 
CBBC even though I do think CBBC should run for longer as well. BBC3 
would be great if it could run in the day and I’d be happy for it to show 
some of the BBC’s other sitcoms almost making it like a UK Gold channel 
in the day as well as a few US shows. Either way it is unfair that the 
younger viewers lose out with the BBC when BBC1 and 2 get to run all 
day showing programmes catering to an adult audience.   – ID 5350 (18 
to 21) 
 
The times seem reasonable enough. It could perhaps be extended to 
allow for more programming aimed at younger teens, which seems to 
currently be an underserved demographic on the BBC, with CBBC now 
deciding to aim for 12 maximum, leaving only the first couple of hours 
of Three’s broadcasting (which is generally used to show factual 
content) and the easy-to-overlook BBC Switch strand on Two on 
Saturday mornings.  – ID 5423 (18 to 21) 
 
Some younger audiences are home during the daytime too, I’m not sure 
if I’m included as a younger audience but as a university student I often 
find myself with nothing to watch during the day when I’m not in 
lectures.  – ID 5427 (18 to 21) 
 
After about 2pm it’s all repeats of what is on early on in the night. I am 
sure viewing figures will drop after 1am. Plus young people have to 
work, go to uni or college. So why have a channel aimed at them on till 
such early hours of the morning? It would be better if it started earlier 
and had programmes such as Dog Borstal on because the comedy starts 
later on in the evening. – ID 5445 (18 to 21) 
 
I think it should start earlier about 6pm with some comedy like Two 
Pints or something to ease you into the evening, I think I would watch 
for longer. Even if that meant the channel closes earlier, it’s worth the 
sacrifice!  - ID 8224 (22 to 29) 
 
It may be more appropriate for it to be available from 4pm to 1am – 
programming could be provided for young teenagers in the earlier 
evening and for more mature audiences in the later evening. 
Programming in the early evening could provide assistance / stimulation 
with young people’s homework in this ‘after-school’ period.  – ID 8228 
(22 to 29) 
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Well, obviously it’s because it shares the signal with CBBC, but the 
situation is obviously far from ideal. I personally think of the late 
afternoon/early evening as a particular timeslot where young people and 
students would watch more telly than some other demographics.  – ID 
8263 (22 to 29) 

 
CONCLUSION 
 
Nearly two fifths of responses state that BBC Three should start earlier (for 
example start at 4pm) giving more daytime programming hours. This is 
particularly felt by the 13 to 17 age group who are in from school at teatime 
and find some programmes are on too late. A further tenth of responses feel 
that there should be fewer night-time hours and that 4am is finishing too late 
(for example finish at 1am). 
 
Amongst regular viewers in particular there seems to be a feeling that the 
hours when BBC Three is on air are not enough. A fifth of responses state the 
total number of hours on air should be extended.  
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4.9 Question 9: What do you think about BBC Three’s website?  
 
Total number of respondents*: 879 

 
Q9 
 

Total Total 
% 

Very good 229 23% 
OK/reasonable 56 6% 
Like the newer design/graphics 39 4% 
Informative 35 3% 
Easy navigation 27 3% 
Easily accessible 9 1% 
TOTAL – POSITIVE 395 40% 
Rubbish/bad 35 4% 
Confusing 30 3% 
Content not good 26 3% 
Intimidating 5 0% 
Useless/pointless 4 0% 
TOTAL  - NEGATIVE 100 10% 
Others 22 2% 
Never seen/Not applicable 473 48% 
TOTAL NUMBER OF RESPONSES* 990 100% 

 
*Please note each reply may contain more than one “response” 

 
Almost half the respondents have not seen or used BBC Three’s website.  
 
Of those that have used the website, the majority seem to like it and some 
mention that it is informative or easy to use. The website has strongest appeal 
amongst those in the 13 to 17 age group and also amongst regular BBC Three 
viewers. 
 
Some respondents also mention that it is slow which is thought by some to be 
as a result of the frequent use of Flash software. Also some older respondents, 
aged over 22, think there are too many graphics and not enough information. 
 
A selection of the comments made by the different age groups is given below: 

 
I like the newer design; it’s easy to find things fast and hassle-free – ID 
1462 

 
Good – Lily Allen’s chat show makes the most use of it in my opinion, 
and that makes the show great plus her personality.  – ID 3447 (13 to 
17) 
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I think that it is an interesting website as well as being easy to use. It is 
also colourful and sticks to the theme of the channel itself.  – ID 3499 
(13 to 17) 
 
I like it. It’s colourful and straight forward. Everything’s easy to find!  - 
ID 3507 (13 to 17) 
 
BBC Three’s website is, like most of the BBC websites, informative and 
helpful while still entertaining. – ID 3554 (13 to 17) 
  
It’s great. I like the interactive video players and the down loads.  – ID 
3615 (13 to 17) 
 
It’s quite accessible, and holds your interest, with relevant links that are 
easy to find. I like it.  – ID 3616 (13 to 17) 
 
I think it serves its purpose and shouldn’t do any more. Maybe some 
news of upcoming shows and maybe how to be a part of it, studio 
audience, extras, work experience, apart from that it should just inform 
you what’s airing on BBC 3 and information on the programmes which it 
does successfully. – ID 3755 (13 to 17)  
 
I think this is a highlight of bbc.co.uk. When it was launched, I was 
impressed by the interactivity and information available. I also think 
that the choice to make it the first channel to stream live on-line was a 
good one too.  – ID 3764 (13 to 17) 
 
I think it is generally well designed and has good implementation of 
flash.  – ID 5319 (18 to 21) 
 
Very slow and doesn’t work as it should on an iPhone. It should be 
accessible anywhere – stop using flash everywhere! – ID 5320 (18 to 
21) 
 
The website is good and great that you can watch BBC Three online.  – 
ID 3551 (18 to 21) 
 
I don’t use the website much, other than to watch an episode of Gavin 
and Stacey in advance. The iPlayer is helpful when you miss something. 
Other than this I just use it to check the schedule.  – ID 5355 (18 to 21) 
 
I like it. It manages to draw a fine line between functionality and 
entertainment. It puts the ‘fun’ in functionality if you will! (Sorry!) – ID 
8225 (22 to 29) 
 
It seems harder to find information, cast biogs, about shows etc, than it 
should be. I know it is interactivity focussed, but I don’t find that to be 
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particularly useful. You’re a TV channel – YOU generate the content!  - 
ID 8230 (22 to 29) 
 
Apart from the graphics, quite attractive and easy to use – ID 8238 (22 
to 29) 
 
Horrible, horrible, horrible. Too much Flash, too little content. Since the 
re-launch of the website I avoid it like the plague and even visit 
websites other than the BBC Three website to have a look at BBC 
Three’s schedule.  – ID 8263 (22 to 29) 
 
The website is a bit cluttered. The whole idea of catch up and everything 
seems good, but it can all be offered via a link to the iPlayer. I don’t 
think the re-brand overall has been good.  – ID 8267 (22 to 29) 
 
Nice and funky – could have more information on programmes on it 
though – ID 8309 (22 to 29) 
  
Interesting use of new technologies/ideas, and shows that the guys 
behind bbc.co.uk aren’t afraid of trying new things anymore, which I like 
– ID 8316 (22 to 29) 
 
Not my favourite site, too graphic intensive and individual programme 
websites offer very little information on each show other than a basic 
cast list and premise. Where are the cast profiles, episode guides, video 
clips and wallpapers? I think the Sky1 site does a better job, as do the 
American Channels such as The CW, FOX and ABC. – ID 8377 (22 to 29) 

 
CONCLUSION 
 
Almost half the respondents are not aware of, or have not seen or used, BBC 
Three’s website. However, of those that have used the website, the majority 
seem to like it and some mention that it is informative or easy to use. The 
website seems to be appreciated by the 13 to 17 age group.  
 
Some respondents mention that it is slow which is thought by some to be as a 
result of the frequent use of Flash software. Also some older respondents aged 
over 22, think there are too many graphics and not enough information. 
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4.10 Question 10: Is there anything else you want to tell us 
about BBC Three?   

 
Total number of respondents*: 669 

 
Q10 
 

Total Total 
% 

Good/ keep it up/love it 168 22% 
Good for young/ teens 13 2% 
TOTAL – POSITIVE 181 24% 
More sports/comedy/programmes (specified)  94 12% 
Better shows/programmes/ads for BBC Three 81 10% 
Bring back – Family Guy/Little Blobs/others 50 6% 
Less repeats/ads 25 3% 
Change the graphics/logo/dog 17 2% 
Better programme timings 15 2% 
TOTAL – WANT CHANGES 282 35% 
Shows are not good/ stop making/poor programmes/ 
presenters 46 6% 
Close it/scrap it 29 4% 
TOTAL – NEGATIVE 75 10% 
Others 25 3% 
No/Don’t know/not applicable 212 27% 
TOTAL NUMBER OF RESPONSES* 775 100% 

 
*Please note each reply may contain more than one “response” 

There was a variety of responses to this question, reflecting answers to 
previous questions about BBC Three. A quarter of responses were very positive 
about BBC Three.  

A further third of responses made suggestions as to how they would like to see 
BBC Three improved, mainly with more of specific programmes or types of 
programming. The male respondents seemed to be more critical stating they 
would like better programmes or improvements to the graphics, logo or dog. 

Only a small proportion of respondents gave negative comments. A selection of 
the comments made by the different age groups is given below: 
 

No, only you should show more stuff like Spooks re-runs or previews of 
new shows more often. Oh and get a new live music show like Jools for 
younger viewer with live acts and a wide variety of music!  - ID 1458 
 
It is great for amusing shows and appeals to younger people and should 
be available on normal television as I think a lot more people who don’t 
have Freeview etc. would watch it.  – ID 1659 (12 or under) 
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Change a few things, e.g. the time it’s on and you will have a brilliant 
channel. However E4 does do some better shows, e.g. their horror zombie 
thriller, Dead Set and Skins (which the now BBC Three controller 
commissioned) – so try and do something a bit out there, and don’t have 
so many repeats, unless it’s after 11 (and if you change the times before 
7).  – ID 3447 (13 to 17) 
 
I think it is a really good BBC channel that appeals to younger audiences. 
Summer Heights High and Two Pints are the best programmes!!!!  - ID 
3509 (13 to 17) 
 
BBC Three could make so much more use of its remit.  I’m a student and 
would love some of the following programme ideas to be brought into 
reality – a cookery programme for students with top tips on healthy living 
and so on whilst at university; a programme on politics in which younger 
people are able to discuss important issues – perhaps a special edition on 
the Iraq War or on knife crime; and so on.  – ID 5330 (18 to 21)  
 
With the loss of The Simpsons, Top of the Pops, Neighbours, Buffy the 
Vampire Slayer, etc I think BBC 3 is all that is left on BBC TV for my age 
group. I would not be happy if the BBC cut back even more by taking 
away anything from BBC 3.  – ID 5355 (18 to 21) 
 
I enjoy the channel, and at one point it was the only channel I was 
watching for weeks, but the endless repeats do annoy me. It’s ok to 
repeat a programme at the weekend and maybe a week later in case you 
missed it but after that STOP!  - ID 5360 (18 to 21) 
 
I feel that BBC3 is a very good channel, with lots of exciting new 
programmes and popular old ones too. I feel that to reach its maximum 
potential it should be broadcast 24 hours a day. – ID 5376 (18 to 21) 
 
BBC Three offers some new and interesting programmes, however I would 
like it see it taking on a slightly more grownup approach. Just because it 
is aimed at young adults doesn’t mean the listing must be full of repeats 
of programmes about celebrities and countless reality programmes. I 
would like to see it also appreciating that young people are interested in 
the world around us, and are keen to understand this. However this does 
not mean I think it should change a lot, it is a good channel and offers a 
lot of good comedy shows.  – ID 5519 (18 to 21) 
 
Overall, I think Three does a good job for the target it aims at, but the 
number of repeats and dud shows don’t make it a ‘must watch’ channel. 
E4 does a far better job at doing a similar thing.  – ID 8230 (22 to 29) 
 
A good channel, if it had less repeats, a smaller non-coloured DOG and 
some original funny comedy it would be watched more by me and others I 
know.  – ID 8243 (22 to 29) 
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I think the channels and the concept is great (the 60 second updates, the 
way it’s easy for anyone to get on TV, the new material coming 
through...) but it needs more of a structure and please...PLAY LESS 
REPEATS!!!!!!!  - ID 8246 (22 to 29) 
 
Bring back Spendaholics and Perfect Housewife; more amusing 
documentaries and lifestyle programmes; more investment in new 
comedy.  Programmes too focused for teenagers; should have more 
interest for 25-35 too. It used to be a great channel, but now increasingly 
too childish to watch. Should be a bit more like channel 4!  - ID 8278 (22 
to 29) 
 
If it could further develop its original scripted drama output it would be 
one of my favourite channels. More informative reality/documentary 
pieces would also be good, we don’t need everything dumbed down and 
presented by someone who has been in OK! Just to understand it. If you 
go and watch Charlie Brooker’s Screenwipe over on BBC Four he proved 
this point, young people like though provoking programmes and 
presenters – ID 8337 (22 to 29) 

 
CONCLUSION 

There was a variety of responses to this question, reflecting answers to 
previous questions about BBC Three.  

A quarter of responses were very positive about BBC Three: respondents seem 
to like BBC Three, particularly those in the 13 to 21 age group. Despite being 
generally positive about BBC Three, older respondents feel it is being “dumbed 
down” to cater for the younger audience. 

A further third of responses made suggestions as to how they would like to see 
BBC Three improved, mainly with more of specific programmes or types of 
programming. The issues of amending broadcast transmission timings and less 
repeats are again raised by respondents.  
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SECTION 5 – BBC RADIO 1 

 

 

 

 

Radio 1 is meant to entertain and engage younger listeners 
(particularly 15-29 year olds) with a distinctive mix of music and 

speech. It should provide a range of new and live music and a 
platform for emerging artists, especially those from the UK. It 

should also provide news, documentaries and advice campaigns 
relevant to the audience. 
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5 MAIN REPORT – Radio 1 
 
5.1 Question 1: How often do you listen to Radio 1? 

 
Total number of respondents*: 6,649 

 
Q1 
 

Total Total 
% 

Regularly 6,189 93% 
Occasionally 405 6% 
Never 55 1% 
TOTAL NUMBER OF RESPONSES* 6,649 100% 
 

*Please note each reply may contain more than one “response” 
 

The majority of those responding to this section are regular listeners to Radio 
1. The largest proportion of responses was from listeners aged 22 to 29. 

 
 
 

                                                                                                                               80 
 
 

02/03/09 – BBC Trust Services for 
Younger Audiences © Dipsticks 
Research Ltd                 



 

5.2 Question 2: What do you think is particularly good about 
BBC Radio 1? Think about what you find entertaining, what 
makes you listen etc 

 
Total number of respondents*: 6,225 

 
Q2 
 

Total Total 
% 

Chris Moyles Show/Breakfast show 4,006 33% 
Scott Mills 1,769 15% 
Funny DJs 1,175 10% 
Other artists e.g. Steve LaMaque/Dave/Annie Mac/Jo 
Whiley/Annie Nightingale  813 7% 
Zane Lowe 471 4% 
Sara Cox 430 4% 
Greg James 185 2% 
Vernon Kay 180 1% 
TOTAL – PRESENTERS 9,029 76% 
New /lively and diverse music 2,067 17% 
Specific programmes – like reggae chart 319 3% 
News/presentation 205 2% 
No ads 136 1% 
Live concerts  117 1% 
Everything 54 0% 
Dance shows 19 0% 
Other 69 1% 
TOTAL NUMBER OF RESPONSES* 12,015 100% 

 
*Please note each reply may contain more than one “response” 
 

Three quarters of the responses mention a presenter as being what is 
“particularly good about Radio 1”. 
 
Chris Moyles’ Breakfast Show in particular is mentioned by a third of the 
responses. However it should be noted that the consultation was heavily 
promoted on his programme and therefore responses are likely to be biased 
towards his listeners. A variety of other presenters are also mentioned. 
 
A significant proportion of responses also mention new music and the variety 
of music as a positive aspect of Radio 1. 
 
The 13 to 17 year old age group particularly like the new music and variety of 
music and the humour of the presenters: the 22 to 29 age group particularly 
like Chris Moyles, Sara Cox and Vernon Kay. Whereas regular listeners are 
more likely to enjoy the presenters on Radio 1, the occasional listeners are 
more likely to rate the music. 
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A selection of the comments made by the different age groups is given below: 
 

I like listening to Trevor Nelson on Saturday, and then Westwood. I 
think they both play good music. I also enjoy Chris Moyles in the 
morning, and sometimes listen to Scott Mills. I like the chart show & 
request show too. Also Zane Lowe when I catch it is usually really good.   
– ID 889 
 
Good humour, relevant news topics and debates. Well balanced 
entertainment for all ages of listeners.  – ID 1097 
 
I enjoy the Chris Moyles show and the humour of all the different shows. 
There is a variety of music and guests that are enjoyable to listen to but 
the humour is one of the big factors that make it enjoyable.  – ID 1123 
 
I listen primarily to the evening shows. I like the exposure that it gives 
to new music and music that one does not hear in mainstream shows or 
on independent radio. The evening show with Zane Lowe is varied and 
produces and excitement and enthusiasm not found elsewhere. The late 
shows are suitably irreverent to make fun night time listening. There is 
nothing like the evening shows on independent radio, or at least stations 
available to me.   – ID 1149 
 
I love the Chris Moyles show and the Scott Mills show – Chris Moyles 
wakes me up every weekday morning and I just find him hilarious, and 
Scott Mills’ ‘Oh! What’s Occurring’ cracks me up too – I always download 
both of their podcasts.  – ID 1175 
 
The diversity of the music, it is like listening to 20 different radio 
stations, and it’s great because it is all on one station – ID 1357 
 
I listen to Radio 1 because of Chris Moyles he makes my whole family 
laugh!! It is good fun on the way to school! All my family and friends 
listen! Dom’s weather is spot on!! And I listen every morning! It is my 
dream to meet the crew!! Good work for being the first to reveal the 
charts.  – ID 1639 (12 or under) 
 
I live in America so I love the fact that Radio 1 exposes me to every 
single aspect of UK music.  And since the time difference is pretty large, 
when I usually listen, it’s usually to Colin Murray, Bobby Friction and 
Nihal, and Greg James.  I just love that it introduces me to new music 
that isn’t Jonas Brothers and Miley Cyrus.  It’s all about the music.  – ID 
2710 (13 to 17) 
 
I like listening to the DJs talk about things happening in the media and 
having a giggle about things. Chris Moyles is very funny and I love his 
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songs and on Scott Mills show I like the silly games he dose it’s very 
entertaining.  – ID 2970 (13 to 17)   
 
Scott Mills in the afternoon is absolutely amazing. It is fresh and funny 
every day and is full of new material. He is really funny and 
entertaining, and actually encourages me to switch on the radio, just to 
listen, not just as background noise. I have listened to his show for 
several years and I think it is absolutely excellent; genuine quality stuff. 
I also enjoy Colin Murray and the Live Lounge sets. Sara Cox is also 
very enjoyable. In addition, I like Gregg James, he is up and coming and 
fresh. It’s good to hear new voices.... he needs a side kick though, 
someone too bounce off! I think he should be on at a more accessible 
time.  – ID 3178 (13 to 17)  
 
The music is mostly what I listen to.  And you get to hear new music as 
soon as it’s out. The DJ’s are funny and easy to listen to not boring - ID 
3334 (13 to 17) 
 
The presenters are really good and they play a wide selection of music. 
Every morning I listen to Chris Moyles. Also the fact that adverts aren’t 
played every 2 minutes - ID 3360 (13 to 17) 
 
Wide range of programming, from light-hearted daytime chat and chart 
music, to more specialist and focussed programming in the evenings.  – 
ID 3516 (13 to 17) 
 
All the greatest personalities in one place, with the newest and best 
music. No ads, biased reporting, outside broadcasts, lack of repetition 
and a forward thinking attitude.  – ID 4667 (18 to 21) 
 
Humour, Scott Mills & Chris Moyles to some extent. The specialist shows 
when on actually cover new music well - ID 4849 (18 to 21) 
 
I like the chat and banter from the presenters, the music is good most 
of the time too. I love the Chris Moyles show - ID 4875 (18 to 21) 
 
The music: I used to listen to it daily, you know, but then Mark and Lard 
went off. Man, they were funny.  – ID 6764 (22 to 29) 
 
Current music, dialogue between the DJ’s, features (e.g. Oh, What’s 
Occurin’), Newsbeat – short but informative. The Scott Mills show and 
Breakfast with Chris Moyles.   – ID 7154 (22 to 29) 
 
Each and every show has its own positives.  However my favourite show 
is The Chris Moyles Show, it is a great way to wake up in the morning.  
Each member brings their own qualities to the show: Chris you are 
hilarious, Dave a nice bloke bit odd but nice none the less! Dom you are 
a legend!!! Aled a key part to a very successful show! Carrie very posh 
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but a great laugh!! Rach, gets a lot of stick but she takes it and it’s so 
funny. Matt Fincham = sort yourself out!! Keep up the good work!! I 
Love it!!! – ID 7180 (22 to 29) 
 
I like the DJs innovative styles and programme content – in contrast to 
other stations the DJs seem more intelligent and witty, and their sense 
of humour is more sophisticated than commercial stations. Some of the 
comedy features especially those on Scott Mills, Greg James, Sara Cox 
and Chris Moyles are really entertaining. The mix of music is fairly good. 
There is also a good regional mix among the DJs. The guests on the 
station and the interviews are in the main really good.  – ID 7336 (22 to 
29) 
 
I love the Chris Moyles breakfast show, they are all very down to earth 
and make me laugh and smile a lot! Radio 1 plays lots of excellent 
music, I particularly enjoy the Live Lounge! I find all the radio one DJs 
have an excellent sense of humour! They have brilliant guests and 
interviews as well.  – ID 7466 (22 to 29) 
 
Live Lounge, Chris Moyles, Jo Whiley, Zane Lowe, airing new music, 
allowing for non-commercial breakthrough artists, and live music shows  
- ID 7648 (22 to 29) 
 
Scott Mills’ Show is great, this is the No.1 reason I tune in to Radio 1. I 
always tune in on my way home from work and when he is covering 
breakfast I tune in then too. I also like Newsbeat at 5.45pm; I like the 
short news slots during the regular programmes and then the extended 
news on Newsbeat. Live Lounge is great too.  – ID 9044 (30 to 34) 
 
Diversity, good range of music, no adverts, good comedy, good OB 
stuff. Chris Moyles is good as well – ID 9200 (30 to 34) 
 
The DJ’s and the music make Radio 1.  Scott Cam was fantastic!  Really 
brave of Scott Mills to allow cameras into his home.  The DJ’s seem to 
get on really well and there is a real sense of camaraderie between 
them.  The different events that Radio 1 are always so well done, 
especially The Big Weekend, Ibiza, Barryoke, Newquay etc.  They were 
great to listen to and watch online.  Almost as good as being there!  - ID 
9512 (30 to 34) 

 
CONCLUSION 
 
The presenters seem to be by far the strongest element of Radio 1 with three 
quarters of the responses mentioning a particular presenter as being “what is 
particularly good about Radio 1”. A significant proportion of responses also 
mention new music and the variety of music as a positive aspect of Radio 1. 
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5.3 Question 3: What do you think is not so good about BBC 

Radio1?  
 
Total number of respondents*: 5,718 

 
Q3 Total Total 

% 

Other presenters like Edith Bowman, Greg James, Nihal  1,080 11% 
Too much / dislike of Chris Moyles   654 7% 
DJ’s 554 6% 
Scott Mills 337 4% 
Daytime programming/presenters 262 3% 
Sara Cox 201 2% 
Not enough of Chris Moyles on-air/he is good 164 2% 
Tim Westwood 115 1% 
TOTAL – PRESENTERS 3,367 36% 
Music 943 10% 
Repetitive playlist 776 8% 
Not enough music played/need more music/more 
variety/more of particular types of music 717 7% 
Urban music 109 1% 
Dance music 114 1% 
TOTAL – MUSIC 2,659 27% 
Too much talking in between programmes 395 4% 
Late night shows/ shows after 7pm 389 4% 
News 337 4% 
Lack of competitions 285 3% 
Shows at the weekends 268 3% 
Comedy 118 1% 
Feel the shows are boring/not good 93 1% 
Shows on Fridays 54 1% 
Sport 12 0% 
TOTAL – PROGRAMMES 1,951 21% 
Too many rules and regulations/bureaucracy/obligation 
to be politically correct/BBC management 226 2% 
Advertisements 154 2% 
Website/webcam/online content/podcast 71 1% 
iPlayer does not function properly 18 0% 
Others 395 4% 
Nothing is bad 709 7% 
Don’t know/not applicable 47 0% 
TOTAL NUMBER OF RESPONSES* 9,597 100% 

 
* Please note each reply may contain more than one “response” 
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When respondents think about what is not so good about Radio 1, just over a 
third of responses mention presenters, with some respondents mentioning 
specific presenters. 
 
A further quarter of responses relate to the music. One issue seems to be the 
repetition of music during the day. Responses refer to the fact that the music 
is repetitive or there needs to be a greater variety of music and suggesting 
that there needs to be a bigger play list or it should be up-dated more often. 
 
In terms of programmes, there are also references to not liking the music after 
7pm (specialist shows) and particularly on Fridays and at the weekend.  The 
schedule is seen to be weaker at the weekend in terms of music and 
presenters.  
 
Other comments relate to there being too much talk and not enough music and 
the reduction in competitions/audience participation due to there being too 
many rules and regulations and too much red tape. Also some feel that news is 
repeated too frequently (every half hour). 
 
A selection of the comments made by the different age groups is given below: 
 

I’m not keen on some of the DJs – I find Nihal for instance really annoying 
and I can’t listen to him at all! I also get annoyed when there seems to be 
a continuous repeat of songs, especially as some of them are really awful! 
There should be more variety and more new tracks played throughout the 
day.  – ID 898 
 
Very repetitive playlist with very few songs; stale and tired daytime 
schedule. – ID 913   
 
Some of those overnight specialty shows, especially late Saturday night 
aren’t my favourites.  – ID 954 
 
A little too much talking and needs a larger selection of music – ID 965  
 
The dance schedule has been scaled down a lot in the last few years and I 
feel the station is more biased towards black music despite having a 
dedicated black music station. I feel the station is catering too much at 
the moment for teenagers whilst overlooking those like me in my mid-
twenties.  – ID 997  
 
The music is my least favourite part.  Sounds stupid, but I listen for the 
banter rather than the music.  I know that the music has to suit everyone 
and I like some things but not others. I think generally they cater well for 
everyone though! And I won’t turn off because not all the music is to my 
taste – ID 1000 
 

                                                                                                                               86 
 
 

02/03/09 – BBC Trust Services for 
Younger Audiences © Dipsticks 
Research Ltd                 



 

Newsbeat presenters can make their items sound patronising to those of 
us over the age of 13 – we don’t all need to be spoken to in simplistic 
language and tone of voice. Also Scott Mills doesn’t have my full attention 
– heavily repeated songs that irritate me, and I find myself switching 
between Radio 1 and local channels to stop myself getting annoyed with 
him. I stress this isn’t every day though.  – ID 1007 
 
Even though Radio 1 claims to be for new music, throughout the day they 
play the same 15 songs from their play list from which half the acts don’t 
write, play instruments or sing live i.e. Girls Aloud, Sugababes. It is just a 
bit hypocritical – ID 1045 
 
Very repetitive!  Same old features day in day out!  Too much talking in 
the mornings and the alternative music starts too early in the evenings.  
Keep mainstream music on until at least 9.00pm weekday nights!  - ID 
1077 
 
The fact that in the evenings (except for Sundays) there is only really 
annoying dance music on and I can’t listen late on Sundays otherwise I’ll 
be late for school the next day.  – ID 1633 (12 or under) 
 
The amount of songs on the play list needs to be greater – the same 
songs are played too much. Some presenters like Jo Whiley, Zane Lowe 
and Edith Bowman. – ID 2721 (13 to17) 
 
They talk over songs sometimes. And they play some songs far too 
regularly. I once heard the same song six or seven times in the space of a 
few hours when on a long car journey.  – ID 2727 (13 to 17) 
 
There’s sometimes too much talking, e.g. Chris Moyles, when there should 
be more music – a bigger play list. Sometimes you end up listening to 
songs in the morning then exactly the same ones in the evening - ID 2771 
(13 to 17)  
 
Sometimes there’s not enough music. Too much talking, although it’s 
great to hear interviews etc. music gets on the low side – ID 2883 (13 to 
17) 
 
The play list is repetitive, should be more varied. Some DJs on for too 
long, constant ‘in jokes’ alienate those who do not listen regularly. There 
is no way of downloading shows, obviously music can’t be downloaded 
due to copyright, but an edited version of the shows should be provided 
for those who can’t listen all the time.  Overplaying jingles can get a little 
annoying! – ID 2909 13 to 17) 
 
The news being repeated every half hour in the morning, after hearing the 
same bulletin about 5 times, it gets dire to listen to. Even worse is 
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Newsbeat and being on for 15 minutes is just far too excessive and makes 
me switch over. Very boring.  – ID 4371 (18 to 21) 
 
Edith can be a little boring. And more variety of music would also be 
good, maybe even play some music that’s over a year old.  – ID 4740 (18 
to 21) 
 
I think that the shows after 7:00pm are not entertaining and often find 
myself switching radio stations.  – ID 4747 (18 to 21) 
 
FAR too many adverts played. At the moment I might as well listen to 
Capital; at least their adverts are funny. If people are going to watch 
something on BBC Three, they will find it themselves. Advertising on 
Radio 1 is not right for this kind of specialist programme. Also, Jo Whiley 
is far too sycophantic to every single guest/artist on her show. She could 
do with more of a Chris Moyles/Simon Amstell attitude to annoy less 
people.  – ID 4790 (18 to 21) 
 
Music choice. Why have so much r&b and rap stuff when you’ve got a 
whole channel 1Xtra to put that stuff on it? Un-listenable after 7 o’clock 
due to the huge amount of dance rubbish put on there.  – ID 4794 (18 to 
21) 
 
Barely listen to it anymore because the play list is so limited. I keep 
hearing the same songs over and over again and it just gets boring. 
Absolute Radio have the great idea of not one song gets repeated 
between 9 and 5 and each day, I think Radio 1 should do something 
similar. It would be great to have more music played in general and a 
greater mix of new and old.   – ID 4808 (18 to 21) 
 
Chris Moyles show is past its best and lost its sparkle. Play list is too 
narrow and it favours the same bands without giving new ones a chance – 
ID 5000 (18 to 21) 
 
Too much talking, repetition of the same songs, too many features, not 
enough music, Chris Moyles – ID 5443 (18 to 21)  
 
The Music: playing songs from a small playlist everyday is one of the most 
annoying and restrictive ideas ever. This is the main factor why a lot of 
my friends will choose to listen to local radio over Radio 1. So a little more 
variation, and a surprise here and there, would be nice.   – ID 6942 (22 to 
29) 
 
Later on into the evenings & weekend radio is not as good, poor music 
and no banter.  – ID 6968 (22 to 29) 
 
The quality of the news output; I think that it’s patronising in its delivery 
and is too quick to assume that the people listening are not very clever. 
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Also the specialist shows that are broadcast late in the night.  – ID 7202 
(22 to 29) 
 
Most evenings the music just turns in to noise. I enjoy being able to sing 
along. I would also enjoy it more if some older songs were played more 
often as well as the chart topping stuff.  – ID 7280 (22 to 29) 
 
If you don’t like the song of the moment it gets played over and over! 
Also Chris Moyles show is a bit annoying once you get past 18 years old! 
That said I used to love it when I was younger.   – ID 7358 (22 to 29) 
 
I personally do not really like Radio 1 after 7 but I like mainstream music 
so do not listen to the different music genre shows. I prefer the talk and 
banter of the daytime DJ’s but saying that I am sure that after 7 it really 
appeals to people, my boyfriend likes it then.  – ID 9337 (30 to 34) 
 

CONCLUSION 
 
When respondents think about what is not so good about Radio 1, just over a 
third of responses mention presenters, with some respondents mentioning 
specific names. 
 
A further quarter of responses relate to the music. A main issue seems to be 
the repetition of music during the day. Many responses refer to the fact that 
the music is repetitive or there needs to be a greater variety of music: there 
needs to be a bigger play list or it should be up-dated more often. 
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5.4 Question 4: In your view what makes Radio 1 different and 
stand out from other radio stations?  

 
Total number of respondents*: 5,911 

 
Q4 
 

Total Total 
% 

DJs/Presenters 1,728 17% 
Chris Moyles 765 8% 
Scott Mills 178 2% 
Sara Cox 48 0% 
Edith Bowman 17 0% 
Vernon Kay 14 0% 
TOTAL – DJs/PRESENTERS 2,750 27% 
Music 2,304 23% 
No advertisements 1,602 16% 
Good/diverse range of programmes 1,089 11% 
It’s funny/comedy 691 7% 
Specialist shows/events 438 4% 
Regular guests/ talk shows/interviews 294 3% 
Good for younger people 211 2% 
Original/innovative 204 2% 
Other artists 145 1% 
Evening/night shows 45 0% 
Weekend shows 12 0% 
Others 181 2% 
Nothing 69 1% 
Not applicable 29 0% 
TOTAL NUMBER OF RESPONSES* 10,064 100% 

 
*Please note each reply may contain more than one “response” 
 

The presenters are identified as a key point of difference by over a quarter of 
the responses. Responses mention presenters generally or specific names 
(mainly Chris Moyles but also others). 
 
The music is also identified by nearly a quarter of all responses as being one of 
the main reasons why Radio 1 stands out from other radio stations, with some 
respondents specifically identifying new or current music. 
 
A further point of difference is that Radio 1 does not have any commercials.  
 
Females and the 13 to 17 age group are more likely to state that the music 
and the humour are the key points of difference for Radio 1 compared to other 
stations. The fact that there are no commercials is relatively more important 
for the 30 to 54 age group.  
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The remaining responses mention the variety and diversity of programmes (for 
example the Live Lounge), that Radio 1 is funny and entertaining, there are 
good interviews and exclusives and that it appeals to young people. 
 
A selection of the comments made by the different age groups is given below: 
 

In general I think the DJs are in a league above any other station for 
entertainment value (with the odd exception) and I love that there are 
no adverts and when they do play new music that’s really exciting to 
me.  – ID 898 
 
No adverts, commitment to finding new music and interviewing bands.  
– ID 948 
 
Best DJ’s and music, exclusivity of events attended and the positions in 
which you can hear them from i.e. backstage, variety and introduction 
of new music – ID 960 
 
All the presenters have individual approaches to their audiences. The 
music mixture, the fact the presenters have much more time chatting 
rather than playing music compared to other radio stations.  – ID 985 
 
NO COMMERCIALS. Good DJS. Up-to-date music, none of the hideously 
repetitive old tunes played to death!  - ID 1062 
 
The DJ’s are funny and have better guests than other radio stations. – 
ID 1650 (12 or under) 
 
It makes music exciting. It is current and involves artists from all over 
the world. It also has a lot of exclusives, like new songs and information 
about bands and upcoming shows.  – ID 2774 (13 to 17) 
 
Firstly there are no adverts! It’s amazing......I just love practically every 
presenter and it is always blaring out from every room in our house 
much to my dad’s disappointment....  – ID 2802 (13 to 17) 
 
There are no long adverts like other radio stations. I think it stands out 
because of its mix of chat and music. I personally love the chats!! I 
think the balance between talk and music is fine. I don’t know why 
people complain!  - ID 3023 (13 to 17) 
 
How it promotes new music and has dedicated nights to different genres 
– Friday night – dance music. Saturday night is 1 Xtra. There’s always 
something for everyone. Has some brilliant presenters and has great 
things like Live Lounge and all the events they do like Radio 1 presents 
and all the festivals and shizz.  – ID 3179 (13 to 17) 
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What makes Radio 1 different is that it is for Young People in the UK. 
They don’t play music from the 80’s to keep older people happy – which 
is pretty rare!  - ID 3362 (13 to 17) 
 
No adverts and no product placement, which is a very good feature. It’s 
also less pop orientated and has a lot of specialisation.  – ID 3752 (13 to 
17) 
 
The station is relevant to a wide audience range, is well produced and 
thankfully cuts out the adverts and cheese which ails commercial radio 
stations.  – ID 4664 (18 to 21) 
 
Quality of presenters a lot better, and jingles and generally a whole lot 
more professional. Better music and links to the music industry in terms 
of interviews etc.  – ID 4668 (18 to 21) 
 
High standard of presenters, focus on new and upcoming artists as well 
as playing some great songs.  – ID 4827 (18 to 21) 
 
Knowledgeable DJ’s who provide good humour, good music or both. 
Spotting good DJ’s throughout Britain (or maybe just England) & 
bringing them into the Radio 1 fold. Solid dedication of the DJ’s to the 
music they play & listeners. Showing this in there interaction with the 
listener on air & online.  Festivals – ID 6873 (22 to 29) 
 
Radio 1 is simply bigger and more far-reaching than the local stations. 
The DJs are better, and the guests and features are better (wider range, 
guests are more open to the Radio 1 DJs – more chatty and fun, less 
plug-plug-plug!). I prefer Radio 1 over the other BBC stations because 
of the aim at a younger audience.  – ID 7289 (22 to 29) 
 
Speech content, no commercials, UK Top 40 being the official chart, 
reputation, the ability/resources to interact with the audience so well.  – 
ID 8018 (22 to 29) 
 
No adverts and always entertaining DJs with the biggest celeb guests.  – 
ID 9244 (30 to 34) 
 
Moyles, Mills to be honest. Also the variation in music and the events 
that are put on, Big Weekend etc.  – ID 9556 (30 to 34) 
 

CONCLUSION 
 
The key factor which make Radio 1 stand out from other radio stations is the 
presenters.  In addition, playing new music is a factor in distinctiveness as well 
as the fact that the station does not have any commercials. 
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5.5 Question 5: Radio 1 is meant to provide a range of new 
music. How well do you think Radio 1 does this? 

 
Total number of respondents*: 5,920 

 
Q5 
 

Total Total 
% 

Does very well 4,398 56% 
Good coverage of the new music 873 11% 
Like particular programme/artist/show 651 8% 
Music for everyone/variety/mixing 424 5% 
TOTAL – POSITIVE 6,346 80% 
More of rock/others/playlist 250 3% 
OK now – not as good as earlier/over the years 218 3% 
It is mostly Urban (Black music, R&B, Hip Hop and Rap) 
and very little Rock, Indie/Alternative and Dance  117 1% 
Don’t like too much new music/more oldies  69 1% 
Better than others 47 1% 
Not bad 42 1% 
Too much Indie 41 1% 
TOTAL – NEUTRAL 784 11% 
Not very well/ could be better 325 4% 
Repetitive 255 3% 
TOTAL – NEGATIVE 580 7% 
Others 74 1% 
Don’t listen/Not sure 47 1% 
Don’t Know/Not applicable 29 0% 
TOTAL NUMBER OF RESPONSES* 7,860 100% 

 
*Please note each reply may contain more than one “response” 

 
The majority of responses seem to indicate that Radio 1 does provide a range 
of new music and this is done well. Females, and respondents in the age group 
of 17 and under, particularly feel this is done well. Also regular listeners are 
more inclined to think Radio 1 provides a range of new music. 
 
However, some respondents feel that this is done during the specialist evening 
programmes rather than during daytime programming. 
 

In the evening, amazingly well, but during the daytime, hardly at all. 
More new music and variety during the day please!  - ID 898 
 
I think Radio 1 does this well because you have different DJ’s doing 
different kinds of genres of music.  – ID 905 
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Depends on which bands are ‘flavour of the moment’, some new acts get 
extreme amounts of airplay, while others seem excluded.  – ID 913 
 
I enjoy listening to Huw’s show during the week whilst I’m at home, 
helps me find new bands that I like, so I’d say that this is done 
brilliantly.  – ID 957 
 
There is a range of new music but from a limited number of bands. Also 
by the time a single is released the listening public are generally sick to 
death of the track... overplayed!  - ID 990 
 
Very well. I’m not much into Westwood and his music but he does a 
great show and I will listen if I’m driving. Zane Lowe is amazing, honest 
and is always finding new bands. Other DJ’s do too. I remember Edith 
having Vampire Weekend as her record of the week months before they 
became popular.  – ID 1044 
 
During the day it does not do very well, with the already mentioned 15 
song play list, but starting with Zane there are some good new music 
shows after 7 each night – ID 1045 
 
Fantastic – loving Zane’s show. What a variety! I’ve got into quite a few 
artists listening to his show.  – ID 1062 
 
Not well during main stream. DJ’s tend to have a ‘Record of the week’ 
but that may not be a new artist. Only during your late evening shows 
do new artists get the chance to air their music. Saying that a lot of air 
time is given to up and coming bands during this time – ID 1076 
 
It is excellent. The new music is well introduced and I have heard about 
many new bands and groups I would otherwise not have known about.  
– ID 1659 (12 or under) 
 
It’s awesome.  Radio 1 opened up my music world.  And I’ve always 
been a well-rounded music listener but Colin Murray and In New Music 
We Trust has shown me some really awesome new stuff.  It’s really 
awesome.  – ID 2710 (13 to 17) 
 
I think it provides a good range of new Indie and guitar music, however 
there’s very little new R&B, pop or dance music in the day, at least 
before it goes onto the playlist or if it’s by an already known band or 
artist.  – ID 2721 (13 to 17) 
 
Quite well, although I don’t feel it is spread evenly throughout the day – 
mostly it is just during the evenings, when more people are watching 
TV.  – ID 2774 (13 to 17) 
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Well, especially with Zane Lowe and Huw Stevens. Sometimes, tracks 
are played too much – ID 2856 (13 to 17) 
 
I think it does it very well; Jo Whiley (Sara Cox at the moment) has 
some great new music features, as does the Edith Bowman programme. 
There is a lot of variance, and even if I don’t usually like the music, I 
listen anyway as I do not want to miss any chat or banter later in the 
show.  The Zane Lowe show too champions new music acts, and again, 
even if I am not a big fan of the music per say, I will listen as they have 
a good range and taste of music on Radio 1 throughout the day.   – ID 
4865 (18 to 21) 
 
Very well. Love how it does this because it doesn’t shove it down your 
throat but slowly introduces you to new talent, but provides more if you 
wanted it. Love the specialist shows as well. Means you really can make 
the most of your time to listen to what you want to hear.  iPlayer is 
INVALUABLE too by the way.  – ID 4943 (18 to 21)  
 
Really well; not only are there numerous ‘in new music we trust’ shows 
across the schedule covering a broad range of genres, new music also 
features in the regular shows and a lot of the artists that I am now a fan 
of were originally featured as new artists in the weekday programmes. 
E.g Santogold, Red Light Company, Ladyhawke.  – ID 5229 (18 to 21) 
 
Almost to excess, as mentioned above, the emphasis is playing new 
music rather than whether or not it’s any good. Radio 1 does a better 
job with the fringe music and the non-mainstream side of things than I 
think it has ever done in the past, and the quality of the DJs at that end 
of the spectrum really delivers. However, on the pop end of things, I 
just try to avoid it.  – ID 6859 (22 to 29) 
 
It’s def a good range, daytime and afternoon-wise it caters for the 
masses and if you fancy something a bit different the night time shows 
have that too.  – ID 6937 (22 to 29) 
 
It does it well with a fantastic range of specialist shows across the week, 
as well as knowledgeable DJs throughout the daytime. Zane Lowe, 
particularly is a great listen for introducing new music to the audience.  
– ID 7249 (22 to 29) 
 
Very well, but at the wrong times.  Put new music in with presenters like 
Scott Mills and Chris Moyles and you will have the perfect combination!  
- ID 7926 (22 to 29) 
 
It does provide a range of new music but sometimes there seems to be 
too much ‘black’ music – there is a separate station for people who like 
this type of music. Also not all other types of new music is given a 
chance.   – ID 9593 (30 to34) 
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As only listen during the day, tend to get exposed to chart music or 
music that is expected to enter the charts, so don’t get really new 
cutting edge bands. However I do know that more of this is played in 
the evenings – ID 10346 (35 to 54) 

 
CONCLUSION 
 
The majority of responses seem to indicate that Radio 1 does provide a range 
of new music and this is done well, often with specific reference to certain 
shows such as Zane Lowe, Huw Stevens and Colin Murray.  
 
However some respondents feel that this is done during the evening, more 
specialist programmes, rather than during daytime programming and some 
would appreciate more new music during the day. 
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5.6 Question 6: Radio 1 is meant to provide a platform for new 
and emerging musical artists from the UK. How well do you 
think Radio 1 does this? 

 
Total number of respondents*: 5,549 

 
Q6 
 

Total Total 
% 

Very well 3,855 63% 
On the Zane Lowe programme 434 7% 
On the Jo Whiley programme 393 6% 
Only in the evening programmes 338 6% 
Specialist shows do this well 61 1% 
On the Sara Cox programme 12 0% 
TOTAL – POSITIVE 5,093 83% 
Others 97 2% 
Does not do it well 516 8% 
Not sure/don’t know 436 7% 
TOTAL NUMBER OF RESPONSES* 6,142 100% 

 
* Please note each reply may contain more than one “response” 
 

The majority of responses indicate that Radio 1 does provide a platform for 
new and emerging musical artists from the UK very well. 
 
As with the previous question about new music, a proportion of responses 
indicate that this is done not so much during the week daytime but more so 
during the evening and at the weekends, particularly on the specialist shows. 
 
Some responses mention specific DJ’s programmes where they think there is a 
platform for new and emerging artists, for example the Zane Lowe programme 
and the Live Lounge. There were also a few comments that this is perhaps not 
done so well since the loss of John Peel. 
 
The under 12 age group and regular listeners are more likely to say that Radio 
1 does provide a platform for new and emerging artists from the UK well. The 
22 to 29 age group are more likely to mention Zane Lowe or Jo Whiley as 
provide a platform for new UK artists. 
 
A selection of the comments made by the different age groups is given below: 
 

I think the only way it does this is through Zane Lowe’s show & Trevor 
Nelson, but doesn’t really do it through any of the other shows.  – ID 
869 
 
On the evening very well, but during the daytime not so much. There 
should be a feature slot in each show for an evening presenter to bring a 
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track to daytime, kind of like the weekend track that gets picked by one 
DJ and played out on all other weekend shows.  – ID 870 
 
Not very well. Radio 1 supports established artists which is great 
because it means good music, however, I never hear new music on 
daytime shows only ever on Zane Lowe’s or night time shows.  – ID 892 
 
Again, there’s been no concerted attempt to have a high profile 
presenter like Peel who ‘everyone’ has heard of to champion new music. 
New music can be for everyone.  – ID 909 
 
Amazingly, I have heard so much new music by listening to Zane Lowe 
and Colin Murray. I love them!  - ID 985 
 
Depends which show really; Zane Lowe, Colin Murray, Steve Lamacq, Jo 
Whiley, Mary Anne Hobbs do a very, very good job. The daytime and 
weekend shows not so much. It would be nice to hear something new 
that wasn’t from an already established artist once in a while. -  ID 1066 
 
It provides ample opportunity for new bands to come in and do sessions 
and also talk with people like Zane Lowe and Colin Murray – ID 1138 
 
Not being a new and emerging musical artist or having any real 
experience in that area, I have no idea how well it actually works. 
However, the introduction of ‘In New Music We Trust’ seems to have 
been a success, tied in with Radio 1’s live gigs I would imagine the 
staging platform for new artists that have into the radar of the DJs is 
pretty successful. As Mr Walsh was keen to stress on the Chris Moyles 
show the other day... all it takes is one person to really believe in you.  
– ID 1156 
 
I think that new music is represented very well on Radio 1. This tends to 
be in the evenings and overnight, which is probably the best place to try 
out new artists.  – ID 1196 
 
They’re doing the best they can. But it’s hard cos people want to hear 
music from artists they know. But I think Radio 1 is doing the best they 
can – ID 2724 (13 to 17) 
 
Extremely well. At most festivals there is an ‘Introducing Stage’ and 
recordings are often played on Radio 1. However, I think that most new 
music is often played late at night, where the audience levels are 
dramatically lower than at other times of the day. – ID 2774 (13 to 17) 
 
Very well, the Live Lounge and interviews improve it by introducing the 
artists as people rather than just their songs.  – ID 2851 (13 to 17) 
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Radio 1 does this very well. A close friend of mine makes his own music 
– experimental type of stuff and he’s only 16 and has had a couple of 
tracks played and since then he’s been making progress and is playing a 
few more gigs and hopefully things will go from there.  – ID 3019 (13 
to17) 
 
I think it does this well – if you’re a member of a standard indie band. 
Radio 1 ignores emerging talent from many other genres.  – ID 4593 
(18 to 21) 
 
I have a friend who every month will make me a CD of great new bands 
that he has heard of, mostly through the internet and from 6 music. 
Very, very rarely do I hear any of these on Radio 1, even in the evening. 
I think if you are a British band, who went to public school, have floppy 
hair and wears skinny jeans (or you are white, have a  southern accent 
and wear trainers and sing about lemons) then you have a good chance 
of Jo Whiley playing you on her show and telling the world how 
‘AMAZING!’ you are, otherwise no.  – ID 4621 (18 to 21) 
 
Generally quite good and have heard about a lot of new bands but 
sometimes they talk about bands as if they are new but which have 
been around a while.    – ID 4624 (18 to 21) 
 
Radio 1 mostly covers new and emerging artists well although I would 
like to see more coverage of pop and dance artists instead of mainly just 
rock/indie acts.  – ID 4664 (18 to 21) 
 
There are certain shows in the evening that provide the perfect 
introduction into the music industry for new bands and artists, these not 
only are great shows to listen to but also are a fantastic way to hear 
how music is evolving and to be kept up to date on the very latest 
artists to break into the music scene. The shows on Radio 1 are fantastic 
at providing this ‘platform’ for new artists.  – ID 4862 (18 to 21) 
 
It does more than the commercial stations. You also have the bonus of 
live and local stations to feed in the talent.  – ID 6731 (22 to 29) 
 
Could do better. R1 needs to break more artists in other areas other 
than band/singer-songwriter based music.   – ID 6737 (22 to 29) 
 
I think it works hard at this with even some local bands from my area 
getting air play.  However the time and shows to which airplay is given 
seems to be only after 7 at night.  – ID 7121 (22 to 29) 
 
Ok but generally limited to a few shows only, most of the breakfast & 
drive home shows is based only on chart music.  – ID 9085 (30 to 34) 
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It does this enough after 7pm generally. I choose not to listen to that so 
much – which is fine by me – although occasionally Zane has some 
great shows (esp. the recent ones where a whole album is played in full, 
no interruptions).  – ID 9096 (30 to34) 
 
Again, thru Zane and Colin’s shows there is a wide range of new music 
played from various artists and with the Wednesday midnight slots for 
Vic you can hear the new artists in Scotland which works well when you 
hear their songs filtering thru into the main daytime shows over a 
couple of weeks  - ID  9264 (30 to 34) 

 
CONCLUSION 
 
The majority of responses indicate that Radio 1 does provide a platform for 
new and emerging musical artists from the UK very well, particularly in shows 
like the Zane Lowe and Jo Whiley programmes. 
 
A proportion of responses indicate that this is done not so much during the 
week daytime, but more so during the evening and at the weekends and on 
the specialist shows. 
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5.7 Question 7: How well do you think Radio 1 covers and plays 
live music? For example, think about live music sessions 
such as those from the Live Lounge and events such as 
Radio 1’s Big Weekend.  

 
Total number of respondents*: 5,762 
 
Q7 
 

Total Total 
% 

Covers very well 3,208 39% 
Like Live Lounge 3,014 37% 
Like Big Weekend 1,003 12% 
Like a particular artist 347 4% 
Like a particular programme 130 2% 
Like Zane Lowe 45 0% 
TOTAL - POSITIVE 7,747 94% 
Need more/could be better 228 3% 
Not so good 59 1% 
TOTAL - NEGATIVE 287 4% 
Others 79 1% 
Don’t know/Not applicable 52 1% 
TOTAL NUMBER OF RESPONSES* 8,165 100% 

 
* Please note each reply may contain more than one “response” 
 

There seems to be a strong feeling that this is done well, with particular 
reference to the Live Lounge and the Big Weekends. There is strong appeal for 
the live music coverage across all demographic groups. 
 
A selection of the comments made by the different age groups is given below: 
 

Very well, Big Weekends and Live Lounge get some great live music, 
and the summer festival coverage is immense – ID 867 
 
The Live Lounge is ace as you feel as if you are there because the music 
is so raw and fresh. The Big Weekends are great as it gives us a chance 
to see all the bands we love and hear the music live - ID 949 
 
I love the live music that Radio 1 do. The Big Weekend is great. The live 
gigs are amazing. Watching them on the red button is great.  – ID 951 
 
All live coverage gets full marks for me, though sometimes I just wish I 
could hear the whole thing uninterrupted like with Zane’s legends show.  
– ID 958 
 
The Live Lounge is fab! It gives a platform to lesser known bands and 
highlights the talent of better known bands.  – ID 990 
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Good but how many events this year have been in the South East? 
Come to Birmingham sometime, or even better Nuneaton. - ID 1006 
 
These were the highlights of my listening experience this year, although 
I prefer to stay at home and listen/watch them rather than go out to 
gigs. They are very entertaining and fulfilling especially Vernon’s and 
Chris’ input. - ID 1012 
 
The Live Lounge is great; shows how magic people’s voices are. The Big 
Weekend is also great, the BBC being able to attract the best stars. I 
have never been but I believe that at the weekends the DJs are always 
accessible and willing to sign and pose for photos.   – ID 1044 
 
I love the Live Lounge, especially the cover track. The Big Weekends are 
really good but wish I could get tickets one year! The concerts put on by 
big bands are a really big coup for the station, and a good chance to 
hear bands that there’s little chance of getting tickets for.  – ID 1055 
 
I enjoy the Live Lounge; it’s good to hear artists I enjoy live as well as 
hearing them do something different. I don’t really like the Big Weekend 
coverage, if I am not at a live event I don’t really like to listen to it on 
the radio - ID 1091 
 
I think the live music coverage is good, because it is always good quality 
sound recordings and well edited - ID 1655 (12 or under) 
 
I love Live Lounge.  And I love the fact that they play live music on the 
shows.  It’s so awesome to see a different side of a certain band that 
you don’t usually see all the time. OH and the festival and concert 
coverage is awesome. – ID 2710 (13 to 17) 
 
I say – bring them on! Live radio sessions is a great chance to hear how 
artist/band actually sound in concert for example. Live Lounge & Big 
Weekend are great events, but a bit more variety would be a good 
thing, I mean, usually Live Lounge covers mostly pop music, how about 
some unsigned or experimental music? – ID 2723 (13 to 17)   
 
Live Lounge is one of my favourite features of Radio 1, as it gives a 
chance for artists to show their skills without hiding behind amplifiers. It 
also gives artists the opportunity to show their appreciation for other 
kinds of music. Radio 1’s Big Weekend is also excellent, and as the 
tickets are free it doesn’t feel elitist because it is purely down to chance 
if you get a ticket. I like listening to the live sessions from Maida Vale 
studios, but I don’t feel these are given enough advertisement 
beforehand.  – ID 2774 (13 to 17) 
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This is one thing (of many) I really enjoy about Radio 1, I love the Live 
Lounge and I only get to hear it very rarely because of school. I wish it 
was on when I could hear it or perhaps if Chris Moyles or Scott Mills 
played more repeats from the Live Lounge that would be cool!  - ID 
2865 (13 to 17) 
 
Pretty well - the Live Lounge is good but the problem is that it’s on in 
the daytime when people are at school; therefore I only really hear it in 
the holidays. Other shows do repeat songs from the Live Lounge but 
maybe not enough. The Big Weekend is a really good thing and the 
coverage was good, the coverage is also good for other festivals like 
Glastonbury.   – ID 3396 (13 to 17) 
 
I went to Radio 1’s Big Weekend and it was amazing; all of the big 
summer festivals are covered and there are also a lot of gigs put on by 
Radio 1 so I think they cover live music very, very well  - ID 3468 (13 to 
17) 
 
When an event is covered it’s usually covered well, but what’s the point 
in buying the rights to a major festival like Download (with 80,000 
visitors), when all that’s broadcast is an hour long highlights show at 
late night later in the week? Surely it would be better to allow a rival 
station with a higher level of commitment to such music to use the 
broadcast rights in a better way?   – ID 4593 (18 to 21) 
 
The Live Lounge is quite entertaining, it is often nice to see a different 
side of bands and have acoustic sets of their choice (I’m assuming) and 
it does give a more personal touch. Still quite middle of the road in 
terms of bands playing though.  Radio 1’s Big Weekend does give me a 
good reason to listen to the station for a while depending on who’s 
playing. Same goes for any coverage of other major festival.  – ID 4594 
(18 to 21) 

 
Better than any other station or platform in the UK without a doubt. I 
feel, however, that the Big Weekend is restrictive as it only takes place 
in one location a year. I much preferred the One Big Sunday events as it 
gave more locations the chance to see the presenters, artists and live 
music. I think it’s only fair more people have the chance to benefit from 
Radio 1 Live.  – ID 6567 (22 to 29) 
 
Very well. Live Lounge is really good and different but some great stuff 
comes out of it. I like things like the Big Weekend less, because I feel 
that listening to something like that on the radio is just kind of 
annoying. The vocal quality of many of the singers on there is pretty 
poor sometimes, and if you’re watching it I guess it’s probably quite 
good, but on the radio it basically sounds terrible. I tend to switch off 
when events like that are on, they just aren’t listenable. – ID 6848 (22 
to 29)   
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I enjoy these events however I often get bored of the constant 
promotion and ‘bigging up’ of these events in the weeks (and months!!!) 
before they happen. – ID 7400 (22 to 29) 
 
Amazing! One of the best parts of Radio 1, and an aspect that people 
seem to forget a lot, is all the additional live projects that it does. 
Especially the festivals, and the Live Lounge is incredible! I think people 
take it for advantage...but if Radio 1 didn’t do it, where else would we 
hear our favourite artists being so experimental!  - ID 8024 (22 to 29) 

  
CONCLUSION 
 
There seems to be a strong feeling that Radio 1 covers and plays live music 
very well. This is done well with particular reference to the Live Lounge and the 
Big Weekends.  
 
Some respondents comment that they aren’t able to hear the Live Lounge as it 
is on during the day and they would like to be able to listen.  
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5.8 Question 8: What do you think of Radio 1’s Newsbeat 
programmes and news bulletins?     

 
Total number of respondents*: 5,845 

 
Q8 
 

Total Total 
% 

Good 3,542 39% 
Informative 1,428 15% 
Short and to the point/precise 1,151 12% 
Like Dom/Dominic Burn 665 7% 
Newsreaders/ presenters are good 187 2% 
Easy to understand 171 2% 
Like Carrie Davis 143 2% 
Very detailed 81 1% 
TOTAL – POSITIVE 7,368 80% 
Sometimes patronising /simplistic/ talking down 551 6% 
Repetitive/too frequent 301 3% 
Not easy to understand 11 0% 
Some newsreaders talk too fast 2 0% 
Do not like the news/very bad 477 5% 
TOTAL – NEGATIVE 1,342 14% 
Don’t know/Do not listen 539 6% 
TOTAL NUMBER OF RESPONSES* 9,249 100% 

 
*Please note each reply may contain more than one “response” 
 

The majority of respondents seem to like the Newsbeat programmes and 
bulletins. They are seen as informative and to the point. The presenter Dom 
and to a lesser extent Carrie, also seem to be well liked. 
 
While the 13 to 17 age group think the Newsbeat programmes are very good, 
those aged over 22 are more likely to feel that the tone of Newsbeat is a little 
too simplistic and patronising, as if talking down to the listeners. 
 
Also there is a feeling from some that the bulletins are too frequent and that 
they should be on the hour rather than every half hour. Also there are some 
comments that the 15 minute bulletin is too long. 
 
A selection of the comments made by the different age groups is given below: 
 

They are good, entertaining, short and to the point. They keep me 
informed too.  – ID 862 
 
Good and precise. I’m not keen on the longer bulletins at lunchtime etc. 
as I listen for the music and entertainment; news is not my main 
interest when it comes to listening to the radio.  – ID 898 
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Brilliant. The way they interact with the DJ’s and are part of the team on 
Moyles and Mills is brilliant. The news is very distinctive with the 
background music. Sounds good. – ID 955 
 
They are a great way of keeping up with the day’s events. They give a 
good overview. I also like the mix of the 5 minute and 15 minute 
programmes and bulletins; it means that you get a little more 
information and stops the Radio 1 news from being merely superficial.  – 
ID 990 
 
Just right,  there are perhaps a few too many but the actual thing is 
good and tells me what I want/need to know, it’s just a bit annoying to 
hear it 2/3 times on the way to work  - ID 1000 
 
Super – to the point and entertaining (if news could be that is).  Far 
prefer to catch up on the news via Radio 1 than watch a drawn out 
boring session on the telly. – ID 1003 
 
I think the hourly slot is great, but not so keen on the 15 minute slot. 
Too long, if I was that desperate to hear an in depth news I could tune 
into a news station.  – ID 1010 
 
They are good as they cover a lot and it’s not too quick so that you miss 
things but you don’t get bored!  - ID 1630 (12 or under) 
 
I think it is great. Not only does it allow me to know about important 
issues but it helps me to understand as a 10 year old about everything 
that happens in the world!  - ID 1639 (12 or under) 
 
I think these are very well done. The news bulletins are just the right 
length so they give the information without taking too long about it. The 
45 minutes Newsbeat is also good because it gives a more thorough 
report of the news.  – ID 2728 (13 to 17) 
 
I think they are sufficient and succinct so that they provide enough 
information without encroaching on the music. They also keep me 
informed and up to date with the current world news.  – ID 2774 (13 to 
17) 
 
I don’t really like the afternoon Newsbeat programme and sometimes 
switch over if I listen at that time. The lunchtime Newsbeat is good 
though. I think there are too many Newsbeats in the morning or they 
are too long, however I think that Dom and Carrie are excellent 
additions to the Chris Moyles show so you can’t really get rid of them.  – 
ID 2818 (13 to 17)  
 

                                                                                                                               106 
 
 

02/03/09 – BBC Trust Services for 
Younger Audiences © Dipsticks 
Research Ltd                 



 

Newsbeat takes an interesting approach to broadcasting the news, in 
that it keeps things short to prevent loss of interest and tries to make 
the news more exciting.  However I think it can be a little patronising 
and overly simplified. Your audience is not as stupid as you think. I want 
to be kept up to date with serious news. I also hate the way Chris 
Moyles thinks it is acceptable to interrupt news bulletins. It is ridiculous.  
– ID 3178 (13 to 17) 
 
Far too simplistic and I find it offensive that you think young people 
need the news dumbed-down for them. Also far too celebrity orientated. 
I usually switch off when Newsbeat comes on because I can’t stand the 
repetition either.  – ID 4599 (18 to 21) 
 
They are quite good for young people who may not quite yet understand 
the full complexities of the world around them! However, if you are 
relatively news-savvy and in the 16-24 demo you would probably think 
they were quite dumbed-down. It also is sometimes read in quite a 
patronising manner!  - ID 4611 (18 to 21) 
 
Too often but the 15 minute bulletins are good. Sometimes they dumb 
them down a bit though. Generally good coverage for young people 
though – ID 4668 (18 to 21) 
 
I think Newsbeat is good and the first bulletin centres on the top news 
item of that day. Maybe it could not dumb-down the listeners, as not all 
the listeners are 15 years old. I likes the updates every half hour and 
the extended versions. Dominic Burn is my favourite newsreader!  - ID 
4703 (18 to 21) 
 
Very informative but like Radio 1 they aren’t afraid to have a laugh at 
the same time. Dom & Carrie are fantastic at the weather and any 
reports because as well as giving the information they also have a laugh 
and it is clear to see they enjoy what they do. – ID 4747 (18 to 21) 
 
I think that they are good; although they could go into a little more 
depth and cover a few less entertainment stories, which I think aren’t 
very important... (I think Dominic Burn’s weather in the Chris Moyles 
Show is spot on...)  - ID 4891 (18 to 21) 
 
Very salient but sometimes the news speaks down to intelligent young 
people. Could do with engaging more with the opinion of young people 
on crucial topics.   – ID 6737 (22 to 29) 
 
Very informative. To be honest, I don’t really go out of my way to watch 
the News on TV but I listen to Newsbeat during the Scott Mills show on 
my way back from work every night. I like the way you include a light-
hearted feature in the news now and again so it’s not all doom and 
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gloom. I must say though – Dominic Burn is the best 
newsreader....possibly in the world! He’s so funny.  – ID 6748 (22 to 29) 
 
Good – sometimes they sound a little bit condescending – like as young 
people we might be a bit stupid, but in general very informative and 
interesting without ever being boring.  – ID 6841 (22 to 29) 
 
The first time you hear it, it is quite informative and always good at 
explaining what is actually happening in the world. BUT after the third 
time of hearing it very boring news is played too much – ID 6895 (22 to 
29)   
 
Dom is AMAZING!! Newsbeat is good to have a snapshot of what is 
going on in the world. If I want to find out more about anything that 
they’ve mentioned I’ll use either Radio 4/5 or bbc.co.uk/news.  – ID 
7831 (22 to 29) 
 
Great. I like the mix of music over the news but at 30 I feel it is aimed 
at a younger audience, i.e. people half my age. Five Live is better for 
me.  – ID 9046 (30 to 34) 
 
They are too young for my liking, but suit the station and its young 
audience. If I want proper news, I would not choose Radio 1. ID 9074 – 
(30 to 34) 
 
Great, they get to the point, professional when they need to be, but also 
get the humour of the more silly news or obviously thick news.  Great 
especially with Dom in the morning – ID 9087 (30 to 34) 

 
CONCLUSION 
 
The majority of respondents seem to like the Newsbeat programmes and other 
news bulletins which are seen as informative and to the point. The news 
presenters Dom and Carrie also seem to be well liked, however older 
respondents find the style of news somewhat patronising. 
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5.9 Question 9: Radio 1 aims to keep young people informed 
and provide advice on a range of issues relevant to young 
people. This is done through the weekly show The Surgery 
with Kelly Osbourne as well as special events and features. 
Recent examples include The Alcohol Experiment and The 
Exam Helpline. How well do you think Radio 1 does this?  

 
Total number of respondents*: 5,354 

 
Q9 
 

Total Total 
% 

The topics and advice are helpful/informative 3,082 50% 
The Alcohol Experiment was good 436 7% 
The Surgery show is good 370 6% 
Aled is good 294 5% 
The Exam Helpline was very helpful 79 1% 
Like the special events and features 39 1% 
TOTAL – POSITIVE 4,300 70% 
Kelly Osborne is not good 550 9% 
Programmes are very late/should be earlier 107 2% 
Not good/could be better 68 1% 
More special features on varied issues required 9 0% 
TOTAL – NEGATIVE 734 12% 
Don’t know/not listened/not applicable 986 16% 
Don’t listen to The Surgery 93 2% 
Others 51 1% 
TOTAL NUMBER OF RESPONSES* 6,164 100% 

 
*Please note each reply may contain more than one “response” 

 
Of those that are familiar with and have listened to The Surgery and special 
events and features, the responses seem to be largely positive with 
respondents finding the topics and advice very helpful. The Alcohol Experiment 
and The Surgery are specifically mentioned.  
 
There appears to be greater appeal for this aspect of programming amongst 
the under 22 age group. While the older respondents see these programmes 
as being of benefit and as being well done, they do not feel the programmes 
are as relevant to them. 
 
Some respondents, in particular males and the 18 to 21 age group, seem to 
prefer Aled as a presenter compared to Kelly Osbourne.  
 
Also some of the younger respondents would like to listen but The Surgery and 
other programmes are on too late for them.  
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A selection of the comments made by the different age groups is given below: 
 

I think The Surgery is excellent because you have experts and useful 
numbers/websites so very well.  – ID 856 
 
Aled is good on this show and The Alcohol Experiment and Exam 
Helpline proved a point and gave good advice. – ID 858 
 
I think it’s good that Radio 1 addresses serious issues.  However I didn’t 
hear much about the findings about The Alcohol Experiment.  It was like 
you heard about the experiment in progress but no final conclusions.  – 
ID 959 
 
The Surgery covers a wide subject of issues affecting more than just 
young people. Also the regular mentioning of the number people can call 
for help outside of The Surgery programme is helpful for those who need 
it.  – ID 985 
 
As a teacher I’ve noticed that the children certainly discuss the issues 
raised. I’m impressed that issues are raised sensitively yet candidly. It 
gives a forum for teachers and parents to continue with discussions 
raised on Radio 1.  – ID 990 
 
Listening to the start of The Alcohol Experiment alone could have given 
the wrong message, however as the weeks continued, the aim of the 
experiment became apparent and the true image of drinking was really 
well bought across to the listener. – ID 993 
 
I think Radio 1 does this very well because young people feel that they 
have somebody to talk to if they can’t talk to their family or friends 
about things, which is good. It also helps them understand things.  – ID 
1053 
 
I think it’s good but, again, I don’t really get to listen to The Surgery 
because it’s on so late on a Sunday evening.  – ID 1633 (12 or under) 
 
I have never heard The Surgery with Kelly Osbourne, and the thing 
about The Alcohol Experiment is that if you didn’t listen everyday then 
you would miss what happened.  – ID 1638 (12 or under) 
 
I think they help young people a lot. A lot of radio stations wouldn’t care 
about helping us young kids but it’s nice to know that Radio 1 cares. The 
Surgery is really good & they can help with basically anything. It’s a 
great show for teens+. – ID 1642 (12 or under) 
 
Quite well but with things like The Alcohol Experiment they should’ve 
spent more time on the daytime shows discussing the results. It just 
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fizzled out towards the end. But more of these sorts of things need to be 
done.  – ID 2805 (13 to 17) 
 
I do not listen to The Surgery it is on late on a Sunday. I enjoyed The 
Alcohol Experiment though as it did make me think especially the calorie 
count game - ID 2813 (13 to 17) 
 
I listen to The Surgery with Kelly Osbourne every week it is really 
helpful and the mixture of texts and phone calls with the help from 
experts is an interesting and helpful way to tackle problems that some 
people find hard to talk about or are scared to talk about.  – ID 2833 
(13 to 17) 
 
The one-offs such as The Alcohol Experiment are great. The Surgery 
used to be good when hosted by Letitia and is when hosted by Aled.    – 
ID 2886 (13 to 17) 
 
The Surgery used to be an excellent show, however in recent times it 
has kind of lost its way I feel. Whenever I listen it always feels to be less 
about the issue at hand, and rather about Kelly’s anecdotal remarks 
about how she can relate to the situation. I feel that it’s an excellent 
idea, but has become a bit of a mess lately.  – ID 3452 (13 to 17) 
 
I would like to listen to The Surgery but it’s on at time that’s impossible 
to listen to because I would just like to point out who’s up between 10 
and 12 pm on a Sunday night? I’m not as I have school on Monday as 
most young people do or if not then people have work! So I think Radio 
1 could do this a bit better even if they just moved The Surgery’s time 
or put it at the same time but on a Saturday – ID 3620 (13 to 17) 
 
Kelly Osbourne comes across as someone who is slightly unqualified to 
help the young people of Britain with their various problems, but I think 
she is ok. – ID 4621 (18 to 21)  
 
I think these various informative services and features are a good idea 
and I have found past examples interesting and well thought out. I’d 
possibly like to see material/themes from things like The Surgery 
crossing over to daytime shows more often  - ID 4664 (18 to 21) 
 
Radio 1 does this very well and always includes good topics of discussion 
and professionals to help those in need. – ID 4673 (18 to 21) 
 
Radio 1 does this well too. Last week was Careers Week, Alan Sugar was 
in to talk about careers – Someone that people would want to get advice 
from. Exam helpline is great too. Shows an awareness of your target 
audience and the needs of young people!  - ID 4699 (18 to 21) 
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I think this is a fun way of getting connected with the youth and letting 
them know the dangers of what they get up to and offer them help or 
advice if they’re wanting to quit  - ID 4717 (18 to 21) 
 
I am a little old for these features – although it doesn’t bother me 
hearing about them (although it does make me feel a little old!). – ID 
6718 (22 to 29) 
  
Shame The Surgery can’t operate like Question Time and appear at a 
different location each week to make it even more live and accessible. 
R1 could even perhaps include a GP facility before and after the show for 
people too scared to speak to their own family doctor.   – ID 6737 (22 to 
29) 
 
Again this is covered mainly in the evenings and should be integrated 
more in the day shows as various intervals, to hit a wider audience.  – 
ID 6740 (22 to 29) 
 
Think features like this deals with serious issues in an approachable and 
friendly manner – ID 6751 (22 to 29) 
 
It’s ok, but I think The Surgery needs another time slot. Sunday night is 
Dance Anthems night! I still can’t believe you axed Dance Anthems for 
that Kelly Osbourne person. That’s why I don’t listen to R1 any more on 
Sunday nights.  – ID 6769 (22 to 29) 
 
Really well, found The Alcohol Experiment really interesting but only 
really heard about it through Chris Moyles as don’t usually listen to The 
Surgery. When I do listen to it, there is always good info and if I felt I 
needed to ask something I would do so without any hesitation.  – ID 
6926 (22 to29) 
 
The Sunday Surgery is fantastic, very informative and covers a great 
range of issues, this is very important for youths as I think they would 
not get the information if it wasn’t on the show. Because it is presented 
with a young team and by a youth related station, it gives youths the 
sense that it’s not un-cool to discuss such issues! – ID 7547 (22 to 29) 
 
Anything like this is good; the Alcohol thing worked, but please get your 
presenters to stop talking about getting pissed and going ‘down the pub’ 
so much. Glamorising alcohol has an effect on the younger audience. – 
ID 9077 (30 to 34) 
 
Very well, Radio 1’s special features and events cover a wide range of 
subjects and issues and they are always things that effect the everyday 
person  - ID 9099 (30 to 34) 
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It covers issues which are related to young people.  Not sure if it really 
stretches to people in their 30s though.  Unfortunately I do not listen to 
The Surgery as I cannot quite take Kelly Osbourne seriously as someone 
who can advise me (no offence).  – ID 9131 (30 to 34) 

 
CONCLUSION 

 
Responses about The Surgery and special events and features are largely 
positive, with respondents finding the topics and advice very helpful. The 
Alcohol Experiment and The Surgery are specifically mentioned. Choice of 
presenter appears to be of concern to some primarily amongst males and 
those aged 18 to 21. 
 
There appears to be greater appeal for this aspect of programming amongst 
the under 22 age group. While the older respondents see these programmes 
as being of benefit and as being well done, they do not feel the programmes 
are as relevant to them. 
 
Also some of the younger respondents would like to listen but The Surgery and 
other programmes are on too late for them. 
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5.10 Question 10: What do you think about Radio 1’s website 
and podcasts?   

 
Total number of respondents*: 5,641 

 
Q10 
 

Total Total 
% 

Website/podcast are good/excellent 4,453 63% 
Chris Moyles/Scott Mills/Sara Cox/other DJs are good 763 11% 
OK 239 3% 
Informative 217 3% 
TOTAL – POSITIVE 5,672 80% 
Should be easier to navigate 288 4% 
More needed 280 4% 
Not good 71 1% 
Need to be updated 62 1% 
Don’t like the new look 31 0% 
Repetitive 5 0% 
TOTAL – NEGATIVE 737 10% 
Others 65 1% 
Don’t use them/don’t know/not applicable 635 9% 
TOTAL NUMBER OF RESPONSES* 7,109 100% 

 
* Please note each reply may contain more than one “response” 

 
Generally both the website and the podcasts are well liked and valued by 
respondents. Some of the older respondents feel the website could be easier to 
navigate. 
 
A selection of the comments made by the different age groups is given below: 
 

They’re great! If you missed anything or want to hear it again you just 
go on the website or download a free podcast – what more could you 
want?  - ID 853 
 
Very good! Especially with event specific sites and big photo’s 
etc...podcasts are ok...but would be great to see some of the specialist 
show’s having podcasts!  - ID 915 
 
Good – in fact I have set up to have Chris’s weekly podcasts downloaded 
every week for a catch up on the bits of his show I miss – ID 1003 
 
Podcasts are brilliant, one of the better uses of the licence fee. Websites 
getting better, the recent overhaul seems positive.  – ID 1029 
Good website, I like the ‘Now playing’ feature, and the listen again 
aspect is very good.  – ID 1107 
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I think they are really good. I think the podcasts would be better if they 
had music on them but they are very good. The website is really good 
but it takes longer to load on my computer than most websites. It is 
easy to find what you are looking for.  – ID 1211 
 
I love the website & its layout. The podcasts are clear & accessible. I 
download at least 4 each week because I love to listen to the shows’ 
best bits.  – ID 1642 (12 or under) 
 
Radio 1 podcasts are very good. I download the Chris Moyles weekly and 
the Scott Mills daily and really enjoy listening to them. The website is 
also very good although some presenters’ pages are very bare and could 
do with being more exciting.  – ID 2972 (13 to17) 
 
Radio 1’s website is easy to navigate and I subscribe to Chris Moyles, 
Scott Mills and the documentary podcasts. They are produced really well 
- ID 3076 (13 to 17) 
 
Radio 1’s website is clear, professional, modern and easy to use, and so 
are the podcasts.  – ID 3362 (13 to 17) 
 
Very easy to find my way around and informative to an extent. Would 
like the Live Lounges to be available to listen to/watch for longer.  – ID 
4721 (18 to 21)  
 
The podcasts are great, however the pages for each show on the 
website could be updated as they are the same as before the whole BBC 
site was updated and they have just been put into the new site  - ID 
5527 (18 to 21) 
 
I sometimes find the website hard to use. It would be helpful if there 
was a search bar that just searches Radio 1 website.  – ID 6844 (22 to 
29) 
 
Website a little hard to navigate; too many pages but a good level of 
content.  Have had problems trying to listen again in the past.  Also had 
issues trying to download a podcast so haven’t bothered since, although 
I would do if it worked and was simple to do.  – ID 7234 (22 to 29) 
 
Love the podcasts!!!! Best bits of Chris Moyles and Scott Mills daily are 
the best! Would like a podcast of the Friday Night Floor Fillers, the 
Golden Hour and the Wonder Years though.  – ID 7260 (22 to 29) 
 
The new website is good, although sometimes the ‘listen again’ function 
for certain shows doesn’t work which can be quite annoying. I think 
there should be a link to the message boards on the main page; I’ve 
found it hard to locate. The playlist should also have an archive for 
people to look at. Obviously the current one should be the one 
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immediately opened, but it would be great to have a box with old 
playlist dates for us to click on and see what was making the airwaves 
on Radio 1 back in the day.  – ID 7338 (22 to 29) 
 
Website has some really good features and I love the podcasts but the 
site is quite hard to navigate, would quite like to just go straight to the 
DJ pages - ID 7884 (22 to 29) 
 
Generally good; better track listings for each show would be great along 
with perhaps some sort of linking to band websites or relevant sites as 
per the BBC news site does. Enabling listeners to access and explore 
even more music.  – ID 8170 (22 to 29) 
 
Looks ok but considering the station is about music and artists, its 
primary focus being on the DJs and personalities of the station could be 
adjusted. There’s no archive – would be great to see all 
interviews/sessions etc of one artist. Podcasts – only use the Chris 
Moyles one.  – ID 9265 (30 to 34) 
 
Very good, though would be helpful to have track listings so I can find 
out the artist and title of a song I liked if I’ve missed the DJ announcing 
it.  – ID 9655 (30 to 34) 

 
CONCLUSION 

 
Generally both the website and the podcasts are well liked and valued by 
respondents. The only issue appears to be that the website could be made 
easier to use. 
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5.11 Question 11: Is there anything else you want to tell us 
about Radio 1?   

 
Total number of respondents*: 4,523 

 
Q11 
 

Total Total 
% 

Chris Moyles is good/give him more time 1,285 25% 
Good DJs like Lowe, Nick Grimshaw, Jo Whiley, etc 379 7% 
Scott Mills is good 315 6% 
Sara Cox is good 77 1% 
TOTAL  - LIKE PRESENTERS 2,056 39% 
   
Radio 1 does a very good job 1,452 28% 
Range of music is good 46 1% 
Dom’s weather is accurate 43 1% 
Special shows and live events are great/organize more  41 1% 
TOTAL – POSITIVE 3,638 70% 
   
Would like to hear more variety of music/more music 196 4% 
Don’t like specific DJs 190 3% 
Daytime programming needs to be improved 126 2% 
Radio 1 is not good/can do more 126 2% 
Bring back competitions 78 2% 
Music played is not very good/ repetitive 39 1% 
Don’t want the rules and regulations 25 0% 
TOTAL – NEGATIVE 780 14% 
   
Others 119 2% 
No/nothing else 607 12% 
Don’t know/not applicable/don’t listen 32 1% 
TOTAL NUMBER OF RESPONSES* 5,176 100% 

 
*Please note each reply may contain more than one “response” 

 
Over two thirds of the responses to this question were positive and within 
these, over half referred to specific presenters who are liked. However, the 
consultation was heavily promoted on the Chris Moyles show and therefore 
responses are likely to be biased towards listeners to the Chris Moyles 
programme. 
 
Females and the 13 to 17 year old age group seem to particularly feel that 
Radio 1 does a very good job and females also seem more likely to rate Chris 
Moyles as a presenter. The 13 to 17 year old age group seem most satisfied 
with the music and the station generally. 
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Only a small proportion of responses were negative, of which a third related to 
the need for less repetitive music or more music variety. Males seem to be 
more likely to be critical of the music variety and state that they feel Radio 1 
could be improved. 
 
A selection of the comments made by the different age groups is given below: 

 
Get more radio talent like Moyles and less airhead TV presenters. Keep 
promoting new music and get a proper high profile replacement for Peel 
and back him/her to the hilt so everyone of all ages knows where they 
can hear new and groundbreaking music.  – ID 909 
 
I would like to say that all the DJ’s deserve a big hug, they all do a fab 
job and I can put the station on any time of day and there is something 
that will appeal to me about the DJ’s. – ID 965 
 
Generally I think Radio 1 is great, this is mainly because I love listening 
to Chris Moyles every morning. The only annoyance is the special gigs 
not being fairly distributed over the UK so that we’re all invited.  – ID 
992 
 
Chris Moyles is the best show on Radio 1 and second to that would 
probably be Sarah Cox. Although I didn’t think I would like a huge 
amount of talking I prefer it to listening to any music on his show. The 
show actually makes me laugh out loud. – ID 1008 
 
It is really good and I don’t think much could be improved.  – ID 1636 
(12 or under) 
 
Generally Radio 1 is a brilliant station to listen to and I like most aspects 
of what they do.  – ID 3104 (13 to 17) 
 
It’s awesome!! I genuinely don’t know what I’d do without it!! I do think 
that you shouldn’t play the same song more than twice in a day though, 
especially in the holidays, cause it is during the school holidays when I 
listen all day and I get SOOOO SICK of some songs!!! These are songs 
which I loved at the beginning but by the end I haaaate!  - ID 2831 (13 
to 17) 
 
No not really, (: except it’s amazing, love Chris Moyles, Scott Mills and 
Live Lounge the most. Keep releasing Radio 1’s Live Lounge albums, 
they are so good (: - ID 2869 (13 to 17) 
  
I love the Chris Moyles Show. And WHY was the missing word feature 
removed? IT’S NOT A COMPETITION. I’m never disappointed when I 
listen to the Chris Moyles show, but this morning I was, due to the 
missing word feature not being on the radio this morning. Waste of my 
licence fee. I am extremely pleased with The Chris Moyles Show podcast 
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but I do wish there was more of them. The Chris Moyles show team are 
very good at their job and Dom is spot on. - ID 2932 (13 to 17) 
 
Overall, I see it as the world’s best station, easily and without question. 
Although I find some of the weekend shows to be less than what I’d 
expect from Radio 1, it doesn’t take away from the fact that it is simply 
the best.  – ID 3452 (13 to 17) 
 
I think the BBC has received some undeserved criticism recently, and 
everybody has forgotten how great and varied its services are. I think 
Radio 1 is brilliant – keep up the good work!   - ID 4863 (18 to 21) 
 
It’s great....full stop! Oh wait actually; I also think Vernon Kay & the 
chart show are done really well with the right balance of music & good 
chats! Keep doing what you’re doing, it’s super-duper – ID 4688 (18 to 
21)  
 
Just maybe a bit more music variety is needed during the day – not so 
mainstream music. Some DJs actual opinions of music – it is quite dull 
to hear that it is all good – they must play some artists/songs they don’t 
like, so why not say it and reasons why? Don’t play ‘good’ new tunes to 
death.  – ID 4701 (18 to 21) 
 
It is annoying that there are such strict regulations on the ‘non 
competitions’ that Chris Moyles does, for example the Missing Word 
Game and everyone knows that it isn’t a competition and no one cares if 
there is a prize or not but still they are told not to do the competition. 
Apart from that, I love Radio 1 and think it’s amazing – ID 4731 (18 to 
21) 
 
Good station in general – just needs to be less centred around itself and 
look at what’s going on around the globe both musically and socially. 
Also please stop hiring ‘celebrities’ to host shows in order to boost 
figures. It smacks of desperation.   – ID 6737 (22 to 29) 
 
Don’t change too much; you are doing a good job it is interesting and 
fun to listen to all the shows (except The Surgery). I like the fact that 
you have split the evenings that you broadcast dance music and RnB, 
which is great.   – ID 6949 (22 to 29) 
  
Best station on the radio, just stop employing TV presenters as opposed 
to DJ’s. Other than Mills and Moyles, there is no actual DJ’s that are 
innovating and doing interesting things, they are just voices between 
the records; Radio 1 can be about more than this.  Greg James seems to 
be doing a good job on early breakfast.  – ID 7008 (22 to 29) 
 
Over all, I think Radio 1 is brilliant. It is constantly evolving to cater for 
its ever expanding listeners – both national and international. It would 
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be interesting to know how many people from Britain listen to shows 
from others countries, as clearly, Radio 1 is loved across the globe, 
which is no mean feat. It continues to offer music for all tastes. Just 
needs a better range of songs during the day – or give the DJ more 
control over what songs they can play.  – ID 8152 (22 to 29) 
 
It definitely would get me listening more if there was less emphasis on 
chart music and I guess the John Peel approach to music would be a 
tremendous leap forward in my opinion.  – ID 9042 (30 to 34) 
 
Bring back dance anthems and put Judge Jules back on a Saturday night 
– they were the only two shows I would listen to, unless Mark and Lard 
and Mayo were back but that is a different story. I feel too old for Radio 
1, but too young for Radio 2, and ILR is shocking and getting worse i.e. 
going semi national and even more bland. Auntie Beeb needs to offer 
something for the 25 to 35 year olds, I know it was lowered in 1993 just 
before Beerling was taken retired but where do I go for radio that plays 
stuff I like and doesn’t patronise me?   - ID 9046 (30 to 34) 
 
Generally the daytime shows are all good. I’m not so keen on the late 
evening/early morning but then that’s not a problem. Variety is good. As 
far as I’m concerned, the balance is about right.  – ID 9096 (30 to 34) 
 
Absolutely fantastic: I am totally hooked. Love waking up to Moyles 
everyday and going home with Mills. Fantastic best radio station ever – 
ID 9142 (30 to 34) 

 
CONCLUSION 

 
Over two thirds of the responses to this question were positive and within 
these, over half referred to specific DJs who are liked.  
 
Only a small proportion of responses were negative, of which a third related to 
the need for less repetitive music or more music variety. 
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SECTION 6 – BBC RADIO 1Xtra 

 

 

 

1Xtra is meant to provide the best black music, with an emphasis 
on covering live music and supporting new UK artists. 1Xtra is 

also meant to provide news, documentaries and discussion 
programmes that are relevant to its target audience – 15-24 

year olds, particularly those from ethnic minorities. 
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6 MAIN REPORT – BBC 1Xtra 
 
6.1 Question 1: How often do you listen to 1Xtra? 

 
Total number of respondents*: 341 

 
Q1 
 

Total Total 
% 

Regularly 116 34% 
Occasionally 69 20% 
Never 156 46% 
TOTAL NUMBER OF RESPONSES* 341 100% 
 

* Please note each reply may contain more than one “response” 
 

34% of respondents listen regularly, 20% occasionally and 46% say they 
never listen to 1Xtra.  
 
The 18 to 21 age group and the Black Caribbean ethnic group are more likely 
to be regular listeners to 1Xtra. 
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6.2 Question 2: What do you think is particularly good about 
1Xtra? 
 
Total number of respondents*: 184 

 
Q2 
 

Total Total 
% 

Music - range of music genres 84 28% 
Black music 21 7% 
Music - new tunes/rotation of play lists/play songs that 
were not released as singles 16 5% 
The Drum and Bass shows 13 4% 
Distinctive music not played on other stations 11 4% 
Underground music 8 3% 
Music - live concerts 6 2% 
Urban music 6 2% 
Excellent mix of music 5 2% 
TOTAL - MUSIC 170 57% 
Range of DJs 33 11% 
Dev and Trevor Nelson show 6 2% 
Westwood/ Ace and Vis 4 2% 
TOTAL - PRESENTERS 43 15% 
News/excellent talk shows/guests from abroad as well as 
UK/latest updates 25 8% 
Breakfast show 6 2% 
Gives exposure to new talent 9 3% 
Integration with the website 5 2% 
Others 17 6% 
Do not like it 16 5% 
Was great previously/now OK 5 2% 
Do not listen it /Do not know/ Not applicable 8 2% 
TOTAL NUMBER OF RESPONSES* 304 100% 

 
* Please note each reply may contain more than one “response” 

 
The music appears to be the strongest/most liked element of 1Xtra. 
Respondents seem to like the broad spectrum of music – all types of black 
music, all genres and the music variety. Regular listeners to 1Xtra in particular 
like the music on the station. 
 
Respondents seem to particularly like the Drum and Bass shows, Urban music 
and new artists; males are more likely to like the Drum and Bass shows. 
Respondents also like the DJs. A selection of the comments made by the 
different age groups is given below: 
 

                                                                                                                               123 
 
 

02/03/09 – BBC Trust Services for 
Younger Audiences © Dipsticks 
Research Ltd                 



 

The huge range of music genres and the experience of the DJs that play 
the music.  – ID 834 
 
The variety of 'underground' music that they play, not just during the 
early hours, but also throughout the day. Although there isn't a great 
deal of music that wouldn't be or isn't played on BBC1, it's still a better 
variation, in my opinion.  – ID 836  
 
Excellent mix of new and old school black music. I live Newcastle and we 
rarely get black music artists up here so it's one of the only ways to 
keep up with what’s new, especially on the dancehall and soca scene. I 
use listen again every day.  – ID 839 
 
It's black music. Not Urban. It's real, the DJ's are honest and real, and 
the general attitude is fun and inclusive. I think it has done wonders for 
the UK music industry and has created a stable platform and a new 
supportive culture for UK music (often neglected and side-lined). Also, 
being online, the integration with the website and other online material 
is second to none. 1Xtra makes me proud to be British and the 
educational aspects of some talks / shows is relevant and engaging.  – 
ID 843 
 
The DJ's they are entertaining and always remember to play all types of 
black music i.e. British, American etc.  – ID 845 
 
The specialist shows don't stick to the play list and play songs that 
weren’t released as singles. And the play list itself. The A, B and C 
rotation levels is a great idea.  – ID 2680 (13 to 17) 
 
It attempts to broadcast legally and reliably the sort of music that would 
only usually come from a pirate station.  – ID 4563 (18 to 21) 
 
They play a lot of UK music and cover all spectrum of black music.  – ID 
4566 (18 to 21) 
 
Its dedication to UK black music and particularly the live acts that get 
featured on Home Grown with Ras Kwame and Mistajam... also the DJs 
are entertaining e.g. Ace and Vis  - ID 4576 (18 to 21) 
 
The DJ line-up is amazing; the m1xshow's are very good, playing the 
latest and greatest black music first! Coverage for UK artists.  – ID 4585 
(18 to 21) 
 
The fact wherever you are in the UK you are able to listen to upfront and 
credible black music. Before 1Xtra this was limited to late night Radio 1 
nationwide or if you lived in a big city pirate radio. It has also provided a 
platform for UK artists’ music to reach a larger audience.  – ID 4587 (18 
to 21) 
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That it calls itself a 'black music' station instead of 'urban'. That I get to 
hear music that other radio stations don't play - especially during the 
day UK music representation is good sounds slick and professional  - ID 
6708 (22 to 29) 
 
The evening and weekend shows, which have tended to give airtime to 
DJs and styles of music that have often been under-represented in the 
mainstream media. Rosters of DJs dedicated Drum N Bass, Hip Hop and 
Dancehall, along with the excellent Basement Show were a breath of 
fresh air when 1Xtra was launched.   – ID 6711 (22 to 29) 
 
Variety of shows aimed at music inspired by the ethnic communities of 
the United Kingdom.  Great and spreading diversity and could help in 
the promotion of other cultures and music.  – ID 6715 (22 to 29) 
 
Variety, music you wouldn't hear anywhere else during the daytime and 
at night, warm tone, funny as hell DJs (Ace and Vis), amazing website  - 
ID 6716 (22 to 29) 
 
Versatility of shows, presenters, DJ's and their DJ’ing skills. The RnB 
shows Ronnie Herel & DJ B, Hip Semtex, Cameo Target & DJQ...I also 
like the fact that they come across more cutting edge and original than 
other stations  - ID 6717 (22 to 29) 
 
The DNB shows are excellent, especially Bailey who is an excellent 
presenter. The breakfast show is also great, much better than the one 
on Radio 1. No big ego ruining it for everyone - ID 6762 (22 to 29) 
 
It is one of a kind in terms of being a legitimate and legal radio station 
that serves as an avenue for 'black/urban' music of all kinds that is not 
always mainstream, to be available to a wide and diverse audience and 
makes no apologies for that.   – ID 9024 (30 to 34) 
 
The mix shows and un-interrupted music. Less talk, more music. News 
tailored to the listeners’ interests. Variety of music that simply isn't 
available elsewhere. Vibrant presenters that the listeners can relate to 
more.  – ID 10145 (35 to 54) 

 
CONCLUSION 

 
The music appears to be the strongest/most liked element of 1Xtra. 
Respondents seem to like the broad spectrum of music – all types of black 
music, all genres and the music variety. Respondents seem to particularly like 
the Drum and Bass shows, Urban music and new artists as well as the DJs. 
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6.3  Question 3: What do you think is not so good about 1Xtra?  

 
Total number of respondents*: 176 

 
Q3 Total Total 

% 

Negative reaction to the phrase "new black music" 41 20% 
Not enough shows for Drum and Bass/Hip Hop/ Rap/ 
Garage 25 12% 
Limited reach - not broadcast on FM 22 11% 
Too much Trevor Nelson and Westwood songs/no DJ 
Flight 17 8% 
Gets repetitive sometimes 15 7% 
Inappropriate schedule of programmes in early hours/ 
late night/daytime 12 6% 
DJs not good/ too much talking 9 4% 
Quality of the output/sound/streaming 8 4% 
Do not like it as  a whole  8 4% 
Not enough live sessions/ based in London not around 
UK 6 3% 
Lack of better news coverage and general discussion 6 3% 
Should focus more on underground music 5 2% 
Others 12 6% 
Nothing 22 10% 
TOTAL NUMBER OF RESPONSES* 208 100% 

 
* Please note each reply may contain more than one “response” 

 
The main issue regarding 1Xtra is that around a fifth of respondents seem to 
dislike the way the station is meant to play “black music”.  Comments are 
made that not all producers of and listeners to this music are black. Drum and 
Bass is not necessarily made by and listened to by black people.  
  
Other main comments are that there should be more Drum and Bass – this is 
voiced mainly by the 18 to 21 age group. Also the station should be on FM and 
not only on a digital channel and that DJ Flight should return to the station.  
 
A selection of the comments made by the different age groups is given below: 

 
I like the music don’t get me wrong I’m a pirate DJ myself I play dnb 
and a bit of dubstep ... I hate the way 1Xtra is branded for 'Black 
People' and label it , and I quote 'Black Music' if you said music for 
White people there would be outrage !! It’s a joke to be honest I know 
many people who have the same views.– ID 833 
 
The fact that the music gets called 'black music'…not all 

                                                                                                                               126 
 
 

02/03/09 – BBC Trust Services for 
Younger Audiences © Dipsticks 
Research Ltd                 



 

producers/listeners of the music are 'black'. I personally find this very 
annoying and I have seen many other people with similar views. It’s not 
that the station is pro black, but I get the feeling that the controllers 
think that only people of black origin listen to the music on the station. 
You've even called it black music on question 4 below.  – ID 2684 (13 to 
17) 
 
It’s not available on normal radios- like in cars: that’s rubbish.  – ID 
3550 (13 to 17) 
 
I feel there should be more Drum and Bass and at more reasonable 
times. Say for example on a Sunday afternoon! I think this should be 
done because dnb is one of the most popular styles of underground 
music.  – ID 4563 (18 to 21) 
 
Please stop saying 'black music' blah blah 'black music'! How is drum 
and bass black music? Can you imagine the outrage if Radio 1 or 
another radio station playing indy/emo music (a predominantly white 
genre) started putting slogans like 'the home of white music!' ????  - ID 
4564 (18 to 21) 
 
The way it’s labelled as black music, it’s not. I don’t see how it can be 
justified either as drum and bass has just as many white listeners and 
producers as black ones, and I imagine the 1Xtra show is the same. - ID 
4565 (18 to 21) 
 
Not available on FM. Would loooooove that would make so many people 
happy. Very hard to get it working consistently on the internet.  – ID 
4574 (18 to 21)  
 
You are drifting towards how kiss just play rnb, you used to be all about 
playing different types of music….there’s a lack of dnb and things on 
there now....it gets referred to regularly as black music, I’m white and I 
listen to it…..is that not racist?? More drum and bass needed - ID 4584 
(18 to 21) 
 
That it's only on digital and I can't listen via FM radio.  It means I can't 
listen to it as often as I would like, or at the time when I most need the 
radio such as travelling.  – ID 5429 (18 to 21) 
 
What gives 1Xtra the right to brand their music as 'New Black Music’? I 
understand that the genres they play are predominantly performed by 
'Black' artists, but can you imagine if you tuned into a folk-music station 
- which on the whole is predominantly performed by 'white' musicians - 
imagine you tune into that and hear 'new white music'. Imagine the 
outcry there would be.   – ID 6683 (22 to 29) 
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The fact that they refer everything to black music when not every artist 
or listener is.  I’m not racist in the slightest but why can't they just call 
it urban music?  - ID 6690 (22 to 29) 
 
The recent shift towards more commercially viable music. Namely, the 
axing of DJs such as Rodney P & Skitz, Flight, L Double and Blakey in 
favour of 'celebrity' presenters like Westwood & Trevor Nelson - who 
already have long established slots on Radio 1. This change in direction 
appears to me to contradict the very principles I believed the station to 
be founded upon.  – ID 6711 (22 to 29) 
 
The over emphasise on 'black music', this can alienate some listeners 
from a traditionally white background, also the station plays music from 
Indian cultures, such as the Punjabi hit squad show, which is not black 
culture? – ID 6715 (22 to29) 
 
The need to refer to it as 'The Station for Black Music' - why do you 
need to give it a colour? It's not as if Indie Music is openly expressed as 
'White Music' - it's almost as if you’re trying to discriminate - that does 
no favours. Why not just enjoy the music for what it mainly is - rap and 
r n b.  – ID 9020 (30 to 34) 
 
Repetitive play lists, news every hour, chatting in the afternoons, aimed 
for a wider audience, lost good DJs and replaced with mainstream Radio 
1 DJ's. – ID 9025 (30 to 34)  
 

CONCLUSION 
 

The main issue about 1Xtra is that just over a fifth of respondents seem to 
dislike the way the station is meant to play “new black music”. Comments are 
made that not all producers of and listeners to this music are black. Drum and 
Bass is not necessarily made by and listened to by black people.  
 
Other main comments are that there should be more Drum and Bass, the 
station should be on FM and not only on a digital channel and that DJ Flight 
should return to the station. 
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6.4 Question 4: 1Xtra is meant to provide a range of music not 
heard elsewhere. How well do you think 1Xtra does this?  
 
Total number of respondents*: 174 

 
Q4 
 

Total Total 
% 

Yes, it does a good job/better than other mainstream 
stations 123 49% 
Covers the gap in the market/music not heard elsewhere 22 9% 
Wide range of music - grime, garage, funky house, drum 
and bass, etc 19 7% 
Only Pirate stations are better than 1Xtra 7 3% 
TOTAL POSITIVE 171 68% 
More variety is needed/Many music genres not played by 
1Xtra/lot more unheard “black music” could be played 
(e.g. African, French) 19 7% 
Bad/poor job/other stations are better 12 5% 
It’s not any different from other stations/music can be 
heard elsewhere like R’n’B and Hip Hop (on Choice FM) 11 4% 
TOTAL NEGATIVE 42 16% 
The term 'black' music is wrong/feels racist 17 7% 
Others 12 5% 
Not applicable/Don't know/Not sure 11 4% 
TOTAL NUMBER OF RESPONSES* 253 100% 

 
* Please note each reply may contain more than one “response” 
 

Generally respondents seem to think 1Xtra does provide a range of music, not 
heard elsewhere, reasonably well. Over two thirds of responses indicate that 
the station is fulfilling this objective. Females and regular listeners are more 
likely to agree that the station does this well. 
 
There is some feeling amongst a relatively small proportion of the responses 
that a lot more unheard “black music” could be played (e.g. African, French) 
and that some of the music played  - especially during the day -  is more 
mainstream and can be heard elsewhere such as R’n’B and Hip Hop (on Choice 
FM).  
 
A selection of the comments made by the different age groups is given below: 
 

It definitely covers a gap in the market - I can't think of any other 
significant station that puts out the same kind of output.  – ID 834 
 
It does it better than any other 'mainstream' radio station, but I don't 
agree that it plays 'music not heard elsewhere'. It plays a wide variety 
of music that isn't played elsewhere as often as it is on 1Xtra.  – ID 836 
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1Xtra is doing well to provide a wide range of black music that is not 
heard anywhere else. The exclusives and the genres of music are 
excellent. – ID 841   
 
The specialist shows meet these criteria very well and the daytime 
shows have a healthy mix of music not heard elsewhere and chart 
topping singles.  – ID 2680 (13 to 17)  
 
Very well, the only other place you could probably hear these genres is 
on a pirate radio station, it’s good that a mainstream radio station is 
doing this.  – ID 4564 (18 to 21) 
 
I think this is done effectively. However, black music is supposed to 
incorporate all elements of 'black' music. I feel that 1Xtra doesn't give 
enough time to African music.  – ID 4575 (18 to 21) 
 
Very well, although I don't have a clue what you mean by the term 
'black music'. If you're referring to 'urban music' I guess we could call it, 
I think pretty much every genre you try to represent showcases the 
latest stuff (although not drum & bass anymore since DJs were axed) 
which you might not hear elsewhere. For hip-hop I’m always checking 
out Bailey’s show for what to be playing in the clubs. – ID 4586 (18 to 
21) 
 
Very well, I think that one 1Xtra represents the music it plays better 
than any other station. It also has quality presenters who are passionate 
about the music they play.  – ID 6692 (22 to 29) 
 
Very well. It’s defo the best service for black music except pirate 
stations. The good thing is that it feels a lot more professional than 
pirate radio but I'd really like 1Xtra to invite the best pirate DJs onto the 
station to do guest shows. You would get so many people to tune in for 
that as some DJs have a big following in the underground community – 
ID 6701 (22 to 29) 
 
Very, very well....there's no other legal radio that plays as much bass 
line and grime as 1Xtra. Plus certain shows like DJ Q's, Benji B and DJ B, 
there's nothing like them on others stations…..not as good anyway  - ID 
6717 (22 to 29) 
 
Very well: it has a very diverse range of genres, mixing current music 
with old and new very successfully.  – ID 9024 (30 to 34) 
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CONCLUSION 
 

Generally respondents feel that 1Xtra does provide a range of music not heard 
elsewhere reasonably well. Over two thirds of responses indicate that the 
station is fulfilling this objective. 
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6.5 Question 5: 1Xtra is meant to provide a platform for new 
musical artists from the UK. How well do you think 1Xtra does 
this? 
 
Total number of respondents*: 165 

 
Q5 
 

Total Total 
% 

Very well/good/better than others 109 49% 
1Xtra is doing a good job in certain programmes/ 
specialist shows (specific programmes/names 
mentioned) 19 9% 
1Xtra provides a wide range of music/music not heard 
elsewhere 10 4% 
New artistes in only certain genres are played/all genres 
are not covered 6 3% 
TOTAL POSITIVE 144 65% 
Not very well/could do more/needs to do better 31 13% 
Need more focus on UK music/local talent from whole of 
UK  14 6% 
Currently focus is more on established artists (well 
known in their field), although they are not mainstream 6 3% 
TOTAL NEGATIVE 51 22% 
Others 9 4% 
Not applicable/Don't know/Not sure 19 9% 
TOTAL NUMBER OF RESPONSES* 223 100% 

 
* Please note each reply may contain more than one “response” 

 
Nearly two thirds of responses indicate that 1Xtra is providing a platform for 
new musical artists from the UK: regular 1Xtra listeners and the 13 to 17 age 
group are more likely to agree. However, some feel this happens only on 
specialist shows and some feel it is providing a platform for new musical artists 
from the UK but only for specific genres - for example Hip Hop and Grime but 
not for Dancehall music. 
 
Nearly one quarter of the responses indicate that more could be done to 
provide a platform for these artists on 1Xtra. 
 
A selection of the comments made by the different age groups is given below: 
 

1Xtra provides a good range of music from new and unheard artists, it 
gives the artists a chance to shine and it lets the audience attention to 
new artists that are trying to make a break.  – ID 841 
 
Well, the D&B shows play a lot of unsigned music. This is really good.  – 
ID 846 
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I think 1Xtra showcases new UK talent beautifully. 1Xtra really gives 
artists an opportunity to be heard - ID 2682 (13 to 17) 
 
It does it pretty well, but sometimes the station only promotes new 
artists in certain genres. Grime, for example, has its own show 
dedicated to new talent. I have not seen a show for a genre like Drum 
and Bass that does the same.  – ID 2684 (13 to 17) 
 
Could be better; staying in touch with the community would probably 
help this, as well as encouraging DJs to play unreleased or newly 
released songs that aren’t from mainstream producers.  – ID 4565 (18 
to 21) 
 
There used to be a Sunday night programme that I feel could be 
brought back to do this. A bit like a 1Xtra version of Live Lounge and 
Jools Holland – ID 4570 (18 to 21) 
 
Very well. Gives a play list to the likes of roll deep, kano, wiley, boy 
better know and so on who don’t get play list on the likes of Kiss 100. 
Plus you give artists like NY, Ghetto, Bashy a chance to perform at 
events and live broadcasts and so on.  – ID 4579 (18 to 21) 
 
It is quite good, for example I sometimes hear Ras Kwame play stuff 
people have sent in themselves.  – ID 4581 (18 to 21) 
 
It definitely has done this for UK hip hop and grime artists however 
among some genres e.g. dancehall and soca music UK artists hardly 
ever get airtime.  – ID 4587 (18 to 21) 
 
Very well, there are lots of opportunities for UK artists to get their music 
played by the station. 1Xtra is almost like a legal pirate station 
sometimes, i.e., playing fresh UK artists.  – ID 6692 (22 to 29) 
 
Extremely well. Since listening I have heard the likes of Sway, Bashy, 
MC Dubs etc...who I hadn't heard of through other stations such as 
Radio 1 which I listen to in the car. UK acts are definitely being 
presented and exposed on 1Xtra and opens the door to new 
opportunities. Especially with the ‘Home Grown’ session.  – ID 6704 
 
Very well: Sunday night's 'Home Grown' programme is essential 
listening, and has introduced me to several artists which now feature in 
my own CD collection  - ID 10142 (35 to 54) 
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CONCLUSION 
 

Nearly two thirds of responses indicate that 1Xtra is providing a platform for 
new musical artists from the UK. As an example, the Home Grown programme 
is specifically mentioned by some respondents. 
 
However some feel this happens only on specialist shows and some feel it is 
providing a platform for new musical artists from the UK but only for specific 
genres  - for example Hip Hop and Grime but not for Dancehall music. 
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6.6 Question 6: How well do you think 1Xtra covers and plays 
live music, including events? 
 
Total number of respondents*: 159 

 
Q6 
 

Total Total 
% 

1Xtra has done well/very good/excellent job/better than 
others 86 39% 
Live shows/events are good (Specific programmes/ 
events mentioned) 26 12% 
OK/average 17 8% 
Good coverage of live shows/events  11 5% 
Opportunity/platform is provided for local talent/new 
artists 2 1% 
TOTAL POSITIVE 142 65% 
Needs to improve/more live shows and events/more 
variety needed 13 6% 
More coverage required/coverage is mostly London 
based  12 5% 
Not too well/badly/poor 6 3% 
TOTAL NEGATIVE 31 14% 
Never heard/not heard many live events on 1Xtra 16 7% 
Not enough publicity/better promotion of shows and 
events needed 6 3% 
Others 7 3% 
Don't know/not sure/not applicable 18 8% 
TOTAL NUMBER OF RESPONSES* 220 100% 

 
* Please note each reply may contain more than one “response” 

 
Approximately two thirds of responses think 1Xtra covers and plays live music, 
including events, very well or fairly well. The Black Caribbean ethnic group and 
regular listeners to 1Xtra were more likely to think this was done well. 
 
Of those who felt it was not done well, it was mentioned that the coverage of 
live music and/or events was felt to be too London biased, that more variety 
was needed, as well as having more events and live music covered generally. 
 
A selection of the comments made by the different age groups is given below: 
 

1Xtra's events are amazing, I was in Ayia Napa and I had a wicked night 
with thanks to the 1Xtra crew for providing a hype night and had 
everybody dancing. 1Xtra know how to work a crowd. As for the covers 
and live music I think it’s good to just hear that artists want to do shows 
and 1Xtra can attend and get the latest.  – ID 841 
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Fairly well in comparison to other national and local music radio stations.  
– ID 2680 (13 to 17) 
 
I have heard a couple of live events on 1Xtra and I thought that the 
coverage of Jay-Z at Glastonbury was good but the station does need 
more coverage of live events - even if they are just short clips.  – ID 
2684 (13 to 17) 
 
Excellent, I thought the 1Xtra loves Carnival was well covered and 
including the after party, wish I was there :( - ID 4562 (18 to 21) 
 
Live acoustic sessions are good; very impressed with the true tiger show 
a year or 2 ago.  – ID 4579 (18 to 21) 
 
Very good although to be honest there doesn't seem to be enough 
advertising of all the events 1Xtra supports because sometimes an event 
will come and go and I don't hear about it until it's already gone  - ID 
6701 (22 to 29) 
 
Recent coverage of the festivals and live events over the summer has 
been good.  – ID 6715 (22 to 29) 
 
Quite well, not enough drum and bass since 1Xtra Bass stopped, 1Xtra 
live was amazing - ID 6716 (22 to 29) 
 
Have heard a few live gigs, but they should get out more, publicise the 
great work they do and bring new and established artists to regional 
venues.  – ID 8565 (22 to29) 
 
I think it broadcasts a good amount of live music and events. Not much 
happens regularly outside of London though.... Promotion of events 
could be better as it is not always possible to listen to the station to find 
out what is going on.  – ID 9024 (30 to 34) 

 
CONCLUSION 

 
Approximately two thirds of responses think 1Xtra covers and plays live music, 
including events, very well or fairly well.  
 
Of those who felt it was not done well, it was mentioned that the coverage of 
live music and/or events was felt to be too London biased, that more variety 
was needed, as well as having more events and live music covered generally. 

                                                                                                                               136 
 
 

02/03/09 – BBC Trust Services for 
Younger Audiences © Dipsticks 
Research Ltd                 



 

6.7 Question 7: What do you think of 1Xtra’s news and 
discussion programmes?  
 
Total number of respondents*: 155 
 
Q7 
 

Total Total 
% 

Good/done well/better than others 56 26% 
News/documentaries are good/up to date/educational 28 13% 
Listeners can express their views and opinions/listening 
to interviews and discussions is a good idea 12 6% 
OK/average 12 6% 
Good (Specific programmes/individuals mentioned) 10 5% 
TOTAL - POSITIVE 118 56% 
Not enough/more needs to be done/change format  25 12% 
News/discussions on 1Xtra is unnecessary 13 6% 
Bad/poor 7 3% 
It used to be better previously (specific programmes 
mentioned) 2 1% 
TOTAL - NEGATIVE 47 22% 
Have not heard much/don't listen 28 13% 
Others 3 1% 
Don't know/not applicable 17 8% 
TOTAL NUMBER OF RESPONSES* 213 100% 

 
* Please note each reply may contain more than one “response” 

 
Over half the responses given are positive about the news and discussion 
programmes on 1Xtra. These are well-received by regular listeners to the 
station, females and the 18 to 21 age group. 
 
Only a fifth of responses are negative, with a small proportion stating that they 
felt that news and discussions are unnecessary as 1Xtra is seen as 
predominantly a music radio station. These comments are more likely to be 
given by males. 
 
A further fifth do not listen to these elements of programming or are not aware 
of them and so therefore cannot comment. 
 
A selection of the comments made by the different age groups is given below: 
 

Have not heard any. If I want news I would read a paper or watch the 
TV, unnecessary, concentrate on music.  – ID 838 
 
The news and discussion programmes are good because as well as the 
amount of music, the listener is getting educated and can listen to 
people’s views on situations that happen in the real world.  – ID 841 
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TXU and TX were great. Not as good since the schedule changed a while 
back.  – ID 2680 (13 to 17) 
 
Good but lasts too long. Radio’s supposed to be about music and stuff.  
– ID 2683 (13 to 17) 
 
Good as well as playing great music it informs listeners what is going on 
around the world - ID 4562 (18 to 21) 
 
Very good! Covers issues for today’s young people and allows us a 
platform as to where we can listen to music we love, be entertained and 
get involved in issues which they are interested in - ID 4576 (18 to 21) 
 
I think it used to be better with TXU and I also think it should follow 
Radio 1's layout with having two 15 minute sections dedicated to news 
at similar times to Radio 1's Newsbeat (12.45pm / 5.45pm).  – ID 4585 
(18 to 21) 
 
A good service it is clearly targeted to appeal to the station’s target 
audience and is easy to understand.  – ID 4587 (18 to 21) 
 
News very good. Max I find a bit slow-paced. The show covers one small 
factual point in half an hour because of the constant appeals to get 
listeners to text in. But then I also listen to Radio 4 so maybe the show 
is just aimed at a different type of audience who prefer interacting to 
lots of facts and information.   – ID 5491 (18 to 21) 
 
The news and discussions are good but sometimes can be overbearing in 
the day when I want to clean my house and listen to the radio but all 
that’s playing is the news about Lewis Hamilton! The Black History 
Month info has been very interesting and it would be nice if that could 
continue. 1Xtra has the opportunity to reach out to young men and 
women everywhere and should use that to spread positivity! Educating 
listeners whilst entertaining them!  - ID 6698 (22 to 29) 
 
It’s ok. It does well to target issues that should be of interest to black 
people but it also covers the generic issues also.  – ID 6701 (22 to 29) 
 
Really good, but there are not enough of them and they are during the 
day when most people cannot access them because they are at work or 
school. If there was a podcast you could listen back at your own 
convenience away from your computer - ID 6702 (22 to 29) 
 
The news is concise and relevant to what is happening in the world. The 
discussions they have are current i.e. things they have picked up in the 
paper that morning. Max's show where she plays music and has in depth 
talks is a great idea. – ID 6704 (22 to 29) 
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Very well targeted; I am not in the target audience, but feel I get a good 
overview of the most significant news stories.  I also enjoy hearing the 
afternoon news discussions and documentaries, to get a different 
perspective on contemporary issues (I also listen to Radio 4!). My only 
criticism of the news coverage is that it can sometimes sound a little 
dated (it isn't uncommon to hear the same story at night, then again the 
following morning) – ID 10142 (35 to 54) 
 
Very informative and easy for the listeners to listen to, absorb and 
enjoy. I have recorded, and shared with many, your documentary on 
Amazing Grace, The N Word and the sessions during the breakfast show 
on grammar using popular music as examples.  – ID 10145 (35 to 54) 

 
CONCLUSION 

 
Over half the responses given are positive about the news and discussion 
programmes on 1Xtra. 
 
Only a fifth of responses are negative, with a small proportion stating that they 
felt that news and discussions are unnecessary on this radio station. 
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6.8 Question 8: 1Xtra aims to keep young people informed and 
provide advice on a range of issues relevant to young people. 
Recent examples are The Alcohol Experiment, The Exam Helpline 
and special programmes on gun and knife crime. How well do 
you think 1Xtra does this? 
 
Total number of respondents*: 148 

 
Q8 
 

Total Total 
% 

Good/done well/better than others 87 42% 
Young people need such advice and programmes 10 5% 
Alcohol Experiment was good 8 4% 
OK/average 7 3% 
Exam Helpline was very helpful 5 2% 
Gun and knife crime special was good 5 2% 
Young people can relate to and associate themselves 
with such programmes and it helps 5 2% 
Documentaries are good/updated/ educational/ 
informative 5 2% 
The Surgery show is good 1 1% 
TOTAL - POSITIVE 133 63% 
Not enough/more needs to be done/change format or 
layout 13 6% 
Bad/poor 8 4% 
TOTAL - NEGATIVE 21 10% 
Have not heard much/Don't listen 21 10% 
Others 12 6% 
Don't know/not applicable/not sure 19 9% 
TOTAL NUMBER OF RESPONSES* 206 100% 

 
* Please note each reply may contain more than one “response” 
 
Nearly two thirds of the responses given are positive about the information and 
advice provided on specialist programmes on 1Xtra. 
 
Of those who responded and were aware of or listened to the programmes, it 
was generally felt that these are done well and it is good to cover these issues, 
as such information and advice would be beneficial to young people. Females 
were more likely to think this is done well on 1Xtra and the 22 to 29 age group 
were less likely to think it was done well. 
 
Only one tenth of responses are negative, with half of these stating that they 
felt these programmes could be improved. 
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It should be noted that a fifth of the responses were from those who do not 
listen to these elements of programming or are not aware of them and so 
therefore cannot comment. A selection of the comments made by the different 
age groups is given below: 
 

I think 1Xtra touched on the topics extremely well and am sure there 
was a lot of listeners taking note and trying to understand and take in 
the advice from the 1Xtra team and the people they had on the show. 
Young people need to hear about these things and must be influenced 
from people who know what they are talking about.  – ID 841 
 
They do it very well because I believe most young people can relate to 
some of the DJ's because they speak on the same level as us – ID 845 
 
1Xtra does cover things like that very well, and there’s always lots of 
relevant documentaries online to listen to as well – ID 4571 (18 to 21) 
 
1Xtra covers it very well, they’re always featuring these issues in the 
discussions and I think it’s good that they do – ID 4581 (18 to 21) 
  
The alcohol experiment and exam helpline were well publicised for the 
short time period they were in operation however I think I larger 
permanent push is needed on issues such as gun and knife crime and 
the gang culture and crime in the UK.  – ID 4587 (18 to 21) 
 
I think it is making good efforts here. With regards to gun & knife crime: 
I think that it could do better by simply putting together a show that has 
some criminal who wants to move away from crime in a young 
apprentice style show. This would inspire other people to also do the 
same – ID 6701 (22 to 29) 
 
I think that 1Xtra does these things well but the alcohol experiment was 
a bit foolish. Everyone knows regularly drinking over the limit is trouble 
- subjecting Dev to that didn’t really teach me anything new – ID 6702 
(22 to 29) 
 
Extremely well, especially in the drink experiment: Dev put his body on 
the line to show the binge drinking generation how dangerous it can be. 
Also poor Dev again took the maths test and I watched the video when 
he got his results and it really upset me that just because he failed he 
felt inadequate, even though it meant nothing, but obviously just like 
kids taking their GCSE's they think it’s the most important thing in the 
world. Having 9 GCSE's, 3 A Levels and a degree myself I can appreciate 
how they feel ....but I think life experiences count for a lot these days 
too not just a grade on a piece of paper. The helpline is a great idea.  – 
ID 6704 (22 to 29) 
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I think is covers the topics in a realistic way that young people can 
associate with and recognise.  – ID 9024 (30 to34)  
 
Generally very well: the afternoon discussion programmes are 
particularly effective, in my view. The Alcohol Experiment made 
interesting listening (although I worried about the presenter's health!)  - 
ID 10142 (35 to 54) 

 
CONCLUSION 

 
Nearly two thirds of the responses given were positive about the information 
and advice provided on specialist programmes on 1Xtra. 
 
Of those who had responded and were aware of or listened to the 
programmes, it was generally felt that these were done well and it was good to 
cover these issues, as such information and advice would be beneficial to 
young people. The Alcohol Experiment was commented on by a number of 
respondents. 
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6.9 Question 9: What do you think of 1Xtra’s website and 
podcasts?   
  
Total number of respondents*: 151 

 
Q9 
 

Total Total 
% 

Good/done well/better than others 81 40% 
Websites are informative/bright/colourful 28 14% 
OK/average 11 5% 
TOTAL  - POSITIVE 120 59% 
Podcasts are not good 19 9% 
Website is confusing/ could have more features 18 9% 
Podcasts need to be longer 8 4% 
Bad/poor 4 2% 
TOTAL - NEGATIVE 49 24% 
Have not heard much/don't use 18 9% 
Don't know/not applicable/not sure 12 6% 
Others 4 2% 
TOTAL NUMBER OF RESPONSES* 203 100% 

 
* Please note each reply may contain more than one “response” 
 
Over half of the responses given are positive about the 1Xtra website and 
podcasts. The Home Grown podcast is specifically mentioned. 
 
A quarter of responses are negative. Some think that the website is confusing 
or could have more features, whilst some mention that the podcasts should be 
longer. 
 
Only a small proportion of responses state that they aren’t familiar with or 
don’t use the website or podcasts. A selection of the comments made by the 
different age groups is given below: 
 

Website: easy to navigate, good range of archived shows. Podcasts: no 
experience of your podcasts – ID 836 
 
I think the podcasts are good, but some are short or have a lot of 
voiceovers on them so you can’t really get much of the song provided. 
The website is great and it’s useful and easy to use to look for updates 
or anything missed by a person.  – ID 841  
 
Website is good. Easy to navigate around and looks good. – ID 2680 (13 
to 17) 
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I've found the website very useful and informative. I don't download the 
podcasts often but the website is good and the track-listings provided 
are the best part.  – ID 2684 (13 to 17) 
 
I think the website could have more interactive features and daily 
updates – ID 4571 (18 to 21)  
 
Podcasts are a good way to promote new artists and music. The website 
could have more features perhaps?  - ID 4579 (18 to 21) 
 
The new site is nicer than the older version and seems to be updated 
more often which is always a good thing.  – ID 4585 (18 to 21) 
 
Website good and easy to use. There is nothing that really interests me 
on the podcast apart from Home Grown.  – ID 5491 (18 to 21)  
 
I think the chart podcasts aren't that good - they are quite short and not 
worth listening to mainly because they are that short.  I think the 
podcasts that are provided for guests or artists when they are on is good 
for e.g. the one with Rihanna and Trevor Nelson the other week was a 
good one.  The site is good and I like the links to either other BBC DJs 
via Radio 1 or another BBC site or related sites that the DJ has 
suggested.  – ID 6699 (22 to 29) 
 
Website is good, but the podcasts are not up to scratch. Way too short 
and in the case of the top ten count-downs, have Mistajam talking all 
over them. No offence to him, but there only seems to be about 30 
seconds or less of each song! Seani-b summer mix and carnival mix 
were a step in the right direction but again way too short at 5 minutes 
duration.  – ID 6702 (22 to 29) 
 
The website is fine, although more accurate and quicker updates in the 
track listings of evening shows would help.  – ID 6711 (22 to 29) 
 
Pretty good; the website is top notch but the sound quality of the web 
stream is a problem. With better sound quality (64kbit just isn't enough 
for music) I think it would be close to perfect. ID 6712 (22 to 29) 
 
Never listened to the podcasts, but the website is quite good; can be 
difficult to search for information sometimes.  – ID 9024 (30 to 34) 
 
Excellent (apart from the website's horrendous colour scheme).  I 
subscribe to the 'UK Home Grown' and 'Dancehall Top 10' podcasts  The 
website also provides excellent background to live music sessions and 
documentaries  - ID 10142 (35 to 54) 
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CONCLUSION 
 

Over half of the responses given are positive about the 1Xtra website and 
podcasts. The Home Grown podcast is specifically mentioned. 
 
A quarter of responses are negative. Some think that the website is confusing 
or could have more features, whilst some mention that the podcasts should be 
longer. 
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6.10 Question 10: Is there anything else you want to tell us 
about 1Xtra?   
 
Total number of respondents*: 146 

 
Q10 
 

Total Total 
% 

It’s good/love it/mention programme or DJ 45 27% 
Should be more variety/ range/ DJ’s/music 30 18% 
Negative reaction to the statement ‘black music’ / scrap 
it 29 17% 
Bring back DJ Flight/other DJs/more Drum and Bass/live 
events 21 13% 
It’s rubbish/talk too much/music too narrow 6 4% 
Get rid of Westwood/Trevor Nelson/Max 5 3% 
Should be on FM 5 3% 
Too much rap/black music 3 2% 
Others 10 6% 
No 11 7% 
Don’t know/Not much aware 2 1% 
TOTAL NUMBER OF RESPONSES* 167 100% 

 
* Please note each reply may contain more than one “response” 

 
In response to this question a number of ad hoc comments are given, with 
over a quarter of responses being very positive about 1Xtra. Female 
respondents and regular listeners are most positive about the station. 
 
Just under a fifth of respondents are asking for a greater variety of music 
and/or DJs. 
 
A proportion of responses are also repeating the issue of the way the station is 
branded “for black people” with “new black music”, feeling that this is 
inappropriate and should be replaced. The white British ethnic group is more 
likely to give this comment. 
 
A selection of the comments made by the different age groups is given below: 
 

'1Xtra is meant to provide a range of black music not heard elsewhere'. 
Isn’t this statement labelling the station by peoples’ race and colour? Is 
the rest of the BBC for white people!  - ID 831 
 
PLEASE, PLEASE, PLEASE, MORE DnB!!! I would listen to 1Xtra so much 
more if there was another 1 or 2 DnB shows on at reasonable hours. 
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Please don’t get rid of Crissy Criss or Bailey. If you really want to boost 
the station bring back DJ Flight and L Double!!!! I’m sure a lot of people 
will say that on this survey. Thanks - ID 835 
 
Dubstep is a really big genre now and I think 1Xtra now needs a 
dubstep DJ/show. Again, GET RID OF NEW BLACK MUSIC SLOGAN. I am 
not black but I listen to 1Xtra, I cannot understand how it is music 
created by black ethnic minorities, there is no evidence to suggest this, 
many people of different race, gender and age listen to 1Xtra, IT’S 
ABOUT GOOD MUSIC, NOT RACE.  – ID 838 
 
1Xtra seems like a good idea, though the idea of 'black music' makes 
some people feel that it is not accessible to white people and I've heard 
people say that the phrase 'black music' is racist, my response is that 
'black music' is a genre and not a ‘race', but this is a hard battle to fight.  
A better slogan could be used - ID 1432 
 
Just stop calling it black music and I'll be fine. Radio station is good 
apart from that.  – ID 2684 (13 to 17) 
 
Just summarise what I think; sort out the way the news is broadcast, 
bring back DJ Flight, axe Westwood and Nelson and stop using the term 
'Black Music', because it isn't.  – ID 4586 (18 to 21) 
 
The bulk of good urban music shows (drum n bass and dupstep) are on 
very late at night. If these were on at a reasonable time even just once 
a month listeners would greatly increase.  – ID 4590 (18 to 21) 
 
I think that 1Xtra is a very good radio station, which reaches out to 
everyone who can relate to it. Although, as a white member of the 
society, I don’t think that it needs to be a black radio station.  – ID 5376 
(18 to 21) 
 
I think that 1Xtra's identity as a 'black music' station is outdated and 
almost racist. Everybody knows that the majority of popular music has 
origins in black music and 1Xtra's continued description of itself as a 
'black music' station is completely unnecessary. You might as well call it 
a music station. It means the same thing. Also, it is often inaccurate 
given that drum and bass and UKG have as much of a white heritage as 
they do a black one and soca and modern R&B can hardly be described 
as 'black music' given that a lot of their most famous artists are Latin 
American. I think that 1Xtra would do itself a lot of favours by dropping 
the 'black music' label and just focusing on underground and urban 
music of all kinds. – ID 6682 (22 to 29)  
 
I LOVE 1Xtra and hope it’s here to stay forever. As a young black 
woman my culture is very important to me and 1Xtra helps me stay in 
touch with the artistic expressions of my culture and people. Keep doing 
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what you can but be brave and tackle more sensitive and controversial 
issues; you have the opportunity to change opinions and maybe lives!!  
- ID 6698 (22 to 29) 
 
1Xtra is great – it’s the reason I bought a DAB radio. But it can and will 
improve. I would like to see more influence on old skool music. Just one 
hour in the mix on Friday and one hour on the Sunday is not enough - 
there should be at least an hour a day, un-interrupted, of old skool jams 
from the last 10 years or so. And more chance for the listeners to 
choose the music. The breakfast boost from the morning show is a good 
feature because of the variety.  – ID 6702 (22 to 29) 
 
It’s a fantastic station but I would like to be able to listen to it in my car, 
so why is it only available on digital TV, online or DAB ?????  - ID 6709 
(22 to 29) 
 
PLEASE GET RID OF THE WESTWOOD & TREVOR NELSON SHOWS AND 
EITHER BRING BACK FLIGHT, P & SKITZ, BLAKEY AND L DOUBLE, OR 
BRING SOME OTHER UNDERGROUND DJS ON BOARD!!! Thank you.  – 
ID 6711 (22 to 29) 
 
If at all possible bring back DJ Flight. I know I am not alone in longing 
for the day when she returns to 1Xtra because her show was a medium 
through which I was exposed to so much amazing music that I had 
never heard before  - ID 6762 (22 to 29) 
 
It's a good service, plays great music, but why give it a colour? What 
next 'Strictly Come Dancing - a programme of white and Hispanic 
origin?' – ID 9020 (30 to 34) 
 
I think it is a good radio station that is predominantly stylised around a 
younger audience, but could capitalise further on an older audience’s 
penchant for new and exciting music and possibly increase its listener 
numbers. I am glad that the BBC is committed to providing a dedicated 
outlet for music that isn't always considered the norm or popular and is 
often categorised and labelled as 'black' or 'urban' when it is just great 
music of a different style that anyone - if they like it - can enjoy.   – ID 
9024 (30 to 34) 
 
I find the whole concept of 1Xtra to be slightly offensive. Why must 
there be a dedicated radio station for Black music?  In that case 
shouldn’t there be one for White music? Radio 1 manages to play a good 
mix of all genres of music.  – ID 9640 (30 to 34) 

 
CONCLUSION 

 
In response to this question a number of ad hoc comments are given, with 
over a quarter of responses being very positive about 1Xtra. 
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Nearly a fifth of respondents are asking for a greater variety of music and/or 
DJs. 
 
A proportion of responses are also repeating the issue of the way the station is 
branded “for black people” with “new black music”, feeling that this is 
inappropriate and should be replaced. 
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SECTION 7 – BBC SWITCH 

 

 

 

BBC Switch was set up in 2008 and provides programmes and 
other content aimed at 12-17 year olds – online, on radio, and on 
TV. BBC Switch can be found on bbc.co.uk, on Radio 1 on Sunday 

evenings and on BBC Two on Saturday afternoons. 
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7 MAIN REPORT – BBC Switch 
 
7.1  Question 1: How often do you watch, listen to, or use BBC 
Switch programmes and content? 

 
Total number of respondents*: 760 

 
Q1 
 

Total Total 
% 

Regularly 346 46% 
Occasionally 297 39% 
Never 117 15% 
TOTAL NUMBER OF RESPONSES* 760 100% 
 

* Please note each reply may contain more than one “response” 
 

The majority of respondents to this section about BBC Switch are in the 13 to 
17 age group. Of these, over half listen or watch regularly and most of the 
remainder listen or watch occasionally. 
 
The respondents are also predominantly female who are more likely to be 
regular viewers/listeners. A third of the male respondents say they never 
watch or listen to BBC Switch. 
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7.2 Question 2: Which aspects of BBC Switch do you think are 
particularly good?  
 
Total number of respondents*: 564 

 
Q2 
 

Total Total 
% 

Slink (website) - horoscope/games/quizzes/real life 
events/advice 259 28% 
Other shows (specific show/time slot/individual 
mentioned) 140 15% 
Exclusive entertainment and shows aimed at the 
young/very interactive/updated/teens can relate to 98 11% 
Sound/Greek/Scene Stealers/Kyle XY 80 9% 
Music/presenters/live concerts 72 8% 
The Surgery 54 6% 
Radio shows 46 5% 
Advice section 41 4% 
All of it/everything 27 3% 
Radio on Sunday night 18 2% 
Switch on TV 17 2% 
Interviews/bulletins 15 2% 
None/don't like anything on Switch 17 2% 
Others 26 3% 
Don't know/not applicable 12 1% 
TOTAL NUMBER OF RESPONSES* 922 100% 

 
* Please note each reply may contain more than one “response” 
 

A variety of responses are given for this question as many aspects of BBC 
Switch seem to be enjoyed i.e. specific programmes and elements. The 
majority of responses are from the 13 to 17 age group. 
 
Nearly a third of responses specifically mention the Slink website as being one 
aspect of BBC Switch which is particularly good. Respondents seem to feel they 
have a real connection with this site and it appears very popular, especially 
with females. Regular viewers/listeners/users are also enjoying Slink. 
 
Another perceived strength of BBC Switch is that it provides entertainment and 
issues specifically aimed at the younger audience. 
 
Respondents also mention liking the music, interviews, advice, The Surgery, 
Radio 1 on Sunday night, the Sound TV Show, Greek, Scene Stealers and Kyle 
XY. The males are more likely to enjoy The Surgery and Sound/Greek/Scene 
Stealers/Kyle XY. 
 
A selection of the comments made by the different age groups is given below: 
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I like Slink because it is easy to use and is very colourful. I also like the 
way it is aimed at teenagers.   – ID 769 
 
I think one of the best aspects of Switch is Slink, this contains lots of 
advice, and lets you voice your opinions in 'your say’ - ID 772 
 
The Slink website is amazingness and is just right for teenage girls like 
me. I also liked the recent series Scene Stealers and the Blast website.   
– ID 784 
 
I like the Slink page as it has loads of useful things, such as makeup 
advice etc. as well as games and things.  I also like looking at the real 
life stories. I feel it is a safe website to visit. I also find the online The 
Surgery page good too.  It holds the answers to things you feel you 
can't always talk to someone about.  I also think it's a good idea how it 
'hide my track' and 'hide this page'.  It's very informative and I again 
feel it's a safe website to visit.  – ID 799 
 
I love Slink because it gives lots of advice and makes me laugh. I also 
like Scene Stealers because it is interesting and gives me something to 
look forward to. I enjoy BBC Switch on the radio on a Sunday and I also 
like to listen to the Surgery, but I hardly ever do because I can't stay up 
till midnight and actually get up for school the next day. It is impossible 
ppl!!!!!!!  - ID 801 
 
Sound with Grimmy and Annie is really good and I watch every 
Saturday. And The Surgery, but only when Aled is presenting because 
he's the best!  - ID 820 
 
The fact that it is aimed at young people and it talks about things in life 
that affect teenagers. It also puts on really good concerts! And I can't 
wait 'till Switch Live!! Gonna be amazing! - ID 824 
 
I do like Sound and The Surgery (the one with Jeff Leach) I think it's 
great there's a show that gives us a chance to air our (young people's) 
views.  – ID 2487 (13 to 17) 
 
Slink-I always come onto BBC website to go on Slink. It’s full of advice, 
opinions, news and what’s going on in the real world of today. It’s a teen 
website that considers teens as non thugs, and people that are actually 
a part of this society today. They don't treat us like children... and 
understand what we like, listen to, dress like, the situations we are in, 
our LIFE basically. THANKS SLINK!  - ID 2513 (13 to 17) 
 
The current line up of BBC switch is quite good. Mission Beach, Greek 
and Scene Stealers are all good shows. Greek is my favourite out of 
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those and I make sure that I watch at least that show every week. I also 
enjoyed the BBC Switch music event.  – ID 2521 (13 to 17) 
 
BBC Slink for teenagers is brilliant; it provides the best contents weekly 
for people of my age. Gives great life advice you may be scared to find 
out about. It’s my favourite part of the BBC website and I visit it almost 
every day. – ID 2562 (13 to 17) 
 
From BBC Switch I particularly enjoy watching their entertainment 
programmes on Saturday afternoons the Sound, the pop music show. I 
tune in regularly to see all the latest music, trends, and celebrity guests. 
I also enjoyed the reality programme Scene Stealers I thought it was 
excellent and the series kept me hooked.  – ID 2575 (13 to 17) 
 
I think all aspects are good but especially the TV programmes like Greek 
and Scene Stealers. They are very entertaining. Revealed is also good 
because it lets you know about vital things in the news in a teenager 
sort of way. The Surgery is my favourite because it helps me answer all 
the questions I am always asking myself in a confidential way.  – ID 
2588 (13 to 17) 
 
I really enjoy listening to Switch on Radio 1 on a Sunday night and I 
think that a lot of the programmes shown on Switch on BBC 2 are really 
good, especially Sound and Scene Stealers. I also really like Nick 
Grimshaw. – ID 3637 (13 to 17) 
 
I really like listening to Switch on Sunday evenings. I think Annie and 
Nick work really well together. I think that Kelly is great at presenting 
the Surgery. I would like to see more of Aled on the Surgery. I think 
he’s really good at presenting the show and works well with Kelly when 
they have been on it together. I think the features on the Switch show 
are really good ideas. I also really like Sound.  – ID 3680 (13 to 17) 
 
Switch with Annie & Nick on Radio1 is my favourite aspect of Switch, it 
really makes my Sunday evenings a lighter affair, and is brilliant to 
listen to whilst doing homework. I love the banter and random games & 
guests. I also enjoy Sound & the 5.19 show. However, my absolute 
favourite event of the year has been due to BBC Switch - Switch Love 
was immense. It was one of the very, very best days of this year for 
definite, I loved the line-up, the atmosphere, the presenters, even the 
music played in between acts. I loved the whole day.  – ID 3715 (13 to 
17) 
 
I think the BBC have done very well at appealing to this age group 
without sounding patronising or like adults trying to 'get down with the 
kids'. Although aimed at an age group younger than me (I'm 20) I still 
enjoy a lot of the stuff.  – ID 4553 (18 to 21) 
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Sound Series One; The Surgery (Radio and TV); Short fun pieces of 
online content (5:19 show and FRESH); Drama's such as Greek  - ID 
4558 (18 to 21) 

 
CONCLUSION 

 
BBC Switch seems to have very successfully targeted the 12 to 17 age group 
with BBC Switch. The majority of responses to this question are from the 13 to 
17 age group. A variety of responses are given as many aspects of BBC Switch 
seem to be enjoyed i.e. specific programmes and elements. 
 
Nearly a third of responses specifically mention the Slink website as being one 
aspect of BBC Switch which is particularly liked. Respondents seem to feel they 
have a real connection with this site and it appears very popular, especially 
with teenage girls. 
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7.3  Question 3: Which aspects of BBC Switch do you think are 
not so good?  
 
Total number of respondents*: 453 

 
Q3 Total Total 

% 

No new stuff/ content/ links/ more needed 57 11% 
Slink/ update website/organize 36 7% 
Switch needs more regular up-dates 31 6% 
TOTAL – MORE REGULAR UP-DATES 124 24% 
Specific programme mentioned/Radio/TV/ads 95 19% 
Poor programmes/ not intelligent/boring/repetitive 47 9% 
TV programme time 37 7% 
For teens/ young kids 27 5% 
Everything/nothing is good 16 3% 
Poor presenters 11 2% 
Poor coverage (currently UK only) 10 2% 
Others 31 6% 
Nothing/it is all good 71 14% 
Don’t know/ Do not watch/Not applicable 37 8% 
TOTAL NUMBER OF RESPONSES* 506 100% 

 
* Please note each reply may contain more than one “response” 
 

A variety of responses is given for this question with nearly one fifth of 
responses mentioning aspects of BBC Switch i.e. specific programmes or 
elements, which are not liked. 
 
One main issue seems to be, that BBC Switch, and particularly the Slink web 
pages, should be up-dated more regularly, with approximately a quarter of 
responses relating to this issue. 
 
Some respondents feel that parts of BBC Switch are rather patronising and 
some feel that Saturday afternoon is not a good time for Switch TV as 
teenagers are often out at this time. There is a suggestion that perhaps it 
could be on later in the day.  
 
A selection of the comments made by the different age groups is given below: 
 

The depth of coverage sometimes seems very low. Some content seems 
a little puerile.  Some aspects seem patronizing.  – ID 766 
 
I don’t like the way it takes so long for Slink to be updated. I would 
prefer more new stuff - ID 769  
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1. The fact that many of the programmes are populist and are an adult's 
idea of what teens like, i.e. a music show. 2. The display of a BBC 
Switch DOG on screen throughout the programmes. 3. The fact BBC 
Switch is taken off during sport-heavy times of the year, which would 
never happen with CBBC, as if to say teens are not felt important 4. The 
fact there has been no attempt to replace programmes like Grange Hill 
and Byker Grove, as BBC Switch was originally intended to do, instead 
relying on an imported US soap. 5. The time slot - Saturday midday - 
many teens are either out with their mates or have Saturday jobs!  - ID 
771 
 
Dunno. If there are bad things I am soon to discover them.....However, 
I do think The Surgery is on way too late. I like listening to it on my 
phone in bed but I can't if it’s on late on a Sunday. Put it on earlier or 
move it to a Friday or Saturday night instead.  – ID 801 
 
The presenter in-between the show feels very patronising, trying to be 
painfully 'cool'. Generally I don't like it when TV shows try to be 
patronising because it's aimed at teenagers.  – ID 2487 (13 to 17) 
 
The timing - most teenagers are not at home on a Saturday afternoon, 
wouldn't it make more sense to put it on at a time when more of its 
target market is home.  – ID 2493 (13 to 17) 
 
I think that Slink website ought to be updated more frequently, 
especially the Dr Mel section!  - ID 2512 (13 to 17) 
 
The times of the TV show, I do not know anyone my age who is in on a 
Saturday at that time, if you want to do a TV show Sunday evening is 
best  - ID 2526 (13 to 17)  
 
I think that to maximize the amount of hits the website gets the content 
should be updated regularly, as I come onto the site every three days, 
and most of the time the content is unfortunately the same - ID 2582 
(13 to 17) 
 
I think it's all fab!  However, if you could, could you update it more 
often?  I need more to read!!!  - ID 2601 (13 to 17) 
 
The way things are not updated regularly and things don’t change very 
often - it can get a bit boring after a couple of days. – ID 2653 (13 to 
17) 
 
 Well, I love Slink but new stuff never comes up! Some of the games 
have serious freezing issues and Freak Street comes up with undefined 
halfway through (it's not my computer, other people have it too and I 
tried it on my sister's laptop and it was just as bad). Most of the weekly 
things, like Boys View and Kevin’s bit, aren't actually weekly but pretty 
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much yearly. Slink needs more new material, more fun stuff and more 
articles!  - ID 2677 (13 to 17) 
 
It’s not on TV often enough! And Saturday lunchtimes aren’t the most 
convenient times to watch. Saturday or Sunday evenings would be 
better, or early mornings.  – ID 3715 (13 to 17) 
 
The new version of Sound. Before it was a great MUSIC programme 
featuring loads of performances and great music features, now it's 
turned into an old school Saturday morning kids TV show (i.e. Live & 
Kicking), by all means have a programme like this, but not at the 
expense of ruining Sound. The house band feature on Switch is rubbish 
as well. And get Grimmy to stop chatting about his showbiz friends - no 
one cares.  – ID 4553 (18 to 21) 
 
Sound was a brilliant show in its first series because it had lots of music 
performances, features and interviews related to music. Now that series 
2 has arrived, it is awfully tacky with guest celebrities that have nothing 
to do with music and instead of having new upcoming artists from a 
variety of artists, they have mainstream artists plugging a song we've 
heard a thousand times already and these artists were probably chosen 
to advertise the show and keep the viewing numbers up. If the intention 
of the change of format was to make the show more interactive, then 
you succeeded. But you have removed all of the content on the show 
and got time fillers. For those teenagers that do want a 
talk/chat/entertainment show with a Live and Kicking feel to it, give 
them a separate dedicated show. One live music performance a week on 
a show called 'Sound' is not good enough!  - ID 4558 (18 to 21) 

 
CONCLUSION 

 
Nearly one fifth of responses mention specific aspects of BBC Switch i.e. 
specific programmes or elements, which are not liked. Also some respondents 
feel that parts of BBC Switch are rather patronising. 
 
One main issue seems to be, that BBC Switch, and particularly the Slink web 
pages, should be up-dated more regularly. Approximately a quarter of 
responses relate to this issue. 
 
Also some respondents also feel that Saturday afternoon is not a good time for 
Switch TV as teenagers are often out as this time. There is a suggestion that 
perhaps it could be on later in the day. 
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7.4 Question 4: Is there anything else you would like to tell us 
about BBC Switch?  
 
Total number of respondents*: 356 

 
Q4 
 

Total Total 
% 

Good/keep it up/love it/Slink is great 120 29% 
More music/links/stories/games/TV shows 61 15% 
More updates/Slink updates 29 7% 
Good for young/teens 20 5% 
Like/get more - Miley, Grimshaw, Annie Mac, Kyle 16 4% 
More for girls/boys stuff 14 3% 
Better programme/show timings 11 3% 
More live shows 7 2% 
TOTAL - POSITIVE 278 68% 
Close it/scrap it/not good/don’t like it 22 5% 
Boring/poor stuff/remove it/only aimed at teens 12 3% 
TOTAL  - NEGATIVE 34 8% 
No 75 18% 
Others 17 4% 
Don’t know/not applicable/don’t watch 10 2% 
TOTAL NUMBER OF RESPONSES* 414 100% 

 
* Please note each reply may contain more than one “response” 
 

Of those who responded to this question, the vast majority give positive 
comments. Only a small proportion of responses are negative about BBC 
Switch.  
 
BBC Switch seems to be used mostly by the 13 to 17 year old audience and 
Slink appears to be the most popular aspect. Females are more likely to be 
positive about BBC Switch than males. 
 
A number of ad hoc comments are given as suggestions for improvement. 
They would like to see the website improved by being up-dated more 
frequently and BBC Switch developed with more music, links, stories, games 
and new programmes.  
 
A selection of the comments made by the different age groups is given below: 

 
I really enjoy it and it's great to have something specifically for young 
people with no adult content.  – ID 753 
 
I enjoy Switch and feel it's a good site for young people as it includes a 
variety of different things.  I have found it helpful and fun to look 
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through.  I love doing the questionnaires and personality tests on the 
Slink page too.  I've told some of my friends about Switch before and 
now they go on it too.  – ID 799 
 
I think Switch is a good site for teenagers.  It includes things that keep 
us interested, and information that we might not get anywhere else, 
such as body issues etc. THANK YOU :) - ID 814  
 
It is the only cool website that isn’t banned at school, so that’s really 
saying something seeing as the teachers approve of it as well. Keep up 
the good work!  - ID 818 
 
I say more games! Millions of quizzes to do, and there’s always new 
subjects in the 'Your Say' section, but there isn't a lot of games which 
I'm sure most people would like! – ID 822 
 
I have seen every Switch and think it's great, although there's still room 
for improvement. If you compare it with T4 then there's a long way to 
go until it comes up to that level. But I really think you guys can achieve 
this. – ID 826 
 
Please consider making positive changes to Switch. I miss having 
television on the BBC that I enjoy. Switch is a good idea and I hope that 
it does continue - but it needs to grow and improve.  – ID 2489 (13 to 
17) 
 
It was really annoying when Switch wasn't on TV over the summer 
holidays. I was more likely to watch it then, and it just wasn't on! Also, 
Kyle XY was a good show but up to episode 6 was only shown before 
Switch wasn't on over the summer. I was then expecting it to be on 
when Switch started back, but it wasn't. When is this show going to be 
back? – ID 2521 (13 to 17)  
 
I think it’s really amazing and a brilliant idea by the BBC for teenagers. 
Before Switch there wasn't much for teenagers within the BBC, and as a 
life-long BBC fan I was overjoyed to discover Switch and Slink. I think 
there should be more advertising around Switch and Slink within the 
BBC and BBC Switch should get more air-time on Friday afternoons, 
rather than when it was on Sunday mornings.  – ID 2562 (13 to 17) 
 
Slink is very good and I regularly go on their website, but it would be 
better if they updated the advice columns more often and put more 
quizzes in. I love Aled when he does the Surgery, he should definitely 
run the show more often and I would listen much more :). Grimmy is 
amazing and his show on Sundays is the best on the radio. I think there 
should be a Switch more than once a week on the radio, with Grimmy. I 
don’t know if Fern and Reggie are in Switch, but please take the chart 
show off them. I can't stand them and go on forever about nothing. 
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They ruin the whole show for me, and I now only listen to it for the 
music, if at all.  – ID 2564 (13 to 17) 
 
I think it is great that it has started and really it has made me pay a lot 
more attention to BBC TV channels, website and radio. Before that I had 
finished with CBBC and was watching other channels. It really is great!  
- ID 2588 (13 to 17) 
 
It's great when it is changed- but that's the point, it doesn't get changed 
often enough. – ID 2623 (13 to 17) 
 
Slink is amazing, I love it and go on it every day, it's a really useful 
website for both 'boy and girl stuff' and has really fun games, brilliant 
advice and good knowledge about health and boys!!! And fab exclusives 
such as Jonas Bro's and Zac Efron! (I love Joe Jonas! And Nick and 
Kevin! and Zac Efron = they are all gorgeous!) Mwah!!  - ID 2632 (13 to 
17) 
 
Slink should have more quizzes, boys view, what boys love and more 
new interactive features. I like Grimmy and Kelly O also. Their radio 
shows are really funny and interesting and should be on weekday 
mornings because I’m bored of Chris Moyles, but I love Rachel’s music 
quiz :) !!!  - ID 2642 (13 to 17) 
 
It is relevant to users around my age (13-17) and I know many of my 
friends regularly use it.  – ID 2661 (13 to 17) 
 
'Sound' is no longer really about music and is now boring with mostly 
about chatting to bands and celebrities but series 1 and 2 where better 
then series 3 on now  - ID 2663 (13 to 17) 
 
Keep it up but more updated pictures/ videos/ website would be nice. – 
ID 3129 (13 to 17)   
 
BBC Switch does sometimes feel as though it is being aimed for 
teenagers in a way that an adult thinks a teenager would like, rather 
than being produced by a teenage mind, for a teenage mind. – ID 3764 
(13 to17)  

 
CONCLUSION 
 
Overall BBC Switch seems to be appreciated mostly by the 13 to 17 year old 
audience, particularly females, and Slink appears to be the most popular 
aspect. 
 
A number of ad hoc comments are given as suggestions for improvement. 
Respondents would like to see the website improved by being up-dated more 
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frequently and BBC Switch developed with more music, links, stories, games 
and new programmes. 
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SECTION 8 – LEARNING WEBSITES 

 

 

 

bbc.co.uk is meant to provide online content that helps children 
and young adults learn. Thinking about bbc.co.uk’s learning sites 

such as Bitesize, Blast and Learning Zone Broadband… 
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8 MAIN REPORT – LEARNING WEBSITES 
 
8.1  Question 1: Have you ever used these sites for learning? 
 
Total number of respondents*: 386 

 
Q1 
 

Total Total 
% 

Yes 340 88% 
No 46 12% 
TOTAL NUMBER OF RESPONSES* 386 100% 
 

* Please note each reply may contain more than one “response” 
 
 

Females and the 13 to 17 age group are more likely to use the Learning 
Websites. 
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8.2 Question 2: How useful did you find them? Think about 
preparing for exams, helping with your course work and studies 
etc. 
 

Total number of respondents*: 310 
 

Q2 
 

Total Total 
% 

Yes/very useful 189 36% 
Helped in learning/preparing/revision 79 15% 
Useful for GCSEs/SATs 53 10% 
Helpful for science/maths/languages/other courses 15 3% 
Games are useful/interesting 11 2% 
TOTAL - POSITIVE 347 66% 
Not enough details/not enough depth of coverage 83 16% 
Need improvement/more topics/subjects/links 39 7% 
No/not useful 29 6% 
Information not properly organized/confusing 20 4% 
TOTAL - NEGATIVE 171 33% 
Don’t know/ never used them 1 0% 
Others 6 1% 
TOTAL NUMBER OF RESPONSES* 525 100% 

 
* Please note each reply may contain more than one “response” 
 

Of those that have used the Learning Websites, two thirds of responses are 
positive. The websites are seen as helpful for learning as well as revision. The 
games were found to be useful and made revision more interesting. Those 
respondents aged 12 or under were most likely to find the websites useful. 
 
Some respondents feel that the websites are better for Maths and Science 
subjects because of the diagrams. 
 
However about a quarter of responses state that more detail or depth is 
needed for the subjects covered and also that additional subjects being 
covered would be useful. Also some mention that the material is not 
necessarily appropriate for all types of exams e.g. the Cambridge syllabus. 
 
Also there are comments that while the resources are good for GCSEs and 
SATs they are not suitable for ‘A’ levels. A selection of the comments made by 
the different age groups is given below: 
 

Bitesize is very helpful but can't always find exactly what I’m looking for 
or have to search for a while – ID 746  
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Bitesize was quite good for getting the groundings of my GCSE notes for 
last year, but lacked the detail I required to get the top grades. The 
diagrams and pictures were good - ID 747 
 
Not very useful; my school uses the IGCSE Cambridge and GCSE 
Cambridge syllabus, so your syllabuses did not give me a lot of 
information for things such as science and maths. Also, the 'Test' 
sections are too small and undetailed. – ID 749  
 
They really helped me in preparing for tests, and for learning interesting 
subjects that I didn't in school. The games are very effective and fun – 
ID 752 
 
Bitesize was excellent for revision for GCSE. Blast has proved useful for 
inspiration of students, and increasingly seems like a useful resource for 
diploma and arts award support and teaching.  – ID 766 
 
They are really useful when I am revising for a maths or science test. 
For other subjects they’re not at all helpful.  – D1536 
 
It is good but it’s a bit tedious on Bitesize because I’d much rather learn 
through some of the games rather than sitting here in front of the 
computer reading things like I would at school or revising normally. – ID 
1633 (12 or under)  
 
Bitesize is great! Very useful, teachers use Bitesize websites to teach us 
at school. Very helpful for coursework and tests. Games are great and 
help you learn in an interesting way - ID 2428 (13 to 17) 
 
Fairly useful... the information isn't organised very well. It should be 
more like iPlayer, so we can find information by course, by subject, by 
keywords etc.  – ID 2429 (13 to 17) 
 
For English the content was helpful to some extent, especially for 
learning the background to a topic; however the quality of ideas were 
not high enough to increase my grade. For subjects such as science BBC 
Bitesize was more helpful as diagrams were clear and explained well. 
For course work the website didn’t really help me at all. I think there 
should be a section for ‘preparing for your exams’ helpful advice which 
you will need for your up-coming exams. The downloadable revision 
sessions were great and more of them would be very useful. Also links 
to other recommended websites on that subject/topic would be helpful.  
– ID 2430 (13 to 17) 
 
Good when I was at GCSE level but now I’m Key stage 5 and doing my 
‘A’ levels and there is nothing on BBC Bitesize for Key stage 5 students. 
If you get some help for me and the other boys and girls. Also I’m 
dyslexic and there are no extra help programmes and strategies that 
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show you how to cope in exams and revise. Please PLEASE please can 
you make these links on your Bitesize site?   – ID 2433 (13 to 17)  
 
I find Bitesize really helpful when preparing for exams. It clearly gives 
loads of information on topics, with helpful diagrams and pictures. It 
would be a lot more helpful if you could give information on the Scottish 
Intermediate 1 and Intermediate 2 courses, as they are quite different 
to the standard grade or higher courses. Course summaries and helpful 
information about these courses would be really appreciated. I think you 
could also increase the amount of information that you give on each 
subject, and maybe give more than one test at the end to see how much 
you've learned, with a range of questions, because now, I think some of 
the questions are far too easy for the course, and aren't really that 
helpful.  – ID 2436 (13 to 17) 
 
Well I think that they are really useful, and our English teacher is always 
pushing Bitesize on us, and I understand why, because it is really good. 
However, I have found that in the Anthology bit, not all the poems are 
there, and there are a lot of them which are covered, but there are 
some which were not there for me to have a look at. Also there is 
nothing there for Sociology, or Media Studies. And I know you can't 
cover every subject, but it would be useful for those subjects to be 
there, especially as both of them are growing subjects. And when doing 
the quizzes for the science bit, the questions were worded in a way 
which confused me, and I wasn't quite clear what it was asking me. 
However, overall I think that they are very useful, and there is a lot of 
information provided which is of great use. (Sorry if I sounded really 
harsh). And I also like the feature where you can create your own mind-
map, because it is really helpful, and it saves you from drawing it out 
yourself and colouring it in, and I think that it is a really useful revision 
aid. :) - ID 2446 (13 to 17) 
 
Very useful!! Bitesize is amazing, covers everything you need to know in 
almost enough detail. The different formats are good too, such as 
quizzes, games and just the way things are set out on the page. Easy to 
understand wording, good encouragement - ID 3414 (13 to 17) 
 
The Bitesize website is very useful but it could be better if it provided 
sections on a wider range of GCSE topics. The layout and the way that 
the information is presented are extremely good for learning and there 
are not very many other sources of information as good as this on the 
internet so a wider range of GCSE subjects would be great.  – ID 3559 
(13 to 17) 
 
GCSE stuff is great but there is a limited range for AS/A Level - ID 3609 
(13 to17) 
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They're generally quite useful - I like the variety of resources such as 
the quizzes and podcasts etc.  However, some of my teachers have said 
before, and I agree with them, that sometimes the content of revision 
does not go into enough depth.  More information and resources needs 
to be provided for those studying Higher Tier Subjects or for those 
wanting a deeper knowledge of the subject.  – ID 3656 (13 to 17) 
 
The GCSE stuff is really good but beyond this it isn't great. I have hardly 
been able to use it for my AS and ‘A’ Levels; the stuff which I need for 
my subjects isn't on there and a couple of my subjects aren't even on 
there.  – ID 3763 (13 to 17) 

 
CONCLUSION 

 
The websites are largely seen as helpful for learning as well as revision. The 
games were found to be useful and made revision more interesting. Those 
respondents aged 12 or under were most likely to find the websites useful. 
 
However about a quarter of responses state that more detail or depth is 
needed for the subjects covered and also that additional subjects being 
covered would be useful. Also some mention that the material is not 
necessarily appropriate for all types of exams e.g. the Cambridge syllabus and 
the Scottish Intermediates. 
 
Also there are comments that while the resources are good for GCSEs and 
SATs they are not suitable for ‘A’ levels. 
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8.3  Question 3: Is there anything else you would like to tell us 
about bbc.co.uk learning sites?  
 
Total number of respondents*: 186 

 
Q3 Total Total 

% 

More study resources/information/tests/revisions etc 
needed/more study areas should be covered- media, 
sociology, etc 59 26% 
It’s really good/excellent/very helpful/ diverse/ 
informative 49 21% 
Not enough for A level/intermediate/higher courses -
more needed to be done 32 14% 
Can't always find what one is looking for/need to change 
layout/format/colours/make it more attractive/updated 27 11% 
More quizzes/languages/games etc needed 19 8% 
Bitesize is good 6 3% 
BBC Blast very helpful 4 2% 
Not very good 4 2% 
Games are good/attracts youngsters 3 1% 
Advertise/publicise more 3 1% 
Others 5 2% 
No 24 10% 
TOTAL NUMBER OF RESPONSES* 235 100% 

 
* Please note each reply may contain more than one “response” 

 
A variety of ad hoc comments are given in response to this question, with a 
fifth of responses saying that the learning websites are good and helpful. 
 
A further quarter of responses state that more information is needed and also 
more subjects should be covered such as media, sociology, languages. 
 
Again a proportion of responses relate to the issue that while the resources are 
good for GCSEs and SATs they are not suitable for ‘A’ levels. More should be 
done to include and develop this area of study. 
 
Other responses suggest that the layout of the websites could be improved and 
up-dated to make them more attractive and easier to navigate.  
 
A selection of the comments made by the different age groups is given below: 
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Bitesize is very helpful but can't always find exactly what I’m looking for 
or have to search for a while. The topics have different names at school 
- ID 746 
 
I think the BBC doesn't do enough for ‘A’ level students. ‘A’ levels are 
one of the most important parts of education and the BBC is severely 
neglecting it. The BBC should provide as much help with ‘A’ levels as it 
does with GCSEs.  – ID 750 
 
Perhaps they should be adapted to reflect the look and functionality of 
sites such as Youtube, Facebook etc that young people use most often.  
– ID 766 
 
That if you want to attract younger people you want to put more fun 
games on that would let you have fun and learn at the same time (I 
know this from experience).  – ID 1633 (12 or under) 
 
I think the layout and colourings are really good, as they keep my 
attention. I also think the revise and then test scheme is really good. I 
like the way that you have more than one curriculum (e.g. WJEC and 
AQA) - ID 2437 (13 to 17) 
 
For KS3 they only have help on the three SATs subjects (English, Maths 
and Science); this can be quite annoying because people in KS3 still do 
all the other subjects and need help with them from time to time  - ID 
2653 (13 to 17) 
 
I feel that once you start studying for your ‘A’ levels you are slightly 
'abandoned' with only a very few number of subjects that you can get 
help with. Obviously there are too many ‘A’ level subjects to cover them 
all but I think a few more should be added to the website.  – ID 3345 
(13 to 17) 
 
Need to be able to teach the GCSE subjects rather than revise; more 
videos would be nice and different games. BBC Blast needs to be 
advertised more it’s just not known about but yet it goes on tour? Has 
so much more potential to reach more people I’m guessing it comes 
down to budget? - ID 3403 (13 to 17) 
 
They need totally revamping and having an interactive as well as text 
book style view - ID 3563 (13 to 17) 
 
I think that the learning websites could really be improved. There could 
be more information/resources and more interactive activities - ID 3680 
(13 to 17) 
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CONCLUSION 
 

A fifth of responses state that the learning websites are good and helpful, 
however a further quarter of responses state that more information is needed 
and also more subjects should be covered such as media, sociology and 
languages. 
 
Again a proportion of responses relate to the issue that while the resources are 
good for GCSEs and SATs they are not suitable for ‘A’ levels. More should be 
done to include and develop this area of study. 
 
Other responses suggest that the layout of the websites could be improved and 
up-dated to make them more attractive and easier to navigate. 
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