
BBC Television Services Review 
Quantitative audience research assessing BBC One, BBC Two  
and BBC Four’s delivery of the BBC’s Public Purposes 
 
Prepared for:  

   
    

November 2010  
 

Prepared by: Trevor Vagg and Sara Reid, Kantar Media 
Telephone: 020 7656 5061/ 020 7656 5401 Email: trevor.vagg@kantarmedia.com / sara.reid@kantarmedia.com 

Part of Kantar Media UK Limited/ 45109318 

mailto:trevor.vagg@kantarmedia.com
mailto:sara.reid@kantarmedia.com


 

 

 

Kantar Media is ISO9001:2000 and ISO 20252 accredited.  



Table of Contents 
1 .....................................................................................................................3 Introduction

1.1 ..............................................................................................................4 Objectives

1.2 ..........................................................................................................4 Methodology

1.3 .................................6 Explanation of Public Purposes and performance gaps

2 .....................................................................................8 Overall summary of key findings

3 .......................................................................................................................18 BBC One

3.1 ................18 Executive summary of research among the BBC One audience

3.2 
........................................................................................................20 

Views on programme genres on BBC One and across the BBC portfolio of 
television channels

3.3 .........................................................................................24 Approval of BBC One

3.4 .........................................................25 Perceived value for money of BBC One

3.5 ..................................28 BBC One performance on its purposes and priorities

3.6 ..................
 ...............................................................................................................................33 

Creativity purpose - stimulating creativity and cultural excellence

3.7 ......................40 Citizenship purpose - sustaining citizenship and civil society

3.8 ....48 Global purpose - bringing the UK to the world and the world to the UK

3.9 ........50 Representing the UK, its nations, regions and communities purpose

3.10 ...............................60 Education purpose - promoting education and learning

3.11 .62 Digital purpose - encouraging use of new communications technologies

3.12 .........................................................................64 Overall summary for BBC One

4 .......................................................................................................................66 BBC Two

4.1 ................66 Executive summary of research among the BBC Two audience

4.2 
........................................................................................................67 

Views on programme genres on BBC Two and across the BBC portfolio of 
television channels

4.3 .........................................................................................71 Approval of BBC Two

4.4 .........................................................74 Perceived value for money of BBC Two

4.5 ..................................76 BBC Two performance on its purposes and priorities

4.6 ..................
 ...............................................................................................................................81 

Creativity purpose - stimulating creativity and cultural excellence

4.7 ......................88 Citizenship purpose - sustaining citizenship and civil society

4.8 ....95 Global purpose - bringing the UK to the world and the world to the UK

Kantar Media Report: BBC Television Services Review – Audience Research 1 



4.9 ........97 Representing the UK, its nations, regions and communities purpose

4.10 .............................108 Education purpose - promoting education and learning

4.11 110 Digital purpose- encouraging use of new communications technologies

4.12 .......................................................................112 Overall summary for BBC Two

5 ....................................................................................................................114 BBC Four

5.1 .............114 Executive summary of research among the BBC Four audience

5.2 ........................................................115 Understanding the BBC Four audience

5.3 ......................................................................................116 Approval of BBC Four

5.4 .......................................................117 Perceived value for money of BBC Four

5.5 ................................119 BBC Four performance on its purposes and priorities

5.6 ..................
 .............................................................................................................................122 

Creativity purpose - stimulating creativity and cultural excellence

5.7 ....................127 Citizenship purpose - sustaining citizenship and civil society

5.8 ..130 Global purpose - bringing the UK to the world and the world to the UK

5.9 ......132 Representing the UK, its nations, regions and communities purpose

5.10 .............................134 Education purpose - promoting education and learning

5.11 136 Digital purpose - encouraging use of new communications technologies

5.12 ...............................................................................137 Lapsed BBC Four viewers

5.13 ......................................................................140 Overall summary for BBC Four

Appendix A: Profile of respondents .......................................................................................142 

Appendix B: Full listing of personal importance, performance and performance gap scores145 

BBC One .............................................................................................................................. 145 

BBC Two .............................................................................................................................. 149 

BBC Four ............................................................................................................................. 153 

Appendix C: Full listing of results for BBC relationship questions.........................................156 

Appendix D: Performance scores and performance gaps within demographic groups ........160 

Appendix E: The questionnaire ........................................................................................ 210 

Kantar Media Report: BBC Television Services Review – Audience Research 2 



1 Introduction 

The BBC Trust has a responsibility to ensure that the BBC provides licence fee payers with 
the best possible value for money in return for the licence fee they pay. It must also ensure 
that the BBC stays true to its Public Purposes, as set out in the Royal Charter. The Public 
Purposes are explained in section 1.3.   

Each of the BBC’s services has a Service Licence, which lays out what is expected of that 
service and how it should deliver the BBC’s Public Purposes. The BBC Trust must review 
each of the BBC’s services against its Service Licence once every five years. These Service 
Reviews look at how well the services are performing, as well as looking to the future to 
consider whether any changes should be made in order to reflect audience needs. 

Against this background, the BBC Trust began a review of four of the BBC’s services in 2009: 
BBC One, BBC Two, BBC Four and the BBC Red Button service. The Service Review 
includes a public consultation and audience research which both contribute to the BBC 
Trust’s assessment. The BBC Trust regularly speaks to members of the public to find out 
what they expect from the BBC and to understand perceptions of how well the BBC is 
performing. 

In September 2009, as part of this Service Review, the BBC Trust commissioned Kantar 
Media to undertake the audience research element. The research set out to assess the extent 
to which the BBC television services and the BBC Red Button service are meeting the 
objectives set out for them in their Service Licences. A summary of each Service Licence is 
given below. 

BBC One is tasked with achieving wide popular appeal within its Service Licence. Along with 

the other BBC services, it should promote the BBC’s six Public Purposes. As a key provider 

of the BBC’s news and current affairs, content must be delivered with impartiality, accuracy 

and independence of journalism. Its content must offer a broad range of drama, entertainment 

and comedy programmes that bring arts and culture to mainstream audiences and feature 

major events from across the genres.  

 

BBC Two should contribute to all six purposes, with an important focus on Education, 

Creativity, Citizenship, and Nations, regions and communities. Programming should aim to 

build knowledge; support learning; and often take a more challenging approach than BBC 

One. Programming should be distinctive and cover a mix of content including arts, music, 

drama, comedy and film.  It should also offer news analysis and current affairs that explores a 

broad range of UK and international issues.  

 

While contributing to all six of the Public Purposes, the focus for BBC Four is on Creativity, 
Global & Education. The majority of programmes should be factual and the channel must take 
a more challenging approach to subject matter, providing both depth and context. It should 
offer international and foreign language content and support new talent in programming and 
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presenting. This content should complement output on BBC One and BBC Two and not 
develop at the expense of their programming. 

This report summarises the findings of research amongst the audience for each of the BBC 
One, BBC Two and BBC Four channels. The report assesses viewers’ perceptions of how 
each channel performs against the BBC’s Public Purposes that fall within its remit. The 
research was conducted in November and December 2009.  

A separate report summarises the findings of audience research among current and lapsed 
users of the BBC Red Button service. 

1.1 

1.2 

Objectives 

The overarching objectives of the audience research element of the Television Service 
Review were to find out what viewers of each service (BBC One, BBC Two and BBC Four) 
thought about the service and to understand how they felt each was performing against the 
requirements set out in its Service Licence (summarised above). This would contribute to the 
BBC Trust’s assessment of the delivery of the BBC’s Public Purposes by each service. 

Specific objectives of the research were to: 

• Understand the audience’s overall perceptions of each service’s performance. 

• Assess whether BBC One, BBC Two and BBC Four are delivering the BBC’s Public 

Purposes as set out in their Service Licences. This to be achieved by measuring the 

gap between perceived performance and importance as in the BBC Trust’s Purpose 

Remit Study1.  

• Identify priorities that are driving overall approval of BBC One, BBC Two and BBC 

Four. 

• Understand audience perceptions of how BBC One, BBC Two and BBC Four 

compare to their competitors. 

 

Methodology 

The research was conducted by Kantar Media using a similar mixed-methodology approach 
to the BBC Trust's overall Purpose Remit Study. For each service, one third of the interviews 
were conducted face-to-face in people’s homes and two-thirds were conducted online 
amongst members of the Lightspeed Research online panel in the UK. This had the 
advantage of being cost-effective and also offered people who may not have had time to take 
part at a fixed time with an interviewer the opportunity to participate in their own time through 
an online route. 

 

                                          

1 http://www.bbc.co.uk/bbctrust/assets/files/pdf/review_report_research/ara2009_10/purpose_remits_uk.pdf 
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The key section, where respondents were asked to rate the purpose priorities, was completed 
by respondents themselves, rather than through an interviewer. This was for both the face-to-
face and online elements to maximise comparability.  

BBC One Service Review research 

• 1,059 UK adults aged 15 or over were interviewed about BBC One (one third in-

home, two-thirds online) between November and December 2009.  

• Anybody who had watched BBC One in the previous four weeks was eligible to take 

part.  

• Compared to what would be expected from a nationally representative sample of 

1,059, the number of interviews in England (513) was reduced to allow more 

interviews to be conducted in Wales (190), Northern Ireland (179) and Scotland 

(177). This was to allow analysis within each nation of the UK.  

• The number of interviews with people from black and minority ethnic groups was also 

boosted (114) to allow comparisons with this group. 

• Results were weighted by demographics, nation, ethnicity and internet use to ensure 
they were representative of UK BBC One viewers as a whole.  

BBC Two Service Review research  

• 995 UK adults aged 15 or over were interviewed about BBC Two (one third in-

home, two-thirds online) between November and December 2009.  

• Anybody who had watched BBC Two in the previous four weeks was eligible to take 

part.  

• Compared to what would be expected from a nationally representative sample of 

995, the number of interviews in England (467) was reduced to allow more interviews 

to be conducted in Wales (176), Northern Ireland (176) and Scotland (176). This was 

to allow analysis within each nation of the UK.  

• The number of interviews with people from black and minority ethnic groups was also 

boosted (86) to allow comparisons with this group. 

• Results were weighted by demographics, nation, ethnicity and internet use to ensure 
they were representative of UK BBC Two viewers as a whole.  

BBC Four Service Review research  

• 729 UK adults aged 15 or over were interviewed about BBC Four (one third in-
home, two-thirds online) between November and December 2009.  

• Anybody who had watched BBC Four in the previous 12 months was eligible to take 
part. Interviews were then split, based on whether or not individuals had watched 
BBC Four at least once in the previous four weeks.  
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o Current viewers were defined as those who had watched the service at 
least once in the previous four weeks and 303 respondents qualified as a 
current user. They completed a detailed questionnaire looking at their 
experience and perceptions of BBC Four.  

o Lapsed viewers were defined as those who had watched BBC Four in the 
previous 12 months but not the previous four weeks and 426 respondents 
qualified as lapsed viewers. They completed a full survey about BBC One, 
BBC Two or the BBC Red Button service. Following this was a short section 
which explored their relationship with BBC Four, looking at perceptions of the 
service and reasons why they had not watched this television channel 
recently. 

• The smaller sample size of current viewers for this service reflects the smaller 
audience size of BBC Four. It means that there were no boosts by nation or ethnicity 
and therefore only a limited amount of comparison between audience sub-groups 
was possible. 

• Results were weighted by demographics and internet use to ensure they were 
representative of UK BBC Four viewers as a whole.  

1.3 Explanation of Public Purposes and performance gaps 

Under the terms of the Royal Charter and Agreement, the BBC's main activities should be the 
promotion of six Public Purposes through output consisting of information, education and 
entertainment. These Public Purposes are listed below and are colour coded throughout this 
report: 

• CITIZENSHIP - sustaining citizenship and civil society 

• CREATIVITY - Stimulating creativity and cultural excellence 

• EDUCATION - promoting education and learning  

• NATIONS, REGIONS & COMMUNITIES - representing the UK, its nations, regions 
and communities  

• GLOBAL - bringing the UK to the world and the world to the UK  

• DIGITAL - in promoting its other purposes, helping to deliver to the public the benefit 
of emerging communications technologies and services and, in addition, taking a 
leading role in the switchover to digital television.  

The BBC Trust has set ‘Purpose Remits’ for each of the purposes and these enable the BBC 
Trust to set objective, transparent, published criteria against which they will judge the BBC’s 
performance. Broadly, the remits explain how the BBC should fulfil its six Public Purposes. 
More specifically, the remits set a number of priorities for the BBC, within each purpose, and 
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show how the BBC Trust will judge performance against those priorities using measures 
based on audience perceptions.  

The BBC Trust developed a statement to measure the BBC’s performance against each 
priority, in consultation with licence fee payers, for the Purpose Remit Study. These 
statements have been adapted and tailored for each BBC television service to ensure they 
are relevant. A full list of statements, along with the corresponding performance and 
importance scores, can be found in Appendix B. 

During the survey, respondents were first asked to rate the service’s performance on each of 
the priorities within a purpose. The performance score is the percentage of users that 
agreed with a performance statement for a particular priority (giving a score of 5-7 out of 7 as 
per the scale below). 

Completely disagree   1   
Disagree strongly   2   
Disagree slightly   3   
Neither agree nor disagree  4   
Agree slightly    5   
Agree strongly    6   
Completely agree   7 
 
In order to put the performance score in context, respondents were then asked how important 
it was, to them personally, for the service to fulfil each priority. The importance score is the 
percentage of users that felt a statement was important to some extent (giving a score of 5-7 
out of 7 as per the scale below). 

Extremely unimportant    1   
Very unimportant    2   
Quite unimportant    3   
Neither important nor unimportant  4   
Quite important     5   
Very important     6   
Vital      7 
 
Providing this context enables a summary measure to be created, which is known as the 
‘performance gap’. This term is used throughout this report and is calculated as explained 
below. 
 
The performance gap is the difference between the performance and importance scores for 
each statement. For example, the statement ‘BBC One helps me understand what is going on 
in the wider world, such as international news and events’ received a performance score of 
74% and an importance score of 69%. Subtracting the importance score from the 
performance score gives a positive performance gap of +5. A negative number means that 
the performance score given was lower than the importance score.  

Kantar Media Report: BBC Television Services Review – Audience Research 7 



2 Overall summary of key findings 

Throughout the audience research for the Television Service Review, BBC One and BBC 
Two were closely aligned in terms of the performance ratings they achieved. This is in line 
with the remit of both services to reach a large, mainstream audience, and deliver fairly 
similar wide reaching content.  

In contrast, BBC Four’s editorial approach is to focus in depth on relatively specialist areas of 
interest that may not have mainstream appeal. It has a smaller proportion of originated 
programming than BBC One and BBC Two. The service is available for a limited number of 
hours each day, and therefore has a smaller share of weekly viewing than BBC One or BBC 
Two.  

Against this background, BBC Four had fewer negative performance gaps than BBC One or 
BBC Two but it recorded lower performance scores and a lower level of overall approval.  

2.1 Approval and value for money 

Audience relationships with BBC One and BBC Two were positive with 44% of viewers of the 
channels high approvers and only 13% and 7% respectively low approvers. BBC Four 
viewers were less likely to be high approvers of the service (27%) and more likely to be low 
approvers (20%) than BBC One and Two viewers were for those services. This may be linked 
with the low share of viewing of BBC Four explained above. 

Approval of BBC One was most closely related with BBC approval overall as would be 
expected due to this service having the highest reach of the three services. That is to say, if 
BBC One viewers had a positive opinion of BBC One, they were more likely to have a positive 
opinion of the BBC overall than was the case for BBC Two or BBC Four viewers. 

Among BBC Two (54%) and BBC Four viewers (53%) there was a higher percentage of high 
approvers for the BBC overall than for the service itself.  

At least two-thirds of viewers of each service perceived the service to be good value for 
money (65% for BBC One, 78% for BBC Two, 67% for BBC Four). This was after being told 
the share of each licence fee that is spent on the service in monetary terms. In contrast to 
approval, the percentage of BBC One (49%) and BBC Two (57%) audiences perceiving the 
BBC overall to be good value for money was lower. This perhaps reflected the larger fee for 
the BBC overall compared to the fee for each individual service.  

BBC Four viewers were more likely to perceive the BBC overall to be good value for money 
(67%) than BBC One or BBC Two viewers. 

There was also a pattern of likelihood to perceive the BBC as good value for money 
increasing as the number of services used increased. For example, 49% of BBC One viewers 
perceived the BBC overall to be good value for money but this increased to 58% if they also 
viewed BBC Two, 61% if they also viewed BBC Two, BBC Three and BBC Four and 65% if 
they also viewed BBC Two, BBC Three and BBC Four and used bbc.co.uk. 
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2.2 

2.3 

Genres watched on the BBC television services 

On BBC One, news (73%) and soaps (70%) were the genres with the highest percentage of 
viewers of that type of programme across any channel. Half (49%) of BBC One viewers who 
watch comedy claimed to have watched it on BBC One. This was the lowest share of the 
interested audience for the different types of programme asked about. 

Three-quarters of BBC Two viewers who watched factual or documentary programmes (77%) 
watched them on BBC Two, the highest percentage within genre for the channel. Generally, 
BBC Two had a lower share of the interested audience for each genre than BBC One with the 
lowest examples being music (28%) and news (39%) among those who watched the genre on 
television at all.  

Despite the presence of ‘Newsnight’ on BBC Two, reach of news on BBC Two was likely to 
be lower because of the absence of regular bulletins, as provided by BBC One. Comedy was 
similar to BBC One with 44% of BBC Two viewers who watched comedy claiming to have 
watched it on BBC Two.  

Performance of the full portfolio of BBC television channels 

Of the five types of programmes asked about, comedy was the genre least likely to be 
mentioned in the context of the BBC providing a range of high quality programmes across the 
full portfolio of BBC television channels2. This was true for both the BBC One audience, 
where 53% of viewers felt that BBC television offered a range of high quality comedy 
programmes across its different channels, and the BBC Two audience (60%).  

The biggest areas of strength across the BBC’s portfolio of television channels were factual 
and documentary programmes (77% of BBC One viewers and 86% of BBC Two viewers said 
the BBC offered a range of high quality programmes in these areas) and news (71% of BBC 
One viewers, 75% of BBC Two viewers). 

The BBC One audience can be considered the best proxy for the view of the UK population 
overall because of the channel’s high reach. Against this background, 70% of BBC One 
viewers felt that BBC television offered something for everyone across its different channels 
and 16% disagreed. The demographic groups more likely than average to disagree with this 
statement were viewers aged 55 or older (23%) and particularly women in this age band 
(27%), viewers in the lower C2DE social grades (22%) viewers in Northern Ireland (20%) and 
viewers with a disability who were younger than the age of 65 (23%). 

                                          

2 For a range of genre respondents were asked if BBC television offers a range of high quality programmes across its 
different channels. The full portfolio of BBC channels is: BBC One, BBC Two, BBC Three, BBC Four, BBC News 
Channel, CBBC, CBeebies, BBC Parliament, BBC ALBA, BBC HD. 
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2.4 Overall ranking of priorities based on performance scores 

Chart 1, which is spread over the following four pages, shows the performance score for 
each priority in the form of a bar in the colour of the relevant purpose. This is the percentage 
of adults who agreed with the performance statement (giving a score of 5-7 out of 7). 

The importance score is the percentage of adults who felt that a statement was important to 
some extent (giving a score of 5-7 out of 7). This is shown, for each priority, in the form of a 
grey bar. 

The number to the right of the chart indicates the performance gap. This is the difference 
between the performance and importance scores for each statement. A negative number (e.g. 
-9) means that the performance score given is lower than the importance score. Statements 
are ranked on performance score.  

Please see section 1.3 for a fuller explanation of the performance gap. 
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Chart 1: Overview of the BBC’s Public Purposes ranked on performance 
BBC One, BBC Two and BBC Four
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I have learned new things while watching programmes on 
BBC Four
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The chart is continued on the next page. 
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The chart is continued on the next page. 
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2.5 

2.6 

Overview of performance scores 

Looking at Chart 1, across all of the services, (BBC One, BBC Two and BBC Four) the top ten 
priorities, ranked by performance, related to BBC One and BBC Two. These were spread 
across the Education, Global, Citizenship and Creativity purposes. 

Within the Education purpose a high percentage of both BBC One (65%) and BBC Two (74%) 
viewers perceived the channel to help them learn new things. Within the Global purpose the 
priority ‘helping viewers to understand what is going on in the wider world’ achieved the 
highest performance score for both of these audiences (BBC One 74%, BBC Two 68%). For 
the Citizenship purpose, only BBC One had performance scores in the top ten, for the 
priorities ‘providing high quality independent news’ (71%) and ‘making news and current 
affairs interesting to me’ (66%). 

The Creativity priority that achieved the highest performance score for each of the television 
services was ‘having a wide range of enjoyable and entertaining programmes’. The 
performance score for BBC One and BBC Two was the same at 69%, also putting this priority 
in the top three performance scores overall for both channels. Although the performance 
score was lower than for BBC One or BBC Two, this priority recorded the highest 
performance score for BBC Four (63%). 

BBC Four tended to have lower performance scores for each priority than BBC One or BBC 
Two. However, BBC Four viewers were more likely to rate the service in the middle of the 
seven point scale (3 or 4 out of 7) than actively disagree that the service met the priority. This 
perhaps reflects the lower share of overall viewing for BBC Four as viewers had less 
experience of the full range of programmes.  

Across all of the services, the lowest performance scores were for priorities within the Digital 
and Nations, regions and communities purposes. For the Digital purpose this was mostly due 
to lower importance for viewers, whilst there were some big performance gaps for priorities in 
the Nations, regions and communities purpose for BBC One and BBC Two. 

Overview of performance gaps 

Across the research on the three television services, 86 priorities were tested in total, from the 
six BBC purposes. This resulted in 37 positive performance gaps, 42 negative performance 
gaps and 6 priorities where performance and importance were in line.  

Chart 1 indicates that there were two main areas in which the television services had large 
performance gaps. This indicated that from the perspective of the audience, they were key 
areas for improvement.  

Within the Nations, regions and communities purpose, the concept of portrayal and 
representation consistently had large performance gaps for both BBC One and BBC Two. 
This was true for portrayal of nations and communities and across a number of individual 
priorities. The performance gap was generally larger in Scotland and Northern Ireland than in 
England and Wales for these priorities. Negative performance gaps greater than -10 are 
highlighted in Table 1 on the following page. 
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Table 1: Performance gaps within the Nations, regions and communities purpose 

Priority statement Performance Importance 
Overall 

performance 
gap 

Performance 
gap England 

Performance 
gap Wales 

Performance 
gap Scotland 

Performance 
gap Northern 

Ireland 

BBC Two helps me 
feel more involved and 
interested in my local 

communities 

26% 41% -15 -16 -11 -12 -17 

BBC Two is good at 
portraying my nation 
to other people in the 

UK 

30% 44% -14 -13 -17 -23 -20 

BBC One is good at 
portraying my  

particular culture or 
community to other 

people in the UK 

35% 47% -12 -10 -9 -31 -26 

BBC One is good at 
portraying my nation 
to other people in the 

UK 

45% 54% -9 -6 -12 -29 -13 

BBC Two is good at 
portraying my  

particular culture or 
community to other 

people in the UK 

33% 41% -8 -7 -9 -21 -17 

BBC Two provides 
programming and 

content that caters for 
my particular culture 

or community 

36% 44% -8 -7 +1 -24 -5 

BBC One helps me feel 
more involved and 

interested in my local 
communities 

36% 43% -7 -7 -8 -16 -14 

BBC One provides 
programming and 

content that caters for 
my particular culture 

or community 

44% 50% -6 -5 0 -14 -23 

BBC Two provides 
programming and 

content that caters for 
my nation 

41% 46% -5 -4 -4 -22 -1 

BBC One provides 
programming and 

content that caters for 
my nation 

60% 58% +2 +5 0 -13 -7 
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In contrast, there were no negative performance gaps within the Nations, regions and 
communities purpose for BBC Four. ‘BBC Four is good at portraying different cultures and 
communities within the UK’ achieved a positive performance gap of +3. 

The second priority with a large performance gap was ‘having fresh and new ideas’. The gap 
was evident for all three services (BBC One -16, BBC Two -15, BBC Four -8) and reflected 
the finding in the 2009-2010 Purpose Remit Study for the BBC overall.  

The priority ‘having programmes that are inventive and imaginative’ is linked to this and whilst 
there was a similar negative performance gap for BBC One (-11) the gap for BBC Two 
reduced to (-1) suggesting that this was a weakness specific to BBC One. 

2.7 Variation within audiences 

The pattern was not identical for all the questions within the survey but certain audience 
groups have been identified that tended to be more negative about BBC television services 
than adults in the UK as a whole. These were viewers: 

• in Northern Ireland 

• in Scotland 

• from black and minority ethnic groups  

• with a disability who were aged younger than 65 

Views often varied with age and social grade and the pattern altered for different priorities. 
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3 BBC One  

This section of the report details the findings from the audience research amongst BBC One 
viewers. 

3.1 Executive summary of research among the BBC One audience 

Viewers of BBC One had a favourable overall impression of the BBC One service with 44% 
approving highly3 and only 13% classed as low approvers.4 BBC One reached the majority of 
the population and it was the service that was watched the most from the range of BBC 
services.5 It therefore follows that BBC One approval was most closely related with BBC 
approval overall.  
 
BBC One was perceived as good value for money by many viewers (65%) but there was still 
a third of viewers who felt that the service did not offer good value (32%).  
 
BBC One had the largest negative performance gaps across all three BBC services in this 
review (BBC One, BBC Two and BBC Four). The Creativity and the Nations, regions and 
communities purposes had the biggest negative performance gaps. The priorities ‘having lots 
of fresh and new ideas’ (-16), ‘having inventive and imaginative programmes’ (-11) and 
‘portraying my culture or community’ (-12) had the biggest performance gaps suggesting that 
these could be particular areas for improvement.  

The highest importance score was for the priority ‘BBC One has a wide range of enjoyable 
and entertaining programmes’ (73%). Encouragingly, this priority also recorded the third 
highest performance score (69%) resulting in a negative performance gap of only -4. 

The highest performance score was within the Global purpose for the priority ‘BBC One helps 
me understand what’s going on in the wider world, such as international news and events’ 
(74%). This priority also recorded a positive performance gap of +5. The other purpose within 
the Global priority also recorded a positive performance gap (+6) so the Global purpose was a 
perceived strength of BBC One. 

Performance within the Citizenship purpose was generally good with two Citizenship priorities 
‘BBC One provides high quality independent news’ and ‘BBC One makes news and current 
affairs and other topical issues interesting to me’ ranked in the top five performance scores 
overall. However, there was one priority within this purpose with a relatively large negative 
performance gap (-7) ‘BBC One helps me understand politics in [nation/my region]’. 

Performance within the Education purpose was mixed. Whilst ‘I have learned new things 
while watching programmes on BBC One’ had the fifth highest performance score (65%) and 

                                          

3 Respondents were asked the question ‘thinking about BBC One generally, what is your overall impression on a 
scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely favourable?’. ‘High approvers’ 
gave a score of 8 - 10 out of 10 in response to this question. 
4 ‘Low approvers’ gave a score of 1 - 4 out of 10 in response to the question ‘thinking about BBC One generally, what 
is your overall impression on a scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely 
favourable?’ 
5 Source: BARB Q1 2010 
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no significant performance gap (+1) BBC One viewers did perceive a negative performance 
gap for the priority ‘BBC One helps children/teens to learn new things’ (-8). 

The Digital priorities received the lowest performance scores but the importance of BBC One 
delivering this purpose was also perceived to be lower so there were no significant 
performance gaps. Fourteen priorities had positive performance gaps. The biggest positive 
gap was for raising awareness of programmes the BBC offers on digital channels.  

There were demographic differences across the six purposes for BBC One. For the 
Citizenship, Global, and Nations, regions and communities purposes, performance scores 
increased with age. For the Digital and Education purposes, the opposite was evident and 
performance scores decreased as age increased. Performance scores generally decreased 
with social grade but there were larger performance gaps for the higher social grades. 
Generally, females had slightly larger negative performance gaps than males across the 
purposes. 

BBC One viewers in Scotland, Wales and Northern Ireland tended to record larger negative 
performance gaps, particularly for the Nations, regions and communities purpose than 
viewers in England. There were larger negative performance gaps for the audience from 
black and minority ethnic groups mainly due to higher importance scores amongst this group.  
 
Disabled viewers aged younger than 65 gave lower performance scores than those aged 
younger than 65 without a disability. Performance scores were higher for non-internet users 
than internet users for all purposes except for the Digital purpose. This was linked closely with 
non-internet users having a much older age profile. 
 
BBC One viewers who claimed to have a religion and those describing themselves as 
Christian had higher performance scores than average. Performance scores were lower for 
viewers with no religion.  

For a selection of the priorities, the BBC One audience was asked which television channels, 
from any broadcaster, were good at meeting that priority. Overall, no other television service 
was felt to be performing better than BBC One, according to its own audience, even in areas 
where BBC One viewers perceived a gap between performance and importance. 

The BBC One audience can be considered the best proxy for the view of the UK population 
overall because of the service’s high reach. Against this background, 70% of BBC One 
viewers felt that BBC television offered something for everyone across its different channels 
and 16% disagreed. The demographic groups more likely than average to disagree with this 
statement were viewers aged 55 or older (23%) and particularly women in this age band 
(27%), viewers in the lower C2DE social grades (22%) viewers in Northern Ireland (20%) and 
viewers with a disability who were aged younger than 65 (23%).  
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3.2 Views on programme genres on BBC One and across the BBC portfolio 
of television channels 

An important part of BBC One’s Service Licence is to provide the BBC’s most popular mixed 
genre television service across the UK.  

3.2.1 Genres watched on BBC One 

As such, an integral part of the service’s delivery is meeting the demands of viewers across 
different types of programme genres. In order to establish whether or not viewers felt this 
objective was being met, the study asked viewers which types of programmes they 
specifically chose to watch on television and which they chose to watch specifically on BBC 
One. 

In Chart 2, below, the brighter red bars represent the proportion of BBC One viewers who 
watched each genre on television. The darker red bars show the percentage of BBC One 
viewers watching the genre who actually watched it on BBC One. For example, 89% of BBC 
One viewers claimed to watch factual programming on television, and of these 65% claimed 
to watch this genre on BBC One.  

89%

75%

70%

66%

59%

43%

65%

62%

73%

49%

62%

70%

Factual

Entertainment

News

Comedy

Drama

Soaps

Genres watched on TV in general by BBC One viewers
Genres watched specifically on BBC One by BBC One viewers

Chart 2: Genres watched by BBC One viewers

Base: All BBC One viewers aged 15+ (1,059 ); All BBC One viewers who watched: Factual 
and documentary programmes on BBC One (544); Entertainment (478); News (596); 
Comedy (351); Drama (425); Soaps(363)  
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It was evident that the types of programmes BBC One viewers chose to watch most on 
television were within the factual, entertainment and news genres. At least six-in-ten viewers 
who watched each of these types of programmes had watched them on BBC One. This was 
also true for drama and soaps, which had lower percentages of people who viewed them 
overall. This suggests that viewers of each of these types of programming could generally find 
something to watch within the genre on BBC One. 

For BBC One, news (73%) and soaps (70%) were the genres with the highest percentage of 
viewers of that type of programme across any channel. Half (49%) of BBC One viewers who 
watch comedy claimed to watch it on BBC One. This was the lowest share of the interested 
audience for the different types of programme asked about. This indicates a possible gap 
between performance and demand here with the type of comedy offered by BBC One 
perhaps not matching the type of comedy enjoyed by half of the potential audience. 

3.2.2 Watching particular genres on BBC One appeared to improve perceptions of 
the BBC’s offer across its portfolio of channels 

In addition to understanding the reach of different types of programme on BBC One within 
viewers of a particular genre, it was also important to understand general perceptions of the 
BBC’s offer across its full portfolio of television channels to see whether the BBC as a whole 
was felt to cover each particular genre well.  

For a range of genres, BBC One viewers were asked the extent to which they agreed that 
BBC television offered a range of high quality programmes across its different channels6. The 
results are displayed in Chart 3, below. The chart compares answers from all BBC One 
viewers (bright red bar) with all who had actually viewed the genre on BBC One (dark red 
bar).  

                                          

6 The full portfolio of BBC channels is: BBC One, BBC Two, BBC Three, BBC Four, BBC News Channel, CBBC, 
CBeebies, BBC Parliament, BBC ALBA, BBC HD. 
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Chart 3: Agreement with statements on BBC television’s provision of different types of programmes

Base: All BBC One viewers aged 15+ (1,059 ); All BBC One viewers who watched: Factual and documentary 
programmes on BBC One (544); Entertainment (478); News (596); Comedy (351); Drama (425); Soaps(363)  

Focussing on all BBC One viewers first, it was apparent that factual programmes were again 
a key strength for the BBC. Nearly eight-in-ten (77%) BBC One viewers agreed that ‘BBC 
television offers high quality factual and documentary programmes covering a wide range of 
topics across its different channels’. Agreement was even higher for viewers of factual content 
on BBC One (84%). This same trend could be seen across the various statements asked, 
indicating that different types of BBC programming were considered high quality by BBC One 
viewers who watched that particular genre on BBC One. 

3.2.3 Seven-in-ten BBC One viewers felt BBC television offered something for 
everyone across its channels 

In addition to delivering programme content across a broad range of genres, the Service 
Licence stipulates that BBC One should provide something for everyone across the full day’s 
schedule and in doing so it should exhibit its own identity. Chart 4, on the following page, 
shows the results of agreement scale questions designed to measure these aspects of the 
Service Licence. 
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I can usually find something I want to watch on 
BBC television channels

Chart 4: Agreement of BBC One viewers with portfolio statements

Base: All BBC One viewers aged 15+ (1,059)  

The statement ‘I can usually find something to watch on BBC television channels’ received 
the lowest level of agreement of the three summary measures. However, this still accounted 
for the perceptions of six-in-ten viewers, so the majority of viewers agreed that they could 
usually find something to watch somewhere on BBC television. There was no significant 
difference by gender or social grade but the 25-44 year old age group was less likely to agree 
(50%). Viewers in England (58%), Northern Ireland (62%) and Scotland (64%) had similar 
views but viewers in Wales were more likely to agree with the statement (69%).  

Disability was linked with age, so to lessen the impact of age when trying to understand the 
views of people with a disability, comparisons are drawn between people with a disability who 
were aged younger than 65 and those with no disability who were aged younger than 65 in 
this report. For this statement the former group (with a disability) was much less likely to 
agree (42%) than the latter (58%). 

Agreement with the statement ‘BBC television offers something for everyone across its 
different channels’ was stronger overall (70%). However, this differed by nation with the 
lowest level of agreement in Northern Ireland (61%) and higher agreement than average in 
Scotland (79%) and Wales (82%). Furthermore, viewers from black and minority ethnic 
groups were less likely to agree (61%) that BBC television offered something for everyone as, 
again, were viewers with a disability who were aged younger than 65 (53%).  

As illustrated in Chart 4, each of the BBC’s channels was perceived to have its own 
personality or identity by around two-thirds of BBC One viewers (68%). BBC One viewers 
aged 65 or older (78%) and viewers in Scotland (77%) were more likely to agree with this 
(78%) but viewers in the lowest social grades (DE) were less likely to agree (58%).  
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3.3 Approval of BBC One  

More than four-in-ten (44%) BBC One viewers were ‘high approvers’ of BBC One (i.e. the 
most positive group who gave an overall approval score of 8 to 10 on a 10 point scale). The 
‘mid approvers’ group (rating 5 to 7 out of 10) was slightly smaller (42%), whilst only 13% of 
BBC One viewers were considered ‘low approvers’ (giving a score of 1 to 4 out of 10).  

Base: All BBC One viewers aged 15+ (1,059)

Chart 5: Approval of BBC One and the BBC overall 
among BBC One viewers 

 

The approval scores for BBC One among BBC One viewers closely reflected the level of 
overall approval of the BBC of this group, as evident in Chart 5 above. This link between 
approval of BBC One and approval of the BBC overall has been confirmed by further 
statistical analysis. This demonstrated that approval of BBC One was closely associated with 
approval of the BBC overall and more so than approval of BBC Two, BBC Three, BBC Four 
or BBC Red Button. The approval scores for the BBC overall, amongst the BBC One 
audience, were also similar to those recorded by all adults in the UK within the BBC Trust’s 
2009-2010 Purpose Remit Study. This is to be expected given the high reach of BBC One.  

Approval of BBC One varied across audience groups, with age, gender and life stage 
influencing levels of high approval. At an overall level, approval of BBC One decreased with 
age (high approvers: aged 15-34 49%, aged 35-54 44%, aged 55 or older 40%). Adults aged 
15 to 24 years included the largest percentage of high approvers at 54% (Mid 42%, Low 4%), 
whilst only 36% of 55 to 64 year olds were high approvers of BBC One (Mid 34%, Low 29%). 
Younger females were more positive towards BBC One than younger males (Females aged 
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15-34 54% vs. Males aged 15-34 44%, Females aged 35-54 49% vs. Males aged 35-54 
39%). Conversely, older males (aged 55 or older) were more likely to be high approvers 
(50%) than females of a similar age (32%).  

Another demographic factor influencing impressions of BBC One was social grade with 
approval declining as social grade decreased (AB 56%, C1 44%, C2 46%, DE 31%). 

Viewers with a disability who were younger than the age of 65 were less likely to be high 
approvers of BBC One than average (36%). A lower percentage of viewers from black and 
minority ethnic groups were high approvers than average (41%) but this difference was not 
significant.  

There were more mid approvers (39%) and fewer low approvers (16%) among BBC One 
viewers with a religion, but the percentage of high approvers among this group remained in 
line with the average for BBC One.  

BBC One viewers living in Wales were more likely to be high approvers than average. 

As might be expected, low approvers of BBC One gave lower performance scores to all of the 
priorities. They also gave lower importance scores, albeit to a lesser extent, which resulted in 
some performance gaps for low approvers. 

3.4  Perceived value for money of BBC One 

In order to understand perceptions of value for money of BBC One compared to the BBC 
overall, a monetary value was provided to respondents for the service. This was based on the 
share of the licence fee represented by its budget.  

For the BBC overall respondents were reminded of the £142.50 licence fee and what it 
covers. ‘The TV Licence fee, which pays for all BBC services, costs £142.50 per year, which 
works out at about £11.88 per month, and must be paid by every household with a colour 
television. Thinking back over the last month and remembering the BBC programmes you and 
your household may have watched on TV or heard on the radio, as well as any BBC Internet 
sites you may have visited, please would you tell me the extent to which you feel your 
household gets value for the licence fee you pay?’ 

For BBC One, viewers were asked to state whether they thought the service was good value 
for money based on the following information: ‘Out of the £142.50 licence fee, £58.43 per 
year, which works out at about £4.87 per month, is used to fund BBC One.’  

With this context in mind, two-thirds (65%) of BBC One viewers felt that BBC One was good 
value for money leaving a third (32%) feeling that BBC One did not deliver value for money. 
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Chart 6: Perceived value for money of BBC One and the BBC overall for 
BBC One viewers 

Base: All BBC One viewers aged 15+ (1,059)
 

As for approval, the perceptions of BBC One viewers differed by audience group concerning 
value for money, but it was not always the same groups that differed. Unlike approval, a 
higher percentage of the older age group viewed BBC One as good value for money (aged 55 
or older 67%, aged 35-54 63%, aged 15-34 63%) with value for money highest for viewers 
aged 65 or older (74%).  

Younger females aged 15 to 34 (72%) were more likely to perceive BBC One as being good 
value for money than younger males (54%) but older males (aged 55 or older) were more 
likely to perceive BBC One as being good value for money (71%), than females of the same 
age (64%). Again, those viewers in the highest social grades (AB) were most likely to feel that 
BBC One was good value (71%). This was followed by those in social grades DE (65%), and 
then social grades C1C2 (61%).  

Given the findings on age and social grade, it is no surprise that viewers aged 55 or older and 
in social grades ABC1 were most likely, of all the age and social grade combinations, to view 
BBC One as good value for money (70%). 

BBC One audience groups who were less likely to feel that BBC One was good value for 
money than average included: 

• Disabled viewers aged younger than 65 (55%) 
• Viewers from black and minority ethnic groups (58%) 
• Viewers with cable or Sky television (60%) 

Kantar Media Report: BBC Television Services Review – Audience Research 26 



Viewers in Scotland were more likely to perceive BBC One to be good value for money (73%) 
than viewers in the other UK nations (England 64%, Wales 63%, and Northern Ireland 62%).  

BBC One viewers who also watched the BBC digital channels were more likely to view BBC 
One as good value (73%) than average. Moreover, 84% of BBC One high approvers agreed 
that BBC One was good value for money. 

There was also a pattern of likelihood to perceive the BBC as good value for money 
increasing as the number of services used increased. For example, 49% of BBC One viewers 
perceived the BBC overall to be good value for money but this increased to 58% if they also 
viewed BBC Two, 61% if they also viewed BBC Two, BBC Three and BBC Four and 65% if 
they also viewed BBC Two, BBC Three and BBC Four and used bbc.co.uk. 
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3.5 BBC One performance on its purposes and priorities 

3.5.1 Overall ranking of performance on priorities 

As explained in the introduction to this report, the main focus of the audience research was to 
measure performance against the six BBC Public Purposes which are defined by the Service 
Licence of each of the television services being reviewed. Each of the Public Purposes, 
explained in section 1.3, is assessed in detail for BBC One in this section of the report. 

Chart 7, starting on page 29, displays BBC One’s performance score for each priority in the 
form of a bar in the colour of the relevant purpose. This is the percentage of BBC One 
viewers (those who had viewed the channel in the previous four weeks) who agreed with the 
performance statement (giving a score of 5-7 out of 7). 

The importance score is the percentage of BBC One viewers who felt that a statement was 
important to some extent (giving a score of 5-7 out of 7). This is shown, for each priority, in 
the form of a grey bar. 

The number to the right of the chart indicates the performance gap. This is the difference 
between the performance and importance scores for each statement. A positive number (e.g. 
+6) means the performance score given is higher than the importance score but a negative 
number (e.g. -9) means that the performance score given is lower than the importance score. 
Statements are ranked on performance score. 

A colour code is used throughout this report to identify the six purposes and statements 
designed to measure the priorities within them. 

The majority of the priority statements were taken from the Purpose Remit Study with the 
statements tailored to be relevant to this service. The Service Licence for BBC One was 
reviewed to ensure all of the service’s aims were covered in the survey. Where statements in 
the Purpose Remit Study could not be adapted to meet the criteria of BBC One, or there was 
not a relevant statement, new statements were created that were specific to BBC One. 
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The chart is continued on the next page. 
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3.5.2 Overview of BBC One’s performance on the Public Purposes 

The highest performance score was within the Global purpose for the priority ‘BBC One helps 
me understand what’s going on in the wider world, such as international news and events’ 
(74%). This priority also recorded a positive performance gap of +5. The other purpose within 
the Global priority also recorded a positive performance gap (+6) so the Global purpose was a 
perceived strength of BBC One. 

Overall for BBC One, across all six purposes, 16 of the 32 priorities had importance scores 
that were higher than the performance score, resulting in negative performance gaps. These 
were the areas where the BBC One audience believed that BBC One’s performance was not 
in line with perceived importance of the priority.  

When ranked, the lowest ten performance scores were spread between three of the Public 
Purposes: Nations, regions and communities, Creativity and Digital. However, whilst there 
were no priorities within the Digital purpose with a large negative performance gap, the 
Creativity and Nations, regions and communities purposes had the largest negative 
performance gaps. This suggests that delivery of these purposes was perceived as an area 
for improvement for BBC One. The 2009-2010 BBC Trust Purpose Remit Study also indicated 
that these two purposes recorded the biggest performance gaps for the BBC overall. The 
single biggest performance gap was for the priority ‘BBC One has fresh and new ideas’ (-16) 
which was again in line with the 2009-2010 Purpose Remit Study.  

The highest importance score was for the priority ‘BBC One has a wide range of enjoyable 
and entertaining programmes’ (73%). Encouragingly, this priority also recorded the third 
highest performance score (69%) resulting in a negative performance gap of only -4. 

Performance within the Citizenship purpose was generally good with two Citizenship priorities 
‘BBC One provides high quality independent news’ and ‘BBC One makes news and current 
affairs and other topical issues interesting to me’ ranked in the top five performance scores 
overall. However, there was one priority within this purpose with a relatively large negative 
performance gap (-7) ‘BBC One helps me understand politics in [nation/my region]’. 

Performance within the Education purpose was mixed. Whilst ‘I have learned new things 
while watching programmes on BBC One’ had the fifth highest performance score (65%) and 
no significant performance gap (+1) BBC One viewers did perceive a negative performance 
gap for the priority ‘BBC One helps children/teens to learn new things’ (-8). 

3.5.3 Competitive context 

To give competitive context and understand which television channels were considered good 
at meeting some of BBC One’s key priorities, the question ‘which television channels, if any, 
are good at…?’ was asked for a selection of the priority statements, such as ‘has lots of fresh 
and new ideas’.  

BBC One viewers were more likely to mention BBC One than any other television channel for 
all of the priorities, indicating that no competitor was perceived to be doing any better than 
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BBC One at fulfilling any of BBC One’s priorities, in the opinion of BBC One viewers. Across 
the priorities, BBC One was mentioned least for ‘has lots of fresh and new ideas’ with only 
23% agreeing that BBC One was good at delivering in this area. However, even where BBC 
One had a relatively low percentage, such as this, no competitor was doing any better. The 
closest competitors to the BBC services were perceived to be ITV, Channel Four and Sky.  

There are more details of these findings included within the section on each priority. 
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3.6 Creativity purpose - stimulating creativity and cultural excellence 

In general, BBC One was not fully meeting the expectations of BBC One viewers in terms of 
delivering the Creativity purpose. Most of the performance scores within the Creativity 
purpose were lower than the importance scores resulting in six of the eight Creativity priorities 
having a negative performance gap. The largest negative performance gap of all the 
purposes was recorded within the Creativity purpose, for the priority ‘BBC One has lots of 
fresh and new ideas’.  

The highest importance score was for the priority ‘BBC One has a wide range of enjoyable 
and entertaining programmes’ (73%). Encouragingly, this priority also recorded the third 
highest performance score (69%) resulting in a negative performance gap of only -4. 

Chart 8, below, plots the performance and importance scores and resulting performance gap 
for each Creativity priority.  
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Chart 8: Performance and importance scores within the Creativity purpose

 

Across this purpose, there were variations within different audience groups. At an overall 
level, audiences in Scotland and Northern Ireland generally had lower performance scores 
than average and also bigger negative performance gaps.  

Performance scores largely decreased with social grade for the purposes overall. However, 
for the Creativity purpose, low performance scores and large negative performance gaps 
were evident for viewers within social grade AB. Performance scores were lower than 
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average for viewers from black and minority ethnic groups and those that were disabled and 
aged younger than 65. 

3.6.1 BBC One has lots of fresh and new ideas 

Only half of BBC One viewers agreed that ‘BBC One has lots of fresh and new ideas’. This 
priority had the largest performance gap (-16) of all priorities across all six BBC purposes. 
This was in line with the 2009-2010 BBC Trust Purpose Remit Study where, at an overall 
level, the BBC was perceived to under-deliver in this area. This priority also had the largest 
performance gap for both BBC Two (-15) and BBC Four (-8) amongst viewers of these 
channels. 

The performance score was lowest for viewers aged 55 or older (46%) and highest for those 
aged 15-34 (53%). Since importance was fairly consistent across the age groups, the 
performance gap was also largest for viewers aged 55 or older (-20) and smallest for viewers 
aged 15-34 (-12). The performance gap grew further when limiting the older audience to only 
those aged 65 or older (-23)  

Performance scores were not significantly different between men (53%) and women (48%) 
nor between broad social grade bands (ABC1 52%, C2DE 49%). However, isolating those in 
the highest social grades (AB) did identify a larger performance gap for this group (-23) with a 
performance score of 48% and a particularly high importance score of 71%. In contrast, 
people in social grade C1 had the highest performance score (55%) and lowest importance 
score (60%) resulting in the smallest performance gap (-5).  

Other audience groups with larger performance gaps than BBC One viewers overall, included 
viewers in Wales (-23), Scotland (-20), and Northern Ireland (-22). Viewers in Wales and 
Scotland were more likely to agree that the BBC fulfilled this priority (both 58%) than viewers 
in England and Northern Ireland (both 49%). Importance scores were even higher in these 
nations though (Wales 81% and Scotland 78%) which led to larger performance gaps. 

The performance score was low for viewers who were disabled and aged younger than 65 
(41%) resulting in a larger performance gap of -23 for this group. However, in contrast to the 
other priorities across this purpose, people from black and minority ethnic groups had a 
higher performance score (57%) and a smaller gap (-6) than white BBC One viewers. This 
was linked with the younger age profile of people in black and minority ethnic groups. 

Despite the ‘fresh and new’ priority having the largest performance gap, BBC One viewers as 
a whole did not identify any other channel as more likely to be good at having fresh and new 
ideas. More viewers were likely to say that BBC One was good at ‘fresh and new ideas’ (27%) 
than any other television channel. ITV1 (21%7) and Channel 4 (18%) were the closest 
competitors to BBC One for this priority. 

However, some audience groups were more likely to identify a television channel other than 
BBC One as being good at ‘fresh and new ideas’. In terms of age, more 35-44 year olds 
mentioned ITV1 (25%) than BBC One (21%) and more viewers aged 55-64 mentioned BBC 
                                          

7 Including STV in Scotland and UTV in Northern Ireland. 
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Two (21%) and ITV1 (17%) than BBC One (14%). In Northern Ireland Channel 4 (29%), UTV, 
which is channel 3 in Northern Ireland, (24%), and Sky 1 (19%) were mentioned by more 
viewers than BBC One (17%). 

From the BBC Trust Purpose Remit Study it is known that ‘fresh and new ideas’ is the priority 
where the performance gap is consistently largest for the BBC overall. As a result, a question 
was included in the survey to give respondents the opportunity to write in their own comments 
about BBC One’s delivery of fresh and new ideas.  

These comments from BBC One viewers permitted greater exploration of the potential 
reasons behind the large performance gap for this priority. Overall, the perception was that 
the channel was out of date. Many viewers expressed the view that there were too many 
repeats, including repeated genres and formats. Comments also indicated a desire for new 
talent and new presenters. 

Examples of the comments made by respondents during the survey to support these 
conclusions can be found below. 

“I think that BBC One is a little dated and old-fashioned.” Female, aged 37, AB, England. 

“BBC One seems to be stuck in a rut of putting out the same old 'fresh' ideas which are 
essentially old ideas done with a slightly different slant. Not new at all!” Male, aged 29, 
AB, Northern Ireland. 

“BBC One does not have any fresh new ideas. It seems to have the same programmes 
it has always had for years. It’s dated and dull.” Female, aged 22, C1, Scotland. 

“I don't think BBC One is innovative. It’s the same old stuff repeated again and again.” 
Male, aged 37, DE, England.  

“When they hit on a successful programme they seem to then repeat it again and again 
rather than introducing new items.” Female, aged 60, AB, England. 

“They trot out the same old overpaid presenters. Give new people a chance at a 
fraction of their cost. If other channels want to pay megabucks then let them. The BBC 
shouldn't use our fees for this.” Female, aged 31, C1, England. 

3.6.2 BBC One has a wide range of enjoyable and entertaining programmes 

Within the Creativity purpose, ‘BBC One has a wide range of enjoyable and entertaining 
programmes’ had the highest performance score (69%). It also had the highest importance 
score of all priorities across the six Public Purposes (73%). This resulted in a small gap of -4 
for this priority.  

BBC One viewers aged 45 to 54 gave a higher performance score (78%) than average. 
Females aged 35-54 (74%) and males aged 55 or older (74%) also gave higher than average 
performance scores. In contrast to the other priorities within the Creativity purpose, those 
viewers falling within the lower DE social grades gave a lower performance score for this 
priority (64%) than those in higher social grades (71%).  
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Viewers in both Scotland (78%) and Wales (74%) gave a higher performance score than 
viewers in England (68%) and Northern Ireland (66%). Essentially, importance followed 
performance here so there was no great difference in performance gap by nation.  

Viewers from black and minority ethnic groups were not significantly different within this 
purpose, giving a performance score of 64% and a performance gap of -7. The performance 
score for viewers with a disability and aged younger than 65 was also in line with the average 
(67%) but they rated this priority as more important than other groups (80%) resulting in a 
performance gap of -13. 

BBC One viewers were as likely to consider ITV1 (53%) as good at ‘a wide range of enjoyable 
and entertaining programmes’ as BBC One (52%). Channel 4 (31%) was the next nearest 
television channel. For 15-24 year old BBC One viewers ITV1 (52%), Channel 4 (46%) and 
Sky1 (46%) were as likely as BBC One (45%) to be considered good at this priority.  

Again, a question was included in the survey to give respondents the opportunity to write in 
their own comments about BBC One’s delivery of this priority, to help understanding about 
BBC One’s performance.  

These comments from respondents suggested that views were mixed about BBC One’s 
programming with many viewers enjoying the news coverage, documentaries, dramas, 
comedy, and cultural programming but others wanting fewer reality shows, celebrity, and 
property programmes. BBC One did seem to leave certain audience groups feeling that they 
were not being catered for and some viewers mentioned that programming was risk-averse 
and catered to the lowest common denominator: 

“BBC One is amazing, not only does it have soaps but great documentaries and 
lifestyle shows. My ‘fave’ channel!” Female, aged 19, C1, England. 

“I agree with this statement 100% and believe the licence fee is value for money.” Male, 
aged 29, AB, Northern Ireland. 

“I love the diversity of programmes on BBC One.” Female, aged 47, C1, Scotland. 

“Because it has to appeal to a massive market not many of its programmes now 
actually appeal to me.” Female, aged 41, C2, England. 

“Too many 'lowest common denominator' programmes – ‘Strictly Come Dancing’, 
celebrities interviewing meerkats, etc.” Male, aged 48, AB, England. 

“It used to but is now obsessed with celebrities which makes things less enjoyable.” 
Female, aged 27, C1, Wales. 

“Programmes on BBC One are aimed at certain demographic groups such as children 
or older people. There is not very much on offer for people of my age group.” Female, 
aged 28, C1, Northern Ireland. 

“Fewer reality shows and more drama and comedy please.” Male, aged 57, DE, England. 
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3.6.3 BBC One has programmes that are inventive and imaginative 

The priority ‘BBC One has programmes that are inventive and imaginative’ had the third 
largest performance gap of all (-11) for BBC One viewers, with a performance score of 57% 
and an importance score of 68%.  

Generally for this priority, whilst performance was fairly consistent across age groups the 
importance score increased with age (from 62% of 15-24 year olds to 74% of viewers aged 65 
or older). As with ‘fresh and new ideas’ this resulted in the performance gap being smallest for 
younger audiences (aged 15-34) at -5. The performance gap was actually largest for 35-44 
year olds (-19) where the performance score was lowest (52%) and the importance score 
highest (71%). 

The gap between performance and importance was also influenced by gender, social grade 
and nation. Men gave a higher performance score (61%) than women (53%) and despite a 
lower importance score for women (65%) than men (70%) there was a slightly greater 
performance gap for women (-12) than men (-9).  

Performance scores were fairly even across all of the social grades but with a slightly lower 
performance score than average (53%) and a higher importance score (74%) the 
performance gap was larger for those in the highest AB social grades (-21) than other social 
grades. There was also a large gap (-23) for older viewers in the higher social grades (aged 
55 or older and ABC1) mostly due to high importance (77%).  

In the nations, Wales (-18) and Scotland (-15) both had larger performance gaps than 
England (-11) and Northern Ireland (-10) mostly due to higher importance scores (Wales 
77%, Scotland 76%) but performance was also higher for these nations (Wales 59%, 
Scotland 61%).  

Other BBC One audiences that had larger than average performance gaps for this priority 
were: 

• Audiences who were disabled and aged younger than 65 (-21). The performance gap 
was -8 for BBC One viewers aged younger than 65 with no disability.  

• Freeview viewers (-18; performance 54%, importance 72%) 
• Viewers who used the internet (-15) This was due to a lower performance score 

(53%) than non-internet users (66%).  

3.6.4 BBC One helps me enjoy my interests, hobbies and passions / BBC One 
introduces me to new interests, hobbies and passions 

Half (50%) of BBC One viewers agreed that ‘BBC One helps me enjoy my interests, hobbies 
and passions’. The performance score was lower for ‘BBC One introduces me to new 
interests, hobbies and passions’ at 41% but both priorities had a similar performance gap (-8 
and -9 respectively).  
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As was evident for other priorities within the Creativity purpose, performance was lower for 
viewers in the higher AB social grades for both statements (44% for ‘help to enjoy’ and 33% 
for ‘introducing’) resulting in bigger negative performance gaps for this group.  

Gender appeared to have some link with performance gaps for these two priorities with men    
(-11 for ‘help to enjoy’ and -12 for ‘introducing’) having bigger performance gaps than women 
(-4 and -7). This was largely due to higher importance scores for men.  

3.6.5 Programmes on BBC One sometimes make me want to take part in a specific 
event or activity 

For BBC One viewers, ‘programmes on BBC One sometimes make me want to take part in a 
specific event or activity’ received the lowest performance score within this purpose (37%) but 
it was also the least important (38%) priority in the Creativity purpose. Consequently, this was 
not an area of concern for viewers. This priority also received the lowest scores within the 
Creativity purpose in the Purpose Remit Study for the BBC overall.  

Responses differed by audience group with performance slightly higher for women (39%) 
than men (34%). Importance scores were fairly consistent between the two leading to a 
slightly larger performance gap for men (-4).  

Despite having the highest performance score (46%), 25-34 year olds had the largest 
performance gap of all age groups for this priority due to a higher importance score than for 
other groups (52%). In contrast to the other Creativity priorities, the social grade with the 
largest gap was C2 (-6), due to higher importance.  

The performance score was higher in Northern Ireland (48%) than any of the other nations 
but there was not a particularly large performance gap in any of the nations (-4 in Scotland 
was the biggest).  

Again, performance was lower for those who were disabled and aged younger than 65 (29%) 
than those who were not disabled and aged younger than 65 (39%) but there was not a major 
performance gap (-4).There was a larger gap for BBC One viewers from black and minority 
ethnic groups (-6) than for those from a white background (-1) due to a higher importance 
score.  

3.6.6 BBC One introduces me to new UK presenters, actors, writers and musical 
artists  

The priority ‘BBC One introduces me to new UK presenters, actors, writers and musical 
artists’ had a positive performance gap of +6 and was one of only two Creativity priorities that 
had a positive gap (performance 56%, importance 50%). There was no major performance 
gap for any audience group within this priority although there were some variations between 
groups. 

BBC One viewers who were aged 65 or older had a negative performance gap of -4, due to a 
greater importance score than average (57%). In contrast, a larger than average positive 
performance gap was evident for viewers aged 45 to 64 (+13).  
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Females aged 35 to 54 had a higher performance score for this priority (62%), with the lowest 
score for females aged 15 to 34 (48%). Performance was higher for BBC One viewers in 
Scotland (69%), Wales (64%) and Northern Ireland (60%) than England (54%) but 
performance gaps were not significantly different. 

Performance scores were again lower for viewers from black and minority ethnic groups 
(50%) and those who were disabled and aged younger than 65 (48%) but there was not a 
performance gap for either of these groups.  

3.6.7 BBC One provides programmes which cover a wide range of cultural and 
creative activities 

The priority ‘BBC One provides programmes which cover a wide range of cultural and 
creative activities’ displayed the largest positive performance gap for the Creativity purpose 
(+8). Moreover, performance for this statement was the second highest for the Creativity 
purpose at 64%.  

Performance generally increased with age for this priority (15-34 58%, 35-54 65%, 55 or older 
67%) and was highest for those viewers aged 65 or older (73%). Nevertheless, performance 
was lower for 25- 34 year olds (55%), the only age group with a negative performance gap for 
this priority (-6). The positive performance gap was higher for viewers in England (+10) and 
Wales (+5) than Scotland (-1) and Northern Ireland (0).  

Whilst there was not a performance gap for viewers from black and minority ethnic groups (0) 
or viewers aged younger than 65 with a disability (+1) the latter group gave a much lower 
performance score than average (44%) and neither group demonstrated the same positive 
performance gaps as found generally for this priority. 
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3.7 Citizenship purpose - sustaining citizenship and civil society 

Performance within the Citizenship purpose was generally good with two Citizenship priorities 
‘BBC One provides high quality independent news’ and ‘BBC One makes news and current 
affairs and other topical issues interesting to me’ ranked in the top five performance scores 
overall. However, there was one priority within this purpose with a relatively large negative 
performance gap (-7) ‘BBC One helps me understand politics in [nation/my region]’. 
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Chart 9: Performance and importance scores within the Citizenship purpose

 

Performance scores were higher for older age groups, particularly those aged 65 or older, 
and importance scores followed the same pattern. There were more positive performance 
gaps for 15 to 24 year olds due to lower importance scores. Viewers within the lower DE 
social grades had the lowest performance scores for this purpose with those in the higher AB 
social grades giving the highest performance scores.  

3.7.1 BBC One helps me understand politics in [nation / my region]8 

Half (49%) of BBC One viewers agreed that BBC One met this priority. Nevertheless, this 
priority had the largest performance gap for the Citizenship purpose at -7.  

The audience in Wales (62%), Scotland (63%) and Northern Ireland (57%) gave higher 
performance scores for coverage of politics in the nation than viewers in England did for 
                                          

8 In England this statement was asked as ‘my region’ whilst in the other three nations of the UK the name of the 
respondent’s home nation was displayed. 
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coverage of politics in the region (47%). This was also considered much less important in 
England, so the difference in performance gaps was not as large, as illustrated in Table 2, 
below.  

Table 2: Performance and importance scores and performance gaps within nation 

BBC One helps me 
understand politics 
in [nation / my 
region] 

 

Performance 

 

Importance 

 

Gap 

UK 49% 56% -7 

England 47% 54% -7 

Wales 62% 63% -1 

Scotland 63% 67% -4 

Northern Ireland 57% 61% -4 

Base: All BBC One viewers aged 15+ in the UK (1,059), England (513), Wales (190), 
Scotland (177), Northern Ireland (179).  

Demographic differences can help to explain this negative performance gap. Performance 
scores or gaps were not significantly different between genders but for age, the smallest 
performance gaps were apparent for the youngest (-2 for 15-24 year olds) and oldest (-2 for 
viewers aged 65 or older) groups. The performance gap was larger for the middle age groups, 
peaking at -10 for 35-44 year olds.  

Performance was highest for those within the higher AB social grades (54%) and lowest for 
those within the lower DE social grades (42%). However, importance was also lowest for 
social grades DE (41%) meaning there was not a big performance gap for this group (+1). 
There was a performance gap of -9 amongst those in the higher ABC1 social grades. There 
was also a larger performance gap for females aged 35-54 (-15) and females within the social 
grades ABC1 (-14) than average. 

BBC One viewers from black and minority ethnic groups had a larger performance gap for this 
priority (-14) than average as did viewers with a disability and aged younger than 65 (-16). In 
both cases this was due to higher importance scores rather than a big difference in the 
performance score. 

Viewers who watched news about their part of the UK on BBC One had a similar performance 
gap (-4) although the performance score was significantly higher than average (64%). 
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3.7.2 BBC One provides high quality independent news 

The highest performing priority for the Citizenship purpose was ‘BBC One provides high 
quality independent news’ with a performance score of 71%. This was the second highest 
performance score of all the priorities across the six purposes. Importance for this priority was 
slightly higher at 73% creating a small negative performance gap (-2).  

Slight differences were evident in gender for this priority with a lower performance rating for 
men (68%) than women (74%) producing a small gap (-3) for men. Viewers aged 15-34 gave 
a lower performance score than any other age group (61%) but this seems more closely 
linked with the fact that they were much less likely to find this priority important than other age 
groups, leaving a positive performance gap (+2). Among 15-24 year olds alone this gap was 
+13. 

BBC One viewers in Northern Ireland gave a larger negative performance gap for the priority (-7) 
than viewers in the other nations (England -2, Scotland -3, Wales +3). This was mostly due to a 
lower performance score (63%).  

The biggest performance gap of any group was for viewers with a disability and aged younger 
than 65 (-23; performance 52%, importance 75%). There was no difference in performance 
gap by ethnic background.   

Viewers of local news (-9) or national and international news (-7) on BBC One had bigger 
performance gaps than average. Eight-in-ten within each group agreed that BBC One was 
meeting the priority. The performance gap was coming from nearly nine-in-ten feeling that the 
priority was important. 

The high performance score for this priority was supported by more BBC One viewers 
mentioning BBC One as good at providing high quality independent news (54%) than any 
other channel. This was true across all audience groups except for those from black and 
minority ethnic groups who were more likely to mention Sky News (40% for Sky News 
compared to 31% for BBC One). 

3.7.3 BBC One makes news and current affairs and other topical issues interesting to 
me 

Both performance and importance were relatively high for ‘BBC One makes news and current 
affairs and other topical issues interesting to me’ at 66%.  

There were few noticeable differences by audience group for this priority. The performance 
score was particularly low for the youngest age group (15-24 year olds) at 52% and high for 
the oldest age group (aged 65 or older) at 85%. Nevertheless, because of equally diverse 
importance scores both age groups had positive performance gaps.  

The performance score decreased with social grade (AB 74%, C1 67%, C2 65%, DE 57%) 
but as importance scores for this priority also generally declined with social grade, no big 
performance gaps resulted. However, the middle C2 social grade did have a performance gap 
of -5.  
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Viewers of local news (+1) or national and international news (+2) on BBC One recorded 
similar performance gaps to the average. Eight-in-ten within each group agreed that BBC One 
was meeting the priority.  

Once again, more BBC One viewers mentioned BBC One as good at providing this priority 
(54%) than any other channel, across all audience groups.  

3.7.4 BBC One helps me understand news and current affairs in [nation / my region]9 

For the priority ‘BBC One helps me understand news and current affairs in [nation / my 
region]’, the importance score was 66% but performance was slightly lower at 64%. This 
produced a negative performance gap of -2.  

Viewers in Northern Ireland had a larger negative gap of -6 for this priority than viewers in any 
other nation as illustrated by Table 3, below.  

Table 3: Performance and importance scores and performance gaps within nation 

BBC One helps me 
understand news 
and current affairs 
in [nation / my 
region] 

 

Performance 

 

Importance 

 

Gap 

UK 64% 66% -2 

England 63% 64% -1 

Wales 73% 74% -1 

Scotland 75% 75% 0 

Northern Ireland 60% 66% -6 

Base: All BBC One viewers aged 15+ in the UK (1,059), England (513), Wales (190), 
Scotland (177), Northern Ireland (179).  

Again, the performance score was lower for men (60%) than women (67%) but importance 
was also lower for men producing performance gaps of -3 and -1 for men and women 
respectively.  

Significantly bigger performance gaps than average were found for 25-34 year olds (-11), 
viewers from black and minority ethnic groups (-8) and viewers with a disability and aged 
younger than 65 (-18). 

                                          

9 In England this statement was asked as ‘my region’ whilst in the other three nations of the UK the name of the 
respondent’s home nation was displayed. 
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There was no performance gap for viewers who watched news about their part of the UK on 
BBC One. 

Despite the small performance gap overall, BBC One viewers in all audience groups were 
more likely to mention BBC One as good at this priority than any other channel. The 
percentage of the overall audience mentioning BBC One was 57% and the nearest 
competitor, ITV1, was mentioned by only 35%. 

3.7.5 BBC One helps me understand UK-wide politics 

The performance score for the priority ‘BBC One helps me understand UK-wide politics’ was 
relatively high at 61% and there was a positive performance gap of +3.  

Again for this priority, viewers in Northern Ireland had a lower performance score than 
viewers in any other nation, leading to a negative performance gap of -3. The other nations all 
had positive performance gaps as shown in Table 4, below.  

Table 4: Performance and importance scores and performance gaps within nation 

BBC One helps me 
understand UK-
wide politics 

 

Performance 

 

Importance 

 

Gap 

UK 61% 58% +3 

England 60% 58% +2 

Wales 66% 60% +6 

Scotland 65% 58% +7 

Northern Ireland 54% 57% -3 

Base: All BBC One viewers aged 15+ in the UK (1,059), England (513), Wales (190), 
Scotland (177), Northern Ireland (179).  

The age groups at either end of the spectrum had the largest positive performance gaps for 
this priority. Both 15-24 year olds and viewers aged 65 or older had a performance gap of +9. 
However, the middle age groups (25 to 54 year olds) all had negative performance gaps 
(averaging -4). 

Performance was also lower for females (57%) than males (64%) for this priority, but 
importance was more or less in line with this so there was no negative performance gap.  

As for most of the other priorities the audience aged younger than 65 with a disability had a 
large negative performance gap (-16) which was caused by both a lower performance score 
(49%) and higher importance score (65%). 
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3.7.6 BBC One helps me understand politics in the other nations of the UK 

Half (50%) of BBC One viewers agreed that ‘BBC One helps me understand politics in the 
other nations of the UK’ but a lower percentage (45%) felt that this priority was important. This 
resulted in a positive performance gap of +5. Table 5, below, shows that there was a negative 
performance gap only for viewers in Scotland. 

Table 5: Performance and importance scores and performance gaps within nation 

BBC One helps me 
understand politics 
in the other nations 
of the UK 

 

Performance 

 

Importance 

 

Gap 

UK 50% 45% +5 

England 49% 43% +6 

Wales 64% 60% +4 

Scotland 54% 57% -3 

Northern Ireland 50% 49% +1 

Base: All BBC One viewers aged 15+ in the UK (1,059), England (513), Wales (190), 
Scotland (177), Northern Ireland (179).  

Men gave a higher performance score (56%) than women (44%), resulting in a larger positive 
performance gap for men (+8) than women (+2).  

The positive performance gap was driven by the younger end of the age spectrum. Whilst 
performance scores were not significantly different between 15-44 year olds (48%) and 
people aged 45 or older (52%) this priority was much less important to the younger group 
(39%) than the older group (51%). 

There was a similar situation for social grade. Viewers within the highest social grades (AB) 
were more likely to consider this priority important (60%) than people in lower social grades. 
In fact the importance score fell to 29% for people in the DE social grade. Although the 
performance score was also higher for people within the AB social grade (56%) this was not 
to the same extent. This resulted in a negative performance gap of -4 for this group. By 
contrast, because of the low importance, the performance gap was positive (+12) for people 
in the lower social grades (C2DE). 

Both the audience from black and minority ethnic groups (-7) and the audience with a 
disability and aged younger than 65 (-17) had negative performance gaps. 

The performance gap was similar for viewers who watched local news (+4) or national and 
international news (+2) on BBC One. 
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3.7.7 BBC One’s coverage of news and current affairs has got me talking about them 

Similarly, a larger percentage of BBC One viewers rated the priority, ‘BBC One’s coverage of 
news and current affairs has got me talking about them’, higher in terms of performance 
(55%) than importance (50%).  

This positive gap (+5), between performance and importance, was driven by the youngest 
audience (aged 15-24) who recorded a large positive performance gap of +15 for this priority. 
This positive gap was again due to lower importance for this age group. There was no 
performance gap for viewers aged 65 or older.  

There was no great difference by gender, but because of lower importance scores, viewers in 
the lower social grades (C2DE) had a larger positive performance gap (+9) than viewers in 
the higher social grades (ABC1, +2). 

For this priority, the audience in Northern Ireland was the only one of the nations to have a 
negative performance gap (-2). The highest positive performance gap was in Wales (+11). 

Once again, the audience aged younger than 65 with a disability had a relatively large 
negative performance gap (-7) compared with the average as did the audience from black 
and minority ethnic groups (-4).  

Viewers of local news on BBC One (+8) had a larger positive performance gap for this priority 
than viewers of national and international news on BBC One (+1). 

3.7.8 BBC One helps me understand politics in Europe 

The priority ‘BBC One helps me understand politics in Europe’ had the lowest performance 
score for the Citizenship purpose at 46% but importance was also low at 48% producing a 
small gap of -2.  

This gap appeared to be driven by viewers aged 55 or older (-6) and viewers in the highest 
social grade (AB), also with a gap of -6. This was largely because importance scores tended 
to increase with age and decreased with social grace for this priority. 

Female viewers also had a slightly larger gap (-4) than males (0) but they recorded both lower 
performance (41%) and importance (45%) scores than males (52% for each).  

Viewers in Wales perceived this priority to be more important (57%) than viewers in any of the 
other nations. They also gave the highest performance score, resulting in a positive 
performance gap of +2. A positive gap was also evident for viewers in Scotland (+3) but there 
were negative performance gaps for viewers in England (-3) and Northern Ireland (-5). 

Again, the audience with a disability and aged younger than 65 had a large negative 
performance gap (-17). This was due to lower performance scores than other audience 
groups. 
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Viewers of national or international news on BBC One gave higher performance scores than 
average (56%) but this priority was also more likely to be considered important by them (61%) 
resulting in a performance gap of -5. 
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3.8 Global purpose - bringing the UK to the world and the world to the UK 

The highest performance score of all was within the Global purpose, for the priority ‘BBC One 
helps me understand what’s going on in the wider world, such as international news and 
events’. This priority also recorded a positive performance gap of +5. The other purpose 
within the Global priority also recorded a positive performance gap (+6) so the Global purpose 
was a perceived strength of BBC One. 

52%

69%

58%

74%

0% 20% 40% 60% 80% 100%

BBC One helps me understand and appreciate 
different cultures and lifestyles of people from 

around the world

BBC One helps me understand what's going on 
in the wider world, such as international news 

and events

Performance Importance
Base: All BBC One viewers aged 15+ (1,059)

Gap

+6

+5

Chart 10: Performance and importance scores within the Global purpose

 

As with Citizenship, the Global purpose had much lower performance scores for the younger 
age groups and higher scores for older viewers but there were no large performance gaps 
since importance followed the same pattern.  

Similarly, those within the AB social grades had the highest performance scores and those 
within the DE social grades the lowest, with importance perceived to be in-line with 
performance. 

3.8.1 BBC One helps me understand what's going on in the wider world, such as 
international news and events 

The priority ‘BBC One helps me understand what’s going on in the wider world, such as 
international news and events’ had the highest performance score of all the priorities across 
all six purposes for BBC One (74%). The importance score was slightly lower for this priority 
at 69% producing a positive performance gap of +5.  

The older age group, those aged 65 or older, was driving this positive gap with a positive 
performance gap of +11. Almost nine-in-ten (88%) within this age group agreed that BBC One 
met this priority. The only age group to record a small negative performance gap (-2) was 25-
34 year olds. They gave an importance score of 68% and a performance score of 66%. 
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There was a bigger positive performance gap (+9) for those in the lower social grades (C2DE) 
than those in the higher ABC1 social grades (+3) because of a lower importance score for the 
former group.  

Viewers in Wales recorded a negative performance gap (-3) due to a slightly lower 
performance score (72%). In contrast to the Citizenship purpose, viewers in Northern Ireland 
had a large positive performance gap of +10 for this priority. In Scotland there was a positive 
performance gap of +1 whilst in England the gap was +5. 

Almost nine-in-ten viewers of national or international news on BBC One agreed that the 
channel met this priority. This produced a positive performance gap of +11. 

As with most other priorities across the purposes, the audience with a disability and aged 
younger than 65 had a large negative performance gap (-14) due to lower performance 
scores than other audience groups 

3.8.2 BBC One helps me understand and appreciate different cultures and lifestyles 
of people from around the world 

There was also a positive performance gap (+6) for the priority ‘BBC One helps me 
understand and appreciate different cultures and lifestyles of people from around the world’. 
The performance score was lower for this priority than the other global priority (section 3.8.1) 
but this was true of the importance score too. 

Again, those aged between 25 and 34 were the only age group to have a negative 
performance gap (-4). This was due to a lower performance score and higher importance 
score than average. There was no variation in performance gap by nation for this priority 
although both the performance score (55%) and importance score (50%) were lower in 
England than the other nations.  

Similar to the other Global priority, there was a bigger positive performance gap (+11) for 
those in the lower social grades (C2DE) than those in the higher ABC1 social grades (+2) 
because of a lower importance score for the former group.  

Whilst viewers from black and minority ethnic groups did not give a lower performance score 
for this priority (57%) than viewers from a white background (58%) they did record a negative 
performance gap of -8. This was because the importance score was much higher (65%) than 
for viewers from a white background (51%). 

The positive performance gap was larger than average for audiences who watched national 
and international news (+8) or current affairs programmes (+11) on BBC One. There was a 
negative performance gap for the audience with a disability and aged younger than 65 of -13 
for this priority.  

The finding that more BBC One viewers mentioned BBC One as being good at providing this 
priority (30%) than any other channel tied in with the positive performance gap overall. This 
was true for all audience groups except those in the highest AB social grades who were more 
likely to mention BBC Two than BBC One. 
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3.9 Representing the UK, its nations, regions and communities purpose 

The Nations, regions and communities purpose contained priorities with some of the lowest 
performance scores of all. There were also large negative performance gaps for priorities 
relating to portrayal, both of nations and regions and cultures and communities. However, as 
well as four priorities having negative performance gaps, four had positive performance gaps 
as illustrated in Chart 11 below. The biggest positive performance gap (+6) was for ‘reflects a 
range of religious and other beliefs’. 
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Chart 11: Performance and importance scores within the Nations, regions and communities 
purpose

 

Looking at an overall level, viewers in Scotland, Northern Ireland, and Wales were driving the 
large negative performance gaps. Performance was actually higher for viewers in Wales and 
Northern Ireland for this purpose but negative gaps were evident due to higher importance 
scores, particularly in Northern Ireland. Viewers in Scotland had some of the biggest negative 
performance gaps for this purpose.  

There were some differences within social grade, with performance highest for those in the 
higher AB social grades and lowest for those in the lower DE social grades but this was not 
true across all Nations, regions and communities priorities.  

Another factor influencing performance within this purpose was religion, with those following a 
religion, and Christian viewers in particular, having higher performance scores.  
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3.9.1 BBC One is good at portraying my particular culture or community to other 
people in the UK / BBC One provides programming and content that caters for 
my particular culture or community 

The priority statement ‘BBC One is good at portraying my particular culture or community to 
other people in the UK’ received the lowest performance score for the Nations, regions and 
communities purpose of 35%. This priority also had the largest negative performance gap for 
the purpose (-12), highlighting an area where viewers felt improvements could be made.  

The audience in Scotland (-31) and Northern Ireland (-26) had bigger performance gaps than 
the audience in England (-10) and Wales (-9), largely due to higher importance scores in 
these nations.  

Table 6: Performance and importance scores and performance gaps within nation 

BBC One is good at 
portraying my 
particular culture or 
community to other 
people in the UK  

 

Performance 

 

Importance 

 

Gap 

UK 35% 47% -12 

England 34% 44% -10 

Wales 51% 60% -9 

Scotland 32% 63% -31 

Northern Ireland 43% 69% -26 

Base: All BBC One viewers aged 15+ in the UK (1,059), England (513), Wales (190), 
Scotland (177), Northern Ireland (179).  

Another audience group contributing to the larger gap for this priority was the younger 
audience who gave a lower score for performance than average. The performance gap for 
this priority amongst 15 – 34 year olds was -17.  

Whilst viewers from black and minority ethnic groups did not give a lower performance score 
for this priority (37%) than viewers from a white background (35%) they did record a large 
negative performance gap of -33. This was because the importance score was much higher 
(70%) than for viewers from a white background (46%). 

The performance gap was larger for viewers who followed a particular religion or belief (-16) 
than for those who did not (-10). A higher importance score was the main reason for this. 

The performance gap was smaller for the priority statement ‘BBC One provides programming 
and content that caters for my particular culture or community’ (-6). Importance was similar for 
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both priorities (‘good at portraying’ 47% and ‘provides programming and content that caters’ 
50%). However, performance was higher for ‘BBC One provides programming and content 
that caters for my particular culture or community’ (44%) than for ‘good at portraying my 
particular culture or community to other people in the UK’ (35%).  

The audiences with the three biggest performance gaps for this priority were viewers with a 
disability aged younger than 65 (-30), viewers from black and minority ethnic groups (-24) and 
viewers in Northern Ireland (-23). 

Table 7: Performance and importance scores and performance gaps within nation 

BBC One provides 
programming and 
content that caters 
for my particular 
culture or 
community 

 

Performance 

 

Importance 

 

Gap 

UK 44% 50% -6 

England 43% 48% -5 

Wales 56% 56% 0 

Scotland 44% 58% -14 

Northern Ireland 47% 70% -23 

Base: All BBC One viewers aged 15+ in the UK (1,059), England (513), Wales (190), 
Scotland (177), Northern Ireland (179).  

The patterns within demographic groups were similar to those for the other priority concerning 
portrayal at the start of this section. 

Overall, BBC One was more likely to be mentioned as a channel that was good at providing 
‘programming and content that caters for my particular culture or community’ than any other 
channel (40%) amongst BBC One viewers. People in Northern Ireland were more likely to 
mention UTV (39%) than BBC One (34%) and viewers from black and minority ethnic groups 
were as likely to mention Channel 4 (22%) as BBC One (21%). 

For both priorities, viewers who watched current affairs programmes on BBC One (23% of all 
viewers) perceived BBC One’s performance to be better than average. The performance gap 
for ‘is good at portraying my particular culture or community to other people in the UK’ 
reduced from -12 to -3 among viewers who watched current affairs programmes on BBC One 
and the gap became positive (+6) for the priority ‘provides programming and content that 
caters for my particular culture or community’. 
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3.9.2  BBC One helps me feel more involved and interested in my local communities 

There was also a negative performance gap for the priority ‘BBC One helps me feel more 
involved and interested in my local communities’ of -7. This priority recorded the second 
lowest performance score for the Nations, regions and communities purpose (36%). 

A negative performance gap was recorded within all four nations of the UK for this priority. 
Viewers in Scotland gave a lower performance score for this priority (32%) than viewers in 
England (35%), Wales (46%) or Northern Ireland (41%). Consequently, the performance gap 
for viewers in Scotland was higher (-16) than for viewers in Northern Ireland (-14) Wales (-8) 
and England (-7).  

In terms of age, viewers in the middle age bands (from 25 to 54) had a larger performance 
gap (-12) than viewers at either end of the age spectrum. There was not a significant 
difference for social grade. 

Once again, both the audience from black and minority ethnic groups (-15) and the audience 
with a disability and aged younger than 65 (-22) had larger negative performance gaps than 
average. 

3.9.3 BBC One reflects a range of religious and other beliefs / BBC One raises my 
awareness and understanding of different religions and other beliefs 

The priority with the largest positive performance gap within the Nations, regions and 
communities purpose was ‘BBC One reflects a range of religious and other beliefs’ (+6). ‘BBC 
One raises my awareness and understanding of different religions and other beliefs’ also 
achieved a positive performance gap, albeit a little lower at +2. The difference in the gap was 
due to importance, since both statements received the same performance score of 44%.  

For the priority ‘reflects a range of religious and other beliefs’ male BBC One viewers were 
more likely to agree that this was an area where BBC One performed well (46%) than females 
(41%). They also perceived the priority to be less important (36%) than females (41%). As 
such there was a larger positive performance gap for male viewers (+10) than female viewers 
(0). The difference was much less pronounced (males +3, females -1) for the ‘raising 
awareness’ priority. 

Whilst there were positive performance gaps for these priorities amongst the audience as a 
whole, BBC One viewers who followed a religion or belief10 had a performance gap of 0 for 
‘reflecting a range of beliefs’ and -2 for ‘raising awareness’. Neither priority had a significant 
performance gap for this group. 

The positive performance gaps were larger for those who did not follow a religion or belief (+9 
and +3 respectively) because of much lower importance scores. Performance scores were 
lower than for those who followed a religion or belief too but this was likely to be an effect of 
the lower perceived importance. 

                                          

10 85% of this group were followers of Christianity. 
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There were larger negative performance gaps for both of these priorities for viewers from 
black and minority ethnic groups. The performance gap was -13 for ‘reflecting a range of 
beliefs’ and -9 for ‘raising awareness’ within this group. This was a result of higher importance 
scores for this group. 

3.9.4 BBC One provides me with the opportunity to share the same experiences with 
other people (like major events, live events and popular programmes) 

Over half (57%) of BBC One viewers agreed that ‘BBC One provides me with the opportunity 
to share the same experiences with other people (like major events, live events and popular 
programmes)’ and nearly as many felt that this priority was important (54%) resulting in a 
positive performance gap of +3. 

Viewers in the oldest age band (aged 65 or older) (+7) and in the lower social grades (C2DE) 
(+6) were the audience groups with the largest positive performance gaps. There were no 
significant differences by nation in terms of performance gap (England +3, Scotland -2, 
Northern Ireland -1 and Wales 0). 

Once again, no other channel was more likely to be mentioned as good at delivering this 
priority than BBC One (41%). 

3.9.5 BBC One is good at portraying [nation/my region] to other people in the UK / 
BBC One provides programming and content that caters for [nation/my region]  

The priority ‘BBC One is good at portraying [my nation] to other people in the UK’ received a 
performance score of 45% but importance was higher for this priority at 54% producing a 
negative performance gap of -9.  

The performance gap differed by nation with Scotland again having the largest negative gap 
of -29. Viewers in Wales (-12) and Northern Ireland (-13) both also had a large performance 
gap in comparison to viewers in England (-6). Performance scores in the other nations were 
not lower than in England but importance scores were higher.  
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Table 8: Performance and importance scores and performance gaps within nation 

BBC One is good at 
portraying 
[nation/my region] 
to other people in 
the UK 

 

Performance 

 

Importance 

 

Gap 

UK 45% 54% -9 

England 44% 50% -6 

Wales 56% 68% -12 

Scotland 45% 74% -29 

Northern Ireland 54% 67% -13 

Base: All BBC One viewers aged 15+ in the UK (1,059), England (513), Wales (190), 
Scotland (177), Northern Ireland (179).  

Another important difference for this priority was gender. Females had a larger negative gap 
of -13 than males (-4), again due to a higher importance score for females.  

In contrast, the priority statement ‘BBC One provides programming and content that caters for 
[my nation]’ received the highest performance score for the Nations, regions and communities 
purpose (60%). Importance was not quite as high as performance at 58% producing a 
positive performance gap of +2.  

The positive performance gap for the audience overall masked a big difference between 
viewers in each of the nations. Similar to the statement ‘portraying [my nation] to other people 
in the UK’, BBC One viewers in Scotland had the largest negative performance gap for this 
priority (-13). There was also a negative gap for viewers in Northern Ireland (-7). Viewers in 
Wales had no performance gap. The positive performance gap for the UK audience as a 
whole was largely driven by viewers in England who had a positive performance gap of +5.  
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Table 9: Performance and importance scores and performance gaps within nation 

BBC One provides 
programming and 
content that caters 
for [nation/my 
region] 

 

Performance 

 

Importance 

 

Gap 

UK 60% 58% +2 

England 60% 55% +5 

Wales 68% 68% 0 

Scotland 61% 74% -13 

Northern Ireland 69% 76% -7 

Base: All BBC One viewers aged 15+ in the UK (1,059), England (513), Wales (190), 
Scotland (177), Northern Ireland (179).  

As has been the case for most priorities, the audience from black and minority ethnic groups 
(-19 for portraying nation and -15 for providing programming) and the audience with a 
disability and aged younger than 65 (-21 and -18 respectively) had larger negative 
performance gaps than average for both of these priorities. 

3.9.6 Opt-out programming 

As demonstrated by the negative performance gaps within the Nations, regions and 
communities purpose, BBC One was not seen to be meeting the expectations of viewers in 
Scotland, Wales and Northern Ireland.  

BBC One does broadcast programmes in Scotland, Wales and Northern Ireland that are 
specifically tailored to the nation and are scheduled only in the relevant nation instead of 
across the UK as a whole. These are known as opt-out programmes. Examples of opt-out 
programmes broadcast on BBC One or BBC Two are River City, Still Game and Gaelic zone 
programmes in Scotland; Crash, Scrum V and Coal House in Wales; Spotlight, The Friday 
Show and Around Ireland in 80 Days in Northern Ireland. 

In an attempt to understand the impact of opt-out programming on portrayal and 
representation of these nations, BBC One viewers within Scotland, Wales and Northern 
Ireland were asked specifically about their perceptions of opt-out programmes available on 
BBC One or BBC Two11.  

                                          

11 The question wording was as follows: Other than news from <NATION> have you watched any BBC One or BBC 
Two programming that is specific to <NATION> in the last 4 weeks?), 
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Results within this section demonstrate that opt-out programming did not appear to have a 
positive impact on perceptions of BBC One’s performance within the Nations, regions and 
communities purpose for BBC One viewers in Scotland, Wales and Northern Ireland.  

Regional opt-out programming was watched by around half of all BBC One viewers within 
Scotland (50%) and Wales (47%) but only 39% in Northern Ireland.  

All BBC One viewers within these nations were asked to give an approval score for opt-out 
programmes, regardless of whether they had watched any in the previous four weeks. 
Overall, 32% were high approvers12 of opt-out programming and this did not differ 
significantly between the three nations. Narrowing the audience to only those who had 
watched opt-out programming in the previous four weeks resulted in half the active audien
(49%) being classified as high 

ce 
approvers.  

To explore perceptions of the opt-out content further, BBC One viewers were asked a number 
of priority statements specific to the opt-out programmes available through BBC One and 
BBC Two.  
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Chart 12: Agreement with opt out statements

 

Only half (49%) of those watching opt-out programmes on BBC One agreed that ‘the 
programming reflects my community and culture’. This meant that overall, little more than a 
third of BBC One viewers (37%) in Scotland, Wales and Northern Ireland agreed. This 
suggests that opt-out programming may not be fully meeting its objective. It did not appear to 
be making a big contribution to improving perceptions of portrayal within these nations. The 

                                          

12 High approvers give a score of between 8 and 10 on a 10 point scale for overall impression. 
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negative performance gaps for portrayal within these nations also pointed to this (section 
3.9.5).  

Seven-in-ten BBC One viewers who watched opt-out programmes agreed that ‘they cover 
important [Scottish/Welsh/Northern Irish] events/festivals’. Performance was also relatively 
high (67%) for ‘the programming is enjoyable and entertaining’ among those who watched.  

Six-in-ten (62%) of those who watched opt-out programmes in the different nations agreed 
that opt-out programmes ‘support new actors, presenters, writers and musicians from 
(Scotland/Wales/Northern Ireland)’.  

Table 10, below, gives the percentage of adults who viewed opt-out programmes who agreed 
with each of the statements, for each nation. Due to low base sizes, large differences were 
needed for them to be considered significant but, indicatively, it looked as though viewers in 
Scotland were least likely to feel that opt-out programming ‘reflects my culture or community’. 

Table 10: Agreement with statements about opt-out programming within nation 

Statement Wales Scotland Northern Ireland 

They cover 
important events / 
festivals 

71% 72% 63% 

The programme is 
enjoyable and 
entertaining 

69% 65% 69% 

They support new 
actors, presenters, 
writers and 
musicians 

63% 62% 60% 

The programming 
reflects my 
community and 
culture 

59% 42% 54% 

Base: All BBC One viewers aged 15+ in each nation who watch opt-out programmes: Wales 
(86), Scotland (78), Northern Ireland (70).  

Respondents were given the opportunity to add any further comments about opt-out 
programming. These comments suggested that negative perceptions of opt-out programming 
may be due to feelings that regional content is limited and stereotyped:  

“Shows such as River City do not give a positive image of Scotland.” Female, aged 21, 
AB, Scotland. 
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“Very little and far between for people who have no interest in sport. I remember a 
fantasy programme based on the Mabinogi broadcast some years ago which I enjoyed 
immensely but can think of nothing comparable since then.” Male, aged 68, AB, Wales. 

“It is mainly centred around NI politics. There is more to NI than the politics and 
troubles.” Female, aged 31, DE, Northern Ireland. 

Comments also suggested that opt-out programming did not make the most of talent in the 
nations: 

“It would be great to see more local actors and comedies/dramas on BBC Northern 
Ireland. Local programming focuses on politics and current affairs. BBC Northern 
Ireland should foster creation and innovation among the younger generation and step 
outside of the box in terms of its, sometimes patronising, local programming!” Male, 
aged 29, AB Northern Ireland. 

Some viewers felt that a local focus meant that they miss out on a national experience: 

“I like Scottish programming, but when Scotland shows its own version of (e.g. 
Children in Need) I feel I miss out on some of the programme that's coming from 
London for broadcast nationally. I'm stuck with whatever the producers decide are the 
highlights.” Male, aged 38, AB, Scotland. 

“It is low budget compared with mainland BBC. The shows suffer as a result. I would 
much rather watch what mainland UK is showing instead, apart from local news.” Male, 
aged 29, AB, Northern Ireland. 
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3.10 Education purpose - promoting education and learning 

Performance within the Education purpose was mixed. Whilst ‘I have learned new things 
while watching programmes on BBC One’ had the fifth highest performance score (65%) and 
no significant performance gap (+1) BBC One viewers did perceive a negative performance 
gap for the priority ‘BBC One helps children/teens to learn new things’ (-8). 

Performance scores for the priorities within this purpose generally differed by gender with 
females rating the Education purpose more negatively than males. Viewers who were 
responsible for children were another important group to consider within this purpose.  

Unlike the other purposes, neither the audience from black and minority ethnic groups nor the 
audience aged younger than 65 with a disability was significantly different from the overall 
average for this purpose. 

52%

64%

64%

52%

56%

65%

0% 20% 40% 60% 80% 100%

Watching programmes on BBC One makes me 
want to find out more about subjects explored in 

the programmes

BBC One helps children/teens to learn new 
things

I have learned new things while watching 
programmes on BBC One

Performance ImportanceBase: All BBC One viewers aged 15+ (1,059)

Gap

+1

0

-8

Chart 13: Performance and importance scores within the Education purpose

 

3.10.1 BBC One helps children / teens to learn new things  

For BBC One viewers, the statement ‘helps children/teens to learn new things’ had the largest 
negative performance gap (-8) for the Education purpose. Importantly, the performance gap 
was smaller among BBC One viewers who were responsible for a child or children aged 
younger than 18 years (-5). However, both importance (77%) and performance (72%) scores 
for this priority were much higher among viewers responsible for children than BBC One 
viewers overall.  

Other demographic differences for this priority included a much larger performance gap of -21 
for those viewers in social grade C2. In terms of age, viewers aged 55 or older gave the 
lowest performance scores without a large drop in perceived importance. This resulted in a 
performance gap of -14 for this group.  
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3.10.2 I have learned new things while watching programmes on BBC One 

The priority with the highest performance score within the Education purpose was ‘I have 
learned new things while watching programmes on BBC One’ with two-thirds of BBC One 
viewers in agreement (65%). The importance score was similar (64%) which produced a 
positive performance gap of +1.  

There were no major differences by gender, age, social grade or presence of children but 
unlike many other priorities, the positive performance gap was bigger in Scotland (+9) and 
Northern Ireland (+9) than England (+1) and Wales (-3). 

The base size was low (61) so this can only be indicative but it seemed that viewers who 
watched education programmes on BBC One were more likely to be positive about this 
priority. The performance score was 87% among this group and with an importance score of 
59% the positive performance gap was +28. 

The BBC One audience also perceived that no other channel was better than BBC One at 
teaching new things through the programmes it shows. BBC One was mentioned by 34% and 
its nearest competitor (other than BBC Two at 22%) was Discovery Channel (20%). 

3.10.3 Watching programmes on BBC One makes me want to find out more about 
subjects explored in the programmes  

Performance and importance were in line for the priority ‘watching programmes on BBC One 
makes me want to find out more about subjects explored in the programmes’ amongst BBC 
One viewers (52%).  

The performance score was higher for males (59%) than females (45%) leading to a positive 
gap of +4 for males and a negative gap for females of -5. The younger half of the audience 
(aged 15-44) had a bigger performance gap (-4) than the older half (+2 for those aged 45 or 
older).  

BBC One viewers who were responsible for children had a larger performance gap (-6) than 
those who were not responsible for children (+2) due to higher perceived importance (58%) 
amongst those who were responsible for children. Viewers in Wales had a bigger 
performance gap (-8) than viewers in England (0), Scotland (-3) or Northern Ireland (+5). 

Indicatively, again it seemed that viewers who watched education programmes on BBC One 
were more likely to be positive about this priority. The performance score was 74% among 
this group and with an importance score of 59% the positive performance gap was +15. 

Kantar Media Report: BBC Television Services Review – Audience Research 61 



3.11 Digital purpose - encouraging use of new communications technologies 

When all of the priorities across all six Public Purposes were ranked by performance score, 
two of the bottom four performance scores fell within the Digital purpose. However, there was 
greater alignment between performance and importance scores within the Digital purpose 
than any other purpose.  

Lack of use of the relevant technologies was a factor that lowered the performance and 
importance scores overall. For many people, these priorities were less relevant, as they did 
not use the technologies, and for this reason the lowest importance scores fell within the 
Digital purpose. 

Performance was perceived to be better by females than males and lowest by audiences 
aged older than 65. As illustrated in the sections below, performance scores were lower for 
the lowest social grades and higher for those within the AB social grades for the Digital 
purpose.  
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Red Button)

BBC One has helped me make the most of new
technologies such as iPlayer, the Red Button

and the internet

BBC One has made me aware of programmes
the BBC offers on digital channels

Importance Performance
Base: All BBC One viewers aged 15+ (1,059)

Gap

+9

-1

+1

Chart 14: Performance and importance scores within the Digital purpose

 

 

 

 

 

 

 

 

 

3.11.1 BBC One has made me aware of programmes the BBC offers on digital 
channels 

The priority ‘BBC One has made me aware of programmes the BBC offers on digital 
channels’ had the largest positive performance gap of all the priorities at +9. Performance 
was high at 58% and higher than the other two digital statements.  

There were variations by age group with 15-24 year olds (53%) and viewers aged 65 or older 
(48%) giving a lower performance score than average. These two age groups had the lowest 
positive performance gaps for this priority (-1 for 15-24 year olds and +1 for viewers aged 65 
or older). BBC One viewers aged 25-34 had the highest performance rating (71%) for this 
priority creating a large positive gap of +21 for this age group.  

Kantar Media Report: BBC Television Services Review – Audience Research 62 



Whilst for most priorities there was a negative performance gap for the audience with a 
disability and aged younger than 65, for this priority, this audience had a positive performance 
gap of +20. 

3.11.2 BBC One provides quality content that I find enjoyable or useful on interactive 
TV (e.g. via Red Button) 

For BBC One viewers, the performance score was lowest of all priorities for ‘BBC One 
provides quality content that I find enjoyable or useful on interactive TV (e.g. via Red Button)’ 
at 35% but importance was equally low (36%). Younger audiences aged 15-34, and those in 
the lowest social grade (DE) had the biggest positive performance gaps of +6 and +9 
respectively.  

3.11.3 BBC One has helped me make the most of new technologies such as iPlayer, 
the BBC Red Button and the internet 

Similarly, the performance (36%) and importance (35%) scores were low for the priority ‘BBC 
One has helped me make the most of new technologies such as iPlayer, the BBC Red Button 
and the internet’.  

Men gave a higher performance score (40%) than women (32%) and this contributed to a 
positive performance gap for men (+6) and a negative performance gap for women (-4). 

BBC One viewers aged younger than 35 were most positive about this priority, giving a 
performance score of 50% and a positive performance gap of +9. By contrast, viewers aged 
35 or older had a performance score of 30% and a negative performance gap of -2.  

There was a similar pattern for social grade with a performance score for the higher social 
grades (ABC1) of 43% and a positive performance gap of +4 compared to a performance 
score of 26% and a performance gap of -3 for those in the lower social grades (C2DE). 

There was a positive performance gap of +6 for BBC One viewers who had used the internet 
in the previous four weeks but this gap was -9 for non-internet users. Cable viewers had a 
higher positive performance gap (+6) than Sky viewers (+2) or Freeview viewers (-1) for this 
priority. 
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3.12 Overall summary for BBC One 

BBC One is tasked with achieving wide popular appeal. Overall audience relationships with 
BBC One were positive with 44% of viewers approving highly of BBC One compared with 
13% giving a low approval score. Two-thirds (65%) perceived the channel to be good value 
for money.  

BBC One’s role is to promote the Citizenship, Creativity, Education, Nations, regions and 
communities, Global and Digital purposes as set out in its Service Licence. BBC One 
appeared to meet the expectations of viewers across a wide range of the priorities within 
these purposes.  

BBC One had relatively strong performance within the Citizenship and Global purposes with 
the channel gaining relatively high performance scores. Helping people understand what is 
going on in the world and enabling viewers to learn new things were particular areas of 
strength for the channel. Furthermore, overall, no other television service was considered 
better at meeting any of the priorities than BBC One by its viewers, even in areas where BBC 
One viewers perceived a negative gap between performance and importance. 

Performance within the Education purpose was mixed. Whilst ‘I have learned new things 
while watching programmes on BBC One’ had the fifth highest performance score (65%) and 
no significant performance gap (+1) BBC One viewers did perceive a negative performance 
gap for the priority ‘BBC One helps children/teens to learn new things’ (-8). 

The Digital priorities received the lowest performance scores but the importance of BBC One 
delivering this purpose was also perceived to be lower so there were no significant negative 
performance gaps. The biggest positive gap was for raising awareness of programmes the 
BBC offers on digital channels (+9).  

In total, 16 of the 32 priorities measured, across the six purposes, had negative performance 
gaps for BBC One. Indeed, BBC One had the largest negative performance gaps across all 
three BBC services in this review (BBC One, BBC Two and BBC Four). The Creativity and the 
Nations, regions and communities purposes had the biggest negative performance gaps.  

In common with the 2009-2010 Purpose Remit Study, the Creativity priority ‘having lots of 
fresh and new ideas’ had the biggest performance gap (-16) of all. The performance gap 
appeared to be linked to perceptions that the channel showed too many repeats or repeated 
genres or formats. ‘Having inventive and imaginative programmes’ (-11), ‘portraying my 
culture or community’ (-12) and ‘portraying my nation / region’ (-9) also had big performance 
gaps suggesting that these could be particular areas for improvement.  

BBC One viewers in Scotland, Wales and Northern Ireland tended to record larger negative 
performance gaps, particularly for the Nations, regions and communities purpose than 
viewers in England. This was generally due to higher expectations of BBC One in these 
nations. Regional opt-out programming did not appear to improve the perceptions of viewers 
in Scotland, Northern Ireland and Wales in terms of portrayal and representation. 
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There were larger negative performance gaps across the purposes for viewers from black and 
minority ethnic groups, mainly due to higher importance scores amongst this group.  
 
Disabled viewers aged younger than 65 gave lower performance scores than those aged 
younger than 65 without a disability. Performance scores were higher for non-internet users 
than internet users for all purposes except for the Digital purpose. This was linked closely with 
non-internet users having a much older age profile. 
 
What people thought about BBC One appeared to be more closely linked with what they 
thought about the BBC overall than any other service in this Television Service Review. 
Therefore, it is logical that these key findings are similar to those detailed in the report on the 
2009-2010 Purpose Remit Study.  
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4 BBC Two 

This section of the report summarises the findings from the audience research amongst BBC 
Two viewers.  

Throughout this section, comparisons are drawn, where appropriate, between scores 
achieved by BBC Two and BBC One. Due to its high reach, BBC One viewers have a similar 
profile to the population of the UK as a whole and as such can be considered to be a good 
proxy for all adults in the UK. Comparing with BBC One scores helps to contextualise the 
performance of BBC Two. 

4.1 Executive summary of research among the BBC Two audience 

In general, viewers of BBC Two had a favourable overall impression of the television channel, 
with 44% approving highly of it and only 7% classed as low approvers. The percentage of 
high approvers was in line with BBC One, which also saw 44% of its audience in this same 
category.  

In addition, 78% of BBC Two viewers felt that the service offered good value for money. This 
was a greater percentage than for BBC One among viewers of that channel (65%). 

Viewers in Scotland (27%) and Northern Ireland (32%) were less likely to be high approvers 
of BBC Two than viewers in England (45%) and Wales (52%). Viewers in Northern Ireland 
(68%) and Scotland (66%) were also less likely to think that BBC Two offered good value for 
money than viewers in the UK overall.  

Across the Public Purposes, Education appeared to be a real strength for BBC Two. The 
highest performance score was within the Education purpose for the priority ‘I have learned 
new things while watching programmes on BBC Two’ (74%). This priority also recorded the 
largest positive performance gap (+11). Another priority within the Education purpose also 
recorded a positive performance gap (+8) and a relatively high performance score 60% 
‘watching programmes on BBC Two makes me want to find out more about subjects explored 
in the programmes’. However, there was a negative performance gap of -10 for the third 
priority within this purpose ‘BBC Two helps children/teens to learn new things’.  

BBC Two also performed well within the Global purpose with both priority statements 
generating positive performance gaps. BBC Two was also more likely to be mentioned than 
any other television channel as good at helping viewers understand and appreciate different 
cultures and lifestyles of people from around the world. 

The highest importance score of all the priorities was for the priority ‘BBC Two has a wide 
range of enjoyable and entertaining programmes’ (70%). Encouragingly, this priority also 
recorded the second highest performance score (69%) resulting in a negligible negative 
performance gap (-1). 

Overall for BBC Two, across all six purposes, 18 of the 34 priorities had importance scores 
that were higher than the performance score, resulting in negative performance gaps. These 
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were the areas where the BBC Two audience believed that BBC Two’s performance was not 
in line with perceived importance of the priority.  

There were three priorities with negative performance gaps greater than -10 and, as for BBC 
One, these were within the Creativity and Nations, regions and communities purposes. These 
priorities were ‘BBC Two has lots of fresh and new ideas’ (-15), ‘BBC Two helps me feel more 
involved and interested in my local community’ (-15) and ‘BBC Two is good at portraying my 
nation to the UK’ (-14).  

BBC Two performed better within the Creativity purpose than BBC One with only one 
negative performance gap greater than -5 compared to four for BBC One. It is interesting to 
note that whilst ‘having lots of fresh and new ideas’ had the biggest negative performance gap 
for both BBC One and BBC Two the BBC Two audience did not identify a performance gap 
for ‘BBC Two has programmes that are inventive and imaginative’ (-1) unlike the BBC One 
audience did for BBC One (-11).  

When ranked, two of the lowest three performance scores for BBC Two fell within the Digital 
purpose. However, as for BBC One, the importance of the channel delivering this purpose 
was also perceived to be lower, so there were no large negative performance gaps. A positive 
performance gap (+6) was recorded for raising awareness of programmes the BBC offers on 
digital channels.  

Performance scores within the Citizenship purpose were lower than for BBC One. However, 
two Citizenship priorities; ‘BBC Two makes news and current affairs and other topical issues 
interesting to me’ (60%) and ‘BBC Two provides high quality independent news’ (60%) 
recorded performance scores in the top eight overall. Nevertheless, there were negative 
performance gaps greater than -5 for ‘BBC Two provides high quality independent news’ (-6), 
‘BBC Two helps me understand news and current affairs in my region (-7) and BBC Two 
helps me understand politics in my region (-6). 

There was consistent variation across particular audiences throughout the BBC Two review. 
Viewers with children aged younger than 18 and viewers from black and minority ethnic 
groups had a more negative perception of most priorities. 

4.2 Views on programme genres on BBC Two and across the BBC portfolio 
of television channels 

The main responsibility of BBC Two is to deliver a wide mixture of programmes which provide 
greater depth and substance than programmes on services such as BBC One but that also 
appeal to a broad range of adults across the UK.  

4.2.1 Genres watched on BBC Two 

In order to assess the service’s success in this area, an important aspect of the research was 
to understand the types of programme BBC Two viewers generally watched on television and 
the proportion that were actually choosing to view that genre on BBC Two. 
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In Chart 15, below, the top bar for each genre represents the proportion of BBC Two viewers 
who watched each genre on television. The bottom bar for each genre shows the percentage 
of BBC Two viewers who watched the genre, who actually watched it on BBC Two. For 
example, 65% of BBC Two viewers watched comedy programmes on television, and of these, 
44% claimed to watch this genre on BBC Two. 
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Chart 15 : Genres watched by BBC Two viewers

 

BBC Two viewers were most likely to watch factual, entertainment, news and comedy 
programmes on television. BBC Two’s role includes providing the greatest amount and widest 
range of knowledge-building programming of any BBC television channel. As such, in order to 
assess at a top level whether it appeared to be doing this, a number of factual genres were 
grouped together to create a net for factual programmes in Chart 15. Arts, religion, history, 
science, wildlife, and education genres were been combined to form the factual category. 

Eight-in-ten (77%) who watched factual programmes watched at least one type of factual 
programme on BBC Two. For specific types of factual programme, wildlife had the highest 
percentage of viewers of that type of programme for BBC Two, with 63% of all who watched 
wildlife programmes watching them on BBC Two.  

In addition to providing factual based content, BBC Two is expected to complement this offer 
with distinctive comedy, drama and arts programming. Chart 15 illustrates that comedy was a 
genre that many viewers watched (65%) but less than half (44%) of them watched comedy on 
BBC Two. It was similar for drama with only 41% of drama viewers watching this type of 
programming on BBC Two. 
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4.2.2 Watching particular genres on BBC Two appeared to improve perceptions of 
the BBC’s offer across its portfolio of channels 

In addition to understanding the reach of different types of programme on BBC Two within 
viewers of a particular genre, it was also important to understand general perceptions of the 
BBC’s offer across its full portfolio of television channels to see whether the BBC as a whole 
was felt to cover each particular genre well.  

For a range of genres, BBC Two viewers were asked the extent to which they agreed that 
BBC television offered a range of high quality programmes across its different channels13 The 
results are displayed in Chart 16, below. The chart compares answers from all BBC Two 
viewers (top bar for each statement) with all who had actually viewed the genre on BBC Two 
(bottom bar for each statement).  
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Chart 16 : Agreement with statements on BBC television’s provision of different types of programmes

Base:  All BBC Two viewers aged 15+ (995); All BBC Two viewers aged 15+ who watch: Factual  and documentary 
programmes (886) Entertainment (512) News (776) Comedy (645) Drama (594) Daytime (267)  

Focussing on all BBC Two viewers first, it seemed that the BBC had a strong identity in 
relation to good quality programming across all of the genres measured, with all but two 
statements agreed with by at least 70%. It also seemed that BBC Two helped to achieve this 
as those watching a genre on BBC Two were more likely to endorse the BBC’s delivery of the 
genre across the portfolio.  

This was most evident for two areas where BBC Two’s reach was lowest (see section 4.2.1). 
These were drama (89% of viewers of drama on BBC Two compared to 75% of all BBC Two 

                                          

13 The full portfolio of BBC channels is: BBC One, BBC Two, BBC Three, BBC Four, BBC News Channel, CBBC, 
CBeebies, BBC Parliament, BBC ALBA, BBC HD. 
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viewers) and comedy (74% of viewers of comedy on BBC Two compared to 60% of all BBC 
Two viewers).  

It was also apparent that factual programmes were a key strength for the BBC, with nearly 
nine-in-ten (86%) BBC Two viewers agreeing that ‘BBC television offered high quality factual 
and documentary programmes covering a wide range of topics across its different channels’. 
Agreement was even higher for viewers of factual content on BBC Two (90%).  

Chart 17 shows how watching specific genres on BBC Two compared with watching the same 
genres on BBC One. It would seem that BBC Two was contributing to improving perceptions 
of the BBC offering across the portfolio of television channels as BBC Two viewers who 
watched a particular type of programme on BBC Two were more likely to agree with each 
statement than BBC One viewers who watched that type of programme on BBC One.  

For example, for high quality drama, viewers who watched the genre on BBC Two were more 
likely to agree that the BBC provided high quality drama across its channels than BBC One 
drama viewers by 10 percentage points. 
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Chart 17 : Agreement with statements on BBC television’s provision of different types of programmes

Base:  All BBC Two viewers aged 15+ (995); All BBC Two viewers aged 15+ who watch: Factual  and documentary programmes 
(886) Entertainment (512) News (776) Comedy (645) Drama (594) Daytime (267). All BBC One viewers aged 15+ (1,059 ); All BBC 
One viewers who watch: Factual and documentary programmes on BBC One (544); Entertainment (478); News (596); Comedy 
(351); Drama (425); Daytime (336)

 

4.2.3 BBC Two viewers were as likely to feel BBC television offered something for 
everyone across its channels as BBC One viewers 

As part of BBC Two’s overall remit, it has a responsibility to provide content that appeals to all 
adults, whilst presenting a distinct identity and helping the BBC overall achieve its goal of 
providing something for everyone whenever they switch on the television. 
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Chart 18 shows the results of agreement scale questions designed to measure these aspects 
of the Service Licence. 
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The majority of BBC Two viewers agreed with each of the three statements in Chart 18, 
above. A similar percentage of BBC Two viewers agreed with each of the statements as BBC 
One viewers whilst there was an indication that BBC Four viewers were most likely to agree 
that BBC television offered something for everyone.  

In line with previous findings there were differences in perception amongst audience groups, 
in particular those across the four nations. BBC Two viewers in Northern Ireland were less 
likely to agree that ‘BBC Television offers something for everyone’ (68%) but, as for BBC 
One, BBC Two viewers in Scotland (80%) were more likely to agree than average.  

4.3 Approval of BBC Two  

BBC Two had similar approval levels amongst its audience as BBC One did among its 
audience with more than four in ten (44%) high approvers of the service. BBC Two viewers 
were less likely to be low approvers of the service (7%) than BBC One viewers were of BBC 
One (13%). 
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Chart 19: Approval of BBC Two and the BBC overall 
among BBC Two viewers 

 

The proportion of BBC Two viewers who highly approved of the BBC as a whole (54%) was 
greater than the proportion for BBC Two itself (44%). Nevertheless, there appeared to be a 
strong relationship between high approvers of BBC Two and high approvers of the BBC 
overall. Those who approved highly of BBC Two were much more likely to highly approve of 
the BBC overall (70%) than those who did not (42%). Statistical analysis of this theory 
demonstrated a strong correlation between the two sets of scores and confirmed the 
relationship between the two measures. 

From the research conducted across the Television Service Review (including the BBC Red 
Button service) it appeared that the more BBC services an individual used, the more positive 
their perception was of the BBC overall. BBC Two viewers appeared to use a wider range of 
BBC services than BBC One viewers, which could have contributed to BBC Two viewers 
being more likely to be high approvers of the BBC overall (54%) than BBC One viewers were 
(45%).  

For example, BBC Two viewers were more likely than BBC One viewers to have watched 
BBC digital channels such as BBC Three (49% vs. 42%) and BBC Four (34% vs.27%) in the 
previous four weeks. However, there was not a significant difference for interactive services 
such as BBC iPlayer (40% vs. 37%) and the BBC website (59% vs. 57%).  

Approval of BBC Two varied considerably across different audience groups. Approval of BBC 
Two increased with age, with viewers aged 55 or older more likely to be high approvers of the 
service (57%) than those aged 15-34 (34%). Almost two-thirds (63%) of those viewers aged 
65 or older were high approvers. Whilst younger viewers aged 15-34 were less likely to be 
high approvers it is important to note that only 10% were low approvers, with the majority of 
the age group mid approvers (56%).  
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Levels of high approval also differed across social grade, with viewers within the higher social 
grades (ABC1) more likely to be high approvers (47%) than viewers in the lower social grades 
(C2DE, 39%). Similar to age, viewers in the lower social grades were more likely to be mid 
(52%) than low (8%) approvers.  

Those who followed a religion (86% of whom are Christian in the sample) were more likely to 
be high approvers of BBC Two (53%) than those who did not follow a religion (38%). 

BBC Two viewers who were responsible for children aged younger than 18 were less likely to 
be high approvers of BBC Two (34%) than those with no children (47%). This is a pattern that 
was evident throughout the BBC Two research.  

Equally, viewers from black and minority ethnic groups (32%) were less likely to be high 
approvers than viewers from a white background (44%). Again this was similar for most 
measures throughout the survey. 
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Base: All BBC Two viewers aged 15+ (995), BBC Two viewers in England  (467), Wales (176), 
Scotland (176), Northern Ireland (176)

Chart 20 : Approval of BBC Two across the nations of the UK 

 

Approval levels also varied considerably between viewers in the four nations. Viewers in 
Scotland (27%) and Northern Ireland (32%) were less likely to be high approvers of BBC Two 
than viewers in England (45%) and Wales (52%). As Chart 20 illustrates, viewers of BBC Two 
in Northern Ireland (21%) and Scotland (16%) were also significantly more likely to be low 
approvers of the service. Viewers in these nations were also less likely to be high approvers 
of the BBC overall (Northern Ireland 42%, Scotland 37%) but there were fewer low approvers 
(Northern Ireland 13%, Scotland 11%).  
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4.4 Perceived value for money of BBC Two 

In order to understand perceptions of value for money of BBC Two compared to the BBC 
overall, a monetary value was provided to respondents for the service. This was based on the 
share of the licence fee represented by its budget.  

For the BBC overall respondents were reminded of the £142.50 licence fee and what it 
covers. “The TV Licence fee, which pays for all BBC services, costs £142.50 per year, which 
works out at about £11.88 per month, and must be paid by every household with a colour 
television. Thinking back over the last month and remembering the BBC programmes you and 
your household may have watched on TV or heard on the radio, as well as any BBC Internet 
sites you may have visited, please would you tell me the extent to which you feel your 
household gets value for the licence fee you pay?” 

For BBC Two, viewers were asked to state whether they thought the service was good value 
for money based on the following information: ‘Out of the £142.50 licence fee £23.94 per 
year, which works out at about £2 per month, is used to fund BBC Two.’  

With this context in mind, eight-in-ten (78%) BBC Two viewers perceived the service to offer 
good value for money. Across the services covered by this research, BBC Two was the 
service most likely to be seen as offering good value for money, compared to 64% for BBC 
One and 67% for BBC Four. The BBC Two audience was also more likely to consider BBC 
Two good value for money than the BBC overall (57%). The much lower fee for BBC Two 
than the licence fee overall may have contributed to this.  
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Chart 21: Perceived value for money of BBC Two and the BBC overall 
for BBC Two viewers 

Base: All BBC Two viewers aged 15+ (995)
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In comparison to the approval ratings, there was less variation in perceptions of value for 
money across different BBC Two audience groups.  

Despite the considerable difference in opinion in terms of overall approval, there was not a 
significant difference by ethnic background nor between the audience with and without 
children aged younger than 18 for perceived value for money of BBC Two.  

In line with approval levels, there was a difference in perceptions of value for money between 
viewers from the different nations. Viewers in Northern Ireland (68%) and Scotland (66%) 
were less likely to think that BBC Two offered good value for money.  

Other audience groups who were more likely than average to feel BBC Two was good value 
for money were viewers aged 65 or older (89%), viewers in the highest social grades (AB, 
84%) and male viewers aged 35 or older (85%). 

There was not a significant difference between viewers aged younger than 65 with or without 
a disability either for overall approval or value for money. 
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4.5 BBC Two performance on its purposes and priorities 

4.5.1 Overall ranking of performance on priorities 

As explained in the introduction to this report, the main focus of the audience research was to 
measure performance against the six BBC Public Purposes which are defined by the Service 
Licence of each of the television services being reviewed. Each of the Public Purposes, 
explained in section 1.3, is assessed in detail for BBC Two in this section of the report. 

Chart 22, starting on page 77, displays BBC Two’s performance score for each priority in the 
form of a bar in the colour of the relevant purpose. This is the percentage of BBC Two 
viewers (those who had viewed the channel in the previous four weeks) who agreed with the 
performance statement (giving a score of 5-7 out of 7). 

The importance score is the percentage of BBC Two viewers who felt that a statement was 
important to some extent (giving a score of 5-7 out of 7). This is shown, for each priority, in 
the form of a grey bar. 

The number to the right of the chart indicates the performance gap. This is the difference 
between the performance and importance scores for each statement. A positive number (e.g. 
+6) means the performance score given is higher than the importance score but a negative 
number (e.g. -9) means that the performance score given is lower than the importance score. 
Statements are ranked on performance score.  

A colour code is used throughout this report to identify the six purposes and statements 
designed to measure the priorities within them. 

The majority of the priority statements were taken from the Purpose Remit Study with the 
statements tailored to be relevant to this service. The Service Licence for BBC Two was 
reviewed to ensure all of the service’s aims were covered in the survey. Where statements in 
the Purpose Remit Study could not be adapted to meet the criteria of BBC Two, or there was 
not a relevant statement, new statements were created that were specific to BBC Two. 
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Chart 22: Overview of the BBC’s Public Purposes ranked on performance BBC Two 

 

 

The chart is continued on the next page. 

KEY: CITIZENSHIP, CREATIVITY, EDUCATION, NATIONS, REGIONS & COMMUNITIES, 
GLOBAL, DIGITAL 
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4.5.2 Overview of BBC Two’s performance on the Public Purposes 

Education appeared to be a real strength for BBC Two. The highest performance score was 
within the Education purpose for the priority ‘I have learned new things while watching 
programmes on BBC Two’ (74%). This priority also recorded the largest positive performance 
gap (+11). Another priority within the Education purpose also recorded a positive performance 
gap (+8) and a relatively high performance score 60% ‘watching programmes on BBC Two 
makes me want to find out more about subjects explored in the programmes’. However, there 
was a negative performance gap of -10 for the third priority within this purpose ‘BBC Two 
helps children/teens to learn new things’.  

BBC Two also performed well within the Global purpose with both priority statements 
generating positive performance gaps. BBC Two was also more likely to be mentioned than 
any other television channel as being good at helping viewers understand and appreciate 
different cultures and lifestyles of people from around the world. 

The highest importance score of all the priorities was for the priority ‘BBC Two has a wide 
range of enjoyable and entertaining programmes’ (70%). Encouragingly, this priority also 
recorded the second highest performance score (69%) resulting in a negligible negative 
performance gap (-1). 

Overall for BBC Two, across all six purposes, 18 of the 34 priorities had importance scores 
that were higher than the performance score, resulting in negative performance gaps. These 
were the areas where the BBC Two audience believed that BBC Two’s performance was not 
in line with perceived importance of the priority.  

There were three priorities with negative performance gaps greater than -10 and, as for BBC 
One, these were within the Creativity and Nations, regions and communities purposes. These 
priorities were ‘BBC Two has lots of fresh and new ideas’ (-15), ‘BBC Two helps me feel more 
involved and interested in my local community’ (-15) and ‘BBC Two is good at portraying my 
nation to the UK’ (-14).  

BBC Two performed better within the Creativity purpose than BBC One with only one 
negative performance gap greater than -5 compared to four for BBC One. It is interesting to 
note that whilst ‘having lots of fresh and new ideas’ had the biggest negative performance gap 
for both BBC One and BBC Two the BBC Two audience did not identify a performance gap 
for ‘BBC Two has programmes that are inventive and imaginative’ (-1) unlike the BBC One 
audience did for BBC One (-11).  

A further two priorities within the Nations, regions and communities purpose recorded 
relatively large negative performance gaps of -8. These were ‘BBC Two provides 
programming and content that caters for my particular culture or community’ and ‘BBC Two is 
good at portraying my particular culture or community to other people in the UK’. 

When ranked, two of the lowest three performance scores for BBC Two fell within the Digital 
purpose. However, as for BBC One, the importance of the channel delivering this purpose 
was also perceived to be lower, so there were no large negative performance gaps. A positive 
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performance gap (+6) was recorded for raising awareness of programmes the BBC offers on 
digital channels. 

Performance scores within the Citizenship purpose were lower than for BBC One. However, 
two Citizenship priorities; ‘BBC Two makes news and current affairs and other topical issues 
interesting to me’ (60%) and ‘BBC Two provides high quality independent news’ (60%) 
recorded performance scores in the top eight overall. Nevertheless, there were negative 
performance gaps greater than -5 for ‘BBC Two provides high quality independent news’ (-6), 
‘BBC Two helps me understand news and current affairs in my region (-7) and BBC Two 
helps me understand politics in my region (-6). 

There was consistent variation across particular audiences throughout the BBC Two review. 
Viewers with children aged younger than 18 and viewers from black and minority ethnic 
groups had a more negative perception of most priorities. 

4.5.3 Competitive context 

To give competitive context and understand which television channels were considered good 
at meeting some of BBC Two’s key priorities, the question ‘which television channels, if any, 
are good at…?’ was asked for a selection of the priority statements, such as ‘providing 
programmes which cover a wide range of cultural and creative activities’. 

BBC Two viewers were generally more likely to mention BBC One than any other television 
channel, for the majority of the priorities. This may reflect the fact that most people spent 
more time watching BBC One than BBC Two.  

However, three priorities were more closely linked with BBC Two than any other television 
channel. These were ‘helping me understand and appreciate different cultures and lifestyles 
of people from around the world’, ‘teaching me new things through the programmes it shows’ 
and ‘providing programmes which cover a wide range of cultural and creative activities’.  

In line with the results seen in section 3.5.3 amongst BBC One viewers, BBC One and BBC 
Two were mentioned least for the priority ‘having lots of fresh and new ideas’ with 31% 
agreeing that BBC One was good at delivering in this area and 30% agreeing that BBC Two 
was. However, where BBC One had a relatively low percentage, such as this, no competitor 
was doing any better. The closest competitors to the BBC services were perceived to be ITV, 
Channel Four and Sky. 

There are more details of these findings included within the section on each priority. 
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4.6 Creativity purpose - stimulating creativity and cultural excellence 

BBC Two performed better within the Creativity purpose than BBC One with only one 
negative performance gap greater than -5 compared to four for BBC One. However, BBC 
Two’s largest performance gap was within this purpose, for the priority ‘BBC Two has lots of 
fresh and new ideas (-15). 

It is interesting to note that whilst ‘having lots of fresh and new ideas’ had the biggest negative 
performance gap for both BBC One and BBC Two the BBC Two audience did not identify a 
performance gap for ‘BBC Two has programmes that are inventive and imaginative’ (-1). This 
was different from the BBC One audience who recorded a negative performance gap of -11 
for this priority for BBC One.  

The highest importance score of all the priorities was for the priority ‘BBC Two has a wide 
range of enjoyable and entertaining programmes’ (70%). Encouragingly, this priority also 
recorded the second highest performance score (69%) resulting in a negligible negative 
performance gap (-1). 

There were two consistent trends which ran throughout the Creativity purpose with regards to 
the attitudes of particular audience groups. BBC Two viewers in Northern Ireland gave lower 
performance scores for the service across each priority, resulting in consistently larger 
negative performance gaps for this audience group. Also, viewers from black and minority 
ethnic groups tended to give higher importance scores for each priority, so whilst performance 
scores were generally in line with the views of the audience as a whole, larger performance 
gaps were evident amongst this specific audience group. 

Chart 23, below, plots the performance and importance scores for each priority on the same 
chart. For each priority, the top, green, bar is the performance score and the bottom, grey, bar 
is the importance score. The score next to the two bars denotes the performance gap; the 
difference between the performance and importance score.  
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4.6.1 BBC Two has lots of fresh and new ideas 

Only half of BBC Two viewers agreed that ‘BBC Two has lots of fresh and new ideas’. This 
priority had the equal largest performance gap (-15) of all priorities across all six BBC 
purposes. This was in line with BBC One, and the 2009-2010 BBC Trust Purpose Remit 
Study where, at an overall level, the BBC was perceived to under-deliver in this area. 

The reasons given by BBC Two viewers to explain this gap focused on perceptions that the 
content offered on BBC Two was outdated and stale. Viewers stated that the same types of 
programmes were always shown, with a feeling that once a format was found to work well, it 
was used repeatedly. In this sense, perceptions were similar to BBC One. 

“If BBC Two has lots of fresh and new ideas I've not seen any, all I see are repeats and 
the same old rubbish.” Male, aged 42, C2, Wales. 

“The BBC as a whole has had very few ideas that are fresh and new, all we seem to get 
is repeats of programmes that already take up air time throughout the week.” Male, 
aged 39, C2, Scotland. 

“It is inconsistent, some seasons there are a lot of new programmes and ideas, other 
seasons it seems to go through the motions.” Male, aged 56, C1, Wales. 

“It used to but now it seems a lot weaker, no great comedy and nothing too 
innovative.” Male, aged 33, C1, England. 
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This priority experienced a lot of mixed opinions across the different demographic audiences 
watching BBC Two.  

The performance gap was much larger for younger viewers. Those aged 15-24 had a 
performance gap of -29 because, for this group, providing content that is ‘fresh and new’ was 
more likely to be considered important (72%) whilst only 43% agreed that BBC Two did this.  

For female viewers aged 15-34 there was a greater disparity between BBC Two’s 
performance and their expectations (a performance gap of -24) than male viewers of the 
same age (-11). This suggests that the content offered by BBC Two had little appeal to young 
women.  

“I personally don't watch BBC Two that often because it doesn't seem to have anything 
that interests younger people.” Female, aged 23, DE, England. 

There was a much bigger performance gap amongst viewers in Scotland (-23) and Northern 
Ireland (-20) than viewers in England (-14) and Wales (-7). In both Scotland and Northern 
Ireland this gap was driven by much lower performance scores.  

BBC Two viewers from black and minority ethnic groups were more likely to agree that BBC 
Two had ‘lots of fresh and new ideas’ with 59% agreeing compared to 49% of viewers from a 
white background. Importance was slightly higher amongst this audience at 70% so a 
negative performance gap of -11 was still generated. This was still 4 points better than 
viewers from a white ethnic background though. 

BBC Two viewers with a disability and aged younger than 65 had a more negative opinion of 
BBC Two in relation to ‘having lots of fresh and new ideas’. The performance score was lower 
for this audience, producing a negative performance gap of -27 compared to a gap of -15 for 
those aged younger under the age of 65 who were not disabled. 

As highlighted in section 4.5.3, BBC One and BBC Two were the television channels most 
likely to be seen to be good at offering fresh and new ideas compared to all other television 
channels available. However, only one in three (30%) mentioned each of these channels. The 
BBC’s closest competitor for this priority amongst the BBC Two audience was Channel 4, with 
25% agreeing that it was good at delivering this type of content. BBC Two viewers aged 
younger than 35 were more likely to mention Channel 4 (45%) than any other channel. 

4.6.2 BBC Two provides programmes which cover a wide range of cultural and 
creative activities 

The priority ‘providing programmes which cover a wide range of cultural and creative 
activities’ achieved the third highest performance score within the Creativity purpose and had 
the second largest positive performance gap at +6.  

This positive performance gap was driven primarily by viewers aged 65 or older, for whom 
this priority was less important. Performance remained at 64%, in line with the total audience, 
whilst importance dropped to 50%, creating a positive performance gap of +14.  
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Viewers in Northern Ireland were again less likely to agree that BBC Two met this priority 
(59% compared to the total audience at 64%). However, this priority was considered to be 
less important amongst this audience and a positive performance gap was still achieved of 
+1. 

Perceptions amongst BBC Two viewers from black and minority ethnic groups contrasted 
greatly with those from a white background, with a performance gap of -1 compared to +7. 
This was due to a higher importance score for this group (72%). Viewers from black and 
minority ethnic groups were actually more likely to agree that ‘BBC Two provides programmes 
which cover a wide range of cultural and creative activities’ (71%) than viewers from a white 
background (64%).  

BBC Two viewers were asked if they had any comments to support the performance and 
importance scores given to this priority. From these responses, it seemed that the main 
reason behind the positive performance gap for this priority was that viewers felt the 
programmes educated them. A number of examples of the comments made which led to this 
conclusion are given below: 

“I really appreciate BBC Two providing lots of educational programmes. In the 
meantime other channels just go after useless game shows and reality shows. I like my 
kids to know about the world they live in, the food they eat, and animals on the planet. I 
hope they will produce more educational classy programmes.” Female, aged 29, C1, 
England. 

“BBC Two programmes help me understand other people’s cultures.” Female, aged 30, 
C1, England. 

“I have always seen BBC Two as the channel for more defined areas such as the 
proms. It always performs to a high standard which in itself makes me like the channel. 
It has also had an element of social education about it which makes it useful, needed 
and a very pleasant alternative to most channels which churn out the same old, same 
old. I would miss it very much if it didn't exist and television would be very much the 
worse for it” Male, aged 57, AB, Wales. 

4.6.3 BBC Two has a wide range of enjoyable and entertaining programmes 

The highest importance score of all the priorities was for the priority ‘BBC Two has a wide 
range of enjoyable and entertaining programmes’ (70%). Encouragingly, this priority also 
recorded the second highest performance score (69%) resulting in a negligible negative 
performance gap (-1). 

BBC Two viewers in Northern Ireland again gave a lower performance score (55%) which 
resulted in a negative gap of -12. In line with this, BBC Two viewers in Northern Ireland were 
more likely to think that UTV (39%) was good at delivering a wide range of enjoyable and 
entertaining programmes than BBC One (34%) or BBC Two (32%). This suggested that 
viewers in Northern Ireland felt that improvements could be made to the range of programmes 
available on BBC Two. 
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4.6.4 BBC Two helps me enjoy my interests, hobbies and passions  

Half (51%) of all BBC Two viewers agreed that the channel ‘helps me enjoy my interests, 
hobbies and passions’. In line with this, 55% agreed that it was important that BBC Two did 
this, resulting in a small negative gap of -4. 

There was a small degree of variation in perceptions within different audience groups. BBC 
Two viewers who were from black and minority ethnic groups had higher expectations of the 
service in this area (61% perceived that it was important) than viewers from a white 
background, yet the performance score was only 50% for this group, resulting in a 
performance gap of -11.  

Viewers responsible for children aged younger than 18 also had higher expectations of BBC 
Two in this area, giving an importance score of 62%. The performance score for this group 
was 53% resulting in a negative performance gap of -9. 

Those who watched lifestyle and leisure programmes on BBC Two were more positive about 
the service’s delivery of this priority with 58% agreeing it helped them to enjoy their interests, 
hobbies and passions compared with the total audience at 51%. Importance was slightly 
higher amongst this audience group too, at 60%, and as such a small negative performance 
gap was generated of -2. 

4.6.5 Programmes on BBC Two sometimes make me want to take part in a specific 
event or activity 

The priority, ‘programmes on BBC Two sometimes make me want to take part in a specific 
event or activity’ had the lowest performance score of all priorities within the Creativity 
purpose (32%). Equally, it was of lowest importance to BBC Two viewers (34%). This 
suggested that although the performance score was not high, viewers did not see this priority 
as an area on which to focus improvements. 

4.6.6 BBC Two introduces me to new interests, hobbies and passions 

This priority was the second lowest performing priority within the Creativity purpose, with 44% 
of viewers agreeing that ‘BBC Two introduces me to new interests, hobbies and passions’. 
The importance score was similar (47%) resulting in a negative performance gap of -3. 

Male viewers of BBC Two were more likely to feel this priority was important (52%) than 
female viewers (42%). With performance scores for males (45%) and females (44%) in line, a 
performance gap of -7 emerged for males. This gap seemed to be particularly driven by male 
viewers aged younger than 55 who had a performance gap of -11 compared with those aged 
55 or older at -1. Again, this was largely the result of higher importance to younger males.  

BBC Two viewers from black and minority ethnic groups were less likely to agree that the 
service currently delivered on this priority than viewers from a white background. Just over a 
third (37%) of viewers from black and minority ethnic groups agreed that BBC Two introduced 
them to new interests, hobbies and passions, whilst half (51%) believed it to be important. 
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This compared with 45% of viewers from a white background agreeing that BBC Two 
delivered this and 47% of this audience agreeing it was important. 

4.6.7 BBC Two introduces me to new UK presenters, actors, writers and musical 
artists 

Half of BBC Two viewers (53%) agreed that ‘BBC Two introduces me to new UK presenters, 
actors, writers and musical artists’. Slightly fewer (46%) perceived this to be important. This 
resulted in a positive performance gap of +7 which was the largest positive gap within the 
Creativity purpose and the third largest positive gap for the service as a whole.  

This was another priority within the Creativity purpose where the positive gap appeared to be 
driven by younger male viewers. Male viewers aged 15-34 were more likely to agree that BBC 
Two introduced them to new UK presenters, actors, writers and musical artists (61%) than the 
total audience (53%) and they were just as likely to think it was important for the service to 
deliver this. This resulted in a positive gap of +14. 

Once again, viewers in Northern Ireland gave this priority a lower performance score (42%) 
than average (53%). The importance score was similar so unlike each other nation where 
there was a positive performance gap, there was a negative gap of -2 for viewers in Northern 
Ireland.  

4.6.8 BBC Two has programmes that are inventive and imaginative 

Two-thirds (65%) of BBC Two viewers agreed that the service offered programmes that were 
inventive and imaginative. In line with this, two-thirds (66%) felt that it was important that BBC 
Two offered this, resulting in a marginal negative gap of -1. 

It is interesting to note that whilst the BBC Two audience did not identify a significant 
performance gap for BBC Two on this priority, the gap for BBC One among the BBC One 
audience was -11 and the gap for the BBC overall, from the 2009-2010 Purpose Remit Study, 
was -14. 

BBC Two viewers in Scotland and Northern Ireland were less likely than the total audience to 
agree that BBC Two provided inventive and imaginative programmes. They were also less 
likely to feel it was important that the service did so. However, the differences between the 
performance and importance scores were greater than for the total audience resulting in 
negative performance gaps of -7 for Scotland and -3 for Northern Ireland. 

Continuing the theme throughout this purpose, viewers from black and minority ethnic groups 
were more likely to feel it was important for BBC Two than average, with 75% seeing the 
delivery of inventive and imaginative content as important, whilst 69% believed it was 
provided by the service. This resulted in a negative gap of -6. 

Viewers with a disability and aged younger than 65 felt that BBC Two was currently under-
performing in this area, compared to those aged younger than 65 who were not disabled. Just 
over half (54%) agreed that BBC Two provided programmes that were inventive and 
imaginative while over two-thirds (69%) believed it to be important, generating a gap of -15. 
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4.6.9 BBC Two helps me understand and appreciate art and culture 

There was a positive performance gap of +4 for this priority which had mid-level performance 
(55%) and importance scores (51%). This indicated that helping viewers to understand and 
appreciate art and culture was a strength of BBC Two. Positive performance gaps were 
evident across all audience groups. 
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4.7 Citizenship purpose - sustaining citizenship and civil society 

Performance scores within the Citizenship purpose were lower than for BBC One. However, 
two Citizenship priorities; ‘BBC Two makes news and current affairs and other topical issues 
interesting to me’ (60%) and ‘BBC Two provides high quality independent news’ (60%) 
recorded performance scores in the top eight overall. Nevertheless, there were negative 
performance gaps greater than -5 for ‘BBC Two provides high quality independent news’ (-6), 
‘BBC Two helps me understand news and current affairs in my region (-7) and BBC Two 
helps me understand politics in my region (-6). 

Throughout this purpose, male and female viewers demonstrated contrasting perceptions of 
performance and importance. Male viewers generally gave higher importance scores and 
lower performance scores.  

In contrast to other purposes, viewers in Wales had some large negative gaps for Citizenship. 
The main influence on these gaps was a lower performance score but importance was also 
higher than average for some priorities. 

Viewers from black and minority ethnic groups were generally much more likely to agree that 
BBC Two delivered each of the priorities. However, the importance placed on the service 
doing this was equally increased, resulting in some large gaps amongst this audience group. 
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4.7.1 BBC Two provides high quality independent news 

Six-in-ten (60%) BBC Two viewers agreed that the service ‘provides high quality independent 
news’. However, two-thirds (66%) of viewers felt that it was important that BBC Two delivered 
this priority, resulting in a negative performance gap of -6. There was a negative gap across 
all age groups. 

There was a degree of variation across audiences within the different nations of the UK. 
Viewers in Northern Ireland again had the largest performance gap (-8), whilst the gap was 
lower in Wales (-1) and Scotland (0). The difference was due to this priority having a higher 
importance score in Northern Ireland (69%) than Wales (56%) or Scotland (60%).  

In contrast to other priorities, viewers from black and minority ethnic groups were more 
positive about BBC Two’s provision of high quality independent news than viewers from a 
white background. Three-quarters (76%) of those from black and minority ethnic groups 
agreed that BBC Two delivered in this area and 73% felt it was important that it did so, 
resulting in a positive gap of +3. 

Amongst BBC Two viewers who watched national and international news programmes on 
BBC Two, the performance gap was much lower (-1). For this group, both the performance 
score (88%) and importance score (89%) were very high.  

Whilst BBC Two viewers were likely to agree that the service provided high quality 
independent news, this was not something that the channel was spontaneously associated 
with. When asked which television channel was good at providing high quality independent 
news, BBC Two viewers were most likely to mention BBC One (57%), followed by BBC News 
Channel (27%), Sky News (26%) and ITV1 (22%). BBC Two was mentioned by 17% of its 
viewers, the same percentage as Channel 4. 

4.7.2 BBC Two makes news and current affairs and other topical issues interesting 
to me 

In line with six-in-ten (60%) viewers agreeing that ‘BBC Two provides high quality 
independent news’, six-in-ten (60%) agreed that ‘BBC Two makes news and current affairs 
and other topical issues interesting to me’.  

There was no difference in performance scores by gender but male viewers (63%) were more 
likely than female viewers (55%) to feel that this was important. This produced a negative 
performance gap for males (-3) in contrast to a positive gap for females (+5). 

The performance gap for this priority varied considerably across the age spectrum, ranging 
from -15 amongst those aged 15-24 to +26 amongst viewers aged 65 or older. BBC Two 
viewers aged 15-24 gave a much higher importance score (63%) than performance score 
(48%). In contrast, three-quarters (76%) of viewers aged 65 or older agreed that BBC Two 
makes news and current affairs interesting, whilst half (50%) believed it to be important. 
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There was a difference in the perceptions of viewers from the higher AB social grades for this 
priority. Performance was marginally higher amongst this audience at 62%, importance, 
however, was substantially lower at 52% resulting in a positive performance gap of +10.  

Viewers in Scotland (53%), Wales (54%) and Northern Ireland (57%) were all less likely to 
agree that BBC Two made news and current affairs interesting to them than viewers in 
England (61%). There was a positive performance gap in England (+2) but small negative 
gaps in Scotland (-4), Wales (-4) and Northern Ireland (-1).  

BBC Two viewers from black and minority ethnic groups were significantly more likely to 
agree that the service’s coverage of news and current affairs made topical issues interesting 
to them (73%) than those from a white background (59%). This audience also felt that it was 
much more important that BBC Two delivered this (76%) than viewers from a white 
background (58%) generating a similar negative performance gap to the audience overall (-3). 

The high performance score for this priority was supported by the proportion of BBC Two 
viewers who mentioned the service when asked which television channel was good at 
‘making news and current affairs and other topical issues interesting to me’. A third (31%) of 
BBC Two viewers associated BBC Two with this priority. BBC One had the highest number of 
mentions for this priority, with 54% agreeing that it was good at delivering in this area. ITV 1 
and Channel 4 were the closest television channels but they were mentioned by fewer BBC 
Two viewers (23% and 21% respectively). 

4.7.3 BBC Two helps me understand UK-wide politics 

Performance and importance were directly in line for this priority, with half of all BBC Two 
viewers agreeing that BBC Two helped them understand UK-wide politics and half believing 
that it was important that it did this. 

There was a lot of variation across different audience groups for this priority. Both men and 
women gave the same performance score (50%) but this priority was more important to men 
(55%) than women (45%). As such, male viewers perceived a negative performance gap of -5, 
whilst female viewers perceived a positive performance gap of +5. 

Viewers from the lower DE social grades were less likely than the audience as a whole to 
think that BBC Two helped them to understand UK-wide politics, but they were just as likely to 
feel that it was important. This group therefore had a negative performance gap of -5. 

In line with previous priorities, there was a difference between viewers in Northern Ireland and 
Scotland and the audience as a whole. These two groups were less likely to agree that BBC 
Two helped them to understand UK-wide politics (44% and 46% respectively). They were also 
more likely to think that it was important that BBC Two did this (53% for both). This resulted in 
negative performance gaps of -9 and -7 respectively. 
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Table 11: Performance and importance scores and performance gaps within nation 

BBC Two helps me 
understand UK-
wide politics 

 

Performance 

 

Importance 

 

Gap 

UK 50% 50% 0 

England 50% 50% 0 

Wales 50% 50% 0 

Scotland 46% 53% -7 

Northern Ireland 44% 53% -9 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176).  

Disabled viewers who were aged younger than 65 had a larger negative performance gap (-6) 
than those who were aged younger than 65 but not disabled (+1). This appeared to be driven 
by a much lower performance score with 41% agreeing that BBC Two delivered in this area 
compared to 53% of those of the same age who were not disabled. 

4.7.4 BBC Two helps me understand news and current affairs in [nation / my region] 

This priority represented the largest performance gap within the Citizenship purpose, with a 
negative gap of -7.  

The low performance score was driven by male viewers of BBC Two, who were much less 
likely to agree that ‘BBC Two helps me understand news and current affairs in my region’ 
(43%) than female viewers (55%). Male (57%) and female (54%) viewers placed equal 
importance on this priority and as such generated contrasting performance gaps of -14 and 
+1 respectively. The larger negative gap amongst male viewers appeared to be particularly 
prevalent amongst those aged 15-34, for whom the performance score was lower still at 36%. 

The performance gaps generated by this priority were very similar amongst viewers in 
Scotland (-8), Northern Ireland (-6), and England (-7). In contrast, viewers in Wales had a 
positive gap of +2 as a result of viewers in this nation placing lower importance on this priority. 
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Table 12: Performance and importance scores and performance gaps within nation 

BBC Two helps me 
understand news 
and current affairs 
in [nation / my 
region] 

 

Performance 

 

Importance 

 

Gap 

UK 49% 56% -7 

England 48% 55% -7 

Wales 53% 51% +2 

Scotland 54% 62% -8 

Northern Ireland 54% 60% -6 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176). 

Viewers from black and minority ethnic groups were more satisfied with BBC Two’s delivery of 
this priority, relative to its importance to them. They had a positive performance gap of +3. 

4.7.5 BBC Two's coverage of news and current affairs has got me talking about them 

The priority ‘BBC Two’s coverage of news and current affairs has got me talking about them’ 
had the largest positive gap across the Citizenship purpose of +6. This was an area which 
BBC Two viewers, as a whole, seemed to feel was less important, with only 38% feeling that 
it was important that BBC Two achieved this. This suggests that this is a priority which does 
not require improvement. 

Young BBC Two viewers (aged 15-24) generated a large negative gap (-10) for this priority, 
with only 34% agreeing that the channel’s coverage of news and current affairs got them 
talking about them, whilst 44% felt it was important. 

4.7.6 BBC Two helps me understand politics in [nation / my region] 

There was a negative performance gap of -6 for the priority ‘BBC Two helps me understand 
politics in my region’. Just under half (48%) perceived it to be important that BBC Two 
provided content that helped in this area, whilst four out of ten viewers (42%) agreed that it 
delivered this to them. 

In contrast to the priority ‘BBC Two helps me understand news and current affairs in my 
region’, viewers in Wales had a negative performance gap of -14 which was larger than for 
viewers in England (-5), Scotland (-8) and Northern Ireland (-8). 
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Table 13: Performance and importance scores and performance gaps within nation 

BBC Two helps me 
understand politics 
in [nation / my 
region] 

 

Performance 

 

Importance 

 

Gap 

UK 42% 48% -6 

England 41% 46% -5 

Wales 42% 56% -14 

Scotland 50% 58% -8 

Northern Ireland 49% 57% -8 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176). 

4.7.7 BBC Two helps me understand politics in Europe 

Four-in-ten (41%) BBC Two viewers agreed that ‘BBC Two helps me understand politics in 
Europe’, whilst 45% perceived this to be important, resulting in a negative performance gap of 
-4.  

Contrary to the trend seen earlier in the Citizenship purpose, this negative gap appeared to 
be driven by female viewers of the service. Female viewers were less likely to think that the 
service delivered in this area than their male counterparts, generating a negative performance 
gap of -9, compared with +1 for men. This negative gap was driven particularly by female 
viewers aged 55 or older (-15) for whom the delivery of this priority was substantially more 
important than average (56%). 

Large negative performance gaps were also apparent for viewers in Northern Ireland (-17) 
and Wales (-14), driven by particularly low performance scores. 

Again for this priority, viewers from black and minority ethnic groups were more likely to agree 
that ‘BBC Two helps me understand politics in Europe’ (60%) than viewers from a white 
background (40%). Importance was also considerably higher amongst this audience group, 
nevertheless, there was still a positive performance gap of +3. 

In line with the trend seen earlier in the Citizenship purpose, viewers who were disabled and 
aged younger than 65 were less likely to agree that the service delivered in this area and, as 
such, a larger negative gap was apparent (-7) than for those who were not disabled in the 
same age group (-3). 
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4.7.8 BBC Two helps me understand politics in the other nations of the UK  

This was the lowest performing priority across the Citizenship purpose, with 39% of BBC Two 
viewers agreeing that ‘BBC Two helps me understand politics in the other nations of the UK’. 
Importance was aligned with performance, indicating that, despite the relatively low 
performance score, this is not a priority for improvement. 

This priority also saw disparity between the views of male and female audiences. As before, 
male viewers were more critical of BBC Two’s performance in this area, with only 35% 
agreeing that it helped them to understand politics in other nations compared to 44% of 
female viewers. Importance was similar between the two genders so male viewers generated 
a negative performance gap of -4 and female viewers had a positive gap of +6. Contrary to 
the patterns seen before, the negative gap amongst male viewers was propelled by those 
aged 55 or older for whom importance was substantially higher and a gap of -10 was evident. 

This was the first priority within the Citizenship purpose where viewers in Northern Ireland 
were more likely to generate a positive performance gap than those in the other nations. 
Viewers in Northern Ireland had a positive gap of +4 as a result of a higher performance score 
in Northern Ireland (50%) than England (38%), Wales (41%) or Scotland (43%). Wales had 
the largest negative performance gap at -5.  

Table 14: Performance and importance scores and performance gaps within nation 

BBC Two helps me 
understand politics 
in the other nations 
of the UK 

 

Performance 

 

Importance 

 

Gap 

UK 39% 38% +1 

England 38% 37% +1 

Wales 41% 46% -5 

Scotland 43% 42% +1 

Northern Ireland 50% 46% +4 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176). 

Continuing the trend across this purpose, viewers from black and minority ethnic groups were 
more positive about BBC Two’s delivery of this priority (a performance score of 48%) than 
those from a white background (39%). This score was coupled with a higher importance 
rating (53%) so creating a negative gap of -5 for black and minority ethnic groups. 
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4.8 Global purpose - bringing the UK to the world and the world to the UK 

BBC Two performed well within the Global purpose with both priority statements generating 
positive performance gaps, as for BBC One. When all of the priorities, within all purposes, 
were ranked on performance score, both Global priorities were in the top ten performance 
scores overall. 
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4.8.1 BBC Two helps me understand what's going on in the wider world, such as 
international news and events 

This priority achieved the second highest performance score across all six purposes with two-
thirds of BBC Two viewers (68%) agreeing that BBC Two delivered on this measure. Personal 
importance associated with this priority was slightly lower than performance at 64%, providing 
a positive gap of +4.  

Perceptions of performance on this priority differed with age. BBC Two viewers aged 65 and 
older gave a higher performance score than average (80%). Importance amongst this audience 
was also higher than average at 69%, nevertheless a positive performance gap of + 11 was 
created.  

A similar positive performance gap was seen amongst females in the lower social grades, 
C2DE (+11) and those aged 55 or older in the C2DE social grades (+12). However, these 
positive gaps were driven by lower importance scores amongst these two audience groups 
rather than higher performance scores.  

For viewers in Northern Ireland, the performance score was lower than average at 59%, 
whilst importance was slightly higher than average at 68%. This resulted in a negative 
performance gap of -9. Within the other nations of England, Scotland and Wales performance 
gaps were more in line with the average. 

4.8.2 BBC Two helps me understand and appreciate different cultures and lifestyles 
of people from around the world 

‘BBC Two helps me understand and appreciate different cultures and lifestyles of people from 
around the world’ was another strong area for BBC Two, with performance at 59% and 
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importance at 53%. This resulted in a second positive performance gap within the Global 
purpose, of +6. 

Amongst BBC Two viewers, this was also a priority which BBC Two was seen to be better at 
than any other television service, including BBC One. When asked which channels were good 
at ‘helping you understand and appreciate different cultures and lifestyles of people from 
around the world’ over a third (37%) mentioned BBC Two. A third (32%) associated this 
priority with BBC One, whilst the closest other channels were Channel 4 at 20%, ITV1 at 15%, 
the National Geographic channel at 15% and the Discovery channel at 13%. 

BBC Two viewers in the lower C2DE social grades had a more positive performance gap 
(+14) which was driven by lower personal importance for this priority (48%) and a higher 
performance score (62%). Men within this group had an even higher positive performance 
gap (+18). 

Again, there was a negative performance gap for BBC Two viewers in Northern Ireland (-11) 
whilst positive gaps were recorded in England (+7) and Wales (+7). The gap in Scotland was 
-3.  

Performance scores for BBC Two in relation to this priority were higher amongst BBC Two 
viewers who were tuning into specific types of programming on BBC Two. For example, those 
who watched international news (70%) and current affairs (77%) programmes had higher 
performance scores.  
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4.9  Representing the UK, its nations, regions and communities purpose 

The Nations, regions and communities purpose contained priorities with some of the lowest 
performance scores of all. Two of the three priorities with the largest negative performance 
gaps overall were within the Nations, regions and communities purpose. These priorities were 
‘BBC Two helps me feel more involved and interested in my local community’ (-15) and ‘BBC 
Two is good at portraying my nation to the UK’ (-14).  

A further two priorities within the Nations, regions and communities purpose recorded 
relatively large negative performance gaps of -8. These were ‘BBC Two provides 
programming and content that caters for my particular culture or community’ and ‘BBC Two is 
good at portraying my particular culture or community to other people in the UK’. 

As well as five priorities having negative performance gaps, four had positive performance 
gaps as illustrated in Chart 26 below. Looking across the full agreement scale, although BBC 
Two viewers were less inclined to agree positively with priorities within this purpose, their 
perceptions sat more in the middle rather than actively disagreeing. 
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4.9.1 BBC Two provides me with the opportunity to share the same experiences with 
other people (like major events, live events and popular programmes) 

Within the Nations, regions and communities purpose, the priority with the highest 
performance score amongst BBC Two viewers was ‘BBC Two provides me with the 
opportunity to share the same experiences with other people (like major events, live events 
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and popular programmes’ at 52%. This priority also received the highest importance score 
(49%), and as such generated a positive performance gap of +3. 

The positive gap was higher amongst certain audience groups, in particular those within the 
AB social grades (+12). This was driven by a lower importance score for this group (41%).  

As we saw for the two Global priorities, BBC Two viewers in Northern Ireland were more likely 
to perceive this as an area in which BBC Two currently under performed. Importance was 
substantially higher at 60% whilst performance was considerably lower at 41% creating a 
negative gap of -19 for this audience.  

The positive performance gap overall was driven entirely by BBC Two viewers in England 
who had a positive performance gap of +3.  

Table 15: Performance and importance scores and performance gaps within nation 

BBC Two provides 
me with the 
opportunity to 
share the same 
experiences with 
other people 

 

Performance 

 

Importance 

 

Gap 

UK 52% 49% +3 

England 53% 48% +5 

Wales 45% 45% 0 

Scotland 53% 59% -6 

Northern Ireland 41% 60% -19 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176). 

4.9.2 BBC Two reflects a range of religious and other beliefs  

There was a positive performance gap of +3 for this priority resulting from a performance 
score of 46% and an importance score of 43%.  

Men aged 55 or older were less positive about BBC Two’s performance than average (35%), 
and with the importance score for this group also 43% there was a negative performance gap 
of -8. In contrast, women aged 35-54 had a higher positive performance gap of +10 as a 
result of a higher performance score (52%).  

There was no performance gap for those who actually followed a religion or belief with both 
the performance and importance score higher than average at 52%. The majority of people 
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within this group were Christian. The base size was too small to report separately on those 
who follow any non-Christian religious belief.  

4.9.3 BBC Two raises my awareness and understanding of different religions and 
other beliefs 

Perceptions of BBC Two in terms of the priority ‘BBC Two raises my awareness and 
understanding of different religions and other beliefs’ were very much in line with the previous 
priority linked with religion (section 4.9.2). The performance score was 46% and was slightly 
higher than the importance score at 42%, resulting in an overall positive gap of +4. The gap 
was the same for BBC Two viewers who were Christian. 

4.9.4 BBC Two helps me feel more involved and interested in my local communities 

This was the main priority within the Nations, regions and communities purpose where a marked 
difference was visible in the perceptions of BBC Two viewers from different ethnic backgrounds. 
Overall, this was BBC Two’s worst performing priority with a gap of -15. Furthermore, amongst 
BBC Two viewers from black and minority ethnic groups, this gap increased substantially to -23.  

The BBC Two audience from black and minority ethnic groups had a higher performance 
score (43%) than average (26%) but personal importance for this priority was much higher at 
66% (vs.41%), and it was this that increased the gap.  

As Table 16, below, illustrates, there was a negative performance gap for all nations of the 
UK for this priority although viewers in Wales gave a higher performance score than average 
(33%).  

Table 16: Performance and importance scores and performance gaps within nation 

BBC Two helps me 
feel more involved 
and interested in 
my local 
communities 

 

Performance 

 

Importance 

 

Gap 

UK 26% 41% -15 

England 25% 41% -16 

Wales 33% 44% -11 

Scotland 26% 38% -12 

Northern Ireland 28% 45% -17 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176). 
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4.9.5 BBC Two provides programming and content that caters for [nation/my region] 

Two out of five (41%) BBC Two viewers agreed that BBC Two provided programming and 
content that catered for their nation or region (be it Scotland, Wales, Northern Ireland or their 
region of England). Importance was higher, with 46% feeling that it was important for BBC 
Two to provide content that met this priority. This led to a negative performance gap of -5. 

Amongst BBC Two viewers from the nations, it was those living in Scotland for whom this 
performance gap increased the most (-22). The performance score for viewers in Scotland 
was higher than average (48%) but the importance score was much higher for this audience 
at 70%. Table 17, below, gives a full breakdown by nation. 

Table 17: Performance and importance scores and performance gaps within nation 

BBC Two provides 
programming and 
content that caters 
for [nation/my 
region] 

 

Performance 

 

Importance 

 

Gap 

UK 41% 46% -5 

England 39% 43% -4 

Wales 50% 54% -4 

Scotland 48% 70% -22 

Northern Ireland 58% 59% -1 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176).  

4.9.6 BBC Two provides programming and content that caters for my particular 
culture or community 

This priority generated a fairly large negative performance gap, with a difference of -8 
between performance (36%) and importance (44%). 

Men placed greater importance on BBC Two delivering this priority and generated a bigger 
negative performance gap (-13), than women (-3). The performance gap was bigger still for 
men aged 55 or older (-22) who had a higher importance score (53%) and lower performance 
score (31%).  

Viewers from within the higher social grades (ABC1) were less likely to agree that ‘BBC Two 
provides programming and content that caters for my particular culture or community’ than 
viewers from within the C2DE social grades. Both social grade bands perceived this priority to 
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have the same level of importance, generating a significantly larger negative gap amongst 
viewers from the higher social grades ABC1 (-12) than C2DE (-2). 

The performance gap was smaller amongst viewers responsible for a child aged younger than 
18 (-5) than for those without such responsibilities (-11).  

‘BBC Two provides programming and content that caters for my particular culture or 
community’ generated a particularly large negative gap amongst viewers in Scotland (-24). In 
contrast, the BBC Two audience in Wales was more positive about BBC Two’s performance 
and felt it was much more in line with its perceptions of importance, generating a positive 
performance score of +1. There was a negative performance gap for viewers in Northern 
Ireland (-5) and England (-7).  

Table 18: Performance and importance scores and performance gaps within nation 

BBC Two provides 
programming and 
content that caters 
for my particular 
culture or 
community 

 

Performance 

 

Importance 

 

Gap 

UK 36% 44% -8 

England 36% 43% -7 

Wales 44% 43% +1 

Scotland 34% 58% -24 

Northern Ireland 47% 52% -5 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176). 

A significant negative performance gap was evident for this priority amongst viewers from 
black and minority ethnic groups (-20). This was substantially larger than the gap for viewers 
from a white background and was the result of a higher importance score. This gap 
suggested that this audience perceived that improvements could be made to BBC Two 
programming and content to cater for it better. 

For BBC Two viewers, the two main BBC television services, BBC One and Two, were the 
most closely associated with being good at providing programmes and content that catered 
for their particular cultures or communities. Associations between these television channels 
and this priority statement were relatively low compared to other priorities with only 36% 
mentioning BBC One and 29% BBC Two. However, the closest other channel was ITV 1 at 
22%. 
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4.9.7 BBC Two is good at portraying my particular culture or community to other 
people in the UK 

Similar to perceptions of BBC Two providing viewers with programmes and content that 
catered for their particular culture, a negative gap of -8 existed between perceived 
performance and importance for the portrayal of an individual’s culture or community to other 
people in the UK. 

This negative gap was bigger amongst viewers in Scotland (-21) and Northern Ireland (-17) 
as a result of higher importance scores, as illustrated by Table 19, below. 

Table 19: Performance and importance scores and performance gaps within nation 

BBC Two is good at 
portraying my 
particular culture or 
community to other 
people in the UK 

 

Performance 

 

Importance 

 

Gap 

UK 33% 41% -8 

England 32% 39% -7 

Wales 38% 47% -9 

Scotland 34% 55% -21 

Northern Ireland 47% 64% -17 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176). 

The negative performance gap for viewers from black and minority ethnic groups was only 
slightly higher (-12) than for viewers from a white background (-8), as greater importance was 
placed on BBC Two’s delivery of this priority.  

For BBC One, watching current affairs programmes on the channel appeared to be linked 
with more positive scores in the area of portrayal. However, the performance gap on this 
priority was only slightly smaller for viewers who watched current affairs programmes on BBC 
Two (-5). 

4.9.8 BBC Two is good at portraying [nation/my region] to other people in the UK 

This was the priority with the second largest negative gap within the Nations, regions and 
communities purpose at -14.  

Once again, this priority experienced much larger negative gaps amongst viewers from 
Scotland (-23) and Northern Ireland (-20) as a result of greater emphasis being placed on the 
importance of BBC Two doing this well. Viewers in these two nations (42%) were more likely 
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to agree that BBC Two was good at portraying their nation to other people in the UK than 
those in England (28%) and Wales (32%) but the importance associated with delivering this, 
far exceeded this positive score. 

Table 20: Performance and importance scores and performance gaps within nation 

BBC Two is good at 
portraying 
[nation/my region] 
to other people in 
the UK 

 

Performance 

 

Importance 

 

Gap 

UK 30% 44% -14 

England 28% 41% -13 

Wales 32% 49% -17 

Scotland 42% 65% -23 

Northern Ireland 42% 62% -20 

Base: All BBC Two viewers aged 15+ in the UK (995), England (467), Wales (176), Scotland 
(176), Northern Ireland (176). 

This priority saw the greatest difference in negative performance scores amongst viewers 
from black and minority ethnic groups. Viewers from black and minority ethnic groups placed 
significantly more importance on ‘portrayal of my nation/region to other people in the UK’, 
creating a negative performance gap of -33. This was more than twice the size of the negative 
performance gap generated by viewers from a white background (-13). 

4.9.9 BBC Two supports the indigenous languages of the UK with programming and 
other content 

Almost a third (31%) of BBC Two viewers agreed that the channel ‘supports the indigenous 
languages of the UK with programming and other content’ and an equal number (30%) felt 
that it was important that the service did this.  

Looking within the different nations, it appeared that BBC Two viewers in Scotland were more 
satisfied with the service’s delivery of indigenous language programmes and content than 
those in Wales and Northern Ireland. Half (51%) of viewers in Scotland agreed that BBC Two 
delivered this priority and 47% believed it to be important, resulting in a positive gap of +4. In 
contrast, viewers in Wales (-13) and Northern Ireland (-6) had negative performance gaps. 
This was driven by lower performance scores and higher importance being placed on BBC 
Two to deliver programmes and content that supported the indigenous languages of the UK. 
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4.9.10 Opt-out programming 

It was evident throughout the Nations, regions and communities section of the report, that 
BBC Two viewers in Northern Ireland, Scotland and to a lesser extent Wales, were less likely 
to feel that the service met their expectations in terms of programmes and content for their 
nation. 

In particular, significant performance gaps were evident for priority statements relating to the 
portrayal of particular cultures, communities and nations, with viewers in Scotland 
experiencing the largest negative gaps, closely followed by Northern Ireland. 

BBC Two does broadcast programmes in Scotland, Wales and Northern Ireland that are 
specifically tailored to the nation and are scheduled only in the relevant nation instead of 
across the UK as a whole. These are known as opt-out programmes. Examples of opt-out 
programmes broadcast on BBC One or BBC Two are River City, Still Game and Gaelic zone 
programmes in Scotland; Crash, Scrum V and Coal House in Wales; Spotlight, The Friday 
Show and Around Ireland in 80 Days in Northern Ireland. 

In an attempt to understand the impact of opt-out programming on portrayal and 
representation of these nations, BBC Two viewers within Scotland, Wales and Northern 
Ireland were asked specifically about their perceptions of opt-out programmes available on 
BBC One or BBC Two14.  

Results within this section demonstrated that opt-out programming did not appear to have a 
positive impact on perceptions of BBC Two’s performance within the Nations, regions and 
communities purpose for BBC Two viewers in Scotland, Wales and Northern Ireland.  

Half of BBC Two viewers watched regional opt-out programming within Scotland (51%), 
Northern Ireland (53%) and Wales (51%) but all BBC Two viewers within the nations were 
asked to give an approval score for opt-out programmes, regardless of whether they had 
watched any in the previous four weeks.  

Overall, 27% were high approvers of opt-out programming but this did differ significantly 
between the three nations. Viewers in Wales were more likely to highly approve of the opt-out 
programming offered (34%) than viewers in Scotland (22%). Narrowing the audience to only 
those who had watched opt-out programming in the previous four weeks resulted in 42% of 
the active audience being classified as high approvers.  

To explore perceptions of the opt-out content further, BBC Two viewers were asked a number 
of priority statements specific to the opt-out programmes available through BBC One and 
BBC Two.  

                                          

14 The question wording was as follows: Other than news from <NATION> have you watched any BBC One or BBC 
Two programming that is specific to <NATION> in the last 4 weeks?), 
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41%

49%

56%

51%

53%

62%

72%

66%

The programming reflects my community 
and culture 

They support new actors, presenters, 
writers and musicians from 

[Scotland/Wales/Northern Ireland] 

The programming is enjoyable and 
entertaining 

They cover important 
[Scottish/Welsh/Northern 

Irish]events/festivals

BBC Two viewers in Scotland, Wales, NI who watch opt-out programming

All BBC Two viewers with the opportunity to watch opt-out programmes

Base: All UK BBC Two viewers aged 15+ who live in Scotland, Wales or NI  (528); All UK BBC Two viewers aged 15+ who 
live in Scotland, Wales or NI  and watch opt-out programming (261).

Chart 27: Agreement with opt out statements

 

Chart 27 above, illustrates the scores given by all viewers across the three nations (the 
bottom bar for each statement) as well as the scores given by those who had watched opt-out 
programming in the previous four weeks (the top bar for each statement). Perceptions of opt-
out content were generally more positive among those who watched regional programming, 
but this group only represented half of all viewers within each nation.  

Only half (53%) of those watching opt-out programmes on BBC Two agreed that ‘the 
programming reflects my community and culture’. Overall, four-in-ten (41%) BBC Two viewers 
in Scotland, Wales and Northern Ireland agreed. This suggests that opt-out programming may 
not be fully meeting its objective. It did not appear to be making a contribution to improving 
perceptions of portrayal within these nations. The negative performance gaps for portrayal 
within these nations also pointed to this. (section 4.9.8).  

Two thirds of BBC Two viewers who watched opt-out programmes agreed that the service 
‘covers important Scottish/Welsh/Northern Irish events/festivals’.  

The highest performing priority was ‘the programming is enjoyable and entertaining’, with 72% 
of viewers agreeing that the content delivered in this area. BBC Two viewers who watched 
opt-out programmes (72%) were more likely to agree with this than BBC One viewers who did 
(67%).  

Six-in-ten (62%) viewers of opt-out programmes agreed that opt-out content ‘supports new 
actors, presenters, writers and musicians from (Scotland/Wales/Northern Ireland)’. However, 
when asked to comment about opt-out programming a number of respondents mentioned this 
as an area in which they would like to see improvements made: 
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“Invest more in Scotland to have more locally produced programmes using local 
actors, technicians, writers and producers etc. Everything seems to revolve around 
London.” Male, aged 47, C1, Scotland.  

“I would like to see more new local talent coming through, not just the same faces all 
the time.” Female, aged 47, AB, Northern Ireland. 

“I don't understand why at times they have to bring staff from England to record or 
conduct programmes, when capable staff are available in Scotland.” Male, aged 70, AB, 
Scotland. 

Table 21, below, gives the percentage of adults who viewed opt-out programmes who agreed 
with each of the statements, for each nation. Due to low base sizes, large differences are 
needed for them to be considered significant but, indicatively, it looks as though viewers in 
Northern Ireland were least likely to feel that opt-out programming ‘is enjoyable and 
entertaining’. 

Table 21: Agreement with statements about opt-out programming within nation 

Statement Wales Scotland Northern Ireland 

They cover 
important events / 
festivals 

67% 69% 64% 

The programme is 
enjoyable and 
entertaining 

75% 76% 60% 

They support new 
actors, presenters, 
writers and 
musicians 

68% 60% 56% 

The programming 
reflects my 
community and 
culture 

58% 54% 53% 

Base: All BBC Two viewers aged 15+ in each nation who watch opt-out programmes: Wales 
(83), Scotland (85), Northern Ireland (88).  

BBC Two viewers often seemed to feel that the way opt-out programming was scheduled 
meant they had to miss out on mainstream programmes, which increased dissatisfaction with 
this element of the service: 

“I use my Sky digibox to watch English BBC Two instead of Welsh BBC Two. I prefer to 
watch ‘Gardeners’ World’ on Friday, not ‘Scrum V’. I don't like BBC Two in Wales being 
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different from BBC Two in England. If something is on at 8.30 p.m. on Friday in 
England, I want to watch it then, not on Saturday evening, when I'll be watching the ‘X 
Factor’. This is also a factor during ‘Children in Need’. I find the cutting away from the 
main programme to show things in Wales to be generally a bit of a shambles and we 
end up missing things on the main programme. I tend to avoid watching the Welsh 
version of BBC channels.” Female, aged 43, C1, Wales. 

“Shifting ‘University Challenge’, ‘Eggheads’, and ‘Great British Menu’ here, there, and 
everywhere to accommodate Gaelic night on Thursdays is unnecessary and 
undoubtedly reduces your viewing public. Perhaps Gaelic night should be made 
available on digital or from Prime Time instead so as not to interfere with the normal 
programme.” Female, aged 24, C1, Scotland. 
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4.10 Education purpose - promoting education and learning 

Education appeared to be a real strength for BBC Two. The highest performance score was 
within the Education purpose for the priority ‘I have learned new things while watching 
programmes on BBC Two’ (74%). This priority also recorded the largest positive performance 
gap (+11). Another priority within the Education purpose also recorded a positive performance 
gap (+8) and a relatively high performance score 60% ‘Watching programmes on BBC Two 
makes me want to find out more about subjects explored in the programmes’. However, there 
was a negative performance gap of -10 for the third priority within this purpose ‘BBC Two 
helps children/teens to learn new things’.  

58%

52%

63%

48%

60%

74%

0% 20% 40% 60% 80% 100%

BBC Two helps children/teens to learn new things

Watching programmes on BBC Two makes me 
want to find out more about subjects explored in the 

programmes

I have learned new things while watching 
programmes on BBC Two

Performance ImportanceBase: All UK BBC Two viewers aged 15+ (995)

Gap

+8

Chart 28: Performance and importance scores within the Education purpose

+11

-10

 

4.10.1 I have learned new things while watching programmes on BBC Two 

Three-quarters (74%) of BBC Two viewers agreed that they ‘have learned new things while 
watching programmes on BBC Two’. This was the highest performing priority for BBC Two 
and exceeded importance by 11 percentage points, creating the largest positive performance 
gap for the service. 

The only groups to have a negative performance gap for this priority were BBC Two viewers 
aged 15-24 (-4) and viewers from black and minority ethnic groups (-12). Both of these 
groups had lower performance scores than average (63% and 66% respectively). There was 
not large variation in performance gap by social grade.  

Viewers responsible for children aged younger than 18 generated a similar positive gap of +8. 
The slightly lower gap was caused by a higher importance score (68%) than for those with no 
children aged younger than 18 (61%).  

There were no negative performance gaps by nation although the positive gap was smaller in 
Wales (+4) and Scotland (+4) than Northern Ireland (+11) and England (+12).  

Disabled viewers aged younger than 65 experienced much greater alignment between 
performance and importance for this priority, resulting in a positive gap of +1. 
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Performance scores for the priority ‘I have learned new things while watching programmes on 
BBC Two’ increased to more than 80% for those watching particular genres on BBC Two 
such as history (89%), science (87%), wildlife (83%) and education (91%). 

4.10.2 BBC Two helps children / teens to learn new things 

Half (48%) of all viewers agreed that ‘BBC Two helps children and teens to learn new things’, 
yet almost six-in-ten (58%) believed it to be important, creating a large negative performance 
gap of -10. 

Negative performance gaps were recorded for all audience groups with these being most 
pronounced for 15-24 year olds (-13), viewers in the lower DE social grades (-14), the 
audience from black and minority ethnic groups (-14) and viewers with a disability and aged 
younger than 65 (-15). 

The performance gap was the same for both viewers responsible for children aged younger 
than 18 and those who were not (-9) although both performance (64%) and importance (73%) 
were substantially higher for the former group. 

4.10.3 Watching programmes on BBC Two makes me want to find out more about 
subjects explored in the programmes 

A requirement of BBC Two’s Service Licence was to encourage viewers to learn and want to 
find out more. In line with this, 60% of viewers agreed that ‘watching programmes on BBC 
Two makes me want to find out more about subjects explored in the programmes’. This was 
only seen to be important by 52% of viewers, resulting in a second positive performance gap 
in the Education purpose (+8). 

Male viewers were more likely to agree that BBC Two delivered on this priority (64%) than 
female viewers (55%). There was also a larger positive performance gap for men (+10) than 
women (+4). The size of the positive gap increased with age, with viewers aged 65 or older 
generating a positive gap of +15, compared to a negative gap of -3 for those aged 15-24. 
Older viewers did not perceive this priority to be quite as important (48%) as those at the 
lower end of the age spectrum, and they were also more positive about BBC Two’s delivery 
(63%). 

Viewers of social grade C1, had a bigger positive gap than the BBC Two audience overall at 
+13. This was due to both lower perceived importance (49%) and a higher performance score 
(62%). 

Viewers in the four nations of the UK had different perceptions of performance on this priority. 
Viewers in Scotland (-7) and Northern Ireland (-8) had negative performance gaps but 
viewers in Wales (+17) and England (+8) had positive performance gaps.   

In contrast to the two other priorities within the Education purpose, viewers from black and 
minority ethnic groups did not have a negative performance gap. With higher performance 
(72%) and importance (68%) scores than average their gap was +4. 
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4.11 Digital purpose- encouraging use of new communications technologies 

When ranked, two of the lowest three performance scores for BBC Two fell within the Digital 
purpose. However, as for BBC One (section 3.11), the importance of the channel delivering 
this purpose was also perceived to be lower, so there were no large negative performance 
gaps. A positive performance gap (+6) was recorded for raising awareness of programmes 
the BBC offers on digital channels. 

Across all three priorities, performance was perceived to be lowest for viewers aged 65 or 
older. However, importance was also lowest for this group, resulting in positive performance 
gaps across the Digital purpose within this audience demographic.  

28%

33%

38%

26%

29%

44%

0% 20% 40% 60% 80% 100%

BBC Two has helped me make the most of new 
technologies such as iPlayer, the Red Button and 

the internet

BBC Two provides quality content that I find 
enjoyable or useful on interactive TV (eg via Red 

Button)

BBC Two has made me aware of programmes the 
BBC offers on digital channels

Performance ImportanceBase: All UK BBC Two viewers aged 15+ (995)

Gap

-4

Chart 29: Performance and importance scores within the Digital purpose

+6

-2

 

4.11.1 BBC Two has made me aware of programmes the BBC offers on digital 
channels 

The priority ‘BBC Two has made me aware of programmes the BBC offers on digital 
channels’ was the highest performing priority across the Digital purpose. It also experienced 
the largest positive gap due to importance falling lower than perceived importance. 

Male viewers were more likely to agree that BBC Two had fulfilled this priority, generating a 
large positive gap of +13. Performance gaps also became more positive with age, as 
importance declined.  

Viewers from a white background had a more positive performance gap (+7) than those from 
black and minority ethnic groups (-2).  

Disabled viewers who were aged younger than 65 experienced a large negative performance 
gap (-8) compared to those aged younger than 65 who were not disabled (+5). 

BBC Two viewers who did not use the internet had a bigger positive performance gap for this 
priority (+12) than those who had used the internet in the previous four weeks (+4). 
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Perceptions of this priority differed for viewers with different types of digital television. The 
performance gap was more positive for viewers with Freeview (+11) than viewers with Sky 
(+1) or Cable (-9). 

4.11.2 BBC Two provides quality content that I find enjoyable or useful on interactive 
television (e.g. via the Red Button) 

Similarly, the performance (29%) and importance (33%) scores for the priority ‘BBC Two 
provides quality content that I find enjoyable or useful on interactive television’ were relatively 
low. 

The performance gap for this priority increased with age, rising from -7 among 15-24 year 
olds to +3 among those aged 65 or older. This was again linked to the levels of importance 
associated with this measure. 

BBC Two viewers from the DE social grades were less likely to agree that ‘BBC Two provides 
quality content that I find enjoyable or useful on interactive television’ (23%) and as such they 
had a larger negative performance gap of -8. 

Viewers in Scotland had a positive performance gap for this priority +1, compared to small 
negative gaps seen within the other nations (England -4, Wales -3, Northern Ireland -3). 
However, both the performance score (24%) and the importance score (23%) were lower in 
Scotland than any other nation.  

Once again, disabled viewers who were aged younger than 65 recorded a large negative gap of 
-11. This was driven by lower performance (24%) and higher importance (35%) scores. 

As before, internet users were more likely to agree that BBC Two provided enjoyable 
interactive content, than those who had not used the internet in the previous four weeks and a 
smaller negative gap resulted (-2 vs. -7). 

Again, the performance gap was more positive for viewers with Freeview (+1) than viewers 
with Sky (-2) or Cable (-8). 

4.11.3 BBC Two has helped me make the most of new technologies such as iPlayer, 
the Red Button and the internet 

This was the lowest performing priority within the Digital purpose and across all six Public 
Purposes as a whole. A quarter (26%) of viewers agreed that ‘BBC Two has helped me make 
the most of new technologies’, while a similar proportion (28%) agreed that it was important. 

Younger viewers of BBC Two (aged 15 to 24) had the largest negative performance gap (-12). 
Although they gave a higher performance score for this priority (38%) they also considered the 
priority much more important than average (50%).  

Internet users were more likely to agree that ‘BBC Two has helped me make the most of new 
technologies’ (31%) than non-users (14%). However, the performance gap was no different 
for these groups as a result of closely aligned importance scores. 
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Freeview viewers had a positive performance gap (+2) whilst both Sky (-6) and Cable (-6) 
viewers had negative performance gaps. 

Disabled viewers who were aged younger than 65 had a higher positive performance gap (+6) 
than those of the same age who were not disabled (-4).  

4.12 

BBC Two viewers perceived BBC Two to be a television channel that not only entertains but 
also educates. BBC Two performed strongest within the Education purpose, with three 
quarters (74%) of viewers agreeing that they had learned new things while watching 
programmes on BBC Two. There was also a positive performance gap of +11 for this priority, 
the largest of all for BBC Two.  

Overall summary for BBC Two 

In general, viewers of BBC Two had a favourable overall impression of the television channel, 
with 44% approving highly of it and only 7% classed as low approvers. The percentage of 
high approvers was in line with BBC One, which also saw 44% of its audience in this same 
category.  

In addition, 78% of BBC Two viewers felt that the service offered good value for money. This 
was a greater percentage than for BBC One among viewers of that channel (65%). 

Viewers in Scotland (27%) and Northern Ireland (32%) were less likely to be high approvers 
of BBC Two than viewers in England (45%) and Wales (52%). Viewers in Northern Ireland 
(68%) and Scotland (66%) were also less likely to think that BBC Two offered good value for 
money than viewers in the UK overall.  

The Global purpose was also a strength for BBC Two, with positive performance gaps for 
both priorities in this purpose. BBC Two was also more likely to be mentioned than any other 
television channel as good at helping viewers understand and appreciate different cultures 
and lifestyles of people from around the world. 

The highest importance score of all the priorities was for the priority ‘BBC Two has a wide 
range of enjoyable and entertaining programmes’ (70%). Encouragingly, this priority also 
recorded the second highest performance score (69%) resulting in a negligible negative 
performance gap (-1). 

Overall for BBC Two, across all six purposes, 18 of the 34 priorities had importance scores 
that were higher than the performance score, resulting in negative performance gaps. These 
were the areas where the BBC Two audience believed that BBC Two’s performance was not 
in line with perceived importance of the priority.  

There were three priorities with negative performance gaps greater than -10 and, as for BBC 
One, these were within the Creativity and Nations, regions and communities purposes. These 
priorities were ‘BBC Two has lots of fresh and new ideas’ (-15), ‘BBC Two helps me feel more 
involved and interested in my local community’ (-15) and ‘BBC Two is good at portraying my 
nation to the UK’ (-14).  
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Perceptions of BBC Two differed substantially across audience groups, indicating the difficulty 
of meeting the needs of a diverse audience. Throughout the Public Purposes, viewers in 
Northern Ireland seemed to have a more negative view of BBC Two resulting in negative 
performance gaps. Those with children aged younger than 18 also appeared to have a more 
negative perception of most priorities. 

Similarly to BBC One, BBC Two had larger negative performance gaps across the purposes 
for viewers from black and minority ethnic groups, mainly due to increased importance, and 
for disabled viewers aged younger than 65, who gave lower performance ratings. 

Kantar Media Report: BBC Television Services Review – Audience Research 113 



5 BBC Four  

This section of the report summarises the findings from the audience research amongst BBC 
Four viewers.  

Throughout this section, comparisons are drawn, where appropriate, between scores 
achieved by BBC One and BBC Two among their audiences. Comparing these scores helps 
to contextualise the performance of BBC Four. 

5.1 Executive summary of research among the BBC Four audience 

The BBC Four Service Licence states that: 

“The remit of BBC Four is to be a mixed-genre television channel for all adults 
offering an ambitious range of innovative, high quality output that is intellectually 
and culturally enriching. Its focus should be on the provision of factual and arts 
programming.” 

Consequently, the channel’s approach is to focus in depth on relatively specialist areas of 
interest that may not have mainstream appeal. It has a smaller proportion of originated 
programming than BBC One and BBC Two and a different audience profile. The service is 
available for a limited number of hours each day, and therefore BBC Four has a smaller share 
of weekly viewing than BBC One or BBC Two.15.  

Potentially linked with this is the fact that, in this research, BBC Four viewers were less likely 
to be high approvers of the service (27%) than viewers of BBC One (45%) or BBC Two (44%) 
were of those services. A fifth (20%) were low approvers of BBC Four. However, high 
approval of the BBC overall was higher for BBC Four viewers (53%) than BBC One viewers 
(45%).  

Two-thirds (67%) of BBC Four viewers perceived the service to be good value for money and 
the same percentage felt the BBC was good value for money overall. In contrast, half (49%) 
of BBC One viewers perceived the BBC to be good value overall. 

Across the six purposes, BBC Four viewers perceived a smaller number of negative 
performance gaps for BBC Four than viewers of BBC One and BBC Two did for those 
channels. However, performance scores were lower for BBC Four than for BBC One and 
BBC Two.  

The biggest negative performance gap between performance and importance was for ‘BBC 
Four has lots of fresh and new ideas’ (-8), as was the case for BBC One and BBC Two. 
Although this priority had the biggest negative performance gap, the gap was smaller than 
that for BBC One and BBC Two. There were also fewer negative performance gaps within the 
Creativity purpose for BBC Four than BBC One and BBC Two.  

                                          

15 Source: BARB Q1 2010 
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‘BBC Four has a wide range of enjoyable and entertaining programmes’ had the highest 
performance score (64%) and this was in line with the importance score (also 64%). Positive 
performance gaps were recorded for ‘BBC Four provides programmes which cover a wide 
range of cultural and creative activities’ (+9), ‘BBC Four helps me understand and appreciate 
art and culture (+5), ‘BBC Four introduces me to new UK presenters, actors, writers and 
musical artists’ (+6) and ‘BBC Four has helped me appreciate international and foreign 
language films or documentaries’ (+7). 

‘BBC Four helps me understand what’s going on in the wider world, such as international 
events and social issues’ (-6) was the only other priority to record a negative performance gap 
greater than -5. Another Global priority ‘BBC Four helps me understand news from around the 
world’ also recorded a negative performance gap of -4 although there was a positive gap of 
+2 for ‘BBC Four helps me understand and appreciate different cultures and lifestyles of 
people from around the world’. 

This meant that unlike BBC One and BBC Two, which both had a positive gap of +5, there 
was a negative average performance gap for the Global purpose for BBC Four viewers of -3. 

There were no negative performance gaps within the Nations, regions and communities 
purpose for BBC Four, which was again different from BBC One and BBC Two. ‘BBC Four is 
good at portraying different cultures and communities within the UK’ achieved a positive 
performance gap of +3. 

The Education purpose was also a strength for BBC Four with the second highest 
performance score overall (62%) recorded for ‘I have learned new things while watching 
programmes on BBC Four’ and a small positive performance gap (+1) for both of the priorities 
within this purpose. 

Generally, female BBC Four viewers and young adult viewers had lower performance scores 
and larger negative performance gaps than average. Viewers aged 15-34, were also less 
positive about the service in terms of approval and value for money. 

Current viewers were more likely to perceive BBC Four as intelligent (35%), entertaining 
(32%), for people like me (25%), offering something for everyone (22%) and up to date 
(18%) than lapsed viewers16. Whilst lapsed viewers were more likely to feel the channel 
was too serious (20%) and old fashioned (16%) than current viewers. 

The main reason given by lapsed viewers of BBC Four for not watching recently was a lack of 
interest in or appeal of the programming offered.  

5.2 Understanding the BBC Four audience 

BBC Four has a distinct audience profile and programming schedule. Viewers are more likely 
to be male, older in age, and of a higher social grade.17 BBC Four programming is scheduled 
in the evening from 7pm until 4am every day. Within this context, BBC Four is not a heavily 

                                          

16 Watched BBC Four in the previous twelve months but not the previous four weeks. See section 5.12. 
17 Source: BARB Q1 2010.  
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watched channel, with viewers watching for only a few hours each month. In quarter one of 
2010, adults spent more minutes per month watching BBC One (1,533), BBC Two (526) and 
BBC Three (101) than BBC Four (38).18  

5.3 Approval of BBC Four  

BBC Four viewers were less likely to be high approvers of the service (27%) and more likely 
to be low approvers (20%) than BBC One and Two viewers were for those services. The ‘mid 
approvers’ group (rating 5 to 7 out of 10) represented half (48%) of BBC Four viewers. 

27%

53%

48%

36%

20%
10%

BBC Four BBC Overall

Low
Mid
High

Base: All UK BBC Four viewers aged 15+  (303)

Chart 30: Approval of BBC Four and the BBC overall

 

However, BBC Four viewers had a higher level of approval of the BBC overall than BBC One 
viewers (the most nationally representative audience of the television services within this 
review). For BBC Four, 53% of viewers were high approvers of the BBC whilst for BBC One 
this was 45%.  

BBC Four viewers were also watching BBC One, BBC Two and BBC Three so rather than 
suggesting that viewing BBC Four in its own right resulted in higher approval of the BBC, it 
may be that the more BBC services an individual used, the more likely they were to be high 
approvers.  

There were no significant differences between groups by social grade or gender but approval 
of BBC Four increased with age with the largest percentage of high approvers among viewers 
aged 55 or older at 33% (aged 15-34 17%, aged 35-54 28%). The group of viewers aged 55 

                                          

18Source: BARB Q1 2010. 
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or older also hasdthe smallest percentage of low approvers at 9% (aged 15-34 33%, aged 35-
54 20%).  

A statistical technique that identifies the strongest relationships between variables was used 
to understand which factors were most closely correlated with approval of BBC Four. It 
seemed that the main element driving approval of the service was whether viewers could find 
the right types of programmes to watch. 

5.4 Perceived value for money of BBC Four 

In order to understand perceptions of value for money of BBC Four compared to the BBC 
overall, a monetary value was provided to respondents for the service. This was based on the 
share of the licence fee represented by its budget.  

For the BBC overall respondents were reminded of the £142.50 licence fee and what it 
covers. “The TV Licence fee, which pays for all BBC services, costs £142.50 per year, which 
works out at about £11.88 per month, and must be paid by every household with a colour 
television. Thinking back over the last month and remembering the BBC programmes you and 
your household may have watched on TV or heard on the radio, as well as any BBC Internet 
sites you may have visited, please would you tell me the extent to which you feel your 
household gets value for the licence fee you pay?” 

For BBC Four, viewers were asked to state whether they thought the service was good value 
for money based on the following information. ‘Out of the £142.50 licence fee, £2.99 per year, 
which works out at about 25p per month, is used to fund BBC Four.’ 

With this context in mind, two-thirds (67%) of BBC Four viewers perceived the service to offer 
good value for money. This was broadly in line with BBC One (64% of its viewers) and the 
BBC Red Button service (67% of its users). Nevertheless, a quarter of viewers (25%) 
perceived that the service was not good value for money.  

Viewers of BBC Four were more likely to think the BBC overall was good value for money 
(67%) than viewers of BBC One (49%) or BBC Two (57%). This finding also supports the idea 
that perceptions of the BBC were more positive for people who used more of its services (see 
section 3.4).  
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Chart 31: Perception of value for money for BBC Four 
and the BBC overall
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BBC Four BBC Overall

Don't know
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Base: All UK BBC Four viewers aged 15+  (303)  

Perceived value for money differed by demographic group with males (70%) more likely than 
females (63%) to feel that BBC Four was good value for money. Younger viewers of BBC 
Four (aged 15-34) were less positive about the service in terms of value for money, with only 
48% feeling that BBC Four was good value. A similar percentage (49%) believed that it was 
not good value. In contrast, 75% of viewers aged 35 or older felt that the service offered good 
value for money. 

Broadly, there was no difference in perceptions of value for money by social grade with 66% 
of the higher social grades (ABC1) feeling that BBC Four offered good value and 67% of 
social grades C2DE.  
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5.5 BBC Four performance on its purposes and priorities 

5.5.1 Overall ranking of performance on priorities 

As explained in the introduction to this report, the main focus of the audience research was to 
measure performance against the six BBC Public Purposes which are defined by the Service 
Licence of each of the television services being reviewed. Each of the Public Purposes, 
explained in section 1.3, is assessed in detail for BBC Four in this section of the report. 

Chart 32, on page 120, displays BBC Four’s performance score for each priority in the form of 
a bar in the colour of the relevant purpose. This is the percentage of BBC Four viewers (those 
who had viewed the channel in the previous four weeks) who agreed with the performance 
statement (giving a score of 5-7 out of 7). 

The importance score is the percentage of BBC Four viewers who felt that a statement was 
important to some extent (giving a score of 5-7 out of 7). This is shown, for each priority, in 
the form of a grey bar. 

The number to the right of the chart indicates the performance gap. This is the difference 
between the performance and importance scores for each statement. A positive number (e.g. 
+6) means the performance score given is higher than the importance score but a negative 
number (e.g. -9) means that the performance score given is lower than the importance score. 
Statements are ranked on performance score.  

A colour code is used throughout this report to identify the six purposes and statements 
designed to measure the priorities within them. 

The majority of the priority statements were taken from the Purpose Remit Study with the 
statements tailored to be relevant to this service. The Service Licence for BBC Four was 
reviewed to ensure all of the service’s aims were covered in the survey. Where statements in 
the Purpose Remit Study could not be adapted to meet the criteria of BBC Four, or there was 
not a relevant statement, new statements were created that were specific to BBC Four. 
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Chart 32: Overview of the BBC’s Public Purposes ranked on performance BBC Four 
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5.5.2 Overview of BBC Four’s performance on the Public Purposes 

Across the six purposes, BBC Four viewers perceived a smaller number of negative 
performance gaps for BBC Four than viewers of BBC One and BBC Two did for those 
channels. However, performance scores were lower for BBC Four than for BBC One and 
BBC Two.  

The biggest negative performance gap between performance and importance was for ‘BBC 
Four has lots of fresh and new ideas’ (-8), as was the case for BBC One and BBC Two. 
Although this priority had the biggest negative performance gap, the gap was smaller than 
that for BBC One and BBC Two. There were also fewer negative performance gaps within the 
Creativity purpose for BBC Four than BBC One and BBC Two.  

‘BBC Four has a wide range of enjoyable and entertaining programmes’ had the highest 
performance score (64%) and this was in line with the importance score (also 64%). Positive 
performance gaps were recorded for ‘BBC Four provides programmes which cover a wide 
range of cultural and creative activities’ (+9), ‘BBC Four helps me understand and appreciate 
art and culture (+5), ‘BBC Four introduces me to new UK presenters, actors, writers and 
musical artists’ (+6) and ‘BBC Four has helped me appreciate international and foreign 
language films or documentaries’ (+7). 

‘BBC Four helps me understand what’s going on in the wider world, such as international 
events and social issues’ (-6) was the only other priority to record a negative performance gap 
greater than -5. Another Global priority ‘BBC Four helps me understand news from around the 
world’ also recorded a negative performance gap of -4 although there was a positive gap of 
+2 for ‘BBC Four helps me understand and appreciate different cultures and lifestyles of 
people from around the world’. 

This meant that unlike BBC One and BBC Two, which both had a positive gap of +5, there 
was a negative average performance gap for the Global purpose for BBC Four viewers of -3. 

There are small negative performance gaps for the Citizenship purpose with the largest gap 
for ‘makes news and current affairs and other topical issues interesting to me’ (-4), followed 
by ‘coverage of news and current affairs has got me talking about them’ (-2).  

There were no negative performance gaps within the Nations, regions and communities 
purpose for BBC Four, which is again different from BBC One and BBC Two. ‘BBC Four is 
good at portraying different cultures and communities within the UK’ achieved a positive 
performance gap of +3. 

The Education purpose was also a strength for BBC Four with the second highest 
performance score overall (62%) recorded for ‘I have learned new things while watching 
programmes on BBC Four’ and a small positive performance gap (+1) for both of the priorities 
within this purpose. 

Generally, female BBC Four viewers and young adult viewers had lower performance scores 
and larger negative performance gaps than average. Viewers aged 15-34, were also less 
positive about the service in terms of approval and value for money. 
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5.6 Creativity purpose - stimulating creativity and cultural excellence 

The Creativity purpose contains priorities with some of the highest as well as the lowest 
performance scores for BBC Four. The biggest negative performance gap between 
performance and importance was for ‘BBC Four has lots of fresh and new ideas’ (-8), as was 
the case for BBC One and BBC Two. Although this priority had the biggest negative 
performance gap, the gap was smaller than that for BBC One and BBC Two. There were also 
fewer negative performance gaps within the Creativity purpose for BBC Four than BBC One 
and BBC Two. 

Positive performance gaps were recorded for ‘BBC Four provides programmes which cover a 
wide range of cultural and creative activities’ (+9), ‘BBC Four helps me understand and 
appreciate art and culture (+5), ‘BBC Four introduces me to new UK presenters, actors, 
writers and musical artists’ (+6) and ‘BBC Four has helped me appreciate international and 
foreign language films or documentaries’ (+7).  

‘BBC Four has a wide range of enjoyable and entertaining programmes’ had the highest 
performance score (64%) of all priorities and this was in line with the importance score (also 
64%). 

In general, there were no great differences in terms of gender for the Creativity purpose. The 
two exceptions were ‘BBC Four has lots of fresh and new ideas’ and ‘BBC Four helps me 
understand and appreciate a wide range of music’ where larger negative performance gaps 
for male viewers were evident. BBC Four viewers aged 15-34, had more negative 
performance gaps than the older age groups. Performance and importance ratings for 
Creativity also differed by social grade but there were no consistent patterns as to which 
social grade performed best across the Creativity purpose.  
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5.6.1 BBC Four has lots of fresh and new ideas  

Half of BBC Four viewers (52%) believed that ‘BBC Four has lots of fresh and new ideas’. 
This priority statement had the largest negative performance gap for BBC Four viewers at -8, 
as it did for BBC One and BBC Two. However, the gap was smaller than that for BBC One 
and BBC Two. 

For BBC Four, the performance gap was larger for male viewers at -14 than female at -2, due to 
higher importance for males (65%) than females (55%). Ratings for this priority differed by age 
with the youngest age group (15-34 year olds) giving a lower performance score of 42% and a 
larger negative performance gap of -11.  

BBC Four viewers were also asked which television channels were good at ‘having lots of 
fresh and new ideas’. BBC Four was mentioned by only 17% of viewers for this priority and 
was preceded by BBC One (30%), BBC Two (26%), and BBC Three (20%).  

5.6.2 BBC Four helps me understand and appreciate a wide range of music  

The priority statement ‘BBC Four helps me understand and appreciate a wide range of music’ 
was only asked for BBC Four. It received a relatively low score for performance at 35% but 
importance was also low at 39%. This difference between performance and importance 
produced a negative performance gap of -4 for this priority.  

As with ‘fresh and new ideas’, male viewers had a slightly larger performance gap of -6 due to 
a higher performance score (38%) but also higher importance of 44%. In contrast, females 
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had lower performance (32%) and importance (33%) scores for this priority, producing a 
performance gap of -1.  

There was a degree of variation by age with BBC Four viewers aged 15-34 having a large 
negative performance gap of -15 due to a lower performance score (25%). A relatively high 
performance score of 44% was given by viewers aged 35-54 which led to a positive 
performance gap of +9 for this age group.  

BBC Four was mentioned by 33% of BBC Four viewers as good at ‘having a wide range of 
enjoyable and entertaining programmes’. However, four other television channels were 
mentioned ahead of BBC Four. These were: BBC One (52%), BBC Two (47%), ITV1 (36%), 
and Channel 4 (35%).  

5.6.3 BBC Four has a wide range of enjoyable and entertaining programmes  

The priority ‘BBC Four has a wide range of enjoyable and entertaining programmes’ had the 
highest performance score for BBC Four at 64%. BBC Four was meeting the expectations of 
viewers here with importance in line at 64%.  

The performance score was slightly lower for females (61%) than males (67%) but importance 
was in line with these scores producing no performance gap. There was greater variation by 
age for this priority. Younger audiences were less positive with 15-34 year olds giving a lower 
performance score (42%) than viewers aged 35 and older (71%). BBC Four viewers aged 15-34 
scored importance at 54%, generating a negative performance gap of -12. 

Performance also varied by social grade with the performance score lowest for the highest 
social grades ABC1 at 59% and highest for the lowest social grades C2DE at 71%. 
Importance did not differ as greatly (ABC1 63%, C2DE 67%) which left a negative 
performance gap of -4 for social grades ABC1 and a positive gap for social grades C2DE of 
+4.  

Comments made by viewers during the survey illustrated why they felt the channel offered a 
wide range of enjoyable and entertaining programmes. 

“It is an interesting and informative channel, with a diversity of subject areas 
concentrated upon, allowing a large demographic to enjoy what it has to offer.” Male, 
aged 18, AB, Wales. 

“I like the type of programme BBC Four offers - they are different and challenging as 
well as entertaining.” Female, aged 42, C2, England. 

“You know that it will be high quality and accurate.” Female, aged 35, AB, Scotland. 

“I think that they should continually show programmes about a mix of subjects like 
music, art and fashion. Andrew Graham-Dixon is brilliant and also the documentaries 
on how the Paris fashion houses work were very good. More programmes like this 
should be made.” Male, aged 20, C1, Wales. 
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“Not enough shows like ‘Screenwipe’ to sustain my interest.” Male, aged 33, DE, 
Northern Ireland.  

5.6.4 BBC Four provides programmes which cover a wide range of cultural and 
creative activities  

The performance score was relatively high among BBC Four viewers (57%) for the priority 
‘BBC Four provides programmes which cover a wide range of cultural and creative activities’. 
Viewers perceived this priority to be of lower importance at 48% producing a positive 
performance gap of +9.  

Performance was lowest for the younger audience, aged 15-34 (49%), and the older 
audience, aged 55 and older (49%) but neither group recorded a negative performance gap. 
BBC Four viewers aged 35-54 gave a higher performance score of 69% for this priority and 
this resulted in a positive performance gap of +17 for this group.  

BBC Four viewers in the higher social grades (ABC1) gave a higher performance score (66%) 
than those in the lower social grades (C2DE) at 45%. Consequently, although both groups 
had positive performance gaps for this priority the positive gap was much bigger for ABC1s 
(+15) than C2DEs (+2).  

BBC Four viewers were asked which television services were good at fulfilling this priority. 
BBC Four came close to BBC One here with 28% of BBC Four viewers feeling that BBC One 
was good at this priority and 26% feeling that BBC Four was good at it. BBC Four viewers 
were most likely to mention BBC Two as being good at this priority (40%).  

5.6.5 BBC Four helps me understand and appreciate art and culture  

Half of BBC Four viewers (52%) agreed that ‘BBC Four helps me understand and appreciate 
art and culture’. A similar percentage (47%) felt that this priority was important, producing a 
positive performance gap of +5.  

There was not a great variation by gender for this priority. The performance score was slightly 
higher for the higher social grades (ABC1) at 56% than the lower social grades (C2DE) at 
45%. The importance score followed the same pattern so the performance gap did not differ 
greatly by social grade. The ABC1 group had a positive gap of +6 and the C2DE group a 
positive gap of +2. Performance was lowest for the youngest age group (15-34) at 41% 
compared to viewers aged 35 or older at 54%. Importance was equally low for viewers aged 
15-34 resulting in a positive performance gap of +2. There was a similar positive gap for 
viewers aged 35 or older (+5).  

BBC Four viewers were also asked which television services were good at fulfilling this 
priority. More BBC Four viewers mentioned BBC Two (37%) as being good at this priority 
than BBC Four (32%) or BBC One (23%).  
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5.6.6 BBC Four introduces me to new UK presenters, actors, writers and musical arts  

Half of BBC Four viewers (48%) felt that ‘BBC Four introduces me to new UK presenters, 
actors, writers and musical arts’ but a lower percentage (42%) perceived this priority to be 
important, producing a positive performance gap of +6.  

Again there were variations by age with younger BBC Four viewers, aged 15-34, giving a 
lower performance score (41%) and recording a negative performance gap of -6 for this 
priority. In contrast, older viewers had positive performance gaps for this priority. BBC Four 
viewers aged 35-54 had a performance gap of +1 due to a performance score of 48% and 
importance of 47%. Viewers aged 55 and older had a performance score of 52% and 
importance score of 31% producing a high positive performance gap of +21.  

Again, there was not a great variation by gender for this priority.  

5.6.7 BBC Four has helped me appreciate international and foreign language films or 
documentaries  

The priority ‘BBC Four has helped me appreciate international and foreign language films or 
documentaries’ received the lowest performance score within the Creativity purpose at 33%. 
This low score was perhaps primarily because most did not see this priority as relevant to 
them as the importance score, which was lower still, (26%) suggested. This resulted in a 
positive performance gap of +7.  

Female viewers gave a slightly lower performance score of 30%, than males at 36%. 
However, importance was also lower for females at 23% so there was no difference in 
performance gap by gender. 

The performance score was lowest for viewers aged 55 or older at 26% but the importance 
score was lower still at 19%, maintaining a positive performance gap of +7. The performance 
score was higher for younger viewers aged 15-34 at 42% but importance increased in line 
with this leaving a positive gap of +10. This contrasted to the negative performance gaps for 
younger viewers for the majority of Creativity priorities.  

BBC Four viewers in the lower social grades (C2DE) had a larger positive performance gap of 
+12. This was due to a lower importance score at 22% rather than a higher performance 
score (34%).  
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5.7 Citizenship purpose - sustaining citizenship and civil society 

There were small negative performance gaps for the Citizenship purpose with the largest gap 
for ‘makes news and current affairs and other topical issues interesting to me’ (-4), followed 
by ‘coverage of news and current affairs has got me talking about them’ (-2).  

Gender differences were evident with negative performance gaps larger for women within this 
purpose due to lower performance ratings. Performance scores were also generally lower for 
younger BBC Four viewers, aged 15-34, producing negative performance gaps.  

28%

37%

45%

45%

26%

36%

41%

45%

0% 20% 40% 60% 80% 100%

BBC Four’s coverage of news and current affairs 
has got me talking about them

BBC Four helps me understand UK-wide politics

BBC Four makes news and current affairs and 
other topical issues interesting to me

BBC Four provides high quality independent news

Performance ImportanceBase: All UK BBC Four viewers aged 15+ (303)

Chart 34: Performance and importance scores within the Citizenship purpose
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5.7.1 BBC Four provides high quality independent news  

Performance and importance scores were in line for ‘BBC Four provides high quality 
independent news’ with both at 45%. This was the highest performing priority within the 
Citizenship purpose but the performance score was much lower than for BBC One (71%) or 
BBC Two (60%). It would seem that the performance score was comparatively low because 
only around one-in-ten respondents actually watched national or international news on the 
channel. 

Performance was lower for BBC Four viewers who were female at 41% producing a negative 
performance gap for females of -4. In contrast, the performance score was higher for male 
viewers at 48%, creating a positive gap of +2.  

The performance score increased with age with 15-34 year olds giving the lowest performance 
score (28%), followed by 35-54 year olds (46%) and then viewers aged 55 or older at 52%. 
Since importance did not really differ by age (15-34 44%, 35-54 43%, older than 55 46%), this 
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produced a large negative performance gap for the youngest age band (-16) and a positive 
gap for those aged 55 or older of +6.  

Performance was slightly higher at 47% for social grades C2DE but importance was higher 
still at 50% giving a performance gap of -3 for viewers within the lower social grades. 

5.7.2 BBC Four makes news and current affairs and other topical issues interesting 
to me  

The priority ‘BBC Four makes news and current affairs and other topical issues interesting to 
me’ had the largest negative gap for the Citizenship purpose at -4. This was due to a slightly 
higher importance score (45%) than performance (41%).  

Again, performance was much lower for females at 31% than males at 49%. This resulted in a 
negative performance gap of -7 for female viewers, who scored importance at 38%, and a 
gap of only -2 for males where importance was more in line.  

Viewers aged 15-34, and older viewers aged 55 or older had lower performance scores for 
this priority at 37% and 35% respectively. This led to larger negative gaps of -9 for both age 
groups. In contrast, BBC Four viewers aged 35-54 had a positive performance gap of +4 due 
to a higher performance score of 48%.  

5.7.3 BBC Four’s coverage of news and current affairs has got me talking about them  

A quarter of BBC Four viewers agreed that ‘BBC Four’s coverage of news and current affairs 
has got me talking about them’. As well as the lowest performance rating of 26% for the 
Citizenship purpose, this priority had the lowest importance rating at 28%. This produced a 
small negative performance gap of -2.  

The performance score was lower for females for this priority at 21% but importance did not 
differ leaving a larger negative gap of -7 for female viewers. Male BBC Four viewers had a 
positive performance gap of +2 since performance (29%) and importance (27%) were both 
slightly higher. 

Performance and importance ratings did not differ for this priority by social grade. Viewers 
aged 35-54 gave a lower performance rating here of 22% but importance was also lower for 
this age group at 21% leaving a performance gap of +1.  

5.7.4 BBC Four helps me understand UK-wide politics  

The priority ‘BBC Four helps me understand UK-wide politics’ had a small negative 
performance gap of -1 with a performance score of 36% and importance score of 37%. 

In line with the trend seen across this purpose, female BBC Four viewers had a lower 
performance score of 26% and males scored higher at 44% for this priority. A larger 
percentage of female viewers also agreed that this was an important priority area for BBC 
Four (40%), producing a large negative performance gap of -14. In contrast, importance was 
lower for males at 35% giving a positive performance gap of +9.  
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The youngest viewers, aged 15-34, had a large negative gap of -13 for this priority due to a 
lower performance score (31%) and a higher importance score (44%). The opposite was the 
case for older viewers aged 55 or older, who perceived performance to be in line with 
importance with both at 40%. 

There were variations by social grade for this priority. Performance was higher for the higher 
social grades (ABC1) at 40% than for the lower social grades (C2DE) at 31%. Viewers in 
social grades ABC1 had a positive performance gap of +5, since importance was lower at 
35%. There was a negative performance gap of -9 for viewers in social grades C2DE due to 
increased importance (40%).  
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5.8 Global purpose - bringing the UK to the world and the world to the UK 

Performance scores were relatively high within the Global purpose but, unlike BBC One and 
BBC Two, which both had a positive performance gap of +5, there was an average negative 
performance gap within the Global purpose for BBC Four viewers (-3). This was because two 
of the three priorities recorded negative performance gaps: ‘BBC Four helps me understand 
what’s going on in the wider world, such as international events and social issues’ (-6) and 
‘BBC Four helps me understand news from around the world’ (-4). 

Performance scores were higher for males and lower for females for this purpose. 
Performance scores were lower for the youngest age group (15-34) and the lower social 
grades.  
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5.8.1 BBC Four helps me understand and appreciate different cultures and lifestyles 
of people from around the world 

Within the Global purpose, performance was highest at 56% for the priority ‘BBC Four helps 
me understand and appreciate different cultures and lifestyles of people from around the 
world’. This statement was the strongest performing global priority with a positive 
performance gap of +2, since importance at 54% was slightly lower than performance. 

As was seen within the Citizenship purpose, performance was lower for females (49%) than 
males (61%) for this priority. However, importance was also lower for females (48%) than 
males (58%), which resulted in a positive performance gap of +1 for females and +3 for 
males.  
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Performance was also lower for younger viewers, aged 15-34, at 43%. Importance was 
slightly lower for this age group at 49% but this still left a negative performance gap of -6 for 
this younger age group. Performance was highest for viewers aged 35-54 (62%) providing a 
positive performance gap of +7. Performance and importance did not vary greatly by social 
grade for this priority.  

BBC Four viewers were also asked which television services were good at fulfilling this 
priority. More BBC Four viewers mentioned BBC Two (38%) and BBC One (33%) than BBC 
Four (22%). National Geographic (19%) and Discovery Channel (18%) were also mentioned 
by BBC Four viewers.  

5.8.2 BBC Four helps me understand what’s going on in the wider world, such as 
international events and social issues 

Half of viewers agreed that ‘BBC Four helps me understand what’s going on in the wider 
world, such as international events and social issues’. A larger percentage of viewers (57%) 
felt that this was important, producing a negative performance gap of -6.  

The performance score was lower for female viewers (43%) than male viewers (58%) leading 
to a larger negative gap for females (-11) than males (-1). The performance score was again 
lowest for the youngest age group, 15-34 year olds (45%), but older viewers had the largest 
negative performance gap of -17 due to higher importance for viewers aged 55 or older 
(60%). The performance gap for viewers aged 15-34 was -2.  

There were variations by social grade for this priority with performance (47%) and importance 
(54%) both lower for the higher social grades ABC1. This produced similar performance gaps 
for the higher social grades, ABC1 (-7) and the lower social grades, C2DE (-5).  

5.8.3 BBC Four helps me understand news from around the world  

The priority ‘BBC Four helps me understand news from around the world’ received similar 
ratings to the Global priority ‘BBC Four helps me understand what’s going on in the wider 
world, such as international events and social issues’, but it had a slightly smaller negative 
performance gap of -4. The performance score was 52% and the importance score was 56%. 

Again, there was a difference by gender with the performance score lower for females, 
creating a slightly larger negative performance gap of -6. Younger viewers, aged 15-34, gave 
a lower performance rating for this priority (35%) which led to a negative gap of -15. 
Moreover, the performance score was lower for viewers in the highest social grades (ABC1) 
at 48% producing a slightly larger negative gap of -7.  

BBC Four was mentioned by 13% of viewers as good at fulfilling this priority. BBC One 
received the highest percentage of mentions at 55%, followed by the BBC News Channel 
(42%), Sky News (29%) and BBC Two (26%).  
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5.9 Representing the UK, its nations, regions and communities purpose 

Performance scores within the Nations, regions and communities purpose were relatively low 
among BBC Four viewers but there were no negative performance gaps for this purpose. This 
is different from BBC One and BBC Two. ‘BBC Four is good at portraying different cultures 
and communities within the UK’ achieved a positive performance gap of +3. 

Female viewers had larger negative performance gaps for some Nations, regions and 
communities priorities than males. Performance was generally lower for the higher social 
grades ABC1.  
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Chart 36: Performance and importance scores within the Nations, regions and communities purpose
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5.9.1 BBC Four is good at portraying different cultures and communities within the 
UK  

The priority ‘BBC Four is good at portraying different cultures and communities within the UK’ 
was the strongest performing priority within the Nations, regions and communities purpose 
with half of BBC Four viewers in agreement. The priority also received a positive performance 
gap of +3 since importance was slightly lower than performance at 47%.  

There was not a great difference by gender for this priority with performance at 52% for male 
viewers and 49% for female viewers. Age influenced perceptions for this priority with a lower 
performance rating of 43% and a negative performance gap of -5 for viewers aged 15-34. In 
contrast, older viewers aged 55 or older had a positive gap of +10 due to a slightly higher 
performance score of 53% and a lower importance score of 43%.  

BBC Four viewers in the higher social grades (ABC1) were most positive with a performance 
gap of +8 due to a slightly higher performance score of 53% and a lower importance score of 
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45%. There was a small negative gap of -2 for viewers in the lower social grades (C2DE) due 
to a slightly lower performance score (47%) than importance (49%).  

5.9.2 BBC Four provides me with the opportunity to share the same experiences with 
other people (like major events, live events and popular programmes)  

Performance was lower for the priority ‘BBC Four provides me with the opportunity to share 
the same experiences with other people’ at 42% but importance was also lower at 38% 
producing a positive performance gap of +4.  

There were differences by social grade for this priority with the performance score lower for 
the higher social grades (ABC1) at 32%. Importance was also slightly lower for social grades 
ABC1 at 36% but this left a negative performance gap of -4. There was not a significant 
difference by gender for this priority.  

This priority was of least importance (29%) to BBC Four viewers aged 35-54 producing a 
large positive gap of +9 for this age group, since a performance score of 38% was recorded.  

BBC Four was mentioned by 17% of viewers as good at fulfilling this priority. BBC One was 
most likely to be mentioned by BBC Four viewers (51%), followed by BBC Two (27%), ITV1 
(24%), and Channel 4 (18%).  

5.9.3 BBC Four raises my awareness and understanding of different religions and 
other beliefs  

The priority ‘BBC Four raises my awareness and understanding of different religions and 
other beliefs’ was meeting the expectations of BBC Four viewers with performance and 
importance both scoring 38%. Performance was greater for viewers aged 35-54 at 43% and 
lower for those aged 55 or older at 33%. Importance was also higher for viewers aged 35-54 
leaving a positive performance gap of +3 for this age group.  

There was a negative performance gap for the higher social grades (ABC1) of -3 due to 
slightly higher importance (40%) than performance (37%).  

Performance was higher for BBC Four viewers with a religion (45%) than for those with no 
religion (31%) but importance was also higher leaving a negative performance gap of -1 for 
both audience groups.  
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5.10 Education purpose - promoting education and learning 

The Education purpose was a strength for BBC Four with the second highest performance 
score overall (62%) recorded for ‘I have learned new things while watching programmes on 
BBC Four’ and a small positive performance gap (+1) for both of the priorities within this 
purpose. 

Female viewers were more positive about the Education purpose with no negative 
performance gaps.  
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Chart 37: Performance and importance scores within the Education purpose
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5.10.1 I have learned new things while watching programmes on BBC Four 

Performance was high at 62% for the priority ‘I have learned new things while watching 
programmes on BBC Four’. This was a strength for BBC Four with importance slightly lower 
at 61% producing a gap of +1.  

The performance score was lower for the youngest audience, aged 15-34, (54%). Although 
the importance score for this age group was also lower than average (57%) there was a 
negative performance gap of -3. In contrast, older viewers aged 55 or older gave a lower 
performance rating of 56% but also a much higher importance score of 64% and this led to a 
negative gap of -8.  

There was variation by social grade with a negative performance gap of -9 for viewers in the 
lower social grades (C2DE). This was a result of a lower performance score (54%). 

Male viewers gave a much higher importance rating of 66% for this priority than females 
(56%). Performance was also slightly lower for females (60%) than males (63%) but this 
resulted in a positive performance gap of +4 for females and a negative gap for male viewers 
of -3. 

BBC Four viewers with children aged 18 years or younger gave a slightly higher performance 
rating for this statement (63%) but their importance score was lower at 56% producing a 
larger positive performance gap of +7.  
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BBC Four viewers were also asked which television channels were good at ‘teaching me new 
things through the programmes it shows’. They were more likely to mention BBC One (33%) 
and BBC Two (27%) than BBC Four (23%).  

5.10.2 Programmes on BBC Four give me a greater depth of understanding and 
knowledge of a topic than programmes on other BBC channels  

Similarly, the priority ‘programmes on BBC Four give me a greater depth of understanding 
and knowledge of a topic than programmes on other BBC channels’ had a positive 
performance gap of +1. Performance and importance were both relatively low for this 
statement at 49% and 48% respectively.  

There were demographic differences with the performance score lower for females at 44% 
and higher for males at 53%. However, scores for importance sat nearly in line, at 43% and 
51% respectively, leaving small positive performance gaps for both genders. Younger viewers 
aged 15-34 had a much lower performance score (31%), leading to a negative performance 
gap of -12 for this priority.  

In contrast to the other Education priority it was viewers in the higher social grades (ABC1) 
who had a negative performance gap (-4) and viewers in social grades C2DE who had a 
positive performance gap (+9). Importance was lowest for social grades C2DE (43%) and 
highest for social grades ABC1 (51%). Performance was also slightly higher for social grades 
C2DE at 52% and lower for social grades ABC1 at 47%. 

Again, BBC Four viewers mentioned BBC Two (43%) and BBC One (38%) ahead of BBC 
Four (26%) as television channels that were good at ‘giving a greater depth of understanding 
and knowledge of a topic’.  

Actual comments made by viewers during the survey provided examples to illustrate how 
expectations were being met by BBC Four: 

“I've seen some very good programmes on BBC Four in the past that I know would not 
have been shown on other channels. I tend to regard BBC Four as Radio Four on the 
TV.” Female, aged 43, C1, England. 

“I find the programmes serious and quite taxing rather than entertainment to relax 
with.” Female, aged 45, DE, England.  

“BBC Four have shown some interesting and thought-provoking programmes.” 
Female, aged 48, C1, Wales. 
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5.11 Digital purpose - encouraging use of new communications technologies 

There was just one priority within the Digital purpose for BBC Four. This recorded both the 
lowest performance and importance score of all the BBC Four priorities. 
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Chart 38: Performance and importance scores within the Digital purpose
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5.11.1 BBC Four has helped me make the most of new digital technologies such as 
iPlayer, the internet and other BBC digital TV channels  

The Digital priority ‘BBC Four has helped me make the most of new digital technologies such 
as iPlayer, the internet and other BBC digital TV channels’ was the lowest performing priority 
with only 21% of viewers in agreement. A slightly higher percentage believed this area to be 
important (24%), producing a gap of -3.  

Unlike the general trend, performance was slightly higher here for females (23%) than males 
(21%). Importance was slightly lower for female viewers (22%) than for male viewers (26%) 
which produced a positive gap of +1 for females and a negative performance gap of -5 for 
males.  

Viewers aged 55 or older had the lowest performance rating, at only 11%. They also had a 
larger negative gap than the average for this priority (-4). 

Viewers in the lower social grades (C2DE) had a lower performance rating (17%) than those 
in the higher ABC1 social grades (24%). However, because of a much higher importance 
score for ABC1s (30%) than C2DEs (16%) it was the higher social grade group that had a 
negative performance gap (-5). 
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5.12 Lapsed BBC Four viewers 

The research included specific questions to lapsed viewers of BBC Four, who had watched 
BBC Four within the previous twelve months but not within the previous four weeks. The 
intention of this was to gain a more complete picture of impressions of BBC Four and an 
understanding of why lapsed viewers had not watched the service recently.  

5.12.1 Comparison of perceptions of BBC Four between current and lapsed viewers 

During the survey, both BBC Four viewers and lapsed viewers were asked to choose which 
words most applied to BBC Four from a list of words provided (displayed in Chart 39). Results 
show that current viewers were more likely to perceive BBC Four as intelligent (35%), 
entertaining (32%), for people like me (25%), offering something for everyone (22%) and up 
to date (18%) than lapsed viewers. Whilst lapsed viewers were more likely to feel the channel 
was too serious (20%) and old fashioned (16%) than current viewers. 

There were not generally differences between genders for these attributes but lapsed viewers 
from the lower C2DE social grades were more likely to feel negatively about BBC Four than 
lapsed viewers from the higher ABC1 social grades. For example, 31% from the lower C2DE 
social grades felt BBC Four was too serious compared to 15% from the higher ABC1 social 
grades.  

Younger lapsed viewers, aged 15-34 were also more likely to feel the channel was too 
serious (33%) than average. There was also an age divide among lapsed users about 
whether BBC Four was felt to be intelligent. Three-in-ten (29%) lapsed viewers aged younger 
than 45 perceived the channel to be intelligent contrasted to one-in-ten (13%) of lapsed 
viewers aged 45 or older. 

Respondents also had the option to say that none of the words shown to them applied to BBC 
Four. Lapsed viewers (28%) were more likely to say that none of the words applied than 
current viewers (13%).  
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Comments made by current and lapsed viewers of BBC Four during the survey supported 
these images of BBC Four: 

“It has a stereotype for being for older people.” Male, aged 23, C1, England, lapsed 
viewer. 

“I like the type of programme BBC Four offers - they are different and challenging as 
well as entertaining.” Female, aged 42, C2, England, current viewer. 

“Interesting and varied programming.” Male, aged 30, C1, Scotland, current viewer. 

“Make it more accessible.” Female, aged 22, AB, England, lapsed viewer. 

“I'm an educated person but it can be too serious.” Female, aged 37, C2, England, 
current viewer. 

5.12.2 Reasons for not having watched BBC Four recently 

The overwhelming reason lapsed BBC Four viewers gave for not having watched the channel 
in the previous four weeks was a lack of interest in, or appeal of, the programmes shown. Half 
of lapsed viewers gave this as the reason for not watching the channel in the previous four 
weeks. 

Respondents were not prompted with potential answers, instead this finding came from 
analysing the wide range of comments provided by lapsed viewers in response to the 
question ‘why haven’t you watched BBC Four recently?’ 

A selection of these answers in full are provided below as further illustration. 
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“I watch from 7 p.m. to 10 p.m. and concentrate on soaps and dramas on weekdays 
and popular entertainment at the weekend. These are much more likely to be on BBC 
One or STV than on BBC Four.” Female, aged 56, C2, Scotland. 

“The themes recently have not interested me but I'm impressed that they have these 
theme nights.” Male, aged 43, AB, Scotland. 

“I tend to watch when something I'm interested in is trailed on another channel.” Male, 
aged 33, C2, England. 

“Usually fairly fuddy-duddy music shows on. I don't tend to look to check if there is 
someone/something on there for me.” Female, aged 35, AB, Scotland. 

“There have been no programmes I have been interested in and there have been things 
I have wanted to watch on other channels, like BBC Three.” Male, aged 16, AB, England. 

“No programmes of interest to me, been particularly busy these past four weeks.” 
Female, aged 21, C1, Scotland. 

Other reasons for not watching BBC Four in the previous four weeks included: not thinking of 
looking what is on BBC Four (8%) and looking what is on other channels before BBC Four 
(6%). This suggested BBC Four was not a first choice channel unless viewers got to hear 
about something they may have been particularly interested in. 

“I have no idea what's on BBC Four... maybe I do watch it.” Male, aged 21, C1, Scotland. 

“Very poor marketing of BBC Four. It is rarely mentioned on the other BBC channels 
that I would watch a lot more often, therefore if there was something that might be to 
my taste there is very little chance of me knowing about it.” Male, aged 31, AB, Northern 
Ireland. 

“There are only certain programmes I like to watch, quite often another BBC channel 
will have something I want to watch which coincides with a programme on BBC Four. 
It’s hard to choose one over the other.” Female, aged 43, DE, England. 

“It depends what it is showing, how much time I have, and what else is on.” Female, 
aged 48, AB, Scotland. 

“Sometimes it is difficult to know what is on. I may remember seeing an advert for a 
programme then forget which channel it is on. Programmes only on in the evening.” 
Female, aged 54, DE, England. 

“I have found that BBC One and BBC Two as well as Dave have covered what I felt like 
watching at the times I have watched TV.” Male, aged 41, AB, England. 
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5.13 Overall summary for BBC Four 

BBC Four’s approach is to focus in depth on relatively specialist areas of interest that may not 
have mainstream appeal. It has a smaller proportion of originated programming than BBC 
One and BBC Two and a different audience profile. Viewers are more likely to be male, aged 
older than 35 and of a higher social grade. 

The service is available for a limited number of hours each day, and therefore BBC Four has 
a smaller share of weekly viewing than BBC One or BBC Two 

Potentially linked with this is the fact that, in this research, BBC Four viewers were less likely 
to be high approvers of the service (27%) than viewers of BBC One (45%) or BBC Two (44%) 
were of those services. A fifth (20%) were low approvers of BBC Four 

However, both approval of the BBC overall (53% high approvers) and perceived good value 
for money (67%) of the BBC overall were higher for BBC Four viewers than BBC One 
viewers, suggesting a link between perceptions of the BBC and the number of its services 
used. 

Across the six purposes, BBC Four viewers perceived a smaller number of negative 
performance gaps for BBC Four than viewers of BBC One and BBC Two did for those 
channels. However, performance scores were lower for BBC Four than for BBC One and 
BBC Two.  

While contributing to all six of the Public Purposes, the focus for BBC Four is on Creativity, 
Global and Education.  

The Education purpose was a strength for BBC Four with the second highest performance 
score overall (62%) recorded for ‘I have learned new things while watching programmes on 
BBC Four’ and a small positive performance gap (+1) for both of the priorities within this 
purpose. 

Performance scores were relatively high within the Global purpose but unlike BBC One and 
BBC Two, which both had a positive gap of +5, there was a negative average performance 
gap for the Global purpose for BBC Four viewers of -3. This was because two of the three 
priorities recorded negative performance gaps: ‘BBC Four helps me understand what’s going 
on in the wider world, such as international events and social issues’ (-6) and ‘BBC Four 
helps me understand news from around the world’ (-4). 

The biggest negative performance gap between performance and importance was for ‘BBC 
Four has lots of fresh and new ideas’ (-8), as was the case for BBC One and BBC Two. 
Although this priority had the biggest negative performance gap, the gap was smaller than 
that for BBC One and BBC Two. There were also fewer negative performance gaps within the 
Creativity purpose for BBC Four than BBC One and BBC Two.  

There were no negative performance gaps within the Nations, regions and communities 
purpose for BBC Four, which was again different from BBC One and BBC Two. ‘BBC Four is 
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good at portraying different cultures and communities within the UK’ achieved a positive 
performance gap of +3. 

The main reason given by lapsed viewers of BBC Four for not watching recently was a lack of 
interest in or appeal of the programming offered.  
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Appendix A: Profile of respondents  

People’s views about services are often linked with their socio-demographic information such 
as gender, age and social grade. So, it is important to understand the profile of respondents 
interviewed.  

BBC One sample profile  

The profile of respondents who had watched BBC One in the previous four weeks (illustrated 
in Chart A1) closely mirrored that of the UK population as a whole, reflecting the large reach 
of the channel.  
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To correct for the boosts in the design of the project and to ensure that the profile of BBC One 
viewers tied in with other sources, weighting was applied to the data. Data were weighted in 
line with the profile of BBC One viewers established by the BBC Trust Purpose Remit Survey 
2008-2009. 
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BBC Two sample profile 

The profile of respondents who had watched BBC Two in the previous four weeks (illustrated 
in Chart A2) suggested that the service appealed to a broad range of individuals. However, 
BBC Two viewers were more likely to be older (viewers aged 55 or older represented 40% of 
the total) and more noticeably upmarket (60% were ABC1) than the UK population overall.  
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To correct for the boosts in the design of the project and to ensure that the profile of BBC Two 
viewers tied in with other sources, weighting was applied to the data. Data were weighted in 
line with the profile of BBC Two viewers established by the BBC Trust Purpose Remit Survey 
2008-2009. 

 

Kantar Media Report: BBC Television Services Review – Audience Research 143 



BBC Four sample profile 

The profile of respondents, illustrated in Chart A3, suggested that BBC Four appealed to a 
more distinct audience than BBC One and BBC Two. Viewers were more likely to be male 
and over the age of 35. 
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To correct for the boosts in the design of the project and to ensure that the profile of BBC 
Four viewers tied in with other sources, weighting was applied to the data. Data were 
weighted in line with the profile of BBC Four viewers established by the BBC Trust Purpose 
Remit Survey 2008-2009. 
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Appendix B: Full listing of personal importance, performance 
and performance gap scores 

B1 – BBC One 

Statement Personal 
Importance 

Performance Gap 

AVERAGE FOR 
CREATIVITY PURPOSE 57% 53% -4 

 
BBC One has lots of fresh 

and new ideas 
66% 50% -16 

BBC One helps me enjoy my 
interests, hobbies and 

passions 
58% 50% -8 

BBC One introduces me to 
new interests, hobbies and 

passions 

 
50% 

 
41% -9 

BBC One provides 
programmes which cover a 
wide range of cultural and 

creative activities 
 

56% 
 

64% 
 

+8 

Programmes on BBC One 
sometimes make me want to 
take part in a specific event 

or activity 

38% 37% -1 

BBC One has a wide range of 
enjoyable and entertaining 

programmes 
73% 69% -4 

BBC One introduces me to 
new UK presenters, actors, 
writers and musical artists 

50% 56% +6 

BBC One has programmes 
that are inventive and 

imaginative 
68% 57% -11 
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Statement Personal 
Importance Performance Gap 

Average for Citizenship 
purpose 58% 58% 0 

BBC One provides high 
quality independent news 

 
73% 71% -2 

BBC One makes news and 
current affairs and other 

topical issues interesting to 
me 

66% 66% 0 

BBC One's coverage of news 
and current affairs has got 

me talking about them 
50% 55% +5 

BBC One helps me 
understand UK-wide politics 

 
58% 61% +3 

BBC One helps me 
understand politics in Europe 

 
48% 46% -2 

BBC One helps me 
understand politics in 

[nation/my region]  
56% 49% -7 

BBC One helps me 
understand politics in the 
other nations of the UK 

[England, Scotland, Wales, 
Northern Ireland] 

45% 50% +5 

BBC One helps me 
understand news and current 
affairs in [nation/my region] 

66% 64% -2 
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Statement Personal 
Importance Performance Gap 

Average for Nations, 
regions and communities 

purpose 
48% 46% -2 

BBC One is good at 
portraying [England, 

Scotland, Wales, Northern 
Ireland] to other people in the 

UK 

54% 45% -9 

BBC One is good at 
portraying my particular 

culture or community to other 
people in the UK 

47% 35% -12 

BBC One provides 
programming and content 
that caters for [England, 

Scotland, Wales, Northern 
Ireland] 

58% 60% +2 

BBC One provides 
programming and content 

that caters for my particular 
culture or community 

50% 44% -6 

BBC One provides me with 
the opportunity to share the 

same experiences with other 
people (like major events, live 

events and popular 
programmes) 

54% 57% +3 

BBC One helps me feel more 
involved and interested in my 

local communities 
43% 36% -7 

BBC One reflects a range of 
religious and other beliefs 38% 44% +6 

BBC One raises my 
awareness and 

understanding of different 
religions and other beliefs 

42% 44% +2 
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Statement Personal 
Importance Performance Gap 

Average for Global purpose 61% 66% +5 

BBC One helps me 
understand what's going on 
in the wider world, such as 

international news and events 

69% 74% +5 

BBC One helps me 
understand and appreciate 

different cultures and 
lifestyles of people from 

around the world 

52% 58% +6 

Average for Education 
purpose 60% 58% -2 

I have learned new things 
while watching programmes 

on BBC One 
64% 65% +1 

BBC One helps children/ 
teens to learn new things 

 
64% 56% -8 

Watching programmes on 
BBC One makes me want to 
find out more about subjects 
explored in the programmes 

 

52% 52% 0 

Average for Digital purpose 40% 43% +3 
BBC One provides quality 

content that I find enjoyable 
or useful on interactive TV 
(e.g via the Red Button) 

36% 35% -1 

BBC One has helped me 
make the most of new 

technologies such as iPlayer, 
the Red Button and the 

internet 
 

35% 36% +1 

BBC One has made me 
aware of programmes the 

BBC offers on digital 
channels 

 

49% 58% +9 

 

 Personal 
Importance Performance Gap 

AVERAGE FOR ALL 
PURPOSES 54% 53% -1 

 
Base: All adults aged 15+ who have watched BBC One in the last four weeks (1,059). 
 
Average score calculation: The average score is calculated by adding the score for each 
priority and dividing by the number of priorities. The average score is then rounded to 0 
decimal places. 
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B2 – BBC Two 

Statement Personal 
Importance Performance Gap 

AVERAGE FOR 
CREATIVITY PURPOSE 

 
55% 

 
54% 

 
-1 

BBC Two has lots of fresh 
and new ideas 

 

 
65% 

 
50% 

 
-15 

Programmes on BBC Two 
sometimes make me want to 
take part in a specific event 

or activity 

 
34% 

 
32% 

 
-2 

BBC Two introduces me to 
new interests, hobbies and 

passions 
47% 44% -3 

BBC Two helps me enjoy my 
interests, hobbies and 

passions 
55% 51% -4 

BBC Two introduces me to 
new UK presenters, actors, 

writers and musical arts 
46% 53% +7 

BBC Two helps me 
understand and appreciate 

art and culture 
51% 55% 

+4 

BBC Two provides 
programmes which cover a 
wide range of cultural and 

creative activities 

58% 64% +6 

BBC Two has programmes 
that are inventive and 

imaginative 
66% 65% -1 

BBC Two has a wide range 
of enjoyable and entertaining 

programmes 
70% 69% -1 
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Statement Personal 
Importance Performance Gap 

Average for Citizenship 
purpose 50% 48% -2 

BBC Two helps me 
understand politics in the 
other nations of the UK 

38% 39% +1 

BBC Two helps me 
understand politics in Europe 45% 41% -4 

BBC Two helps me 
understand politics in 

[nation/my region] 
48% 42% -6 

BBC Two's coverage of 
news and current affairs has 
got me talking about them 

38% 44% +6 

BBC Two helps me 
understand news and 

current affairs in [nation/my 
region] 

56% 49% -7 

BBC Two helps me 
understand UK-wide politics 

50% 50% 0 

BBC Two provides high 
quality independent news 

66% 60% -6 

BBC Two makes news and 
current affairs and other 

topical issues interesting to 
me 

59% 60% +1 
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Statement Personal 
Importance Performance Gap 

Average for Nations, 
regions and communities 

purpose 
42% 38% -4 

BBC Two helps me feel 
more involved and interested 

in my local communities 
41% 26% -15 

BBC Two is good at 
portraying [England, 

Scotland, Wales, Northern 
Ireland] to other people in 

the UK 

44% 30% -14 

BBC Two supports the 
indigenous languages of the 
UK with programming and 

other content 

30% 31% +1 

BBC Two is good at 
portraying my  particular 
culture or community to 
other people in the UK 

41% 33% -8 

BBC Two provides 
programming and content 

that caters for my particular 
culture or community 

44% 36% -8 

BBC Two provides 
programming and content 
that caters for [England, 

Scotland, Wales, Northern 
Ireland] 

46% 41% -5 

BBC Two reflects a range of 
religious and other beliefs 43% 46% +3 

BBC Two raises my 
awareness and 

understanding of different 
religions and other beliefs 

42% 46% +4 

BBC Two provides me with 
the opportunity to share the 

same experiences with other 
people (like major events, 
live events and popular 

programmes) 

49% 52% +3 
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Statement Personal 
Importance Performance Gap 

Average for Global 
purpose 59% 64% +5 

BBC Two helps me 
understand and appreciate 

different cultures and 
lifestyles of people from 

around the world 

53% 59% +6 

BBC Two helps me 
understand what's going on 
in the wider world, such as 

international news and 
events 

64% 68% +4 

Average for Education 
purpose 58% 61% +3 

BBC Two helps 
children/teens to learn new 

things 
58% 48% -10 

Watching programmes on 
BBC Two makes me want to 
find out more about subjects 
explored in the programmes 

52% 60% +8 

I have learned new things 
while watching programmes 

on BBC Two 
63% 74% +11 

Average for Digital 
purpose 33% 33% 0 

BBC Two has helped me 
make the most of new 
technologies such as 

iPlayer, the Red Button and 
the internet 

28% 26% -2 

BBC Two provides quality 
content that I find enjoyable 
or useful on interactive TV 

(eg via Red Button) 
33% 29% -4 

BBC Two has made me 
aware of programmes the 

BBC offers on digital 
channels 

38% 44% +6 

AVERAGE FOR ALL 
PURPOSES 49% 48% -1 

Base: All adults aged 15+ who have watched BBC Two in the last four weeks (995). 
Average score calculation: The average score is calculated by adding the score for each 
priority and dividing by the number of priorities. The average score is then rounded to 0 
decimal places. 
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 B3 – BBC Four 

Statement Personal 
Importance Performance Gap 

AVERAGE FOR 
CREATIVITY PURPOSE 47% 49% +2 

BBC Four has lots of fresh 
and new ideas 

60% 52% 
-8 

BBC Four provides 
programmes which cover a 
wide range of cultural and 

creative activities 

48% 57% 
+9 

BBC Four has a wide range 
of enjoyable and entertaining 

programmes 
64% 64% 

0 

BBC Four introduces me to 
new UK presenters, actors, 
writers and musical artists 

42% 48% 
+6 

BBC Four helps me 
understand and appreciate 

art and culture 
47% 52% 

+5 

BBC Four has helped me 
appreciate international and 

foreign language films or 
documentaries 

26% 33% 
+7 

BBC Four helps me 
understand and appreciate a 

wide range of music 
39% 35% 

-4 
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Statement Personal 
Importance Performance Gap 

Average for Citizenship 
purpose 39% 37% -2 

BBC Four provides high 
quality independent news 

45% 45% 
0 

BBC Four makes news and 
current affairs and other 

topical issues interesting to 
me 

45% 41% 
-4 

BBC Four‘s coverage of news 
and current affairs has got 

me talking about them 
28% 26% 

-2 

BBC Four helps me 
understand UK-wide politics 

37% 36% 
-1 

Average for Nations, 
regions and communities 

purpose 
41% 43% +2 

BBC Four provides me with 
the opportunity to share the 

same experiences with other 
people (like major events, live 

events and popular 
programmes) 

38% 42% 
+4 

BBC Four raises my 
awareness and 

understanding of different 
religions and other beliefs 

38% 38% 
0 

BBC Four is good at 
portraying different cultures 
and communities within the 

UK 

47% 50% 
+3 

Kantar Media Report: BBC Television Services Review – Audience Research 154 



 

Statement Personal 
Importance Performance Gap 

Average for Global purpose 56% 53% -3 
BBC Four helps me 

understand and appreciate 
different cultures and 

lifestyles of people from 
around the world 

54% 56% +2 

BBC Four helps me 
understand news from 

around the world 
56% 52% 

-4 

BBC Four helps me 
understand what's going on 
in the wider world, such as 

international events and 
social issues 

57% 51% 
-6 

Average for Education 
purpose 55% 56% +1 

I have learned new things 
while watching programmes 

on BBC Four 
61% 62% +1 

Programmes on BBC Four 
give me a greater depth of 

understanding and 
knowledge of a topic than 
programmes on other BBC 

channels 

48% 49% +1 

Average for Digital purpose 24% 21% -3 
BBC Four has helped me 

make the most of new digital 
technologies such as iPlayer, 
the internet and other BBC 

digital TV channels) 

24% 21% -3 

 

 Personal 
Importance Performance Gap 

AVERAGE FOR ALL 
PURPOSES 45% 46% +1 

 

Base: All adults aged 15+ who have watched BBC Four in the last four weeks (303). 
 
Average score calculation: The average score is calculated by adding the score for each 
priority and dividing by the number of priorities. The average score is then rounded to 0 
decimal places. 
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Appendix C: Full listing of results for BBC relationship 
questions  

C1 – BBC One 

As mentioned in the report, there were a number of questions which explored licence fee 
payers’ relationship with the BBC. The results for all of these questions are detailed here. 

Overall approval 

Question: Thinking about a) the BBC generally, b) BBC One, what is your overall impression 
on a scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely 
favourable? 

Overall approval  BBC 
overall 

BBC One

High (8-10) 45% 44% 

Medium (5-7) 43% 42% 

Low (1-4) 12% 13% 

Mean Score 6.99 6.86 

Don’t know 1% 1% 

Base: All UK BBC One viewers aged 15+ (1,059) 

Perceived value for money 

Question: The TV Licence fee, which pays for all BBC services, must be paid by every 
household with a colour television. For the BBC overall respondents were reminded of the 
licence fee and what it covers. “The TV Licence fee, which pays for all BBC services, costs 
£142.50 per year, which works out at about £11.88 per month, and must be paid by every 
household with a colour television. Thinking back over the last month and remembering the 
BBC programmes you and your household may have watched on TV or heard on the radio, 
as well as any BBC Internet sites you may have visited, please would you tell me the extent to 
which you feel your household gets value for the licence fee you pay?”  

For BBC One, viewers were asked to state whether they thought the service was good value 
for money based on the following information: ‘Out of the £142.50 licence fee, £58.43 per 
year, which works out at about £4.87 per month, is used to fund BBC One.’  

Perceived value for money BBC 
overall 

BBC One

Very good value 13% 23% 

Fairly good value 37% 41% 

Kantar Media Report: BBC Television Services Review – Audience Research 156 



Not very good value 29% 20% 

Not at all good value 19% 12% 

NET GOOD VALUE 49% 65% 

NET NOT GOOD VALUE 48% 32% 

Don’t Know 3% 3% 

Base: All UK BBC One viewers aged 15+ (1,059) 

C2 – BBC Two 

As mentioned in the report, there were a number of questions which explored licence fee 
payers’ relationship with the BBC. The results for all of these questions are detailed here. 

Overall approval 

Question: Thinking about a) the BBC generally, b) BBC Two, what is your overall impression 
on a scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely 
favourable? 

Overall approval  BBC Overall BBC Two 

High (8-10) 54% 44% 

Medium (5-7) 37% 48% 

Low (1-4) 9% 7% 

Mean Score 7.26 7.11 

Don’t Know 0% 1% 

Base: All UK BBC Two viewers aged 15+ (995) 

Perceived value for money 

Question: The TV Licence fee, which pays for all BBC services, must be paid by every 
household with a colour television. For the BBC overall respondents were reminded of the 
licence fee and what it covers. “The TV Licence fee, which pays for all BBC services, costs 
£142.50 per year, which works out at about £11.88 per month, and must be paid by every 
household with a colour television. Thinking back over the last month and remembering the 
BBC programmes you and your household may have watched on TV or heard on the radio, 
as well as any BBC Internet sites you may have visited, please would you tell me the extent to 
which you feel your household gets value for the licence fee you pay?”  

For BBC Two, viewers were asked to state whether they thought the service was good value 
for money based on the following information: ‘Out of the £142.50 licence fee, £23.94 per 
year, which works out at about £2 per month, is used to fund BBC Two.’  
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Perceived value for money BBC Overall BBC Two 

Very good value 17% 28% 

Fairly good value 40% 50% 

Not very good value 28% 12% 

Not at all good value 14% 7% 

NET GOOD VALUE 57% 78% 

NET NOT GOOD VALUE 42% 18% 

Don’t Know 1% 3% 

Base: All UK BBC Two viewers aged 15+ (995) 

C3 – BBC Four 

As mentioned in the report, there were a number of questions which explored licence fee 
payers’ relationship with the BBC. The results for all of these questions are detailed here. 

Overall approval 

Question: Thinking about a) the BBC generally, b) BBC Four, what is your overall impression 
on a scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely 
favourable? 

Overall approval  BBC 
overall 

BBC 
Four 

High (8-10) 53% 27% 

Medium (5-7) 36% 48% 

Low (1-4) 10% 20% 

Mean Score 7.29 6.18 

Don’t Know 1% 5% 

Base: All UK BBC Four viewers aged 15+ (303) 

Perceived value for money 

Question: The TV Licence fee, which pays for all BBC services, must be paid by every 
household with a colour television. For the BBC overall respondents were reminded of the 
licence fee and what it covers. “The TV Licence fee, which pays for all BBC services, costs 
£142.50 per year, which works out at about £11.88 per month, and must be paid by every 
household with a colour television. Thinking back over the last month and remembering the 
BBC programmes you and your household may have watched on TV or heard on the radio, 
as well as any BBC Internet sites you may have visited, please would you tell me the extent to 
which you feel your household gets value for the licence fee you pay?”  
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For BBC Four, viewers were asked to state whether they thought the service was good value 
for money based on the following information: ‘Out of the £142.50 licence fee, £2.99 per year, 
which works out at about 25p per month, is used to fund BBC Four.’  

Perceived value for money BBC 
Overall 

BBC 
Four 

Very good value 23% 33% 

Fairly good value 44% 33% 

Not very good value 25% 16% 

Not at all good value 8% 10% 

NET GOOD VALUE 67% 67% 

NET NOT GOOD VALUE 33% 25% 

Don’t Know - 8% 

Base: All UK BBC Four viewers aged 15+ (303) 
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Appendix D: Performance scores and performance gaps 
within demographic groups 

D1 BBC One 

61%

50%

48%

51%

55%

63%

55%

70%

50%

61%

54%

65%

71%

66%

72%

68%

55%

56%

56%

59%

59%

60%

60%

61%

62%

64%

65%

67%

68%

69%

70%

70%

0% 20% 40% 60% 80% 100%

BBC One helps children/teens to learn new things

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One helps me understand news and current 
af fairs in [my region]

BBC One provides programming and content that 
caters for [my nation]

BBC One has programmes that are inventive and 
imaginative

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One helps me understand UK-wide politics

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One provides high quality independent news

I have learned new things while watching programmes 
on BBC One

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Base: All male UK BBC One viewers aged 15+ (499)

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Male 

+2

-2

+3

-3

+2

+11

+3

+12

-9

+5

-3

+4

+8

+8

+6

-6
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39%

39%

45%

52%

41%

34%

51%

40%

50%

36%

55%

61%

52%

66%

52%

52%

34%

34%

35%

40%

40%

40%

43%

43%

46%

46%

49%

50%

52%

53%

53%

55%

0% 20% 40% 60% 80% 100%

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One helps me feel more involved and interested 
in my local communities

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One introduces me to new interests, hobbies and 
passions

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC One provides programming and content that 
caters for my particular culture or community

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One is good at portraying [my nation] to other 
people in the UK

BBC One ref lects a range of  religious and other beliefs

BBC One helps me understand politics in [my region]

BBC One helps me enjoy my interests, hobbies and 
passions

BBC One helps me understand politics in Europe

BBC One has lots of  f resh and new ideas

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One's coverage of  news and current af fairs has 
got me talking about them

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Male 

+3

+1

-13

0

-11

-6

+10

-4

+3

-8

+6

-1

-12

-10

-5

-5

Base: All male UK BBC One viewers aged 15+ (499)  
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65%

49%

47%

49%

56%

54%

66%

57%

60%

61%

57%

67%

68%

74%

74%

70%

53%

54%

54%

55%

57%

57%

57%

60%

61%

61%

63%

66%

67%

69%

74%

77%

0% 20% 40% 60% 80% 100%

BBC One has programmes that are inventive and 
imaginative

BBC One's coverage of  news and current af fairs has 
got me talking about them

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One helps me understand UK-wide politics

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC One helps children/teens to learn new things

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One provides programming and content that 
caters for [my nation]

I have learned new things while watching programmes 
on BBC One

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One helps me understand news and current 
af fairs in [my region]

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One provides high quality independent news

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Base: All female UK BBC One viewers aged 15+ (560)

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Female 

+7

0

-5

-1

-1

+6

0

+1

+3

-9

+3

+1

+6

+7

+5

-12
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32%

36%

49%

47%

38%

45%

41%

49%

42%

57%

45%

50%

50%

65%

57%

54%

31%

32%

35%

38%

39%

41%

41%

42%

44%

44%

44%

45%

45%

48%

49%

50%

0% 20% 40% 60% 80% 100%

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One helps me feel more involved and interested 
in my local communities

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One helps me understand politics in Europe

BBC One ref lects a range of  religious and other beliefs

BBC One introduces me to new interests, hobbies and 
passions

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

BBC One is good at portraying [my nation] to other 
people in the UK

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One provides programming and content that 
caters for my particular culture or community

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One has lots of  f resh and new ideas

BBC One helps me understand politics in [my region]

BBC One helps me enjoy my interests, hobbies and 
passions

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Female 

-4

-8

-17

-5

-5

-1

-13

+2

-7

0

-4

+1

-9

-14

-4

-1

Base: All female UK BBC One viewers aged 15+ (560)  
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50%

49%

57%

65%

42%

51%

53%

55%

63%

56%

59%

52%

60%

64%

64%

69%

52%

53%

53%

53%

53%

54%

54%

58%

58%

58%

61%

62%

64%

64%

67%

68%

0% 20% 40% 60% 80% 100%

BBC One provides programming and content that 
caters for [my nation]

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One has lots of  f resh and new ideas

BBC One's coverage of  news and current af fairs has 
got me talking about them

BBC One helps me understand UK-wide politics

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One has programmes that are inventive and 
imaginative

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One provides high quality independent news

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

I have learned new things while watching programmes 
on BBC One

BBC One helps children/teens to learn new things

BBC One helps me understand what's going on in the 
wider world, such as international news and events

BBC One has a wide range of  enjoyable and 
entertaining programmes

Performance Gap

Base: All UK BBC One viewers aged 15 to 34 (380)

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Aged 15 to 34 

-1

+3

0

+4

+10

+2

+2

-5

+3

+1

+3

+11

-12

-4

+4

+2
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47%

44%

44%

43%

49%

51%

51%

36%

37%

50%

39%

46%

55%

41%

57%

53%

30%

35%

37%

39%

41%

41%

41%

42%

43%

45%

45%

47%

50%

51%

52%

52%

0% 20% 40% 60% 80% 100%

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One helps me feel more involved and interested 
in my local communities

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One provides programming and content that 
caters for my particular culture or community

BBC One introduces me to new interests, hobbies and 
passions

BBC One is good at portraying [my nation] to other 
people in the UK

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One ref lects a range of  religious and other beliefs

BBC One helps me understand politics in [my region]

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

BBC One helps me understand politics in Europe

BBC One helps me enjoy my interests, hobbies and 
passions

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC One helps me understand news and current 
af fairs in [my region]

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Aged 15 to 34 

-1

-5

+10

-5

+1

+6

-5

+6

+6

-10

-10

-8

-4

-7

-9

-17

Base: All UK BBC One viewers aged 15 to 34 (380)  
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52%

53%

58%

69%

46%

48%

55%

64%

50%

68%

52%

65%

68%

77%

71%

67%

53%

53%

54%

56%

58%

58%

58%

61%

61%

61%

65%

67%

69%

71%

71%

73%

0% 20% 40% 60% 80% 100%

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One helps me understand UK-wide politics

BBC One has programmes that are inventive and 
imaginative

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One provides programming and content that 
caters for [my nation]

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One helps children/teens to learn new things

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One helps me understand news and current 
af fairs in [my region]

I have learned new things while watching programmes 
on BBC One

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One provides high quality independent news

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Base: All UK BBC One viewers aged 35 to 54 (426)

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Aged 35 to 54 
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40%

41%

43%

48%

36%

43%

41%

43%

35%

51%

37%
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55%

44%

48%

67%

29%
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40%

42%
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48%

49%

51%

52%

0% 20% 40% 60% 80% 100%

BBC One helps me feel more involved and interested 
in my local communities

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One is good at portraying [my nation] to other 
people in the UK

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One provides programming and content that 
caters for my particular culture or community

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC One helps me understand politics in Europe

BBC One ref lects a range of  religious and other beliefs

BBC One introduces me to new interests, hobbies and 
passions

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One helps me understand politics in [my region]

BBC One helps me enjoy my interests, hobbies and 
passions

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

BBC One's coverage of  news and current af fairs has 
got me talking about them

BBC One has lots of  f resh and new ideas

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Aged 35 to 54 
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61%

52%

71%
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59%
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72%

64%

75%
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BBC One is good at portraying [my nation] to other 
people in the UK

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One has programmes that are inventive and 
imaginative

BBC One helps me understand politics in [my region]

BBC One's coverage of  news and current af fairs has 
got me talking about them

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

I have learned new things while watching programmes 
on BBC One

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One provides programming and content that 
caters for [my nation]

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One helps me understand UK-wide politics

BBC One helps me understand news and current 
af fairs in [my region]

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One provides high quality independent news

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Base: All UK BBC One viewers aged over 55 (252)

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Aged over 55 
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27%

32%
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47%
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46%
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49%
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45%
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BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One introduces me to new interests, hobbies and 
passions

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One helps me feel more involved and interested 
in my local communities

BBC One ref lects a range of  religious and other beliefs

BBC One helps children/teens to learn new things

BBC One has lots of  f resh and new ideas

BBC One helps me enjoy my interests, hobbies and 
passions

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One provides programming and content that 
caters for my particular culture or community

BBC One helps me understand politics in Europe

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Aged over 55 
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Base: All UK BBC One viewers aged over 55 (252)  
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70%

61%
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BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One has programmes that are inventive and 
imaginative

BBC One helps children/teens to learn new things

BBC One's coverage of  news and current af fairs has 
got me talking about them

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC One provides programming and content that 
caters for [my nation]

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One helps me understand UK-wide politics

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One helps me understand news and current 
af fairs in [my region]

BBC One provides high quality independent news

BBC One makes news and current af fairs and other 
topical issues interesting to me

I have learned new things while watching programmes 
on BBC One

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Base: All UK BBC One viewers aged 15+ from within the social grade ABC1 (606)

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Social grade ABC1 
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48%

43%

39%

41%

51%

39%
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51%

45%

43%

58%

56%

60%

65%

54%

51%
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BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One helps me feel more involved and interested 
in my local communities

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One introduces me to new interests, hobbies and 
passions

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC One is good at portraying [my nation] to other 
people in the UK

BBC One provides programming and content that 
caters for my particular culture or community

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One ref lects a range of  religious and other beliefs

BBC One helps me enjoy my interests, hobbies and 
passions

BBC One helps me understand politics in Europe

BBC One helps me understand politics in [my region]

BBC One has lots of  f resh and new ideas

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Social grade ABC1 
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Base: All UK BBC One viewers aged 15+ from within the social grade ABC1 (606)  
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57%
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70%
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72%
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BBC One's coverage of  news and current af fairs has 
got me talking about them

BBC One helps me enjoy my interests, hobbies and 
passions

BBC One helps me understand UK-wide politics

BBC One helps children/teens to learn new things

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One has programmes that are inventive and 
imaginative

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

I have learned new things while watching programmes 
on BBC One

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One helps me understand news and current 
af fairs in [my region]

BBC One provides programming and content that 
caters for [my nation]

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One provides high quality independent news

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Social Grade C2DE 
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Base: All UK BBC One viewers aged 15+ from within the social grade C2DE (453)  
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30%

44%

37%

46%

39%

31%

39%

48%
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49%

33%
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50%

41%

66%

26%

34%
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41%
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49%
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BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One helps me feel more involved and interested 
in my local communities

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One helps me understand politics in Europe

BBC One ref lects a range of  religious and other beliefs

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One provides programming and content that 
caters for my particular culture or community

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One introduces me to new interests, hobbies and 
passions

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

BBC One is good at portraying [my nation] to other 
people in the UK

BBC One helps me understand politics in [my region]

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One has lots of  f resh and new ideas

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Social Grade C2DE 
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49%

48%
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68%
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70%
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BBC One's coverage of  news and current af fairs has 
got me talking about them

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC One helps children/teens to learn new things

BBC One has programmes that are inventive and 
imaginative

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One helps me understand UK-wide politics

BBC One provides programming and content that 
caters for [my nation]

BBC One helps me understand news and current 
af fairs in [my region]

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

I have learned new things while watching programmes 
on BBC One

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One provides high quality independent news

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Base: All BBC One viewers in England aged 15+ (513)

Overview of the BBC’s Public Purposes ranked on performance :BBC One
England 
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35%

44%
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49%
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58%

43%

51%
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BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC One helps me feel more involved and interested 
in my local communities

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One introduces me to new interests, hobbies and 
passions

BBC One provides programming and content that 
caters for my particular culture or community

BBC One ref lects a range of  religious and other beliefs

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One is good at portraying [my nation] to other 
people in the UK

BBC One helps me understand politics in Europe

BBC One helps me understand politics in [my region]

BBC One has lots of  f resh and new ideas

BBC One helps me enjoy my interests, hobbies and 
passions

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
England  

0

+6

-9

-14

-7

-3

-6

+2

+7

-5

-8

-1

-7

+1

-10

-2

Base: All BBC One viewers in England aged 15+ (513)  
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63%
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55%

60%

60%

67%

63%
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58%
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69%
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80%
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BBC One helps me understand politics in [my region]

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

BBC One helps me understand UK-wide politics

BBC One helps children/teens to learn new things

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC One provides programming and content that 
caters for [my nation]

BBC One's coverage of  news and current af fairs has 
got me talking about them

I have learned new things while watching programmes 
on BBC One

BBC One helps me understand what's going on in the 
wider world, such as international news and events

BBC One helps me understand news and current 
af fairs in [my region]

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One provides high quality independent news

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Wales 
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Base: All BBC One viewers in Wales aged 15+ (190)  
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49%
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Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One introduces me to new interests, hobbies and 
passions

BBC One helps me feel more involved and interested 
in my local communities

BBC One ref lects a range of  religious and other beliefs

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One is good at portraying [my nation] to other 
people in the UK

BBC One provides programming and content that 
caters for my particular culture or community

BBC One helps me understand politics in Europe

BBC One has lots of  f resh and new ideas

BBC One has programmes that are inventive and 
imaginative

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One helps me enjoy my interests, hobbies and 
passions

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Wales 
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Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One's coverage of  news and current af fairs has 
got me talking about them

BBC One helps me understand politics in [my region]

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One helps me understand UK-wide politics

BBC One helps children/teens to learn new things

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC One helps me understand news and current 
af fairs in [my region]

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One provides high quality independent news

I have learned new things while watching programmes 
on BBC One

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Scotland 
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Base: All BBC One viewers in Scotland aged 15+ (177)  
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BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One helps me feel more involved and interested 
in my local communities

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC One introduces me to new interests, hobbies and 
passions

BBC One provides programming and content that 
caters for my particular culture or community

BBC One is good at portraying [my nation] to other 
people in the UK

BBC One ref lects a range of  religious and other beliefs

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One helps me enjoy my interests, hobbies and 
passions

BBC One helps me understand politics in Europe

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

BBC One has lots of  f resh and new ideas

BBC One has programmes that are inventive and 
imaginative

BBC One provides programming and content that 
caters for [my nation]

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Scotland 
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Base: All BBC One viewers in Scotland aged 15+ (177)  
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66%

61%
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52%

55%

66%
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70%

54%

72%

63%

67%
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76%
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69%

69%

78%

0% 20% 40% 60% 80% 100%

BBC One raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC One has programmes that are inventive and 
imaginative

BBC One helps me understand politics in [my region]

BBC One helps children/teens to learn new things

BBC One ref lects a range of  religious and other beliefs

BBC One introduces me to new UK presenters, actors, 
writers, and musical arts

BBC One helps me understand news and current 
af fairs in [my region]

BBC One provides programmes which cover a wide 
range of  cultural and creative activities

BBC One provides high quality independent news

I have learned new things while watching programmes 
on BBC One

BBC One has a wide range of  enjoyable and 
entertaining programmes

BBC One makes news and current af fairs and other 
topical issues interesting to me

BBC One provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC One helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC One provides programming and content that 
caters for [my nation]

BBC One helps me understand what's going on in the 
wider world, such as international news and events

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Northern Ireland 
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Base: All BBC One viewers in  Northern Ireland aged 15+ (179)  
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30%

32%

45%

55%

69%

55%

70%

45%

45%

71%

49%

45%

54%

54%

57%

67%

33%

33%

40%

41%

43%
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47%

48%

48%

49%
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50%

52%

52%

54%

54%

0% 20% 40% 60% 80% 100%

BBC ne provides quality content that I f ind enjoyable 
or useful on interactive TV (e.g. via Red Button)

BBC One has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC One helps me understand politics in Europe

BBC One helps me feel more involved and interested 
in my local communities

BBC One is good at portraying my particular culture or 
community to other people in the UK

BBC One introduces me to new interests, hobbies and 
passions

BBC One provides programming and content that 
caters for my particular culture or community

Programmes on BBC One sometimes make me want 
to take part in a specif ic event or activity

BBC One has made me aware of  programmes the 
BBC of fers on digital channels

BBC One has lots of  f resh and new ideas

BBC One helps me understand politics in the other 
nations of  the UK [England, Scotland, Wales, Northern 

Ireland]

Watching programmes on BBC One makes me want 
to f ind out more about subjects explored in the 

programmes

BBC One helps me enjoy my interests, hobbies and 
passions

BBC One's coverage of  news and current af fairs has 
got me talking about them

BBC One helps me understand UK-wide politics

BBC One is good at portraying [my nation] to other 
people in the UK

Performance Gap

Overview of the BBC’s Public Purposes ranked on performance :BBC One
Northern Ireland 
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Base: All BBC One viewers in  Northern Ireland aged 15+ (179)  
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C2 – BBC Two 

57%

55%

38%

40%

65%

59%

51%

49%

63%

58%
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54%

70%

64%
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71%

63%

49%
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60%

63%

64%

64%

65%
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69%

71%

73%
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BBC Two helps children/teens to learn new things

BBC Two helps me understand UK-wide politics

BBC Two has made me aware of  programmes the 
BBC of fers on digital channels

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two has lots of  f resh and new ideas

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two helps me understand and appreciate art and 
culture

BBC Two makes news and current af fairs and other 
topical issues interesting to me

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two provides high quality independent news

BBC Two has programmes that are inventive and 
imaginative

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

BBC Two has a wide range of  enjoyable and 
entertaining programmes

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap
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0

+3

+1
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+10

+13

+5

-3

+5

+3
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-13
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Base: All male UK BBC Two viewers aged 15+ (513)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Male 
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46%

31%

45%

33%

44%

37%

48%

39%

35%

46%

42%

46%

39%

57%

38%

52%

46%

25%

29%

29%
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36%

40%

42%

43%

43%

43%

44%

45%

47%

0% 20% 40% 60% 80% 100%

BBC Two helps me feel more involved and interested in 
my local communities

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two supports the indigenous languages of  the UK 
with programming and other content

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two helps me understand politics in the other 
nations of  the UK

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two helps me understand politics in my region

BBC Two ref lects a range of  religious and other beliefs

BBC Two provides programming and content that 
caters for my nation

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two helps me understand news and current 
af fairs in my region

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two helps me understand politics in Europe

Performance Importance

Gap

+1

-7

+6

-14

+4

-3

0

-6

+1

-4

-13

-2

-10

-4

-16

-2

-21

Base: All male UK BBC Two viewers aged 15+ (513)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Male 
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46%

51%

45%

45%

48%

56%

54%
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53%

63%

55%

58%

68%

68%
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48%
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60%
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65%
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67%

74%

0% 20% 40% 60% 80% 100%

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two ref lects a range of  religious and other beliefs

BBC Two helps me understand UK-wide politics

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC Two helps me understand news and current 
af fairs in my region

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two helps me understand and appreciate art and 
culture

BBC Two provides high quality independent news

BBC Two makes news and current af fairs and other 
topical issues interesting to me

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two has programmes that are inventive and 
imaginative

BBC Two has a wide range of  enjoyable and 
entertaining programmes

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap

+11

+5

-2

-3

+7

+5

-7

+3

+4

+3

+1

-2
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+5

+5
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+2

Base: All female UK BBC Two viewers aged 15+ (482)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Female 
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25%

29%

37%

33%

43%

28%

38%

45%

40%

38%

47%

38%

50%

42%

38%

58%

64%

23%

24%

27%
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39%

44%

44%
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46%

47%

47%

0% 20% 40% 60% 80% 100%

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two helps me feel more involved and interested in 
my local communities

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two supports the indigenous languages of  the UK 
with programming and other content

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two helps me understand politics in Europe

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two has made me aware of  programmes the BBC 
of fers on digital channels

BBC Two provides programming and content that 
caters for my nation

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two helps me understand politics in my region

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two helps children/teens to learn new things

BBC Two has lots of  f resh and new ideas

Performance Importance

Gap

+1

-7

+6

-14

+4

-3

0

-6

-9

-1

-5

-7
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0

0

-14

-19

Base: All female UK BBC Two viewers aged 15+ (482)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Female 
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70%
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48%

58%

61%

58%
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0% 20% 40% 60% 80% 100%

BBC Two helps children/teens to learn new things

BBC Two has lots of  f resh and new ideas

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two helps me understand UK-wide politics

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two ref lects a range of  religious and other beliefs

BBC Two helps me understand and appreciate art and 
culture

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two provides high quality independent news

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC Two has programmes that are inventive and 
imaginative

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two has a wide range of  enjoyable and 
entertaining programmes

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap

0

-2

+2

-5

+4

0

+2

-10

-5

+2

+3

+2

+1

-1

-11

-19

-11

Base: All UK BBC Two viewers aged 15 to 34 (315)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Aged 15 to 34
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49%

45%

34%

36%

44%

45%

46%

42%

50%

41%

41%

50%

55%

44%

48%

58%

64%

30%

31%
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41%
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49%

50%

0% 20% 40% 60% 80% 100%

BBC Two helps me feel more involved and interested in 
my local communities

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two supports the indigenous languages of  the UK 
with programming and other content

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two helps me understand politics in my region

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two helps me understand politics in Europe

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two helps me understand news and current 
af fairs in my region

BBC Two provides programming and content that 
caters for my nation

BBC Two has made me aware of  programmes the BBC 
of fers on digital channels

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two makes news and current af fairs and other 
topical issues interesting to me

Performance Importance

Gap

-14

-9

-3

+1

-11

-6

+1

+1

-9

-1

-5

-7

-6

0

0

-14

-19

Base: All UK BBC Two viewers aged 15 to 34 (315)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Aged 15 to 34
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42%

65%

49%

46%

61%

52%

62%
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53%

60%

54%

57%

57%

68%

64%

72%
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48%
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51%
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69%

77%

0% 20% 40% 60% 80% 100%

BBC Two has made me aware of  programmes the 
BBC of fers on digital channels

BBC Two has lots of  f resh and new ideas

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two helps me understand UK-wide politics

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two helps children/teens to learn new things

BBC Two provides high quality independent news

BBC Two helps me understand and appreciate art and 
culture

BBC Two makes news and current af fairs and other 
topical issues interesting to me

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two has programmes that are inventive and 
imaginative

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

BBC Two has a wide range of  enjoyable and 
entertaining programmes

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap

+10

-3

+2

-5

+4

+4

+4

-5

+2

-8

-8

+1

-9

+6

+2

-15

+6

Base: All UK BBC Two viewers aged 35 to 44 (376)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Aged 35 to 54
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32%

41%

43%
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33%

40%

35%

40%

47%

39%

43%
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49%

38%

53%

38%
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41%

41%
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44%

45%

47%

0% 20% 40% 60% 80% 100%

BBC Two helps me feel more involved and interested in 
my local communities

BBC Two supports the indigenous languages of  the UK 
with programming and other content

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two helps me understand politics in my region

BBC Two provides programming and content that 
caters for my nation

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two helps me understand politics in Europe

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two helps me understand news and current 
af fairs in my region

BBC Two ref lects a range of  religious and other beliefs

Performance Importance

Gap
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-17

Base: All UK BBC Two viewers aged 35 to 44 (376)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Aged 35 to 54

 
 

Kantar Media Report: BBC Television Services Review – Audience Research 189 



40%

44%

62%

53%

47%

44%

48%

59%

48%

47%
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53%

72%
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65%

56%

48%
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72%

0% 20% 40% 60% 80% 100%

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two has lots of  f resh and new ideas

BBC Two helps me understand UK-wide politics

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two helps me understand and appreciate art and 
culture

BBC Two helps me understand news and current 
af fairs in my region

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two has programmes that are inventive and 
imaginative

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two provides high quality independent news

BBC Two has a wide range of  enjoyable and 
entertaining programmes

BBC Two makes news and current af fairs and other 
topical issues interesting to me

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap
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+14

0

-6
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Base: All UK BBC Two viewers aged over 55 (304)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Aged over 55
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23%

37%
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43%
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41%

49%

43%

49%
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40%

44%

51%
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43%
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48%

0% 20% 40% 60% 80% 100%

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two helps me feel more involved and interested in 
my local communities

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two supports the indigenous languages of  the UK 
with programming and other content

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two provides programming and content that 
caters for my nation

BBC Two ref lects a range of  religious and other beliefs

BBC Two helps me understand politics in Europe

BBC Two has made me aware of  programmes the BBC 
of fers on digital channels

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two helps children/teens to learn new things

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two helps me understand politics in my region

Performance Importance

Gap

-6

+4

-8

-2

+2

+12
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-6

+4

-4

-15
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0

Base: All UK BBC Two viewers aged over 55 (304)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Aged over 55
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56%

66%

46%

45%

56%
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51%
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0% 20% 40% 60% 80% 100%

BBC Two helps children/teens to learn new things

BBC Two has lots of  f resh and new ideas

BBC Two ref lects a range of  religious and other beliefs

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two helps me understand UK-wide politics

BBC Two helps me understand and appreciate art and 
culture

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC Two provides high quality independent news

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two makes news and current af fairs and other 
topical issues interesting to me

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

BBC Two has programmes that are inventive and 
imaginative

BBC Two has a wide range of  enjoyable and 
entertaining programmes

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap

+11

-2

0

+3
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+4

+7

-7

0

+9
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-4

+4

+3

-19

-8

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Social Grade ABC1

Base: All UK BBC Two viewers aged 15+ from within the social grade ABC1 (611)  
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40%

40%

30%

29%

29%

43%

34%

44%

39%

48%

36%

34%

46%

49%

54%

43%

22%

24%

28%

29%

30%

30%

31%

32%

36%

40%

41%

41%

43%

44%

45%

45%

46%

0% 20% 40% 60% 80% 100%

BBC Two helps me feel more involved and interested in 
my local communities

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two supports the indigenous languages of  the UK 
with programming and other content

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two provides programming and content that 
caters for my nation

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two helps me understand politics in my region

BBC Two has made me aware of  programmes the BBC 
of fers on digital channels

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two helps me understand politics in Europe

BBC Two helps me understand news and current 
af fairs in my region

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

Performance Importance

Gap

+3

-9

-4

-2

+9

+5

-7

+1

-8

-2

-12

+1

+1

-1

-12

-16

-15

Base: All UK BBC Two viewers aged 15+ from within the social grade ABC1 (611)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Social Grade ABC1
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45%

51%

54%

60%

59%

63%

56%

51%

60%

62%

48%

55%

68%

57%

65%

63%

61%

48%

49%

50%

51%

54%

54%

56%

56%

57%

60%

62%

62%

64%

64%

67%

69%

71%

0% 20% 40% 60% 80% 100%

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two provides programming and content that 
caters for my nation

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two helps children/teens to learn new things

BBC Two helps me understand news and current 
af fairs in my region

BBC Two has lots of  f resh and new ideas

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two helps me understand and appreciate art and 
culture

BBC Two makes news and current af fairs and other 
topical issues interesting to me

BBC Two has programmes that are inventive and 
imaginative

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two provides high quality independent news

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two has a wide range of  enjoyable and 
entertaining programmes

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap

+10

+6

+2

+7

-4

+7

+14
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Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Social Grade  C2DE

Base: All UK BBC Two viewers aged 15+ from within the social grade C2DE (384)  
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24%

30%

47%

32%

41%

39%

50%

37%

43%

39%

46%

47%

47%

49%

44%

41%

41%

22%

26%

32%
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35%

35%

38%

39%

41%

41%

44%

44%

44%

45%

46%

46%

48%

0% 20% 40% 60% 80% 100%

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two helps me feel more involved and interested in 
my local communities

BBC Two supports the indigenous languages of  the UK 
with programming and other content

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two helps me understand politics in Europe

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two ref lects a range of  religious and other beliefs

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two helps me understand politics in my region

BBC Two helps me understand UK-wide politics

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two has made me aware of  programmes the BBC 
of fers on digital channels

Performance Importance

Gap

+7

+5

+2

-4

-3

-3

-2

+2

-2

+2

-12

-4
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0

-15

-4
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Base: All UK BBC Two viewers aged 15+ from within the social grade C2DE (384)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Social Grade  C2DE
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55%

58%

65%

50%

56%

48%

47%

52%

53%

67%

59%

53%

58%

67%

64%

70%

63%

48%

49%
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56%

60%

61%

61%

61%

65%

67%

69%

70%

75%

0% 20% 40% 60% 80% 100%

BBC Two helps me understand news and current 
af fairs in my region

BBC Two helps children/teens to learn new things

BBC Two has lots of  f resh and new ideas

BBC Two helps me understand UK-wide politics

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two helps me understand and appreciate art and 
culture

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC Two provides high quality independent news

BBC Two makes news and current af fairs and other 
topical issues interesting to me

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two has programmes that are inventive and 
imaginative

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

BBC Two has a wide range of  enjoyable and 
entertaining programmes

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap

+12

0

+5

0

+7

+8

+2

-6

+7

+4

+7

+5

-5

0

-15

-9

-7

Base: All BBC Two viewers in England aged 15+ (467)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
England
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41%

28%

41%

27%

34%

39%

33%

43%

37%

43%

46%

45%

47%

38%

39%

44%

42%

25%

27%
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41%

43%

45%

45%

45%

47%

48%

0% 20% 40% 60% 80% 100%

BBC Two helps me feel more involved and interested in 
my local communities

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two supports the indigenous languages of  the UK 
with programming and other content

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two provides programming and content that 
caters for my nation

BBC Two helps me understand politics in my region

BBC Two helps me understand politics in Europe

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two has made me aware of  programmes the BBC 
of fers on digital channels

BBC Two ref lects a range of  religious and other beliefs

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

Performance Importance

Gap

+6

+3

+6

+7

-2

-2

-5

-4

+1

-7

0

-7

-4

+1

-13

-1

-16

Base: All BBC Two viewers in England  aged 15+ (467)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
England
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57%

55%

38%

40%

65%

59%

51%

49%

63%

58%

51%

54%

70%

64%

66%

71%

63%

49%
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56%
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60%

61%
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69%

71%

73%

0% 20% 40% 60% 80% 100%

BBC Two helps children/teens to learn new things

BBC Two provides programming and content that 
caters for my nation

BBC Two helps me understand UK-wide politics

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two helps me understand and appreciate art and 
culture

BBC Two helps me understand news and current 
af fairs in my region

BBC Two makes news and current af fairs and other 
topical issues interesting to me

BBC Two provides high quality independent news

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two has lots of  f resh and new ideas

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

BBC Two has programmes that are inventive and 
imaginative

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

I have learned new things while watching programmes 
on BBC Two

BBC Two has a wide range of  enjoyable and 
entertaining programmes

Performance Importance

Gap

+10

0

+3

+4

-6

+7

+9

-1

-7

+6

+3

-6

-13

+11

+12

-5

-8

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Wales

Base: All BBC Two viewers in Wales aged 15+ (176)  
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32%

33%

44%

40%

49%

46%

44%

43%

47%

37%

46%

56%

43%

43%

45%

52%

39%

29%

30%

31%

31%

32%

32%

33%

35%

38%

40%

41%

42%

44%

45%

45%

47%

47%

0% 20% 40% 60% 80% 100%

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two supports the indigenous languages of  the UK 
with programming and other content

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two helps me understand politics in Europe

BBC Two helps me feel more involved and interested in 
my local communities

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two ref lects a range of  religious and other beliefs

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two helps me understand politics in my region

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two has made me aware of  programmes the BBC 
of fers on digital channels

Performance Importance

Gap

+8

-5

0

+2

+1

-14

-5

+3

-9

-8

-11

-14

-17

-9

-13

-3

-3

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Wales

Base: All BBC Two viewers in Wales aged 15+ (176)  
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53%

70%

58%

47%

42%

45%

47%

59%

59%

57%

62%

59%

65%

51%

60%

58%

64%

46%

48%

50%

50%
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54%
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60%

62%

66%

0% 20% 40% 60% 80% 100%

BBC Two helps me understand UK-wide politics

BBC Two provides programming and content that 
caters for my nation

BBC Two helps me understand politics in my region

BBC Two helps me enjoy my interests, hobbies and 
passions

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two helps me understand and appreciate art and 
culture

BBC Two supports the indigenous languages of  the UK 
with programming and other content

BBC Two has programmes that are inventive and 
imaginative

BBC Two provides me with the opportunity to share the 
same experiences with other people (like major events, 

live events and popular programmes)

BBC Two makes news and current af fairs and other 
topical issues interesting to me

BBC Two helps me understand news and current 
af fairs in my region

BBC Two helps me understand and appreciate 
dif ferent cultures and lifestyles of  people f rom around 

the world

BBC Two has a wide range of  enjoyable and 
entertaining programmes

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two provides high quality independent news

I have learned new things while watching programmes 
on BBC Two

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

Performance Importance

Gap

+2

+4

0

+8

-8

-3

-8

-4

-6

-7

+4

+5

+8

+3

-8

-22

-7

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Scotland

Base: All BBC Two viewers in Scotland aged 15+ (176)  
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21%

23%

38%

34%

41%

55%

58%

27%

40%

45%

37%

52%

48%

65%

33%

65%

42%

18%

24%

26%

29%

33%
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36%
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38%

40%

41%

42%

42%

42%

43%

0% 20% 40% 60% 80% 100%

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

BBC Two helps me feel more involved and interested in 
my local communities

Programmes on BBC Two sometimes make me want to 
take part in a specif ic event or activity

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two is good at portraying my  particular culture or 
community to other people in the UK

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two has made me aware of  programmes the BBC 
of fers on digital channels

BBC Two ref lects a range of  religious and other beliefs

BBC Two helps me understand politics in Europe

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two helps children/teens to learn new things

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two has lots of  f resh and new ideas

BBC Two helps me understand politics in the other 
nations of  the UK

Performance Importance

Gap

+1

-23

+9

-23

-7

-12

+1

-8

-4

+8
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Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Scotland

Base: All BBC Two viewers in Scotland aged 15+ (176)
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52%

57%

46%

57%

60%

50%

64%

60%

62%

67%

58%

59%

61%

59%

68%

69%

57%

47%

49%
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52%
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58%
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59%

61%

68%

0% 20% 40% 60% 80% 100%

BBC Two provides programming and content that 
caters for my particular culture or community

BBC Two helps me understand politics in my region

BBC Two helps me understand politics in the other 
nations of  the UK

BBC Two helps me enjoy my interests, hobbies and 
passions

Watching programmes on BBC Two makes me want to 
f ind out more about subjects explored in the 

programmes

BBC Two helps me understand and appreciate art and 
culture

BBC Two helps me understand and appreciate dif ferent 
cultures and lifestyles of  people f rom around the world

BBC Two helps me understand news and current 
af fairs in my region

BBC Two helps children/teens to learn new things

BBC Two has a wide range of  enjoyable and 
entertaining programmes

BBC Two makes news and current af fairs and other 
topical issues interesting to me

BBC Two provides programming and content that 
caters for my nation

BBC Two has programmes that are inventive and 
imaginative

BBC Two provides programmes which cover a wide 
range of  cultural and creative activities

BBC Two helps me understand what's going on in the 
wider world, such as international news and events

BBC Two provides high quality independent news

I have learned new things while watching programmes 
on BBC Two

Performance Importance

Gap

+11

-8

-9

0

-3

-1

-1

-12

-7

-6

-11

+3

-8

-5

+4

-8

-5

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Northern Ireland

Base: All BBC Two viewers in Northern Ireland aged 15+ (176)  
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45%

47%
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36%
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59%

41%

48%

60%
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55%

45%

52%
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27%
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31%
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39%

39%

40%

41%
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42%

42%

42%

43%

44%

47%

0% 20% 40% 60% 80% 100%

BBC Two has helped me make the most of  new 
technologies such as iPlayer, the Red Button and the 

internet

BBC Two helps me feel more involved and interested 
in my local communities

BBC Two helps me understand politics in Europe

BBC Two provides quality content that I f ind enjoyable 
or useful on interactive TV (eg via Red Button)

Programmes on BBC Two sometimes make me want 
to take part in a specif ic event or activity

BBC Two supports the indigenous languages of  the 
UK with programming and other content

BBC Two has made me aware of  programmes the 
BBC of fers on digital channels

BBC Two has lots of  f resh and new ideas

BBC Two's coverage of  news and current af fairs has 
got me talking about them

BBC Two raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Two provides me with the opportunity to share 
the same experiences with other people (like major 

events, live events and popular programmes)

BBC Two is good at portraying my nation to other 
people in the UK

BBC Two ref lects a range of  religious and other beliefs

BBC Two introduces me to new UK presenters, actors, 
writers and musical arts

BBC Two introduces me to new interests, hobbies and 
passions

BBC Two helps me understand UK-wide politics

BBC Two is good at portraying my  particular culture 
or community to other people in the UK

Performance Importance

Gap

-17

-9

-9

-3

-13

-20
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-1
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Base: All BBC Two viewers in Northern Ireland aged 15+ (176)

Overview of the BBC’s Public Purposes ranked on performance :BBC Two
Northern Ireland

Kantar Media Report: BBC Television Services Review – Audience Research 203 



D3 – BBC Four 
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43%
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44%

51%
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43%
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61%

63%

67%

0% 20% 40% 60% 80% 100%

BBC Four has helped me make the most of  new digital 
technologies such as iPlayer, the internet and other …

BBC's coverage of  news and current af fairs has got 
me talking about them

BBC Four has helped me appreciate international and 
foreign language f ilms or documentaries

BBC raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Four helps me understand and appreciate a wide 
range of  music

BBC provides me with the opportunity to share the 
same experiences with other people (like major …

BBC helps me understand UK-wide politics

BBC provides high quality independent news

BBC introduces me to new UK presenters, actors, 
writers and musical artists

BBC makes news and current af fairs and other topical 
issues interesting to me

BBC helps me understand and appreciate art and 
culture

BBC has lots of  f resh and new ideas

BBC Four is good at portraying dif ferent cultures and 
communities within the UK

Programmes on BBC Four give me a greater depth of  
understanding and knowledge of  a topic than …

BBC provides programmes which cover a wide range 
of  cultural and creative activities

BBC Four helps me understand news from around the 
world

BBC Four helps me understand what's going on in the 
wider world, such as international events and social …

BBC helps me understand and appreciate dif ferent 
cultures and lifestyles of  people f rom around the world

I have learned new things while watching programmes 
on BBC

BBC has a wide range of  enjoyable and entertaining 
programmes

Performance Gap

Base: All male UK BBC Four viewers aged 15+ (158)

Overview of the BBC’s Public Purposes ranked on performance :BBC Four
Male 
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BBC's coverage of  news and current af fairs has got 
me talking about them

BBC Four has helped me make the most of  new digital 
technologies such as iPlayer, the internet and other …

BBC helps me understand UK-wide politics

BBC Four has helped me appreciate international and 
foreign language f ilms or documentaries

BBC makes news and current af fairs and other topical 
issues interesting to me

BBC Four helps me understand and appreciate a wide 
range of  music

BBC raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC provides high quality independent news

BBC provides me with the opportunity to share the 
same experiences with other people (like major …

BBC Four helps me understand what's going on in the 
wider world, such as international events and social …

Programmes on BBC Four give me a greater depth of  
understanding and knowledge of  a topic than …

BBC introduces me to new UK presenters, actors, 
writers and musical artists

BBC Four helps me understand news from around the 
world

BBC helps me understand and appreciate dif ferent 
cultures and lifestyles of  people f rom around the world

BBC Four is good at portraying dif ferent cultures and 
communities within the UK

BBC has lots of  f resh and new ideas

BBC helps me understand and appreciate art and 
culture

BBC provides programmes which cover a wide range 
of  cultural and creative activities

I have learned new things while watching programmes 
on BBC

BBC has a wide range of  enjoyable and entertaining 
programmes

Performance Gap

Base: All female UK BBC Four viewers aged 15+ (145)

Overview of the BBC’s Public Purposes ranked on performance :BBC Four
Female 
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BBC's coverage of  news and current af fairs has got 
me talking about them

BBC Four helps me understand and appreciate a wide 
range of  music

BBC Four has helped me make the most of  new digital 
technologies such as iPlayer, the internet and other …

BBC helps me understand UK-wide politics

BBC provides me with the opportunity to share the 
same experiences with other people (like major …

BBC provides high quality independent news

BBC Four has helped me appreciate international and 
foreign language f ilms or documentaries

BBC makes news and current af fairs and other topical 
issues interesting to me

BBC raises my awareness and understanding of  
dif ferent religions and other beliefs

Programmes on BBC Four give me a greater depth of  
understanding and knowledge of  a topic than …

BBC Four helps me understand news from around the 
world

BBC introduces me to new UK presenters, actors, 
writers and musical artists

BBC helps me understand and appreciate art and 
culture

BBC Four is good at portraying dif ferent cultures and 
communities within the UK

BBC has lots of  f resh and new ideas

BBC Four helps me understand what's going on in the 
wider world, such as international events and social …

BBC helps me understand and appreciate dif ferent 
cultures and lifestyles of  people f rom around the world

BBC has a wide range of  enjoyable and entertaining 
programmes

BBC provides programmes which cover a wide range 
of  cultural and creative activities

I have learned new things while watching programmes 
on BBC

Performance Gap

Base: All UK BBC Four viewers aged 15 to 44 (140)

Overview of the BBC’s Public Purposes ranked on performance :BBC Four
Aged 15 to 44 
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BBC Four has helped me make the most of  new digital 
technologies such as iPlayer, the internet and other …

BBC's coverage of  news and current af fairs has got 
me talking about them

BBC Four has helped me appreciate international and 
foreign language f ilms or documentaries

BBC raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC Four helps me understand and appreciate a wide 
range of  music

BBC helps me understand UK-wide politics

BBC makes news and current af fairs and other topical 
issues interesting to me

BBC provides me with the opportunity to share the 
same experiences with other people (like major …

BBC provides high quality independent news

BBC introduces me to new UK presenters, actors, 
writers and musical artists

BBC Four helps me understand what's going on in the 
wider world, such as international events and social …

BBC has lots of  f resh and new ideas

Programmes on BBC Four give me a greater depth of  
understanding and knowledge of  a topic than …

BBC Four is good at portraying dif ferent cultures and 
communities within the UK

BBC helps me understand and appreciate art and 
culture

BBC provides programmes which cover a wide range 
of  cultural and creative activities

BBC Four helps me understand news from around the 
world

I have learned new things while watching programmes 
on BBC

BBC helps me understand and appreciate dif ferent 
cultures and lifestyles of  people f rom around the world

BBC has a wide range of  enjoyable and entertaining 
programmes

Performance Gap

Base: All UK BBC Four viewers aged over 45 (161)

Overview of the BBC’s Public Purposes ranked on performance :BBC Four
Aged over 45
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BBC Four has helped me make the most of  new digital 
technologies such as iPlayer, the internet and other …

BBC's coverage of  news and current af fairs has got 
me talking about them

BBC provides me with the opportunity to share the 
same experiences with other people (like major …

BBC Four has helped me appreciate international and 
foreign language f ilms or documentaries

BBC Four helps me understand and appreciate a wide 
range of  music

BBC raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC makes news and current af fairs and other topical 
issues interesting to me

BBC helps me understand UK-wide politics

BBC provides high quality independent news

BBC Four helps me understand what's going on in the 
wider world, such as international events and social …

Programmes on BBC Four give me a greater depth of  
understanding and knowledge of  a topic than …

BBC Four helps me understand news from around the 
world

BBC introduces me to new UK presenters, actors, 
writers and musical artists

BBC Four is good at portraying dif ferent cultures and 
communities within the UK

BBC has lots of  f resh and new ideas

BBC helps me understand and appreciate art and 
culture

BBC helps me understand and appreciate dif ferent 
cultures and lifestyles of  people f rom around the world

BBC has a wide range of  enjoyable and entertaining 
programmes

BBC provides programmes which cover a wide range 
of  cultural and creative activities

I have learned new things while watching programmes 
on BBC

Performance Gap

Base: All UK BBC Four viewers from within the social grade 
ABC1 aged 15+ (184)

Overview of the BBC’s Public Purposes ranked on performance :BBC Four
Social Grade ABC1
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BBC Four has helped me make the most of  new digital 
technologies such as iPlayer, the internet and other …

BBC's coverage of  news and current af fairs has got 
me talking about them

BBC helps me understand UK-wide politics

BBC Four has helped me appreciate international and 
foreign language f ilms or documentaries

BBC Four helps me understand and appreciate a wide 
range of  music

BBC raises my awareness and understanding of  
dif ferent religions and other beliefs

BBC makes news and current af fairs and other topical 
issues interesting to me

BBC provides programmes which cover a wide range 
of  cultural and creative activities

BBC introduces me to new UK presenters, actors, 
writers and musical artists

BBC helps me understand and appreciate art and 
culture

BBC provides high quality independent news

BBC Four is good at portraying dif ferent cultures and 
communities within the UK

BBC has lots of  f resh and new ideas

Programmes on BBC Four give me a greater depth of  
understanding and knowledge of  a topic than …

BBC helps me understand and appreciate dif ferent 
cultures and lifestyles of  people f rom around the world

I have learned new things while watching programmes 
on BBC

BBC provides me with the opportunity to share the 
same experiences with other people (like major …

BBC Four helps me understand what's going on in the 
wider world, such as international events and social …

BBC Four helps me understand news from around the 
world

BBC has a wide range of  enjoyable and entertaining 
programmes

Performance Gap

Base: All UK BBC Four viewers from within the social grade 
C2DE aged  15+ (119)

Overview of the BBC’s Public Purposes ranked on performance :BBC Four
Social Grade C2DE
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Appendix E: The questionnaire 

BBC Trust Service Reviews: BBC One, BBC Two, BBC Four and BBC Red Button service  
 

FINAL QUESTIONNAIRE  – November 09   
 

SHOWCARD 1 FOR DOOR STEP 
 
 Which BBC television channels have you watched in the past 4 weeks?  
   
 READ OUT 
   
 PLEASE SELECT ALL THAT APPLY   Randomise list 
 

BBC One   
 
1  (1544) 

BBC Two   
 
2   

BBC Three   
 
3   

BBC Four   
 
4   

CBBC   
 
5   

CBeebies   
 
6   

BBC News Channel (formerly BBC News 24) 
 
7   

BBC Parliament  
 
8   

BBC ALBA   
 
9   

BBC HD   
 
0 

None of these  
 
X   

 
RESPONDENT MUST HAVE WATCHED AT LEAST ONE OF THE FOLLOWING BBC ONE, BBC TWO OR BBC 
FOUR IN THE LAST 4 WEEKS. 
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So firstly, we’d like to find out about your TV viewing habits... 
 
ASK ALL SERVICES 

Qrecdig Does your household receive Digital Television? That is, any TV service which allows you to receive 
more than the standard five terrestrial TV channels (BBC1, BBC2, ITV1, Channel 4, Five)? 

   
 

Yes  1 (1532) 
No  2  
Don't know  Y  
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Qtvch1 Which of these television channels have you watched in the past 4 weeks?  
 
INTERVIEWER TO ENSURE CHANNELS MENTIONED ON DOORSTEP ARE CODED 
 
IF QRECDIG = No only display codes – BBC One, BBC Two, ITV1, Channel 4, Five 
IF DON’T KNOW AT QRECDIG- SHOW ALL CHANNELS AND ADD DUMMY QUESTION TO DETERMINE IF 

DIGITAL OR NOT 
   
 SHOW  SHOWCARD  2 OF TV CHANNELS 
   
 PLEASE SELECT ALL THAT APPLY  
    
 

BBC One    1  
BBC Two    2  
BBC Three    3  
BBC Four    4  
CBBC    5  
CBeebies    6  
BBC News Channel (formerly BBC News 24)  7  
BBC Parliament   8  
BBC ALBA    9  
BBC HD    0 
ITV1 (this includes [insert STV/UTV as 

appropriate] 
ITV2   1 
ITV3   2 
ITV4    3  
Channel 4   4 
E4   5 
More4    6  
S4C    7  
Five   8 
FIVER   9 
Five USA    0 
Discovery Channel 1  
Nick Jr.    2  
Disney Channel   3  
Sky 1   4 
Sky 2   5 
Sky 3    6  
Sky Sports    7 
Sky News   8 
Sky Arts   9 
Sky Movies   0 
National Geographic 1 
Virgin 1   2 
Dave   3 
G.O.L.D   4 
Watch   5 
Alibi   6 
Yesterday   7 
None    X  
Any other digital TV channels  0  
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Qtv1b And have you watched any of these television channels within the past 12 months? 
 
IF QRECDIG = No only display codes – BBC One, BBC Two, ITV1, Channel 4, Five 
   
 SHOW  SHOWCARD 2 OF TV CHANNELS 
   
 PLEASE SELECT ALL THAT APPLY  
 Randomise list  
 SHOW ONLY THOSE NOT SELECTED AT QTVCH1 
 

BBC One    1  
BBC Two    2  
BBC Three    3  
BBC Four    4  
CBBC    5  
CBeebies    6  
BBC News Channel (formerly BBC News 24)  7  
BBC Parliament   8  
BBC ALBA    9  
BBC HD    0 
ITV1 (this includes [insert STV/UTV as 

appropriate] 
ITV2   1 
ITV3   2 
ITV4    3  
Channel 4   4 
E4   5 
More4    6  
S4C    7  
Five   8 
FIVER   9 
Five USA    0 
Discovery Channel 1  
Nick Jr.    2  
Disney Channel   3  
Sky 1   4 
Sky 2   5 
Sky 3    6  
Sky Sports    7 
Sky News   8 
Sky Arts   9 
Sky Movies   0 
National Geographic 1 
Virgin 1   2 
Dave   3 
G.O.L.D   4 
Watch   5 
Alibi   6 
Yesterday   7 
None    X  
Any other digital TV channels  0  

 
 

DUMMY: IF DON’T KNOW AT QRECDIG BUT DIGITAL CHANNELS SELECTED AT QTVCH1 CODE AS 
DIGITAL 
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QRECDIG2  Does your household receive Digital Television? That is, any TV service which allows you to receive 

more than the standard five terrestrial TV channels (BBC1, BBC2, ITV1, Channel 4, Five)? 
   
 

Yes  1 (1532) 
No  2  
 No         2 

  
ONLY ASK IF DIGITAL  = YES AT QRECDIG OR QRECDIG2 

Qdigtyp Which ways do you receive digital TV, on any TV set in your household?  
   
 READ OUT IF NECESSARY 
   
 PLEASE SELECT ALL THAT APPLY Randomise list 
 

Cable (e.g. Virgin Media formerly 
NTL / Telewest)   1 (1533) 

Freeview/Digital Terrestrial   2  
SKY Digital and pay a subscription   3  
Freesat - any satellite service with 

no subscription fee   4  
Digital TV via broadband DSL line 

(e.g. through Tiscali TV or 
Kingston Communications)   5  

BT Vision   6  
Don't Know  Y  
Other  0  

Other specify... (1534 - 1537)  

 

Kantar Media Report: BBC Television Services Review – Audience Research 214 



READ OUT: Some channels on digital TV offer a service similar to Ceefax or Teletext, where viewers can access 
news headlines, weather forecasts, sports results, at any time by pressing their red/ text button.  
 
Other types of services are also available through the red/ text button these can include extra coverage of sports 
tournaments, live events such as music concerts or play-along quizzes and interactive entertainment such as 
learning games for children, 
 
Qtv2a Have you pressed the Red Button on your remote control to access any interactive services through 

your TV in the past 4 weeks? 
 
 
Yes 
No 
Don’t Know 
 
IF YES AT QTV2a ASK: 
 
Qtv2b Which of the following interactive (Red Button) services have you used in the past 4 weeks? 
 
Randomise 
 
ITV Interactive 
BBC Red Button Services 
Sky Text/Sky Active 
Teletext (available on ITV 1, Channel 4 or Five) 
Other 
Don’t know 
 
IF NO AT QTV2a ASK 

Qtv3a Have you pressed the Red Button on your remote control to access any interactive services through 
your TV in the past 12 months? 

 
Yes 
No 
Don’t Know 
 
IF YES AT QTV3a or OR (Yes at Qtv2a AND NOT BBC Red button services at Qtv2b)  ASK: 
 
Qtv3b Which of the following interactive (Red Button) services have you used in the last 12 months? 
 
 
ITV Interactive 
BBC Red Button Services 
Sky Text/Sky Active 
Teletext (available on ITV 1, Channel 4 or Five) 
Other 
Don’t know 
 

DUMMY QUESTION 
 
Service to be asked about:      
ONLY SHOW SERVICES APPLICABLE 
 
BBC ONE   1 
 
BBC TWO   2 
     
BBC FOUR   3 
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BBC Red Button service                  4 

IF BBC RED BUTTON SERVICE BOOST: TERMINATE IF DO NOT MENTION BBC RED BUTTON SERVICE AT 
QTV2B 

RANDOMISING SECTIONS: TO AVOID ORDER EFFECT PLEASE RANDMOISE THE ORDER IN WHICH 
RESPONDENTS GET ASKED BBC ONE, BBC TWO, BBC FOUR, BBC RED BUTTON SERVICES, OPT IN 
SERVICES, AND THE VARIOUS LAPSED QUESTION BLOCKS. 

SECTION 1: SCREENER DEMOGRAPHICS 
 
 

I just need to ask one or two details about you and your family to make sure we speak to a representative 
spread of people around the country. 
 
 

ASK ALL SERVICES 

qsex PLEASE CODE THE SEX OF THE RESPONDENT 
 

Male  1 (2670) 
Female   2  

 
 
ASK ALL SERVICES 

qage What was your age last birthday? 
   
  TYPE IN 
 

     (1508 - 1509) 

Numeric Range ___________________  
Refused  Z (1508) 

Permitted Range  
15 TO 24 (15-24) , 25 TO 34 (25-34) , 35 TO 44 (35-44) , 45 TO 54 (45-54) , 55 TO 64 (55-64) , 65 TO 99 (65+) 

  
 
 
 
ASK ALL SERVICES 

Dregion DUMMY QUESTION - POSTCODE ALSO COLLECTED FOR ALL RESPONDENTS 
   
 In which nation of the UK does the respondent live?    
 

England  1 (1510) 
Wales  2  
Scotland  3  
Northern Ireland  4  

 
 
ASK ALL SERVICES 
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SHOWCARD 4– Qident and Qethnic 

Qident What do you consider your national identity to be? 
 

English  1 (1516) 
Scottish  2  
Welsh  3  
Irish  4  
Northern Irish  5  
British  6  
Other  0  

Other specify... (1517 - 1520)  

 
 
ASK ALL SERVICES 

SHOW SHOWCARD 4 
Qethnic Please indicate which best describes your ethnic background  
   
 Please just read the number on the card. 
   
   
 

1. White - Any White background  1 (1521) 
2. Mixed - White and Black 

Caribbean  2  
3. Mixed - White and Black 

African  3  
4. Mixed - White and Asian  4  
5. Mixed - Any Other Mixed 

Background  5  
6. Asian or Asian British - Indian  6  
7. Asian or Asian British - 

Pakistani  7  
8. Asian or Asian British - 

Bangladeshi  8  
9. Asian or Asian British - Other 

Asian Background  9  
10. Black or Black British - 

Caribbean  0 (1522) 
11. Black or Black British - 

African  1  
12. Black or Black British - Other 

Black Background  2  
13. Chinese or other ethnic group 

- Chinese  3  
14. Chinese or other ethnic group 

- Other ethnic group  4  
Don't Know  Y (1521) 
Refused  Z  
Other  0  

Other specify... (1523 - 1526)  
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ASK ALL SERVICES 

Qlang  Which, if any, of the following indigenous languages of the UK, other than English, do you speak or are you 
currently learning? 

   
 PLEASE SELECT ALL THAT APPLY Randomise list 
 

Welsh   1 (1527) 
Scottish Gaelic  2  
Ulster Scots   3  
Irish   4  
Cornish  5  
Manx  6  
Scots  7  
None of these  X  
Other  0  

Other specify... (1528 - 1531)  

 
 
 
 

SECTION 2: MEDIA CONSUMPTION 
   
 
ASK ALL SERVICES 

qintnet Have you personally used the internet, from any of the following locations, in the last month?  
 

Yes from home 1 
Yes from work 2 
Yes from another location e.g. 

friend/family’s house, internet 
cafe, library 3 

No  4  
Don't Know  Y  

 
 
 

IF   qintnet = Yes    
THEN ASK: qoft1, qlong, qhomint 
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ASK ALL SERVICES 

qoft1 Please could you tell me how often you use the internet. 
   
READ OUT IF NECESSARY 
 

Everyday  1 (1539) 
Most days  2  
2-3 times a week  3  
About once a week  4  
About once a fortnight  5  
About once a month  6  
Less often  9  
Don't Know  Y  

 
 

 
 
 

IF   qintnet = Yes  from  home 
THEN ASK: qbroadb 
 
 
ASK ALL SERVICES 

Qbroadb Do you use a broadband internet connection at home? 
 

Yes  1 (1543) 
No  2  
Don't Know  Y  

 
 
 
ASK ALL SERVICES 

Qint1  Have you ever used any part of the BBC website - bbc.co.uk?  
 

Yes  1 (1559) 
No  2  
Don't Know  Y  

 
 
 

IF   Qint1 = Yes    
THEN ASK: Qint4, Qint5 
ONLY ASK QINT2 FOR BBC RED BUTTON SERVICES 
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ASK ONLY BBC RED BUTTON SERVICES 

qint2 How often do you use any part of the BBC website? 
 

Every day   1 (1560) 
Most days   2  
2 - 3 times a week   3  
About once a week   4  
About once a fortnight   5  
About once a month   6  
Less often   7  
Don't Know  Y  
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ASK ALL SERVICES 

Qint4  And which of these things, if any, do you use the BBC website for nowadays? 
   
 READ OUT 
   
 PLEASE SELECT ALL THAT APPLY Randomise list 
 

Watching clips of BBC TV programmes (e.g. news 
bulletins / previews)  

News about my part of the UK 
National/International news 
Sports news 
Sports results 
Live coverage of sports or alternative commentary 
Coverage of events such as festivals/music 

performances 
Weather forecasts 
Lottery results 
Community information 
Travel reports 
Business news 
Playing games 
Playing along with game shows 
Submitting your views to a forum 
 
  
None of these  X  

 
ASK ALL SERVICES 
 
Qiplayer  Have you ever used the BBC’s On Demand TV service (BBC iPlayer)? 
 
 Yes - On a computer/ Laptop 
 Yes - On a TV (ONLY SHOW OPTION IF qdigtyp = 1 cable) 
 No  
 Don’t Know 
End filter 
 

  
ASK ALL SERVICES 

INSERT SELF COMPLETION TEST FOR RESPONDENTS TO PRACTICE ON 
 
PASS SCREEN TO RESPONDENT 
 
We'd now like to get your general views on the BBC 
 
 
Qoveral Thinking about the BBC generally, what is your overall impression on a scale of 1 to 10, where 1 means 

extremely unfavourable and 10 means extremely favourable?  
   
   
 

1 - Extremely unfavourable  1 (1569) 
2  2   
3  3   
4  4   
5  5   
6  6   
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7  7   
8  8   
9  9   
10 - Extremely favourable  0 (1570) 
Don't Know  Y (1569) 

 
 
Qvalue The TV Licence fee, which pays for all BBC services, costs £142.50 per year, which works out at about 

£11.88 per month, and must be paid by every household with a colour television. Thinking back over the 
last month and remembering the BBC programmes you and your household may have watched on TV or 
heard on the radio, as well as any BBC Internet sites you may have visited, please would you tell me the 
extent to which you feel your household gets value for the licence fee you pay? 

   
 READ OUT 
 

Very good value   1 (1612) 
Fairly good value   2  
Not very good value  3  
Not at all good value   4  

 Don't Know  Y  
 
 
We'd now like to get your general views on specific BBC channels as well as some of the other 
broadcasters... 
 
ASK ALL SERVICES 

Qoveral Thinking about <INSERT SERVICE> generally, what is your overall impression on a scale of 1 to 10, 
where 1 means extremely unfavourable and 10 means extremely favourable?  

   
   
 

1 - Extremely unfavourable  1 (1569) 
2  2   
3  3   
4  4   
5  5   
6  6   
7  7   
8  8   
9  9   
10 - Extremely favourable  0 (1570) 

Don't Know  Y  

REPEAT ON LOOP FOR ALL FIVE SERVICES: BBC ONE, BBC TWO, BBC THREE, BBC FOUR AND BBC RED 
BUTTON SERVICE - randomise 

ASK ALL SERVICES 

 
Qvalue Out of the £142.50 Licence Fee, around £58.43 a year, which works out at about £4.87 per month is used 
to fund BBC One. 
 
Thinking specifically about how your Licence Fee is spent, please tell me whether or not you feel BBC One is good 
value for money? 
 
   
READ OUT 
 

Very good value   1 (1612) 
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Fairly good value   2  
Not very good value  3  
Not at all good value   4  
Don't Know  Y  

 
REPEAT ON LOOP FOR ALL FIVE SERVICES: BBC ONE, BBC TWO, BBC THREE, BBC FOUR AND THE BBC 
RED BUTTON SERVICE USING FOLLOWING FIGURES: 
 
BC Two: £23.94 per year £2 per month 
BBC Three: £4.85 per year, 40p per month 
BBC Four £2.99 per year, 25p per month 
BBC Red Button service £1.28 per year, 11p per month 
 
QBBC To what extent do you agree or disagree with the following statements about BBC television 
channels? When you answer these questions please think about the programmes shown on any of the 
different television channels offered by the BBC. 
   
 
Completely disagree  1 
Disagree strongly  2   
Disagree slightly  3   
Neither agree nor disagree  4   
Agree slightly   5   
Agree strongly  6   
Completely agree  7   
 
 
•BBC television offers a range of high quality drama programmes across its different channels 
 
•BBC television offers a range of high quality comedy programmes across its different channels 
 
•BBC television offers a range of high quality entertainment programmes across its different channels 
 
•BBC television offers a range of high quality programmes during the daytime across its different 
channels 
 
•BBC television offers a range of high quality independent news programmes across its different channels 
 
•BBC television offers high quality factual and documentary programmes covering a wide range of topics 
across its different channels 
 
•BBC television offers something for everyone across its different channels 
 
•I can usually find something I want to watch on BBC television channels 
 
•Each of the BBC television channels has its own personality or identity 
 
 
RESPONDENT TO PASS SCREEN BACK TO INTERVIEWER 
 
 
 
ASK ALL SERVICES 

Qtvch2 Which types of programme do you specifically choose to watch on TV? 
MULTICODE 
RANDOMISE LIST 
SHOW SHOWCARD 3 
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News about my part of the UK 
National/International news 
Current affairs 
Drama   
Comedy  
Lifestyle and leisure (e.g. property, gardening, cooking, hobbies etc.) 
Soaps  
Sport  
Entertainment (eg. quiz and game shows, chat shows, variety and talent shows) 
Children’s  
Music 
Arts 
Religion    
History 
Science 
Wildlife 
Education    
Films  
(N) BUTTON 
(DK) BUTTON 
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Qtvch4a Thinking about your normal routine, when do you usually watch TV? 
MULTICODE 
 
Weekday breakfast  
Weekday daytime 
Weekday evening 
Saturday breakfast 
Saturday daytime 
Saturday evening 
Sunday breakfast 
Sunday daytime 
Sunday evening 
 
ASK BBC ONE or BBC TWO or BBC FOUR 

 
Qtvch4b. And when do you usually watch <INSERT TV SERVICE.>? 
MULTICODE 
 
FOR BBC ONE AND TWO SHOW THE FOLLOWING OPTIONS 
 
Weekday breakfast  
Weekday daytime 
Weekday evening 
Saturday breakfast 
Saturday daytime 
Saturday evening 
Sunday breakfast 
Sunday daytime 
Sunday evening 
 
FOR BBC FOUR ONLY SHOW THE FOLLOWING OPTIONS 
 
Weekday evening 
Saturday evening 
Sunday evening 
 
 
 
ASK BBC ONE or BBC TWO or BBC FOUR 

Qtvch5 Out of 10 hours of watching TV, how many hours would you say you spend watching <insert service>? 
   
  
   
 

0 out of 10 hours  1  
1 out of 10 hours  2  
2 out of 10 hours  3  
3 out of 10 hours  4  
4 out of 10 hours  5  
5 out of 10 hours  6  
6 out of 10 hours  7  
7 out of 10 hours  8  
8 out of 10 hours  9  
9 out of 10 hours  0  
10 out of 10 hours  1  
Don't Know  Y  
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If BBC RED BUTTON SERVICE AT EITHER QTV2B OR QTV3B 
 
 
Qtvch5RB How often do you use any part of the BBC Red Button Service? 
 

Every day   1 (1560) 
Most days   2  
2 - 3 times a week   3  
About once a week   4  
About once a fortnight   5  
About once a month   6  
Less often   7  
Don't Know  Y  

 
 
ASK BBC ONE or BBC TWO or BBC FOUR 

Qtvch3  Which types of programme do you specifically choose to watch on <INSERT SERVICE>? 
MULTICODE 
RANDOMISE LIST 
SHOW SHOWCARD 3 
 
News about my part of the UK 
National/International news 
Current affairs 
Drama   
Comedy  
Lifestyle and leisure (e.g. property, gardening, cooking, hobbies etc.) 
Soaps  
Sport DO NOT SHOW FOR BBC Four 
Entertainment (eg. quiz and game shows, chat shows, variety and talent shows) 
Children’s – DO NOT SHOW FOR BBC Four 
Music 
Arts 
Religion    
History 
Science 
Wildlife 
Education    
Films  
(N) BUTTON 
 (DK) BUTTON 
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ASK ONLY FOR BBC FOUR- THOSE WHO HAVE WATCHED THE CHANNEL IN THE PAST FOUR WEEKS AT 
QTVCH1  

Qwords I’m now going to show you some words that have been used to describe various TV channels.  
Which words do you think most apply to BBC Four? 
 
SHOW  SCREEN 
RANDOMISE LIST 
 
…Entertaining 
…Too serious 
…Offers something for everyone 
…Old fashioned 
…Is for people like me 
…Up to date 
…Full of original ideas 
…Intelligent 
…Unique 
…Surprising 
…Inspiring 
None of these 
 

ASK ONLY THOSE WHO HAVE USED BBC RED BUTTON SERVICES IN THE LAST 4 WEEKS I.E. AT QTV2B 
SELECTED BBC RED BUTTON SERVICES 
  
BBC Red Button Service Questions: 
 
Qred4 OPEN Thinking about the BBC Red Button services that you have used, tell me something you particularly 
like or dislike about them? 
 
Not sure 
 
Qred1 Which of the following BBC Red Button areas have you used in the last 4 weeks? 
 
Digital Text Services e.g. pages with only text summaries of news/sport/weather or other content 
Short video clips of news/sport/weather or other content 
Video coverage of special events e.g. Wimbledon, Snooker, Glastonbury or other music concerts 
Don’t know 
 
 
Qred2 And what information/ activities have you used BBC Red Button services for? 
 
News about my part of the UK 
National/International news 
Sports news 
Sports results 
Additional live coverage of  sports or alternative commentary 
Additional coverage of events such as festivals/music performances 
Weather forecasts 
Lottery results 
Community Pages 
Travel reports 
Business news 
Playing games 
Playing along with game shows/live voting 
Submit your views to a forum 
Don’t know 
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Qred3 How easy or difficult do you think BBC’s Red Button service is to use? 
 
Very easy 
Fairly easy 
Fairly difficult 
Very difficult 
 
 
ASK FOR EITHER BBC ONE, BBC TWO, BBC FOUR  

PASS SCREEN TO RESPONDENT 
 
We’d now like to know what you think about the different TVchannels that are available ...  
   
 
Qnewa So, thinking about the different TV channels available which, if any, are good at...? 
    ... 
   
 Please select the TV channels that come to mind 
 
SHOW ALL CHANNELS 
 
INTERVIEWER: USE SHOWCARD 2 FROM QTVCH1 
 
BBC One  1   
BBC Two  2   
BBC Three  3   
BBC Four  4   
CBBC  5   
CBeebies  6   
BBC News Channel (formerly BBC News 24)  7   
BBC Parliament  8   
BBC ALBA  9   
BBC HD  0 
ITV1 (this includes [insert STV/UTV as appropriate] 
ITV2 
ITV3 
ITV4  1    
Channel 4 
E4 
More4  4   
S4C  5   
Five 
FIVER 
Five USA  6 
Discovery Channel   
Nick Jr.  7   
Disney Channel  8   
Sky 1 
Sky 2 
Sky 3  9   
Sky Sports  
Sky News 
Sky Arts 
Sky Movies 
National Geographic 
Virgin 1 
Dave 
G.O.L.D 
Watch 
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Alibi 
Yesterday   
None  X   
Any other digital TV channels  
 
This question is repeated for the following loop values dependent on which service they are being interviewed 

about 
 
Randomise statements 
 
 
BBC One 
Having lots of fresh and new ideas 
Having a wide range of enjoyable and entertaining programmes 
Providing high quality independent news 
Making news and current affairs and other topical issues interesting to me 
Helping me understand news and current affairs in [ insert nation from Qregion or if England "my region"] 
Helping me understand and appreciate different cultures and lifestyles of people from around the world 
Providing programming and content that caters for my particular culture or community 
Providing me with the opportunity to share the same experiences with other people (like major events, live events  
and popular programmes) 
Teaching me new things through the programmes it shows 
 
BBC Two  
Having lots of fresh and new ideas 
Providing programmes which cover a wide range of cultural and creative activities 
Having a wide range of enjoyable and entertaining programmes 
Providing high quality independent news 
Making news and current affairs and other topical issues interesting to me 
Helping me understand and appreciate different cultures and lifestyles of people from around the world 
Providing programming and content that caters for my particular culture or community 
Providing me with the opportunity to share the same experiences with other people (like major events, live events  
and popular programmes) 
Teaching me new things through the programmes it shows 
 
BBC Four 
Having lots of fresh and new ideas 
Providing programmes which cover a wide range of cultural and creative activities 
Having a wide range of enjoyable and entertaining programmes 
Helping me understand and appreciate art and culture 
Helping me understand news from around the world 
Helping me understand and appreciate different cultures and lifestyles of people from around the world 
Providing me with the opportunity to share the same experiences with other people (like major events, live events  
and popular programmes) 
Teaching me new things through the programmes it shows  
Giving me a greater depth of understanding and knowledge of a topic 
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ASK FOR BBC RED BUTTON SERVICE ONLY 
 
 We’d now like to know what you think about the different interactive (Red Button) services available ...
  
   
 
Qnewb So, thinking about the different interactive (Red Button) services available which, if any, are good 
at...? 
 
 
ITV Interactive 
BBC Red Button Services 
Sky Text/Sky Active 
Teletext (available on ITV 1, Channel 4 or Five) 
None of these 
 
Randomise statements 
 
 
BBC Red Button Service 
 
Providing content that stands out from other interactive TV services 
Enhancing  my enjoyment of TV programmes on that channel 
Enhancing my enjoyment of sports news and sporting events 
Making news and weather information available to me at the times I want it 
Enhancing my enjoyment of music 
Teaching me new things through the content available 
 
 
 
QUESTIONS QSCP AND QSCS NEED TO BE ANSWERED FOR EACH BANK OF STATEMENTS IN 
SUCCESSION I.E. QSCP CREATIVITY FOLLOWED BY QSCS CREATIVITY AND THEN  REPEATED FOR 
EACH BANK. . 
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ASK FOR BBC ONE OR BBC TWO OR BBC FOUR AND/OR BBC RED BUTTON Service 
 
Now we’d like you to just think about <INSERT CHANNEL> 
 
The BBC has a duty to 'inform, educate and entertain' the UK public in return for the licence fee that is 
charged.  <INSERT SERVICE> must contribute to this duty through specific objectives that the BBC must 
consider in its programming. 
 
You will be asked to consider a number of statements and rate how well you think <INSERT SERVICE> is 
currently doing at meeting these and how important each is to you. 
   
Please consider each statement carefully before giving your answer. 
 
 
Qscp To what extent do you agree or disagree with the following statements about <INSERT SERVICE>? 
   
  ... 
RANDOMISE THE AGREEMENT SCALE SO THAT SOME GET COMPLETELY AGREE AS THE FIRST CODE 

AND SOME GET COMPLETELY DISAGREE AS THE  FIRST CODE. 
 

Completely disagree  1 (1670) 
Disagree strongly  2  
Disagree slightly  3  
Neither agree nor disagree  4  
Agree slightly  5  
Agree strongly  6  
Completely agree  7  

  
This question is repeated for the following loop values: 
 
CREATIVITY- do not show title to respondents 
 
BBC One 
 
BBC One has lots of fresh and new ideas 
BBC One helps me enjoy my interests, hobbies and passions 
BBC One introduces me to new interests, hobbies and passions 
BBC One provides programmes which cover a wide range of cultural and creative activities 
Programmes on BBC One sometimes make me want to take part in a specific event or activity 
BBC One has a wide range of enjoyable and entertaining programmes 
BBC One introduces me to new UK presenters, actors, writers and musical artists 
BBC One has programmes that are inventive and imaginative 
 
BBC Two 
 
BBC Two has lots of fresh and new ideas 
BBC Two helps me enjoy my interests, hobbies and passions 
BBC Two introduces me to new interests, hobbies and passions 
BBC Two provides programmes which cover a wide range of cultural and creative activities 
Programmes on BBC Two sometimes make me want to take part in a specific event or activity 
BBC Two has a wide range of enjoyable and entertaining programmes 
BBC Two introduces me to new UK presenters, actors, writers and musical artists 
BBC Two has programmes that are inventive and imaginative 
BBC Two helps me understand and appreciate art and culture 
 
BBC Four 
BBC Four has lots of fresh and new ideas 
BBC Four provides programmes which cover a wide range of cultural and creative activities 
BBC Four introduces me to new UK presenters, actors, writers and musical artists 
BBC Four has a wide range of enjoyable and entertaining programmes 
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BBC Four has helped me appreciate international and foreign language films or 
documentaries  
BBC Four helps me understand and appreciate a wide range of music  
BBC Four helps me understand and appreciate art and culture 
 
BBC Red Button Service 
 
The BBC Red Button service provides fresh and new programming and information 
The BBC Red Button service provides content that stands out from other interactive TV 
services (e.g. Sky Text/ SkyActive, ITV Interactive or Teletext) 
The BBC Red Button service helps me share my views with others via BBC Online, text 
message and letter 
Content on the BBC Red Button service enhances my enjoyment of BBC TV programmes 
 
CITIZENSHIP - do not show title to respondents 
 
BBC One 
 
BBC One provides high quality independent news 
BBC One makes news and current affairs and other topical issues interesting to me 
BBC One's coverage of news and current affairs has got me talking about them 
BBC One helps me understand UK-wide politics 
BBC One helps me understand politics in Europe 
BBC One helps me understand politics in [ insert nation from Qregion or if England ""my region""] 
BBC One helps me understand politics in the other nations of the UK [insert other 3 regions of the UK not region 
lived in] 
BBC One helps me understand news and current affairs in [ insert nation from Qregion or if England "my region"] 
 
BBC Two 
 
BBC Two provides high quality independent news 
BBC Two makes news and current affairs and other topical issues interesting to me 
BBC Two's coverage of news and current affairs has got me talking about them 
BBC Two helps me understand UK-wide politics 
BBC Two helps me understand politics in [insert nation from Qregion or if England ""my 
region""] 
BBC Two helps me understand politics in the other nations of the UK [insert other 3 regions of 
the UK not region lived in] 
BBC Two helps me understand politics in Europe 
BBC Two helps me understand news and current affairs in [ insert nation from Qregion or if 
England "my region"] 
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BBC Four  
 
BBC Four provides high quality independent news 
BBC Four makes news and current affairs and other topical issues interesting to me 
BBC Four's coverage of news and current affairs has got me talking about them 
BBC Four helps me understand UK-wide politics 
 
BBC Red Button Service 
 
The BBC Red Button service provides high quality independent news 
The BBC Red Button service helps me understand news and current affairs in [ insert nation 
from Qregion or if England "my region"] 
The BBC Red Button service helps me understand politics in [ insert nation from Qregion or if 
England "my region"] 
The BBC Red Button service helps me understand politics in the other nations of the UK 
[insert other 3 regions of the UK not region lived in] 
 
GLOBAL AND NATIONS, REGIONS AND COMMUNITIES- do not show title to respondents 
 
 
BBC One 
 
BBC One helps me understand what's going on in the wider world, such as international news and events 
BBC One helps me understand and appreciate different cultures and lifestyles of people from around the world 
BBC One is good at portraying <<nation>> to other people in the UK 
BBC One is good at portraying my particular culture or community to other people in the UK 
BBC One provides programming and content that caters for <<nation >> 
BBC One provides programming and content that caters for my particular culture or community 
BBC One provides me with the opportunity to share the same experiences with other people (like major events, 
live events and popular programmes) 
BBC One helps me feel more involved and interested in my local communities 
BBC One reflects a range of religious and other beliefs 
BBC One raises my awareness and understanding of different religions and other beliefs 
 
 
BBC Two 
 
BBC Two helps me understand what's going on in the wider world, such as international news and events 
BBC Two helps me understand and appreciate different cultures and lifestyles of people from around the world 
BBC Two is good at portraying <<nation>> to other people in the UK 
BBC Two is good at portraying my particular culture or community to other people in the UK 
BBC Two provides programming and content that caters for <<nation >> 
BBC Two provides programming and content that caters for my particular culture or community 
BBC Two provides me with the opportunity to share the same experiences with other people (like major events, 
live events and popular programmes) 
BBC Two helps me feel more involved and interested in my local communities 
BBC Two reflects a range of religious and other beliefs  
BBC Two raises my awareness and understanding of different religions and other beliefs 
BBC Two supports the indigenous languages of the UK (such as Irish, Welsh, Ulster Scots,Scottish Gaelic and 
Scots) with programming and other content  
 
 
BBC Four 
 
BBC Four helps me understand news from around the world 
BBC Four helps me understand what's going on in the wider world, such as international 
events and social issues 
BBC Four helps me understand and appreciate different cultures and lifestyles of people from 
around the world 
BBC Four is good at portraying different cultures and communities within the UK 
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BBC Four provides me with the opportunity to share the same experiences with other people (like major events, 
live events  
and popular programmes) 
BBC Four raises my awareness and understanding of different religions and other beliefs 
 
 
BBC Red Button Service 
 
The BBC Red Button service helps me understand what's going on in the wider world, such 
as international news and events 
The BBC Red Button service provides me with the opportunity to share the same experiences with other 
people (like major events, live events and popular programmes) 
 
EDUCATION AND DIGITAL- do not show title to respondents 
 
BBC One 
 
I have learned new things while watching programmes on BBC One 
BBC One helps children/ teens to learn new things 
Watching programmes on BBC One makes me want to find out more about subjects explored in the programmes 
BBC One provides quality content that I find enjoyable or useful on interactive TV (e.g via the Red Button) 
BBC One has helped me make the most of new technologies such as iPlayer, the Red Button and the internet 
BBC One has made me aware of programmes the BBC offers on digital channels 
 
 
BBC Two 
 
I have learned new things while watching programmes on BBC Two 
BBC Two helps children/ teens learn new things 
Watching programmes on BBC Two makes me want to find out more about subjects explored  in the programmes 
BBC Two provides quality content that I find enjoyable or useful on interactive TV (e.g via the Red Button) 
BBC Two has helped me make the most of new technologies such as iPlayer, the Red Button and the internet 
BBC Two has made me aware of programmes the BBC offers on digital channels 
 
 
BBC Four 
 
I have learned new things while watching programmes on BBC Four 
Programmes on BBC Four give me a greater depth of understanding and knowledge of a topic than programmes 
on other BBC channels 
BBC Four has helped me make the most of new digital technologies such as iPlayer, the 
internet and other BBC digital TV channels 
 
 
BBC Red Button Service 
 
I have learned new things while using content on the BBC Red Button service 
The BBC Red Button service helps children/ teens learn new things 
The BBC Red Button service provides quality content that I find enjoyable or useful  
The BBC Red Button service has helped me become more aware of the benefits of interactive 
TV 
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Now thinking about how important or unimportant these statements are for you personally... 
 
Qscs How important or unimportant is it for you personally that <INSERT SERVICE>... 
   
RANDOMISE THE AGREEMENT SCALE SO THAT SOME GET VITAL AS THE FIRST CODE AND SOME GET 

EXTREMELY UNIMPORTANT AS THE  FIRST CODE. 
 
 

1 - Extremely unimportant  1 (1678) 
2 - Very unimportant  2  
3 - Quite unimportant  3  
4 - Neither important nor 

unimportant  4  
5 - Quite important  5  
6 - Very important  6  
7 - Vital  7  

  
This question is repeated for the following loop values: 
Randomise statements 
 
CREATIVITY- do not show title to respondents 
 
BBC One has lots of fresh and new ideas 
BBC One helps me enjoy my interests, hobbies and passions 
BBC One introduces me to new interests, hobbies and passions 
BBC One provides programmes which cover a wide range of cultural and creative activities 
Programmes on BBC One sometimes make me want to take part in a specific event or activity 
BBC One has a wide range of enjoyable and entertaining programmes 
BBC One introduces me to new UK presenters, actors, writers and musical artists 
BBC One has programmes that are inventive and imaginative 
 
BBC Two 
 
BBC Two has lots of fresh and new ideas 
BBC Two helps me enjoy my interests, hobbies and passions 
BBC Two introduces me to new interests, hobbies and passions 
BBC Two provides programmes which cover a wide range of cultural and creative activities 
Programmes on BBC Two sometimes make me want to take part in a specific event or activity 
BBC Two has a wide range of enjoyable and entertaining programmes 
BBC Two introduces me to new UK presenters, actors, writers and musical artists 
BBC Two has programmes that are inventive and imaginative 
BBC Two helps me understand and appreciate art and culture 
 
 
 
 
 
 
 
 
BBC Four 
 

Kantar Media Report: BBC Television Services Review – Audience Research 235 



BBC Four has lots of fresh and new ideas 
BBC Four provides programmes which cover a wide range of cultural and creative activities 
BBC Four introduces me to new UK presenters, actors, writers and musical artists 
BBC Four has a wide range of enjoyable and entertaining programmes 
BBC Four has helped me appreciate international and foreign language films or 
documentaries  
BBC Four helps me understand and appreciate a wide range of music  
BBC Four helps me understand and appreciate art and culture 
 
BBC Red Button Service 
 
The BBC Red Button service provides fresh and new programming and information 
The BBC Red Button service provides content that stands out from other interactive TV 
services (e.g. Sky Text/ SkyActive, ITV Interactive or Teletext) 
The BBC Red Button service helps me share my views with others via BBC Online, text 
message and letter 
Content on the BBC Red Button service enhances my enjoyment of BBC TV programmes 
 
CITIZENSHIP - do not show title to respondents 
 
BBC One 
 
BBC One provides high quality independent news 
BBC One makes news and current affairs and other topical issues interesting to me 
BBC One's coverage of news and current affairs has got me talking about them 
BBC One helps me understand UK-wide politics 
BBC One helps me understand politics in Europe 
BBC One helps me understand politics in [ insert nation from Qregion or if England ""my region""] 
BBC One helps me understand politics in the other nations of the UK [insert other 3 regions of the UK not region 
lived in] 
BBC One helps me understand news and current affairs in [ insert nation from Qregion or if England "my region"] 
 
BBC Two 
 
BBC Two provides high quality independent news 
BBC Two makes news and current affairs and other topical issues interesting to me 
BBC Two's coverage of news and current affairs has got me talking about them 
BBC Two helps me understand UK-wide politics 
BBC Two helps me understand politics in [insert nation from Qregion or if England ""my 
region""] 
BBC Two helps me understand politics in the other nations of the UK [insert other 3 regions of 
the UK not region lived in] 
BBC Two helps me understand politics in Europe 
BBC Two helps me understand news and current affairs in [ insert nation from Qregion or if 
England "my region"] 
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BBC Four  
 
BBC Four provides high quality independent news 
BBC Four makes news and current affairs and other topical issues interesting to me 
BBC Four's coverage of news and current affairs has got me talking about them 
BBC Four helps me understand UK-wide politics 
 
BBC Red Button Service 
 
The BBC Red Button service provides high quality independent news 
The BBC Red Button service helps me understand news and current affairs in [ insert nation 
from Qregion or if England "my region"] 
The BBC Red Button service helps me understand politics in [ insert nation from Qregion or if 
England "my region"] 
The BBC Red Button service helps me understand politics in the other nations of the UK 
[insert other 3 regions of the UK not region lived in] 
 
GLOBAL AND NATIONS, REGIONS AND COMMUNITIES- do not show title to respondents 
 
 
BBC One 
 
BBC One helps me understand what's going on in the wider world, such as international news and events 
BBC One helps me understand and appreciate different cultures and lifestyles of people from around the world 
BBC One is good at portraying <<nation>> to other people in the UK 
BBC One is good at portraying my particular culture or community to other people in the UK 
BBC One provides programming and content that caters for <<nation >> 
BBC One provides programming and content that caters for my particular culture or community 
BBC One provides me with the opportunity to share the same experiences with other people (like major events, 
live events and popular programmes) 
BBC One helps me feel more involved and interested in my local communities 
BBC One reflects a range of religious and other beliefs 
BBC One raises my awareness and understanding of different religions and other beliefs 
 
 
BBC Two 
 
BBC Two helps me understand what's going on in the wider world, such as international news and events 
BBC Two helps me understand and appreciate different cultures and lifestyles of people from around the world 
BBC Two is good at portraying <<nation>> to other people in the UK 
BBC Two is good at portraying my particular culture or community to other people in the UK 
BBC Two provides programming and content that caters for <<nation >> 
BBC Two provides programming and content that caters for my particular culture or community 
BBC Two provides me with the opportunity to share the same experiences with other people (like major events, 
live events and popular programmes) 
BBC Two helps me feel more involved and interested in my local communities 
BBC Two reflects a range of religious and other beliefs  
BBC Two raises my awareness and understanding of different religions and other beliefs 
BBC Two supports the indigenous languages of the UK (such as Irish, Welsh, Ulster Scots,Scottish Gaelic and 
Scots) with programming and other content  
 
 
BBC Four 
 
BBC Four helps me understand news from around the world 
BBC Four helps me understand what's going on in the wider world, such as international 
events and social issues 
BBC Four helps me understand and appreciate different cultures and lifestyles of people from 
around the world 
BBC Four is good at portraying different cultures and communities within the UK 
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BBC Four provides me with the opportunity to share the same experiences with other people (like major events, 
live events  
and popular programmes) 
BBC Four raises my awareness and understanding of different religions and other beliefs 
 
 
BBC Red Button Service 
 
The BBC Red Button service helps me understand what's going on in the wider world, such 
as international news and events 
The BBC Red Button service provides me with the opportunity to share the same experiences with other 
people (like major events, live events and popular programmes) 
 
EDUCATION AND DIGITAL- do not show title to respondents 
 
BBC One 
 
I have learned new things while watching programmes on BBC One 
BBC One helps children/ teens to learn new things 
Watching programmes on BBC One makes me want to find out more about subjects explored in the programmes 
BBC One provides quality content that I find enjoyable or useful on interactive TV (e.g via the Red Button) 
BBC One has helped me make the most of new technologies such as iPlayer, the Red Button and the internet 
BBC One has made me aware of programmes the BBC offers on digital channels 
 
 
BBC Two 
 
I have learned new things while watching programmes on BBC Two 
BBC Two helps children/ teens learn new things 
Watching programmes on BBC Two makes me want to find out more about subjects explored  in the programmes 
BBC Two provides quality content that I find enjoyable or useful on interactive TV (e.g via the Red Button) 
BBC Two has helped me make the most of new technologies such as iPlayer, the Red Button and the internet 
BBC Two has made me aware of programmes the BBC offers on digital channels 
 
 
BBC Four 
 
I have learned new things while watching programmes on BBC Four 
Programmes on BBC Four give me a greater depth of understanding and knowledge of a topic than programmes 
on other BBC channels 
BBC Four has helped me make the most of new digital technologies such as iPlayer, the 
internet and other BBC digital TV channels 
 
 
BBC Red Button Service 
 
I have learned new things while using content on the BBC Red Button service 
The BBC Red Button service helps children/ teens learn new things 
The BBC Red Button service provides quality content that I find enjoyable or useful  
The BBC Red Button service has helped me become more aware of the benefits of interactive 
TV 
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OPEN QUESTIONS: 
EACH OPEN QUESTION MUST FOLLOW THE APPROPRIATE SECTION AS OUTLINED 
 
ASK FOR BBC ONE AND TWO-AFTER CREATIVITY  
Qopen1 Do you have anything else you would like to comment on with regards to the statement “BBC 
[insert as appropriate One/Two] has lots of fresh and new ideas” ? 
No 
 
ASK FOR BBC ONE-AFTER CREATIVITY 
QOpen 2 Do you have anything else you would like to comment on with regards to the statement “BBC 
One has a wide range of enjoyable and entertaining programmes”? 
No 
 
ASK FOR BBC TWO-AFTER CREATIVITY 
QOpen 3 Do you have anything else you would like to comment on with regards to the statement “BBC 
Two provides programmes which cover a wide range of cultural and creative programmes”? 
No 
 
EACH RESPONDENT WILL ONLY ANSWER ONE OPEN QUESTION. PLEASE RANDOMISE WHICH 
QUESTION IS ASKED FOR THOSE ANSWERING ABOUT BBC ONE OR BBC TWO SO THAT HALF THE 
BBC ONE SAMPLE ANSWER OPEN1 & OPEN2 AND HALF THE BBC TWO SAMPLE ANSWER OPEN1 & 
OPEN 3 
 
ASK FOR BBC FOUR 
 
QOpen 4 Do you have anything else you would like to comment on with regards to the statement 
“Programmes on BBC Four give me a greater depth of understanding and knowledge of a topic than 
programmes on other BBC channels”? 
No 
 
ASK FOR BBC RED BUTTON SERVICE 
Qopen5 Do you have anything else you would like to comment on with regards to the statement “The BBC Red 
Button service provides quality content that I find enjoyable or useful”? 
No 
 
 
RESPONDENT TO PASS SCREEN BACK TO INTERVIEWER 
  
 
 
ASK ONLY IF BBC ONE OR BBC TWO AND F AT DREGION ANSWER IS WALES, SCOTLAND OR 
NORTHERN IRELAND. 
 
Opt out service questions: 
 
QOpt1 Other than news from <INSERT NATION> have you watched any  BBC One or BBC Two programming 
that is specific to <INSERT NATION> in the last 4 weeks? Examples of this type of programme include 
(Scotland: River City, Sportscene, Still Game, Gaelic zone programmes), (Wales: Wales on 
Saturday, Crash, Scrum V, Coal House), (NI: Spotlight, The Friday Show, Around Ireland in 
80 Days, Days like this)  
 
Yes 
No 
Don’t Know 
 
Qopt2 Thinking about the programming other than the news that is specific to <INSERT NATION>, what is your 
overall impression on a scale of 1 to 10 of  this programming, where 1 means extremely unfavourable and 10 
means extremely favourable?  
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1 - Extremely unfavourable  1  (1569) 
2  2   
3  3   
4  4   
5  5   
6  6   
7  7   
8  8   
9  9   
10 - Extremely favourable  0  (1570) 
Don't Know  Y  (1569) 
 
 
 
 
Qopt3 To what extent do you agree or disagree with the following statements about programmes on <INSERT 
SERVICE>  that are specific to <INSERT NATION>? 
   
  ... 
 
Completely disagree  1  (1670) 
Disagree strongly  2   
Disagree slightly  3   
Neither agree nor disagree  4   
Agree slightly  5   
Agree strongly  6   
Completely agree  7   
  
This question is repeated for the following loop values: 
 
They support new actors, presenters, writers and musicians from <Nation> 
They cover important <Scottish/ Welsh/ Northern Irish> events/festivals 
The programming reflects my community and culture 
The programming is enjoyable and entertaining 
 
 
 
Qopt4 Do you have anything else you would like to comment on with regards to the <Scottish/ Welsh/ Northern 
Irish> programming on <Insert service>? 
 
 
 ASK ONLY TO LAPSED USERS OF BBC FOUR : I.E. THOSE AT QTVCH2 WHO ANSWERED BBC FOUR .  
 
 
 
BBC FOUR ONLY 
 
Qlapse1 I’m now going to show you some words that have been used to describe various TV channels.  
Which words do you think most apply to  BBC Four? 
 
…Entertaining 
…Too serious 
…Offers something for everyone 
…Old fashioned 
…Is for people like me 
…Up to date 
…Full of original ideas 
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…Intelligent 
…Unique 
…Surprising 
…Inspiring 
None of these 
 
 
Qlapse2b Earlier you said that you haven’t watched BBC Four in the past 4 weeks. Why is that? Why haven’t you 
watched BBC Four recently? 
 
OPEN 
Not sure 
 
DO NOT DISPLAY LIST USE AS CODE FRAME-  
I never know what is on BBC Four  
The programmes on offer haven’t appealed to me 
The programmes I would watch, I have seen before 
I never think to turn to BBC Four when choosing what to watch 
I look at a lot of other channels before I look at what is on BBC Four 
The things I would watch are not on at a convenient time 
I wait for the programmes to end up on other BBC channels and I watch them there 
Other please specify 
 
Qlapse3 Do you have anything else you would like to comment on with regards to  BBC Four? 
 
 
ASK ONLY TO LAPSED USERS OF BBC RED BUTTON  SERVICE: I.E AT QTV3B SELECTED BBC RED 
BUTTON SERVICES 
 
Qredlapse1 You mentioned earlier that you have used the BBC’s Red Button service in the last 12 months. Which 
of the following BBC Red Button areas have you used? 
 
Digital Text Services e.g. pages with only text summaries of news/sport/weather or other content 
Short video clips of news/sport/weather or other content 
Video coverage of special events e.g. Wimbledon, Snooker, Glastonbury or other music concerts 
Don’t know 
 
 
Qredlapse2 And what information/ activities have you used BBC Red Button services for? 
 
News about my part of the UK 
National/International news 
Sports news 
Sports results 
Additional live coverage of  sports or alternative commentary 
Additional coverage of events such as festivals/music performances 
Weather forecasts 
Lottery results 
Community pages 
Travel reports 
Business news 
Playing games 
Playing along with game shows/live voting 
Submit your views to a forum 
Don’t know 
 
Qredlapse3 How easy or difficult do you think BBC’s Red Button service is to use? 
 
Very easy 
Fairly easy 
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Fairly difficult 
Very difficult 
 
Qlapse2red Earlier you said that you haven’t used BBC Red Button services in the past 4 weeks. Why is that? 
Why haven’t you used the BBC Red Button services recently? 
 
OPEN 
Not sure 
 
Possible code frame 
 
I don’t find the content useful 
I haven’t seen it promoted recently on the TV programmes I watch 
I’d forgotten about it 
I’ve had technical difficulties and haven’t been able to use it 
The services I used to use are no longer available 
There is nothing of interest on the service 
I no longer have access to the BBC Red Button service 
I find it too slow to use 
I prefer to get this sort of information from the internet 
   
 
ASK ALL SERVICES 

Hhsze How many people (adults and children) live in the household including yourself? 
 

     (2139 - 2140) 

Numeric Range ___________________  
Refused  Z (2139) 

Permitted Range  
1 TO 1 (1) , 2 TO 2 (2) , 3 TO 3 (3) , 4 TO 4 (4) , 5 TO 5 (5) , 6 TO 6 (6) , 7 TO 99 (7+)   
 
 
 

IF   hhsze <> Refused  AND    hhsze > 1    
THEN ASK: hhad 
 
 
 
ASK ALL SERVICES 

hhad Do you have any children aged under 18 living in the household for whom you are responsible? 
 

Yes  1 (2141) 
No  2  
Don't Know  Y  

 
 
 

WORK 'Which of these best describes your employment at the moment?' 
 
               
 Working in a paid job (30+ hours) 
               
 Working in a paid job (8-29 hours) 
               
 Working in a paid job (Less than 8 hours) 
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 Self-employed 
               
 Not in paid employment/looking after house or home 
               
 Full time student at school 
               
 Full time student at university/polytechnic/college 
               
 Unemployed 
               
 Retired from paid employment 
               
 Other 
 
ASK ALL SERVICES 

fullsg CODE SOCIAL GRADE HERE [questions from the full social grading shell needed – all necessary questions 
to be included, some not shown on this questionnaire] 

 
A  1 (2638) 
B  2  
C1  3  
C2  4  
D  5  
E  6  
Don't Know  Y  
Refused  Z  
Not stated  X  

 
 
ASK ALL SERVICES 

Qfaith1 Do you follow any particular religion or other belief? 
 

Yes  1 (2650) 
No  2  
Don't Know  Y  

 
 
 

IF   Qfaith1 = Yes    
THEN ASK: Qfaith2 
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ASK ALL SERVICES 

Qfaith2 Which religion or other belief do you follow? 
 

Buddhism  1 (2651) 
Christianity (e.g. Church of 

England, Roman Catholic, 
Protestants, other Christian 
denominations)  2  

Hinduism  3  
Humanism  4  
Islam  5  
Judaism  6  
Sikhism  7  
Refused  Z (2651) 
Other  0  

Other specify... (2653 - 2656)  

 
 
 
End of Filter ifaith 
 
ASK ALL SERVICES 

IF   Qfaith1 = No  OR    Qfaith1 = Don't Know    
THEN ASK: Qfaith3 
 
Qfaith3 Do you consider yourself to be an Atheist or Agnostic? 
 

Atheist (Do not believe in god) 1  
Agnostic (believe that it is 

impossible to know whether 
there is a God) 2  

None of these 3 
Refused  
 
End of Filter Ifaith2 
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ASK ALL SERVICES 

Qincome USE SHOWCARD 5 
  
So that we know we've interviewed a good cross-section of people, could you please give me the letter from this 

card for the group in which you would place your annual total household income from all sources before tax 
and other deductions. Just read out the letter that applies.    

   
   
 

F.  1 (2658) 
D.  2  
C.  3  
A.  4  
G.  5  
E.  6  
B.  7  
Don't Know  Y  
Refused  Z  

 
 
ASK ALL SERVICES 

Qillnes Do you have any long-term illness, health problems or disability which limits your daily activities or the work 
you do? This includes problems which are due to old age.  

 
Yes  1 (2659) 
No  2  
Don't Know  Y  
Refused  Z  
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