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Executive summary 

This executive summary sets out the key findings from the BBC Trust Speech Radio Review 

quantitative research conducted by ICM Unlimited. The findings are based on online 

interviews conducted with 2,002 medium to heavy radio listeners across the UK.  

The sample consisted of medium to heavy listeners of Radio 4 (601 people), Radio 4 Extra 

(400), 5 live (601) and 5 live sports extra (400).  

Fieldwork was conducted online using the BBC Trust Audience Panel between 23 February 

and 10 March 2015. 

Radio 4 – key findings: 

● Radio 4 is highly regarded by its listeners, with nine in ten (87%) favourable 

towards the station.  

● There is a high level of satisfaction (92%) with the variety on offer on Radio 4, and a 

large majority of listeners (84%) rate the style of presentation as good. 

● Nine in ten say that Radio 4 has programmes they want to listen to (95%), and 

programmes that make them think (91%). A large majority (92%) agree that they 

would miss the station if it wasn’t there, and two thirds (66%) definitely agree with 

this statement. 

● News programmes (88%) and current affairs programmes (87%) are the most-

listened to programmes on the station.  

● Around nine in ten listeners believe that Radio 4 helps them understand what’s 

going on in the wider world (92%), and that the station provides high quality news 

(91%) and in-depth factual programmes (91%). 

● Six in ten (59%) claim to listen to comedy programmes, while around half (49%) 

claim to listen to drama programmes. Programmes on religion (15%) are the least 

popular offering from the station’s programming in terms of claimed listening. 

● Around seven in ten believe that Radio 4 has original and engaging drama 

programmes (71%) and original and entertaining comedy programmes (69%).  

● When presented with various aspects that Radio 4 should focus on in the future, its 

news and current affairs offering was ranked in top place: 

- Providing high quality news and current affairs coverage (97%) 

- Providing more in-depth factual programming (89%) 

- Making news and current affairs and other topical issues relevant to people 

(87%) 

- Providing more drama programmes (60%) 

- Providing more comedy programmes (54%) 
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Radio 4 Extra – key findings: 

● Radio 4 Extra is highly regarded by its listeners, with three quarters of listeners (75%) 

favourable towards the station.  

● There is a high level of satisfaction (88%) with the variety on offer on Radio 4 Extra, 

and three quarters of listeners (73%) rate the style of presentation as good. 

● Nine in ten say that Radio 4 Extra has programmes that are entertaining (90%), 

and programmes they want to listen to (89%). Just over four in five (82%) agree 

that they would miss the station if it wasn’t there. 

● Programmes from the archives are the main attraction for 4 Extra listeners: four in 

five (80%) claim to listen to comedy from the archives, while just under three in four 

(72%) listen to drama from the archives.  

● Four in five listeners rate comedy programmes (82%) or drama programmes 

(80%) from the archives as good. 

● Around two in five claim to listen to original programming on 4 Extra (41%) and 

extended versions of Radio 4 programmes (39%). 

● Original programming (76%) and extended programmes from Radio 4 (73%) are 

also rated highly by listeners. 

● Overall, nine in ten listeners (88%) are satisfied with the balance between archive 

material and original programming. Two in five (38%) are very satisfied. 
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Radio 5 live – key findings: 

● Seven in ten (68%) are favourable towards 5 live.  

● Four in five (82%) are satisfied with the variety on offer on 5 live, and two thirds of 

listeners (67%) rate the style of presentation as good. 

● Four in five say that 5 live has programmes they want to listen to (82%) and 

programmes that are entertaining (80%). Three quarters (76%) agree that they 

would miss the station if it wasn’t there. 

● People claim to listen to a range of different types of programming on 5 live. Live 

sport (73%) and regular news programmes (53%) are the most-followed 

programmes on the station, although breaking news (44%), sports discussion 

programmes (42%) and current affairs programmes (40%) also have a wide 

audience among 5 live listeners.  

● Radio 5 live programming is highly regarded by listeners, with live sport (82%), 

specialist factual programmes (82%) and regular news programmes (82%) most 

likely to be rated as good. 

● In terms of news coverage, seven in ten listeners (70%) agree that 5 live has the 

right balance of serious and less serious stories. A further 69% feel that the level 

of listener participation is about right. 

● The most commonly followed sports on 5 live are football (78%) and cricket 

(29%). Other popular sports include Rugby Union (25%), Formula 1 (22%), and 

tennis (21%). Some listeners would like to hear more coverage of football (31%), 

cricket (15%) and Formula 1 (12%), but nearly two in five (37%) do not want to 

hear more sports coverage on the station. 

● Three quarters (76%) feel that it is important for 5 live to provide coverage across all 

of the nations and regions of the UK. Seven in ten (69%) agree that 5 live 

currently provides coverage across all UK nations and regions, while one in five 

(20%) neither agree nor disagree. 
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Radio 5 live sports extra – key findings: 

● Three quarters (73%) are favourable towards 5 live sports extra.  

● A large majority (86%) are satisfied with the variety on offer on 5 live sports extra, 

and four in five listeners (79%) rate the style of presentation as good. 

● Nine in ten say that 5 live sports extra has programmes they want to listen to 

(91%), while 85% say it has programmes that are entertaining. Three quarters 

(76%) agree that they would miss the station if it wasn’t there. 

● The most commonly followed sports on 5 live sports extra are football (88%) and 

cricket (52%). Other popular sports include Rugby Union (27%), tennis (25%) and 

Formula 1 (24%).  

● Many listeners would like to hear more coverage of football (42%) and cricket 

(26%), while there is also some interest in increasing coverage of Formula 1 (15%) 

and tennis (12%). However, just over one in five (22%) do not want to hear more 

coverage of any particular sport on the station. 
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1 Background and methodology 

1.1 Background  

The BBC Trust is the governing body of the BBC. The BBC Trust’s responsibility is to get the 

best out of the BBC for licence fee payers; whether that means protecting it from political 

interference, or ensuring that the BBC continues to provide excellent value for money while 

staying true to its principles. The Trust must also ensure that the BBC has high standards of 

openness and transparency.  

 

The BBC Trust works on behalf of licence fee payers to ensure that the BBC provides high-

quality services and good value for everyone in the UK.  

 

To achieve this, the Trustees must keep in close contact with licence fee payers, being 

aware of and understanding their expectations of the BBC. They do this via research, 

consultation with the public and through the work of the BBC Audience Councils. The BBC 

Trust commissioned ICM Unlimited to undertake a quantitative survey of BBC radio listeners 

as part of this review. 

1.2 Speech Radio Review  

The BBC Trust has reviewed each of the speech radio stations previously. However, the 

2014/15 Speech Radio Review is the first occasion in which the full portfolio of network 

speech stations has been considered at the same time. The stations included in this review 

were: 

● BBC Radio 4 

● BBC Radio 4 Extra 

● BBC Radio 5 live 

● BBC Radio 5 live sports extra 

This quantitative research examines perceptions of Speech Radio among a representative 

sample of listeners of each station across the UK.  

1.3 Service licences and remits  

Each BBC radio station has a ‘service licence’, which details its remit, outlining the overall 

format and particular characteristics the output of the service should embrace. The review 

assessed the performance of each station against its remit. 
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The service remit for each of the stations included in the review is outlined below: 

 

BBC Radio 4 
The remit of Radio 4 is to be a mixed speech service, offering in-
depth news and current affairs and a wide range of other speech 
output including drama, readings, comedy, factual and magazine 
programmes. 

 

BBC Radio 4 Extra 
The remit of Radio 4 Extra is to provide speech-based 
entertainment. Its schedule should include comedy, drama, stories, 
features, readings and programmes that appeal to children. 

 

BBC Radio 5 live 
The remit of BBC Radio 5 live is to provide live news and sports 
coverage. 

 

BBC Radio 5 live sports extra 
The remit of BBC Radio 5 live sports extra is to bring a greater 
choice of live action to sports fans by offering a part-time extension 
of BBC Radio 5 live. 

 

1.3 Methodology  

A total of 2,002 interviews were conducted with radio listeners across the UK. Interviews 

were conducted online using the BBC Trust Audience Panel1, topped-up by also using a 

sample from ICM’s Newvista panel2, between 23 February and 10 March 2015. 

 

The sample consisted of medium to heavy listeners of 4 BBC speech radio stations: 

 

 Radio 4 (601 listeners) 

 Radio 4 Extra (400) 

 5 live (601) 

 5 live sports extra (400) 

 

Medium to heavy listeners were defined as anyone who listens to each station at least half 

an hour per week, with the exception of Radio 4, where medium to heavy users were defined 

as those who listen to the station at least 1 hour per week. This is consistent with the 

definitions from RAJAR, the official body in charge of measuring radio audiences in the UK. 

 

No hard quotas were set during fieldwork; however, for Radio 4 and Radio 5 live, the sample 

was stratified by country to ensure a minimum of c.50 interviews in Scotland, Wales and 

Northern Ireland.  

                                                           
1
 The BBC Trust Audience Panel consists of a nationally representative sample of the public who 

were recruited and maintained by ICM. 
2
 ICM’s Newvista panel is an online research community made up of members of the public who take 

part in a wide variety of research projects. 
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The data has been weighted to the demographic profile of listeners of each station by age, 

gender, and social grade. Data for Radio 4 and 5 live has also been weighted by country.  

Weighting targets for age, gender and social grade of listeners for each station were derived 

from demographic profile information. This information was gathered in ICM’s omnibus 

profiling survey, carried out online between 10 and 11 January 2015. 

The data for each of the four radio stations are provided separately rather than aggregating 

the results into a single dataset. 

Please see the appendices for a full breakdown of the sample for each radio station. 

 

1.4 Presentation and interpretation of the data  

It should be remembered that while data has been weighted to represent the population of 

BBC radio listeners, a sample was interviewed and not the entire population of listeners of 

each station. A consequence of this is that all results are subject to sampling tolerances, 

meaning that not all differences are statistically significant. Further information about 

sampling tolerances is appended to this document.  

 

Where percentages do not add up to 100, this may be due to computer rounding, the 

exclusion of “don’t know” categories, or multiple answers. Throughout the report an asterisk 

(*) denotes any value of less than half of one per cent but greater than zero. Within the 

charts in this report, a green circle denotes a statistically significant higher figure, while a red 

circle denotes a statistically significant lower figure.  

 

In the report, reference is made to “net” figures. This represents the balance of opinion on 

attitudinal questions, and provides a particularly useful means of comparing the results for a 

number of variables. 

 

All research is carried out in compliance with ISO 20252 and ISO 27001.  
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2 Radio 4 

2.1 Overall ratings and perceptions  

Overall, BBC Radio 4 is highly regarded by its listeners, with a large majority saying they are 

favourable towards the station.  

Nearly nine in ten (87%) say they have a favourable impression of Radio 4 overall. Of these 

listeners, a quarter (24%) are extremely favourable, giving the highest possible rating (10 out 

of 10). Just 13% are neutral towards Radio 4, while no listeners state they have an 

unfavourable impression of the station. 

Overall impression of Radio 4 

 

 

This high level of favourability is generally consistent across sub-groups of listeners. 

However, favourability is linked to how long listeners say they have been listening to Radio 

4: those who say they have been listening to the station for 11 years or more (90%) are 

significantly more likely to be favourable compared to those who say they have been 

listening for 3-5 years (76%) or 2 years or less (72%). 

  

Confidential: For research purposes only 8

Overall rating

24%

30%

33%

13% Extremely favourable (10)

Very favourable (9)

Favourable (8)

Neutral (4-7)

Unfavourable (1-3)

Don't know

Q12. Thinking about Radio 4 generally, what is your overall impression on a scale of 1 to 10?

Base: All Radio 4 respondents (n=601)
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Respondents were presented with a list of eighteen words and phrases, and asked to select 

between one and three words from this list which most accurately reflect their personal view 

of Radio 4 and its programming.  

Listeners select a range of terms to describe the station. They are most likely to select the 

words informative (52%), high quality (41%) and intelligent (40%) to describe Radio 4’s 

programming. Interesting (32%) and thought provoking (32%) are also selected by 

around a third of listeners. Further, around one in five listeners select entertaining (22%) 

and engaging (18%). 

Words and phrases which fit Radio 4’s programming 

 % 

Informative 52 

High quality 41 

Intelligent 40 

Interesting 32 

Thought provoking 32 

Entertaining 22 

Engaging 18 

Stimulating 14 

Traditional 11 

Up-to-date 8 

Original 5 

Challenging 3 

Worthy 2 

Innovative 2 

Staid 1 

Light 1 

Other 2 

None of the above 1 
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2.2 Satisfaction with variety of programming 

Overall, there is a high level of satisfaction with the range of programmes broadcast on 

Radio 4, with a large majority of listeners stating that they are satisfied with the variety on 

offer. 

Nine in ten (92%) are satisfied with the variety of programmes, with more than two in five 

(44%) saying they are very satisfied. Just 6% say they are neither satisfied nor dissatisfied, 

while 1% are dissatisfied.  

Satisfaction with variety of programmes and speech radio 

 

  

Again, this high level of satisfaction is broadly consistent across sub-groups. However, 

heavy listeners who claim to listen for over 7 hours per week are significantly more likely to 

say they are very satisfied with the variety of programmes and speech radio broadcast on 

the station, with more than half of this group (55%) saying they are very satisfied compared 

to 37% among those who claim to listen for up to 3 hours per week.  

2.3 Perceptions of tone and style of presentation 

When it comes to the tone and overall style of presentation on Radio 4, there is a high level 

of satisfaction among listeners, with a large majority rating the presentation style as good.  

More than four in five (84%) rate the style of presentation as good, with a quarter (23%) 

rating it as excellent (a score of 10 out of 10). While 15% are neutral about Radio 4’s style of 

presentation, no listeners rate the tone and style of presentation as poor. 
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Satisfaction with variety of programming

44%

48%

6% 1%
Very satisfied

Fairly satisfied

Neither satisfied nor
dissatisfied

Fairly dissatisfied

Very dissatisfied

Don't know

Q14. Thinking about all the programmes and speech radio which are broadcast on Radio 4, how satisfied or dissatisfied are you with 

the variety on offer?

Base: All Radio 4 respondents (n=601)



BBC Trust Speech Radio Review 2015 

13 

Satisfaction with tone and overall style of presentation 

 

 

Those who say they have been listening to the station for 11 years or more (86%) are 

significantly more likely to rate the style of presentation as good compared to those who say 

they have been listening for 3-5 years (75%) or 2 years or less (71%). 

2.4 Perceptions of content 

Listeners’ perceptions of the programming and content broadcast on Radio 4 are generally 

very positive. In particular, a large majority of listeners – around nine in ten – believe that 

programming and content on Radio 4 are high-quality (93%), relevant (92%) and engaging 

(90%). Furthermore, just under nine in ten agree that content on Radio 4 is trustworthy 

(88%). 

Content on Radio 4 is least likely to be perceived as challenging, with two thirds (67%) 

believing this to be the case. However, just 4% disagree that Radio 4’s content is 

challenging – instead, around three in ten (28%) neither agree nor disagree. 

Perceptions of content 

 

Confidential: For research purposes only 10

Style of presentation

23%

28%

33%

15%

1%
Excellent (10)

Very good (9)

Good (8)

Neutral (4-7)

Poor (1-3)

Don't know

Q16. Now thinking about how programmes are presented, how would you rate the tone and overall style of presentation on Radio 4?

Base: All Radio 4 respondents (n=601)
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Perceptions of content

56

46

40

43

23

36

46

50

45

44

6

6

8

9

28

1

1

1

2

3

1

1

1

1

High-quality

Relevant

Engaging

Trustworthy

Challenging

% Strongly agree % Tend to agree % Neither/nor % Tend to disagree % Strongly disagree % Don't know

Q15. Based on your experience of listening to Radio 4, to what extent do you agree or disagree that content on Radio 4 is...

Base: All Radio 4 listeners (n=601)

Agree

93%

67%

92%

88%

90%
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Heavy listeners are most likely to agree that content on Radio 4 is engaging: among those 

who claim to listen for more than 7 hours a week, over nine in ten (96%) agree that Radio 4’s 

content is engaging, compared to 87% among those who claim to listen for up to 3 hours a 

week. 

2.5 Perceptions of Radio 4 

On the whole, Radio 4 is both highly valued and positively perceived by its listeners.  

In particular, over nine in ten (92%) say they would miss Radio 4 if it wasn’t there. 

Furthermore, a large majority of listeners state their appreciation of its programmes: around 

nine in ten say the station has programmes they want to listen to (95%), programmes that 

make them think (91%), and programmes that are entertaining (89%). 

Perceptions of Radio 4 

 

Three quarters (76%) say Radio 4 has programmes with new ideas and different 

approaches; those who listen to history (86%) and arts and culture programmes (85%) on 

the station are most likely to agree. 

As would be expected, heavy listeners say they would be more likely to miss the station if it 

wasn’t there: a large majority (85%) of those who claim to listen for more than 7 hours a 

week definitely agree that they would miss Radio 4, compared to just half (52%) among 

those who claim to listen for up to 3 hours. 

2.6 Perceived diversity of coverage 

Radio 4 listeners are generally positive about how the programmes and coverage on each 

station reflect the UK as a whole. Three quarters of Radio 4 listeners (74%) feel that the 

station reflects the issues relevant to the different nations and regions of the UK. This is 

generally consistent across most sub-groups of listeners, including listeners in the devolved 

nations (Scotland, Wales and Northern Ireland). 
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Perceptions of station

57

66

49

47

28

39

26

43

42

47

4

5

7

10

20

2

1

1

3

1

1 1

Radio 4 has programmes I want to
listen to

I would miss Radio 4 if it wasn't there

Radio 4 has programmes that make
me think

Radio 4 has programmes that are
entertaining

Radio 4 has programmes with new
ideas and different approaches

% Definitely agree % Tend to agree % Neither/nor % Tend to disagree % Definitely disagree % Don't know

Q17. To what extent do you agree or disagree with the following statements?

Base: All Radio 4 listeners (n=601)

Agree

95%

76%

92%

89%

91%
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Perceived diversity of coverage 

 

However, when it comes to reflecting a wide range of interests in the station’s broadcasting, 

it is clear that a sizeable minority of listeners feel that Radio 4 could do more in this area. A 

quarter (25%) say Radio 4 needs to do more to reflect the interests of different kinds of 

people in its broadcasting, while over one in five (22%) say the station needs to do more to 

reflect the different nations and regions of the UK.  

Younger people are significantly more concerned: 32% of Radio 4 listeners in the 18-34 age 

group feel that the station needs to do more to reflect the different nations and regions of the 

UK in its broadcasting, while 43% of Radio 4 listeners in the same age group feel the station 

needs to do more to reflect the interests of different kinds of people in its broadcasting. 

2.7 Use of Radio 4 website or social media accounts 

In order to gauge the level of engagement with the online presence of Radio 4, respondents 

were asked how often they read or access content on their station’s website and social 

media channels.  

Overall, listeners are divided in their attitudes towards the online content. The website is the 

most-used online offer, and a third of listeners (33%) claim to read or access some content 

on the website. However, most of those who say they use the website claim to do so 

occasionally (26%) rather than often (7%). Equally, two in five listeners (39%) say they never 

access content on the station’s website.  

Use of Radio 4 website or social media accounts 

 
Website 

 
% 

Facebook 
 

% 

Twitter 
 

% 

Often 7 1 1 

Occasionally 26 3 4 

Rarely 27 10 8 

Never 39 85 87 

NET: At least occasionally 33 4 5 

Don’t know 1 * - 
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Perceived diversity

36

29

6

5

46

45

19

17

15

20

41

38

3

4

25

28

7

9

2

3

3

Radio 4 is the kind of radio station that
feels like it is aimed at people like me

Radio 4 programmes and coverage
reflect the issues relevant to the
different UK nations and regions

Radio 4 needs to do more to reflect the
interests of different kinds of people in

its broadcasting

Radio 4 needs to do more to reflect the
different nations and regions of the UK

in its broadcasting

% Definitely agree % Tend to agree % Neither/nor % Tend to disagree % Definitely disagree % Don't know

Q18. To what extent do you agree or disagree with the following statements?

Base: All Radio 4 listeners (n=601)

Agree

82%

22%

74%

25%
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Radio 4 listeners are less engaged with content on social media: just 5% claim to access 

content on the Radio 4 Twitter account at least occasionally, while 4% claim to access 

content on the Radio 4 Facebook account. 

However, the station’s younger listeners are more likely to make use of its online content, 

with 15% of 18-34 year old listeners claiming to read or access Radio 4 content on 

Facebook at least occasionally, and a quarter (23%) claiming to read or access content on 

Twitter.  

2.8 Programmes listened to on Radio 4 

In terms of claimed listening by our panel, news and current affairs programmes are the 

most popular types of programming on Radio 4. Nine in ten listeners say that they listen to 

news programmes (88%) and current affairs programmes (87%) on the station. Men are 

significantly more likely to report that they listen to current affairs programmes (90% 

compared to 82% of women). 

Comedy and drama programmes are also commonly listened to, with three in five listeners 

(59%) claiming they currently listen to comedy programmes and half (49%) claiming they 

currently listen to drama programmes. Drama programmes in particular are significantly 

more popular with women, with three in five women (60%) saying they listen to drama 

programmes compared to two in five men (42%). 

 

Programmes listened to on Radio 4 

 

Just under half of Radio 4 listeners claim to listen to programmes on science (47%), while 

two in five claim listen to programmes on history (41%) and on arts and culture (41%). 

Programmes on religion (15%) are the least popular offering from the station’s programming 

in terms of claimed listening. 

Men are significantly more likely to say they listen to programmes on science (50% 

compared to 41% of women), while listeners from the higher socioeconomic grades ABC1 

are significantly more likely to say they listen to programmes on arts and culture than 

listeners from the C2DE socioeconomic grades (44% compared to 34%). 

Confidential: For research purposes only 2

Programmes listened to on Radio 4

Q19. Which of the following do you currently listen to via Radio 4?

Base: All Radio 4 respondents (n=601)

88%

87%

59%

49%

47%

41%

41%

15%

News programmes

Current affairs programmes

Comedy programmes

Drama programmes

Programmes on science

Programmes on arts and culture

Programmes on history

Programmes on religion
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Those who say they listen for more than 7 hours per week on average claim to listen to a 

greater variety of programmes on Radio 4. This group are significantly more likely than other 

groups to say they listen to each type of programming, with a large majority of heavy 

listeners claiming to listen to news programmes (97%) and current affairs programmes 

(94%), and over two thirds claiming to listen to comedy (71%), drama (67%) and science 

(65%). 

2.9 Programme ratings 

Most types of programming on Radio 4 are highly rated by listeners, and news and current 

affairs programmes are particularly highly regarded. Nine in ten listeners (90%) rate news 

programmes on Radio 4 as good, with nearly a third (31%) rating them as excellent. Ratings 

for current affairs programmes are similarly high, with just under nine in ten (87%) rating 

these as good and three in ten (29%) rating them as excellent. 

Radio 4 programme ratings 

 

However, other types of programming are also well received by listeners. More than four in 

five listeners rate programmes on history (83%), drama programmes (83%), programmes on 

arts and culture (83%) and science (82%) as good (a score of 8-10 out of 10). 

Comedy programmes are rated as good by three quarters (76%) of Radio 4 listeners. 

Younger people are significantly more positive about comedy programmes on Radio 4: two 

in five 18-34 year olds (38%) rate Radio 4’s comedy programmes as excellent (a score of 10 

out of 10). Similarly, just over a quarter (28%) of 35-54 year olds rate the station’s comedy 

programmes as excellent, compared to just 15% of adults aged over 65. 

Programmes on religion are least well received, with just under two thirds of Radio 4 

listeners (63%) rating them as good. A third (34%) of listeners gave a rating of between 4 

and 7 out of 10, while 2% rate them as poor (a score of between 1 and 3 out of 10). 
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Radio 4 programme ratings

31%

29%

25%

22%

20%

22%

23%

22%

32%

31%

24%

28%

26%

30%

21%

16%

27%

27%

33%

32%

37%

31%

32%

25%

10%

13%

17%

17%

17%

17%

23%

34%

1%

2%

News programmes (531)

Current affairs programmes (518)

Programmes on history (252)

Drama programmes (314)

Programmes on arts and culture (252)

Programmes on science (263)

Comedy programmes (337)

Programmes on religion (95)

Excellent (10) Very good (9) Good (8) OK (4-7) Poor (1-3)

Q20. And how would you rate this type of programming on a scale of 1 to 10?

Base: All respondents who currently listen to this type of programme on Radio 4

NET: Good

90%

87%

83%

83%

83%

82%

76%

63%
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2.10 Views on news, factual, comedy and drama programmes 

On the whole, attitudes towards the station’s news and factual programming are extremely 

positive. Radio 4 is widely believed to be a valuable news source: nine in ten (91%) agree 

that Radio 4 provides high quality news, while over half (54%) strongly agree with this 

statement. Further, nine in ten listeners (92%) agree that Radio 4 helps them understand 

what’s going on in the wider world. 

More than four in five listeners (83%) believe that Radio 4 provides a broad range of 

perspectives on news stories, although agreement is less strong on this aspect, with a third 

(35%) saying they strongly agree.  

Views on news and factual programmes 

 

A large majority of listeners are also positive about Radio 4’s factual programming, with nine 

in ten (91%) saying that the station provides in-depth factual programmes. 

In terms of comedy and drama on the station, around seven in ten listeners believe that 

Radio 4 has original and engaging drama programmes (71%) and original and entertaining 

comedy programmes (69%).  
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Views on comedy and drama programmes 

 

Women are significantly more likely to appreciate the station’s drama offering, with over 

three quarters (77%) agreeing that Radio 4 has original and engaging drama programmes 

compared to two thirds (67%) of men.  

Views on comedy vary across different age groups. Younger listeners are most positive, with 

three quarters of 18-34 year olds (75%) and four in five 35-54 year olds (80%) agreeing that 

Radio 4 has original and entertaining comedy programmes. By contrast, listeners aged over 

65 (59%) are least likely to agree. Instead, they are more likely to offer no positive or 

negative opinion on comedy programmes, with three in ten (29%) saying they neither agree 

nor disagree.  

2.11 Future focus 

Radio 4 listeners were presented with a variety of aspects which the station could focus on 

in future, and asked to rate the importance of each aspect.  

For a large majority of listeners, there is a sense that news and current affairs should be a 

priority. Virtually all listeners (97%) believe it is important that Radio 4 should focus on 

providing high quality news and current affairs in the future. Indeed, seven in ten (70%) 

believe this aspect is very important in terms of the future of the station. Heavy listeners are 

most likely to rate this as important, with those who claim listen for 7 hours or more each 

week significantly more likely to rate high quality news and current affairs coverage as ‘very 

important’ (81% compared to 70% overall).  

However, younger age groups are less likely to perceive high quality news and current 

affairs coverage as important. While this aspect is rated as important by 86% of 18-34 year 

olds, one in nine (12%) say it is not very important compared to 2% overall. 
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Views on what Radio 4 should focus on in future – programming 

 

Providing more in-depth factual programming (89%) and making news and current affairs 

relevant to people (87%) are also felt to be similarly important. There is some variance by 

region: listeners from Wales (63%) and Northern Ireland (56%) are significantly more likely 

to say that making news and current affairs relevant is ‘very important’ compared to those in 

England (40%) and Scotland (27%). 

 

Future focus on ‘making news and current affairs relevant to people’  
- by nation 

 
England 

 
% 

Scotland 
 

% 

Wales 
 

% 

Northern 
Ireland 

 
% 

NET: Important 86 92 91 89 

Very important 40 27 63 56 

Fairly important 47 66 28 33 

Not very important 11 5 9 11 

Not at all important * - - - 

NET: Not important 11 5 9 11 

Don’t know 2 2 - - 

 

A majority of listeners feel that Radio 4 should provide more drama programmes (60%) and 

more comedy programmes (54%). Women (70%) and listeners aged over 55 (65%) are 

significantly more inclined to say that providing more drama programmes is important, as are 

those who claim to listen for more than 7 hours a week (68%).  

Listeners aged 18-34 (71%) and 35-54 (61%) are significantly more likely to say that 

providing more comedy programmes is important for the station to focus on in future; 

however, just 43% of heavy listeners who claim to listen for more than 7 hours a week agree 

with this view. 
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Half of listeners to Radio 4 feel it is important for the station to provide a wide range of online 

content (50%) and encourage more listener participation (47%).  

Views on what Radio 4 should focus on in future – online content and listener 

participation 

 

Heavier listeners tend to be less interested in online content: those who claim to listen for 

more than 7 hours a week (61%) are significantly more likely to say a wide range of online 

content is not important compared to those who claim to listen for up to 3 hours (41%) or 3-7 

hours (39%). 

Listeners in Northern Ireland (72%) and Wales (70%) are significantly more likely to believe 

that encouraging listener participation is important compared to people in England (46%) or 

Scotland (31%). 

2.12 Areas for improvement 

Listeners were also asked for their thoughts on improving the station3. Few clear themes 

emerge for this area, but a small number of people suggest that there should be more or 

funnier comedy (6%), that the station should lose its political bias (5%), and that there should 

be more or improved news and current affairs coverage (4%).  

A sizeable number of listeners suggest that either no improvement is needed (25%) or don’t 

know what the station could do to improve (21%). 

 

                                                           
3
 This was unprompted via an open question, and the comparatively low percentages for each theme 

therefore reflect the diverse range of responses given. 
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3 Radio 4 Extra 

3.1 Overall ratings and perceptions 

On the whole, Radio 4 Extra is highly regarded by its listeners, and most hold a favourable 

impression of the station overall. 

Three quarters of listeners (75%) are favourable towards 4 Extra, and one in five (21%) are 

extremely favourable, giving a score of 10 out of 10. Further, a quarter of listeners (24%) are 

neutral, while just 1% are unfavourable. 

Overall impression of Radio 4 Extra 

 

Overall ratings are broadly consistent across different sub-groups. However, women are 

significantly more likely to be extremely favourable than men, with a quarter of female 

listeners (26%) giving the highest score of 10 out of 10 compared with 16% of men. 

Heavier listeners appear to be more favourable than those who claim to listen to the station 

for fewer hours on average per week. Those who claim to listen for more than 7 hours a 

week (83%) and between 3 and 7 hours a week (86%) are significantly more favourable 

compared to those who claim to listen for up to 3 hours a week (66%). 

Respondents were presented with a list of eighteen words and phrases, and asked to select 

between one and three words from this list which most accurately reflect their personal view 

of Radio 4 Extra and its programming.  

Listeners are most likely to select entertaining (59%), interesting (32%) and high quality 

(30%). A quarter of listeners select intelligent (23%) and engaging (23%), while 17% select 

traditional and 13% select light. One in nine (11%) select the words informative, 

stimulating or original. 
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Older Radio 4 Extra listeners aged over 65 (74%) are significantly more likely to describe the 

station as entertaining compared to their younger 18-34 year old counterparts (37%). 

Younger listeners are significantly more likely to describe the station as high quality (37% of 

18-34 year olds compared to just 19% of over 65 year olds). 

Words and phrases which fit Radio 4 Extra’s programming 

 % 

Entertaining 59 

Interesting 32 

High quality 30 

Intelligent 23 

Engaging 23 

Traditional 17 

Light 13 

Informative 11 

Stimulating 11 

Original 11 

Thought provoking 8 

Up-to-date 5 

Worthy 5 

Innovative 5 

Other 5 

Challenging 3 

Staid 1 

None of the above 1 

 

3.2 Satisfaction with variety of programming 

On balance, a large majority of listeners are satisfied with the variety of programmes and 

speech radio broadcast on 4 Extra. Nine in ten (88%) are satisfied with the variety of 

programming, and just under two in five (37%) are very satisfied. Around one in eleven (8%) 

are neutral, while just 2% are dissatisfied. 
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Satisfaction with variety of programmes and speech radio 

   

This high level of satisfaction is largely consistent across sub-groups of listeners. However, 

there is some variation by the type of programmes listeners claim to listen to on the station. 

People who say they listen to original Radio 4 Extra programming (96%) are significantly 

more likely to be satisfied with the variety of programming than either people who say they 

listen to comedy from the archive (89%) or drama from the archive (89%). 

3.3 Perceptions of tone and style of presentation 

When it comes to the tone and overall style of presentation on 4 Extra, there is a high level 

of satisfaction among listeners, with a large majority rating the presentation style as good. 

Just under three quarters of 4 Extra listeners (73%) rate the station’s style of presentation as 

good, with one in five (22%) rating it as excellent (10 out of 10). A quarter (24%) are neutral, 

while 2% rate it as poor.  

Satisfaction with tone and overall style of presentation 
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Those who claim to listen to the station for up to 3 hours each week on average are 

significantly more likely to be neutral about its presentation style, with three in ten (29%) 

giving a neutral rating compared to 18% of people who claim to listen for more than 3 hours. 

By contrast, heavy listeners are significantly more likely to rate the tone and style of 

presentation on 4 Extra as excellent: those who claim to listen for more than seven hours a 

week (33%) are more than twice as likely to give a 10 out of 10 rating compared to those 

who claim to listen for up to three hours a week (15%). 

3.4 Perceptions of content 

4 Extra listeners’ perceptions of the station’s programming and content are generally very 

positive. Just under nine in ten (87%) agree that the station is engaging and high-quality, 

while four in five (79%) believe it is trustworthy. Further, around three quarters of listeners 

agree that 4 Extra’s content is trustworthy. 

Content on 4 Extra is least likely to be described as challenging (43%). While two in five 

(38%) neither agree nor disagree that the station’s content is challenging, a sizeable minority 

(16%) disagree. 

Perceptions of content 

 

Perceptions differ considerably by gender. Women are significantly more likely than men to 

agree that content on the station is relevant (78%), trustworthy (86%), engaging (93%), and 

high-quality (93%). 

Furthermore, younger listeners are significantly more likely than their older counterparts to 

agree that the station’s content is challenging. Two thirds of 18-34 year old listeners (66%) 

believe this to be the case. 
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3.5 Perceptions of Radio 4 Extra 

On the whole, Radio 4 Extra is highly valued and positively perceived by listeners. Four in 

five (82%) say they would miss the station if it wasn’t there, and nine in ten listeners agree 

that 4 Extra has programmes that are entertaining (90%) and programmes they want to 

listen to (89%). Three in five (59%) agree that 4 Extra has programmes with new ideas and 

different approaches. 

Two thirds (66%) say 4 Extra has programmes that make them think; however, those who 

claim to listen to factual programmes from the archive (81%) and original 4 Extra 

programming (77%) on the station are most likely to agree. 

Perceptions of Radio 4 Extra 

 

Women are significantly more likely to agree that they would miss 4 Extra if it wasn’t there 

(88% compared to 78% among male listeners). They are also significantly more likely to 

agree that 4 Extra has programmes with new ideas and different approaches (70%) and 

programmes that make them think (74%). 

There is also some variation by age. Three in four (76%) 18-34 year olds agree that Radio 4 

Extra has programmes with new ideas and different approaches compared to 45% of 

listeners aged over 65. Three quarters of 18-34 year old listeners (77%) also agree that 4 

Extra has programmes that make them think compared to three in five adults aged over 55 

year olds (59%).  

3.6 Perceived diversity  

Radio 4 Extra listeners are divided in their perceptions of the diversity of the programmes 

broadcast on the station. While 44% say that the station reflects the issues relevant to the 

different UK nations and regions, nearly two in five (37%) are neutral, and a further 15% 

disagree.  
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Perceived diversity of coverage 

 

 

3.7 Programmes listened to on Radio 4 Extra 

Programmes from the archive are the main attraction for Radio 4 Extra listeners in terms of 

claimed listening. Comedy programmes are most popular, with four in five listeners (80%) 

claiming to listen to comedy from the archives, while just under three quarters (72%) claim to 

listen to drama programmes from the archive. Factual programmes from the archive are 

slightly less popular, with just over half (55%) claiming to listen to these on 4 Extra. 

Programmes listened to on Radio 4 Extra 

 

Other types of programming are slightly less popular. Around two in five claim to listen to 

original 4 Extra programming (41%) and extended versions of Radio 4 programmes (39%).  
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There is some variation by gender, with men being more likely than women to say they listen 

to archive comedy (85% compared to 75%). Furthermore, listeners aged over 35 are 

significantly more likely than younger listeners to say they listen to archive comedy (84% 

compared to 65% of 18-34 year olds) and original 4 Extra programming (46% compared to 

20%). 

Heavy listeners tend to listen to a wider range of programmes: those who claim to listen to 4 

Extra for more than 7 hours each week are significantly more likely to say they listen to 

original 4 Extra programming (71%) and extended versions of Radio 4 programmes (62%). 

 

3.8 Programme perceptions 

Programmes on Radio 4 Extra are generally rated highly by listeners, with a majority rating 

all types of programming as good. 

Comedy programmes from the archives (82%) and drama programmes from the archives 

(80%) are most likely to be rated as good. Around three quarters rate factual programmes 

from the archives (77%), original 4 Extra programming (76%) and extended versions of 

Radio 4 programmes (73%) as good. 

These positive views are generally consistent across different demographic sub-groups. 

Radio 4 Extra programme ratings 
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3.9 Satisfaction with mix of archive and original programmes 

There is a high level of satisfaction with the mix of programmes which are broadcast on 

Radio 4 Extra. Just under nine in ten (88%) are satisfied with the balance of programmes 

from the archives and original programming on the station, with two in five (38%) saying they 

are ‘very satisfied’.  

Satisfaction with the mix of programmes from the archives and original programming 

 

Satisfaction is consistently high across sub-groups; however, those whose overall 

impression of the station is favourable (95%) are significantly more likely to be satisfied with 

the mix of programmes compared to those whose overall impression of 4 Extra is neutral 

(70%). 

3.10 Areas for improvement 

Listeners of Radio 4 Extra were also asked for their thoughts on improving the station4. Few 

clear themes emerge for this area, with a small number of people suggesting that there 

should be more or funnier comedy (8%), fewer repeats (7%), and more classic or old 

programmes (6%).  

Again, a sizeable proportion of listeners suggest that either no improvement is needed (25%) 

or don’t know what the station could do to improve (22%). 

 

 

                                                           
4
 This was unprompted via an open question, and the comparatively low percentages for each theme 

therefore reflect the diverse range of responses given. 
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4 Radio 5 live 

4.1 Overall ratings and perceptions 

A majority of Radio 5 live listeners hold a favourable impression of the station overall. Just 

over two thirds (68%) are favourable towards 5 live; with one in ten (10%) saying they are 

extremely favourable. Around three in ten (31%) are neutral towards the station.  

Overall impression of Radio 5 live 

 

Favourability towards 5 live is linked to the average time spent listening to the station each 

week: those who claim to listen for over 7 hours a week (88%) are significantly more 

favourable than those who claim to listen for 3 hours or less (59%). 

Further, the level of favourability towards 5 live also differs depending on which programmes 

listeners claim to listen to on the station. Those who claim to listen to breaking news (81%), 

regular news programmes (80%), specialist factual programmes (80%) and sports 

discussion programmes (80%) are most favourable towards the station, while those who 

claim to listen to live sports (69%) are less favourable. 

Respondents were presented with a list of eighteen words and phrases, and asked to select 

between one and three words from this list which most accurately reflect their personal view 

of Radio 5 live and its programming.  

Listeners are most likely to select the terms informative (54%), entertaining (34%) and 

interesting (32%) to describe their personal view of Radio 5 live. Listeners also select words 

such as engaging (23%), up-to-date (23%) and high quality (21%). 
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Words and phrases which fit Radio 5 live’s programming 

 % 

Informative 54 

Entertaining 34 

Interesting 32 

Engaging 23 

Up-to-date 23 

High quality 21 

Thought provoking 16 

Intelligent 12 

Stimulating 9 

Traditional 9 

Original 8 

Light 8 

Challenging 5 

Worthy 3 

Innovative 3 

Staid 2 

Other 1 

None of the above 2 

 

4.2 Satisfaction with variety of programming 

There is a high level of satisfaction among 5 live listeners with the range of programmes and 

speech radio broadcast on the station, with a majority saying they are satisfied with the 

variety on offer. 

Four in five (82%) are satisfied with the variety of programming, while a quarter (27%) say 

they are ‘very satisfied’. However, a sizeable minority (15%) are neither satisfied nor 

dissatisfied with the variety of programming. Just 2% are dissatisfied. 
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Satisfaction with variety of programmes and speech radio 

 

There is some regional variation among 5 live listeners, with satisfaction being significantly 

higher in Northern Ireland (97%) and in Wales (96%) than it is in Scotland (85%) or in 

England (80%). 

Furthermore, those who claim to listen for more than seven hours a week are significantly 

more likely to be very satisfied, with half (49%) of this group saying they are ‘very satisfied’ 

compared to 18% among those who claim to listen for up to three hours. 

4.3 Ratings for tone and style of presentation 

Overall, 5 live listeners are positive about the tone and style of presentation on the station. 

Two thirds of 5 live listeners (67%) rate the style of presentation on the station as good, and 

one in ten (10%) rate it as excellent. However, a third of listeners (32%) are neutral about 

the style of presentation on 5 live.  

Satisfaction with tone and overall style of presentation 
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There is some regional variation in listeners’ perceptions, with ratings being significantly 

more positive in Northern Ireland (84%) compared to Wales (72%), England (67%) and 

Scotland (63%). 

Heavy listeners who claim to listen for more than 7 hours a week on average (84%) are 

significantly more likely to rate the presentation style as good compared to those who claim 

to listen for 3-7 hours a week (70%) or up to 3 hours a week (61%). 

4.4 Perceptions of content 

Listeners’ perceptions of the programming and content broadcast on Radio 5 live are 

generally very positive. In particular, a large majority of listeners believe that programming 

and content on Radio 5 live is relevant (86%), engaging (82%), trustworthy (80%) and high-

quality (79%).  

Content on Radio 5 live is least likely to be perceived as challenging, with half (51%) 

believing this to be the case. However, one in ten (10%) disagree that Radio 5 live’s content 

is challenging, while around two in five (38%) neither agree nor disagree. 

Perceptions of content 

 

Heavy listeners who claim to listen for over 7 hours a week are significantly more likely than 

those who claim to listen for up to 3 hours to feel that the station is challenging (65% 

compared to 47%). 

Furthermore, those who claim to listen to news and current affairs programmes on the 

station (57%) are significantly more likely to perceive 5 live content as challenging compared 

to those who claim to listen to sports programming (49%). 

4.5 Perceptions of Radio 5 live 

Radio 5 live is positively perceived by its listeners, and nearly three quarters (73%) say they 

would miss the station if it wasn’t there. Four in five say 5 live has programmes they want to 

listen to (82%) and programmes that are entertaining (80%). 

Two thirds (66%) say 5 live has programmes that make them think, while over half (55%) 

say 5 live has programmes with new ideas and different approaches. 
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Perceptions of Radio 5 live 

 

In particular, those who claim to listen to specialist factual programmes (87%) and sports 

discussion programmes (84%) are significantly more likely to say they would miss the station 

if it wasn’t there compared to those who follow live sports coverage (73%). Further, those 

who claim to listen to news and current affairs programmes (74%) are significantly more 

likely to say that Radio 5 live has programmes that make them think compared to those who 

claim to listen to sports programming (64%). 

Heavy listeners who claim to listen to the station for more than seven hours a week are 

significantly more likely to say they would miss 5 live if it wasn’t there compared to those 

who claim to listen for up to three hours (95% compared to 65%). They are also significantly 

more likely to say that 5 live has programmes with new ideas and different approaches 

(70%), that it has programmes that make them think (85%) and that it has programmes that 

they want to listen to (98%). 

4.6 Perceived diversity of coverage 

Just over two thirds of 5 live listeners (68%) feel that the station reflects the issues relevant 

to the different nations and regions of the UK. This is generally consistent across most sub-

groups of listeners, including listeners in the devolved nations (Scotland, Wales and 

Northern Ireland). 

However, those who claim to listen to news and current affairs programmes (77%) are 

significantly more likely to agree compared to those who claim to listen to sports 

programming on 5 live (66%). 
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Perceived diversity of coverage 

 

 

A quarter (27%) say Radio 5 live needs to do more to reflect the interests of different kinds of 

people in its broadcasting, and a quarter of listeners (26%) say the station needs to do more 

to reflect the different nations and regions of the UK.  

Younger people have stronger views: 51% of listeners in the 18-34 age group feel that the 

station needs to do more to reflect the different nations and regions of the UK in its 

broadcasting, while 50% of 18-34s feel the station needs to do more to reflect the interests 

of different kinds of people in its broadcasting. 

4.7 Use of Radio 5 live website or social media accounts 

In order to gauge the level of engagement with the online presence of 5 live, respondents 

were asked how often they read or access content on their station’s website and social 

media channels.  

Overall, listeners are divided in their attitudes towards the online content. The website is the 

most-used online offer, and three in ten listeners (29%) claim to read or access some 

content on the website. However, most claim to do so occasionally (21%) rather than often 

(8%). Equally, nearly half of listeners (47%) say they never access content on the 5 live 

website.  

Use of Radio 5 live website or social media accounts 

 
Website 

 
% 

Facebook 
 

% 

Twitter 
 

% 

Often 8 3 3 

Occasionally 21 10 9 

Rarely 24 12 12 

Never 47 74 76 

NET: At least occasionally 29 13 12 

Don’t know * * * 
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5 live listeners are less engaged with content on social media: 13% claim to access content 

on the 5 live Facebook account at least occasionally, while 12% claim to access content on 

the 5 live Twitter account. 

However, younger 5 live listeners are significantly more likely to make use of its online 

content, with two in five (41%) of 18-34 year old listeners claiming to read or access 5 live 

content on Facebook at least occasionally, and a further two in five (40%) claiming to do so 

on Twitter.  

4.8 Programmes listened to on Radio 5 live 

A large majority of Radio 5 live listeners claim to be drawn to the station by its live sports 

broadcasting. Three quarters (73%) report that they listen to live sport broadcasts on Radio 

5 live and a further two in five (42%) claim to listen to sports discussion programmes.  

The second and third highest claimed reach is for news: just over half (53%) claim to listen 

to regular news programmes and just over two in five (44%) claim to listen to breaking news, 

while two in five claim to listen to current affairs programmes (40%) and general discussion 

programmes (37%). A quarter (24%) claim to listen to specialist factual programmes, such 

as “Wake Up To Money”, and “Kermode and Mayo’s Film Review”. 

Programmes listened to on Radio 5 live 
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Programmes listened to on Radio 5 live

Q26. Which of the following do you currently listen to via Radio 5 live?

Base: All Radio 5 live respondents (n=601)
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Gender is a key factor in choice of programming, with men being significantly more likely 

than women to claim to listen to 5 live’s sports-related programming5. Four in five male 

listeners (79%) claim to listen to live sport compared to around half of female listeners 

(52%), while just under half of male listeners (47%) claim to listen to sports discussion 

programmes compared to just a quarter (26%) of female listeners. 

By contrast, women are significantly more likely to claim to listen to current affairs 

programmes (48% compared to 37% among men) and general discussion programmes 

(54% compared to 32% among men). 

4.9 Programme perceptions  

News and current affairs programmes on Radio 5 live are highly rated by the large majority 

of those who listen to them. Specialist factual programmes and regular news are particularly 

well received, with four in five rating specialist factual programmes (82%) and regular news 

programmes (80%) as good.  

News, factual and current affairs programme ratings 

 

Breaking news (77%) and general discussion programmes (71%) are also rated as good by 

more than seven in ten. Two thirds (67%) rate current affairs programmes as good.  

Similarly, sports programming is well received by those who listen to it. Four in five (82%) 

rate the live sports coverage on 5 live as good, with a quarter (25%) rating it as excellent (10 

out of 10). Moreover, three quarters (76%) rate sports discussion programmes on the station 

as good. 

 

  

                                                           
5
 Note that 79% of all medium-heavy Radio 5 live listeners are men. 
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Live sport and sports discussion programme ratings 

 

4.10 Views on sports coverage 

Radio 5 live listeners claim to follow a variety of different sports on 5 live, but football 

remains the most popular sport on the station by some margin. A large majority of nearly 

four in five (78%) claim to listen to football coverage on the station. Around three in ten 

(29%) claim to follow cricket coverage, while a quarter (25%) claim to listen to coverage of 

Rugby Union. Formula 1 (22%) and tennis (21%) are also frequently mentioned. 

Sports coverage followed on Radio 5 live 

 

Claimed listening behaviour varies markedly by gender. Football is significantly more popular 

amongst male listeners, with 84% claiming to follow football coverage compared to 56% of 

women, as is cricket (32% of men claim to listen to cricket, compared to 18% of women). In 

contrast, female listeners are significantly more likely to claim to follow tennis (30%) 

compared to men (19%). On the whole, women are significantly less likely to follow any 
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sports coverage, with just over a quarter (27%) saying they don’t follow any of these sports 

on 5 live compared to just 8% of men. 

There is also some variance by age. Listeners in the 35-54 age group (82%) and the 55-64 

age group (83%) are significantly more likely than others to claim to listen to football 

coverage on Radio 5 live. Younger listeners aged 18-34 are significantly more likely than 

other groups to claim to follow coverage of Rugby League (13%) and of swimming (8%). 

Listeners were then asked which sports, if any, they would like to hear more coverage of on 

the station. The most commonly cited sports largely reflect the sports which are most 

commonly listened to: football is mentioned by around a third of listeners (31%), while 15% 

would like to hear more cricket coverage and 12% would like to hear more coverage of 

Formula 1. 

However, just under two in five (37%) feel that there is no need for an increase in coverage 

of any particular sport. 

Sports listeners would like to hear more coverage of on Radio 5 live 

 

As with the sports listened to on the station, men are significantly more likely to be interested 

in more coverage of football (36% compared to 12% among women) and of cricket (17% 

compared to 7% among women). Similarly, women are twice as likely as men to be 

interested in an increase of tennis coverage (15% compared to 7%). 

Furthermore, listeners belonging to the lower socio-economic grades C2DE are significantly 

more likely than their ABC1 counterparts to express an interest in more football coverage 

(41% compared to 26%). 

Younger listeners express an interest in hearing more coverage of a range of sports. 

Listeners aged 18-34 are more likely to express an interest in more coverage of sports such 

as Formula 1 (21%) or tennis (18%). 
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Sports listeners would like to hear more of on Radio 5 live
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Interest in more coverage of particular sports by age group 

 
18-34  

 

% 

35-54 
 

% 

55-64 

 

% 

Over 65 

 

% 

Football 42 34 28 20 

Formula 1 21 10 11 7 

Tennis 18 7 6 7 

Boxing 16 8 3 6 

Cycling (e.g. Tour de 
France) 

15 5 2 7 

NFL (American Football) 8 3 3 1 

Rowing 7 1 1 1 

 

4.11 Views on listener participation 

Overall, Radio 5 live listeners are positive about the opportunities for listener participation 

offered on Radio 5 live. Seven in ten (69%) feel that the current level of listener participation 

is about right, while a further 8% would prefer to hear more, saying there is currently too little 

listener participation. A minority of around one in nine (12%) say there is too much listener 

participation.  

Views on level of listener participation on Radio 5 live 

 

Views on listener participation vary markedly by age. Younger listeners aged 18-34 are 

significantly more likely to feel that there is currently too little listener participation on the 

station, with a quarter (24%) expressing this view compared to 6% among 35-54 year olds.  
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Respondents belonging to the higher ABC1 socioeconomic grades are significantly more 

likely to feel there is too much listener participation, with 15% expressing this view compared 

to 3% among the C2DE socioeconomic grades. 

Interestingly, those who listen to sports discussion programmes on Radio 5 live are 

significantly more positive about the current level of listener participation than other groups, 

with four in five (81%) agreeing that the level of listener participation is about right. 

4.12 Attitudes towards news programmes 

The majority of Radio 5 live listeners are positive about the balance of news programmes 

broadcast on the station. Seven in ten (70%) agree that the station has the right balance of 

serious stories and less serious stories, although most tend to agree (50%) rather than 

strongly agree (20%). Around a quarter (24%) neither agree nor disagree. 

However, despite the positive view of news programmes on Radio 5 live in particular, there 

is slightly less clarity around listeners’ preferences for news programmes in general. While 

nearly three in ten listeners (58%) prefer news programmes which balance hard news with 

lighter, less serious items, and just under half (48%) prefer news programmes with an 

informal tone, many listeners are neutral towards these statements, with around a third 

stating that they neither agree nor disagree.  

Furthermore, one in ten (10%) disagree that they prefer a balance between hard news and 

lighter, less serious items, and 17% disagree that they prefer an informal tone. 

Views on the tone of news programmes broadcast on Radio 5 live 

 

Those who listen to news and current affairs programming on 5 live are more likely to 

express a preference for a balance of hard news and less serious items, with two thirds 

(65%) agreeing with this statement. They are also more likely to express a preference for 

news programmes which have an informal tone (53%). 

Views also differ by type of programme listened to on Radio 5 live. Listeners who follow 

breaking news (84%) and regular news programmes (83%) on the station are significantly 

more likely to agree that BBC Radio 5 live has the right balance of serious stories and less 

serious stories. 
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While there are no significant differences in agreement at the overall level across different 

demographic sub-groups, younger listeners are significantly more likely to say they strongly 

agree that they prefer news programmes which have an informal tone. Nearly one in five 

(17%) of 18-34 year old listeners strongly agree, compared to just one in twenty listeners 

aged over 65 (5%). Similarly, women (16%) are significantly more likely than men (10%) to 

strongly agree that they prefer news programmes with an informal tone. 

4.13 Perceptions of coverage of sporting events across UK nations 

and regions  

A clear majority of 5 live listeners (69%) feel that the station provides coverage of sporting 

events across all of the nations and regions of the UK; however, most respondents say they 

tend to agree rather than strongly agree.  

Perceptions of coverage of sporting events across all nations and regions of the UK 

 

A large majority (84%) of people in Wales agree that 5 live provides coverage of sporting 

events across all nations and regions. This compares to seven in ten listeners (69%) in 

England and just fewer than two in three listeners (64%) in Northern Ireland. Listeners in 

Scotland (58%) are least likely to agree.  

More specifically, the strength of agreement with this statement is stronger in England and 

Wales. One in five (20%) listeners in England strongly agree that 5 live provides sporting 

coverage across all UK nations and regions, as do a quarter (24%) of listeners in Wales. 

This compares to 13% of listeners in Northern Ireland and just 4% of listeners in Scotland. 

Respondents were then asked to rate the importance of providing coverage of sporting 

events across all of the UK nations and regions. On balance, most listeners feel this is an 

important provision, with three quarters (76%) rating it as very or fairly important. Three in 

ten (29%) believe it is very important.  
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However, a sizeable minority attach less importance to coverage of sporting events across 

different nations and regions. One in five (22%) say it is not important to them that 5 live 

provides coverage of sporting events across all of the UK nations and regions, with 15% 

describing it as not very important and 7% describing it as not at all important. 

Views on importance of covering of sporting events across all nations and regions of 

the UK 

 

When it comes to the importance of providing coverage across all nations and regions, there 

are no statistically significant differences by nation; attitudes are consistent across listeners 

in England, Scotland, Wales and Northern Ireland. 

However, younger listeners attach more importance to the even geographical distribution of 

sporting coverage across the UK. Among 18-34 year olds, nine in ten (89%) feel this 

provision is important compared to 76% overall. Furthermore, those who actually listen to 

any kind of sports programming on 5 live (84%) are significantly more likely to feel that this 

provision is important. 

4.14 Areas for improvement 

Listeners were able to provide feedback on how the station could be improved in the future6. 

Again, few clear themes emerge from the feedback. A small number of people suggest that 

there should be more sports coverage in general, specifically more coverage of live sports, 

or of football in particular (8%), while others suggest that the station should have better 

presenters, have more guest presenters, or allow more of specific presenters (6%).  

A sizeable number of listeners suggest that either no improvement is needed and that the 

station should stay the same (24%) or don’t know what the station could do to improve 

(27%). 

                                                           
6
 This was unprompted via an open question, and the comparatively low percentages for each theme 

therefore reflect the diverse range of responses given. 
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5 Radio 5 live sports extra 

5.1 Overall ratings and perceptions  

A majority of Radio 5 live sports extra listeners hold a favourable impression of the station 

overall. Almost three quarters of listeners (73%) are favourable towards 5 live, with 17% 

saying they are extremely favourable. Around a quarter (26%) are neutral towards the 

station. This level of favourability is generally consistent across sub-groups of listeners. 

Overall impression of Radio 5 live sports extra 

 

Respondents were presented with a list of eighteen words and phrases, and asked to select 

between one and three words from this list which most accurately reflect their personal view 

of Radio 5 live sports extra and its programming.  

Listeners are most likely to select informative (51%), entertaining (41%) and high quality 

(36%) to describe Radio 5 live sports extra. They are also likely to select interesting (29%), 

up-to-date (27%) and engaging (26%). 
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Words and phrases which fit Radio 5 live sports extra’s 
programming 

 % 

Informative 51 

Entertaining 41 

High quality 36 

Interesting 29 

Up-to-date 27 

Engaging 26 

Intelligent 13 

Stimulating 11 

Original 8 

Thought provoking 7 

Traditional 7 

Innovative 5 

Worthy 4 

Challenging 3 

Light 2 

Staid 1 

Other 1 

None of the above 1 

 

5.2 Satisfaction with variety of programming 

Overall, there is a high level of satisfaction with the range of programmes broadcast on 5 live 

sports extra, with a large majority of listeners stating that they are satisfied with the variety 

on offer. 

Almost nine in ten (86%) are satisfied with the variety of programmes, with a third (32%) 

saying they are very satisfied. One in ten (10%) say they are neither satisfied nor 

dissatisfied, while just 2% are dissatisfied. This is generally consistent across sub-groups of 

listeners. 
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Satisfaction with variety of programmes and speech radio 

 

 

5.3 Perceptions of tone and style of presentation 

Overall, 5 live sports extra listeners are positive about the tone and style of presentation on 

the station. Four in five listeners (79%) rate the style of presentation on the station as good, 

and 16% rate it as excellent. This is generally consistent across sub-groups. 

However, one in five listeners (19%) are neutral about the style of presentation on 5 live 

sports extra, while 1% rate it as poor.  

Satisfaction with tone and overall style of presentation 
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5.4 Perceptions of content 

Listeners’ perceptions of the programming and content broadcast on 5 live sports extra are 

generally very positive. In particular, a large majority of listeners – around four in five – 

believe that programming and content on 5 live sports extra are relevant (91%), engaging 

(87%), trustworthy (87%) and high-quality (86%).  

Around half (48%) agree that 5 live sports extra is challenging, while one in eleven (9%) 

disagree that this is the case. 

Perceptions of content 

 

These perceptions are broadly consistent across sub-groups, although men are significantly 

more likely to agree that 5 live sports extra is high-quality compared with women (89% 

compared to 74%). 

Furthermore, younger listeners aged between 18 and 34 (61%) are significantly more likely 

to feel that 5 live sports extra is challenging compared to older listeners aged 65 and over 

(36%). 

5.5 Perceptions of Radio 5 live sports extra 

On the whole, Radio 5 live sports extra is positively perceived by its listeners, and three 

quarters (76%) say they would miss the station if it wasn’t there. Nine in ten say 5 live sports 

extra has programmes they want to listen to (91%), while 85% say it has programmes that 

are entertaining. 

Two thirds (66%) say that 5 live sports extra has programmes with new ideas and different 

approaches, while three in five (61%) say 5 live sports extra has programmes that make 

them think. 

These perceptions are broadly consistent across sub-groups. 
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Perceptions of Radio 5 live sports extra 

 

5.6 Perceived diversity of coverage 

Around three in five 5 live sports extra listeners (62%) feel that the station reflects the issues 

relevant to the different nations and regions of the UK. This is generally consistent across 

most sub-groups of listeners. 

However, listeners in England are significantly more likely to agree than listeners in the 

devolved nations, including Scotland, Wales and Northern Ireland (65% compared to 49%).  

Perceived diversity of coverage 

 

A third (34%) say 5 live sports extra needs to do more to reflect the different nations and 

regions of the UK in its broadcasting, and a third (32%) say that 5 live sports extra needs to 

do more to reflect the interests of different kinds of people in its broadcasting.  
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Base: All Radio 5 live sports extra listeners (n=400)

Agree

91%

61%

85%

66%

76%
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Perceived diversity

27

19

10

9

50

42

24

22

18

27

39

39

2

5

16

19

1

1

6

5

3

5

4

5

Radio 5 live sports extra is the kind of
radio station that feels like it is aimed at

people like me

Radio 5 live sports extra programmes
and coverage reflect the issues

relevant to the different UK nations and
regions

Radio 5 live sports extra needs to do
more to reflect the different nations and

regions of the UK in its broadcasting

Radio 5 live sports extra needs to do
more to reflect the interests of different

kinds of people in its broadcasting

% Definitely agree % Tend to agree % Neither/nor % Tend to disagree % Definitely disagree % Don't know

Q18. To what extent do you agree or disagree with the following statements?

Base: All Radio 5 live sports extra listeners (n=400)

Agree

76%

32%

62%

34%
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5.7 Sports followed on Radio 5 live sports extra 

A large majority of Radio 5 live sports extra listeners are attracted to the station by its 

coverage of football. Nearly nine in ten (88%) claim that they listen to football coverage on 

the station. However, cricket is also popular among 5 live sports extra listeners, with half 

(52%) of listeners reporting that they follow cricket coverage on the station. Rugby Union 

(27%), tennis (25%) and Formula 1 (24%) are also frequently mentioned.  

Sports coverage followed on Radio 5 live sports extra 

 

There are significant differences by gender, with male listeners being significantly more likely 

to claim to listen to football coverage (90% compared to 81% among women) and cricket 

coverage (57% compared to 35%). By contrast, women are significantly more likely than 

their male counterparts to claim to listen to tennis (39%) and athletics (36%). Women are 

also significantly more likely to claim to follow women’s football (9% compared to 2%). 

However, there are no statistically significant differences by gender with regard to listening to 

other women’s sports, including women’s cricket and women’s rugby. 

Age is also a key factor, when looking at the sports that listeners follow. Virtually all younger 

listeners aged 18-34 (98%) claim to follow football coverage. By contrast, older listeners 

aged 65+ are more likely to claim to follow cricket (63%) and Rugby Union (37%). 

Listening behaviour also varies by nation. Sports including cricket (56%) and athletics (20%) 

are significantly more popular among listeners in England. In contrast, Rugby Union is 

significantly more popular in the devolved nations, with nearly two in five listeners (37%) 

across Scotland, Wales and Northern Ireland claiming to follow this sport. 
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Sports listened to on Radio 5 live sports extra

Q34. Which, if any, of the following sports coverage do you choose to listen to on Radio 5 live sports extra?

Base: All Radio 5 live sports extra respondents (n=400)

88%

52%

27%

25%

24%

19%

18%

16%

13%

9%

7%

6%

5%

5%

4%

Football

Cricket

Rugby Union

Tennis

Formula 1

Boxing

Athletics

Golf

Rugby League

Horse racing

Cycling (e.g. Tour de France)

Women’s Cricket

NFL (American Football)

Swimming

Women’s Football

All responses over 3%
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Listeners were then asked which sports, if any, they would like to hear more coverage of on 

the station. Again, the most commonly cited sports largely reflect the sports which are most 

commonly listened to on the station. Around two in five (42%) would like to hear more 

coverage of football, while a quarter (26%) would like to hear more cricket coverage. 

Formula 1 (15%) and tennis (12%) are also frequently mentioned. 

Sports listeners would like to hear more coverage of on Radio 5 live sports extra 

 

As with the sports listened to on the station, men are significantly more likely to be interested 

in more coverage of football (45% compared to 29% among women). Women are twice as 

likely as men to show interest in more coverage of swimming (10% compared to 2%). 

5.8 Areas for improvement 

Radio 5 live sports extra listeners were then asked to provide feedback on how the station 

could be improved in the future7. A small number of people suggest that there should be 

more sports coverage in general, or specifically more coverage of live sports, or of football in 

particular (12%), while others suggest that the station should have more range and variety 

and fill its airtime better (5%) or that there should be a greater variety of sports (4%).  

A majority of listeners suggest that either no improvement is needed and that the station 

should stay the same (27%) or don’t know what the station could do to improve (26%). 

 

                                                           
7
 This was unprompted via an open question, and the comparatively low percentages for each theme 

therefore reflect the diverse range of responses given. 
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Sports listeners want more of on Radio 5 live sports extra

Q35. Which, if any, of the following sports would you personally like to hear more of on Radio 5 live sports extra?

Base: All Radio 5 live sports extra respondents (n=400)

42%

26%

15%

12%

10%

10%

10%

9%

7%

7%

6%

6%

4%

4%

4%

22%

Football

Cricket

Formula 1

Tennis

Rugby Union

Boxing

Athletics

Golf

Horse racing

Cycling (e.g. Tour de France)

Rugby League

Women’s Football

Women’s Cricket

NFL (American Football)

Swimming

None of these

All responses over 3%



BBC Trust Speech Radio Review 2015 

51 

6 Appendices 

Appendix 1: Technology and social media 

Attitudes towards technology  

Respondents were presented with a series of statements and asked to select the one which 

best reflected their relationship with technology.  

There are clear differences between the listeners of different stations. Radio 4 listeners tend 

to be least engaged with technology. Half (50%) say that they like to buy products that have 

a proven technology rather than simply the latest technology, while one in five (18%) only 

buy new technology when it has become standard and there is no alternative. 

Relationship with technology by radio station 

 

5 live listeners are more open to making use of technology, being slightly less likely to say 

that they only buy new technology when there is no alternative (16%) and much less likely to 

say they like to buy products which have a proven technology (41%). Instead, a quarter 

(25%) say they like to buy the latest technology after considering which is best. 

Similarly, two in five 4 Extra listeners (43%) like to buy products with a proven technology, 

but just over one in five (22%) say they like to buy the latest technology after considering 

which is best. 

By contrast, 5 live sports extra listeners are most engaged with technology. One in five 

(19%) say they like to own the latest technology before most people, and a further one in 

eleven (9%) like to buy cutting edge technology as soon as it becomes available. 
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4%

12%

17%

50%

18%

9%

12%

22%

43%

14%

6%

13%

25%

41%

16%

9%

19%

25%

35%

12%

I like to buy cutting edge technology as soon as it becomes
available

I may not be the first but I like to own the latest technology
before most people

I like to buy the latest technology but only after considering
which is best

I like to buy products that have a proven technology rather
than simply the latest technology

I only buy new technology when it has become standard and
there is no alternative

Radio 4

Radio 4 Extra

Radio 5 live

Radio 5 live sports extra

Relationship with technology

Q8. Please indicate which of the following statements best describes your relationship with technology:

Base: All respondents (n=2,002)
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Unsurprisingly, attitudes towards technology vary markedly by age, with younger listeners 

showing more interest and engagement with new types of technology. For instance, a 

quarter (26%) of 5 live listeners aged 18-34 say they like to own the latest technology before 

most people, while one in five (22%) say they like to buy cutting edge technology as soon as 

it becomes available.  

5 live listeners’ relationship with technology – by age 

 

18-34 year 
olds 

 
% 

35-54 year 
olds 

 
% 

55-64 year 
olds 

 
% 

Over 65 year 
olds 

 
% 

I like to buy products which 

have a proven technology 

rather than simply the latest 

technology 

24 37 54 50 

I like to buy the latest 

technology but only after 

considering which is best 

25 29 22 19 

I only buy new technology when 

it has become standard and 

there is no alternative 

4 15 17 25 

I may not be the first but I like to 

own the latest technology 

before most people 

26 14 7 7 

I like to buy cutting edge 

technology as soon as it 

becomes available 

22 5 * - 

 

Social media 

In terms of claimed usage, Facebook is the most commonly used social media service 

among all groups of radio listeners. Nearly seven in ten 5 live sports extra listeners (68%) 

claim to regularly use Facebook, as do nearly two third of 4 Extra listeners (64%) and more 

than half of 5 live listeners (58%) and Radio 4 listeners (56%). A majority of listeners claim to 

regularly use YouTube, particularly among 5 live sports extra listeners (61%). 

Twitter is also a commonly used service. Just over one in five Radio 4 listeners (22%) claim 

to regularly use it, while use is highest among 5 live sports extra listeners (37%). 

However, a minority of listeners claim that they do not use any social media, streaming or 

messaging services. This applies to a quarter of Radio 4 listeners (26%) and around one in 

five 5 live (20%) and 4 Extra listeners (19%). 5 live sports extra listeners are least likely to 

say they don’t use any of these services on a regular basis (15%). 
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Use of social media and streaming and messaging services 

 
Radio 4 

 
% 

Radio 4 Extra 
 

% 

Radio 5 live 
 

% 

Radio 5 live 
sports extra 

 
% 

Facebook 56 64 58 68 

YouTube 45 55 51 61 

Twitter 22 35 30 37 

iTunes 15 28 20 26 

Spotify 10 18 14 19 

Instagram 6 15 9 9 

SoundCloud 3 10 5 5 

Tumblr 3 12 4 4 

Another service such as 

Snapchat, iMessenger, 

WhatsApp etc. 

10 10 12 19 

None of these 26 19 20 15 

 

Across all stations, younger listeners aged 18-34 are markedly more engaged with social 

media and other online services. For instance, around three quarters of 5 live listeners aged 

18-34 claim to make use of Facebook (76%) and YouTube (73%) – a significantly higher 

proportion than in any other age group. 
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Across all stations, a large majority of listeners say they use social media to communicate 

with their friends and family. However, a substantial proportion say they use it to follow 

people or brands, with 5 live sports extra listeners (48%) and 4 Extra listeners (44%) most 

likely to do so, while social media is also frequently used for sharing interesting content, 

particularly among 5 live sports extra listeners (47%). 

5 live sports extra (43%) and 4 Extra listeners (41%) are also more likely than listeners of 

other stations to share their opinion on social media. 

Uses of social media by radio station 
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67%

34%

37%

16%

30%

16%

68%

44%

40%

30%

41%

11%

63%

38%

34%

22%

29%

16%

71%

48%

47%

21%

43%

11%

Communicating with friends and family

Following people or brands I am interested in

Sharing interesting content (e.g. news stories or features)

Participating in quizzes, competitions etc.

Sharing my opinion on particular issues

None of the above

Radio 4

Radio 4 Extra

Radio 5 live

Radio 5 live sports extra

Use of social media

Q10. And which of the following do you regularly use social media for?

Base: All respondents (n=2,002)
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Appendix 2: Guide to statistical reliability 

The respondents to the questionnaire are only samples of the total “population” of radio 

listeners. We cannot, therefore, be certain that the figures obtained are exactly those we 

would have if every radio listener had been interviewed (the ‘true’ values). We can, however, 

predict the variation between the sample results and the ‘true’ values from knowledge of the 

size of the samples on which the results are based and the number of times that a particular 

answer is given.  

The confidence with which we can make this prediction is usually chosen to be 95% - that is, 

the chances are 95 in 100 that the “true” value will fall within a specified range. The table 

below illustrates the predicted ranges for different sample sizes and percentage results at 

the “95% confidence interval”. 

Size of sample on which 
survey result is based 

Approximate sampling tolerances applicable to 
percentages at or near these levels 

 

Statistical reliability 

 
10%/90% 30%/70% 50%/50% 

100 interviews 5.9 9.0 9.8 

200 interviews 4.2 6.4 6.9 

400 interviews (e.g. Radio 5 live 

sports extra, Radio 4 Extra) 
2.9 4.5 4.9 

600 interviews (e.g. Radio 4, 

Radio 5 live) 
2.4 3.7 4.0 

 

* For example, with a sample of 600 where 30% give a particular answer, the chances are 

19 in 20 that the “true” value (which would have been obtained if the whole population had 

been interviewed) will fall within the range of plus or minus 3.7 percentage points (+/-3.7%) 

from the sample result. 

Comparing percentages between subgroups and the overall totals 

When results are compared between separate groups within a sample, different results may 

be obtained. The difference may be “real”, or it may occur by chance (because not everyone 

in the population has been interviewed). To test if the difference is a real one - i.e. if it is 

“statistically significant”, we again have to know the size of the samples, the percentage 

giving a certain answer and the degree of confidence chosen. If we assume the “95% 

confidence interval”, the differences between the two sample results must be greater than 

the values given in the table below: 
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Size of samples compared 
Differences required for percentage levels 

significance at or near these 

 
Statistical reliability 

 
10%/90% 30%/70% 50%/50% 

100 and 100 8.4 12.8 13.9 

200 and 200 5.9 9.0 9.8 

200 and 400 5.1 7.8 8.5 

200 and 600 4.8 7.3 8.0 

600 and 600 3.4 5.2 5.7 

 

* For example, when comparing a sample of 200 with the full sample of 600, where 30% give 

a particular answer, a difference of 7.3% is required for it to be considered statistically 

significant. 
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Appendix 3: Sample profile 

Demographic profile of Radio 4 respondents  

Demographics 
Radio 4 

Unweighted number 
of respondents 

Radio 4 
Weighted number of 

respondents 

Radio 4 
Weighted % of 
respondents 

    

Gender 
   

Male 299 373 62% 

Female 302 228 38% 

    

Age    

18-34 39 60 10% 

35-54 149 168 28% 

Over 55  413 372 62% 

 
   

Region     

England 450 505 84% 

Scotland 50 50 8% 

Northern Ireland 50 17 3% 

Wales 51 29 5% 

    

Social grade    

ABC1 455 421 70% 

C2DE 146 180 30% 
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Demographic profile of Radio 4 Extra respondents  

Demographics 
Radio 4 Extra 

Unweighted number 
of respondents 

Radio 4 Extra 
Weighted number of 

respondents 

Radio 4 Extra 
Weighted % of 
respondents 

    

Gender 
   

Male 246 216 54% 

Female 154 184 46% 

    

Age    

18-34 50 76 19% 

35-54 139 160 40% 

Over 55  211 164 41% 

    

Social grade    

ABC1 286 296 74% 

C2DE 114 104 26% 
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Demographic profile of Radio 5 live respondents  

Demographics 
Radio 5 live 

Unweighted number 
of respondents 

Radio 5 live 
Weighted number of 

respondents 

Radio 5 live 
Weighted % of 
respondents 

    

Gender 
   

Male 448 475 79% 

Female 153 126 21% 

    

Age    

18-34 70 96 16% 

35-54 261 252 42% 

Over 55  270 252 42% 

 
   

Region     

England 451 505 84% 

Scotland 50 50 8% 

Northern Ireland 50 17 3% 

Wales 50 29 5% 

    

Social grade    

ABC1 418 409 68% 

C2DE 183 192 32% 
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Demographic profile of Radio 5 live sports extra respondents  

Demographics 

Radio 5 live 
sports extra 

Unweighted number 
of respondents 

Radio 5 live 
sports extra 

Weighted number of 
respondents 

Radio 5 live 
sports extra 
Weighted % of 
respondents 

    

Gender 
   

Male 324 316 79% 

Female 76 84 21% 

    

Age    

18-34 38 84 21% 

35-54 178 188 47% 

Over 55  184 128 32% 

    

Social grade    

ABC1 274 264 66% 

C2DE 126 136 34% 
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Appendix 4: Marked-up questionnaire 

Listening behaviours 

 

Q1. Radio station 

 

  N  

 BBC Radio 4 601  

 BBC Radio 4 Extra 400  

 BBC Radio 5 live 601  

 BBC Radio 5 live sports extra 400  

 

 

Q2. Typically, how many hours a week do you listen to <RADIO STATION>…? Please give your 

best estimate.  

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 ½ - under 1 hour - 12 12 16  

 1 – under 1 ½ hours 13 11 12 19  

 1 ½ - under 2 hours 12 11 11 17  

 2 – under 3 hours 13 16 19 22  

 3 – under 4 hours 12 11 12 13  

 4 – under 5 hours 9 11 10 7  

 5 – under 7 hours 10 9 8 3  

 7 – under 9 hours 9 6 4 3  

 9 hours or more 21 12 11 *  

 

 

Q3. How long (approximately) have you been a <RADIO STATION> listener?  

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Less than a year 1 5 2 5  

 1-2 years 7 21 9 15  

 3-5 years 10 37 23 32  

 6-10 years 15 22 24 20  

 11-20 years 16 6 25 15  

 More than 20 years 51 6 12 8  

 Don’t know 1 4 5 6  
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Q4. At which of the following times of day do you listen to <RADIO STATION>? 

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Before 9am 56 29 32 20  

 9am – 12pm 39 37 26 19  

 12pm – 3pm 39 37 25 30  

 3pm – 5pm 25 32 44 61  

 5pm – 7pm 31 34 33 41  

 After 7pm 30 49 37 42  

 

 

Q5. Which, if any, of the following do you use to listen to radio programmes? 

Base: All respondents (2,002) 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 NET: Analogue radio 71 52 63 58  

 FM 67 42 47 49  

 Long Wave 6 16 10 11  

 Medium Wave 4 14 33 27  

 DAB digital radio 50 69 54 60  

 Digital television 20 38 26 39  

 On demand (catch up 
listening, e.g. through 

iPlayer) 
18 39 10 12 

 

 Live online 14 31 19 32  

 Podcasts 7 17 6 7  

 Apps 5 20 10 17  

 iTunes 2 9 6 7  

 Streaming services, e.g. 
Spotify 

2 5 3 4 
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Q6. And which of these do you most often use to listen to radio programmes? 

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 NET: Analogue radio 50 22 45 33  

 FM 46 15 26 22  

 Long Wave 2 5 2 *  

 Medium Wave 2 2 17 11  

 DAB digital radio 35 48 38 42  

 Digital television 5 8 6 12  

 Live online 4 5 5 8  

 On demand (catch up 
listening, e.g. through 

iPlayer) 

2 8 1 1 
 

 Apps 1 7 3 3  

 iTunes 1 1 * 1  

 Podcasts 1 1 1 -  

 Streaming services, e.g. 
Spotify 

1 - 1 - 
 

 
 
Q7. Which of these devices do you use to listen to radio programmes? 

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Car stereo/radio 62 57 67 62  

 Analogue radio 57 41 40 43  

 Digital radio 47 70 54 59  

 Television (non-Smart TV) 15 23 19 27  

 Laptop/notebook 14 39 22 27  

 PC/Mac 14 27 16 19  

 Smartphone 10 23 16 28  

 iPad/other tablet device 6 24 10 13  

 Smart TV – e.g. an 
internet enabled television 

6 15 10 14 
 

 iPod or other MP3 player 5 13 6 9  

 Games console 1 6 2 2  
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Technology and social media 

 

Q8. Please indicate which of the following statements best describes your relationship with 

technology: 

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 I like to buy cutting edge 

technology as soon as it 
becomes available 

4 9 6 9 
 

 I may not be the first but I 
like to own the latest 

technology before  
most people 

12 12 13 19 

 

 I like to buy the latest 
technology but only after 
considering which is best 

17 22 25 25 
 

 I like to buy products that 
have a proven technology 

rather than simply the 
latest technology 

50 43 41 35 

 

 I only buy new technology 
when it has become 

standard and there is no 
alternative 

18 14 16 12 

 

 

 

Q9. Do you regularly use any of the following? By regularly we mean at least once a week. 

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Facebook 56 64 58 68  

 YouTube 45 55 51 61  

 Twitter 22 35 30 37  

 iTunes 15 28 20 26  

 Spotify 10 18 14 19  

 Instagram 6 15 9 9  

 SoundCloud 3 10 5 5  

 Tumblr 3 12 4 4  

 Another service such as 
Snapchat, iMessenger, 

WhatsApp etc. 
10 10 12 19 

 

 None of these 26 19 20 15  

 

 

 

 

 

 



BBC Trust Speech Radio Review 2015 

65 

Q10. And which of the following do you regularly use social media for? 

Base: All social media users  

 

  Radio 4 
(411) 

Radio 4 
Extra 
(302) 

Radio 5 live 
(462) 

Radio 5 live 
sports extra 

(321) 

 

  % % % %  
       
 Communicating with 

friends and family 
67 68 63 71 

 

 Following people or 
brands I am interested in 

34 44 38 48 
 

 Sharing interesting 
content (e.g. news stories 

or features) 
37 40 34 47 

 

 Participating in quizzes, 
competitions etc. 

16 30 22 21 
 

 Sharing my opinion on 
particular issues 

30 41 29 43 
 

 None of the above 16 11 16 11  

 Don’t know 1 * 1 -  

 
 
Q11. How often, if at all, do you read or access content on the <RADIO STATION> website or 

social media accounts? 

Base: All respondents (2,002) 

 

Website 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Often 7 24 8 9  

 Occasionally 26 21 21 32  

 Rarely 27 21 24 20  

 Never 39 34 47 40  

 NET: At least 
occasionally 

33 45 29 41 
 

 Don’t know 1 * * -  
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Facebook account 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Often 1 11 3 4  

 Occasionally 3 14 10 15  

 Rarely 10 8 12 13  

 Never 85 66 74 67  

 NET: At least 
occasionally 

4 25 13 19 
 

 Don’t know * * * *  

 

 

Twitter account 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Often 1 11 3 6  

 Occasionally 4 14 9 15  

 Rarely 8 8 12 11  

 Never 87 67 76 68  

 NET: At least 
occasionally 

5 25 12 21 
 

 Don’t know - * * -  
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Overall ratings 

 

Q12. Thinking about <RADIO STATION> generally, what is your overall impression on a scale 

of 1 to 10, where 1 means extremely unfavourable and 10 means extremely favourable? 

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 1 – Extremely 

unfavourable 
- - * - 

 

 2 - - * -  

 3 - 1 - -  

 4 * 1 1 *  

 5 2 3 4 2  

 6 2 6 8 7  

 7 9 14 18 17  

 8 33 33 39 36  

 9 30 22 18 19  

 10 – Extremely favourable 24 21 10 17  

 NET: Favourable (8-10) 87 75 68 73  

 NET: Neutral (4-7) 13 24 31 26  

 NET: Unfavourable (1-3) - 1 * -  

 Don’t know * * 1 1  
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Q13. Which of the following words and phrases fit your ideas or impressions of <RADIO 

STATION> programming? Please select up to three. 

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Informative 52 11 54 51  

 High quality 41 30 21 36  

 Intelligent 40 23 12 13  

 Interesting 32 32 32 29  

 Thought provoking 32 8 16 7  

 Entertaining 22 59 34 41  

 Engaging 18 23 23 26  

 Stimulating 14 11 9 11  

 Traditional 11 17 9 7  

 Up-to-date 8 5 23 27  

 Original 5 11 8 8  

 Challenging 3 3 5 3  

 Worthy 2 5 3 4  

 Innovative 2 5 3 5  

 Staid 1 1 2 1  

 Light 1 13 8 2  

 Other 2 5 1 1  

 None of the above 1 1 2 1  

 

 

Q14. Thinking about all the programmes and speech radio which are broadcast on <RADIO 

STATION>, how satisfied or dissatisfied are you with the variety on offer?  

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 NET: Satisfied 92 88 82 86  

 Very satisfied 44 37 27 32  

 Fairly satisfied 48 50 55 54  

 Neither satisfied nor 
dissatisfied 

6 8 15 10 
 

 Fairly dissatisfied 1 2 2 2  

 Very dissatisfied * * - *  

 NET: Dissatisfied 2 3 2 2  

 Don’t know * 1 1 1  
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Q15. Based on your experience of listening to <RADIO STATION>, to what extent do you agree 

or disagree that content on <RADIO STATION> is…  

Base: All respondents (2,002) 

 

% NET: Agree 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 Relevant 92 73 86 91  

 Trustworthy 88 79 80 87  

 Engaging 90 87 82 87  

 High-quality 93 87 79 86  

 Challenging 67 43 51 48  

 

 

Q16. Now thinking about how programmes are presented, how would you rate the tone and 

overall style of presentation on <RADIO STATION>? Please give your answer on a scale of 1 to 

10, where 1 means poor and 10 means excellent. 

 

By tone, we mean the way in which programme are generally presented on <RADIO STATION>, 

for example in a light and entertaining way, or in a serious and informative way. 

Base: All respondents (2,002) 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 1 – Poor - 1 - -  

 2 * - * 1  

 3 - 1 - -  

 4 - 1 1 1  

 5 2 3 3 1  

 6 3 6 8 4  

 7 11 14 19 12  

 8 33 33 37 39  

 9 28 18 20 24  

 10 – Excellent 23 22 10 16  

 NET: Good (8-10) 84 73 67 79  

 NET: Neutral (4-7) 15 24 32 19  

 NET: Poor (1-3) * 2 * 1  

 Don’t know 1 2 1 2  
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Q17. To what extent do you agree or disagree with the following statements? 

Base: All respondents (2,002) 

 

% NET: Agree 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 I would miss <RADIO 

STATION> if it wasn’t 
there 

92 82 73 76 
 

 <RADIO STATION> has 
programmes with new 

ideas and different 
approaches 

76 59 55 66 

 

 <RADIO STATION> has 
programmes that make 

me think 
91 66 66 61 

 

 <RADIO STATION> has 
programmes that are 

entertaining 
89 90 80 85 

 

 <RADIO STATION> has 
programmes that I want to 

listen to 
95 89 82 91 
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Q18. To what extent do you agree or disagree with the following statements? 

Base: All respondents (2,002) 

 

% NET: Agree 

 

  Radio 4 Radio 4 
Extra 

Radio 5 live Radio 5 live 
sports extra 

 

  % % % %  
       
 <RADIO STATION> is the 

kind of radio station that 
feels like it is aimed at 

people like me 

82 77 69 76 

 

 <RADIO STATION> 
programmes and 

coverage reflect the 
issues relevant to the 
different nations and 

regions of the UK 

74 44 68 62 

 

 <RADIO STATION> 
needs to do more to 

reflect the different 
nations and regions of the 

UK in its broadcasting 

22 30 26 34 

 

 <RADIO STATION> 
needs to do more to 

reflect the interests of 
different kinds of people in 

its broadcasting 

25 33 27 32 
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Radio 4 
 

Q19. Which of the following do you currently listen to via Radio 4? 

Base: All Radio 4 respondents (601) 

 

  %  

 News programmes 88  

 Current affairs programmes 87  

 Comedy programmes 59  

 Drama programmes 49  

 Programmes on science 47  

 Programmes on arts and 
culture 41 

 

 Programmes on history 41  

 Programmes on religion 15  

 

 

Q20. And how would you rate this type of programming on a scale of 1 to 10, where 1 means 

poor and 10 means excellent? 

Base: All Radio 4 respondents who listen to each type of programming 

 

  News 
programmes 

(531) 

Current 
affairs 

programmes 
(518) 

Comedy 
programmes 

(337) 

Drama 
programmes 

(314) 

 

  % % % %  
       
 1 – Poor - - * -  

 2 * - * -  

 3 - - - -  

 4 * - 1 *  

 5 2 2 3 1  

 6 2 3 4 4  

 7 6 9 14 12  

 8 27 27 32 32  

 9 32 31 21 28  

 10 – Excellent 31 29 23 22  

 NET: Good (8-10) 90 87 76 83  

 NET: Neutral (4-7) 10 13 23 17  

 NET: Poor (1-3) * - 1 -  

 Don’t know * * - -  
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  Programmes 
on science 

(263) 

Programmes 
on arts and 

culture 
(252) 

Programmes 
on history 

(252) 

Programmes 
on religion 

(95) 

 

  % % % %  
       
 1 – Poor - - - -  

 2 - - - 1  

 3 * - - 1  

 4 - - - 2  

 5 - 1 1 1  

 6 3 4 5 8  

 7 14 12 11 22  

 8 31 37 33 25  

 9 30 26 24 16  

 10 – Excellent 22 20 25 22  

 NET: Good (8-10) 82 83 83 63  

 NET: Neutral (4-7) 17 17 17 34  

 NET: Poor (1-3) * - - 2  

 Don’t know * - * 1  

 

 

Q21. To what extent do you agree or disagree with the following statements? 

Base: All Radio 4 respondents (601) 

 

   NET: 
Agree 

Strongl
y agree 

Tend to 
agree 

Neither 
agree 
nor 

disagre
e 

Tend to 
disagre

e 

Strongl
y 

disagre
e 

NET: 
Disagre

e 

Don’t 
know 

 

            
 BBC Radio 4 provides 

high quality news 
% 91 54 37 7 1 1 2 - 

 

 BBC Radio 4 provides 
a broad range of 

perspectives on news 
stories 

 
% 83 35 48 13 3 1 4 * 

 

 BBC Radio 4 helps 
you understand what’s 

going on in the wider 
world 

% 92 48 44 7 1 1 1 * 

 

 BBC Radio 4 provides 
in-depth factual 

programmes 

% 91 45 46 7 1 * 1 1 
 

 BBC Radio 4 has 
original and 

entertaining comedy 
programmes 

% 69 30 39 20 4 1 5 6 

 

 BBC Radio 4 has 
original and engaging 

drama programmes 

% 71 28 43 20 1 1 2 7 
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Q22. When it comes to the things that you think Radio 4 should focus on in the future, how 

important would you say each of the following are? 

Base: All Radio 4 respondents (601) 

 

   NET: 
Importan

t 

Very 
importan

t 

Fairly 
importan

t 

Not very 
importan

t 

Not at all 
importan

t 

NET: Not 
importan

t 

Don’t 
know 

 

 Providing high quality 
news and current 
affairs coverage 

% 97 70 26 2 - 2 1 
 

 Providing more drama 
programmes 

% 60 13 47 32 6 38 2 
 

 Providing more 
comedy programmes 

% 54 13 40 35 8 43 3 
 

 Providing more in-
depth factual 
programming 

% 89 34 55 8 * 8 3 
 

 Encouraging more 
listener participation 

% 47 14 33 36 14 51 2 
 

 Making news and 
current affairs and 

other topical issues 
relevant to people 

% 87 40 47 10 * 10 2 

 

 Providing a wide 
range of online 

content 

% 50 14 36 35 11 46 4 
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Radio 4 Extra 
 

Q23. Which of the following do you currently listen to via Radio 4? 

Base: All Radio 4 Extra respondents (400) 

 

  %  

 Comedy programmes from the archive 80  

 Drama programmes from the archive 72  

 Factual programmes from the archive 55  

 Original Radio 4 Extra programming 41  

 Extended versions of Radio 4 
programmes 

39 
 

 

 

Q24. And how would you rate this type of programming on a scale of 1 to 10, where 1 means 

poor and 10 means excellent? 

Base: All Radio 4 Extra respondents who listen to each type of programming 

 

 

  Comedy 
programmes 

from the 
archive 

(330) 

Drama 
programmes 

from the 
archive 

(287) 

Factual 
programmes 

from the 
archive 

(220) 

Extended 
versions of 

Radio 4 
programmes 

(159) 

Original 
Radio 4 
Extra 

programmin
g 

(171) 

 

  % % % %   
        
 1 – Poor - - 1 - -  

 2 - * - * -  

 3 * - - - *  

 4 * - - - *  

 5 2 1 2 1 3  

 6 4 3 3 7 3  

 7 11 15 17 19 16  

 8 26 31 27 20 27  

 9 27 28 24 25 24  

 10 – Excellent 29 21 26 27 25  

 NET: Good (8-10) 82 80 77 73 76  

 NET: Neutral (4-7) 17 19 22 27 22  

 NET: Poor (1-3) * * 1 * *  

 Don’t know * * * - 1  
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Q25. How satisfied or dissatisfied are you with the mix of programmes from the archives and 

original programming which are broadcast on Radio 4 Extra? 

Base: All Radio 4 Extra respondents (400) 

 

  %  

 NET: Satisfied 88  

 Very satisfied 38  

 Fairly satisfied 51  

 Neither satisfied nor 
dissatisfied 

9 
 

 Fairly dissatisfied 2  

 Very dissatisfied -  

 NET: Dissatisfied 2  

 Don’t know *  
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Radio 5 live 
 

Q26. Which of the following do you currently listen to via Radio 5 live? 

Base: All Radio 5 live respondents (601) 

 

  %  

 Live sport 73  

 Regular news programmes 53  

 Breaking news 44  

 Sports discussion programmes 42  

 Current affairs programmes 40  

 Discussion programmes in general 37  

 Specialist factual programmes such as 
“Wake Up To Money”, “Kermode and 

Mayo’s Film Review” 
24 

 

 

 

 

Q27. And how would you rate this type of programming on a scale of 1 to 10, where 1 means 

poor and 10 means excellent? 

Base: All Radio 5 live respondents who listen to each type of programming 

 

  Live sport 
(436) 

Regular 
news 

programmes 
(328) 

Breaking 
news 
(268) 

Sports 
discussion 

programmes 
(259) 

 

  % % % %  
       
 1 – Poor - - - -  

 2 - - - -  

 3 - - - 1  

 4 * * 1 1  

 5 1 2 1 2  

 6 3 5 4 3  

 7 14 12 17 17  

 8 28 40 34 33  

 9 29 25 25 25  

 10 – Excellent 25 15 19 18  

 NET: Good (8-10) 82 80 77 76  

 NET: Neutral (4-7) 18 19 23 24  

 NET: Poor (1-3) - - - 1  

 Don’t know * * - *  
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  Current affairs 
programmes 

(240) 

Discussion 
programmes in 

general 
(229) 

Specialist 
factual 

programmes  
(146) 

 

  % % %  
      
 1 – Poor 1 1 -  

 2 1 - -  

 3 - - -  

 4 * 1 -  

 5 2 2 2  

 6 8 6 3  

 7 22 20 12  

 8 32 33 30  

 9 18 20 25  

 10 – Excellent 17 18 27  

 NET: Good (8-10) 67 71 82  

 NET: Neutral (4-7) 32 28 17  

 NET: Poor (1-3) 1 1 -  

 Don’t know * - 1  

 

 

Q28. Which, if any, of the following sports coverage do you choose to listen to on Radio 5 

live? 

Base: All Radio 5 live respondents (601) 

 

  %  

 Football 78  

 Cricket 29  

 Rugby Union 25  

 Formula 1 22  

 Tennis 21  

 Golf 12  

 Athletics 10  

 Boxing 10  

 Cycling (e.g. Tour de 
France) 

7 
 

 Horse racing 7  

 Rugby League 7  

 Swimming 3  

 NFL (American Football) 2  

 Rowing 2  

 Women’s Cricket 2  

 Women’s Football 2  

 Netball 1  

 Women’s Rugby Union 1  

 None of these 12  
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Q29. Which, if any, of the following sports would you personally like to hear more of on Radio 

5 live?  

Base: All Radio 5 live respondents (601) 

 

  %  

 Football 31  

 Cricket 15  

 Formula 1 12  

 Rugby Union 9  

 Tennis 8  

 Boxing 8  

 Golf 7  

 Athletics 6  

 Cycling (e.g. Tour de 
France) 

6 
 

 Rugby League 6  

 Women’s Football 5  

 Horse racing 4  

 Swimming 3  

 NFL (American Football) 3  

 Rowing 2  

 Women’s Cricket 2  

 Women’s Rugby Union 2  

 Netball 1  

 None of these 37  

 

 

Q30. Which of the following best reflects your views on the level of listener participation on 

Radio 5 live? 

Base: All Radio 5 live respondents (601) 

 

  %  

 There is too much listener 
participation 

12 
 

 There is too little listener 
participation 

8 
 

 The level of listener 
participation is about right 

69 
 

 Don’t know 11  

 

 

  



BBC Trust Speech Radio Review 2015 

80 

Q31. To what extent do you agree or disagree with the following statements:  

Base: All Radio 5 live respondents (601) 

 

   NET: 
Agree 

Strongly 
agree 

Tend to 
agree 

Neither 
agree 
nor 

disagre
e 

Tend to 
disagre

e 

Strongly 
disagre

e 

NET: 
Disagre

e 

Don’t 
know 

  

             
 I prefer news 

programmes which 
balance hard news 

with lighter, less 
serious items 

% 58 14 45 31 8 1 10 1  

 

 I prefer news 
programmes which 

have an informal 
tone 

% 48 11 37 34 15 2 17 1  

 

 BBC Radio 5 live 
has the right 

balance of serious 
stories and less 
serious stories 

% 70 20 50 24 3 1 4 3  

 

 

 

Q32. To what extent do you agree or disagree that BBC Radio 5 live provides coverage of 
sporting events across all of the nations and regions of the UK?  
Base: All Radio 5 live respondents (601) 

 

  %  

 NET: Agree 69  

 Strongly agree 19  

 Tend to agree 50  

 Neither agree nor disagree 20  

 Tend to disagree 4  

 Strongly disagree 1  

 NET: Disagree 5  

 Don’t know 6  

 

 

Q33. How important is it to you personally that BBC Radio 5 live provides coverage of sporting 

events across all of the nations and regions of the UK? 

Base: All Radio 5 live respondents (601) 

 

  %  

 NET: Important 76  

 Very important 29  

 Fairly important 47  

 Not very important 15  

 Not at all important 7  

 NET: Not important 22  

 Don’t know 2  
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Radio 5 live sports extra 

 

Q34. Which, if any, of the following sports coverage do you choose to listen to on Radio 5 live 

sports extra? 

Base: All Radio 5 live sports extra respondents (400) 

 

  %  

 Football 88  

 Cricket 52  

 Rugby Union 27  

 Tennis 25  

 Formula 1 24  

 Boxing 19  

 Athletics 18  

 Golf 16  

 Rugby League 13  

 Horse racing 9  

 Cycling (e.g. Tour de 
France) 

7 
 

 Women’s Cricket 6  

 NFL (American Football) 5  

 Swimming 5  

 Women’s Football 4  

 Women’s Rugby Union 2  

 Netball 1  

 Rowing 1  

 None of these *  
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Which, if any, of the following sports would you personally like to hear more of on Radio 5 live 

sports extra?  

Base: All Radio 5 live sports extra respondents (400) 

 

  %  

 Football 42  

 Cricket 26  

 Formula 1 15  

 Tennis 12  

 Rugby Union 10  

 Boxing 10  

 Athletics 10  

 Golf 9  

 Horse racing 7  

 Cycling (e.g. Tour de 
France) 

7 
 

 Rugby League 6  

 Women’s Football 6  

 Women’s Cricket 4  

 NFL (American Football) 4  

 Swimming 4  

 Women’s Rugby Union 2  

 Rowing 1  

 Netball *  

 None of these 22  
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Overall: areas for improvement 

 

Q35. And finally, what do you think <RADIO STATION> could do to improve in the future? 

Base: All respondents (2,002) 

 

Radio 4 
Nb. Results under 2% are not displayed. 

 

  %  

 More comedy/make it 
funnier 

6 
 

 Lose its political bias 5  

 More news/improve quality 
/depth of news/current 

affairs 
4 

 

 More range/diversity/fill 
airtime better 

3 
 

 Get better presenters/more 
guest presenters/more of 

specific presenters 
3 

 

 Provide a voice for younger 
people/appeal to a younger 

audience 
3 

 

 Less biased 
reporting/presenting 

3 
 

 Get rid of the 
Archers/change the writers 

of the Archers 
3 

 

 Stop trying to ‘dumb down’ 
programmes/offer more 
discussions/intellectual 

programmes 

2 

 

 Reduce number of repeats 2  

 Schedule programmes at 
more convenient times 

2 
 

 More drama/better 
drama/book readings 

2 
 

 Other 8  

 Nothing/no improvement 
needed/stay the same 

25 
 

 Don’t know 21  
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Radio 4 Extra 
Nb. Results under 2% are not displayed. 

 

  %  

 More comedy/make it 
funnier 

8 
 

 Reduce number of repeats 7  

 Too much emphasis on 
modern programmes/more 

classics and old 
programmes 

6 

 

 More range/diversity/fill 
airtime better 

4 
 

 More drama/better 
drama/book readings 

4 
 

 More up to date 
programming/not so many 

old shows 
3 

 

 More availability on catch-
up/iPlayer 

2 
 

 Range of music/more 
music programmes/content 

2 
 

 Other 7  

 Nothing/no improvement 
needed/stay the same 

25 
 

 Don’t know 22  
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Radio 5 live 
Nb. Results under 2% are not displayed. 

 

  %  

 More sports coverage/more 
live coverage/more football 

8 
 

 Get better presenters/more 
guest presenters/more of 

specific presenters 
6 

 

 More variety of sports/less 
emphasis on football 

3 
 

 Cut down on phone ins/less 
audience participation 

2 
 

 Retire/replace/get rid of 
some presenters 

2 
 

 Have more regional/local 
programmes 

2 
 

 More range/diversity/fill 
airtime better  

2 
 

 Broadcast on FM/vhf/MW 
has poor reception 

2 
 

 Less biased 
reporting/presenting 

2 
 

 Other 7  

 Nothing/no improvement 
needed/stay the same 

24 
 

 Don’t know 27  
 

 

Radio 5 live sports extra 
Nb. Results under 2% are not displayed. 

 

  %  

 More sports coverage/more 
live coverage/more football 

12 
 

 More range/diversity/fill 
airtime better 

5 
 

 More variety of sports/less 
emphasis on football 

4 
 

 Get better presenters/more 
guest presenters/more of 

specific presenters 
3 

 

 Extended hours/more 
airtime 

3 
 

 More live content 2  

 Other 5  

 Nothing/no improvement 
needed/stay the same 

27 
 

 Don’t know 26  

 

 

 


