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EXECUTIVE SUMMARY 
 
Key Findings 
 
Audiences had high expectations of the BBC as a public service broadcaster and expected 
originality, distinctiveness, educational and intelligent programming; they also wanted to be 
entertained and informed.    
 
The overall view was that these expectations were largely being met across all four  
services – BBC One, BBC Two, BBC Four and the Red Button – but there was a common 
perception that the BBC was in danger of diluting these strengths by chasing ratings and 
offering more populist content.    
 
Service Licences were largely being met, with some significant exceptions which could be 
grouped together under the general heading of ‘lack of ambition’.  This covered types of 
programming, breadth of content and differing perspectives on life in the UK, Europe and 
further afield.   Members of minority communities expressed this view particularly strongly, 
as they looked to the BBC to give a fair and accurate reflection of Britain while supporting 
civil society and presenting good role models for their young people.   
 
 
Background 
 
As part of the BBC Trust’s consultation on television services - BBC One, BBC Two, BBC 
Four and the Red Button – Audience Council England invited the Regional Audience 
Councils to conduct outreach in September 2009.   
 
The Regional Audience Councils also reviewed Daytime Television at their November 2009 
meetings, drawing on their own views and those of their local networks. 
 
 
1. THE OUTREACH EVENTS 
 
The aims of the events were to determine: 
 

 - if viewers believed that the content of each channel or service matched its service 
licence 

 - if quality and distinctiveness were recognised in BBC output 
 - if collectively the channels provided an adult audience with a satisfactory range of 

engaging entertainment, factual and knowledge-building programmes. 
 
Just over 400 members of the public gathered at twelve venues across England, and at two 
venues in the Channel Islands. More than half of those invited represented the ‘heartland’ 
audience (people who regularly listen and view the BBC's output), with the remainder from 
minority groups including the Romany and Polish communities (see Annex One).  BBC 
regional news presenters compared the events which were hosted by the Regional Audience 
Councils; 85 audience council members facilitated and captured the key messages from the 
discussions.   
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Guests were reminded of recent TV series and given extracts from the Service Licences for 
reference to help focus discussion, and copies of the BBC’s Public Purposes. The bulk of the 
time was given to discussion of BBC One. 
 
 
Service Licence extracts 
 
BBC One aims to be the BBC’s most popular television service across the UK, offering a 
wide range of high quality programmes. It should be the BBC’s primary outlet for major UK 
and international events and it should reflect the whole of the UK in its output. A very high 
proportion of its programmes should be original productions.  
 
 
BBC Two aims to serve a broad adult audience with programmes of depth and substance. 
It should carry the most knowledge-building programming of any BBC television channel, 
with distinctive comedy, drama and arts programming.  
 
 
BBC Four is for all adults, offering an ambitious range of innovative, high quality output that 
is intellectually and culturally enriching. Its focus should be on the provision of factual and 
arts programming.  
 
 
The BBC Red Button should offer continuous and constantly updated news, information, 
education and entertainment to digital television audiences in the form of interactive video, 
audio, pictures and text. It should also offer content which supports and enhances some 
television programmes  
 
 
Meeting the Service Licences and Public Purposes  
 
Audiences’ initial impressions were that the Service Licences for the three channels - BBC 
One, BBC Two and BBC Four - were largely being met. 
 
These initial impressions were revisited at the end of the meetings to check whether 
audiences took a different view, having reflected on and discussed each service during the 
course of the outreach.  The considered opinion confirmed that the Service Licences were 
being met, with BBC Two faring better after the discussion.  The exception was in 
Yorkshire, where the ethnically diverse group’s opinion was that while BBC Two was judged 
to be doing better, the view on whether BBC One was meeting its Service Licence fell from 
16 out of 28 to just two.   
 
On the positive side, audiences referred specifically to the range and variety on offer, and 
spoke highly of the regional news programmes; they raised particular concerns around three 
of the Public Purposes, on creativity, reflecting the UK, and supporting citizenship and civil 
society.   
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In the discussions on each of the TV services, some significant gaps emerged across the 
overall offering. These included: 
 

 a limited range and breadth of sports coverage 
 a lack of ambition in coverage of the arts 
 few examples of originality and diversity 
 not enough family viewing and well-written comedy. 

 
There was also a perceived reliance on what people called ‘reality programming’ on BBC 
One.  This reference was predominantly to daytime programming showing fly-on-the-wall 
experiences of people in real time, for example Cash in the Attic, rather than to the genre of 
‘reality TV’.       
 

In general, while quality was recognised in much of the output, there were also perceptions  
mentioned at five events of ‘dumbing down’ and ‘chasing ratings’ which influenced the 
consistency of the offering and its quality.    
 

• ‘BBC current affairs has been so dumbed down I hardly see the point in watching them 
anymore.  Supposedly ‘serious’ news programmes are no longer serious and just take the 
easy route. Channel 4 News has got the balance right.’ (M30s) 

 

• ‘The more you [the BBC] chase ratings the less it justifies the licence fee’ (M50s) 
 
While there were notable differences between the channels, common themes were 
identified across them all, with audiences at the twelve outreach events asking for: 
 

 more originality -  ‘the BBC should stop when they are ahead and learn that too many 
programmes go past their sell-by date.’  (M50s) 

 greater diversity – ‘it doesn’t reflect the UK now – maybe ten years ago.’ (F50s) 
 increased family viewing  
 well-written comedy  
 a move away from reality TV  
 fewer presenter-led programmes – ‘I will dismiss programmes based on a 

          presenter.’ (M30s) 
 more arts  
 more varied daytime television 
 not to chase audiences  - ‘BBC must not lower standards to compete’ (M50s) 
 more recognition of its social responsibilities – ‘where does the BBC’s social 
responsibility start and entertainment end? Is there a gap in the middle?’ (F40s) 

 
People also clearly expressed the expectation that the BBC should set standards – ‘we grew 
up with the BBC and are disappointed when it doesn’t measure up.’ (M50s) 
 
At the East Midlands event with members of the African Caribbean community, the group 
noted that while there was lots of programming choice, their preference was to watch 
American–originated programmes which represented black people in a more positive light.  
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The Red Button service came in for praise by users but at five events people said they were 
unaware or anxious about using it, or unclear about what service it provided. Where digital 
switchover had already taken place, people were becoming more familiar with the service 
and beginning to explore its offering.   
 

• ‘I thought I would be charged extra for using it.  No-one’s told me what’s available’.(M30s) 
 
The scheduling of programmes was also an issue, with a number citing Newsnight, Ten O’clock 
News and Match of the Day as programmes which were valued, but were on too late.   
 
The daytime schedules were described as unimaginative and  predictable, being dominated 
by antiques, homes and life-style programmes, with cooking in the early evening.   
 

• ‘Daytime TV is disappointing; it should be more than lifestyle programmes and Murder She 
Wrote.’ (F50s) 

 
Repeats featured in many discussions as a cause of irritation but it was acknowledged that 
certain programmes, for example Dad’s Army, were being enjoyed for the first time by a new 
generation.   
 

• It’s new to me, and it’s well-written comedy.’  (M18) 
 
However this tended to be the exception.  There was a suggestion that the Red Button 
could be used to show repeats, giving the audience the choice to view again. 
 

• ‘Put repeats through the Red Button, rather than on other channels’ (M50s) 
 
There was agreement that across all four services, the BBC catered for an audience with 
many and varied tastes.  There was choice, with: 
 

 good dramas – ‘when the BBC does drama nobody can touch them.’ (F50s) 
 natural history  
 news that was valued, particularly regional news – ‘I like the factual format, and unbiased 
views.’  

  programmes that made the audience laugh – ‘the BBC does slightly quirky, dysfunctional 
comedy well.’ (F30s) 

  programmes the audience won’t miss – ‘I set the alarm for The Apprentice. (M40s)’ 
  the Red Button enhancing viewers’ experience of sporting events and news – ‘Red 
Button is the best after a busy day – it has the top stories.’ (M40s) 

 
Across England, there were no discernible regional differences between the programmes 
receiving appreciation and the programmes that were disliked.   
 
Audiences for drama tended to fall into two categories - those who enjoyed all drama, and 
particularly costume drama - and those who enjoyed contemporary drama but not ‘the 17th 
century shows - with ladies in their frocks’ (F30s). 
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At two events, a small percentage said they did not like programmes that ran across a week, 
commenting that as busy people with active lives, they rarely had four or five consecutive 
evenings free to watch each episode; and at four events a minority said they did not enjoy 
whole evenings or weekends dedicated to one subject or programme series, for example An 
Evening at The Office (a whole series of The Office shown recently on BBC Two). 
 
They recognised the differences between the channels and agreed that overall they met the 
aims set out in the service licences, with the exception of the Yorkshire outreach event, 
where less than ten per cent thought the BBC One licence was met.  Those involved across 
all events felt there was room for improvement.   
 
 
BBC ONE 
 

BBC One was seen as the populist channel, praised for:  
 

 a good variety of programmes  
 good sports coverage, although at three events there was a call for more cricket  
 drama 
 its coverage of special events.  

 
• ‘Whenever there is a big event, a marathon, Wimbledon or a Royal wedding, I know I can 

turn on BBC One and watch it.’ (F40s) 
 
Audiences valued the lack of adverts and the educational worth of programmes such as Who 
Do You Think You Are?   This was also considered to be ‘emotional, effective, moving, brilliant..  
Could be a show for anyone, not just for celebrities.’  (M40s) 
 
There were a number of commonly quoted reasons that made people look for the  
off-button: 
 

 bad language 
 inappropriate behaviour 
 depressing storylines, with particularly reference to EastEnders 
 presenter-led programming, for example Friday Night with Jonathan Ross 
 programmes where the presenter, for example Jeremy Clarkson, appeared to have 
become  - ‘bigger than the programme.’   

 
At all of the events, people felt there were too many cooking, antiques, homes and lifestyle 
programmes, particularly during the day. 
 

There were calls for ‘less dumbing down’ of current affairs programmes such as Panorama and 
more in-depth reporting on the national news; at three events people mentioned their 
preference for Channel 4’s News at seven.  
 

• ‘Panorama was too populist, no depth with a poor choice of topics’ (M50s) 
•  ‘BBC news is just not the level it should be. Channel 4 has the right combination.’ (M60s) 
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The need for good positive role models and a move away from stereotyping certain groups 
was something highlighted particularly by the Polish, African Caribbean and Romany groups, 
and a call for programmes such as:  
 

• ‘Cathy Come Home’ that changed peoples thinking and challenged concepts.  This is what 
the BBC should still be aiming to do.  They do not need to waste their air time on reality 
shows.’  (F30s) 

 
The African Caribbean group also placed strong emphasis on the importance to their 
community of religious programming, specifically Christian, including worship, choral music 
and factual output exploring the big ethical and moral questions of the day.   
 
Regional News 
 

There was praise from north to south, and east to west, for much of the regional news 
output with the majority agreeing that the BBC provided better coverage than ITV.  The 
news was described as being professionally presented with a balanced style and approach to 
stories, reports were not sensationalised and there was praise for the links between regional 
TV and Local Radio.   
 

There was a call for greater depth in reports and some, but limited, criticism of the 
repetition of items across the national and regional news.  The matter of balance between 
good news and bad news was also raised, with people wanting more positive stories and 
greater coverage of ‘the diversity of communities living in the region’. (F50s) 
 
Some presentation styles were not considered challenging enough - a ‘little too cosy, too 
middle of the road and not gritty enough’ (F40s), with the BBC being ‘too PC’ in its attempts to 
ensure on-screen representation. This latter view was expressed forcefully by a few older 
audience members in less ethnically diverse centres of population.  There were also 
concerns where counties fell across two BBC broadcasting regions, with regional news being 
considered as coming from ‘the wrong region’ and therefore not seen as relevant.  
 

People valued the service provided and were interested in their local and regional area. 
 

• ‘The longer you live here, the more you feel involved and interested in local news.’  (F30s) 
 
 
 
BBC TWO 

 
BBC Two was seen as educational in comparison with BBC One which was considered as 
the predominant channel for entertainment.  BBC Two’s programming was considered more 
up-market and treated its audience as adults. 
 

• ‘You can do the ironing while watching BBC One but you sit down and concentrate on the 
programming on BBC Two.’   (F50s) 

• ‘I look at BBC Two for more serious programmes.’ (M60s) 
• ‘BBC Two feels like the channel that experiments with new comedy before moving to BBC 

One.’ (F30s) 
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The audiences said they were more selective in their viewing on BBC Two and they had 
higher expectations; it was a destination channel which people watched rather than grazed.   
 
BBC Two was also considered to engage and interact more with the viewer, offering more 
diverse programming but still not enough diversity in terms of portrayal.  
 

• ‘You pick what you watch on BBC Two, BBC One you just have on.’ (M70s) 
• ‘BBC Two is expected to be less formulaic than BBC One.’ (M50s) 
• ‘When Levi Roots came on BBC Two, I got two text messages from friends saying ‘switch on 

BBC Two now’ - it’s that unusual.’ (F30s)    
 
However at over half of the events people believed there was now little to distinguish 
between the two channels and that BBC Two had lost its way, being no longer adventurous 
or providing in-depth documentaries, an aim considered by some to have moved to BBC 
Four.   
 

• ‘The dividing lines between BBC One and Two and reasons for watching are becoming 
smudgy’ (F40s) 

• ‘BBC Four is the new BBC Two.’ (M40s) 
• ‘BBC Two seems a poor station – there’s more going on BBC One, Channel 4  

            and ITV.’  (M40s) 
 
 
BBC FOUR 
 
A common message from those who watched regularly was that: ‘BBC Four is how BBC Two 
used to be.’   People felt it had taken over from BBC Two with serious, well-researched 
documentaries and ground-breaking programmes providing factual information and straight-
forward gimmick-free programmes, for example The Cell.  There was considered to be a 
wide, eclectic mix of programmes but ‘it is not culturally diverse’. 
 
There was praise for the coverage of Glastonbury and The Proms but coverage of the arts 
seemed narrow and limited.  The audience was looking for wider coverage of opera 
productions and significant exhibitions, and celebrations from around the world and foreign 
films.   
 
‘When can we see a complete opera or ballet on the BBC, to avoid having to go to London for a 
cultural experience?’ (F60s) 
 
The audience felt it could be more challenging and there was criticism for the number of 
repeats.  Many felt that BBC Four was moving in the right direction but still had some way 
to go in meeting its Service Licence by providing more arts and cultural coverage.       
 
 
RED BUTTON SERVICE 
 
There was general agreement that there was huge potential for this service.  Thirty per cent 
of those attending the events used it regularly and valued it mainly for sport and news.   
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People had also used the Red Button for The Proms commentary and concerts, Spring/Autumn 
Watch, Strictly Come Dancing, and catching up with the Lottery numbers.  A minority at one 
event felt it was ‘over-promoted’ and needed to be more exciting but many were anxious 
about using it, and felt this service was ‘not explained or advertised’. At five events people 
expressed their lack of confidence in using the service and were worried it would ‘mess up 
the TV’.   Those who had experienced problems tended to go to the internet for follow up 
information instead. 
 

• ‘I just go to the internet, not Red Button, because sometimes it is faster, it is easier’ ( F 30s) 
 
 
2. DAYTIME TELEVISION   (Regional Audience Council Review) 
 
The over-riding view from the Regional Councils was that the daytime audience deserved a 
better offering from the BBC.  With a few notable exceptions, the content was described as 
lacking in creativity, imagination and ambition.  The same handful of descriptors came up 
time and again at the councils’ discussions: ‘formulaic’, ‘mindless’, ‘repetitive’ and ‘care home 
television’.  
 

• ‘No-one is gonna throw a sickie to watch daytime TV.’ 
 
Among the exceptions were Helicopter Heroes which was praised for high production values, 
providing information and entertainment but even this programme was now being repeated.  
 
There was praise too for the afternoon dramas such as Land Girls and a call for more drama.  
Heir Hunters and certain quiz shows were also enjoyed and a few members said Homes Under 
the Hammer and Bargain Hunt were popular amongst their local audience networks.   
 
There were mixed views on Doctors1 which ranged from those who found it ‘well written and 
produced’ to others who considered the storylines to be ‘implausible and stretched to fill the 
week’.  As in the submission made earlier this year on Tastes and Standards in Pre-watershed 
Content, Anne Robinson’s presentation style in The Weakest Link was heavily criticised as 
presenting a poor role model and seen as sanctioning bullying.   
 
It was felt the BBC should not compete with the ITV daytime format, for example This 
Morning, but provide choice with quality programming. There were suggestions that the BBC 
should look for material from the archives, repeat programmes shown late in the evening, 
feature classic movies or showcase the best of BBC Blast and other young people’s creative 
work as well as output from partnerships which engage and stimulate the audience.   
 
The view was that: ‘the daytime audience has as much right to expect good quality programmes.’ 
 

                                                 
1 The discussions took place prior to programme changes in the autumn which were made in response to 
audience feedback and for HD broadcast.   
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CONCLUSION  
 
The purpose of the outreach events and council reviews was to discover how well these 
services were performing against their service licences as well as taking a view on their 
future strategic direction and whether they needed to change to take account of current 
audience needs, technologies and/or market conditions. 
 
Audiences at the ‘heartland’ events and at those specifically for minority ethnic groups had 
high expectations of the BBC as a public service broadcaster.  They expected originality, 
distinctiveness, educational and intelligent programming and they also expected to be 
entertained and informed.   
 
Overall they believed that there was something to meet these expectations across all four 
services. However within the context of higher audience expectations of the BBC, there was 
mention at all 12 events of a perceived focus on chasing ratings and providing more populist 
content; this had the potential to dilute the strengths valued by audiences.   
 
The view was that the Service Licences were largely being met, with some significant 
exceptions which could be grouped together under the general heading of ‘lack of ambition’.  
This covered types of programming, breadth of content and differing perspectives on life in 
the UK, Europe and further afield.   Members of minority communities expressed this view 
particularly strongly, as they looked to the BBC to give a fair and accurate reflection of 
Britain while supporting civil society and presenting good role models for their young 
people.   
 
While outside the remit of this consultation, this issue of portrayal was mentioned by many 
participants who took the opportunity to stress that the BBC must continue to monitor and 
improve its representation of the different communities in the UK.   
 
 
 
FB/LH 10/12/09 
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ANNEX ONE: Attendance Details, TV Services Outreach 2009 

 Ethnicity 
Region Attendance Female Male Forms 

Cmpl’td 
Disability White/ 

British 
Other 

East  45 / 9 RAC  25 20 45 2 45 0 
East 
Midlands 

58 / 7 RAC 
members 

37 21 58 2 2 Black Caribbean 42 
Black British 8 
Black African 3 
Indian British 1 
Black / White 2 

London 35 / 10 RAC 
members 

25 10 35 2 5 28 Indian (Punjabi) 
1 black African 
1 black Caribbean 

North 
East and 
Cumbria 

38  / 8 RAC 
members 

21  
 

17 38 9 35 1 mixed, 1 Jewish, 1 
Asian (Persian) 

North 
West 

15 /  3 RAC 
members 

11 4 11 3 11 0 

South 25 / 9 RAC 12 13 18 2 5 13 Polish 
South East 15 / 6 RAC  7 8 15 1  15 Romany gypsy 
South 
West 
(+Channel 
Islands) 

33 / 4 RAC 
members 
CI:  
15 / 2 RAC 

23 
 
 
 8 

10 
 
 
7 

33 4 33 
 
 
 

0 

West 38 / 5 RAC  14 24 38 2 35 1 Black/Caribbean 
West 
Midlands 

33 / 10 RAC 
members 

21 12  33 1 33 0 

Yorkshire 23 / 5 RAC 
members 

16 female 
inc one 
describing 
herself as 
male to 
female 
trans- 
sexual 

7 
 

23 1 8 3 Filipino, 2 Indian,  
2 Black African,  
2 Black Caribbean,  
1 Chinese,  
2 Ukraine, 1 
Estonia, 2 mixed 
 

Yorkshire 
and 
Linc’shire 
+ HMP 
Stockden) 

35 / 7 RAC 
members 

10 inc one 
describing 
herself as 
herma-
phrodite 

25  
 

33 1 23 2 Irish, 5 Indian,  
3 Pakistan 

Totals 
 Ethnicity 

 Total 
Attendance 

Female Male Forms 
Cmpl’td 

Disability White/ 
British 

Other 

 
Totals 

 
408 guests  
/ 85 RAC  

 
230 

 
178 

 
380 

 
30 

  
235 

 
143 
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Black Caribbean 46 

Black British 8 
Black African 6 
Indian British 1 
Black/White  2 

Indian 35 
Mixed 3  
Jewish 1 
Asian 1 

Polish 13 
Romany gypsy 15 

Filipino 3 
Chinese 1 
Ukraine 2 
Estonian 1 

Irish 2 
Pakistan 3 

 
 
Ethnicity totals may not add up to overall totals because some participants chose not to complete all 
sections of the monitoring form 
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ANNEX TWO: Most commonly quoted programmes or programme styles  
 
BBC One 
 
 

Likes Styles liked Dislikes Styles disliked 
Dr Who 
New Tricks 
Who do You Think You Are? 
Question Time 
Jam and Jerusalem 
Outnumbered 
Life on Mars 
Spooks 
Antiques Roadshow 
Strictly Come Dancing 
Countryfile 
Have I Got News For You 
Songs of Praise 
EastEnders 
Merlin 
Holby 
Sport – Formula One 
New Tricks 
Coast 
The Apprentice 
The One Show 

Natural History 
Documentaries 
Heritage/History 
Regional focus 
Light Entertainment 
Period/  
Costume drama 
Drama 
Soaps 

Friday Night with        
Jonathan Ross  
EastEnders 
Sport (non-specific) 
Panorama 
Weakest Link 
The One Show 
 
 
 

Costume drama 
Cookery 
Antiques 
Decorating 
Home DIY 
Presenter-led 
programmes 
Reality programmes 
Soaps 

 
 
BBC Two 
 
Programmes enjoyed on BBC Two included: 
University Challenge,   Newsnight, Dragon’s Den,   Gardeners’ World,   Proms,   Jools Holland 
Eggheads,   Wainwright’s Walks,   Top Gear,   Shooting Stars,   Mock the Week,   The Wire 
 
 
BBC Four 
 
Programmes enjoyed included:  
Wallander,   The Proms,   Mad Men,   Wainwright’s Walks,   Fossil Detective, The Cell 
Black Greats – Life of Mohammed Ali, Flight of the Conchords, Fossil Detectives 
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ANNEX THREE:  Verbatims from the TV Services Outreach Events 
 
General Programming 
Positive  
‘The main thing I like is that there are no breaks, no interruptions’ (F40s) 
 ‘Stand out programme has to be Outnumbered, the kids in it are so real; as a parent you can definitely relate 
to the conversations and situations’ (F40s) 
‘No other programme is as diverse or as wide reaching as Jools Holland.’ (M60s) 
 ‘When we get back to the States there are a million things on but we can’t see anything we’d want to watch.’ 
(F40s) 
‘I like history programmes.  I’m not very educated so they show me how things work.’(F50s) 
‘Coast’ – encapsulates the BBC’s mission statement’ (M50s) 
‘The BBC is doing what it does best, catering for a wide variety of people.’ (F60s) 
 ‘Overall it (the BBC) does a cracking job.’ (M50s) 
‘Soaps make an attempt to educate and tackle important issues.’ F40s) 
 
Negative 
‘Antiques Roadshow alienates people of colour’ (F50s) 
‘I’m annoyed with the BBC when some programmes clash, particularly between BBC One and BBC Two.  
Don’t the Controllers talk to one another? (M50s) 
‘The BBC should be concentrating on doing a few things exceptionally well, not just following the trend or 
making programmes for the sake of making them.’ (M50s) 
 ‘I don’t like new comedy.  The old stuff was funnier, family orientated, not rude or racist.’ (M50s) 
‘Competing with ITV results in reality shows and loss of quality drama.  The BBC must not lower standards to 
compete.’ (M50s) 
‘There is too big a difference between daytime and evening programmes.’ (F50s) 
‘Every time I put BBC One on it’s cookery or changing homes and that’s it.’ (F20s) 
 
Difference between BBC Two and BBC One 
‘It’s a safe channel, with quality and depth’ (F60s) 
‘It’s a bit esoteric, but more focussed than BBC One’ (F50s) 
‘I don’t see them as separate’ (F20s) 
‘BBC Two provides the unexpected’ (F60s)  
‘The good stuff starts on BBC Two’ (M50s) 
 
Regional News 
‘The more you live here the more you feel involved and interested [in local news].’ (F30s) 
 
BBC Four   
‘BBC Four is not culturally diverse; [it needs] more celebrations from around the world and a wider range of 
programmes’. (F40s) 
‘BBC Four has snatched the ground from BBC Two’ (M40s) 
  
Red Button 
‘I thought the Springwatch Red Button bits were great’ (M50s) 
‘The extra Formula One coverage was not communicated and I ‘happened’ upon it rather than actually 
reading or being made aware of it.’ (M30s) 
The Red Button could provide more information as to how to follow up interests seen on BBC channels.’ 
(F40s) 
‘There should be clearer scheduling for the Red Button.’ (F40s) 
 
ends 
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