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1. INTRODUCTION 
 

1.1 Background 
 
In October 2008, the BBC Trust commissioned the British Youth Council (BYC), a 
national youth charity that empowers young people to have a say in decisions, to 
explore young people’s views and opinions on the corporation in order to support the 
BBC Trust's review of services for younger audiences. 
 
BYC were briefed to focus on young people's views of the BBC in general and of 
BBC services specifically aimed at younger audiences.  They were asked to collect 
opinions on how these services could be improved. 
 
BBC services aimed at younger audiences are as follows. 
 

• Radio 1 aims to entertain and engage younger listeners (particularly 15-29 
year olds) with a distinctive mix of music and speech.  

• BBC Three aims to provide a wide, innovative range of programming made in 
the UK and features undiscovered UK actors and presenters. 

• BBC 1Xtra is a digital UK radio station specialising in new Black music, 
sometimes referred to as urban music. Launched in 2002, it is the sister 
station to Radio 1. 

• BBC Switch is the new brand for BBC content aimed at UK teenagers and 
pre-teens, from ages 12-17 launched in 2007. 

• BBC Blast was created in 2002 to help 13-19 year olds develop their skills in 
art, dance, film, music, writing and games. There is a website, television 
series and nationwide tour of the UK. 

• BBC Bitesize is the name given to the BBC’s free online study support 
resource for school-age students in the United Kingdom. It is designed to aid 
students in both school work and, for older students, exams. 

 
 

1.2 Aims and Objectives 
 
The consultation sought to examine how well the BBC is serving younger audiences 
within the 13-34 age range.  The following broad questions were addressed: 
 

 How effectively is the BBC delivering its products and services aimed at 
younger audiences? 
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 Is the BBC reaching young people via the platforms, times and places that 
are right for that particular audience? 

 Do younger audiences value what the BBC offers them as distinct from what 
is available from other providers? 

 Are there particular groups within the identified age range that the BBC needs 
to work harder at serving (as defined, for instance, by age, gender, social 
grade, ethnicity)?  

 

1.3 Acknowledgements 
 
The British Youth Council would like to thank Alex Hughes-Smith, BYC volunteer 
intern from October 2008-January 2009, for his help in analysing the outputs from 
each workshop and preparing this report.  
 
Thanks also go to all 45 young people who took part in a consultation session to 
share your views and ideas on the BBC – we hope you enjoyed it as much as we 
did.  

BBC Youth Services review consultation, winter 2008  4 of 32 



The British Youth Council 

2. EXECUTIVE SUMMARY 
 

• The BBC was considered to have broad appeal and greater social 
responsibility than other entertainment providers.  None of the young people 
knew how the BBC was funded. 

 
• BBC programmes proved more popular than any other broadcaster when 

young people were asked to select their ideal TV schedule.  Channel 4 came 
second. 

 
• Young people asked for more American shows, music and films to be shown 

on the BBC, along with political programmes/shows dealing with broad social 
issues that are accessible to young people. 

 
• More representation of young people’s lives and concerns on the BBC was 

called for.  The young people suggested that the BBC develop a young 
person’s soap or drama and portray young people more positively in general. 

 
• BBC iPlayer, repeats of popular shows, the BBC website and the ability to 

watch follow-on episodes immediately on other channels were popular and 
seen as ways of competing with the ‘draw’ of the internet. 

 
• The young people liked the ‘clout’ of the Radio 1 brand (e.g. ‘big-name DJs’) 

but didn’t all like the broad remit of the service.  Many preferred to listen to 
local radio or their own choice of music or content. 

 
• 1 Xtra’s new and non-mainstream music policy was popular.  The young 

people said that they would like to hear music from a wider ranger of cultures 
and ethnicities on 1 Xtra. 

 
• BBC Three was popular and most young people hoped to see it develop as a 

young people’s channel, although some thought it should specialise in 
comedy.  It is recommended that the identity of BBC Three is clarified. 

 
• Young people hadn’t heard of BBC Switch, although few workshop 

participants were from its target demographic.   
 

• Awareness of BBC Blast was also low, although young people responded 
positively to it when it was explained to them.   

 
• BBC Bitesize was well-known and well-used.  Young people suggested that 

this service had become ‘tired’ and should be refreshed. 
 

BBC Youth Services review consultation, winter 2008  5 of 32 



The British Youth Council 

3. CONSULTATION SPECIFICATION 
 
45 young people aged 12-22, from diverse backgrounds and various parts of the 
country, were consulted during this research. The majority were still in education. 
 
Three consultation sessions were arranged which gave young people and BBC 
Trust members the opportunity to discuss the issues. BYC worked with their network 
of youth organisations across England to recruit young people for the consultation 
sessions which took place as follows: 

• Birmingham - 21st October 2008 (8 young people) 
• Knowsley, Liverpool - 27th November 2008, Liverpool (18 young people) 
• Newham, London - 2nd December 2008, London (19 young people). 

 
BYC examined young people’s attitudes towards the BBC in general and to the 
products and services specifically designed for young people (BBC Three, Radio 
One, Radio 1Xtra, BBC Switch, BBC Blast and BBC Bitesize).  They were asked 
to identify the elements of the products or service that are working well and those 
that weren't, how they could be improved to better meet young people’s needs and 
how the products or services compare with their competitors. 
 
The consultation also assessed the following: 

• Young people’s knowledge of how the BBC is funded; 
• Young people’s attitudes towards American-import programmes on the BBC; 
• How the BBC portrays young people; 
• How young people relate to the media generally. 

 
The research was carried out using three main methods: 
 

1) Focus group discussions (‘Idea Storming’) 
2) 'I am the Scheduler' exercise 
3) ‘Question Time’ exercise. 

 
These were chosen to elicit qualitative data relating to the aims and objectives of the 
consultation, whilst also providing quantitative data on what young people would 
ideally like to watch on TV.  
 
During the 'I am the Scheduler’ exercise young people attending the London and 
Liverpool sessions were asked to compile their ideal three hours of content (TV or 
radio) and provide reasons for their choices. This provided insight into what young 
people are watching on TV and what they would like to watch. 
 
In addition to the above methods, young people in Liverpool also took part in a 
‘physical’ survey (‘Question Time’ exercise).  They were asked to position 
themselves between two locations (‘Yes’ and ‘No’) in response to a range of 
questions about the BBC. 
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4. FINDINGS 
 
Young people's statements and observations made during the discussions have 
been summarised and combined below.  Questions asked are shown in bold type, 
followed by the young people's responses.  Key themes and trends within the 
responses have been highlighted within each section where appropriate.  
 

 

4.1 Findings relating to the BBC in general 
 
Below are the young people’s responses to the Idea Storming exercise in relation to 
the BBC in general, the ‘I am the Scheduler’ exercise, and the ‘Question Time’ 
exercise. 
 

4.1.1 Idea Storming 
 

 
 
What do you think is good about the BBC in general? 
 
● A sense of belonging, collective British identity. 
● The long history of the corporation (80 years old), stability, known brand, trusted 
(although this was a contentious issue). 
● Family viewing, easily accessible to all ages.  
● Diverse programming and audience. 
● Good factual informative programming e.g. 'Blue Planet'. 
● The BBC website. 
● BBC iPlayer – convenient, you never miss favourite shows. 
● Long-running programmes e.g. 'EastEnders', 'Blue Peter', 'Top Gear'. 
● News – local and national. 
● 24 hour service – there is always something on the BBC, whether good or bad 
● It appeals to a wide range of ethnic minorities (1Xtra, Asian network). 
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● BBC news – on TV, radio and online, is good for local, national and global 
coverage. 
● The Queen’s speech. 
● It doesn’t have any private advertising. 
● Sporting coverage e.g. Olympics, Wimbledon, 'Match of the Day'. 
● Good children’s programmes e.g. CBBC, CBeebies 
● Good wildlife programmes e.g. 'Planet Earth', David Attenborough. 
● Daytime television. 
 
Themes and trends 

 The BBC brand was considered established, consistent and impartial.  It is 
linked to feelings of 'Britishness' and national identity. 

 BBC programming seen is high-quality with broad appeal across age, 
geographical location, ethnicity and time available to access the service. 

 BBC extended applications were also mentioned favourably (BBC i-Player 
and the BBC website). 

 
The young people consulted generally regarded the BBC with pride and saw it as 
service provider with a broader social remit and responsibilities.  
 
 
What do you think needs improving? 
 
● The BBC needs to relate more to the 16-21 age-range. 
● We want less celebrity-led programming. 
● The scheduled programmes aimed at young people in 6-7pm time slot used to be 
good but have got worse. 
● 'Question Time' should be shown earlier or there should be a young person’s 
equivalent to help young people get involved in politics and learn how to talk about 
the issues that they are concerned about and which affect them. 
● The brand, although famous and well known, is not seen as ‘cool’ (although fear 
was expressed that trying to be ‘cool’ is the surest way not to achieve that aim!). 
● The BBC needs to ensure it gets the best American shows which often go to 
Channel 4 or Sky e.g. 'West Wing', 'Lost', 'Prison Break' (however 'Heroes' (a BBC 
programme) was nearly universally popular amongst the young people consulted). 
● 'Match of the Day' needs to be on earlier (Saturday) to make it accessible for 
families. Those consulted said that they couldn’t watch either 'Match of the Day’ or 
the Sunday repeat with their Dads due to the time the programmes are aired (too 
late and too early respectively). 
● Keep football on the BBC – more live matches; ‘not everyone has Sky or can go to 
the pub’. 

BBC Youth Services review consultation, winter 2008  8 of 32 



The British Youth Council 

● Good comedy is also often broadcast too late for young people to enjoy it. 
● CBBC stops too early. 
● 'Newsround' should be longer (disagreement over this point as many liked the 
current length of the programme). 
● 'EastEnders' should have more moral, positive storylines.  Some expressed 
concerns over the level of sterotyping and felt the soap doesn’t represent 
multicultural London. 
● There should be more music on TV – i.e. a BBC music channel to compete with 
4Music (there was a request to reinstate 'Top of the Pops', although a lot of the 
young people hadn’t heard of the programme). 
● There should be better daytime television which appeals to young people. 
● The BBC should be more like Channel 4 or E4 and have a soap that is aimed at 
young people like 'Hollyoaks'. 
● We don’t just want repeats of shows like 'Family Guy', we want new episodes.  
● The BBC should improve services provided by the red button – right now it can’t 
compete with what is provided by the internet or services such as Sky+ or Virgin TV 
on-demand.  A more consistent choice is needed from the service. 
 
Themes and trends 

 Timings of sports and comedy programmes, 'Question Time' and 'CBBC' were 
criticised. 

 Channel 4 was often mentioned favourably with reference to music 
programmes, soaps and American imports. 

 
Although young people used BBC services, they did not always feel that these 
services represented them (see comments on celebratory shows/'EastEnders'). 
Services and programming aimed specifically at young people were seen as 'trying 
too hard' to appeal to the target audience. 
 
What more can the BBC do for you? 
 
● Programmes on iPlayer should be made available for longer than seven days.  Put 
‘Match of the Day’ on iPlayer. 
● Employ staff from across the UK – sometimes the BBC feels too London centered 
and it needs to take a bigger role in local communities. 
● Ensure flagship programmes should get more funding e.g. ‘Newsnight’ 
● Guarantee quality over quantity – if cuts need to be made, cut some of the newer 
additions rather than long-running proven programming. 
● Interview young people. 
● Put in place more music programming – nothing has replaced ‘Top of the Pops’ 
(keep ‘Top of the Pops’ Christmas edition) 
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● Show politics programmes earlier in the day aimed at young people – there is a 
gap in market between normal news e.g. ‘BBC News at 6’ and ‘Newsround’. 
● Provide more shows similar to the ones available on the Disney channel.  
● Broadcast less adverts about the BBC. 
● Show more films. 
 
Themes and trends 

 Long-running, flagship programmes are seen as key to the BBC ‘offer’.  
 In terms of programming, calls where made for more music and films, and for 

political shows aimed at younger audiences. 
 
 
What makes the BBC stand out from other broadcasters?  
 
● No adverts! 
● It is seen as the place to turn to in a time of crisis or national emergency (the 
young people gave examples of making sure they watched the BBC’s coverage 
when 9/11 and 7/7 happened). 
● A sense of home – BBC world service is available all across the world. The BBC is 
linked to British identity. 
● The BBC provides a very broad range of services catering to many demographics 
using different forms of media. 
● Charity programmes e.g. Children in Need, Red Nose Day. 
● Local radio and news. 
 
Themes and trends 

 The perceived wider social responsibility of the BBC was once again 
highlighted. 

 The BBC was seen to hold a uniquely 'international yet British' position 
 BBC news services were often mentioned positively. 

 
 

4.1.2 Question Time exercise 
 
At the Liverpool session, a further exercise was conducted to elicit 19 young 
people’s views on the BBC. In answer to the following question, young people 
positioned themselves at one of two signs, ‘Yes’ and ‘No’.  ‘Maybe’ was recorded as 
a response for anyone between the two signs.   
 
Also included below are some quotes from the respondents. 
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Do you think the BBC should spend more money on American shows? 
 
Yes – 11 
No – 5 
Maybe - 3 
 
‘Needs to compete with Channel 4 and things like ‘Ugly Betty’.’ 
‘We are in England, don’t want everything American even though they are funny.’ 
‘It’s called the BRITISH broadcasting corporation!’ 
‘BBC is part of British culture.’ 
 
Should the BBC spend more money on sport? 
 
Yes – 9 
No – 5 
Maybe – 5 
 
‘Its healthy, gets people off their arses.’ 
‘We only get football now.’ 
‘All the football matches are on Sky.’ 
‘There is no girls football on the BBC.’ 
‘Don’t put it on the main BBC channels – put it on a sports channel or iPlayer – give 
us a choice!’ 
 
Does the BBC still inform, educate, and entertain? 
 
Yes – 15 
No - 0 
Maybe – 4 
 
‘Education is all on at 4 in the morning.’ 
‘Stuff on a Saturday all the family can watch.’ 
 
Do you know how the BBC is funded? 
 
Maybe – 19 
(Nobody certain) 
 
‘I thought the lottery funded it.’ 
‘It’s paid for by the government or the Queen or something.’ 
 
Is the BBC worth 38p a day? 
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Yes – 15 
No – 1 
Maybe – 3 
 
‘You pay for stuff like Sky and then you might not watch the BBC but you still have to 
pay for it.’ 
 
 Does the BBC portray young people positively?  
 
Yes – 2 
No – 6 
Maybe – 11 
 
‘Always shows the bad ones!’  (e.g. Lucy Beale off EastEnders, ‘Kizzy Mum at 14’) 
‘Panorama had a program on gangs in Liverpool and they only showed the bad bits, 
the kids on it were playing up to the camera and the makers wanted that.’ 
‘You’ve got to show a good and a bad side.’ 
‘There’s not enough good things about young people.’ 
‘Would people watch good stuff about young people?’ 
 
Can the BBC please everyone? 
 
Yes – 4 
No – 10 
Maybe – 5 
 
‘How do you know what’s right and wrong?’ 
‘There’s too much to fit in.’ 
‘You’re not going to please everyone ever, so why try?’ 
‘It can satisfy everyone up to a certain point.’ 
‘People have the ability to cherry-pick what they want to watch and listen to so it 
doesn’t have to please everyone.’ 
 
Themes and trends 

• None of the young people were sure how the BBC is funded although the 
majority thought it is worth the license fee. 

• The majority felt that the BBC ‘informs, educates and entertains’ and wanted 
more money to be spent on American shows. 

• Opinions were split concerning whether the BBC portrays young people 
positively, whether the BBC should spend more on sports programmes and if 
the corporation can please everyone. 
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4.1.3 'I am the Scheduler' exercise 
 
The ‘I am the Scheduler’ exercise gave the young participants at the London and 
Liverpool sessions the chance to compile their ideal three hours of content from 
existing programmes shown by any broadcaster, or suggest programme types.  All 
of the 39 young people who took part in this exercise chose to record TV rather than 
radio schedules. 
 
In this analysis, the programmes and programme types chosen by the young people 
have been allocated by genre and by broadcaster.  The number and proportion of 
young people that chose each type of programme are shown by the graph and table 
below: 
 

Type of Programme No 
Named BBC programmes 76 
Comedy 65 
Soap/Drama Serial  51 
Named USA Shows 49 
Entertainment 40 
Named channel 4 Shows 40 
Educational/News/Documentary 20 
Reality 15 
Sport 14 
Drama 12 
Music 11 
Films 10 

 

Analysis of the 'I'm a Scheduler' Actvity
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During the exercise individual young people made the following comments about the 
BBC: 

• ‘Good TV shows for all!’ 

• ‘I do enjoy the BBC, however definitely need more good press about 
good/active(ly) participating young people.’ 

• ‘(The BBC is) entertaining for adults more than the younger generation.’ 

• ‘BBC is ‘very mature’ and needs to lighten up.  Bring back [the disgraced 
presenters].’ 

• ‘Don’t really watch TV but the BBC is cool – suits all ages and genders.’ 

• ‘The BBC has programmes to suit a wide age range with BBC Three showing 
the BEST!  BBC Three is BOSS! And it would be cool to show more BBC 
Three.’ 

• ‘I love the comedy.  More ‘Gavin and Stacey’!  Bitesize is a lifesaver.’ 

• ‘Radio 1 is a brilliant radio station!’ 

• ‘I’d like to see a bit more patriotism from the corporation.  Stop pandering to 
Europe; stop this multi-culti biased nonsense; stop the climate change ‘save 
the polar bears’ rubbish.  Play ‘Jerusalem’ and ‘Land of Hope and Glory’ and 
‘Rule Britannia’ a bit more.  It’s not racist (stop pretending it is just to satisfy 
your liberal masters), it’s what people want and what they like.  We need it to 
encourage ‘Britishness’ (whatever that means).’ 

• ‘Good but still room for improvement.’ 

• ‘I don’t see anything SPECIAL.’ 

• ‘The media – a whirlpool of negativity which the BBC is trapped within.’ 

• ‘Please show ‘The Simpsons’ from 4 till 6 every day.’ 

• ‘Inform, entertain and educate – reintroduce this.’ 

• It wants to inform, entertain and educate and it does exactly that.’ 

• ‘BBC is boring, make changes please.’ 

• ‘Good value for money.’ 

• ‘Can’t please everybody.’ 

• ‘The BBC has a wide variety of shows.  Not the best.’ 

• ‘I really have no problem with the BBC, it is perfect the way it is and I am glad 
about it the way it is.  Keep it the same, it is great.’ 

 
Themes and trends 
Of the 209 items selected in total, 76 (36%) of these were either made by the BBC 
or are available on the BBC channels, the highest proportion of any other 
broadcaster.  However it should be noted that the exercise followed a session where 
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participants had been asked which BBC programmes they enjoyed and therefore 
their recall of BBC programmes could be higher than usual.  
 
Channel 4 programmes were the next most popular, with 19% of items selected 
either being made by Channel 4 or shown on its channels. The most popular 
Channel 4 programmes in this exercise were ‘Hollyoaks’, and American-import 
shows such as ‘Ugly Betty’, ‘Friends’, and ‘The Simpsons’. 
  
23% of the shows selected in this exercise were made in the US - ‘Family Guy’ 
proved very popular and other American shows highlighted were ‘Hannah Montana’, 
‘The Secret Life of…’, and ‘My Sweet 16’. 
 
‘Heroes’ also proved to be a hit. The availability of the next episode of Heroes on 
BBC Three immediately after was aired on BBC 2 was popular.  Young people 
claimed this service could compete with the immediacy and ease of access of the 
internet and DVD collections. 
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4.2 Findings relating to BBC channels/content aimed at young 
people 
 

4.2.1 Radio 1  
 

 
 
 
How would you describe Radio 1? 
 
● Young 
● Mixed audience 
● Variety of music 
● Popular – emphasis on ‘pop’ music, popular DJ’s etc. 
● National (everyone hears the same thing wherever you are), trendsetter. 
● Funny. 
● Predominantly white music and audience (as opposed to 1Xtra). 
● Unknown/unheard of. 
● Boring. 
● Varied. 
 
Themes and trends 
Most of the young people consulted do not listen to Radio 1, however descriptions 
provided were broad and varied, reflecting the variety of the programming. The 
young people said they were more likely to listen to their own choice of music or 
content through iPods and online streaming.  If they did listen to the radio, they were 
more likely listen to local stations.  
 
 
What makes Radio 1 stand out from other radio stations? 
 
● The DJs – they are different to the ones on other radio stations and are a good 
variety 
                   - big personalities  
                   - Zane Lowe performed at universities 
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                   - speech, banter, random stories 
                   - there are DJ’s who are TV personalities as well.  
● Good festival coverage e.g. Glastonbury.  It’s a good chance to hear lots of new 
and live music. 
● It’s a national radio station aimed at young people. 
● Regular quite in-depth news broadcasts along with good music (this is very rare to 
find). 
● Short adverts which can be funny. 
● The wide variety of music. 
● It’s nationally popular. 
 
Themes and trends 
Young people emphasised Radio 1’s range of content and national appeal and 
commented on the quality and profile of it’s DJs.  
 
 
What do you think is good about Radio 1? 
 
● Variety – caters to lots of different tastes. 
● Having events abroad. 
● Newsbeat – a short snappy way of getting information across to a young audience, 
covers a good range of topics from international to entertainment news. 
● Friday and Saturday dance music – ‘good for getting you in the mood for going 
out’, ‘what you hear in clubs’ 
● Entertaining DJs e.g. Chris Moyles, Fearne Cotton, Scott Mills. They are good at 
expressing lots of different people’s viewpoints. 
● ‘Discusses issues which are relevant to me’ e.g. drug abuse, STD’s, bullying. 
● There’s a good balance of new music and popular songs. 
● You know what to expect when you switch it on. 
● The Westwood rap show. 
● Television adverts for it.  
● Live music e.g. ‘Live Lounge’. 
● Festival coverage e.g. Glastonbury, Download. 
● The UK Top 40. 
● New music. 
 
Themes and trends 
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Radio 1’s attraction for these young people stems from its broad appeal and its 
ability to attract and keep its ‘big name’ DJ’s. New and live music programming, 
news and coverage of issues relevant to young people were praised. 
 
 
What do you think needs improving? 
 
In response to this question, young people wanted: 
● Better dance music on Friday and Saturday night. 
● More campaigning and raising of awareness of getting people involved in issues 
which affect wider society. 
● More freedom for DJs to play exactly what they want – restrictions on playlists 
means you can hear the same songs over and over again. 
● More regional dialects. 
● Less talking, more music. Cut down on the amount of airtime available for DJ 
banter.  Young people listen to the radio for short periods of time so they want to be 
guaranteed a good song when they switch the radio on. 
● More programmes aimed at ethnic minority groups. 
● More programmes aimed at issues which affect teenagers e.g. socialising, what 
you can do for free, sex, drugs etc. 
● More emphasis on showing the positive things that young people do. 
● Better links with the web.  
● More unsigned artists. 
 
They also commented: 

• The music is too broad – it caters for a lot of different music genres but is not 
exceptional on any particular ones. 

• ‘Newsbeat’ could be more in-depth, it feels like a tabloid sometimes. 

• Tolerance of the Radio 1’s breakfast show team’s overt homophobia and sexism 
puts off many listeners. 

• Very secular (some comments were made mentioned that there seemed to be no 
religious content or music e.g. Gospel). 

● Might listen to stuff on Radio 1 if it was possible to listen to it through an MP3 
Player/iPod. Would perhaps listen to Podcasts that you could download which were 
aimed at young people. 
● Needs to be better aimed at the younger age of the intended demographic – 
seems more aimed at 21-25 year olds than 16-21 age range. 
 
Themes and trends 
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The young people consulted came up with a variety of suggestions for things that  
could be improved - many young people wanted more music and equally many 
young people wanted less music and more discussion.  
 
 

4.2.2 BBC Three  
   

 
 
How would you describe BBC Three? 
 
● Entertaining, light-hearted, amusing. 
● Youth-led, aimed at young people.  
● The young people commented that it was not typically BBC: “toned down BBC”, 
“Un-BBC”. Some saw this as a plus point but others saw this as damaging to BBC’s 
image and found the style of BBC Three patronising and simplistic. 
● Not on all the time. 
 
Themes and trends 
The majority of the young people consulted identified BBC Three with humour and 
comedy. There was little or no association with current affairs and documentaries.  
The young people saw the channel as aimed at young people or ‘made by’ young 
people, but they did not associate it with the BBC. 
 
 
What do you think of the type of programmes BBC Three provides? 
● We want more factual or history programmes – e.g. ‘Blue Planet’ 
● We don’t associate the channel with some of the programmes it shows e.g. 
‘Family Guy’ seems more ‘Channel 4’ or ‘BBC 2’. 
● There are too many ‘cheap’ sit-coms e.g. ‘Two Pints of Lager …’ and ‘Coming of 
Age’ which can’t compete with American or mainstream channel output.  
● There is too much focus on age as a determinant of what programmes are 
scheduled. More emphasis should be placed on genre. ‘It’s not about age, it’s about 
people’. 
● Competitors such as ‘Living’ or ‘TMF’ provide “easier” viewing. 
● Channel associated with comedy e.g. ‘Summer Heights High’, ‘Family Guy’. 
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Themes and trends 
Criticism leveled at the scheduling suggests that some programmes aren’t deemed 
to be ‘on-brand’ by some young people, who don’t consider that the channel is 
competing favorably against its competitors. 
 
 
What do you think is good? 
 
● 60 Second News - short, accessible, and to-the-point bulletins 
                                - good coverage of both ‘serious’ issues (e.g. politics) and   
                                  “fun” issues (e.g. showbiz news). 
● ‘Catch-up TV’ – ‘EastEnders’, ‘Spooks’, ‘Heroes’. Plus ‘first look’ at new episodes. 
● Lack of adverts. 
● The channel targets the audience well – emphasis on comedy e.g. ‘Family Guy’, 
‘Two Pints…’, ‘Gavin & Stacey’, ‘Coming of Age’. 
● It achieves its aim of being a ‘young’ channel. 
● All the family can watch – although aimed at young people there is content that 
appeals to a wider demographic e.g. Last Man Standing, World’s Strictest Parents. 
● Brave broadcasting – BBC performing outside its traditional comfort zone. 
● Gives new ‘risky’ talent a chance where BBC 1 and 2 wouldn’t e.g. ‘The Mighty 
Boosh’. 
● Charity involvement e.g. Red Nose Day. 
● Interesting documentaries e.g. ‘Blood, Sweat, and T-shirts’, ‘Bizarre ER’ - ‘Not too 
heavy’. 
● Reality shows – ‘Last Choir Standing’, ‘Britain’s Missing Model’, ‘Last Man 
Standing’, ‘Real Hustle’. 
 
Themes and trends 
BBC Three had broad appeal for the young people consulted due to easily-
accessible programming, effective repeats and ‘first looks’ at popular programmes 
from BBC1 and 2.  The group thought BBC Three was successfully - although not 
exclusively- catering for young people and considered the channel to be more 
ground-breaking than other parts of the BBC. 
  
 
What do you think needs improving? 
 
In response to this question, the young people wanted: 
● More ‘Catch-up TV’. 
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● Less cheesy sit-coms e.g. ‘Little Miss Jocelyn’, which look like they ‘are made in 
two seconds’. 
● More fun educational programmes. 
● More soaps – ‘Channel 4’ has a flagship soap for young people in ‘Hollyoaks’, as 
does ‘Channel 5’ with ‘Home and Away’ and now ‘Neighbours’ (Although BBC Three 
was identified by some as being associated with ‘EastEnders’, this was not seen as 
a soap particularly aimed at or for young people). 
 
They also commented: 
● It needs to start earlier – it will never be able to properly compete and develop an 
identity like BBC 1 and 2 as an evening channel.  
● There are too many repeats. 
● Why is there a complete lack of sporting coverage? 
● There is a lack of identity and branding. 
● There are too many eating disorder programmes. 
● It needs more dramatic programmes that capture and reflect what life is like for the 
targeted age-range e.g. something to compete with ‘Hollyoaks’, ‘Skins’, or on a 
grittier/realistic level ’Kidulthood’/’Adulthood’ films. 

• Having a ‘target audience’ based on age, especially when it is such a broad age 
range of 16-34, can mean that the identity of the channel can seem muddled to 
viewers. If you compare BBC Three’s identity with E4’s which is a direct 
competitor, E4’s programming, whilst still broad, seems more defined and seems 
to serve their audience better. 

● Get rid of ‘Two Pints of Lager…’, (This was considered  to be  BBC Three’s  
flagship show, and thus the young people were concerned that BBC Three could 
become branded the BBC’s comedy channel rather than its channel aimed at young 
people). 
● Improve the BBC3 idents (the young people saw them as unclear and messy, and, 
in comparison to BBC1 and BBC2 idents, ‘cheap looking’.) 
● We would like to see some talent shows such as ‘X Factor’ or ’Britain’s Got 
Talent’. 
 
Themes and trends 
The young people consulted were keen for BBC Three to succeed as a ‘young 
people’s channel’ and would like it to develop programmes to more fully achieve this.  
However they felt that its identity is currently ambiguous. In particular, they felt it 
could be considered a comedy channel and some suggested that the target age-
range is too broad.   
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4.2.3 Radio 1Xtra  
 

       
 
 
What do you think is good?   
 
● Focus on good music. 
● More likely to hear ‘new’ music. 
● It provides a broader range of music than perhaps the narrow definition of ‘Black 
music’ suggests. 
● Music from ethnic minorities – reflects cultural background well, music that is not 
heard elsewhere. 
● Good news bulletins and information service with wide range of topics which affect 
young people e.g. bullying, drugs, mental health. 
● Provides a wide platform for music genres which are often neglected by the wider 
media. 
 
What do you think needs improving? 
 
● Definition is too tight and can feel non-inclusive (some people had issues with the 
definition of 1Xtra as being solely for ‘Black music’).  

• Can feel tokenistic – that the BBC are ticking a politically correct box. 

• Some people had never heard of it.  
 
Accessibility of digital radio was discussed by the young people: 
● Several people said they would listen to 1Xtra more if they had better access to 
digital radios. It was felt that the cost of DAB radios is prohibitive to the intended 
young audience and that cheap DAB radios have poor quality sound. 
 
● It was felt that if listening to music through a computer, young people may be more 
inclined to listen to their choice of music e.g. on YouTube or MySpace rather than a 
‘prescribed’ radio show.  
 
 
Themes and trends 
The young people liked the ‘good’, ‘new’ and non-mainstream music provided by 
1Xtra.  They generally felt that the station’s music policy was broader than its remit 
suggests and they liked hearing music originating from a range of different cultures 
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and ethnicities.  However some young people felt that digital stations are difficult to 
access and that listening to radio via a computer isn’t appealing. 
 
 

4.2.4 BBC Switch  
 

 
 
What do you think BBC Switch is? 
 
● None of the young people were aware of what this platform does and who it is 
aimed at. 
● They found the name confusing – people thought it was something to do with the 
digital switchover or swapping things around. 
● Some people had seen the logo in the media, but didn’t know what it was. 
 
What do you think of the BBC Switch service? 
 
● Teens and pre-teens were considered a difficult demographic to target.  It was 
suggested that 12-17 year olds don’t want things which are ‘aimed’ at them, they 
want things which are perceived as more ‘grown-up’. 
● BBC Switch was referred to as gimmicky.  It was felt there was a lack of 
commitment to the platform such as no specific channel or timeslot. 
● It was considered that more advertising needs to be arranged in channels suitable 
for the demographic. 
● There was a perception that content on the web is better suited to the intended 
demographic than material on the radio. 
● It was suggested that the target audience is too narrow (what a 13 year old likes 
may also be what a 18 year old likes, for instance). 
 
Themes and trends  
These young people were not aware of BBC Switch and were confused about its 
brand and remit.  There was a lot of discussion about the target demographic – is it 
too narrow in terms of age-range? Would web-based content be preferable? Would 
they feel the platform is ‘gimmicky’ and want something more grown-up? 
 
 

BBC Youth Services review consultation, winter 2008  23 of 32 



The British Youth Council 

4.3 Findings relating to the BBC services aimed at young people 

4.3.1 BBC Blast 

 
Responses to BBC Blast 
 
● Awareness of the existence of this service and it’s remit were very limited. 
● However the young people provided positive feedback on what BBC Blast was 
trying to do, when made aware of it. In particular young people liked the idea of fun 
learning outside of normal academic subjects and the emphasis on being creative.  

 
4.3.2 BBC Bitesize 

 

Responses to BBC Bitesize 
 
● Everyone was aware of what the service was for. 
● Most people had used it as a study-aid, in particular for exam revision, with some 
saying they continued to use it at university. 
● Young people commented positively about Bitesize attempts to aid learning 
through more interesting and entertaining methods than would not be used in 
traditional educational environments. 
● The young people noticed that there was an emphasis on visual and auditory 
learning instead of learning through reading.  

• Good games. 
● Drawbacks were that the service was perhaps a little tired, and could maybe do 
with refreshing to keep it relevant to the intended audience. It needs more ‘oomph’! 
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5. CONCLUSIONS/RECOMMENDATIONS 
Conclusions and recommendations from BYC in response to the comments 
made by young people are as follows: 

5.1 -relating to the BBC in general 
 
The BBC was seen as providing high-quality, long-running programmes with broad 
appeal.  The young people considered the BBC brand to have strong links with 
national identity and tradition.  They also felt that BBC fulfils its wider social 
responsibilities and obligations as an entertainment provider (the majority agreed 
that the BBC ‘informs, educates and entertains’).  However none of the young 
people knew how the BBC is funded.  
 
The young people had a variety of suggestions for ways that the BBC could be 
improved.  In particular, there were calls for more music, films and political shows 
dealing with issues relating to young people to be shown at times when young 
people could access them. 
 
The BBC scored highly in the ‘I am the Scheduler’ exercise.  More BBC programmes 
(36%) were chosen by the young people than those from any other broadcaster.   
‘Heroes’ proved particularly popular.  The next most popular broadcaster was 
Channel 4 and the young people suggested that the BBC could learn lessons from 
Channel 4.  It is recommended that the BBC considers incorporating more American 
shows, as these were popular amongst the young people.  
 
Only two of those consulted felt that young people were currently portrayed in a 
positive light by the BBC.  It is recommended that the BBC ensures its programmes 
represent the real lives and concerns of young people in the UK today through 
ongoing dialog and involvement of young people in programme development. 
 
BBC news and wider BBC applications such as the website and iPlayer were also 
praised.  It is recommended that the BBC expand the on-demand content available 
online.   
 
 

5.2 -relating to the BBC's channel's/content aimed at young people 
 
Radio 1 was not widely listened to by the young people attending these sessions.  
They preferred to listen to local radio or their own choice of music or content.  
However, it was suggested that Radio 1 stands out from its competitors through the 
quality of its big-name DJs and the variety of its music policy and other 
programming.  New and live music programmes, news bulletins and coverage of 
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‘young people’s issues’ were all praised by those young people who listened to the 
service.   
 
Radio 1 was judged to be successfully appealing to a mixed-audience of young 
people across the UK, however few of the young people listened to Radio 1.  A 
range of improvements were suggested, and it is recommended that the BBC 
conducts further research to ascertain why some young people aren’t tuning it to 
Radio 1 and to discover ways of retaining existing young listeners. 
 
BBC Three was associated with comedy and it was felt to be aimed at young 
people.  Young people generally liked the programmes featured on BBC Three 
(particularly ‘Heroes’, ‘first looks’ and repeats of popular shows) but they felt the 
programming didn’t match up to that of competitor channels in terms of high-profile, 
youth-interest shows such ‘Hollyoaks’ on as E4 and American sitcoms. It was also 
felt that some BBC Three programmes (such as ‘Family Guy’ and ‘Two Pints of 
Lager…’ ) didn’t fit with individual’s perceptions of the channel’s brand. 
 
It was felt that the identity of BBC Three is currently ambiguous and there were 
mixed feelings about whether the channel should be branded as a flagship comedy 
channel or as the BBC’s youth channel.  Most young people were keen for BBC 
Three to succeed as a ‘young people’s’ channel and would like the programming to 
be developed in order to achieve this.  Although some young people felt that the 
channel’s brand should highlight comedy and that it currently has appeal across 
age-ranges.   
 
It is recommended that BBC Three’s identity is clarified. If the aim is a ‘youth’ 
channel, most young people appear to feel more comfortable identifying with a 
channel that is explicitly aimed at them.  Perhaps the BBC needs to reassess the 
branding and advertising of this channel.  This would then enable BBC Three to 
provide broader ‘youth-orientated’ content as opposed to focusing on entertainment 
programmes. 
 
It was suggested that the BBC should consider commissioning a soap or drama 
serial that is aimed specifically at younger people. The popularity of Channel 4’s 
‘Hollyoaks’ and ‘Skins’ shows that young people have an appetite for programmes 
which address issues which affect them, portrayed in an entertaining way. Although 
BBC programmes such as ‘EastEnders’ are popular with young people, the BBC 
does not currently feature a soap/drama serial specifically about young people, for 
young people. Previous, popular BBC shows aimed at the younger demographic 
such as ‘Grange Hill’, ‘Byker Grove’ and to some extent ‘Neighbours’ have yet to 
have been replaced. 
 
The young people liked the ‘good’, ‘new’ and non-mainstream music provided by 
1Xtra.  They generally felt that the station’s music policy was broader than its remit 
suggests and they liked hearing music originating from a range of different cultures 
and ethnicities.  However some young people felt that digital stations are difficult to 
access and that listening to radio via a computer isn’t appealing. 
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BBC Switch was not known to the young people consulted, however few of the 
sample were from the platform’s intended demographic.  It is recommended that the 
BBC undertakes further research with young people from the target demographic to 
ascertain their awareness of the platform, view of its remit and brand and opinion on 
whether the service is or could need their needs. 
 
 

5.3 -relating to the BBC's services aimed at young people 
 
Young people’s awareness of BBC Blast was low, although they responded 
positively to the remit of the platform when it was clarified.  In particular they liked 
the emphasis on non-academic learning and developing young people’s creative 
talents. 
 
BBC Blast could be a key way of reaching this broad, key audience.  It is 
recommended that the BBC evaluate the current promotion of BBC Blast in more 
depth in terms of the creative and the channels used in order to maximise exposure 
to the target demographic. 
 
In contrast, BBC Bitesize was well-known, well-used and respected amongst the 
young people consulted.  In particular, the creative and visual approach taken by the 
service was praised. 
 
The young people consulted recommended that the BBC inject some ‘oomph’ into 
BBC Bitesize to refresh a long-running brand that may be becoming a little tired.  
The BBC may also want to consider extending this service in light of comments that 
some young people had accessed Bitesize beyond school-age. 
 
 

5.4 Limitations of the research 
 
The following limitations of the consultations should be noted: 

• The aim of this research was to examine the issues in depth.  These findings 
have originated from a relatively small sample size and should be taken in 
context of the BBC’s wider consultation (‘BBC Trust review of services for 
younger audiences’) conducted during Autumn/Winter 2008. 

• There is the potential for an element of bias in the responses.  The BBC 
representatives were present at each event and therefore it is a possibility 
that some individuals said what they thought ‘the BBC wanted to hear’. 
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6. APPENDICES 
 

A1. About BYC 
The British Youth Council (BYC) is led by young people for young people, aged 26 
and under, across the UK.  BYC connects with a community of member 
organisations and network of Local Youth Councils to empower all young people to 
have a say and be heard. 
 
Bringing together a diverse and inspiring range of young people with many different 
backgrounds and experiences, BYC has a reputation for carrying out high quality 
consultations with young people.  Using innovative ‘young people friendly’ 
approaches ensures that BYC gets the best from the young participants and meets 
the needs of clients.  
 
Through research and consultancy, BYC aims to put young people’s own stories and 
experiences at the heart of public policy making  
 

A2. Demographic analysis of the young participants 
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Gender of young people attending
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Young people disability status
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Faiths declared by young people

0
2
4
6
8

10
12

Chris
tia

nit
y

Ju
da

ism

Atheis
m

Bud
dh

ism

Hindu
ism

Ja
ini

sm

Sikh
ism

 Is
lam Othe

r

Faiths

Nu
m

be
r 

of
 y

ou
ng

 p
eo

pl
e

 
 

BBC Youth Services review consultation, winter 2008  30 of 32 



The British Youth Council 

Education stage of young people
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Additional information 
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A3. Attendees 
 
The following representatives from the BBC and BYC attended one or all of the 
sessions: 
 
BBC - 

• Sir Michael Lyons (Chairman, BBC Trust)          
• Alison Hastings (BBC Trustee) 
• Philip Lillico (Project Manager, BBC Trust) 
• Stephen Callow (Adviser, Performance, BBC Trust) 
• Alison Gold (Chief Adviser, Performance, BBC Trust)  

 
BYC - 

• Emily Beardsmore (Chair) 
• Rajay Naik (Trustee) 
• David Clark (Programmes and Training Manager) 
• Alex Hughes-Smith (BYC Volunteer)  
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