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1. INTRODUCTION 

1.1 Background and Purpose 

• One of the BBC Trust’s regulatory tools is the service licence. Each of the BBC’s 
services must have a licence, which lays out what is expected of that service and how it 
should deliver the BBC’s Public Purposes. The BBC Trust must review each of the 
BBC’s services against its service licence once every five years.  

 
• The service review is intended to look at how well the service is currently performing, as 

well as looking to the future to consider whether any changes should be made in order to 
reflect audience needs.  As part of the current round of service reviews the Trust was 
considering together all of the BBC’s services and content aimed at children aged 12 or 
under. 

 
• The main services being reviewed against service licences were: 

> CBBC digital TV channel, CBBC web content and red button activity, and CBBC 
branded TV programmes on BBC One and Two 

> CBeebies digital TV channel, CBeebies web content and red button activity, and 
CBeebies branded TV programmes on BBC One and Two. 

 
• Other children’s content included in the scope of the review was a small amount of 

educational content on BBC One and Two, the Formal Learning content for primary 
school children on bbc.co.uk (parts of Bitesize and Schools sections), and Children’s 
radio content on BBC7 and Radio 4.  

 
• As part of the review, the Trust was already engaging with relevant groups of licence fee 

payers and industry stakeholders on the key questions raised by the review through 
public consultation. This engagement had been designed in ways that were appropriate 
for the subject matter and target audience: 

> for adults, a consultation was carried out via a set of questions available on the 
Trust’s website. 

> for children, an agency managed a small microsite which aimed to engage with 
children and collect their views on BBC provision. 

 
• As part of the review, the Trust considered how well the BBC's provision for children 

promoted the BBC’s public purposes.  Under the Charter and Agreement for the BBC 
there are six public purposes:  

> sustaining citizenship and civil society  
> promoting education and learning  
> stimulating creativity and cultural excellence  
> representing the UK, its nations, regions and communities  
> bringing the UK to the world and the world to the UK  
> helping to deliver to the public the benefit of emerging communications 

technologies and services.  
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• We have referred to these Purposes throughout the rest of the report in an abbreviated 
format: 

> the Citizenship Purpose  
> the Learning Purpose 
> the Creativity Purpose 
> the Diversity Purpose 
> the Global Purpose 
> the Emerging Communications Purpose. 

 
• We should clarify that these names were not how the Purposes were presented to 

respondents. 
 
• At present there is an annual survey of adults which measures the BBC’s overall 

performance on each of the six Public Purposes set out in the BBC Charter. These are 
benchmarked from the previous year and used to understand the BBC’s performance on 
each of the priorities.  

 
• When it comes to children or children’s services, the Trust did not have much data on 

delivery of the purposes, simply because the purpose remits themselves are a relatively 
new tool. Therefore, for the service review, research was commissioned to see how well 
the BBC’s services, and content, for children aged 12 and under were contributing to the 
BBC’s stated purposes. Andrew Irving Associates, an established qualitative research 
agency, was commissioned to conduct the research. 

 
• The overall purpose of this research was to assess the contribution made by the 

BBC’s children’s provision to delivery of the BBC’s public purposes. It also 
explored views on the relative importance of the Public Purposes and the purpose 
priorities in children’s provision. 

 
• This report was delivered to the BBC Trust and was considered together with other 

pieces of information, such as the public consultation, before the Trust arrived at its 
conclusions.  
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1.2  Research Objectives 

 
• The overarching objective of the research was to assess the contribution made by the 

BBC’s children’s provision to delivery of the BBC’s Public Purposes. This included: 
 
1. To explore perceptions of the relative importance of the six Public Purposes and 

purpose priorities in children’s provision.  
 
2. To assess how well the BBC’s services and content for children aged 12 and under 

are contributing to the purposes. 
 
3. To explore and understand the specific contribution made by each of the services, 

namely: 
• CBeebies digital TV channel, CBeebies web content and red button activity 

and CBeebies branded TV programmes on BBC1 & BBC2  
• CBBC digital TV channel, CBBC web content and red button activity and 

CBBC branded TV programmes on BBC1 & BBC2 
• Other children’s content – included in the review is the Formal Learning 

content on bbc.co.uk (Bitesize / Schools section), schools programming on 
television and Children’s radio content on BBC7 & Radio 4. 

 
4. We also used this opportunity to explore emerging hypotheses from the consultation 

responses and other data sources. These included: 
• possible concerns about repeats (from the Children’s Consultation) 
• possible concerns that CBBC might be struggling to appeal to 9-12 year olds 

(from the Children’s Consultation and BARB data) 
• concerns that Blue Peter and Newsround might be declining in popularity 

(from BARB data). 
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1.3 Method and Sample 

• Qualitative approach involving 8 focus groups and 6 family case studies (FCS). 
 
1.3.1   Focus Groups 
 
• All parents took primary or joint responsibility for looking after youngest child.  We 

included two focus groups with fathers to ensure representation in the sample. 
 
• We wanted to ensure we explored the view of more and less frequent users of BBC 

children’s TV Services: 
> Frequent users were defined as watching CBeebies/CBBC content at least 3 

days a week 
> Less frequent users were defined as watching CBeebies/CBBC content less 

than 3 days a week. 
 
• Those who never used BBC children’s services were excluded from the sample. 
 
8 x Focus Groups - 6 with Primary Carer Parents [mothers] and 2 with fathers 
  

Age of Youngest 
Child 

SEG Gender Usage of BBC Children’s Services  Total 

2-6 7-12 
Frequent consumers of BBC Children’s 
services 

2 1 1 Female 

Less frequent consumers of BBC 
Children’s Services 

1 1 - 

(A)BC1 

Male Spread of frequency of consumption of 
BBC Children’s Services 

1 - 1 

Frequent consumers of BBC Children’s 
services 

2 1 1 Female 

Less frequent consumers of BBC 
Children’s Services 

1 - 1 

C2DE 

Male Spread of frequency of consumption of 
BBC Children’s Services 

1 1 - 

 Total Groups 8 4 4 
 
• In each group we aimed for: 

> two lone parents (‘mother groups’ only) 
> at least two respondents with just one child and 2 respondents with 3 or more 
> at least three respondents’ youngest child to look at BBC children’s websites 

(either CBeebies, CBBC or Bitesize) – all to have broadband Internet 
> at least one respondent’s youngest child to have listened to BBC children’s radio 

services (e.g. CBeebies Radio on BBC7, CBeebies Radio on the Internet, Big 
Toe Books on BBC7 or Go 4 It on Radio 4) 

> spread of TV-set ups at home across the group: mix of subscription TV (Virgin 
Media/Sky), freeview and one respondent per group with just 4-5 core channels. 

• Groups lasted for 1½ hours.  Each group consisted of 6-8 respondents.  
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1.3.2   Family Case Studies 
 
• We conducted 6 family case studies.  
 

Gender of youngest child SEG Usage of BBC Children’s Services  Total 
Male Female 

Frequent consumers of BBC Children’s 
services 

2 1 
(youngest 2-6) 

1 
(youngest 7-12) 

(A)BC1 

Less frequent consumers of BBC 
Children’s Services 

1 1 
(youngest 7-12)

- 

Frequent consumers of BBC Children’s 
services 

2 1 
(youngest 7-12)

1 
(youngest 2-6) 

C2DE 

Less frequent consumers of BBC 
Children’s Services 

1 - 1 
(youngest 2-6) 

 Total Family Case Studies 6 3 3 
 
• Interviews were conducted in the respondents’ family homes. 
 
• All the family took part in the interview, which lasted 1¼ - 1½ hours. 
 
• All interviewees had broadband Internet, approximately half had subscription TV; half 

had freeview. 
 
• In two households there was only one child, in the other 4 there was at least one other 

older sibling. 
 
1.3.3 Locations 
 
• Interviews were conducted between 16th and 29th September 2008 in: 

> South: London (Camberwell), Staines  
> Midlands: Birmingham, Ashby de la Zouch 
> North: Leeds, County Durham 
> Scotland: Glasgow 

 
• The findings of the research were presented to the BBC Trust on 15th October 2008. 
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2. SUMMARY AND CONCLUSIONS 

2.1 Summary 

 
 
Two key points to remember from this research: 

 

1. The BBC is already seen as the ‘quality’ provider for children’s services regardless 
of its success at consistently contributing to all Six Public Purposes. 

 

2. Parents do not see the detail of all Purposes as particularly relevant / appropriate for 
children’s content to focus their core service delivery on:  
> e.g. raising awareness of politics, providing content for other 

nationalities/communities, provision of content on mobile phones, etc. 
 
 
2.1.1 Context 
 
• In order to understand the sample’s usage and viewing habits, we explored issues of 

access and patterns of current behaviours at the start of the interview sessions. 
 
• Amongst the 2-12 age group, a broad pattern emerged regarding children’s access to TV 

and the Internet: 
> very young children (2-4 year olds) rarely had TVs in their bedrooms (a few 

more did in C2DE households); usage of Internet tended to be supervised / 
controlled by parents 

> pre-school and younger school children (4-7 year olds) started to have TVs in 
bedrooms but limited options (4-5 analogue channels; DVDs only); increasingly 
less supervised use of the Internet but with parental permission and often for 
limited periods  

> older children (8-12 year olds) most had TVs in bedrooms but channels tended 
to be limited to freeview/analogue (even in subscription TV homes); unsupervised 
Internet use was more extensive, including for school work – but still few had 
Internet access in bedrooms (or laptops had to be returned after use).  

 
• Games consoles were also far more commonplace for children in the CBBC target age 

group – and offered a different form of entertainment from dedicated children’s services. 
 
• Parents’ inclination to watch/supervise children’s TV and online behaviour tended to 

decline as their children grew older.  
 
• Overall, ABC1 parents claimed to have stricter regimes to viewing/online habits for their 

children.  
 
• Parents with subscription TV were generally more interested in TV themselves and 

therefore happier to let their children watch TV as well. 
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• Current patterns of  usage indicated that: 
> TV viewing was more routine/predictable in the morning (especially for younger 

children); afternoon/weekend viewing tended to be more ad hoc due to other 
activities/distractions 

> Online usage tended to be mostly afternoon/early evening (rarely in the morning) 
> Audio services tended to be in the car or ad hoc at home – but rarely children’s 

services (most of the sample had not discovered this option for children). 
 
2.1.2 Overall Perception of BBC Children’s Services  
 
• Parents were very positive about the BBC’s provision of children’s services and they 

were frequently regarded as the preferred choice for their children, whether watched 
frequently or not. 

 
• BBC services were seen as the trustworthy, reliable and safe option for children – 

particularly as nearly all parents had grown up watching (and mostly enjoying) BBC 
children’s content themselves. 

 
• CBeebies was seen as the key provider of content for pre-school/early learning age 

groups. Its content was widely praised as: 
> educational (e.g. Nina and the Neurons; Big Cook, Little Cook; Something 

Special) 
> engaging and imaginative (e.g. Teletubbies; Charlie and Lola; In the Night 

Garden) 
> fun (e.g. LazyTown; Boogie Beebies) 
> thought-provoking (e.g. Springwatch; Green Balloon Club; Come Outside). 

 
• CBeebies website was also seen as a key resource. It was usually children’s introduction 

to the Internet, and helped with key early learning though games, colouring in, songs, 
spelling, numeracy and the alphabet. 

 
• CBBC was seen to play an important role in building on learning and development for 

older children. Its key strengths were: 
> providing content enjoyable to different ages (e.g. ChuckleVision, Beat the Boss) 
> popular drama for all ages (e.g. Tracy Beaker) 
> programming with morals (e.g. Arthur, Tracy Beaker) 
> only recognised news service for children (Newsround) 
> quality educational programming (e.g. Blue Peter, the Serious documentaries) 

 
• However, CBBC was not always seen as engaging / entertaining children on a consistent 

basis – and alternative channel options became more popular as they got older (e.g. 
American series on Disney, etc.). 

 
• CBBC website was popular with school age children; they claimed to use it more for 

playing games than any other function. 
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• In terms of other services, the Bitesize content on bbc.co.uk was used by older 
children, especially where families were taking a more direct interest in their children’s 
homework. 

 
• Many older children had been referred to Bitesize by their schools and friends/siblings. 

Where used (more in ABC1 households) it was perceived as fun and appropriately 
pitched to engage children. 

 
• Children’s radio content on BBC7 and Radio 4 was not well known although a few were 

able to recall anecdotal evidence of children listening to audio stories on the Internet and 
radio channels on digital TV.   

 
2.1.3 Reaction to the Purposes 
 
• Overall, BBC’s Children’s Services were seen to touch on all six purposes although how 

well each service contributed and the perceptions of the importance of each Purpose 
varied considerably. 

 
• For parents with children aged under 7, CBeebies was seen as contributing to the 

Purposes in the key areas of: 
> providing a wide range of entertaining content for children (Creativity Purpose) 
> encouraging creativity and imagination (Creativity Purpose) 
> helping children learn new things whilst enjoying content (Learning Purpose). 

 
• Although seen as less important, CBeebies was also perceived as contributing to: 

> raising awareness of different groups and cultures (the Diversity Purpose) 
> providing quality content for and helping children make the most of the Internet 

(the Citizenship Purpose & the Emerging Communications Purpose). 
 
• It was questioned whether CBeebies contributed to the Citizenship and the Global 

Purposes – although parents felt understanding politics and world events were 
inappropriate objectives for young children. 

 
• For parents with children aged 7-12, CBBC was perceived to be contributing to the 

Purposes in the key areas of: 
> providing entertaining content for older children (the Creativity Purpose) 
> continuing to help children learn new things (the Learning Purpose). 

 
• Less crucially to parents, CBBC was also perceived to be contributing to the purposes 

by: 
> providing content that kept children informed about key world events (the Global 

Purpose) 
> continuing to help children make the most of new technology through quality 

content on interactive TV and the Internet (the Citizenship Purpose & the 
Emerging Communications Purpose).  
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• However, CBBC was not seen to be making any noticeable contribution to raising 
awareness of: 

> politics/current affairs (Citizenship Purpose) 
> different groups, cultures and communities (Diversity Purpose) 
> alternative medias e.g. DAB radio services for children (Emerging 

Communications Purpose). 
 
• Additionally, Bitesize was seen as contributing to supporting formal education in schools 

and colleges (Learning Purpose). 
 
2.1.4 Testing Emerging Hypotheses 
 
In response to emerging findings from other parts of the consultation, we explored possible 
concerns about repeats  
 
• Arguments that ‘there is a lack of variety on CBBC/CBeebies’ centred more readily on 

recycling content rather than whether children’s services were providing a range of 
different types of programming overall. 

 
• Although parents were often frustrated by repeats, it was widely acknowledged that 

children often enjoyed watching repeated content and that there were benefits of 
learning through repetition at a younger age.  

 
In response to emerging findings from other parts of the consultation, we explored possible 
concerns that CBBC might be struggling to appeal to 9-12 year olds  
 
• Parents with older children recognised that time spent watching CBBC content declined 

as their children grew older. However, there was no general criticism from parents that  
‘CBBC content is less appealing to 9-12s’.  

 
• It was recognised that children spent less time watching CBBC but this was often put 

down to various extraneous factors (e.g. increasing interest in other activities after school 
– thus missing the afternoon time schedule) and growing into family content on BBC 
(e.g. Dr Who, Amazon, Eastenders, Casualty, etc.). 

 
• There were a few calls for the CBBC channel running an hour later to fit more 

comfortably round after school activities. 
 
• Others did, however, wonder whether the CBBC could produce more challenging and 

compelling dramas to compete with the popular American series on alternative channels. 
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In response to emerging findings from other parts of the consultation, we explored possible 
concerns that Blue Peter and Newsround might be declining in popularity 
 
• Likewise, theories as to why ‘Blue Peter and Newsround are declining in popularity’ 

tended to centre around less time spent watching CBBC. However, some parents and 
children felt these programmes were a bit dated and failed to engage younger viewers.  

 
• It was also suggested that in the slot between getting home from school and doing 

homework children wanted to be entertained (and were both of these programmes 
therefore too ‘serious’ to hold attention?). 

 
2.2 Conclusions 

2.2.1 Context 
 
• For virtually all parents, the BBC is regarded as the most trusted and reliable provider of 

quality, thought-provoking content for children. 
 
• CBeebies is the key choice of pre-school age children, and particularly trusted to provide 

content that will deliver entertaining programming whilst:   
> supplementing education and learning 
> stimulating imagination and creativity.  

 
• However, parents also recognise that children’s engagement in BBC services tails off 

gradually  (in particular in households with subscription television options).  
 
• CBBC appears to struggle to hold the attention of a fairly wide target age group, 

because:  
> it competes with alternative channels on drama/entertainment for older kids 
> some programming is perceived as a bit too challenging for under 9s (e.g. 

Newsround, even Blue Peter) 
> increased interest in after school ‘activities’ highlights the limited window to catch 

programming due to the terrestrial schedule finishing at around 5pm and 
dedicated channels at 7pm. 

 
• In addition, some parents question whether children really want serious/earnest 

programming after a day of learning at school.  
 
• In this respect, programmes seen as the cornerstones of ‘learning and development’ 

content for school age children, such as Blue Peter and Newsround, are seen as 
declining in popularity (particularly in households with other channel options after 
school). 
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2.2.2 The Purposes 
 
• At a headline level parents could see the importance of children’s services delivering on 

all six Purposes. However, when shown the detail, the objectives of many of the 
Purposes are seen as somewhat ambitious for young children and/or less relevant or 
salient. 

 
• There is a mismatch between reaction to and perceived importance of the Purposes at 

the headline level and the impact of the detail on their importance and relevance. 
 
• Universally, parents feel the key Purposes for children’s services to deliver on are: 

> the Learning Purpose (helping children learn new skills and supplementing what 
they learn at school) and  

> the Creativity Purpose (entertaining and engaging content, stimulating 
imagination and creativity). 

 
• This expectation is in line with many parents’ spontaneous expectations of the BBC’s 

services – ‘helping child development and learning through entertaining content’. 
 
• By and large the services are seen to deliver on both the Learning & Creativity Purposes, 

although the contribution of CBeebies is more unanimously praised than CBBC. 
 
• Parents struggle to identify the variety of content/programming seen as aiding learning, 

providing entertainment and stimulating imagination on CBBC that they are able to 
provide for CBeebies. However, in part this reflects parents’ declining involvement in 
their children’s viewing behaviour as they grow up. 

 
• The importance of delivery on and clarity of other purposes is more questionable. The 

headline of the Citizenship Purpose sounds important in relation to child behavioural 
development whereas the details appear to lack consistent relevance/salience to 
children’s services. 

 
• Likewise, for the Emerging Communications Purpose the BBC’s online services for 

children are widely praised as providing quality content, but parents question success 
and/or appropriateness of delivery via other platforms either due to: 

> lack of awareness (DAB radio) or 
> worries about encouraging mobile phones as another medium. 

 
• Achieving basic ‘headline’ delivery on the Diversity Purpose and the Global Purpose is 

seen as beneficial and sufficient for the dedicated television and key online services. 
Again, the detail tends to concern parents that there will be an unnecessary over-
emphasis on lower priority and difficult issues. 

 
• Parents feel that CBBC rather than CBeebies should deliver the citizenship and global 

purposes. They feel that CBBC does deliver these purposes through a select few 
programmes, namely Newsround & Blue Peter.  However parents also have some 
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concern that these programmes may be seen by their children as ‘heavy going’ and not 
the ‘switch off and relax’ content desired after school. 

 

2.3 Key Recommendations 

• Going forward, the BBC Trust might consider the following points with regards BBC 
Children’s Services contribution to the Public Purposes:  

 

1. Ensure continued delivery across the core services on both the Learning and 
Creativity Purposes – this is likely to be key to continuing to engage with the 2-12 
target age group. 

 

2. Do not put disproportionate emphasis on tackling more difficult issues raised 
by Citizenship, Diversity and Global Purposes (e.g. race/faith, politics, current 
affairs) – this is a lower priority and the level at which this is currently pitched (i.e. 
diverse presenters/characters, basic stories in Newsround, etc.) is seen as ‘doing 
enough’. 

 

3. Avoid trying to ensure all services are making clear contributions to all 
Purposes – this could risk distorting content/programming and potentially alienate 
the core audience. 

 

4. Consider the role of learning through repetition - repeats have benefits for 
younger children - parents feel they are the main complainants regarding repeats; 
parents feel the children appear to actively enjoy them (at a younger age). 

 

5. Better utilise ‘other media’ (Emerging Communications Purpose) to enable 
children’s services can deliver on the wider and more detailed Purposes 
(assuming parents/children are made aware of these services): 
> the iPlayer could play an increasingly important role in delivering niche and 

targeted content and also tackling the perceived limitations of the time schedules 
(as the technology becomes more familiar) 

> the potential contribution of audio services and less universally utilised content 
(e.g. Bitesize) could be better realised if parents and children were more regularly 
directed towards them/given a reason to try them. 

 

6. In the short term, be mindful of the importance of the traditional morning, 
afternoon and weekend terrestrial service - restricted access to digital services 
(e.g. in children’s bedrooms) is likely to remain an additional hurdle to realising the 
potential of other service options (including digital TV, DAB radio services and online 
services such as the iPlayer). 
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3. FINDINGS 

3.1 Background Observations 

3.1.1 The Household TV and Online Set-Up 
 

• Across both the focus groups and family case study samples, in most households it 
appeared that the main hub of TV viewing was the TV in the lounge - which was likely to 
offer the most channel options.  As children got older and families got larger, it appeared 
families were less likely to all get together to watch television in the lounge. 

 
• Where available in the home, the Internet was broadband speed and located/accessed 

in a family area. Very few children under 12 had Internet access in their bedrooms. 
 
• Amongst the 2-12 age group, a broad pattern emerged regarding children’s access to TV 

and the Internet: 
> very young children rarely had TVs in bedrooms (a few more did in C2DE 

households); usage of Internet tended to be supervised / controlled by parents 
> pre-school and younger school children started to have TVs in bedrooms but 

limited options (4-5 analogue channels; DVDs only); increasingly less supervised 
use of the Internet but with parental permission and often for limited periods  

> older children most had TVs in bedrooms but channels tended to be limited to 
freeview/analogue (even in subscription TV homes); unsupervised Internet use 
more extensive, including for school work – but still few had Internet access in 
bedrooms (or laptops had to be returned to public areas after use).  

 
“She’s got a telly and a video in her bedroom, but she mostly 
goes in the computer room now, when CBeebies finishes. 
We’ve got Freeview in here as well.”  
 
(FCS, C2DE, Daughter, Youngest child 2-6, Durham) 
 
“We have a TV in the lounge.  [Daughter] doesn’t live with me 
actually, she lives with her dad because I’m divorced, but the 
other two do not have televisions in their bedroom much to 
their disgust ‘cause all their friends have them.  But we do 
have a play room and they have a little portable television in 
there, but they can’t get Sky or anything in there, they can 
watch DVDs in there.  But obviously if they want to watch their 
favourite programmes then that’s on in the lounge.”  
 
(ABC1, Youngest child 2-6, Staines) 
 

• Games consoles were also far more commonplace for children in the CBBC target age 
group – and offered a different form of entertainment from dedicated children’s services. 

 
“She still likes all the younger CBeebies programmes; he’s sort 
of less bothered at the moment since we got a few game 
console bits, … he’s lost interest a bit in the TV.”  
 
(FCS, C2DE, Father, Youngest child 2-6, Leeds) 
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3.1.2 Parent’s Involvement in Children’s Services 
 

• Parents’ level of interest and involvement in their children’s TV viewing varied 
considerably. Some key observations included: 

> parents’ inclination to watch television with children (or supervise online activity) 
reduced as they got older 

> parents of only children remained more interested in their children’s viewing 
behaviour – in part because they were not juggling multiple children’s 
interests/activities, etc.  

> fathers inclined to direct their children towards programmes they were interested 
in e.g. Match of the Day, Top Gear, ‘nostalgic’ kids TV (Scooby Doo). 

 
“Some of the ones where they’re about families are quite good 
fun. I think it’s sometimes nice to sit down with your kids and 
relax, rather than just leaving them watching stuff on their own. 
It’s a good way to relax with them.” 
 
(FCS, ABC1, mum, youngest 7-12, Camberwell) 
 
“If I see a cartoon that I used to like as a kid I’ll just push them 
in that direction and tell them if I think it’s good for them. I’ll tell 
him to watch it, and I think if I used to enjoy it, he usually 
enjoys it, so that’s the sort of thing.  I think a lot of dads do 
that. I’ll choose a channel for him sometimes.  If I’m flicking 
through, I’ll say, ‘what about this one? Do you want to watch 
that, do you want to watch this?’  If Scooby Doo’s on ‘watch 
that, you’ll like that’ so that’s really from me saying, oh you’ll 
like this because I always used to, it were my favourite 
cartoon. I wouldn’t put him on to some of the more nuttier 
cartoons.”  
 
(FCS, C2DE, Father, Youngest child 2-6, Leeds) 
 

• Those who took less interest in their children’s TV viewing felt there were other ways of 
knowing what programmes/content their children enjoyed:  

> ‘the noise from the other room’ – could hear them laughing, or could ‘hear’ the 
silence if they were engrossed 

> interest in merchandising – e.g. Hannah Montana pyjamas, DVDs of CBeebies 
programmes, Ben10 figures, etc. 

> activities and questions – e.g. wanting to buy ingredients after watching Big Cook 
Little Cook; questions after Newsround; or playing on websites of programmes 
they liked. 

 
“Everything in the shops is Ben10. If you can remember what 
cartoon you were really into when you were a kid; that’s like 
Ben10 now. They’ve got to watch it. It goes round the 
playground as well, you know, they’re swapping all sorts of 
things.”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Leeds) 
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• Some parents, and particularly those in socio-economic groups ABC1, tended to have a 
stricter regime to their children’s TV and online habits – limiting the hours spent in front 
of screens.  

 
“Never in the morning before school, that’s not allowed, 
weekends when they come down maybe for about an hour on 
Saturday’s sometimes, and maybe about 40 minutes after 
school. I do regulate it, otherwise she would just sit there all 
the time, so it’s just certain times.”  
 
(ABC1, Youngest child 2-6, Staines) 

 
• These parents tended to be more worried/concerned about what their children watched 

on television and the time dedicated to it. These parents were likely to limit access to or 
have no subscription TV. 

 
• A few parents expressed concern when their control over viewing habits was broken e.g. 

grandparents spoiling them – allowing them to watch cable/Sky, buying merchandise 
related to programmes they didn’t watch at home, etc.  

 
• In a few instances respondents claimed Sky/Virgin Media subscriptions had even been 

ended to stop children watching alternative children’s channels perceived as having little 
value and encouraging mischief/bad manners e.g. talking back, name-calling. 

 
• Perhaps understandably, parents with subscription television were themselves more 

interested in watching television, and therefore generally happier to let their children 
watch television. 

 
• Usage of children’s online services tended to be rationed at home (and largely took 

place outside their bedrooms). 
 
• Apart from for the youngest children, parents tended to have less direct interaction with 

online activity than TV viewing – and thus they found it harder to comment exactly what 
they were doing on the sites. 

 
• Interestingly, very few parents (even those without Internet access at home) were averse 

to their children using online services and could see the potential educational benefits. 
 
“She’s just getting into the computer now ‘cause I suppose her 
older sister is doing it more now with her homework and stuff. 
It’s actually a really good thing for kids. Loads of learning stuff 
on the BBC.”  
 
(C2DE, mothers, Youngest child 7-12, Ashby-de-la-Zouch) 
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• Usage of radio services was very rare and few regularly accessed children’s audio 
services via digital media.  

 
• Parents occasionally found their children had discovered targeted radio services via 

digital TV, but usage was either a one-off or very infrequent. 
 
• There were indications, however, that children aged approximately 9+ were more 

interested in music stations (e.g. Radio 1), especially if their parents listened to the 
stations. 

 
3.1.3 Family Case Studies 
 
• The family case studies were either conducted as interviews with the parents as a ‘pair’ 

followed by the children joining the discussion, or as a ‘family group’ throughout. 
 
• Conducted in the family home, the interviews highlighted the interaction between the 

family and the platform set-up in their homes. 
 
• The discussions also highlighted times or day/week that parents were more/less aware 

of their children’s TV and online behaviours. For example: 
> dads showed more awareness of early morning TV options and Saturday TV 

habits 
> mums tended to be  more aware of after school TV and some daytime options 
> both parents were able to offer views on TV and Internet content accessed during 

the early evening. 
 
• Where the case studies boosted the qualitative data in the research was: 

> understanding children’s online behaviour – shedding some light on what 
they actually did on the various key sites (they knew more than the parents) 

> understanding where children and parents disagreed on what children 
enjoy – often the children were quick to point out they had ‘grown out’ of shows; 
or discredit parents’ aspirations about what their children did online (i.e. play 
games, not seek information on learning!) 

> highlighting children’s abilities to access services without their parents 
knowledge – e.g. radio services, interactive TV options, Bitesize and BigToe 
online, etc. 

> threw light on the parents own involvement in children’s TV viewing – e.g. 
mums tended to sit through a lot more of the schedules than dads, who often 
‘opted out’ of content they were less interested in. 

 
“You know, you sit down here and try and watch Teletubbies 
with your kid and it’s a nightmare, you have to get up, but as 
they get a bit older.  You see, I can watch the Slammer.  I don’t 
mind watching the Slammer. I think that’s a Saturday morning 
thing, but that’s got like quite a comical host who can do adult 
stuff as well…”  
 
(FCS, C2DE, Father, Youngest child 2-6, Leeds) 
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3.2 Current Patterns of Usage  

• Parents were asked to keep a diary in conjunction with their youngest child of TV, online 
and radio usage over three days preceding the research session. These were used as 
an aid in the early parts of the research discussions. 

 
3.2.1 Television 
 
When? 
 
• There were indications that many children had a routine to their early morning viewing, 

watching the same TV programs day after day whilst getting ready for nursery/school.  
 
“Once Numberjacks is finished it’s like, ‘Right come on clothes’ 
and then you’ve got to sometimes knock it off to get her 
dressed and ready, but she knows as soon as Numberjacks 
finishes, it’s time to get her clothes on.”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Durham) 
 

• Working parents were happy to have morning television as a distraction, allowing 
children to watch TV whilst they got ready for work. 

 
• Younger children from C2DE families tended to watch TV for longer periods of the day. 

This was especially the case if they did not go to nursery school. 
 
“To be honest, I don’t have a day without TV I’d go mad .... in 
the morning.  When she was a baby she screamed constant, 
she never stopped screaming.  I used to put it on full blast and 
just sit her right in front of it. Just so I could get on with the 
other stuff because I have a 2 year old running mad as well, so 
to me it was really necessary.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 

• Afternoon viewing appeared to be more ad hoc, particularly as children got older: more 
variety in types of programme watched and when. ‘Other distractions’ for older children 
including consoles, after school clubs and playing out with friends tended to make their 
TV viewing patterns less predictable. 

 
• Older children were also likely to watch less linear television – being more likely to use 

recording facilities to watch their favourite programmes when it suited.  
 
“We record a whole series on the hard drive and then she just 
picks what she wants ‘what you wanna watch, Pepper Pig, 
Dora, Night Garden?’, it’s just so simple.” 
 
(ABC1, Mothers, youngest child 2-6, Birmingham) 



 

What? 
 
• For the under 6’s the more popular TV programmes included the following: 

 
 
 
 

   
 

  
 
 
 
 

In the Night Garden 
Teletubbies 
Tikkabilla 
Lazytown 
Something Special 
Arthur 
Charlie and Lola 
Little Red Tractor 
Balamory 
Big Cook Little Cook 
Nina and the Neurons 

Captain Mac 
Curious George 
Horrid Henry 
My Parents are 
Aliens 

Thomas and 
Friends 
Mr. Men Show 
Peppa Pig 
Fifi and the 
Flowertots 

Ben 10 H2O 
Drake and Josh 
 

Zack and Cody 
Hannah Montana 
That’s So Raven 
The Suite Life 

 
• For the 6-12 age group, the more popular TV content included:  
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Tracy Beaker 
Newsround 
ChuckleVision 
Best of Friends 
Basil Brush 
Hider in the House 
Arthur 
The Secret Show 
Trapped 
Prank Patrol 
Best of Friends 
Do Something 
Different 
The Slammer 
Mortified 
Watch My Chops 

My Parents are 
Aliens 
Horrid Henry 
Spongebob 
Art Attack 
Bratz 

The Simpsons 
Friends 

Ben 10  iCarly 
Drake&Josh 
Zoey 101 
Genie in the 
House 
H20 

Zack and Cody 
Hannah Montana 
That’s So Raven 
The Suite Life 
Wizards Of 
Waverley Place 
Corey in the 
House 
Even Stevens 
 
 

 
• For children without subscription television, BBC children’s services tended to be the 

most popular option, especially in the afternoons. Those with freeview tended to access 
the dedicated CBeebies or CBBC channels, rather than content broadcast on 
BBC1/BBC2. 

 
• For children with subscription television, a range of dedicated children’s channels were 

destinations of choice, including the BBC channels as well as the Disney channel, 
Cartoon Network and Nickelodeon.  
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• Interestingly, the diaries indicate that some children were watching the same program 

twice in a day, utilising the +1 channels.  
 
• For younger children, especially those without access to satellite channels, Channel 5’s 

early morning service Milkshake was very popular. Parents hinted that the predictable 
scheduling was helpful for time-management in the morning – knowing when a certain 
program finished that their children needed to be getting washed and dressed. 

 
“In the morning, Milkshake is on in our house and actually I like 
Milkshake because even if I am upstairs doing stuff, I can 
gauge time wise where we’re at. I feel as if you only get like 
one programme on BBC1, then there’ll be 2 hours later or 
something and there’ll maybe be another one. It’s almost like a 
time thing for me. So it’s kind of a bit more sporadic on BBC.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 

 
Any differences by age/gender? 
 
• Children with older siblings were often drawn to programmes pitched at an older 

audience. There were suggestions that younger siblings aspired to the interests of their 
older brothers and sisters.  

 
“I think when you’ve got an older child, it’s always the same, 
the older child always monopolises the telly, and the younger 
kids have to normally go with it. I went in there the other day 
and he said “I’m not watching CBeebies, it’s rubbish”, whereas 
she still loves things like that and she’ll quite happily sit there 
with not a peep, and he comes in and puts his Star Wars on.”  
 
(FCS, C2DE, Father, Youngest child 2-6, Leeds) 
 
 

• Conversely, those with younger siblings were sometimes still watching CBeebies content 
(sometimes secretly) with younger brothers/sisters. For example, the diaries showed 
children aged up to 10 still watching the Tweenies, Bob the Builder and Charlie and Lola, 
alongside content aimed at their age group. 

 
“He still watched CBeebies with his brother. We don’t worry 
about it, but we do think it’s funny that he denies doing it. He’d 
never let on to his mates!” 
 
(FCS, ABC1, Mother, Youngest Child 2-6, Coalville) 
 
 

• Older children were also watching family programming on the BBC in the (early) evening, 
especially Doctor Who, Match of the Day (Sunday morning repeats), Casualty, and 
wildlife programmes such as Blue Planet. Such viewing gave families the opportunity to 
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watch and learn together and was regarded by parents as very important to children’s 
development as they got older. 

 
“I think they watch more things with us now, like Casualty or 
Eastenders. I think it’s their way of moving on from children’s 
programmes. You know, more of a storyline that continues 
each episode, rather than a load of repeats.” 
 
(C2DE, Youngest child 7-12, County Durham) 
 
 
“And they like things like Planet Earth; they’ll watch things like 
that now. They like all that, the kids, watching about nature, so 
it don’t have to be like in the cartoon format.”  
 
(FCS, C2DE, Youngest child 2-6, Leeds) 
 
 

• A few parents also reported positively that family TV programs which gave the 
opportunity to ‘press the red button’ (e.g. Dr Who) often had dedicated children’s 
activities/quizzes, which children found engaging. 

 
• Some younger girls were also watching the satellite channel Tiny Pop, especially tuning 

in to watch the animation program Strawberry Shortcake. 
 
3.2.2 Online 
 
• Where families had access to the Internet, parents often encouraged children to learn 

how to use it from a young age. Select online destinations were also seen as useful 
preparation for, or complementing, IT skills being learnt at school. 

 
When? 
 
• Rarely accessed in the mornings by either younger or older children.  
 
• Diary patterns and the subsequent discussions indicated access was highest for younger 

children after nursery in the afternoon and by older children in the early evening. 
 
What? 
 
• Unsurprisingly, variety of choice tended to grow with age. The table below highlights the 

growing interest in online destinations once children reach school age: 
Under 6s 6-8s 9-12s 
CBeebies CBeebies 

CBBC 
Disney 

CBBC 
Disney 
Bitesize  
Redbox 
MSN  
Bebo 
YouTube 
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• Under 6s tended to visit a very select minority of websites, mostly CBeebies with the 

help of their parents, in order to play games online or print out masks or pictures to 
colour in. 

 
“CBeebies: she makes butterflies on Charlie and Lola - you 
stamp them and you cut them out and then they fly across your 
screen. She loves to do those. I think you can put it into a 
gallery and then you can win a prize. They’ve got games and 
activities on them. He likes to go on the CBBC website and do 
the crafty bits on there.”  
 
(FCS, C2DE, Youngest child 2-6, Leeds) 

 
• There were signs that the 6-8 age group showed a rise in more dedicated interest in 

certain TV programs and they used the related Internet sites, such as Hannah Montana, 
to find out more.  

 
• As children got older they tended to visit a greater number of websites in order to play 

games, conduct research to help with homework, chat to friends via social networking 
sites and find information relating to their individual hobbies and interests (e.g. football). 

 
• Parents were more willing to allow older children (10+) to access sites without their direct 

supervision. That said, parents did seem to be monitoring the content more remotely, 
e.g. the computer’s Internet history; ‘dropping in’ on their children when they were online.  

 
“They’re too old now for the Cbeebies website, even though 
they sometimes go on there, but I’ve seen them on the Bitesize 
and the CBBC website. I don’t really watch them, to tell you the 
truth. I let them get on with it. Just have a look here and there.”  
 
(ABC1, Youngest child 7-12, Leeds) 
 

3.2.3 Radio 
 
• Only a small minority were listening to dedicated children’s radio services, and very few 

under 6 had accessed any bespoke audio services.  
 
“They have used the radio on the CBeebies website I think. 
I’ve heard it telling her a story before.” 
 
(C2DE, Youngest 7-12, County Durham) 
 
“They found radio on the TV – I could tell because the screen 
was blank. It was a story for children, definitely. Not that I’ve 
seen them use that again.” 
 
(FCS, ABC1, mother, Youngest 2-6, Coalville) 
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What and when? 
 
• The only dedicated children’s radio service that older children listened to was Big Toe 

Books; this was accessed by a minority in the afternoons after school. 
 
• Analysis of the diaries showed that radio stations being listened to by older children were 

more often ones aimed at an adult audience e.g.: 
> Radio Clyde 
> Planet Rock 
> BBC Radio 5 Live 
> BBC Radio 2. 

 
• These stations were most often listened to on the way to school in the car, often chosen 

by the parent. Parents felt that children of 8-9+ preferred to listen to music stations on 
the radio. 
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3.3 Attitudes Towards Services for Children 

3.3.1 Television 
 
• Parental attitudes towards services for children were largely split into three segments 

based on age of the child: 
> for under 6s – generally happy, services seen as playing a key role pre-school / 

early-school age in helping children with their learning, aiding development of 
creativity and introducing social skills 

> for 6-8s – more mixed, and for some parents seen to be lacking options clearly 
aimed at their child’s age group – perceived as either pitched too young or too old  

> for 9-12s  – also more mixed, with parents often bemoaning children’s  increased 
interest in ‘American channels’ (on subscription TV, or DVDs) in preference to 
other options. 

 
• Parents with digital TV options (freeview or subscription) acknowledged the expanse of 

dedicated children’s channels offered children of all ages content they found enjoyable 
throughout the day. 

 
“It needs to be interesting, it needs to be aimed at them; like all 
this American stuff is aimed at them and it’s got Lucy’s 
attention just like that; there’s young good looking 9 year old 
boys in it, she’s going to watch it!” 
 
(C2DE, Mothers, Youngest child 7-12, County Durham) 
 
 

• This had the benefit of allowing parents to find a ready-made ‘distraction’ for their 
children if they wanted to get on with other tasks/wanted peace and quiet. 

 
• However, many parents of older children who had subscription TV also realised it gave 

children the choice to opt for American drama, often to the exclusion of other content.  
 
• Some parents expressed concern that content on Disney Channel was pure 

escapism/fantasy and lacked any educational value.  
 
• Although there was a level of tolerance of alternative children’s channels available on 

subscription TV, many parents looked to restrict the extent to which children could watch 
them (hence reluctance to allow satellite TV in their children’s bedrooms!). 

 
• Some parents also noted that the period when ‘alternative’ digital channels became a 

particularly attractive option occurred during the transition years (typically 6-8 years old) 
from content targeting pre-school ages to content targeting school ages. 

 
• Interestingly, those parents with only freeview (or analogue) options in the household 

tended to be happier with the children’s services on offer.  
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• However, it was also notable that some of these parents tended to have stricter regimes 
to television watching than subscription TV households and actively encouraged non-TV 
related hobbies/interests.  

 
3.3.2 Online 
 
• Parents with Internet access tended to have a fairly positive view of the value of Internet 

sites with content aimed at children. 
 
• Generally, the more experience parents had of involving themselves in their children’s 

online service usage, the more positive they were. 
 
• Online services for children were seen as increasingly important as a tool for learning, 

creativity and entertainment. There was particular praise reserved for sites that aided 
learning – and CBeebies and Bitesize were seen as leading examples of making 
learning accessible for different age groups.  

 
“I think that maybe online you feel they may be learning a wee 
bit more than just TV.  Using the mouse and sort of navigating 
the websites.  You feel that it’s kind of educational a wee bit 
more.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
 

• In contrast, those with little/no experience of children’s online services were often more 
guarded about the benefits and instinctively wished to protect their children from what 
they perceived to be a plethora of inappropriate or unpredictable material. 

 
“She uses the Internet at her nan’s, but I’m not a fan. I don’t 
know, I think it’s better for her to do other things. Safer. I don’t 
know what she’ll by mistake see.” 
 
(C2DE, Mothers, Youngest 7-12, Ashby-de-la-Zouch) 
 
 

• There was some low-level concern that sitting in front of a computer screen was not 
much better than sitting in front of the television screen, and therefore ‘other activities’ 
were encouraged. 

  
 
3.3.3 Radio 
 
• There was a lack of awareness that dedicated children’s radio services existed. Where it 

was accessed, it was mostly via digital TV, and parents were generally unaware of their 
children accessing any radio services online. 
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 “I am aware of radio services, only because I’ve seen it 
through Sky but I’ve never listened to it. We just have MTV on 
if we want music.” 
 
(ABC1, Mothers, Youngest child 7-12, Leeds) 
 
 

• Moreover, there were suggestions that unless children wanted to listen to a specific 
program, parents were not encouraging their children to listen to the radio. 

 
“CBeebies radio was advertised on the TV for weeks and 
weeks.  I think it’s BBC7 or BBC6 or something like that.  It 
was advertised that it was going to have Bob The Builder.  And 
I thought it’s bad enough when we’re watching it – it would 
drive me mad! I don’t think my wee boy would like that.  I think 
it would be tough to see – to be interested.” 
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
 

• Some feeling that younger children needed visual cues to hold their attention and 
therefore parents did not instinctively feel radio could provide an ‘all round’ service.  

 
• The few with experience of children’s radio services felt audio stories should be a great 

alternative to TV for late at night or a distraction on car journeys.  
 
“Yeah, we have had tapes or CDs on in the car but you just 
have to continually play them over and over because children 
don’t like music.  How many times have we listened to Aladdin 
and things like that in the car?!  I didn’t know there was a radio 
station you could put on for children.  I just didn’t know that.” 
 
(FCS, ABC1, mother, youngest 2-6, Ashby de la Zouch) 
 
 

• However, access/scheduling was perceived as a problem to enhancing the service’s 
potential. Even the few who had accessed the radio services for children felt it was by 
trial and error (and mostly via the digital TV) and that the schedules were limited and not 
well advertised. 

 
“I don’t know about the radio.  I mean I have never really 
listened to kids radio.  I have not really seen it advertised.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
 

• It was also pointed out that cars usually lacked DAB access and that parents deliberately 
restricted digital access via TV or the Internet in children’s bedrooms. 
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3.4 Attitudes To Alternative Services 

• In general, parents felt that there was a wide range of credible alternatives to BBC TV 
content, both on terrestrial and digital / satellite.  

 
• However, parents frequently lamented the amount of adverts aimed at children on the 

dedicated children’s channels, CITV and Channel 5 and disliked its influence. 
 
“Cartoon Network has all the total zany cartoons on these days 
which are totally mad. Pointless stuff, but they like it. I just 
resent all those adverts with toys. It’s a bloody headache for us 
parents!”  
 
(FCS, C2DE, Father, Youngest child 2-6, Leeds) 
 
 

• Although content on the Disney Channel, Nickelodeon and the Cartoon Network was 
seen by some parents as somewhat superficial, they felt allowing their children to watch 
these programs helped them to ‘switch off’ in the evening after a day’s learning at school. 

 
“There’s always a moral at the end of Tracy Beaker, isn’t there, 
whereas going back to the American thing again, there’s 
nothing, it’s just about teenage kids striking up a band and 
stuff. But you could look at it another way; they get education 
pushed down their throat that much these days and they need 
to get away from it.”  
 
(C2DE, Mothers, Youngest child 7-12, County Durham) 
 
 

• Suggested reasons for the popularity of American drama content on those channels as 
children got older were: 

> increased interest in series/continuity and ‘cliff-hangers’ (giving programmes 
talking points) – which sat alongside increased interest in family content such as 
soap operas and dramas 

> glamour and fantasy of America. 
 
• Of the terrestrial TV channels, for younger children Channel 5’s Milkshake seemed to be 

the most popular alternative to the BBC content. Some parents felt the content helped 
young children learn. Additionally, the presence of narrators, well-known to parents (e.g. 
Stephen Fry), gave certain shows added appeal. 

 
“Well Milkshake’s got Fifi and the Flowertots, Little Princess is 
on that, so yeah, there’s different things.  I’d say it’s a bit more 
babyish really. It’s just all the colourful stuff, you know, flowery, 
colourful, nice and bright on the telly and a bit of singing.  Just 
young girls’ things.”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Leeds) 
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• CITV programming was less readily discussed. Content was watched more sporadically 
(e.g. Horrid Henry), rather than being the default channel of choice in the afternoon. Art 
Attack was popular, with presenter Neil Buchanan seen as particularly engaging for 
children. 

 
• For online services, children were visiting a limited range of children’s websites other 

than CBeebies/CBBC, the most popular ones being those produced by Disney – 
especially Club Penguin and Hannah Montana.  

 
• Although Disney was largely regarded a trusted source, one or two parents had become 

irritated by subscription requests to continue using elements of the Club Penguin site.  
 
• Ben 10 was also attracting a predominantly male online following amongst the 7-12s. 

 
“They love the Internet and they love Ben 10, I don’t know if 
you’ve heard of Ben 10.  It’s kind of a little boy who has a 
magic watch and he changes into aliens and fights other 
aliens.  So they’re mad about that.  They watch that on TV, 
they go into the website.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
 

• For younger children, parents tended to look no further than CBeebies website. Parents 
were more cautious and felt that the safest content was likely to be available through the 
BBC.  
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3.5 Attitudes Toward BBC Children’s Services  

• Overall, the majority of parents were very positive about the BBC’s provision of services 
for children. 

 
• Most indicated that the BBC children’s content was their preferred choice for their 

children, being seen as the ‘trustworthy’ and ‘safe’ option – particularly as nearly all 
parents had grown up watching (and largely enjoying) BBC content themselves.  

 
“I like the BBC. I feel safe with them. I can leave the room and 
not worry.” 

 
(FCS, ABC1, Mother, Youngest child 2-6, Coalville) 

 
• Universally, the BBC was seen to play a role in child development and learning and was 

expected to deliver this through entertaining content.  For most it achieved this end. 
 
“I think they [BBC programs] are good quality because they try 
and bring in educational stuff as well, even in a normal 
entertainment programme, whereas the Americans don’t do 
that; it’s just pure rubbish.”  
 
(C2DE, Mothers, Youngest child 7-12, County Durham) 
 
 

3.5.1 CBeebies  
 
• In particular, the BBC was seen as the key provider of content for pre-school/early-

learning age groups. CBeebies content was widely praised, being variously described 
as: 

> educational (e.g. Nina and the Neurons; Big Cook, Little Cook; Something 
Special) 

> engaging and imaginative (e.g. Teletubbies; Charlie and Lola; In the Night 
Garden; Get Squiggling!)  

> fun (e.g. LazyTown; Brum; Boogie Beebies) 
> thought-provoking (e.g. Springwatch; Green Balloon Club; Come Outside). 

 
 “You’ve got a variety of different programmes haven’t you for 
different things, like Big Cook, Little Cook, teaching them about 
healthy eating and cooking and things, and then like you’ve got 
some of the activity programmes, which are teaching them to 
make things.” 
 
(ABC1, Mothers, youngest child 2-6, Birmingham) 
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“I think Nina and the Neurons is a really good one because it’s 
quite science based and getting the kids interested in science, 
and it’s also quite relevant to my kids cos it’s in Glasgow. They 
recognise parts of Glasgow as well and they kind of like that.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
 

• CBeebies’ only perceived weakness was the amount of repeated content (see section 
3.6.1). 

 
• Universally, parents with children who used the CBeebies website were positive about it. 

 
“At school they’ve got this white board and the teacher gets the 
Cbeebies Home Page up. So I got her onto that and all the 
games they were playing in school, she was playing here.”  
 
(FCS, C2DE, Youngest child 2-6, Durham) 
 

• The website was increasingly being seen as a key resource. For nearly all users it acted 
as their child’s introduction to the Internet, and helped cement key early-learning through 
games with pictures, colouring, songs, learning new words, aiding spelling and learning 
numbers and the alphabet. 

 

“There’s colouring in and interaction and it all makes sounds 
and noises and things like that, so it kind of stimulates them 
rather than just watching the TV, where there’s no interaction, 
they’re just absorbing things .. it’s helping them control the 
mouse and things like that and hand/eye coordination and in 
younger children the CBeebies is good for that.” 
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
“I think the CBeebies website has brought her on leaps and 
bounds through this holiday. That and joining the library and 
reading, she’s just come on, the teachers recognise it, that’s 
absolutely great.”  
 
(FCS, C2DE, Father, Youngest child 2-6, Durham) 
 

• The BBC was also thought to be good at linking media platforms well. For example, it 
was noticed a few times that The Green Balloon Club prompted children to go to the 
website following the TV programme. 

 
3.5.2 CBBC 
 
• CBBC was seen to play an important role in maintaining and building on learning and 

development through its content for older children.  
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• CBBC content’s key strengths were seen as: 
> providing content that was entertaining for different ages (e.g. ChuckleVision, 

Basil Brush, Beat the Boss) 
> popular drama series for all ages (e.g. Tracy Beaker, Grange Hill) 
> popular programming with morals (e.g. Arthur, Tracy Beaker) 
> providing the only recognised news service for children (Newsround) 
> quality educational programming (e.g. Blue Peter, Serious Documentaries) 

 
“[Arthur] isn’t just like a cartoon; it’s covering things that 
children have to deal with. A particularly good one, I thought, 
was a kid going to the dentist and it dealt with their fears. It’s 
also good because it shows how children see things and what 
they’re anxious about. There was a bullying one at the school 
that was good as well, so it got through this kid was being 
picked on and it showed how the other friends overcame it and 
helped him. So I think Arthur’s quite a good one to teach them 
how to deal with things.”  
 
(FCS, ABC1, Mother, Youngest child 7-12, Camberwell) 
 
 

• However, in comparison to CBeebies views were more mixed as to how effectively the 
range of CBBC content engaged and entertained children on a consistent basis.  

 
• Many parents noted how, as their children got older, they watched less CBBC content, 

seeking alternative channel options more readily. 
 
• That said, most parents with children over 6 years old could name at least a few key 

CBBC programmes their children enjoyed.   
 
 “I’m pleased that they’re watching the Serious series; I think 
they’re very informative and it’s good to see our kids learning 
about different countries. She applied to see if she could go on 
when they next do it. It’s really good because it shows you the 
relationships between the children and how they struggle to 
get through it.”  
 
(FCS, ABC1, Mother, Youngest child 7-12, Camberwell) 

 
• CBBC website was also popular with school age children. Parents recognised it as a key 

Internet destination and despite many children claiming they used it mainly for games, 
parents seemed relatively unconcerned, coming from a trusted source such as the BBC. 

 
• From the diaries it was noted that a minority of older children were accessing the 

Newsround website. Interestingly, in our sample the Newsround website appeared to be 
visited more often than it was watched on the TV. 
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3.5.3 Other services  
 
• Parents indicated the formal learning content on bbc.co.uk (Bitesize / Schools section) 

was used by the older target age children and especially where families were taking 
more direct interest in their children’s homework. 

 
• From the diaries, older children in particular were visiting Bitesize during the early 

evening to help with homework, having been referred there by their schools and 
recommended by friends or siblings. 

 
“Even my 8 year old, he was doing some homework a while 
ago and my daughter said ‘go on to Bitesize, you’ll find it on 
there’ and I left him to do it and he did all his homework himself 
just by following .. and he’s only 8, I mean, I know he’s more 
computer literate than I ever was and am but even at 8, he can 
still navigate around the site himself and get everything.”  
 
(ABC1, Mothers, Youngest child 7-12, Leeds) 
 
“On BBC Bitesize they have science and biology and things 
like that. He’s doing a project at the minute about food, like 
fibres, fats and carbohydrates and he’s getting all his 
information off there. The school told him about it.”  
 
(C2DE, Mothers, Youngest child 7-12, County Durham) 
 
 

• Bitesize was well received by parents and children alike, seen as helping to make 
learning fun and appropriately pitched to engage them.   

 
“Lucy brought some homework home the other day and I 
helped her – the BBC do a really good interactive human body 
thing for the kids because she had to find out about the heart 
and things like that and we went to the BBC website and 
there’s all interactive stuff on how the heart works – the kids 
love it.”  
 
(C2DE, Mothers, Youngest child 7-12, County Durham) 
  
“He’s in Year 2, so that’s Key Stage 1, so there’s things like 
you’ve got to form sentences and it’s to do with Kung Fu, so 
just because it’s got Kung Fu in the title, he thinks that’s great 
and he’ll sit there and play this game, not really twigging that 
he’s learning, you know. He does something and this man 
does something with a stick! .. he thinks that’s great! .. and 
what’s also good about Bitesize is it talks about things in the 
same language as they talk about things at school, so if they’re 
learning phonics then you can click on ‘phonics’ and think ‘oh 
yes, I know what they mean by ‘phonics’ and what’s nice is you 
can also print off worksheets, so we print them off and they like 
doing them.”  
 
(ABC1, Mothers, Youngest child 7-12, Leeds) 
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• That said, there were indications that Bitesize was less well known to some C2DE 

parents and not once mentioned by parents/children for usage in the 2-6 age bracket. 
 
• Children’s radio content on BBC7 and Radio 4 was not well known, although a few were 

able to recall anecdotal evidence of children listening to audio stories on the Internet and 
radio channels on digital TV.  

 
• When given some information about the programmes there was interest in trying it out, in 

particular for car journeys or as an alternative to TV before bedtime.  
 
• The biggest drawback was its apparent clash with television in the mornings and the lack 

of appropriate bedroom set-up for DAB radio. For example, a few parents enquired 
whether the Internet options had ‘listen again’ functions to access before bed, but were 
concerned about allowing computers into their children’s bedrooms. 

 
• One or two parents had also come across schools programmes on the BBC terrestrial 

channels during the day and felt they were appropriately educational and engaging. 
 
3.5.4 BBC vs. Competitors 
 
• Overall, most parents felt the BBC was the most reliable and trusted option for children’s 

services, that was most likely to provide entertainment whilst offering educational or 
thought-provoking content.  

 
“You want them to watch CBBC because that’s the good one, 
if you know what I mean. The others are pap really.” 
 
(C2DE, Mothers, Youngest child 7-12, Ashby-de-la-Zouch) 
 
 

• The BBC was seen to have the edge over its competitors when it came to: 
> quality entertainment: particularly CBeebies content, although shows such as 

Trapped, Hider in the House, Prank Patrol and Raven on CBBC were also widely 
praised 

> high quality informative programming: for both younger and older children 
such as Nina and the Neurons (teaching about science), Big Cook Little Cook 
(highlighting worldwide cuisine) and the ‘Serious’ series (exploring issues about 
physical geography and nature).  

> news: Newsround perceived as the only source of news aimed at children 
> websites: other than Disney, no other children’s service provider websites even 

competed in terms of preferred destinations. 
 
• Programming was also seen as delivering in terms of: 

> comedy: e.g. ChuckleVision, Basil Brush, Stupid,  
> drama: e.g. Tracy Beaker,  Sarah Jane Adventures 
> cartoons/animation: e.g. Charlie & Lola, In the Night Garden, Arthur, Bob the 

Builder and Pingu. 
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• For families with subscription digital TV, it was more debatable whether the BBC had the 

edge on other channels when it came to drama, cartoons and entertainment for children.   
 
“Well they’re definitely good at the informative stuff and 
CBeebies and the drama stuff. But they don’t seem to have 
many cartoons on these days.”  
 
(FCS, C2DE, Youngest child 2-6, Leeds) 
 
“To be fair my lad only watches CBeebies but I think a lot of 
programmes he feels he is growing out of, and he’s got into 
Scooby Doo now which can only be found on Boomerang, so I 
think he’s moving away from the BBC channels more.”   
 
(ABC1, Mothers, Youngest child 2-6, Birmingham) 
 
 

• For them, collectively the Disney Channel, Cartoon Network and Nickelodeon were doing 
more to engage their children, with shows such as Hannah Montana, Ben10 and High 
School Musical. 

 
• However, most parents did not want to see the BBC change its content to accommodate 

their children’s interest in American series.  
 
• For them, the BBC was fulfilling its role and distinguishing itself by providing quality, 

thought-provoking output for children. 
 
“Well, she’s really into her Hannah Montana and High School 
Musical .To me, that’s not educational, it’s not informative, it’s 
just rubbish ... so what the BBC need is that sort of up-beat 
type thing but educational as well.”  
 
(C2DE, Mothers, Youngest child 7-12, County Durham) 
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3.6 Testing Emerging Hypotheses from the Wider Consultation 

3.6.1 Hypothesis 1: In response to emerging findings from other parts of the 
consultation, we explored possible concerns about repeats (from the Children’s 
Consultation) 

 
• It appeared that arguments for lack of variety centred more readily on recycling of 

content rather than whether children’s services were providing a range of different types 
of programming overall. 

 
• Parents made regular references to the amount of repeated content delivered by both 

CBBC and CBeebies. A particular quirk a few parents claimed to have observed was 
content shown on one of the dedicated channels repeated on BBC1/BBC2 the same 
day. 

 
“The only thing that is, I mean I don’t think it bothers kids, but 
they do show; I think if they show one in the morning, they 
show the same programme again in the afternoon.  And you 
know, you’ve had a long day if you’re sat there, you’re 
watching a repeat of a children’s programme; you’re feeling 
almost suicidal for yourself … younger ones don’t mind it, but 
as they get older they probably do.”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Leeds) 
 
 

• For some parents there was frustration that even with flagship dramas such as Tracy 
Beaker, the schedules were often repeats and that few new episodes appeared to be 
being made.  

 
• That said, parents were quick to acknowledge that they felt it was them, rather than their 

children, who were irritated by repeated content.  They felt that their children were rarely, 
if ever, concerned about watching repeats, particularly at a younger age. 

 
“My older one says ‘I’ve seen this before’ and he’ll switch it off, 
whereas the little one will just watch and watch and watch.”  
 
(C2DE, Mothers, Youngest child 7-12, Durham) 
 
 

• It was even suggested by some parents that children actively enjoyed repeats, and that 
there were potential learning benefits (sometimes a second showing helped make sense 
of the content; learning through repetition). On other occasions, it was just another 
chance to enjoy the fun! 

 
“She doesn’t mind, aye, she doesn’t mind watching them over. 
But like when we sit and watch them again, you think, ‘Oh 
God.’”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Durham) 
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It was not easy to ascertain whether parent’s views on repeats applied to both the digital 
channels and the CBBC and CBeebies content on BBC 1 and 2. However, those families 
with analogue only TV seemed the least aware of repeated content and felt the BBC offered 
sufficient variety in its children’s services.  
 

“It’s interesting hearing all this [from mothers with subscription 
TV] because I didn’t think they repeated too much. Perhaps 
they do, I’m not watching it like a hawk.” 
 
(C2DE, Mothers, Youngest 7-12, Ashby-de-la-Zouuch) 
 
 

3.6.2 Hypothesis 2: In response to emerging findings from other parts of the 
consultation, we explored possible concerns that CBBC might be struggling to 
appeal to 9-12 year olds (from the Children’s Consultation and BARB data) 

 
• Parents with older children were fairly philosophical about the reduced amount of time 

children spent watching CBBC content as they got older.  
 
• In this respect, the content on CBBC was not roundly criticised for a lack of appeal or 

variety for older children.  
 
“There’s nothing wrong with CBBC. If anyone’s to blame, it’s 
me for allowing them to watch Disney. CBBC is the quality 
stuff, but sometimes they just want to vegetate after school in 
this American rubbish. But as I say, I let them.” 
 
(C2DE, Mothers, Youngest child 7-12, Ashby de la Zouch) 
 
“I think, for up to 8 year olds, you’ve pretty much got it covered 
really, you know, but getting beyond that it starts to lose it a 
little bit. But that’s just part of growing up.”  
 
(FCS, ABC1, Father, Youngest child 7-12, Camberwell) 
 
 

• In part this behaviour pattern was explained as growing out of children’s content and into 
teen and family content such as soaps and dramas. The diaries of children aged 10+ 
highlighted children watching more BBC family content, including Casualty, Eastenders, 
Doctor Who, Amazon, Tiger – Spy in the Jungle, The Real Hustle and My Family. 

 
• In addition, children were increasingly interested in other activities – after school clubs, 

games consoles, staying out a bit later with friends, etc.  
 
• The more critical minority were parents who specifically felt CBBC was not producing the 

challenging dramas for children that they used to. For them, the demise of Grange Hill 
was seen as further evidence of CBBC not being able to compete with the appeal of 
American series on alternative channels. 
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• In contrast, in households without subscription TV (and restrictions on games consoles), 
i.e. Freeview and analogue homes, CBBC was seen as fulfilling an important after-
school function for children aged 9-12 and appeared to be actively appreciated by 
parents and children alike.  

 
• The diaries also indicated their CBBC viewing was proportionally higher than in 

subscription television households. 
 
• The patterns of viewing did result in some parents requesting that CBBC programming 

on BBC1 and the dedicated channel both ran later to fit around after-schools activities.   
 
• To re-gain the attention of the 9+ audience, some parents specifically liked the idea of 

programming running at least an hour later than the 7pm finish time on the CBBC 
channel. 

 
• Other parents were more doubtful of the benefits of extending the finishing time. Key 

reasons for this included: 
> restrictions on digital TV access in children’s bedrooms 
> potentially interrupting family viewing time (i.e. in the lounge/on the main 

household television). 
 
3.6.3 Hypothesis 3: In response to emerging findings from other parts of the 

consultation, we explored possible concerns that Blue Peter and Newsround 
might be declining in popularity (from BARB data) 

 
• Arguments as to why Blue Peter and Newsround may be declining in popularity were 

inextricably wrapped up in the lessening appeal of CBBC to 9-12s (i.e. other distractions 
outside TV, alternative content on Disney, etc.). 

 
• From the diaries, it is interesting to observe that both Blue Peter and Newsround were 

watched more regularly in non-subscription TV households.   
 
• There were indications of a degree of division in views on both programmes. Some 

ABC1 parents tended to have a misty eyed view of both shows based on their childhood 
and were keen to extol their merits. They praised both shows’ abilities to encourage 
children’s interest in world events and involvement in culture, both in the UK and the 
wider world. 

 
“I mean, they have enjoyed watching Blue Peter and those 
type of programmes, which are quite informative and they 
make kids aware of what’s going on in the world, you know, 
and how certain other countries need help and I think that’s 
quite good, how they make children aware that it isn’t just 
about me/me/me – so those type of programmes are good.”  
 
(FCS, ABC1, Mother, Youngest child 7-12, Camberwell) 
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• In contrast, and in particular amongst some lower SEG parents, others felt the 
programmes were dated and was no longer the way to engage young people today 
(particularly if they had themselves found the shows less engaging as children).  

 
• Some parents felt that their children’s lack of interest in what they perceived as ‘serious’ 

programming such as Newsround and Blue Peter reflected when they were scheduled. 
For these parents, it was implied that in the period between school and homework 
children wanted to mentally ‘switch off’ rather than be engaged in more serious, thought-
provoking programming.  In some instances it was suggested that it may be better to 
schedule Newsround in the morning, when they are getting ready for school. 

 
“They could do Newsround in other ways; you could do it 
before they go to school; then they can discuss what’s going to 
happen through the day – because my little boy came home 
and told me that the world was going to end and I was 
standing cooking breakfast and I thought ‘what?’ and he’d 
been watching Newsround the night before and he said ‘we’re 
all going to die at 8.00 this morning!’ .. he’s picking it up .. I 
think if he watched it before he went to school, he’d find out 
that he wasn’t going to die when he got to school that 
morning!”  
 
(C2DE, Mothers, Youngest child 7-12, County Durham) 
 
 

• Interestingly, the family case studies revealed that even in households where these 
shows were watched, the children seemed less interested in them than their parents 
believed. 

 
• That said, where these programmes were watched, they were seen as fulfilling a role – 

and there was evidence of children picking up key information from these programmes 
e.g. a girl moved by pictures of people suffering in a West African country on a Blue 
Peter appeal had sent in a shoebox full of various items.  

 
“it’s a Blue Peter thing, isn’t it, where you’re just raising money 
or send in your stamps, that’s like a social thing. It’s good 
learning for children.” 
 
(FCS, ABC1, Mother, Youngest 2-6, Coalville) 
 
 

• One or two children also appeared to prefer Newsround’s online service to the television 
programme – so they could dip into the information they were interested in (e.g. sports 
news) as opposed to the information they were not engaged by. 
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3.7 Reaction to the Six Purposes 

 
3.7.1 Introduction  
 
• For Children’s Services, AIA and the BBC Trust adapted the BBC’s core Public Purposes 

as prompt material for the research sessions to reflect: 
> what each Purpose stated (‘what it says…’), and 
> the detailed points each Purpose sought to deliver on (‘what it means…’). 

 
• After a couple of sessions using the full stimulus we were aware that the high level 

statements were difficult for some parents to comprehend in relation to children’s 
services and potentially undermined their understanding of and responses to the 
purposes.  

 
• Therefore we reverted to the ‘what it means…’ stimulus materials to describe the 

Purposes, which parents on the whole found easier to take on board and respond to. 
 
• Despite having been discussing BBC output, depending on how involved they were in 

their children’s viewing and online usage, some parents found it easier than others to 
offer varied examples of how/where the BBC Children’s Services met the Purposes.  

 
• In particular, parents struggled to select for evidence a variety of CBBC content, in part 

reflecting: 
> the reduced time spent watching content alongside their children as they got 

older 
> variable frequency of using BBC services as identified at the recruitment stage.   

 
• Parents frequently relied on a few select programmes for evidence of CBBC’s delivery of 

some Purposes e.g. Blue Peter and Newsround were the most top of mind options for 
the Citizenship & Global Purposes. 

 
• Discussion of the Purposes also raised the profile of certain issues (e.g. communities 

and culture, coverage of world events, etc.) that previously had not been discussed 
spontaneously in relation to the strengths/weaknesses of the BBC Children’s Services.  It 
was debatable how top-of-mind/important some detailed points of the Purposes were, 
regardless of how well the BBC was seen to be delivering. 

 
• In discussing reaction to the Purposes we have broken down responses to the purposes 

into the following areas: 
> understanding of the Purpose headlines (the six Purposes without detail 

explanation)  
> then detailed understanding of each Purpose, including: 

 overall importance 
 clarity of the Purpose (and the details within) 
 how well the BBC is delivering. 



 

  
3.7.2 Reaction to Top Level Descriptions of The Six Purposes  
 

 
 
• When shown the high level one line definitions, at first glance parents felt the Purposes 

were fairly worthy, although clarity of each Purpose and its perceived importance varied.  
 
“They all sound sensible. If kids TV is going to do that, you’d 
expect it to be from the BBC. Not Disney.” 
 
(ABC1, Mothers, Youngest child 7-12, Leeds) 
 
 

‘Clear and universally important’ (Learning and Creativity Purposes) 
 
• The Learning and Creativity Purposes were seen as having universal importance and 

key to BBC children’s service content to help child development.  
 
“Those are the big ones. That’s what you want from the BBC 
for children.” 
 
(ABC1, Mothers, Youngest 2-6, Staines) 
 
 

• Anything involving learning, gaining skills or engaging children in activities that 
encourage this end were seen as crucial elements of BBC output for children. 

 
• That said, there was some confusion around the distinction between the use of ‘culture’ 

in the Creativity Purpose and ‘cultures’ in the Diversity Purpose. Culture in reference to 
‘the arts’ was seen as a bit grand and unnecessary in reference to creative activities for 
children. 

 
‘Important… but misleading’ (Citizenship and Emerging Communications Purposes) 
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related to understanding of manners, do’s and don’ts / right and wrong behaviour i.e. 
aiding in children learning to be polite, well-rounded people. 
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“Life skills and social issues; is that like more to do with, 
something like on Grange Hill where they’ve tackled all sorts of 
issues? You want them to take the right path in life. Maybe it’s 
about stay away from this and that?”  
 
(ABC1, Mothers, Youngest child 7-12, Leeds) 
 
 

• By and large, parents felt the BBC produced programmes which sought to achieve this. 
 
• There was more confusion about what ‘citizenship’ was referring to. Those with school 

age children and especially ABC1 parents, were not clear whether it was necessary for 
the BBC to provide in this area given that citizenship was an issue covered in school. 

 
• For those less aware of the term, it was a bit off-putting and occasionally alienating. 

These parents resented the inference that the BBC was providing their child’s ‘moral 
guidance’ and this Purpose was occasionally interpreted as undermining their own 
parenting skills. 

 
“‘Life skills and social issues’, yeah, but ‘citizenship’!? .. nah! 
… there’s not one programme on TV that does that!” 
 
(C2DE, Fathers, Youngest child 2-6, Camberwell) 
 
 

• Primarily, the Emerging Communications Purpose was understood to mean the BBC 
should contribute to helping children learn about the Internet.  

 
• Where children were using the Internet at home and/or school the BBC was perceived to 

be delivering on this Purpose - be it via CBeebies, CBBC or the Bitesize website. 
 
• However, ‘new technologies’ was a bit vague and interpretation included reference to 

interactive TV, digital cameras and even shows like BAMZOOKi encouraging children to 
make robots. 

 
“Yeah, I think they do get that from telly because a lot of the 
things show them how to, you know, use things like digital 
cameras.  You know, there are things on telly that show 
children using those.”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Leeds) 
 
 

‘Clear… but not too important’ (Global Purpose) 
 
• The Global Purpose was seen as skewed towards older children. In this regard, parents 

did not see this as important for children under the age of approximately 7-8 years old.  
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• It was also suggested that parents wanted their children to be in touch with only ‘some’ 
world events, and that they would rather they did not know about others. 

 
• In terms of delivering, only Newsround and Blue Peter were consistently referred to. 
 
‘A bit unclear… and not a top priority’ (Diversity Purpose) 
 
• At this stage, the Diversity Purpose was thought to be about introducing children to 

issues of diversity.   
 
“Quite often there is an ethnic minority group educational thing, 
like afro-Caribbean dancing or that kind of thing, so they do it 
there I’ve noticed, or on Balamory they’ve got like a black girl 
haven’t they, one in a wheelchair, a Scottish guy.” 
 
(ABC1, Mothers, Youngest child 2-6, Birmingham) 
  
 

• Although most were happy for their children to get introductions to different groups, 
cultures and communities, that was about the limit to their interest.  

 
• Most, including ethnic minority parents, had a desire to protect their children from 

complicating their understanding of race, etc., through overt references/over-emphasis.  



 

 
3.7.3 Reaction to the Purposes in Detail 
 
The Citizenship Purpose – Engage children with ideas of citizenship, life skills and 
social issues 
 

  
 
Overall Importance/Relevance 
 
• In theory, engaging children in ideas of citizenship, life skills and social issues was seen 

as an important and relevant consideration for BBC content.  Parents assumed the focus 
was on manners and nurturing good, well-rounded, polite children. 

 
• When shown the detail, there was confusion about how the details of what it was 

purporting to deliver were relevant to children’s output. 
 
• Most felt only ‘social issues’ were touched upon in the detail; there was little appreciation 

or understanding of how learning about politics and current affairs would equate to 
engaging children with ideas of citizenship or life skills. 

 
• The vast majority of parents felt politics was not a subject likely to engage children and 

was therefore not a priority issue for the BBC Children’s Services to deliver on.  
 
“Politics? Not until they’re getting to 10 or 12.  They’re not 
going to watch owt like that, no chance.”  
 
(FCS, C2DE, Father, Youngest child 2-6, Leeds) 
 
 

• In particular, those with children aged 6 or under were especially unconvinced that the 
detail points of the Purpose were important for that age group. 

 
• Parents were also inclined to protect younger children from news they felt was 

inappropriate or difficult to explain, and did not believe it was a priority for the BBC’s 
Children’s Services to break these stories to them. 

 

s: jn2560\2560 Report for BBC Trust                                                                                                   Andrew Irving Associates  
 

30



 

s: jn2560\2560 Report for BBC Trust                                                                                                   Andrew Irving Associates  
 

31

“You just have to be careful, you know.  Like the whole 
Madeline McCann thing.  My kids got quite upset at that.  
They’ve still not stopped asking about it.  Is Madeline back yet 
Mummy?  You know and I just don’t want them to hear about 
that on TV.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
 

Clarity of Purpose: More/Less Clear Elements 
 
• Many struggled to distinguish detail points about politics and current affairs from their 

understanding of the Global Purpose – Keeping children in touch with world events.  
 
• In addition, at a glance, helping children make the most of new technology / using 

different kinds of media was also seen as replicating the Emerging Communications 
Purpose. 

 
• The detailed points that parents felt were realistic goals for older children were making 

news/current affairs and other topical issues interesting to children and getting children 
talking about coverage of news/current affairs. 

 
• ‘High quality independent journalism for children’ was an overly ambitious target for 

children’s services, although many did trust the BBC services for children to deliver news 
in an appropriate manner and at the appropriate level for children of school age.  

 
• There were widespread doubts about the credibility of the objective to provide services 

that helped children understand politics either in their nation, region, the UK or Europe. 
 
“She’s only 6, she’s not interested in political issues or 
anything. I think it might be important when they get a bit older, 
they start watching Newsround and things like that. But not 
yet.” 
 
(FCS, C2DE, Father, Youngest child 2-6, Durham) 

 
How well are the BBC Children’s Services Delivering? 
 
• Overall, there were mixed views on whether the BBC was delivering for children services 

on the Citizenship Purpose.   
 
• Children’s services were seen as making a contribution to the Purpose on some of the 

detailed issues. 
 
• Positively, those with children aged 8+ (especially in ABC1 groups) felt that making 

news/current affairs and other topical issues interesting to children was tackled through 
key programmes such as Newsround and Blue Peter. 
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• Evidence of these programmes engaging children came in the form of them asking 
questions ranging from who the prime minister was to issues about Madeleine McCann 
i.e. getting children talking about coverage of news/current affairs. 

 
• Parents in a few groups also praised how Newsround was able to break difficult stories 

to children in an appropriately detailed manner. 
 
• In contrast, those with younger children and/or children who rarely watched Newsround 

or Blue Peter were less convinced that the BBC delivered on making news/current affairs 
interesting.  

 
• A few other examples of delivering on making topical issues interesting included: 

> the Serious documentaries series (where parents were aware of it) 
> the environment through Green Balloon Club 
> climate change through Springwatch and Autumnwatch. 

 
“One thing I found was the Green Balloon Club and it has all 
this eco stuff.  It’s all environmentally friendly and stuff.  But 
see, we don’t recycle, because I don’t have the time to go 
through the bins to sort them. But he’s watching this Green 
Balloon Club and he’s four and he’s telling me off, taking me to 
task over it!”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 



 

The Learning Purpose – Help Children Learn 
 

  
 
Overall Importance/Relevance 
 
• There was widespread agreement that the BBC children’s services played an important 

role in helping children learn new things at different ages.  
 
• Alongside the Creativity Purpose, this Purpose was considered one of the most 

important roles of BBC services for children. 
 
• Overall, the importance of the Purpose was more heavily emphasised for the pre-school 

/ early school years (‘the formative years’) than for children aged 10+.  
 
• That said, it was agreed, especially amongst ABC1 parents, that older children within the 

target age group should still be challenged by thought-provoking content/output.  
 
Clarity of Purpose: More/Less Clear Elements 
 
• The detail points of the Purpose were clear and well understood. 
 
• Particularly key was the ability to entertain whilst learning new things. The BBC was the 

trusted provider of quality output for children and the expectation was that services 
differed from competitors in their ability to teach new skills, information or interests whilst 
being fun. 

 
• Less top of mind, but no less worthy, was the idea of the BBC services supporting formal 

learning at school.   
 
How well are the BBC Children’s Services Delivering? 
 
• CBeebies was widely regarded as the preferred TV channel for young children because 

it was seen as providing quality output in a way that will educate and inform. In this 
respect, the BBC was seen as delivering on learning new things whilst enjoying 
programmes/content on the BBC.  
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“CBeebies is like school for all pre-school age children.” 
 
(ABC1, Mothers, Youngest child 7-12, Leeds) 
 
 

• Issues that parents felt their children had learnt about through CBeebies included: 
> manners/morals (e.g. Postman Pat, Balamory, Bob the Builder, etc.) 
> science (e.g. Nina and the Neurons) 
> the environment (Green Balloon Club) 
> nature (Springwatch / Autumnwatch; Come Outside) 
> disabilities (Something Special) 
> cooking/nutrition (Big Cook, Little Cook). 

 
“There’s Something Special and the guy comes on and sits 
and teaches them sign language. He’s really enthusiastic and 
stuff and it’s good and it shows you how – it goes in with 
pictures how they cope with disabled kids.  I’ve seen that a 
couple of times and it’s good for him to watch so he knows 
how cruel things can affect people.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
“In Come Outside Auntie Mabel and her dog Pippin are really 
good.  It taught them about how you get clean water and stuff 
and Mabel was singing this song and [he] actually sat and he 
watched it and he went ‘I know how to make water you dig a 
tunnel and it cleans itself’ and stuff, she’s got a nice way about 
her.”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Leeds) 
 
“Mama Mirabel that’s educational, because it’s telling you 
about babies. There’s also Autumn Watch with all the wildlife 
and Balamory tells you how you can make things. The Garden 
Gnomes tell you how to make your plants grow properly and 
cabbages and because we’ve got an allotment and the tatties 
and strawberries, she wants to plant an apple tree!”  
 
(FCS, C2DE, Father, Youngest child 2-6, Durham) 
 
 

• It was also suggested that the CBeebies website helped children learn numbers and 
spelling through its ‘fun and games’ section. 

 
• It was more questionable whether parents felt CBBC programming was consistently 

delivering on the Purpose.  
 
• There were some concerns that educational programming was less varied / accessible 

for older children.  
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• Although both the Serious series and Trapped were occasionally mentioned, most 
parents of 7-12 year old children felt the CBBC TV service relied heavily on Blue Peter 
and Newsround for delivering on the purpose. 

 
• In addition, there were indications that neither Blue Peter nor Newsround programmes 

were universally popular.  
 
• Likewise, CBBC website content was not particularly key/top of mind in helping children 

learn. That said, most parents did admit to not paying too much attention to what their 
(older) children used on the site.  

 
• The BBC’s Children’s Services were seen to be delivering on supporting formal learning: 

helping children with what they learn at school. 
 
• In particular, a sizeable minority (and more often ABC1) recognised the role that other 

services such as the Bitesize website played in aiding learning.  
 
• Where used, parents were very positive about Bitesize – feeling it was seen as important 

in helping children with homework and it was suggested by some that schools actively 
encouraged it as a learning tool. 

 
• One or two parents also cited schools programmes on BBC terrestrial channels as 

evidence of supporting formal learning. 
 



 

The Creativity Purpose – Encourage Interest and Involvement in culture/creative 
activities 
 

  
 
Overall Importance/Relevance 
 
• Alongside the Learning Purpose, parents universally felt that the Creativity Purpose was 

very important. 
 
• The Purpose ticked the key boxes for what they wanted from BBC Children’s Services. 

In particular they felt the BBC should: 
> provide enjoyable/entertaining content for children  
> stimulate children’s imagination / creativity, and 
> encourage interests and hobbies. 

 
Clarity of Purpose: More/Less Clear Elements 
 
• Nearly all of the detailed points were clear and seen as relevant to the delivery of 

children’s services. 
 
• The only detailed point which appeared to confuse was ‘introducing children to UK 

talent’. Parents were unsure what it was referring to or why it was a key objective for 
children’s services.  Very few parents perceived it to mean quality programme makers, 
although when prompted a few suggested that the makers of programmes their children 
found particularly mesmerising could be seen as gifted (e.g. In the Night Garden, Tracy 
Beaker, Teletubbies, etc.).  

 
• Parents questioned the appropriateness of the word ‘cultural’ to describe the activities 

undertaken by children. Most saw this word as a bit too complex and intellectual to 
describe young children’s activities. 

 
• It was also suggested that the title of the Purpose did itself a disservice by not including 

the idea of ‘entertaining content’ in its title.  
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How well are the BBC Children’s Services Delivering? 
 
• The BBC’s children’s services were seen as doing enough to deliver in many of the key 

areas highlighted in the detail. 
 
• Importantly, parents positioned the BBC as delivering genuinely creative and imaginative 

content for children more consistently than other channels. 
 
• That said, evidence provided suggests CBeebies was delivering more top-of-mind 

content both on television and online than CBBC.  
 
• Particularly important areas where the BBC was seen to be delivering more effectively 

were: 
> a wide range of enjoyable/entertaining programmes/content for children – the list 

of CBeebies and CBBC programmes on offer was seen to confirm this 
> programmes and content that are inventive and imaginative for children / lots of 

fresh and new ideas for children – ranging from Teletubbies to BAMZOOKi, most 
parents could find an example or two of programming they felt were delivering 
imaginative and engaging content for children 

> help and/or introduce them to enjoy their interests, hobbies and passions – 
ranging from music and dancing (e.g. Teletubbies; LazyTown), building/craft/art 
(Get Squiggling!; BAMZOOKi); generating interest in gardens/flowers through 
Gordon the Garden Gnome; interest in nature through Spring/Autumnwatch. 

 
“I normally switch off for most of the programs that my children 
watch.  But one I really like is Get Squiggling. It’s a little bear 
and he draws pictures step by step and my wee boy absolutely 
loves drawing and he just sits there and will draw the picture.  
By the end of it you’ve drawn quite a good picture and he’s 
followed all the steps and he runs for his paper and he gets the 
paper and pen and I think it’s really good.  Just to learn how to 
draw.  That’s the best one that I’ve seen that I like for him.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
“I think Blue Peter would come into that because they do a bit 
of everything, don’t they, they do creative stuff, sporting stuff, 
cultural things and Newsround probably does as well.”  
 
(C2DE, Mothers, Youngest child 7-12, Durham) 
 

 
• On reflection, there were also more mixed opinions on whether the BBC delivered on 

providing a wide range of cultural/creative activities for children. Parents struggled to pick 
out a wide range of creative activities, tending to focus on content on CBeebies: 

> Smarteenies 
> Tikkabilla 
> Boogie Beebies – music and dancing 
> Big Cook, Little Cook – helps them like cooking 
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• Online, the CBeebies options were more top of mind in engaging and stimulating 

creativity, such as: 
> colouring in butterflies  
> Green Balloon Club website where children played music and made art work. 

 
• Evidence of CBBC’s ‘creative’ content tended to focus on SMart. In addition, a few 

parents mentioned Blue Peter, Trapped and BAMZOOKi.  
 
• Parents assumed that new UK Talent referred to quality new presenters, and felt 

Children’s Services were delivering, with a few key names featuring across the sample: 
> Stephen March and Dan Wright (Big Cook Little Cook) 
> Justin Fletcher (Something Special) 
> Dick and Dom (more historically!) 
> Jay K and Joel 

 
“There’s the guy who does Something Special; he’s your sort 
of main man. Like Jay K and Joel, that’s it.  They like that. Dick 
and Dom are always good; they have a good format on the 
Saturday morning show.”  
 
(FCS, C2DE, Father, Youngest child 2-6, Leeds) 
 
 

• There was less top of mind evidence of the BBC making children want to take part in a 
specific event/activity. Some questioned whether the BBC could effectively deliver this 
promise on a localised/region when it operated as a national broadcaster.  



 

The Diversity Purpose – Reflect different groups, cultures and communities 
 

  
 
Overall Importance/Relevance 
 
• Although most parents recognised the importance of Diversity Purpose at a ‘headline’ 

level, few perceived the detailed points to be important enough to warrant its wide 
ranging objectives. 

 
• Overall, delivering on the Diversity Purpose was largely positioned as a lower priority in 

children’s provision in comparison to some of the other Purposes. For most, it was 
enough for the BBC to be seen to be delivering the Purpose if programmes involved: 

> portraying multi-racial characters/presenters (for all children) 
> introducing the idea of different faiths/beliefs in the occasional programme (for 

older children)  
> the occasional reference to non-UK lifestyle/culture (e.g. trips abroad on Blue 

Peter – again for older children). 
 

• Within our sample, those from ethnic minorities and/or with faiths/beliefs also felt they did 
not need to see a stronger focus on diversity for young children. 

 
“TV is about entertaining the little ones, getting them an 
understanding of everyday stuff, not preaching to them about 
God or why we’re different from white people. They can get 
that elsewhere.” 
 
(C2DE, Fathers, Youngest child 2-6, Camberwell) 
 
 

• The over-riding concern of parents was that, on the whole, they felt children did not 
particularly question these issues and it was unnecessary and potentially confusing for 
children to make this a primary focus.  

 
• The importance and sensitivity of national and regional identity was heightened in our 

Scottish fieldwork. This element of the Purpose was perceived as very important with 
parents worried children were losing their Scottish identity. However, in other groups this 
was less of a top of mind issue. 
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“I feel quite strongly about this, there should be more regional 
Scottish accents.  Because you will have some kids from 
Glasgow but very rarely do you get them from other parts of 
Scotland and I think that’s a really bad thing.  My kids at one 
point, some of the words that they were using they would use 
like they were saying them with an English accent.  Not that 
I’ve got a problem with an English accent, it’s just I kind of 
thought the way that they speak is not being reflected in the 
programmes they are watching and it often annoys me. Like I 
said there are only three Scottish programs on.  Its like Nina, 
that Me Too and Balamory, that is the only kind of a Scottish 
ones that you have got on there.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
 

Clarity of Purpose: More/Less Clear Elements 
 
• Although broadly acceptable at a headline level, in relation to children’s services the 

detail of the Purpose was received less positively. 
 
• In particular, the idea of BBC content supporting ‘all languages in the UK’ and catering 

for the specific needs of different communities was a bit contentious and seen as 
complicating issues. 

 
• Most parents felt the Purpose was complex and too ambitious for children’s output - they 

feared the service’s accessibility and popularity might be compromised by catering too 
much for diverse audiences. 

 
• There was also a fairly widespread assumption that ‘other services’ outside the BBC 

(e.g. specialist channels like Zee TV, Star TV) would cater for the specific needs of 
children from other communities/cultures. 

 
• For under 12s, subtly raising awareness of communities and religion/belief was seen as 

a sufficient goal for the Purpose. 
 
• Detail points with some sporadic support from parents included: 

> be good at portraying nations and regions in the UK – more sensitive in the North 
East and Scotland 

> helping children feel involved and interested in their local communities – again, 
more interest/importance attached outside the South East. 

 
• Elements that particularly served to confuse included: 

> providing children with the opportunity to share same experiences with other 
children – which other children? What experiences?  

> be good at portraying culture/community to children in the UK – portraying what 
about communities or cultures? There were concerns that that this may be 
exacerbating differences. 
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How well are the BBC Children’s Services Delivering? 
 
• When prompted by the details many felt the children’s services were not delivering on 

many aspects of the Purpose, but did not believe the services should be focusing unduly 
on these issues anyway. 

 
• A few concrete examples where different groups and communities were featured in 

children’s content included: 
> people with disabilities (e.g. Something Special, Balamory) 
> ethnicity/race (e.g. In the Night Garden, Green Balloon Club, Balamory, Maya 

and Miguel, Me Too!)  
> children from broken homes (e.g. Tracy Beaker) 
> culture/different countries (e.g. Tikkabilla). 

 
“Balamory was quite politically correct, that was quite good at 
introducing all sorts of different things, disabled children, you 
know? I remember one programme where they went to um, a 
Jewish synagogue, for a wee boy’s bar mitzvah and stuff like 
that.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
“Best of Friends does because they have kids from different 
cultures, different backgrounds, so they learn to mingle and 
mix.”  
 
(C2DE, Mothers, Youngest child 7-12, Durham) 
 
“I don’t know really.  I mean they do, I mean on telly you can 
have things like CBeebies, will show Diwali, or he’s watching 
television; there’s black children and white children on telly, 
and I said different races have different coloured skin, you 
know, he’s noticing things are different.”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Leeds) 
 
 

• When prompted, the majority of parents outside the South East felt their own region was 
not portrayed on children’s television and that little, if anything, was done potentially to 
engage children in activities in their local communities.  

 
• A few wondered whether a minute long ‘regional news’ slot on children’s activities in their 

region tagged on the end of Newsround might be beneficial for aiding understanding of 
what’s going on in their area for both parents and children.  

 
• A few Scottish respondents were also concerned that the BBC children’s content tended 

to portray the Scottish identity through a small number of often eccentric/stereotypical 
characters, typically speaking with a dominant Glaswegian intonation. (e.g. Granny 
Murray, a character in Me Too! on CBeebies). 



 

 
“It’s not a real representation of Scottish life.  It’s 
embarrassing, it’s cringey, it’s called Me Too.  Granny Murray’s 
in it. I don’t think my children relate to it in any way, shape or 
form.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 

 
 
The Global Purpose – Keep children in touch with world events 
 

  
 
Overall Importance/Relevance 
 
• The importance of the Purpose largely was dependent on the age of the child.  

 
“Obviously as you get older you need to have a bit of a broader 
mind when it comes to the things that are going on around you 
– still, not getting too heavy on it.”  
 
(FCS, C2DE, Mother, Youngest child 2-6, Leeds) 
 

• Those parents with children in the 6-12 age bracket were more likely to see value in the 
Purpose than those only with children aged under 6. 

 
• Where it was deemed important was in a minority of households where there was value 

placed on the service breaking news stories to children in an accessible and digestible 
format that was neither too dry/dull nor likely to confuse or scare. 

 
• Reasons for not believing it was important for children’s services to deliver on the 

Purpose included: 
> news programmes were not deemed appropriate or relevant for those with 

younger children – they would not understand or engage 
> children watched TV primarily for entertainment – they were not interested in 

‘serious’ news coverage 
> children were introduced to news stories elsewhere (at school; when parents 

watched the news) 
> the parents themselves were not interested in news programmes.  
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“You see I don’t think, you know when the bombings went on 
and it was September 11th my wee sister was petrified to go on 
a plane.  I don’t see why children at that age needed to know.  
If they put maybe the Olympics or like the football and 
definitely stuff like that, but I don’t see why they need to 
broadcast the bombs going off. That is just worrying them.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 
“I’m not interested in politics whatsoever so I don’t really see 
young children being interested in politics. I don’t think they 
comprehend it anyway.  Even if you did have something who 
made this fabulous – I don’t really see how you can make 
politics interesting.” 
 
(C2DE, Fathers, Youngest child 2-6, Camberwell) 
 
 

Clarity of Purpose: More/Less Clear Elements 
 
• When shown the detail, understanding what’s going on in the wider world was positioned 

as targeting the CBBC age bracket (6-12s) and was thought to be inappropriately 
ambitious for younger children.  

 
• The second detailed point – helping children to understand … different cultures and 

lifestyles of people form around the world – was sometimes perceived as covered 
elsewhere in the Diversity Purpose.  

 
• In particular, for children’s services multiple references to ‘culture(s)’ across the 

Purposes served to confuse clarity and distinctiveness of each Purpose where ‘culture’ 
was seen to have a much narrower frame of reference than for family content. 

 
How well are the BBC Children’s Services Delivering? 
 
• Although initially not considered a top priority, most acknowledged and appreciated that 

the BBC was the only provider that aimed to help children to understand what’s going on 
in the wider world, such as international news and events. 

 
• In particular, those parents whose children watched Newsround praised its ability to 

break difficult news to children in an appropriate and well-judged tone. Examples where 
Newsround’s coverage helped explain what potentially could have been scary or difficult 
stories included: 

> Madeleine McCann’s disappearance  
> The London Bombings 
> The Iraq War. 
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“Yeah, because kids can worry about things, you know, so I 
think some things are best just .. you know, like the Newsround 
.. just skim over it and give a brief insight but don’t go into too 
much depth.”  
 
(FCS, ABC1, Youngest child 7-12, Camberwell) 
 
 

• These parents saw Newsround as fulfilling a specific and unique function in children’s 
programming and were concerned that people under appreciated its role in informing 
children about key events.  

 
“When I was reading that I was thinking exactly that, that 
Newsround covers that really well, and they do watch 
Newsround and it gives different news bulletins and what’s 
going on in the world.  Especially [her son], he loves watching 
things like that, he finds them really interesting, and he’ll call 
me in to tell me some of the things that are going on.”  
 
(FCS, ABC1, Youngest child 7-12, Staines) 
 
 

• Those parents whose children did not watch Newsround were less convinced of the 
BBC’s ability to deliver because this programme did not engage their children.  

 
• A very small number of parents mentioned Springwatch and Autumnwatch as helping 

children learn about climate change, which was seen as a key piece of international 
news. 

 
• Although seen as useful for older children to understand cultures/lifestyles from around 

the world, beyond Blue Peter most were unsure how effectively the BBC children’s 
services delivered on this Purpose. Blue Peter was widely acknowledged to have content 
including visits to other countries and exploring how people lived and what they ate, etc. 

 
• That said, a few did mention other examples of what they saw as evidence of the BBC 

delivering on this purpose, including: 
> Maya and Miguel – introducing Spanish accents 
> Serious series – in the Arctic, Andes, Amazon, etc. 
> Tikkabilla – introducing new countries. 

 
“Tikkabilla does, he goes round the world. It might be Eskimos 
or Africans, things like that. And they do reports about how 
children live in different European countries”  
 
(FCS, C2DE, Father, Youngest child 2-6, Leeds) 
 
 



 

The Emerging Communications Purpose – Help children learn about new 
technologies 
 

  
 
Overall Importance/Relevance 
 
• Understanding how to use the Internet was increasingly regarded as important for 

children and the BBC children’s services were widely praised for their engaging and 
appropriately pitched online content. 

 
• Most parents felt the BBC (via CBeebies website and its off-shoots e.g. Green Balloon 

Club) played a primary role in introducing the Internet to children.  
 
• However, when shown the detail of the Purpose, its ‘importance’ was thrown into doubt.  
 
• Universally, parents were concerned about the appropriateness of the BBC encouraging 

under 12s to access content on mobile phones. Objections were on the following levels: 
> their children were too young for mobile phones (and resented being encouraged 

by a ‘trusted’ institution to seek one) 
> cost of Internet use on mobile phones – they could run up huge bills unwittingly 
> another distraction beyond games consoles that they did not want their children 

to discover too young 
> logistically, they queried what ‘quality content’ could be offered on a tiny mobile 

phone screen? 
 
“Content through mobile phones? I thought the BBC were an 
organisation I trusted, however I’m not sure the purpose of the 
BBC is to be encouraging mobile phone use for kids at these 
ages.  For me that’s crossing the line.”  
 
(FCS, ABC1, Mother, Youngest child 7-12, Staines) 
 
 

• On consideration, a few parents were less concerned about older children accessing 
audio services through their mobile phones - although this was seen as a low priority. 

 
• In addition, a few parents questioned why provision of interactive TV options for children 

was a particularly important goal. Many simply saw this as ‘another distraction’. 
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Clarity of Purpose: More/Less Clear Elements 
 
• Across the sample, there was some disparity between what parents had perceived the 

Emerging Communications Purpose to be about (introducing the internet to children) and 
what it actually sought to deliver for children. 

 
• Most parents had advocated what they assumed was the BBC’s Purpose to provide 

services helping children understand and familiarise themselves with new technology 
such as the Internet.  

 
• However, the detailed Purpose was concerned with providing multiple platforms for 

children to access services, which they did not see as the same thing as engaging them 
in new technology. 

 
• The Purpose raised unnecessary concerns without explaining the potential benefits e.g. 

downloading audio books to MP3 for listening on mobile phones, for example, was less 
concerning than the perceived vulnerability of watching TV content on their phones (and 
thus paying less attention to their immediate environment). 

 
How well are the BBC Children’s Services Delivering? 
 
• Typically, the BBC was seen as delivering quality content via the Internet: 

> CBeebies was seen as aiding children’s early learning and fun 
> CBBC was seen as an entertainment destination for older children  
> (where known) Bitesize fulfilled the ‘formal’ learning function. 

 
“I think they help children to look at new technologies, like they 
look at stuff on websites and stuff and I think if they go on the 
websites they’ll learn about how to use the computer.”  
 
(C2DE, Mothers, Youngest child 2-6, Glasgow) 
 

 
• However, overall, most felt the BBC could not claim to fully deliver on this Purpose 

because: 
> they (thankfully!) did not even know mobile phone content was available 
> few had accessed the DAB radio services for children. 

 
• Those parents who had used the radio service felt it did offer a quality service, but also 

admitted that in terms of platform preference it was way down the order, behind TV and 
the Internet. 

 
• Although the sessions had generated interest in seeking out digital radio content for their 

children – as an alternative option to TV – it was widely acknowledged parents could not 
comment on its quality. 
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• Although some with children approximately aged 5+ acknowledged the kids enjoyed 
dabbling with the interactive TV options, not many had a good idea what their children 
had used beyond a few of the game options.  

 
• For those that knew about it, interactive TV was seen as more of a feature of family TV. 

A few parents and children had noted that at the end of Dr. Who there was often an 
option to press the red button to see questions and follow on information aimed at 
children. 

 
“On Dr Who it says ‘click the red button to play a game’ and 
we’ve done that. And it asks you questions. And then you can 
go and do it again, so if you’ve got a few wrong in that first go, 
you can have another go.”  

 
(FCS, ABC1, Daughter, Youngest child  7-12, Camberwell) 
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3.8 Perceived Priorities for the Purposes in Children’s Provision Going Forward 

 
3.8.1 Purpose Priorities for Children’s Services 
 
• Across the sample, parents expected Children’s Services to deliver on the Learning & 

Creativity Purposes. The critical elements that they wanted to see delivery on were: 
> helping children learn new things while enjoying programmes/content on the BBC 
> helping children with what they learn at school 
> providing a wide range of enjoyable/entertaining programmes and content for 

children 
> providing imaginative and inventive content covering a wide range of creative 

activities 
> introducing children to and helping them enjoy new hobbies and passions.  

 
• Overall, BBC children’s services (CBeebies, CBBC and other services e.g. Formal 

Learning) were seen to be delivering on these crucial elements, although how 
successfully CBBC ‘entertained’ older children with a ‘wide range’ of enjoyable content 
was more debatable. 

 
“My eyes have been opened looking at these objectives 
because it’s such a good cross-section of objectives that 
they’re trying to meet, and I think they are. When you look at 
the other channels, they are going for just the fantasy 
entertainment thing, they’re not doing much learning or 
educating.” 
 
(ABC1, Mothers, Youngest child 2-6, Birmingham) 
 
 

• Children’s Services were seen theoretically to contribute to the Citizenship and the 
Emerging Communications Purposes at a headline level, but the detail of the Purposes 
reduced the perceived credibility of their contributions and made these less of a priority. 

 
• The one exception was parents felt the BBC played an important role in introducing the 

Internet (and to a lesser extent Interactive TV and digital audio) to children and that this 
had additional benefits of strengthening the Services’ contributions to the Learning & 
Creativity Purposes. 

 
• However, the importance of helping children to understand politics/current affairs was 

limited (Citizenship Purpose) and provision of BBC content on mobile phones was 
particularly concerning (Emerging Communications Purpose). 

 
• Children’s Services were perceived to contribute superficially to the Diversity & Global 

Purposes, although not consistently across the target age group.  Both Purposes were 
relatively low priorities and seen as requiring only a ‘light touch’ from Children’s Services; 
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over-emphasis in programming of either issue was seen as likely to confuse children and 
potentially lose core audiences. 

 
3.8.2 What parents felt CBeebies and CBBC should be contributing? 
 
• Parents felt CBeebies’ primary objectives should be to entertain their children and aid 

learning and creativity through fun and engaging programming and content.  
 
• Via TV and the website, CBeebies was by-and-large providing in this regard for children 

under 7 i.e. successfully delivering on the Learning & Creativity Purposes. 
 
• The only area CBeebies met some criticism was in provision for children in the ‘in-

between’ years of 5-8. Parents questioned whether it delivered a ‘wide range’ of 
programming. Parents felt that better links to equivalent CBBC programming (e.g. 
Smarteenies  SMart) could help transition and potentially accelerate learning. 

 
“She does a split between CBeebies and the next age group, 
so it would be good, if they had like an in between bit, between 
like 6 and 8 I think, because she’s just starting to lose interest 
in them isn’t she?”  
 
(FCS, C2DE, Youngest child 2-6, Durham) 
 
 

• Parents wanted CBBC to build on CBeebies core provision of ‘learning and creativity 
through fun content’, by raising the bar for older children in terms of thought-provoking 
content, encouraging interests and complementing their school learning. 

 
• In this respect parents accepted that as children got older, services ought to provide 

wider frames of reference/context for children i.e. keeping them informed with world 
events, introducing ‘culture’, showing them the world beyond the UK, etc. 

 
• Parents suggested that CBBC would enhance its engagement with its target age group 

(and therefore its claims to be contributing to the Learning & Creativity Purposes) 
through: 

> more subtlety in provision of content that helped learning through fun / enjoyment 
(it was felt that content was often positioned as either ‘fun’ or ‘serious’ – but not a 
balance of the two) 

> provision of more stand-out, compelling dramas and documentaries for children – 
content it was claimed that older children sought elsewhere 

> some parents suggested possibly extending the schedules on the dedicated 
CBBC channel to 8pm? 

 
• There was widespread surprise that the Citizenship Purpose did not cover children’s 

‘development’ under the title of citizenship and life skills – they were seen as important 
elements that parents expected the Children’s Services at all ages to deliver on. 
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• Behavioural development was seen as important both for pre-school children (basic dos 
and don’ts / rights and wrongs) and for older children for helping shape their behaviour 
prior to their teenage years.  

 
• As children got older, parents worried about the increasing influence of American TV and 

perceived lack of behavioural/moral guidance from UK services to counter this. In 
particular a few parents were worried about Tracy Beaker’s behaviour influencing their 
children and the more inappropriate elements being imitated at home (i.e. tantrums). 

 
• Parents also indicated that the Internet (Emerging Communications Purpose) was an 

increasingly critical element in delivery of the Purposes (in particular, child learning at all 
ages). 

 
• There was also acceptance that provision of content on multiple platforms was inevitable 

going forward, although its importance was harder to judge, particularly where there was 
low awareness of the services available. 

 
• It was suggested that the core TV services could be doing more to advertise the BBC’s 

other services more widely to children (e.g. audio content for children; Bitesize Primary; 
iPlayer). For many, it was difficult to judge their impact or contribution to delivering the 
Purposes with very few aware of what they potentially had to offer. 
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