
Reviews of BBC One, BBC Two and BBC Four - summary  

This is a summary of the key findings and conclusions from our reviews of BBC One, 
BBC Two and BBC Four. The full report, including a more detailed summary, can be 
found on our website.  
 
BBC One and BBC Two  
 
BBC One and BBC Two are performing well in many respects. BBC One is the UK’s most 
watched channel and BBC Two also reaches a large audience. Both of these channels 
produce high quality programmes in a wide range of areas (such as documentaries, 
drama and news) and they make strong contributions to delivering the BBC’s public 
service remit.  
 
However, the evidence we have gathered for this review has shown there are some 
areas where both channels could improve. BBC One’s size and scale means that there is 
an opportunity for it to be more ambitious and take greater creative risks, particularly in 
peak time. BBC Two can also be more distinctive and needs to make sure it is providing 
programmes that audiences feel are clearly different to that on BBC One, even if they 
are not always so high-rating. We also found that the quality and ambition of parts of 
the daytime schedule on both channels were not meeting audience expectations. 
 
Earlier this year we asked BBC management to look at ways to address these concerns 
and they have set out a series of changes that will be implemented over the next year 
or so. We will continue to monitor audience reactions to these channels and will ask for 
further changes if necessary.  
 
Our report also highlights an ambition to make current affairs programming more 
impactful, particularly on BBC Two, and for audiences in Northern Ireland, Scotland and 
Wales, there are plans to improve the quality and impact of ‘opt-out programming’. 
 
BBC One and BBC Two are the BBC’s highest spending services. Despite this, the 
majority of viewers believe that they offer good value for money, and we have also 
found that each channel has taken considerable steps to become more efficient, making 
significant savings over recent years. 
 
BBC Four 
 
The challenge is somewhat different for BBC Four. Its viewers rate its programming as 
very high quality and distinctive. But we found that the channel as a whole does not 
significantly influence overall perceptions of the BBC. BBC Four’s challenge therefore is 
to increase its impact, particularly in its core areas of specialism such as specialist 
factual and arts and music programming, while also retaining its distinctive nature. To 
help the channel realise this, we have asked BBC management to look at ways to sign-
post and promote BBC Four more effectively on other BBC output and channels, as well 
as ongoing collaboration with BBC Two. 
 
To read our detailed findings and recommendations please go to our website. 

http://www.bbc.co.uk/bbctrust/our_work/service_reviews/service_licences/reviews_tv.shtml
http://www.bbc.co.uk/bbctrust/our_work/service_reviews/service_licences/reviews_tv.shtml

