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1. Introduction 

1.1 Background 
The BBC Trust has a responsibility to ensure that the BBC provides licence fee payers with the best 
possible value for money in return for the licence fee they pay. It must also ensure that the BBC stays 
true to its Public Purposes, as set out in the Royal Charter. The Public Purposes are explained in 
section 1.4.  

Each of the BBC’s services has a service licence, which lays out what is expected of that service and 
how it should deliver the BBC’s Public Purposes. The BBC Trust must review each of the BBC’s 
services against its service licence at least once every five years. These service reviews look at how 
well the services are performing, as well as looking to the future to consider whether any changes 
should be made in order to reflect audience needs. 

Against this background, the BBC Trust conducted a review of BBC Radio 5 live and BBC Radio 5 live 
Sports Extra in 2011. The service review included a public consultation and audience research which 
both contributed to the BBC Trust’s assessment. The BBC Trust regularly speaks with members of the 
public to find out what they expect from the BBC and to understand perceptions of how well the BBC is 
performing. 

In April 2011, as part of this service review, the BBC Trust commissioned Kantar Media and The 
Knowledge Agency to undertake the audience research. The research set out to assess the extent to 
which BBC Radio 5 live and BBC Radio 5 live Sports Extra are meeting the objectives set out in their 
service licences.  

The service licence for BBC Radio 5 live defines the remit of the station as “BBC Radio’s home of 
continuous news and live sports coverage.” 1 BBC Radio 5 live should provide continuous news and live 
sports coverage to fans of all ages, ethnic backgrounds and regions of the UK.  

It should contribute to all six purposes, with a very important focus on sustaining citizenship and civil 
society by providing accurate, impartial and independent coverage of UK and world events in an 
accessible style. It should offer instant access to breaking news and become a rolling news service 
whenever appropriate. It should ensure that news represents around three-quarters of its output each 
year.  

BBC Radio 5 live should make an important contribution to reflecting the UK’s nations, regions and 
communities by providing high quality, trusted sports broadcasting and sports journalism. It should also 
make an important contribution to the Global purpose by bringing the world to the UK via its news and 
sports coverage.  

                                                            

1 A link to the BBC Radio 5 live service licence in full:  

http://www.bbc.co.uk/bbctrust/assets/files/pdf/regulatory_framework/service_licences/radio/2011/five_live_apr11.pdf 
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The remit of BBC 5 Live Sports Extra2 is to bring a greater choice of live action to sports fans by offering 
a part-time extension of BBC Radio 5 Live. The service should aim to provide increased value for 
licence fee payers from the portfolio of sports rights already owned by the BBC by offering alternative 
coverage to that provided on other UK-wide BBC services. All output on BBC 5 Live Sports Extra should 
be live sports coverage. 

This report summarises the findings of quantitative and qualitative research amongst listeners of BBC 
Radio 5 live and BBC Radio 5 live Sports Extra. The report assesses audience perceptions of how the 
stations perform against the BBC’s Public Purposes that fall within their remits. The research was 
conducted between May and June 2011.  

1.2 Objectives 

The overarching objectives of this research were to find out what listeners of BBC Radio 5 live and BBC 
Radio 5 live Sports Extra think about the services and to understand how they feel they are performing 
against the requirements set out in their service licences (summarised above). This research will inform 
the BBC Trust’s assessment of the services. 

Specific objectives of the research were to: 

• Understand the audience’s overall perceptions of BBC Radio 5 live and BBC Radio 5 live 
Sports Extra 

• Assess whether BBC Radio 5 live and 5 live Sports Extra are delivering the BBC’s Public 
Purposes as set out in their service licences by measuring the gap between perceived 
performance and importance, as in the BBC Trust’s Purpose Remit Study3.  

• Understand how perceptions vary within different audience groups (both demographic and 
types of listener, e.g. news, sport)  

• Identify what, if anything, makes BBC Radio 5 live and 5 live Sports Extra distinctive from other 
stations 

• Understand audience perceptions of how BBC Radio 5 live and 5 live Sports Extra services 
compare with other BBC and non-BBC radio stations.  

1.3 Methodology 

The research was conducted in two stages. The first stage was quantitative research to engage with  
the objectives listed above and identify priorities, if any, with significant performance gaps. A second 
stage of qualitative research was then conducted to add more depth and insight to the quantitative 
findings. This stage aimed to understand more about the context within which judgements about the 
measures captured through the quantitative research were made, and to explore any spontaneous 
issues listeners may have with the services currently.  

                                                            
2 A link to the BBC Radio 5 live Sports Extra service licence in full: 
http://www.bbc.co.uk/bbctrust/assets/files/pdf/regulatory_framework/service_licences/radio/2011/five_live_sports_extra_apr11.pdf 
3 A link to the Purpose Remit Study report: 
http://www.bbc.co.uk/bbctrust/assets/files/pdf/review_report_research/ara2010_11/uk_report.pdf 
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The quantitative research was conducted by Kantar Media in May 2011, with fieldwork running from 10th 
to 22nd May 2011. A total of 601 interviews were conducted with adults aged 15 years or older who had 
listened to BBC Radio 5 live in the previous month and 494 interviews were conducted with adults aged 
15 years or older who had listened to BBC Radio 5 live Sports Extra in the previous six months. 
Anybody who had listened to both services completed both interviews. 

The majority of interviews were conducted online amongst members of the Lightspeed Research online 
panel in the UK using Computer Aided Web Interviewing (CAWI). This was an efficient way to reach a 
research universe that represents a small percentage of the UK population overall. Nevertheless, to 
ensure the research did not only represent listeners who use the internet, 100 listeners4 were 
interviewed by telephone using Computer Aided Telephone Interviewing (CATI). These interviews were 
conducted as a re-contact of TGI5 respondents who had previously said they listen to BBC Radio 5 live. 

BBC Radio 5 live results were weighted to the profile of BBC Radio 5 live listeners, as established by 
RAJAR, based on gender, age group and social grade (see Appendix A). 

The definition of a BBC Radio 5 live Sports Extra listener used in this research (listened in the last six 
months) was too dissimilar to the definition used by RAJAR (listened in the last week) to weight the 
BBC Radio 5 live Sports Extra results in line with RAJAR so no weighting was applied. Nevertheless, 
the profile was found to be broadly similar to the RAJAR profile with differences explained by the 
differing universe definition.  

The qualitative research consisted of 10 two-hour workshops (8 participants per workshop) across 5 
locations – London, Leeds, Glasgow, Bridgend and Belfast.  The workshops were split by gender, age 
and weight of listening to BBC Radio 5 live, as detailed in the table below, with a mix of listeners to 
news and sport output represented in each workshop.  Additionally, within each of the male groups, at 
least 3 participants were required to have listened to 5 live Sports Extra in the previous six months. 

                                                            
4 These interviews produced 90 interviews for BBC Radio 5 live and 53 for Sports Extra as some listeners listened to both 
stations. 
5 Target Group Index – Kantar Media’s annual survey of c.25,000 UK adults covering media and product consumption and 
lifestyle statements. 
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Table 1: Sample structure for the qualitative workshops 
 

Group Age Gender Listening behaviour Location 
1 25-44 Male Heavy 5 live London 
2 25-44 Male Heavy 5 live Bridgend 
3 25-44 Male Medium/light 5 live Belfast 
4 45-64 Male Heavy 5 live Leeds 
5 45-64 Male Heavy 5 live Belfast 
6 45-64 Male Medium/light 5 live Glasgow 
7 45-64 Male Medium/light 5 live Bridgend 
8 25-44 Female Medium/light 5 live Leeds 
9 35-64 Female Heavy/medium/light 5 live Glasgow 
10 45-64 Female Medium/light 5 live London 

 
The workshops took place between 13th and 20th June 2011, and were moderated by Mark Ellis and 
Tony Harbron of The Knowledge Agency. The sample for the qualitative research was heavily weighted 
towards male listeners to reflect the overall listening profile of the station (73% of all 5 live listeners are 
male). 
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1.4  Explanation of Public Purposes and performance gaps 
Under the terms of the Royal Charter and Agreement, the BBC's main activities should be the 
promotion of six Public Purposes. These Public Purposes are listed below and are colour coded 
throughout this report: 

• CITIZENSHIP - sustaining citizenship and civil society 

• CREATIVITY - Stimulating creativity and cultural excellence 

• EDUCATION - promoting education and learning  

• NATIONS, REGIONS & COMMUNITIES - representing the UK, its nations, regions and 
communities  

• GLOBAL - bringing the UK to the world and the world to the UK  

• DIGITAL - in promoting its other purposes, helping to deliver to the public the benefit of 
emerging communications technologies and services and, in addition, taking a leading role in 
the switchover to digital television.  

The BBC Trust has set ‘Purpose Remits’ for each of the purposes and these enable the BBC Trust to 
set objective, transparent, published criteria against which they will judge the BBC’s performance. 
Broadly, the remits explain how the BBC should fulfil its six Public Purposes. More specifically, the 
remits set a number of priorities for the BBC, within each purpose, and show how the BBC Trust will 
judge performance against those priorities using measures based on audience perceptions.  

The BBC Trust developed a statement to measure the BBC’s performance against each priority, in 
consultation with licence fee payers, for the Purpose Remit Study. These statements have been 
adapted and tailored for BBC Radio 5 live and BBC Radio 5 live Sports Extra to ensure they are 
relevant. A full list of statements, along with the corresponding performance and importance scores, can 
be found in section 4.1. 

During the survey, respondents were first asked to rate the service’s performance on each of the 
priorities. The performance score is the percentage of users that agreed with a performance statement 
for a particular priority (giving a score of 5-7 out of 7 as per the scale below). 

Completely disagree   1   
Disagree strongly   2   
Disagree slightly   3   
Neither agree nor disagree  4   
Agree slightly    5   
Agree strongly    6   
Completely agree   7 

In order to put the performance score in context, respondents were then asked how important it was, to 
them personally, for the service to fulfil each priority. The importance score is the percentage of users 
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that felt a statement was important to some extent (giving a score of 5-7 out of 7 as per the scale 
below). 

Extremely unimportant    1   
Very unimportant    2   
Quite unimportant    3   
Neither important nor unimportant  4   
Quite important     5   
Very important     6   
Vital      7 

Providing this context enables a summary measure to be created, which is known as the ‘performance 
gap’. This term is used throughout this report and is calculated as explained below. 

The performance gap is the difference between the performance and importance scores for each 
statement. For example, the statement ‘BBC Radio 5 live provides high quality live coverage of sports’ 
received a performance score of 90% and an importance score of 86%. Subtracting the importance 
score from the performance score gives a positive performance gap of +4. A negative number means 
that the performance score given was lower than the importance score. 
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2. Executive summary  

The majority of listeners had a favourable overall impression of BBC Radio 5 
live and BBC Radio 5 live Sports Extra 
Both BBC Radio 5 live and BBC Radio 5 live Sports Extra (to be referred to as Sports Extra) are valued 
by the audience. The quantitative research discovered that the majority of listeners had a favourable 
overall impression of the stations.  

• Six in ten (61%) BBC Radio 5 live listeners were high approvers of the service and only 3% 
were low approvers. 

• A similar percentage of listeners (57%) were high approvers of Sports Extra and only 4% were 
low approvers. 6  

These positive overall scores for BBC Radio 5 live and Sports Extra were largely mirrored by the 
listener feedback in the qualitative workshops.  

• BBC Radio 5 live was spontaneously praised for being ‘knowledgeable’, for keeping people up 
to date and for treating the news with more intelligence and depth than most of the alternatives, 
without being as formal and heavy-going as Radio 4.  

• There were high levels of satisfaction with both the news and sport elements of BBC Radio 5 
live’s output. 

Sports coverage was felt to be what most drives 5 live’s distinctiveness  

Six in ten (59%) BBC Radio 5 live listeners were able to mention something that the station offered that 
they could not get from any other radio station. BBC Radio 5 live’s sports coverage was most likely to 
be mentioned as the element of the service that makes it distinctive. 

• 29% of listeners mentioned sports coverage as something that makes BBC Radio 5 live 
distinctive. 

• This was followed to a lesser extent by the discussions, debates or phone-ins on BBC Radio 5 
live (7%).  

• Four in ten listeners (42%) spontaneously named a specific programme that could not easily 
be replaced by programmes on other radio stations.  

• Sports programming was again most likely to be mentioned as specific programming that could 
not be replaced by other radio stations (21%). 

                                                            
6 Respondents were asked the questions, ‘Thinking about BBC Radio 5 live/BBC Radio 5 live Sports Extra generally, what is your 
overall impression on a scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely favourable?’ Listeners 
scoring 8 to 10 were considered to be high approvers of the station, 5 to 7 mid approvers, and 1 to 4 low approvers.   



P a g e  | 10 

 

Research Report: BBC Radio 5 live and BBC Radio 5 live Sports Extra service review   

  

© All rights reserved 2011 

The qualitative workshops found that the breadth, depth and quality of sports coverage was generally 
considered to be unrivalled on radio. Moreover, most participants in the qualitative workshops claimed 
that there was no obvious alternative to BBC Radio 5 live.  

BBC Radio 5 live was described by listeners as offering a broader range of sports and better live 
coverage than talkSPORT, as well as much more detailed news and current affairs coverage and a less 
exclusively male-oriented presentation style.  Compared to BBC Radio 4, 5 live was praised for being 
more up-to-date, less forbidding, more accessible and for offering a more appealing mix of light and 
shade in its news and current affairs coverage. 

The vast majority of listeners felt the services are good value for money  
The vast majority of listeners to each station felt the station is good value for money based on its share 
of the licence fee. 

• 88% of BBC Radio 5 live listeners rated it as good value for money. 

• 89% of BBC Radio 5 live Sports Extra listeners rated it as good value for money. 

Most of those in the qualitative workshops – even those who were not listening to Sports Extra – 
supported the existence and remit of BBC Radio 5 live Sports Extra, particularly so when presented 
with what was perceived as an extremely modest cost to the licence fee payer (16p per licence fee 
payer per week). The figure represents such a small part of the licence fee that many argued in favour 
of increasing the funding proportionally, if this would facilitate improvements to the service. 

Nevertheless, many of those who were listening to Sports Extra most regularly expressed a level of 
frustration with the service, suggesting that they felt it was a missed opportunity for the BBC to provide 
a much greater level of depth and breadth of sports coverage. 

Four in five listeners would miss BBC Radio 5 live 

Likelihood to miss BBC Radio 5 live was higher (78%) than likelihood to miss Sports Extra (65%). 

BBC Radio 5 live listeners who participated in the qualitative workshops spoke in emotive terms about 
the degree to which they would miss the station if it was no longer available to them. Most felt that there 
was no obvious alternative, especially those who rely on the station for its sports coverage and updates. 

Strong performance across measures of quality and impact 

BBC Radio 5 live performed well across measures of quality and impact: 

• 80% of listeners agreed that “BBC Radio 5 live has programmes I want to listen to”.  

• 80% agreed that “BBC Radio 5 live has well-made high quality programmes”.  

• 64% agreed that “BBC Radio 5 live has programmes that make me think”.  

• 59% agreed that “BBC Radio 5 live has programmes with new ideas and different approaches”.  
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There were few performance gaps for BBC Radio 5 live and Sports Extra  

To meet its service licence, BBC Radio 5 live is required to make an important contribution across most 
of the six BBC Public Purposes with a focus on the Nations, regions and communities and Citizenship 
purposes.  

• Overall, performance was high for BBC Radio 5 live with 16 of the 22 priorities recording a 
performance score of at least 70%.  

• Over half of the priorities had a performance score that was higher than its importance score 
resulting in positive performance gaps.  

Priorities relevant to BBC Radio 5 live were spread across four themes (news, sport, other purposes 
and audience interaction).  

• Sport was a particular strength for the station. There were high performance scores and no 
negative performance gaps in this area.  

• News coverage on BBC Radio 5 live also recorded high performance scores but there were 
three priorities with negative performance gaps greater than -5.  

o ‘BBC Radio 5 live helps me understand politics in my region’ (-9).  

o ‘BBC Radio 5 live provides in-depth investigative journalism’ (-6).  

o ‘I trust BBC Radio 5 live to provide me with impartial news’ (-10).  

o Nevertheless, the qualitative research suggests that these apparent performance gaps 
may not fully reflect audience opinion on these issues;  indeed BBC Radio 5 live was 
widely praised for the breadth, depth, wit and intelligence of its news output.  

o Three-quarters of the audience felt that BBC Radio 5 live had the right balance of 
serious and less serious news items.  

• Other purposes: The audience also seemed to like that BBC Radio 5 live offers content that 
contributes to the BBC’s other public purposes.  

• The audience was very happy with the level of participation and interaction offered by BBC 
Radio 5 live as evidenced by large positive performance gaps for these priorities.  

o The qualitative research confirmed that these large positive gaps were a positive sign 
from the audience rather than an indication that the service was focusing on this too 
much.  Although only a minority actually participate themselves, many others claimed to 
enjoy the participative elements of 5 live’s output as listeners. Although there were 
concerns from some audience groups about the volume of phone-ins now on the 
station, all groups supported the principle of such programmes providing a platform for 
real people to air their opinions and experiences. 
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• Overall, performance was high across the Public Purposes that are relevant for Sports Extra. 
All of the priorities fall within the Nations, regions and communities and Citizenship purposes.  

o Four of the five priorities received a performance score of at least 70%. In addition, all 
of the priorities for Sports Extra recorded positive performance gaps.  
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3. Overall performance measures for BBC Radio 5 live 

3.1 Overall impression of BBC Radio 5 live 

Overall impression of BBC Radio 5 live was positive; 61% of BBC Radio 5 live listeners were high 
approvers of the service (who gave an overall impression score of 8 to 10 on a 10 point scale). A further 
36% of listeners were mid approvers 7 of BBC Radio 5 live, whilst only 3% were low approvers.8  

These positive overall scores for BBC Radio 5 live were largely mirrored and explained by the listener 
feedback in the qualitative workshops.  Overall impressions of BBC Radio 5 live were very positive and 
levels of satisfaction were generally high, especially amongst heavy listeners.  

The participants in the qualitative research offered reasons for the positive overall impression scores 
they gave. BBC Radio 5 live was spontaneously praised for being ‘knowledgeable’, for keeping people 
up to date and for treating the news with more intelligence and depth than most of the alternatives, 
without being as formal and heavy-going as Radio 4, for example. Its sports coverage was also very 
widely praised amongst those for whom sport was important. The breadth, depth and quality of sports 
coverage was generally considered to be unrivalled on radio. 

“We started listening a couple of years ago when we retired and started to lie in a bit longer in 
the mornings... we find it very interesting - it tends to go into things in great depth that you don't 
get on TV.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

“I can listen to Radio 5 live and come away knowing lots of things about pretty much anything.” 
[Male, aged 45-64, Heavy, Leeds.] 

“You can just listen and listen... it never gets boring.” 
[Male, aged 25-44, Heavy, London.] 

Participants were also asked to write down the first three words or phrases that come to mind when 
they think of BBC Radio 5 live.  Their responses were then aggregated and are presented in the graphic 
below.  The size of each word is proportional to the frequency with which it was mentioned 
spontaneously by the research participants.  The station’s functional attributes - sport, news and football 
- dominate, but positive characteristics such as ‘informative’ and ‘interesting’ also feature prominently. 

                                                            
7 Gave a rating of 5 to 7 out of 10 
8 Gave a rating of 1 to 4 out of 10 
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all adults in the UK within the BBC Trust’s 2010-2011 Purpose Remit Study.9 This would be expected 
from a sample representing an audience that is actively using a particular BBC service rather than 
representing the whole adult population in the UK.  

Although there was not a significant difference in the percentage of high approvers of BBC Radio 5 live 
by gender (male 61%, female 60%) or age (15 to 54 years 61%, 55 years and over 61%), the 
percentage of high approvers decreased as social grade became higher. Whilst 66% of those in the DE 
social grades were high approvers of BBC Radio 5 live, only 55% of those in the higher AB social 
grades were (63% of those in the middle C1 and C2 social grades). 

The percentage of listeners who were high approvers of BBC Radio 5 live varied by region. Overall, 
listeners living in England were more likely to be high approvers (62%) than those living elsewhere in 
the UK (46%).10 However, BBC Radio 5 live listeners living in the south of England were significantly 
less likely (57%) to be high approvers of BBC Radio 5 live than those living in the north of England 
(65%) and to a greater extent the midlands of England (70%).   

3.2 Distinctiveness of BBC Radio 5 live 
Respondents were asked whether the audience feels BBC Radio 5 live is distinctive, offering 
programmes and content that listeners cannot get from other providers. 

3.2.1 Audience perceptions of what BBC Radio 5 live offers that they cannot get 
elsewhere 

BBC Radio 5 live listeners were asked if there was anything that the service offered that they could not 
get from any other radio station. The question was open-ended, that is to say that respondents were not 
prompted with a list of answers and could mention anything they wished.  

Overall, BBC Radio 5 live’s sports coverage was most likely to be mentioned as the element of the 
service that makes the station distinctive, with 29% making any mention of sports coverage in response 
to the question. A full breakdown of the answers given is shown in chart 2 below. Six in ten (59%) 
listeners named something that was distinctive about BBC Radio 5 live. 

                                                            
9 Overall impression of BBC from PRS 2010-11: All UK: High 43% Medium 40% Low 16%  
10 BBC Radio 5 live listeners living in Northern Ireland, Scotland and Wales.  Base size 67. 
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To provide further understanding of what listeners were referring to when answering this question, 
some examples of the actual comments made during the quantitative research in relation to sports 
coverage are given below. 

“Sports coverage. Can't get the same quality in-depth coverage from other stations.” Male, aged 
51, C1, England. 

“From a sporting point of view the commentary is that good if I closed my eyes I could almost 
imagine that I was actually there at the event.” Male, aged 45, C2, England. 

“More balanced attitude to sport and less of the white van man attitude about it.” Male, aged 49, 
DE, England. 

Mentions of sports coverage were followed to a lesser extent by the discussions, debates or phone-ins 
on BBC Radio 5 live (7%). The variety of programmes was cited by 6% of listeners with a similar 
percentage mentioning the presenters.  

“The topics of discussion are really current, they have interesting guests on as well as light 
hearted fun. I often laugh out loud on my own listening to Tony Livesey and Richard Bacon.” 
Female, aged 49, DE, England. 

“Quality, I think the presentation and the presenters tend to be top notch; you don't get a lot of 
the flimflam you get with all these commercial stations.” Male, aged 55, DE, England.  

4%

4%

5%

5%

6%

6%

7%

29%

Sports news/updates/results

Informative/factual programmes

News

No advertising/uninterrupted service 

Presenters

Variety of programmes

Discussions/debates/Phone-ins

Sports coverage (any mention)

Base: All adults aged 15+ who have listened to BBC Radio 5 live in the last month (601)

Chart 2: What BBC Radio 5 live offers that you can’t get from any 
other radio station
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“Highly intelligent presenters who are entertaining and ask the questions I want answered.” 
Female, aged 63, C1, England. 

“Lots of sport analysis mixed with current affairs and topical debate. The presenters are always 
excellent and very professional.” Female, aged 36, AB, England. 

The comments above convey that listeners often mention more than one thing that BBC Radio 5 live 
offers that they can’t get from any other radio station with the mixture of sport and news being 
distinctive. Further examples of these comments are included below. 

“It is the mix of live news when it happens, sport features, including live sport, and phone-ins 
and discussions.” Male, aged 55, AB, England. 

“It’s just an overall mix of sport and news that I can’t get anywhere else. It’s like having a 
Sunday newspaper with all the magazines in it but on radio.” Male, aged 42, AB, England. 

“A good mix of news stories and sports. Most radio stations have one or the other.” Male, aged 
41, C2, England. 

3.2.2 Programmes that could not easily be replaced 

BBC Radio 5 live listeners were also asked ‘if BBC Radio 5 live no longer existed, which programmes, if 
any, could not easily be replaced by programmes on other radio stations’. Four in ten (42%) named a 
specific programme whilst 24% of listeners stated that there were no programmes that could not easily 
be replaced and 34% answered that they did not know.  

BBC Radio 5 live listeners mentioned a variety of programmes that could not be easily replaced with 
sport in general receiving the most mentions (21%) and 6% of listeners mentioning the football 
coverage specifically.  
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Some examples of the comments made in response to this question are included below. 

“Sport is very hard to beat anywhere else also topical chat from government etc.” Female, aged 
56, AB, England. 

“The overnight programming is especially good but sadly I can't listen as much as I would like. 
The sports coverage is second to none clearly and the ‘Breakfast’ and ‘Drive’ programmes are 
excellent.” Male, aged 56, DE, Scotland. 

“‘5 live drive’, Peter Allen, irreplaceable ‘Breakfast’, Nicky Campbell - he handles ‘Your Call’ 
superbly.” Male, aged 65, C2, England. 

“Victoria Derbyshire, Nicky Campbell's programmes, the sports programmes, the comedy 
sports programme.” Female, aged 70, C1, England. 

3.2.3 Qualitative feedback on the distinctiveness of BBC Radio 5 live 

When discussing in broader and more open-ended terms the extent to which BBC Radio 5 live could be 
described as distinctive, most participants in the qualitative workshops claimed that there was no 
obvious alternative to BBC Radio 5 live.  

Where comparisons were drawn, these were most commonly with talkSPORT for sports coverage and 
BBC Radio 4 for news. Comparisons were also sometimes drawn with the mixed news and sport output 
offered by BBC Radio Scotland and BBC Radio Ulster amongst the Glasgow and Belfast groups 
respectively. 

Base: All adults aged 15+ who have listened to BBC Radio 5 live in the last month (601)

Chart 3: Programmes that could not be easily replaced if BBC Radio 5 
live no longer existed
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Compared to talkSPORT, BBC Radio 5 live was widely praised for: 

• Offering a broader range of sports (although some felt that BBC Radio 5 live was too football-
centric, almost all believed that talkSPORT was almost uniquely focused on football) 

• Better live coverage of sport (more professional, less sensational) 

• Offering another (appealing) dimension of news and current affairs coverage to which 
talkSPORT did not aspire.  

• Being more female-friendly, both in terms of the more balanced mix of programming on offer, 
and in the style and tone of the presentation.   

“talkSPORT is nothing but sport... I don’t want to listen to that.” 
[Female, aged 45-64, Med/Light, London.] 

“5 live is more varied... talkSPORT is just football, football, football... actually sometimes the 
matches are a bit dull.” 
[Male, aged 25-44, Heavy, London.] 

“Alan Green on 606... he’s one presenter, he listens to what people have to say, the genuine 
supporters, whereas on talkSPORT they’ve got two presenters taking extreme positions to try 
and get a reaction, to get people to ring in.” 
[Male, aged 45-64, Heavy, Leeds.] 

However, some younger male listeners particularly enjoyed the more opinionated banter on talkSPORT; 
they sometimes found BBC Radio 5 live to be too sober and professional in comparison.  Some also 
found the idea of more sports-oriented discussion through the day as more to their taste. 
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Compared to Radio 4, BBC Radio 5 live was praised for being: 

• More up-to-date, as the nature of the station allows it to constantly evolve its news coverage in 
relation to unfolding events. 

• More fluid (less bound by scheduled programming) and easier to dip in and out of. 

• Less forbidding, more accessible, and offering a more appealing mix of light and shade in its 
news and current affairs coverage. 

“Radio 4 is a bit more planned… 5 live is quite spontaneous, it can be more quirky.” 
[Male, aged 45-64, Heavy, Leeds.] 

“Radio 4, if you’re into politics – great, whereas with Radio 5 even if you’re not into it you can 
pick up what it’s all about.” 
[Male, aged 25-44, Heavy, Bridgend.] 

The combination of sports and news content on BBC Radio 5 live was seen to be a key component of 
the station’s distinctiveness.  Although some participants listened only to news or the sports 
programming, the majority claimed to listen to a combination of both.  Indeed some listeners described 
how they had initially been drawn to BBC Radio 5 live by its sports coverage, but had subsequently 
gone on to enjoy a range of programming, including news.  On a more routine basis, some listeners 
described themselves tuning in primarily for sports news or coverage, but staying tuned for news 
programming that they might not otherwise listen to. 

3.3 Likelihood to miss BBC Radio 5 live 

Another important measure was likelihood to miss BBC Radio 5 live if it no longer existed. This 
measure of BBC Radio 5 live listeners’ overall relationship with the service also produced a positive 
result with 78% of listeners agreeing that they would miss BBC Radio 5 live, and half of listeners (47%) 
definitely agreeing. This is a similar level of likelihood to miss as recorded for the BBC overall amongst 
adults in the UK within the BBC Trust’s 2010-2011 Purpose Remit Study.11   

BBC Radio 5 live listeners who participated in the qualitative workshops spoke in emotive terms about 
the degree to which they would miss the station if it was no longer available to them. 

“I think it's different to everything else - fresh - Radio 4 is too boring and Radio 1 too light.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

“If 5 live wasn’t there... I’d be gutted.” 
[Female, aged 25-44, Med/Light, Leeds.] 

“When there are special sports events on during the day, like Wimbledon or Cheltenham... I 
don’t know where you’d listen to them if 5 live wasn’t available.” 
[Female, aged 45-64, Med/Light, London.] 

                                                            
11 Likelihood to miss the BBC from PRS 2010-11: UK: agree 80%, definitely agree 55%, disagree 10%. 
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For the statement ‘BBC Radio 5 live has programmes that I want to listen to’ there was a significantly 
higher percentage of male listeners agreeing with the statement (83%) than female listeners (74%). By 
age group, the highest agreement was for adults aged 35 to 54 years (84%), followed by those aged 55 
years and older (79%) and 15 to 34 year olds (76%). There was not a significant difference by social 
grade (ABC1 82%, C2DE 77%) or region (midlands 83%, north 81%, south 78%) for this statement. 

Not surprisingly, more frequent listeners of the station, who listen at least once per week, were 
significantly more likely to agree (86%) than those who listen less than once a week (56%). In addition, 
high approvers of BBC Radio 5 live were significantly more likely to agree that BBC Radio 5 live has 
programmes they want to listen to (92%). 

In the qualitative research, similarly, there was praise for the quality of programming on BBC Radio 5 
live. The maturity, experience and quality of presenters was often cited as the key distinctive strength of 
the station. Presenters’ ability to handle a wide variety of topics (often with no advance warning) and to 
be able to ‘stand up to’ guests was cited as a particular strength. However, they were also praised for 
being able to see the lighter side of things or ‘have a laugh’ at appropriate moments.  

“The presenters are good because they are experienced - the last thing you want is a presenter 
in their twenties on 5 live.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

“Ease of dealing with anything that’s thrown at them... One minute they’ll be doing that easy-
going, flippant humour, the next they’ll be talking about casualties in the war zone.” 
[Male, aged 25-44, Heavy, London.] 
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Chart 5: Quality and impact measures for BBC Radio 5 live
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“I like the fact that it’s not too serious... they’re often talking about serious subjects, but at least 
they’re quite upbeat about it... They were talking about the disposal of funeral ashes today... 
hilarious.” 
[Male, aged 45-64, Heavy, Leeds.] 

A number of BBC Radio 5 live presenters were spontaneously praised by name. Nicky Campbell 
received almost universally positive feedback. There was also more sporadic praise for Victoria 
Derbyshire, Richard Bacon, Stephen Nolan, Tony Livesey, Peter Allen and John Pienaar.  

3.5 Perceived value for money of BBC Radio 5 live 

In order to understand perceptions of value for money of BBC Radio 5 live compared to the BBC 
overall, a monetary value was provided to respondents for the service. This was based on the share of 
the licence fee represented by the station’s expenditure as set out in the BBC’s financial statements.  

For the BBC overall measure, respondents were reminded of the £145.50 licence fee and what it 
covers: ‘The TV licence fee, which pays for all BBC services including television, radio, online content 
and digital switchover, costs £145.50 per year. This works out at about £12.10 per month.  It must be 
paid by every household with a colour television. Thinking back over the last month and remembering 
the BBC programmes you and your household may have watched on TV or heard on the radio, as well 
as any BBC websites you may have visited, please would you tell me the extent to which you feel your 
household gets value for the licence fee you pay?’ 

For BBC Radio 5 live, listeners were asked to state whether they thought the service was good value 
for money based on the following information: ‘Out of the £145.50 licence fee, around £2.87 per year is 
used to fund BBC Radio 5 live.’ 

With this context in mind, nine in ten BBC Radio 5 live listeners (88%) felt that the service was good 
value for money and 66% felt that it delivered very good value for money (see Chart 6 below). Unlike 
likelihood to miss, there were no significant differences by demographic group for value for money as 
there was such a strong level of agreement overall. Perceived value for money of BBC Radio 5 live was 
universally high, regardless of frequency of listening. Even three-quarters (74%) of listeners who listen 
less than once a week felt that BBC Radio 5 live offers good value for money. 
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Perceived value for money of the BBC overall was also high (73%), albeit lower than for BBC Radio 5 
live specifically. This reflects the higher amount of money attached to the BBC overall (£145.50 per 
year) than BBC Radio 5 live specifically (£2.87 per year). This is a much higher percentage than that 
recorded for the BBC overall amongst all UK adults within the BBC Trust’s 2010-2011 Purpose Remit 
Study12. Again, this is perhaps to be expected among a group actively using a BBC service. 

When raised for discussion in the qualitative workshops, the £2.87 which goes from the licence fee 
towards funding BBC Radio 5 live was almost unanimously viewed as extremely good value. In 
particular, several of the men’s groups spontaneously drew a comparison with the cost of a pint of beer.  

“5 live represents good value for money for me - a lot of what they do is outdoors, with all the 
sport especially, so it's going to cost money to do all that.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

“It was the sport that got me onto it but I think they had good presenters across the board - 
worth £2.87 that's for sure.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

“You can’t get a pint for that, can you?” 
[Male, aged 45-64, Heavy, Leeds.] 

When this funding was put into the context of the other national radio networks, views did not change 
significantly.  There was no participant in the qualitative research who was in favour of redistributing any 
of the £2.87 of BBC Radio 5 live funding to elsewhere in the BBC. 

                                                            
12 Value for money: from PRS 2010-11: good value 56%, not good 40%; 

Chart 6: Perceived value for money for BBC Radio 5 live and BBC overall among listeners of 
BBC Radio 5 live
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4. BBC Radio 5 live performance on its Purposes and Priorities 

4.1   Overview of BBC Radio 5 live performance on the Public Purposes 

The main focus of the audience research was to measure performance against the six BBC Public 
Purposes which are defined by the service licence for BBC Radio 5 live.  

All of the Public Purposes, explained in section 1.4, that are relevant for BBC Radio 5 live are assessed 
in detail in this section of the report. The vast majority of the priorities relevant for BBC Radio 5 live fall 
within the Citizenship and Nations, regions and communities purposes. Therefore, this report takes a 
thematic approach to covering the purposes, rather than taking each purpose in turn. 

The priorities have been split into four sections: 

4.2 News (mainly within the Citizenship purpose) 

4.4 Sport (mainly within the Nations, Regions and Communities purpose) 

4.5 Other purposes 

4.6 Audience interaction 

Chart 7, on page 26, displays the performance score for each BBC Radio 5 live priority in the form of a 
bar in the colour of the relevant purpose. This is the percentage of BBC Radio 5 live listeners (those 
who had listened to the station in the previous four weeks) who agreed with the performance statement 
(giving a score of 5-7 out of 7). 

The importance score is the percentage of BBC Radio 5 live listeners who felt that a statement was 
important to some extent (giving a score of 5-7 out of 7). This is shown, for each priority, in the form of a 
grey bar. 

The number to the right of the chart indicates the performance gap. This is the difference between the 
performance and importance scores for each statement. A positive number (e.g. +6) means the 
performance score given was higher than the importance score but a negative number (e.g. -9) means 
that the performance score given was lower than the importance score. Only performance gaps greater 
than +/- 5 should be considered significant. Statements are ranked on performance score. 

A colour code is used throughout this report to identify the six purposes and statements designed to 
measure the priorities within them. 

The majority of the priority statements were taken from the Purpose Remit Study with the statements 
tailored to be relevant to this service. The service licence for BBC Radio 5 live was reviewed to ensure 
all of the service’s aims were covered in the survey. Where statements in the Purpose Remit Study 
could not be adapted to meet the criteria of BBC Radio 5 live, or there was not a relevant statement, 
new statements were created that were specific to BBC Radio 5 live. 
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Overall, performance was high across the Public Purposes for BBC Radio 5 live with 16 of the 22 
priorities recording a performance score of at least 70%. Over half of the priorities had a performance 
score that was higher than its importance score resulting in positive performance gaps whilst only three 
priorities recorded a negative performance gap greater than -5.  

Three priorities relating to participation and interaction with BBC Radio 5 live (‘BBC Radio 5 live 
provides opportunities to participate in its programmes’, ‘BBC Radio 5 live gives listeners the 
opportunity to debate and share knowledge with people from around the world’, and ‘BBC Radio 5 live 
provides me with the opportunity to share the same experiences with other people, such as big sporting 
events’) received positive performance gaps greater than +10. 

The qualitative research indicated that interaction is an aspect of BBC Radio 5 live that most listeners 
both value and consider to be a distinctive strength of the station. This is discussed in more detail in 
section 4.5, below. 

The priorities related to sport all received positive performance gaps with the performance and 
importance scores for these priorities generally highest overall for BBC Radio 5 live. This indicates that 
the station is exceeding expectations of the audience in terms of sport provision. The priority ‘BBC 
Radio 5 live provides high quality live coverage of sports’ received the highest performance (90%) and 
importance scores (86%) overall for BBC Radio 5 live.  

Nine of the 22 priorities recorded importance scores that were higher than the performance scores, 
resulting in negative performance gaps. These all fell within the Citizenship purpose and were an 
indication of high expectations for news provision among the BBC Radio 5 live audience. Only three of 
these priorities had a negative performance gap greater than -5. The priority with the largest negative 
performance gap for BBC Radio 5 live was ‘I trust BBC Radio 5 live to provide me with impartial news’ 
(-10). The priority ‘BBC Radio 5 live provides in-depth investigative journalism’ had a negative 
performance gap of -6. There was only one priority that received a performance score of less than 50%, 
which was the priority ‘BBC Radio 5 live helps me understand politics in my region’. This priority also 
received a large negative performance gap of -9.  

These areas are explored in more depth in the next sections of this report, in the light of evidence from 
both the qualitative and quantitative research stages. 
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4.2 Priorities related to news 
BBC Radio 5 live should make a very important contribution to the Citizenship purpose amongst its 
audience by providing accurate, impartial and independent coverage of UK and world events in an 
accessible style.  

Participants in the workshops described a plethora of news sources now available to them; most of the 
sample claimed they have changed the way they consume news significantly in recent years, with 
online services and 24 hour news TV channels playing an increasingly important role. Nevertheless 
nearly all felt that radio continues to have a vital role in keeping people abreast of news, especially as it 
breaks and develops over the course of the day. 

Many priorities related to news recorded high performance scores (such as ‘BBC Radio 5 live keeps me 
up to date with breaking news at 78%) but the largest negative performance gaps for BBC Radio 5 live 
were for news related priorities. This was a result of high expectations in terms of news provision 
among an audience that has a high interest in news. Four in five listeners (81%) agreed that ‘it is 
important to me to be able to get the news as it happens’ and nine in ten (88%) agreed that ‘getting the 
news is part of my daily routine’. 

Three priorities (‘I trust BBC Radio 5 live to provide me with impartial news’, ‘BBC Radio 5 live helps me 
understand politics in my region’, and ‘BBC Radio 5 live provides in-depth investigative journalism’) 
recorded negative performance gaps greater than -5. Of all the priorities included in the survey, these 
were the only three priorities to record a negative performance gap greater than -5.  

The qualitative research suggests that these apparent performance gaps may not fully reflect audience 
views on BBC Radio 5 live’s news output. Satisfaction with the quality of news presented on BBC Radio 
5 live among workshop participants was, in fact, generally very high. The station was praised for the 
breadth, depth, wit and intelligence of its news output, for the ability of its presenters to make news 
stories accessible without trivialising them, the mix of heavy and light news items, and the ability of 
presenters to adapt seamlessly between serious and less serious issues as required by the news 
agenda of the day. 

“You can listen to it and think ‘OK, I’ve got my news fix now’... you trust it.” 
[Female, aged 25-44, Med/Light, Leeds.] 

“If there's something happening they give you the gist of the story straight away but then add to 
it later on whereas Sky News just repeat the same thing over and over.” 
[Male, aged 45-64, Heavy, Belfast.] 

BBC Radio 5 live was felt to provide more detailed and intelligent news coverage than the other stations 
most of our participants listened to (mostly Radios 1 and 2, and local commercial radio stations). 
However, the news bulletins themselves were sometimes criticised for being overly repetitive, especially 
by those people listening for extended periods. 
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In the qualitative workshops, BBC Radio 5 live news was, in fact, viewed as being largely impartial, in 
much the same way as BBC news output as a whole was viewed, and there was much respect across 
most of the sample for the BBC as a news provider which tries its utmost to present the facts without 
political or other bias. 

When it comes to the choice of external contributors, and listeners phoning in, BBC Radio 5 live was 
generally felt to be doing a very good job of presenting a balanced range of views, and of giving 
different opinions a fair share of airtime, even if these were views the participants did not necessarily 
agree with themselves. 

“I've never thought of 5 live being anything other than unbiased and if they're not, then the 
guests and callers give both sides anyway.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

“I think they take great care to have both sides whereas a commercial station may just try to be 
more sensationalist.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

However, some were concerned that BBC Radio 5 live, in common with many (if not all) other news 
providers, is occasionally guilty of sensationalising, or even creating a news story where one is not 
there. 

“Today they were talking about salaries for the Olympic Authority staff and it seemed they were 
hyping it up far too much and being sensationalist about it before bringing someone right at the 
end who suggested it was nowhere near as bad as they had made it seem.” 
[Male, aged 45-64, Heavy, Belfast.] 

Some also expressed concern that BBC Radio 5 live appears to have an agenda of “political 
correctness” that prevents the station from being critical of certain groups at the expense of others. This 
view was expressed most strongly in Belfast where it was suggested that BBC Radio 5 live is happy to 
highlight stories and issues that are critical of Christians but is much more reluctant to portray Muslims 
in a negative light. 

“They are so scared of offending people they are full of political correctness... they tip toe 
around things a bit too much.” 
[Male, aged 45-64, Heavy, Belfast.] 

“They push a pluralist agenda and if there is a chance to stick the boot into a Christian 
perspective they will always do that.” 
[Male, aged 45-64, Heavy, Belfast.] 

“I think it's not political correctness but BBC correctness - they are hamstrung by so many 
charters and guidelines to be neutral that they have to tread too softly.” 
[Male, aged 45-64, Heavy, Belfast.] 
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4.2.2 BBC Radio 5 live provides high quality news 

Despite the large negative performance gap for the priority ‘I trust BBC Radio 5 live to provide me with 
impartial news’, the priority ‘BBC Radio 5 live provides high quality news’ achieved the equal highest 
performance score (78%) of all the news related priorities, with importance only slightly higher at 81%. 
This produced a smaller negative performance gap of -3 for this priority.  

Unlike the other news related priorities, there was a negative performance gap of -5 among male 
listeners whilst there was no performance gap for the female audience. This was the result of a higher 
performance score (84%) for female listeners than male listeners (75%).  

The performance score was lower among older listeners aged 55 years and older (73%) creating a 
slightly larger negative performance gap for this age group (-6) than for listeners aged 15 to 34 years 
(+3) or 35 to 54 years (-3). Importance was also lower among older listeners (79%) but not significantly 
lower. In particular, the performance score was lower for men aged 55 years and older (71%) producing 
a negative performance gap of -7 for this audience group (importance 78%).  

Once again, listeners who strongly agreed that ‘getting the news is part of my daily routine’ did not differ 
significantly. This group recorded a negative performance gap of -5 due to a performance score of 79% 
and an importance score of 84%. 

4.2.3 BBC Radio 5 live keeps me up to date with breaking news 

The priority ‘BBC Radio 5 live keeps me up to date with breaking news’ also recorded a performance 
score of 78%. The importance score was similar at 79% creating a negligible negative performance gap 
of -1.  

Again, feedback from the qualitative workshops substantiated the high performance score from the 
quantitative research. The ability of BBC Radio 5 live to change its schedule to focus on a specific 
breaking news story or sporting event was generally seen as a major strength of the station, and an 
intrinsic part of the ‘live’ aspect of BBC Radio 5 live. Most could remember examples of this happening 
in practice, for example during 9/11, or the Raoul Moat siege. These major events were seen as entirely 
justifying the attention devoted to them. 

“They will stop a programme to go to a live news story and I think that's really good.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

“The fact that they’ll interrupt an interview, even with someone quite senior, to go to a breaking 
news story... makes it more immediate, keeps it spontaneous... stops it from getting too dry.” 
[Male, aged 25-44, Heavy, London.] 

Few were able to recall any examples of what they saw as BBC Radio 5 live focusing too much 
attention on a ‘trivial’ story (although there were some complaints about the blanket coverage of the 
Royal Wedding across BBC Radio 5 live and the BBC as a whole). However, some did articulate an 
interesting distinction between real breaking news such as the examples cited above, and events which 
have happened (even something as significant as the shooting of Osama Bin Laden) where extended 
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coverage of reaction to the event was felt to be less interesting than coverage of the unfolding event 
itself.  

“Sometimes with news stories they can go on about it a bit too long... they run out of things to 
say.” 
[Female, aged 45-64, Med/Light, London.] 

“Sometimes it can be overkill... It’s OK when they start off, but when they interview their next 
door neighbour from 30 years ago, it’s too much!” 
[Female, aged 25-44, Med/Light, Leeds.] 

“That [Moat] was actually happening at the time... he was out there... I think that does justify it, 
definitely, whereas with Bin Laden he was dead... nothing else was going to happen.” 
[Male, aged 45-64, Heavy, Leeds.] 

4.2.4 BBC Radio 5 live gives me a better understanding of news and topical issues  

Seven in ten listeners agreed that ‘BBC Radio 5 live gives me a better understanding of news and 
topical issues’. A slightly larger percentage of listeners perceived this priority to be important (73%) 
creating a small negative performance gap of -3. There was a larger negative performance gap for 
female listeners (-8) than male listeners (-1).  

4.2.5 BBC Radio 5 live makes news and current affairs and other topical issues 
interesting to me 

For ‘BBC Radio 5 live makes news and current affairs and other topical issues interesting to me’ there 
was a small negative performance gap of -2. Three-quarters of BBC Radio 5 live listeners perceived 
this priority to be important, whilst 73% of listeners agreed that BBC Radio 5 live was delivering on this 
priority. 

There was no performance gap for male listeners with performance in line with importance at 71%. In 
contrast, female listeners recorded a negative performance gap of -7 due to a very high importance 
score (85%) even though the performance score was higher too (78%). 

There was also a larger negative performance gap for listeners aged 35 to 54 years (-7) due to higher 
importance (80%) among this age group. In comparison, there was no performance gap for younger 
listeners aged 15 to 34 years (performance and importance 74%) and a small positive performance gap 
of +1 for older listeners aged 55 years and older (performance 72%, importance 71%).  

4.2.6 BBC Radio 5 live provides a broad range of perspectives on news stories 

For the priority statement ‘BBC Radio 5 live provides a broad range of perspectives on news stories’ 
importance was slightly higher (77%) than performance (74%) resulting in a small negative performance 
gap of -3.  
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As with the other news related priorities, the performance score was higher among women (80%) than 
men (71%). Nevertheless, there was a slightly larger negative performance gap for women (-7) than 
men (-3) since importance was also higher for women (87%) than men (74%).  

4.2.7 BBC Radio 5 live helps me understand politics in my region 

The priority ‘BBC Radio 5 live helps me understand politics in my region’ received the lowest 
performance score overall for BBC Radio 5 live at 44%. The importance score was higher (53%) 
creating a negative performance gap of -9, the second-largest of all. This priority also recorded the 
largest percentage of listeners disagreeing that BBC Radio 5 live performs well at 26%. 

There was not a big difference in performance gaps by region. Listeners in England gave a lower 
performance score (43%) for this priority than listeners across the other three nations of the UK 
(54%)13. However, importance was also lower for listeners in England (51%) than for listeners in 
Scotland, Wales or Northern Ireland (66%). This resulted in a larger, but not significantly larger, 
negative performance gap across these nations (-12) than in England (-8). 

Within England, the performance score was higher for listeners in the midlands (47%) than the north 
(43%) or south (42%). This contributed to there being a smaller negative performance gap for listeners 
in the midlands (-6) than the south (-7) or north (-10), but these differences were not significant.  

In terms of BBC Radio 5 live’s performance in representing the whole of the UK, views in the qualitative 
workshops were mixed across the different locations. The majority of the sample described listening to 
more local services as a complement to BBC Radio 5 live, and therefore were not really relying on BBC 
Radio 5 live to provide them with truly local information, nor would they expect it to do so. 

“Scotland isn't properly represented in 5 live but I don't think that matters... I'm interested in 
topical subjects for the whole country - if you want local issues tune into a local station.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

“We have Radio Ulster to do the local stuff - that's what they do all day, every day - and they're 
much better at it.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“We don’t need 5 live regional news for Wales, we’ve got BBC Wales for that... it’s only just a 
twist away.” 
[Male, aged 25-44, Heavy, Bridgend.] 

Many participants recognised what they saw as attempts by the station to feature news, sports events, 
and other major happenings from across the UK, and to represent a range of different accents across 
its presenter base.  However, some of those in Scotland, Northern Ireland and Wales (in particular) 
were more critical of what they saw as a bias towards England, and towards London in particular.  

“I find it very English - the majority of presenters are English.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 
                                                            

13 BBC Radio 5 live listeners living in Northern Ireland, Scotland and Wales.  Base size 67. 
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“I heard the Richard Bacon programmes in New York and my initial reaction was 'I wish they did 
more of that'... they should get around the UK to the hotspots: come to Glasgow and find out if 
we want independence.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

4.2.8 BBC Radio 5 live helps me understand politics in the other 3 nations of the UK  

Whilst there was a large negative performance gap for the priority ‘BBC Radio 5 live helps me 
understand politics in my region’ (-9), the priority ‘BBC Radio 5 live helps me understand politics in the 
other 3 nations of the UK’ had the largest positive performance gap of the news related priorities (+4) 
with a performance score of 55% and an importance score of 51%.  

The performance score was higher for female listeners (62%) than male listeners (52%). However, 
importance was even higher for female listeners creating a small negative performance gap of -3 for 
this audience group. This contrasts with the positive performance gap of +6 for male listeners.  

Both the performance (63%) and importance scores (63%) were significantly higher for listeners in 
Scotland, Wales or Northern Ireland14 than England (54% and 50% respectively). Nevertheless, there 
was not a significant difference in the performance gap (+4 in England, 0 elsewhere). There was a large 
positive performance gap among adults living in the midlands of England (+12) due to a lower 
importance score of 46% (north +1, south +3). 

4.2.9 BBC Radio 5 live helps me understand UK-wide politics 

The priority ‘BBC Radio 5 live helps me understand UK-wide politics’ also showed a positive 
performance gap (+2) with a performance score of 63% and an importance score of 61%.  

Once again, the performance score was higher for female listeners (71%) than male listeners (59%) 
and importance was also higher for female listeners (74%) than male listeners (56%) resulting in a 
small negative performance gap of -3 for female listeners and a positive gap for male listeners (+3). 

The performance score fell with age (15 to 34 years 70%, 35 to 54 years 65%, 55 years and older 55%) 
but so did importance (15 to 34 years 69%, 35 to 54 years 63%, 55 years and older 54%) producing no 
significant differences in performance gaps.  

There were no significant differences by social grade for importance but performance scores were lower 
for listeners in the C2 social grade (56%) creating a negative performance gap of -6 for this audience 
group.  

4.2.10 BBC Radio 5 live provides in-depth investigative journalism 

Perceived importance (73%) was higher than performance (67%) for the priority statement ‘BBC Radio 
5 live provides in-depth investigative journalism’. This produced a negative performance gap of -6 for 
this priority and this was the third largest negative performance gap overall for BBC Radio 5 live.  

                                                            
14 Low base size: 67 
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Feedback from the qualitative research also suggested that BBC Radio 5 live is not strongly associated 
with investigative journalism.  However, most did not feel that this was a role they expected a radio 
station to play. Rather, they associate investigative journalism with newspapers or television; most 
struggled to see radio as a medium where this is relevant.  

4.2.11 BBC Radio 5 live helps me understand what’s going on in the wider world, such 
as international news and events 

The priority ‘BBC Radio 5 live helps me understand what’s going on in the wider world, such as 
international news and events’ sits within the Global purpose. This priority had a performance score of 
71% and an importance score of 73% creating a small negative performance gap of -2.  

The performance score was higher (77%) for female listeners than male listeners (69%) as was the 
importance score (84% v 68%) creating a negative performance gap of -7 for the female audience and 
a positive performance gap of +1 for the male audience.  

In the qualitative workshops BBC Radio 5 live was described as being one option among many now 
available to people to keep abreast of major news and events around the world. There are a plethora of 
news sources available to people, and most of our sample claimed to have changed the way they 
consume news significantly in recent years, with online services and 24 hour news TV channels playing 
an increasingly important role. 

Nevertheless, nearly all felt that radio (including BBC Radio 5 live) continues to play a vital role in 
keeping people abreast of news and events, especially as it breaks and develops over the course of the 
day. 

“I would go to 5 live if a big story broke, but only if I couldn’t get to the TV.  I would choose Sky 
News on the TV first.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“Radio is really important for news when you are driving or in the workplace, when you don’t 
have access to a TV – it’s your lifeline then.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

4.3 Balance between hard news and lighter, less serious items 
BBC Radio 5 live’s remit includes having an ‘accessible style’. Chart 9, below, illustrates that this seems 
to fit with the wishes of the majority of the audience with 62% of listeners agreeing that they prefer news 
programmes which balance hard news with lighter, less serious items. Agreement with this statement 
was significantly higher among women (71%) than men (58%).  

The level of agreement was lower for the statement ‘I prefer news programmes which have an informal 
tone’ at 47% with a fifth of listeners (22%) disagreeing with this statement. The difference between the 
percentage of women (50%) and men (45%) agreeing was less pronounced but agreement with this 
statement was particularly high among listeners in the lower DE social grades (59%).  
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4.4 Priorities related to sport  

The remit of BBC Radio 5 live is to provide high quality, trusted sports broadcasting and sports 
journalism. In this regard, the station was meeting the expectations of its audience with high 
performance scores and positive performance gaps for all of the priority statements relating to sport, 
which fall within the Nations, regions and communities purpose. The five priorities with the highest 
performance scores of all for BBC Radio 5 live were priorities related to sport. 

The majority of the BBC Radio 5 live audience has an interest in sport. Three-quarters (76%) agreed 
that ‘it is important to me to keep up with the latest sport stories’ and 87% agreed that ‘I enjoy watching 
or listening to live sports on the TV, radio or online’. Furthermore, two-thirds of listeners (68%) claimed 
to have listened to ‘5 live sport’ in the four weeks before the interview. 

The qualitative research reinforced the idea that, despite the wide range of television channels now 
offering sports coverage, and the (apparently very extensive) use of the internet among the sample to 
stream live events over the internet, radio continues to have an extremely important role to play in 
providing sports coverage to this audience. 

Specifically, radio was seen to play certain key roles: 

• It is not always possible for sports fans to be in front of a television set, for example when they 
are at work, or travelling, so radio provides a means for them to continue to enjoy their favourite 
sports 

• Radio lends itself well to coverage of extended events, where many do not have the luxury of 
the time to sit in front of the television for the full duration of the event 

• Radio provides more opportunities to enjoy extended discussion and analysis of sports, and to 
keep abreast of sports news in a timely fashion 

• For those who do not have access to Sky, radio is their only means of accessing live coverage 
of certain sports events 

“Radio is great for sport - especially if you are out in the car you can switch on and still follow 
it.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

“If you’re following something and you want to go out and make a drink... you can have it on in 
the background and still know what’s going on... you’re not just stuck in front of the television.” 
[Female, aged 25-44, Med/Light, Leeds.] 

“For me, for football, radio has a specific role - I am a multitask fan - I have pictures on Sky, 
updates and chat room on the laptop, and commentary on 5 live.” 
[Male, aged 45-64, Heavy, Belfast.] 

“I don’t know if it is tied into some atavistic memory of childhood... it’s just much more 
atmospheric... the swirling noise of the crowd, commentators you’ve heard for years... its 
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4.4.1 BBC Radio 5 live provides high quality live coverage of sports 

The priority rated most important overall for BBC Radio 5 live was ‘BBC Radio 5 live provides high 
quality live coverage of sports' at 86%. This priority also had the highest performance score overall with 
9 in 10 listeners of BBC Radio 5 live agreeing that the station delivers this. This produced a small 
positive performance gap of +4.  

The performance score (95%) was in line with importance (93%) for this priority among those who listen 
to sport on BBC Radio 5 live (+2 performance gap). Despite a lower performance score (79%) there 
was also a positive performance gap (+7) for those who do not listen to sport on BBC Radio 5 live.  

Similarly, across the qualitative sample, BBC Radio 5 live was rated extremely highly for its sports 
coverage.  

Many claimed that radio coverage on BBC Radio 5 live of live sports events seems somehow to bring 
the listener closer to the action than is possible on television. Commentators were praised for their 
ability to paint a picture of the event, and the station’s ability to convey the atmosphere of live sport was 
very widely lauded. Some described themselves watching the pictures from television while listening to 
the sound of BBC Radio 5 live.  

Whilst not all the participants in this research were sports fans themselves, most were happy to accept 
that BBC Radio 5 live carries a lot of sports coverage and discussion. Most felt that the station has 
room for both news and sport. Only a few non-sports fans argued for reducing the level of sports 
coverage on BBC Radio 5 live; conversely, a few diehard sports fans argued that the station (or at least 
a BBC radio station) should exclusively feature sport. 

“It brings the sport live into your home, especially if you don’t have Sky... the quality of 
commentary is so good, it’s actually better than watching it on TV.” 
[Male, aged 25-44, Heavy, London.] 

“I think they’re very good at capturing the atmosphere of the Grand Prix, and at communicating 
what’s going on.” 
[Female, aged 25-44, Med/Light, Leeds.] 

“The last day of the football - the Premiership - was incredible radio - so exciting.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

A number of participants were aware that BBC Radio 5 live had lost some of the rights to live Premier 
League football to talkSPORT last season. Although most claimed to prefer commentary on BBC Radio 
5 live, in practice they would choose between the two stations based on match choice, and several 
participants suggested they had discovered talkSPORT for the first time through this change. 

“I know talkSPORT took a lot of big matches this year... it was the only reason I stated listening 
to talkSPORT to be honest... I didn't have it on my car pre-sets until I had to go and find it for 
this.” 
[Male, aged 25-44, Med/Light, Belfast.] 
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“I don't feel differently about 5 live but it's not always the first channel I tune into nowadays for 
sport.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“It’s good that two channels cover matches now - as long as there is more to listen to and you 
can get access and it doesn't restrict what you can hear then it's good.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“I‘d listen to my team [Liverpool] if it was on talkSPORT, but I’d listen to any team on 5 live.” 
[Male, aged 25-44, Heavy, London.] 

4.4.2 BBC Radio 5 live provides me with the opportunity to share the same 
experiences with other people, such as big sporting events 

The priority statement ‘BBC Radio 5 live provides me with the opportunity to share the same 
experiences with other people, such as big sporting events’ had the largest positive performance gap 
for the priorities related to sport at +11. Nevertheless, it recorded the lowest performance score (72%) 
of all the sport priorities with importance lower still at 61%. 

4.4.3 BBC Radio 5 live provides coverage of a wide variety of sports 

The priority statement ‘BBC Radio 5 live provides coverage of a wide variety of sports’ had a 
performance score of 84%. The importance score was slightly lower (80%) producing a small positive 
performance gap (+4).  

The positive performance gap was smaller for men (+2) than women (+6) due to a slightly lower 
importance score for women (77%) than men (82%).  

In the qualitative research, most listeners credited BBC Radio 5 live with providing coverage of quite a 
wide range of sports, including rugby, Formula One, boxing, golf and cricket as well as football. 
Nevertheless, there were some complaints that the station places too much emphasis on football in 
general and Premier League football in particular (it is worth noting that four of the five research 
locations did not have a Premier League football team nearby). 

Having said this, many felt that this kind of emphasis was reflective of the media in general, and was 
inevitable given the dominance over the public consciousness exerted by the Premier League. (Some 
also observed that at certain times of the week – e.g. Monday evenings – Premier League football is the 
only live sport available for BBC Radio 5 live to cover.) 

“Everyone likes different things so it is impossible to keep everyone happy but I think they do a 
pretty good job.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“Football is the main thing but they do cater for other sports as well and cover them but not the 
real minority sports - they need to focus on the big sports really that the majority of people are 
interested in.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 
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“You're never going to satisfy everyone so you've really got to go for the majority and that 
means the major sports: football, cricket, rugby... NFL, MLB: forget it... tennis, golf, motor 
sports: yes.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

“It’s very Prem-specific... I know that’s where the money is, but if you’re a Boro fan, or a Forest 
fan, you tend to feel a bit side-lined.” 
[Male, aged 25-44, Heavy, London.] 

“You very rarely get any coverage of any football news that isn’t the Premiership... on the TV 
they have the Football League Show after Match of the Day... they don’t have anything like that 
on the radio.” 
[Male, aged 25-44, Heavy, Bridgend.] 

“Maybe a bit more Scottish football [would be good], although you can get it on Scottish radio... 
but then if you had Stenhousemuir against Falkirk how many people in England would want to 
listen to that?” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

The range of sports other than football featured on BBC Radio 5 live was generally considered to be 
appropriate. There was no consistent feedback about which other sports might merit being covered. 
Some individual participants would ideally like to see their own favourite sports covered (for example 
canoeing or triathlon), but they recognised that these sports are a minority interest, so probably don’t 
justify coverage on a national station in reality. There was more consistent feedback that BBC Radio 5 
live could perhaps do more to cover and/or promote participation in sport across the country. Although it 
was acknowledged that events like the London Marathon are covered by the station, the vast majority of 
its airtime was felt to be devoted to elite sports. 

There were also mixed views on the issue of whether or not BBC Radio 5 live should have an obligation 
to introduce new sports to listeners.  A minority of participants argued that, given its licence fee funding, 
BBC Radio 5 live should in principle have some responsibility for introducing new sports to its audience, 
as well as providing coverage of the most popular sports.  However, other participants argued against 
this. They suggested that radio coverage of sports is most powerful when it is possible for the listener to 
visualise the sport through familiarity with it; they argued that it would be almost impossible for even a 
good radio commentator to explain and describe a sport for which listeners had no visual frame of 
reference. This argument was also used to explain many people’s lack of interest in some of the more 
‘obscure’ American sports on BBC Radio 5 live Sports Extra such as baseball and NFL. 

In principle, most participants spontaneously agreed with the idea that those major sports which are not 
covered by BBC Television should be a priority for BBC Radio 5 live.  However, in practice, the 
relationship between the two is not quite so simple. When presented with the extension of this argument 
– that events which are covered extensively on BBC Television might be a lower priority for BBC Radio 
5 live in future – many reacted negatively. Those that value, for example, the extended coverage of 
Wimbledon on the radio certainly did not want to give it up. To some extent this is evidence of BBC 
Radio 5 live listeners wanting to have the best of both worlds, as well as the apparently limitless 
appetite some have for sports coverage across all media. However it also reinforces the earlier 
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conclusion that, although radio can be a replacement for television as a means of consuming sport, it 
also plays a complementary role. 

“They need to reach everybody so it is really important they have sport on that you can't watch 
on TV without a Sky subscription.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“But they definitely need to still cover sport that is on TV - like F1 - because you're often out or 
in your car and can't watch it.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“It would be more important to have something on the radio if it wasn't on the TV but they are 
different for different circumstances.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

4.4.4 BBC Radio 5 live provides coverage of sporting events across all of the nations 
and regions of the UK 

There was also a small positive performance gap of +4 for the priority ‘BBC Radio 5 live provides 
coverage of sporting events across all of the nations and regions of the UK’. The importance score 
(80%) was lower than the performance score (84%).  

There was no evidence of negative performance gaps for any audience group for this priority.  

Results did not differ significantly when comparing England to the other UK nations. Listeners in 
Scotland, Wales and Northern Ireland together15 recorded a similar importance score (77%) to listeners 
in England (80%). Nevertheless, there was a larger positive performance gap (+8) for listeners in 
Scotland, Wales or Northern Ireland than for listeners in England (+4). 

Within England, the performance score was higher for listeners in the midlands (88%) than the north 
(83%) or South (82%). The importance score was also highest for listeners in the midlands at 82% 
(north 78%, south 81%) resulting in no significant difference in performance gap by region (midlands 
+6, north +5, south +1).  

4.4.5 BBC Radio 5 live provides high quality sports journalism 

BBC Radio 5 live also performs strongly on the priority statement ‘BBC Radio 5 live provides high 
quality sports journalism’ with a small positive performance gap of +4. Performance was high for this 
priority at 87% with importance slightly lower at 83%.  

The performance gaps remained positive for all demographic groups.  

Performance (93%) and importance (90%) scores were both significantly higher for those who listen to 
sport on BBC Radio 5 live than those who do not (performance 75%, importance 67%). However, both 
audience groups recorded positive performance gaps (+3 and +8 respectively).  

                                                            
15 The UK nations of Scotland, Wales and Northern Ireland have been grouped together due to the small base size of listeners in 
each. However, this still results in a small base of 67 respondents so results here are only indicative.  
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Sports news and discussion on BBC Radio 5 live was also praised in the qualitative workshops.  Just as 
the news presenters and reporters had been praised for being knowledgeable, and for asking 
challenging questions where appropriate, so the relevant sports presenters and reporters, across a 
range of sports, were similarly praised.   

“They've got great journalists covering the sports - the football, golf, horse racing - they know 
their stuff.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“They’re not afraid to ask the difficult questions... drugs in sport... they don’t pull their 
punches.” 
[Male, aged 25-44, Heavy, London.] 

 

4.4.6 BBC Radio 5 live provides a broad range of perspectives on sport stories 

The priority ‘BBC Radio 5 live provides a broad range of perspectives on sport stories’ received the 
equal second highest performance score overall for BBC Radio 5 live at 87%. A smaller percentage of 
listeners perceived this priority to be important (81%) creating a positive performance gap of +6. 
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4.5.2 I have learned new things whilst listening to programmes on BBC Radio 5 live 

Seven in ten listeners perceived that the priority ‘I have learned new things whilst listening to 
programmes on BBC Radio 5 live’ was important to them. A similar percentage (73%) agreed that BBC 
Radio 5 live was delivering this priority, creating a positive performance gap of +3.  

The largest difference for this priority was by gender. A significantly higher percentage of female 
listeners (82%) perceived this priority to be important than male listeners (65%). Performance scores 
were not significantly different (men 72%, women 76%) resulting in a negative performance gap of -6 
for female listeners and a positive performance gap of +7 for male listeners.  

The performance (68%) and importance scores (64%) were lower among the oldest audience group 
aged 55 years and older but the resulting performance gap of +4 was not significantly difference from 
that for younger listeners (15 to 34 years +2, 35 to 54 years +4).  

4.5.3 BBC Radio 5 live reports and reflects on the arts (such as theatre, film, music, 
art, books, television and radio) 

There was also a positive performance gap (+4) for the priority ‘BBC Radio 5 live reports and reflects on 
the arts (such as theatre, film, music, art, books, television and radio)’. BBC Radio 5 live listeners gave 
a performance score of 56% for this priority and 52% perceived it to be important.  

The performance score was higher (61%) among female listeners than male listeners (54%). Yet, 
importance was even higher for female listeners (63%) than male listeners (48%) resulting in a positive 
performance gap of +6 for male listeners and a small negative performance gap of -2 for female 
listeners.  

The performance score was highest for the youngest age group aged 15 to 34 years (65%) and lowest 
for the oldest aged group aged 55 years or older (48%) but so were importance scores (15 to 34 years 
60%, 55 years and older 46%) producing similar positive performance gaps for each age group (15 to 
34 years +5, 55 years and older +2). 

Scores did not differ significantly by social grade and there were no negative performance gaps (AB +3, 
C1 +5, C2 0). Nevertheless, there was a small negative performance gap for women in the higher ABC1 
social grades (-4). This group recorded a higher performance score (62%) but even higher importance 
score (66%).  

The vast majority of workshop participants recognised the BBC Radio 5 live remit as presented, and 
almost all felt that the station does a good job in delivering this remit. There were no spontaneous 
suggestions of other content that BBC Radio 5 live should be offering, and most were quite happy with 
news and live sports coverage coexisting on the same network. 

However, when the idea of BBC Radio 5 live discussing more general issues such as culture, the arts, 
media and entertainment was discussed in more detail, the majority were strongly in favour. These 
aspects of the station’s output were felt to play an important part in sustaining interest, providing variety, 
leavening the mix, and preventing the station’s output from being too repetitive, especially during the 
day. Topical content was felt to be a priority. The fit of such content with BBC Radio 5 live’s remit was 
felt to be strongest when the subject matter is topical, for example reviews of the latest films and music, 
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or coverage of awards ceremonies (indeed some argued that this is, in fact, a form of news in its own 
right).  However, it was expected that such output would always give way to more serious news as and 
when relevant. 

“You need that balance... something more light-hearted and fluffy sometimes, covering popular 
culture.” 
[Male, aged 25-44, Heavy, London.] 

“If you are talking about things like the Orange Book Prize then you can say that is still news - it 
is current - that's what's key.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

“They did programmes from New York last week with Richard Bacon which was really good - it 
was completely different - it wasn't news but it was still about topical things.” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

“What is the definition of news? It doesn't have to be volcanoes and wars. It could be Lily Allen 
getting married.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

Some who were familiar with Richard Bacon’s afternoon show, and the Kermode and Mayo movie 
reviews on Fridays, spontaneously raised these as examples of other kinds of programming on BBC 
Radio 5 live that they actively enjoy. 

“I listen to Richard Bacon... he has a lot of good topical discussion.” 
[Female, aged 45-64, Med/Light, London.] 

“The cinema show could be on a different channel, but I think the fact that it’s on 5 live is a 
bonus... it’s done well, with strong opinion that you don’t always agree with... it knits almost 
perfectly... it does feel right.” 
[Male, aged 25-44, Heavy, London.] 

“This blend of serious with a sense of humour appeals to me... I’d like to see them do that with a 
technology show.” 
[Male, aged 25-44, Heavy, Bridgend.] 

On balance, therefore, it would appear from the workshops that most of the audience actively want BBC 
Radio 5 live to feature discussion about subjects which are not directly connected to either the main 
national/international news agenda or sport, without losing its essence of live news and sport.  
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“It’s almost like an incidental thing [texts]... I like that... they’re only using a tiny percentage of 
what people send in, I’m sure.” 
[Male, aged 45-64, Heavy, Leeds.] 

4.6.1 BBC Radio 5 live provides opportunities to participate in its programmes 

The priority statement ‘BBC Radio 5 live provides opportunities to participate in its programmes’ 

recorded the largest positive performance gap overall for BBC Radio 5 live at +29. Eight in ten listeners 

agreed that BBC Radio 5 live was delivering this priority, whilst a significantly lower percentage of 

listeners (51%) perceived it to be important.  

There was not a significant difference in the positive performance gap by gender (men +29, women 

+26) despite importance being higher for women (57%) than men (49%) because the performance 

score was higher for women (83%) than men (78%) too. 

The performance score was lower for the audience aged 55 years and older (72%) but importance was 

also lower (44%) resulting in a similarly large positive performance gap of +28 (15 to 34 years +24, 35 

to 54 years +31).  

The positive performance gap was significantly smaller (+8) when looking at those who ‘regularly take 

part in radio shows by phoning, e-mailing or texting in’. Performance (93%) and importance scores 

(85%) were both higher for this audience group for whom the priority is most directly relevant. In 

comparison, the positive performance gap was higher (+32) for those who do not ‘regularly take part in 

radio shows by phoning, e-mailing or texting in’ (performance 78%, importance 46%).  

4.6.2 BBC Radio 5 live gives listeners the opportunity to debate and share knowledge 
with people from around the world 

The priority with the second largest positive performance gap overall for BBC Radio 5 live was ‘BBC 

Radio 5 live gives listeners the opportunity to debate and share knowledge with people from around the 

world’ (+17). Three-quarters of listeners agreed that the station was delivering on this priority, whilst a 

significantly lower percentage (58%) perceived it to be important.  

There were demographic differences for this priority statement but there were large positive 

performance gaps across all audience groups. The importance score was significantly higher among 

female listeners (65%) than male listeners (55%) but there was a large positive performance gap for 

both genders (women +14, men +19).  

The performance score was significantly lower for the oldest listeners aged 55 years and older (69%) 

than younger listeners (15 to 34 years 79%, 35 to 54 years 78%). However, the importance score was 

also lower for listeners aged 55 years and older (52%) than for younger listeners (15 to 34 years 62%, 

35 to 54 years 60%) resulting in similar positive performance gaps.  

The importance score was significantly higher among listeners in the lower C2DE social grades (66%) 

than listeners in the higher ABC1 social grades (54%). This difference resulted in a smaller positive 
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performance gap for listeners in the C2DE social grades (+6) than for listeners in the higher ABC1 

social grades (+22) (performance: ABC1 76%, C2DE 72%).  



P a g e  | 51 

 

Research Report: BBC Radio 5 live and BBC Radio 5 live Sports Extra service review   

  

© All rights reserved 2011 

5. BBC Radio 5 live Sports Extra 

BBC Radio 5 live’s sister station, BBC Radio 5 live Sports Extra [to be referred to as Sports Extra] is 
only available digitally. It has its own service licence against which it is measured. 

The audience for Sports Extra is much smaller than for BBC Radio 5 live according to RAJAR16. 
Listening to Sports Extra is much less frequent and very event driven. Therefore, whilst a definition of 
‘listened in the last month’ was used for the research about BBC Radio 5 live a broader definition of 
‘listened in the last six months’ was used for Sports Extra, to capture views of its wider audience. 

RAJAR reported that only around one in ten BBC Radio 5 live listeners also listen to Sports Extra, but 
this is based on a measure of weekly reach. When looking at the Sports Extra audience across six 
months the picture looks very different. In this research, 63% of BBC Radio 5 live listeners (in the last 
month) claimed to also have listened to Sports Extra in the last 6 months. Three-quarters (76%) of BBC 
Radio 5 live Sports Extra listeners (in the last 6 months) also claimed to have listened to BBC Radio 5 
live (in the last month). 

Similarly, although not recruited on that basis, most of the qualitative workshop participants claimed to 
have experience of listening to extended sports coverage on Sports Extra. There may be some element 
of overclaim here, however, as many were inherently confused about where and how they might have 
listened to coverage of certain events. Some did not view Sports Extra as a separate station to BBC 
Radio 5 live, instead thinking of it as “times when 5 live covers additional sport”. 

“I heard about it on 5 live and I went searching - it was the cricket.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

“I'd heard of it but how do you get to listen to it?” 
[Female, aged 35-64, Heavy/Med/Light, Glasgow.] 

“I hit on it by accident, I just fell over it and maybe there are many other people out there that 
having fallen over it yet.” 
[Male, aged 45-64, Med/Light, Glasgow.] 

“I discovered 5 live Sports Extra scrolling through my DAB but there was nothing on it.” 
[Male, aged 25-44, Med/Light, Belfast.] 

“I'd heard of it but I didn't even realise it was another channel - I just thought they were doing a 
bit more sport at some time.” 
[Male, aged 45-64, Heavy, Belfast.] 

 

                                                            
16 RAJAR Q2 2011 reported a weekly reach of 13% of the UK adults aged 15+ population for BBC Radio 5 live and 2% for BBC 
Radio 5 live Sports Extra. 
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Sports Extra where there were no significant differences by region (south 60%, north 55%, midlands 
56%).  

The qualitative feedback from the workshops was slightly more mixed. Those who had listened to 
Sports Extra clearly valued the service. However, many of those who had not listened felt that its limited 
existence as a digital-only station was a severe handicap – rather than an incentive to listen to digital 
radio – as they are most interested in listening to sport on the radio when out and about, and 
particularly in their cars. Most believed that there is no real opportunity to be able to listen to digital 
radio in-car, and that therefore Sports Extra is not, in practice, a practical day-to-day option for them. 

The majority perceived Sports Extra’s current role as being to complement what is appearing on BBC 
Radio 5 live, for example providing additional/alternative coverage of mainstream sports, rather than 
being a home for more obscure or minority sports. This was the role that they felt was most appropriate 
for the station, although a small minority of participants did have experience of listening to basketball for 
example on the station and clearly appreciated this option. 

Many of those who were using Sports Extra most regularly expressed a level of frustration with the 
service, suggesting that they felt it was a missed opportunity for the BBC to provide a much greater 
level of depth and breadth of sports coverage (and not necessarily just additional live commentary). 

In an ideal world, participants suggested, Sports Extra might… 

• Provide a more distinct alternative to what was currently being featured on the main station: for 
example, commentary on a rugby match while BBC Radio 5 live features Premier League 
football, rather than just providing commentary on an alternative Premier League football match 
(this was how many currently perceived Sports Extra to operate) 

• Become a “full-time” station, offering extended sports-related discussion, sports coverage from 
other parts of the world when there is nothing relevant to cover from the UK (awareness of the 
existing coverage of US sports was extremely limited), and repeats of interesting sport-related 
programming from BBC Radio 5 live, e.g. Sportsweek, Fighting Talk, 606, World Football 
Phone In. 

A small but vocal core of younger, heavy, male listeners, who are particularly into technology and most 
likely to listen online (rather than via DAB or DTV) suggested that Sports Extra should in reality be able 
to offer a much more sophisticated service than the single, linear, part-time “stream” that it currently 
offers. They wanted a web-based service offering a much wider choice of alternative live 
sports/matches, potentially tapping into BBC local radio coverage from around the UK as its source 
material. 

“You've got dedicated music stations so why not a BBC dedicated sports channel - they should 
at least regurgitate some of the sports programmes that have been on before.” 
[Male, aged 45-64, Heavy, Belfast.]  

“People want to hear commentary when the game is on but the rest of the day you want to hear 
the build up or discussion about sports.” 
[Male, aged 45-64, Heavy, Belfast.] 
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5.3 Perceived value for money of BBC Radio 5 live Sports Extra 

In order to understand perceptions of value for money of BBC Radio 5 live Sports Extra compared to 
the BBC overall, a monetary value was provided to respondents for the service. This was based on the 
share of the licence fee represented by the station’s expenditure as set out in the BBC’s financial 
statements.  

For the BBC overall respondents were reminded of the £145.50 licence fee and what it covers: ‘The TV 
licence fee, which pays for all BBC services including television, radio, online content and digital 
switchover, costs £145.50 per year. This works out at about £12.10 per month.  It must be paid by every 
household with a colour television. Thinking back over the last month and remembering the BBC 
programmes you and your household may have watched on TV or heard on the radio, as well as any 
BBC websites you may have visited, please would you tell me the extent to which you feel your 
household gets value for the licence fee you pay?’ 

For BBC Radio 5 live Sports Extra, listeners were asked to state whether they thought the service was 
good value for money based on the following information: ‘Out of the £145.50 licence fee, around 16p 
per year is used to fund BBC Radio 5 live Sports Extra.’ 

With this context in mind, nine in ten Sports Extra listeners (89%) felt that the service was good value 
for money and 60% felt that it delivered very good value for money (see .Chart 16, below). Perceived 
value for money was significantly higher for adults aged 35 to 54 years (92%) than younger adults aged 
15 to 34 years (82%). This demographic difference was the same for likelihood to miss Sports Extra. 
There were no significant differences by gender or social grade.  
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5.4 BBC Radio 5 live Sports Extra performance on its purposes and priorities  

Chart 17, below, displays the performance score for each Sports Extra priority in the form of a bar in the 
colour of the relevant purpose. This is the percentage of Sports Extra listeners (those who had listened 
to the station in the previous six months) who agreed with the performance statement (giving a score of 
5-7 out of 7). 

The importance score is the percentage of Sports Extra listeners who felt that a statement was 
important to some extent (giving a score of 5-7 out of 7). This is shown, for each priority, in the form of a 
grey bar. The number to the right of the chart indicates the performance gap. This is the difference 
between the performance and importance scores for each statement.  

 

Overall, performance was high across all the Public Purposes that are relevant for BBC Radio 5 live 
Sports Extra. All of the priorities fall within the Nations, regions and communities and Citizenship 
purposes21. 

Four of the five priorities received a performance score of over 70%, one of which was over 80%. In 
addition, all of the priorities for Sports Extra had a performance score that was higher than its 
importance score resulting in positive performance gaps for all priorities.  

                                                            

21 The priority “BBC Radio 5 live Sports Extra has helped me make the most of new technologies…” falls into the Citizenship 
purpose rather than the Digital purpose. 

Base: All adults aged 15+ who have listened to BBC Radio 5 live Sports Extra in the last 6 months (494)

Gap

+5

+6

+6

+7

+1

Chart 17: Overview of performance, personal importance and performance gaps for BBC 
Radio 5 live Sports Extra ranked by performance score
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Within the Nations, regions and communities purpose, the priorities all received positive performance 
gaps. This indicates that the station is meeting expectations of the audience in terms of sport provision. 
The priority ‘BBC Radio 5 live Sports Extra provides high quality live coverage of sports’ received the 
highest performance (81%) and importance scores (76%) overall for Sports Extra. This priority was also 
the highest scoring for BBC Radio 5 live (performance 90%, importance 86%). There were no 
significant demographic differences evident among Sports Extra listeners for importance or 
performance of this priority. 

The priority with the lowest performance score for Sports Extra was ‘BBC Radio 5 live has helped me 
make the most of new technologies such as DAB radio, the internet and interactive TV’ (56%). This 
priority also received the lowest importance score (50%) so it recorded a positive performance gap (+6).  

There was not a significant difference by gender for this priority statement (women 60%, men 54%). 
The performance score for listeners aged 15 to 54 years was significantly higher (61%) than for those in 
the older age group (55 years and older, 49%). The importance score also followed this pattern 
although the difference was not statistically significant (15 to 54 years 52%, 55 years and older 44%). 
This resulted in similar performance gaps for listeners aged 15 to 54 years (+9), and for those aged 55 
years and older (+5). Performance and importance scores for this priority did not differ by social grade.  

Looking at results by listening platform, performance was significantly higher for this priority among 
listeners on DAB digital radio (65%) creating a larger positive performance gap of +10 (importance 
55%). Performance (66%) and importance (61%) were also higher than average for listeners through 
the internet. Similarly, those who listen to Sports Extra through a digital television recorded a positive 
performance gap of +5 (performance 62%, importance 57%).  

5.5 Reasons for not listening to BBC Radio 5 live Sports Extra 

In the survey, respondents who were identified as BBC Radio 5 live listeners but not Sports Extra 
listeners were asked if there were reasons for not doing so. Accessibility rather than the content offered 
seemed to be the biggest factor. 

The most common answer was ‘did not have access to digital radio’ (34%). This may be in a specific 
location where they want to listen at a particular time rather than no access at all. 

“I cannot get Sports Extra in my car, it would be great if I could!” Male, aged 59, C1, England. 

“I have to listen to Sports Extra on TV as I only have a Medium Wave radio.” Male, aged 53, DE, 
England. 

“I have to listen to Sports Extra on TV as I only have a Medium Wave radio.” Male, aged 53, DE, 
England. 

“National coverage of Rugby League. I feel it should be broadcast live on Radio 5 live, however 
it isn’t, so in my car I turn my analogue radio off to listen to 5 live Sports Extra Rugby League 
coverage through my iPhone.” Male, aged 27, C1, England 
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Those that cited they don’t have access to digital radio were significantly more likely to be men (38%) 
than women (21%) whilst women were more likely to state that they were not aware of Sports Extra 
(11% compared to 3% for men). 

Base: All adults aged 15+ who have listened to BBC Radio 5 live in the last month but not BBC Radio 5 live 
Sports Extra in the last 6 months(193)

Chart 18: Reasons for not listening to BBC Radio 5 live Sports Extra
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6. Summary 

Both BBC Radio 5 live and BBC Radio 5 live Sports Extra are valued by the audience. The majority of 
listeners had a favourable overall impression of both stations with 61% high approvers of BBC Radio 5 
live (and only 3% low approvers) and 57% high approvers of Sports Extra (and only 4% low approvers). 

Feedback from the qualitative workshops also suggests high levels of satisfaction with both the news 
and sport elements of BBC Radio 5 live’s output. The station is highly valued by most listeners and it is 
perceived as distinctive from other radio stations available, particularly the sports coverage. 

Likelihood to miss BBC Radio 5 live was higher (78%) than likelihood to miss Sports Extra (65%) 
reflecting the greater weight of listening to BBC Radio 5 live. The vast majority of listeners to each 
station felt the station is good value for money based on its share of the licence fee (BBC Radio 5 live 
88%, Sports Extra 89%). 

To meet its service licence, BBC Radio 5 live is required to make an important contribution across most 
of the six BBC Public Purposes with a focus on the Nations, regions and communities and Citizenship 
purposes. Overall, performance was high for BBC Radio 5 live with 16 of the 22 priorities recording a 
performance score of at least 70%. Over half of the priorities had a performance score that was higher 
than its importance score resulting in positive performance gaps.  

Priorities relevant to BBC Radio 5 live were spread across four themes. Sport was a particular strength 
of BBC Radio 5 live. There were high performance scores and no negative performance gaps in this 
area. This was also the most likely element of the service to be thought of as distinctive by listeners.  

News coverage on BBC Radio 5 live also recorded high performance scores but there were three 

priorities with negative performance gaps larger than -5 (‘BBC Radio 5 live helps me understand politics 

in my region’, ‘BBC Radio 5 live provides in-depth investigative journalism’, and ‘I trust BBC Radio 5 live 

to provide me with impartial news’). Nevertheless, the qualitative research suggests that these apparent 

performance gaps may not be cause for concern as BBC Radio 5 live was praised for the breadth, 

depth, wit and intelligence of its news output.  

Three-quarters of the audience felt that BBC Radio 5 live had the right balance of serious and less 

serious news items.  

The audience was very happy with the level of participation and interaction offered by BBC Radio 5 live 

as evidenced by large positive performance gaps for these priorities. The qualitative research confirmed 

that these large positive gaps were a positive sign from the audience rather than an indication that the 

service was focusing on this too much, although there were concerns from some audience groups 

about the volume of phone-ins now on the station. 

BBC Radio 5 live Sports Extra recorded positive performance gaps for all five priorities that are relevant 

for the service. However, the qualitative workshops did reveal some confusion about the service’s role 

and remit; those who are active users clearly value the service, but feel it could offer them a lot more. 
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Appendices 

Appendix A: Profile of respondents 
People’s views about services are often linked with their socio-demographic information such as 
gender, age and social grade or where they live. So, it is important to understand the profile of 
respondents interviewed. 

BBC Radio 5 live sample profile  
According to RAJAR, the industry survey for radio, the profile of BBC Radio 5 live listeners differs most 
greatly from the UK adult profile for gender with BBC Radio 5 live over-representing men. BBC Radio 5 
live listeners were also more likely to be from the higher ABC1 social grades than average. Chart A1, 
below, illustrates this. 

 

It was important that this survey of BBC Radio 5 live listeners reflected the profile of listeners accurately 
and so results were weighted to the listener profile, established by RAJAR, on the following dimensions; 
gender, age group and social grade. Listeners from each of the four nations of the UK were included in 
the sample in proportion to the size of the audience in each nation so weighting was not necessary for 
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9%
14%
20%
22%
17%
18%

33%
34%

17%
16%

88%
6%
3%
3%
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Chart A1: BBC Radio 5 live audience profile

Survey weighted to RAJAR audience profile. 
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this dimension. The sample size within each nation was too small to make comparisons between 
individual nations. 

During the survey, BBC Radio 5 live listeners were asked which sports they ever watch on TV or listen 
to on the radio. Whilst more listeners watched or listened to football than any other sport, they had also 
seen or heard coverage of a whole range of sports, as displayed in Chart A2 below.    

 

  

Chart A2: Sports that the BBC Radio 5 live audience claim to have ever watched or listened to

Base: All adults aged 15+ who have listened to BBC Radio 5 live in the last month (601)
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Appendix B: Full listing of performance and importance scores plus 
performance gaps by gender, age and social grade 

Statement  Performance 
% 

Personal 
Importance %  

Gap 

PRIORITIES RELATED TO NEWS 

BBC Radio 5 live provides 
high quality news 

TOTAL 78% 81% -3 

Male 75% 80% -5 

Female 84% 84% 0 

15-34 81% 78% 3 

35-54 81% 84% -3 

55+ 73% 79% -6 

AB 79% 82% -3 

C1 77% 81% -4 

C2 79% 80% -1 

DE 78% 80% -2 

I trust BBC Radio 5 live to 
provide me with impartial 
news 

TOTAL 72% 82% -10 

Male 71% 80% -9 

Female 75% 87% -12 

15-34 72% 80% -8 

35-54 72% 84% -12 

55+ 72% 82% -10 

AB 72% 85% -13 

C1 72% 84% -12 

C2 74% 77% -3 

DE 71% 78% -7 

BBC Radio 5 live makes 
news and current affairs and 
other topical issues 
interesting to me 

TOTAL 73% 75% -2 

Male 71% 71% 0 

Female 78% 85% -7 

15-34 74% 74% 0 

35-54 73% 80% -7 

55+ 72% 71% 1 

AB 72% 78% -6 

C1 76% 75% 1 

C2 68% 74% -6 

DE 71% 72% -1 
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BBC Radio 5 live provides a 
broad range of perspectives 
on news stories 

TOTAL 74% 77% -3 

Male 71% 74% -3 

Female 80% 87% -7 

15-34 74% 76% -2 

35-54 74% 79% -5 

55+ 73% 76% -3 

AB 73% 79% -6 

C1 74% 78% -4 

C2 74% 75% -1 

DE 73% 77% -4 

BBC Radio 5 live gives me a 
better understanding of 
news and topical issues 

TOTAL 70% 73% -3 

Male 68% 69% -1 

Female 75% 83% -8 

15-34 69% 73% -4 

35-54 73% 77% -4 

55+ 66% 68% -2 

AB 69% 75% -6 

C1 70% 71% -1 

C2 69% 73% -4 

DE 74% 73% 1 

BBC Radio 5 live keeps me 
up to date with breaking 
news 

TOTAL 78% 79% -1 

Male 77% 76% 1 

Female 81% 85% -4 

15-34 76% 76% 0 

35-54 83% 82% 1 

55+ 73% 76% -3 

AB 77% 79% -2 

C1 81% 78% 3 

C2 72% 75% -3 

DE 78% 82% -4 
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BBC Radio 5 live provides 
in-depth investigative 
journalism 

TOTAL 67% 73% -6 

Male 64% 70% -6 

Female 75% 82% -7 

15-34 68% 76% -8 

35-54 69% 76% -7 

55+ 65% 69% -4 

AB 66% 75% -9 

C1 69% 73% -4 

C2 67% 74% -7 

DE 68% 71% -3 

BBC Radio 5 live helps me 
understand politics in my 
region 

TOTAL 44% 53% -9 

Male 42% 49% -7 

Female 51% 63% -12 

15-34 50% 57% -7 

35-54 45% 54% -9 

55+ 40% 49% -9 

AB 41% 52% -11 

C1 45% 50% -5 

C2 43% 59% -16 

DE 51% 54% -3 

BBC Radio 5 live helps me 
understand UK-wide politics 

TOTAL 63% 61% 2 

Male 59% 56% 3 

Female 71% 74% -3 

15-34 70% 69% 1 

35-54 65% 63% 2 

55+ 55% 54% 1 

AB 62% 60% 2 

C1 65% 62% 3 

C2 56% 62% -6 

DE 66% 61% 5 
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BBC Radio 5 live helps me 
understand politics in the 
other 3 nations of the UK 

TOTAL 55% 51% 4 

Male 52% 46% 6 

Female 62% 65% -3 

15-34 59% 57% 2 

35-54 59% 52% 7 

55+ 47% 46% 1 

AB 58% 53% 5 

C1 51% 49% 2 

C2 49% 52% -3 

DE 62% 50% 12 

BBC Radio 5 live helps me 
understand what’s going on 
in the wider world, such as 
international news and 
events 

TOTAL 71% 73% -2 

Male 69% 68% 1 

Female 77% 84% -7 

15-34 73% 74% -1 

35-54 74% 76% -2 

55+ 66% 68% -2 

AB 73% 72% 1 

C1 70% 72% -2 

C2 71% 75% -4 

DE 69% 74% -5 
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Statement  Performance 
% 

Personal 
Importance %  

Gap 

PRIORITIES RELATED TO SPORT

BBC Radio 5 live provides 
high quality sports 
journalism 

TOTAL 87% 83% 4 

Male 88% 85% 3 

Female 84% 77% 7 

15-34 86% 82% 4 

35-54 87% 86% 1 

55+ 89% 81% 8 

AB 89% 86% 3 

C1 87% 82% 5 

C2 83% 78% 5 

DE 87% 84% 3 

BBC Radio 5 live provides 
high quality live coverage of 
sports 

TOTAL 90% 86% 4 

Male 92% 90% 2 

Female 86% 77% 9 

15-34 87% 84% 3 

35-54 90% 88% 2 

55+ 92% 85% 7 

AB 92% 89% 3 

C1 90% 87% 3 

C2 85% 80% 5 

DE 90% 84% 6 

BBC Radio 5 live provides 
coverage of a wide variety 
of sports 

TOTAL 84% 80% 4 

Male 84% 82% 2 

Female 83% 77% 6 

15-34 81% 78% 3 

35-54 84% 84% 0 

55+ 86% 78% 8 

AB 83% 84% -1 

C1 83% 79% 4 

C2 85% 74% 11 

DE 86% 82% 4 
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BBC Radio 5 live provides a 
broad range of perspectives 
on sport stories 

TOTAL 87% 81% 6 

Male 87% 83% 4 

Female 84% 75% 9 

15-34 87% 81% 6 

35-54 85% 82% 3 

55+ 88% 79% 9 

AB 85% 84% 1 

C1 86% 79% 7 

C2 87% 77% 10 

DE 89% 81% 8 

BBC Radio 5 live provides 
coverage of sporting events 
across all of the nations and 
regions of the UK 

TOTAL 84% 80% 4 

Male 84% 82% 2 

Female 84% 75% 9 

15-34 83% 74% 9 

35-54 85% 85% 0 

55+ 83% 78% 5 

AB 83% 86% -3 

C1 82% 78% 4 

C2 84% 72% 12 

DE 87% 80% 7 

BBC Radio 5 live provides 
me with the opportunity to 
share the same experiences 
with other people, such as 
big sporting events 

TOTAL 72% 61% 11 

Male 72% 59% 13 

Female 74% 66% 8 

15-34 75% 65% 10 

35-54 75% 62% 13 

55+ 68% 57% 11 

AB 70% 56% 14 

C1 76% 63% 13 

C2 68% 60% 8 

DE 73% 69% 4 
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Statement  Performance 
% 

Personal 
Importance %  

Gap 

PRIORITIES RELATED TO AUDIENCE INTERACTION 

BBC Radio 5 live provides 
opportunities to participate 
in its programmes 

TOTAL 80% 51% 29 

Male 78% 49% 29 

Female 83% 57% 26 

15-34 82% 58% 24 

35-54 85% 54% 31 

55+ 72% 44% 28 

AB 81% 46% 35 

C1 82% 52% 30 

C2 72% 54% 18 

DE 79% 59% 20 

BBC Radio 5 live gives 
listeners the opportunity to 
debate and share 
knowledge with people from 
around the world 

TOTAL 75% 58% 17 

Male 74% 55% 19 

Female 79% 65% 14 

15-34 79% 62% 17 

35-54 78% 60% 18 

55+ 69% 52% 17 

AB 74% 51% 23 

C1 79% 56% 23 

C2 70% 67% 3 

DE 75% 65% 10 
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Statement  Performance 
% 

Personal 
Importance %  

Gap 

PRIORITIES RELATED TO OTHER PURPOSES 

I have learned new things 
whilst listening to 
programmes on BBC Radio 
5 live 

TOTAL 73% 70% 3 

Male 72% 65% 7 

Female 76% 82% -6 

15-34 75% 73% 2 

35-54 77% 73% 4 

55+ 68% 64% 4 

AB 75% 68% 7 

C1 71% 71% 0 

C2 73% 71% 2 

DE 76% 72% 4 

BBC Radio 5 live has 
helped me make the most of 
new technologies such as 
DAB radio, the internet and 
interactive TV 

TOTAL 51% 49% 2 

Male 50% 49% 1 

Female 54% 50% 4 

15-34 62% 52% 10 

35-54 53% 52% 1 

55+ 42% 44% -2 

AB 46% 43% 3 

C1 52% 47% 5 

C2 56% 57% -1 

DE 55% 57% -2 

BBC Radio 5 live reports 
and reflects on the arts 
(such as theatre, film, 
music, art, books, television 
and radio 

TOTAL 56% 52% 4 

Male 54% 48% 6 

Female 61% 63% -2 

15-34 65% 60% 5 

35-54 58% 53% 5 

55+ 48% 46% 2 

AB 56% 53% 3 

C1 57% 52% 5 

C2 53% 53% 0 

DE 56% 51% 5 

 



P a g e  | 73 

 

Research Report: BBC Radio 5 live and BBC Radio 5 live Sports Extra service review   

  

© All rights reserved 2011 

Statement  Performance 
% 

Personal 
Importance %  

Gap 

BBC 5 LIVE SPORTS EXTRA PRIORITIES  

BBC Radio 5 live Sports 
Extra provides commentary 
on the sporting events I 
want to listen to 

TOTAL 76% 75% 1 

Male 76% 76% 0 

Female 77% 74% 3 

15-54 76% 73% 3 

55+ 76% 78% -2 

ABC1 78% 79% -1 

C2DE 74% 70% 4 

BBC Radio 5 live Sports 
Extra provides live 
commentary on a wide 
variety of sports 

TOTAL 76% 70% 6 

Male 74% 69% 5 

Female 82% 73% 9 

15-54 76% 71% 5 

55+ 77% 70% 7 

ABC1 79% 71% 8 

C2DE 73% 69% 4 

BBC Radio 5 live Sports 
Extra has helped me make 
the most of new 
technologies such as DAB 
radio, the internet and 
interactive TV 

TOTAL 56% 50% 6 

Male 54% 49% 5 

Female 50% 52% -2 

15-54 61% 52% 9 

55+ 49% 47% 2 

ABC1 58% 51% 7 

C2DE 54% 49% 5 

BBC Radio 5 live Sports 
Extra provides high quality 
live coverage of sports 

TOTAL 81% 76% 5 

Male 80% 76% 4 

Female 84% 77% 7 

15-54 81% 76% 5 

55+ 82% 76% 6 

ABC1 84% 79% 5 

C2DE 78% 72% 6 
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BBC Radio 5 live Sports 
Extra provides coverage of 
sporting events across all of 
the nations and regions of 
the UK 

TOTAL 74% 67% 7 

Male 71% 65% 6 

Female 80% 71% 9 

15-54 73% 67% 6 

55+ 76% 67% 9 

ABC1 76% 69% 7 

C2DE 71% 65% 6 
Base: All UK adults aged 15+ who have listened to BBC Radio 5 live in the last month (601), Male 
(409), Female (192), 15-34 (106), 35-54 (258), 55+ (237), AB (185), C1 (170), C2 (101), DE (145);  

All UK adults aged 15+ who have listened to BBC Radio 5 live Sports Extra in the last six months (494), 
Male (342), Female (152), 15-54 (302), 55+ (192), ABC1 (283), C2DE (211). 
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Appendix C: The questionnaire 

 

 

5 live and 5 live Sports Extra  
BBC Trust Service Review 

MASTER QUESTIONNAIRE –(CAWI) 

  20 April 2011 
 

 
 
 
 
 
 
 
 
 
 
CAWI 
 
We are carrying out an important survey about BBC Radio 5 live. You have the opportunity to have your 
say on the station and a chance to influence what the BBC does in the future by taking part in this 
research.  
 
The interview should last about 20 minutes. 
   
We would like to assure you that all the information we collect will be kept in the strictest confidence, 
and used for research purposes only. It will not be possible to identify any particular individual or 
address in the results. 
 
 

 
 

Job number  45111240 

Name of survey  BBC 5 live 

Questionnaire Version Number  Version 1 

Author 
Trevor Vagg / Sara Reid /  
George Taylor 
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SECTION 1: RADIO LISTENING 
 
Qrad5 Have you personally listened to BBC Radio 5 live in the last month? This could be through 

any device e.g. radio, television, internet etc.  
 

 Yes 
         No  
 
 
 

Qradsx. Have you personally listened to BBC Radio 5 live Sports Extra in the last 6 months?  
 
BBC Radio 5 live Sports Extra is available on a part-time basis on DAB digital radio, digital television 

and the internet. It provides only live sports coverage.  
 Yes 

         No 
 
 
 
CLOSE IF NO AT BOTH Qrad1 AND Qradsx  
 
On this occasion we are looking to speak to listeners of 5 live or 5 live Sports Extra only. Thank and 

close. 
 
 

Qrad2 Which of these other radio stations have you personally listened to in the last month?  
Remember, this could be through any device e.g. radio, television, internet etc.  
 
   
 

BBC Radio 1   
BBC Radio 2    
BBC Radio 3    
BBC Radio 4 
BBC Radio Scotland, Wales, Cymru, or Ulster/Foyle 
Any BBC Local Radio station   
Any other BBC Radio station (e.g. BBC 1Xtra,  BBC 6 Music) 
   
talkSPORT 
Absolute Radio   
Any other commercial radio station 
   
Don't listen to other radio stations  X 



P a g e  | 77 

 

Research Report: BBC Radio 5 live and BBC Radio 5 live Sports Extra service review   

  

© All rights reserved 2011 

SECTION 2: SCREENER DEMOGRAPHICS 
 

 

 
Firstly, we need to collect some details about you and your family to make sure we speak to a 
representative spread of people. 
 
 

 

qsex   Are you? 
 

Male  1  (2670)
Female  2  

 
 

 

qage What was your age last birthday? 
   
  TYPE IN 
 

     (1508 - 1509)

Numeric Range  _____________  
Refused  Z  (1508)

Permitted Range  
15 TO 24 (15-24) , 25 TO 34 (25-34) , 35 TO 44 (35-44) , 45 TO 54 (45-54) , 55 TO 64 (55-64) , 65 TO 

74 (65-74) , 75 TO 99 (75+)   
 
 

 

Qnation  In which nation of the UK do you live? 
 
         England 
         Northern Ireland 
         Scotland 
         Wales 
 
 
 
 
 
 
Please enter the postcode where you live. 
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SECTION 3: MEDIA CONSUMPTION 
   
qrecdig Does your household receive Digital Television? That is, any TV service which allows you to 

receive more than the standard five terrestrial TV channels (BBC1, BBC2, ITV1, Channel 4, Five)? 
   

Yes  1  (1532)
No  2  
Don't Know  Y  

IF   qrecdig = Yes    
THEN ASK: qdigtyp 
 

qdigtyp Which ways do you receive digital TV, on any TV set in your household?  
   
     
  PLEASE SELECT ALL THAT APPLY  Randomise list 
 

Cable (e.g. Virgin Media)   1  (1533)
Freeview/Digital Terrestrial   2  
SKY Digital and pay a subscription   3  
Freesat - any satellite service with 

no subscription fee   4  
Digital TV via broadband DSL line 

(e.g. through Talk Talk TV)   5  
BT Vision   6  
Don't Know  Y  
Other  0  

  
 

  
ASK ALL 

qintnet Have you personally used the internet, from any location, in the last month?  
 

Yes  1  (1538)
No  2  
Don't Know  Y  

 

IF   qintnet = Yes    
THEN ASK: qoft1, qhomint 
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qoft1 How often do you use the internet. 
   
   

Everyday  1  (1539)
Most days  2  
2-3 times a week  3  
About once a week  4  
About once a fortnight  5  
About once a month  6  
About once every two or three 

months  7  
About once every six months  8  
Less often  9  
Don't Know  Y  

qhomint   Have you used the internet at home in the last month?  
 

Yes  1  (1542)
No  2  
Don't Know  Y  

 

IF   qhomint = Yes    
THEN ASK: qbroadb 
 
 

qbroadb Do you use a broadband internet connection at home? 
 

Yes  1  (1543)
No  2  
Don't Know  Y  
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SECTION 4: OVERALL BBC VIEWS 
 
Qoveral Thinking about the BBC generally, what is your overall impression on a scale of 1 to 10, 

where 1 means extremely unfavourable and 10 means extremely favourable?  
   
   
 

1 - Extremely unfavourable  1  (1569)
2  2  
3  3  
4  4  
5  5  
6  6  
7  7  
8  8  
9  9  
10 - Extremely favourable  0  (1570)
Don't Know  Y  (1569)

 

 

 

Qvalue  

 

The TV licence fee, which pays for all BBC services including television, radio, online content and digital 
switchover, costs £145.50 per year. This works out at about £12.10 per month.  It must be paid by every 
household with a colour television. 

 

Thinking back over the last month and remembering the BBC programmes you and your household 
may have watched on TV or heard on the radio, as well as any BBC websites you may have visited, 
please would you tell me the extent to which you feel your household gets value for the licence fee you 
pay ? 

Not at all good value           

Not very good value                                 

Fairly good value                                                         

Very good value                                      

Don’t know  
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SECTION 5: NEWS / SPORT INTEREST 
 
Qatt ... To what extent do you agree or disagree with each of the following statements? 
 
 

Strongly disagree 1  (1250)
Slightly disagree 2  
Neither agree nor 

disagree  3  
Slightly agree  4  
Strongly agree  5  
Don't Know  Y  

  
[This question is repeated for the following loop values: Randomise] 

  
- It is important to me to be able to get the news as it happens  
- Getting the news is part of my daily routine 
- I only keep up with the news if there is a big story  
- It is important to me to keep up with the latest sport stories  
- I enjoy watching or listening to live sports on the TV, radio or online 
- I enjoy listening to radio phone ins which discuss topical issues 
- I regularly take part in radio shows by phoning, e-mailing or texting in 
- I prefer news programmes which have an informal tone 
- I prefer news programmes which balance hard news with lighter, less serious items 
 
 
Qsport Which of these sports do you ever watch on TV or listen to on the radio? 
 
[Randomise] 

Football        
Cricket 
Rugby Union     
Rugby League    
NFL (American Football) 
MLB (Baseball)  
Tennis  
Golf    
Motor sport (e.g. F1, motorcross, superbikes, speedway)     
Athletics       
Boxing  
Cycling (e.g. Tour de France)   
Swimming        
Rowing (e.g. The boat race)    
NBA (Basketball)        
Horse racing    
None of these 
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SECTION 6: LISTENING TO BBC RADIO 5 LIVE 
 
IF QRAD5 = YES 
 
We'd now like to get your general views on BBC Radio 5 live   
 
Qtime At which times of day have you listened to BBC Radio 5 livein the last month?  
 
- Weekday breakfast (5am - 9am) (5 Live Breakfast with Nicky Campbell and Rachel Burden, Wake up 

to Money or Morning reports) 
- Weekday mornings (9am -12pm) (Your Call or Victoria Derbyshire) 
- Weekday afternoons (12pm - 4pm) (Shelagh Fogerty, Richard Bacon or Kermode and Mayo's Film 

Review) 
- Weekday early evening/drivetime (5 Live Drive) 
- Weekday evening (7pm – 10pm) (5 Live Sport) 
 
- Late evenings (10pm – 1am any night) (Tony Livesey or Stephen Nolan) 
- Overnight (midnight – 5am any night) (Up All Night) 
- Weekend breakfast (5am – 9am, Saturday or Sunday) (5 Live Breakfast, or Morning reports) 
 
- Saturday morning (9am – 12pm) (Danny Baker, Christian O'Connell or Fighting Talk) 
- Saturday afternoon (12pm – 8pm) (5 Live Sport, Sports Report or 606) 
- Saturday evening (8pm – 10pm) (Saturday Edition) 
 
- Sunday morning (9am – 12pm) (Sportsweek, We’re All in This Together, The Back End of Next Week 

or Kate Silverton) 
- Sunday afternoon (12pm – 7pm) (5 Live Sport or 606) 
- Sunday evening (7pm – 10pm) (Pienaar's Politics, On the Money, 5 live Investigates, Men’s Hour) 
 
 

Q5lsport Which sports do you choose to listen to coverage of on BBC Radio 5 live? 
 
 (Only display answers at Qsport) Randomise 
 

Football        
Cricket 
Rugby Union     
Rugby League    
NFL (American Football) 
MLB (Baseball)  
Tennis  
Golf    
Motor sport (e.g. F1, motorcross, superbikes, 

speedway)     
Athletics       
Boxing  
Cycling (e.g. Tour de France)   
Swimming        
Rowing (e.g. The boat race)    
NBA (Basketball)           
Horse racing    
None of these 

 
 
 
 
Qfreq   How often do you listen to BBC Radio 5 live? 
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Everyday  1  
Most days  2  
2-3 times a week  3  
About once a week  4  
About once a fortnight  5  
About once a month  6  
About once every two or 

three months  7  
About once every six 

months  8  
Less often  9  

Don't Know    Y
  

 
Qrad3 Out of 10 hours of listening to the radio, how many hours would you say you spend listening to 

BBC Radio 5 live?  
   
   

0 out of 10 hours  1  (1556)
1 out of 10 hours  2  
2 out of 10 hours  3  
3 out of 10 hours  4  
4 out of 10 hours  5  
5 out of 10 hours  6  
6 out of 10 hours  7  
7 out of 10 hours  8  
8 out of 10 hours  9  
9 out of 10 hours  0  (1557)
10 out of 10 hours  1  
Don't Know  Y  (1556)

 
 
 
Qrate Thinking about BBC Radio 5 live generally, what is your overall impression on a scale of 1 to 

10, where 1 means extremely unfavourable and 10 means extremely favourable?  
   
   
 

1 - Extremely unfavourable  1  (1569)
2  2  
3  3  
4  4  
5  5  
6  6  
7  7  
8  8  
9  9  
10 - Extremely favourable  0  (1570)
Don't Know  Y  (1569)
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Qrad4 In which of these ways do you regularly listen to BBC Radio 5 live? 
  MULTI-CODE 
Randomise list 
 

Through a normal 
analogue radio or tuner 
– Medium Wave (MW or 
AM) 2   

Through a DAB digital 
radio  3 

Through digital television  4  
On the internet (through 

bbc.co.uk or iPlayer)   5  
Through a mobile phone   6  
Through an MP3 player 

(e.g. iPod)  7  
Don't Know  Y  
Other (specify) 0  

 
 
 

 
 

ASK ALL 
 
SECTION 7: DISTINCTIVENESS 
 
Qmiss To what extent do you agree or disagree with each statement? 
   
  ...   
  
 

Definitely disagree 1  (1571)
Tend to disagree 2  
Neither agree nor disagree  3  
Tend to agree 4  
Definitely agree 5  
Don't Know  Y  

  
[This question is repeated for the following loop values: 
Randomise statements]  

  
- I would miss BBC Radio 5 live if it wasn't there  
- I would miss BBC Radio 5 live Sports Extra if it wasn’t there 
- BBC Radio 5 live has well-made high quality programmes 
- BBC Radio 5 live has programmes with new ideas and different approaches 
- BBC Radio 5 live has programmes that make me think 
- BBC Radio 5 live has programmes that I want to listen to 
 
  
IF QRAD5 = YES 
 
Qdistin What is it, if anything, that BBC Radio 5 live offers that you can’t get from any other radio 
station?    
 

Open end 
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Nothing 
Don’t Know  

 

Qreplace Now thinking about specific programmes on BBC Radio 5 live. If BBC Radio 5 live no 
longer existed, which programmes, if any, could NOT easily be replaced by programmes on other radio 
stations? 

Open end 
None 
Don’t know 
 
 

CODEFRAME 
606 
5 Live Breakfast 
5 Live Breakfast - Your Call 
5 Live Drive 
5 Live Investigates 
5 Live Sport (evening / weekend?) 
7 Day Sunday 
Christian O'Connell 
Fighting Talk 
Gabby Logan 
Kate Silverton 
Kermode and Mayo's Film Review 
Morning Reports 
News bulletins 
On the Money 
Pienaar's Politics 
Richard Bacon 
Saturday Edition 
Sport bulletins 
Sports Report 
Sportsweek 
Stephen Nolan 
Tony Livesey 
Up All Night 
Victoria Derbyshire 
Wake Up to Money 
Weekend Breakfast 
Other 

None 
Don’t know 
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IF QRAD5 = YES 

 
SECTION 8: PURPOSES 
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The BBC has a duty to 'inform, educate and entertain' the UK public in return for the licence fee 
that is charged. BBC Radio 5 live must contribute to this duty through specific objectives that 
the BBC must consider in its programming.  
 
BBC Radio 5 live’s objective is to be BBC Radio’s home of continuous news and live sports coverage. It 
should aim to bring its audience major news stories and sports events as they happen, and provide 
context through wide-ranging analysis and discussion 
  
You will be asked to consider a number of statements and rate how well you think BBC Radio 5 
live is currently doing and how important each is to you. 
   
  Please consider each statement carefully before giving your answer. 
   
 
 

First of all, to what extent do you agree or disagree with the following statements?  
 

Qcitp To what extent do you agree or disagree with the following statements? 
   
   

Completely disagree  1  (1670)
Disagree strongly  2  
Disagree slightly  3  
Neither agree nor disagree  4  
Agree slightly  5  
Agree strongly  6  
Completely agree  7  

  
[This question is repeated for each of the priorities:] 
 
[Randomise screens and statements within screens] 
 
 
SCREEN 1 

1. BBC Radio 5 live provides high quality news 
2. I trust BBC Radio 5 live to provide me with impartial news 
3. BBC Radio 5 live makes news and current affairs and other topical issues interesting to me 
4. BBC Radio 5 live provides a broad range of perspectives on news stories 
5. BBC Radio 5 live gives me a better understanding of news and topical issues  
6. BBC Radio 5 live keeps me up to date with breaking news  
7. BBC Radio 5 live provides in-depth investigative journalism 

 
SCREEN 2 
 

8. BBC Radio 5 live helps me understand politics in my region 
9. BBC Radio 5 live helps me understand UK-wide politics 
10. BBC Radio 5 live helps me understand politics in the other 3 nations of the UK [Scotland, 

Northern Ireland, Wales, England – 3 selected as appropriate from answer at Qnation] 
 

 
SCREEN 3 

 
11. BBC Radio 5 live provides high quality sports journalism 
12. BBC Radio 5 live provides high quality live coverage of sports  
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13. BBC Radio 5 live provides coverage of a wide variety of sports 
14. BBC Radio 5 live provides a broad range of perspectives on sport stories 
15. BBC Radio 5 live provides coverage of sporting events across all of the nations and regions of 
the UK  

 
SCREEN 4 

16. BBC Radio 5 live provides opportunities to participate in its programmes 
17. BBC Radio 5 live provides me with the opportunity to share the same experiences with other 

people, such as big sporting events 
18. BBC Radio 5 live helps me understand what’s going on in the wider world, such as international 

news and events 
19. I have learned new things whilst listening to programmes on BBC Radio 5 live 
20. BBC Radio 5 live has helped me make the most of new technologies such as DAB radio, the 

internet and interactive TV  
21. BBC Radio 5 live reports and reflects on the arts (such as theatre, film, music, art, books, 

television and radio) 
22. BBC Radio 5 live gives listeners the opportunity to debate and share knowledge with people 

from around the world 
  
 

 
Now, how important or unimportant is it for you personally that... 
 

Qciti How important or unimportant is it for you personally that... 
   
   

1 - Extremely unimportant  1  (1678)
2 - Very unimportant  2  
3 - Quite unimportant  3  
4 - Neither important nor 

unimportant  4  
5 - Quite important  5  
6 - Very important  6  
7 - Vital  7  

  
[This question is repeated for each of the priorities:] 
 
[Randomise screens and statements within screens] 
 
SCREEN 1 

1. BBC Radio 5 live provides high quality news 
2. You trust BBC Radio 5 live to provide you with impartial news 
3. BBC Radio 5 live makes news and current affairs and other topical issues interesting to you 
4. BBC Radio 5 live provides a broad range of perspectives on news stories 
5. BBC Radio 5 live gives you a better understanding of news and topical issues  
6. BBC Radio 5 live keeps you up to date with breaking news  
7. BBC Radio 5 live provides in-depth investigative journalism 

 
SCREEN 2 
 

8. BBC Radio 5 live helps you understand politics in your region 
9. BBC Radio 5 live helps you understand UK-wide politics 
10. BBC Radio 5 live helps you understand politics in the other 3 nations of the UK [Scotland, 

Northern Ireland, Wales, England – 3 selected as appropriate from answer at Qnation] 
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SCREEN 3 

 
11. BBC Radio 5 live provides high quality sports journalism 
12. BBC Radio 5 live provides high quality live coverage of sports  
13. BBC Radio 5 live provides coverage of a wide variety of sports 
14. BBC Radio 5 live provides a broad range of perspectives on sport stories 
15. BBC Radio 5 live provides coverage of sporting events across all of the nations and regions of 
the UK  

 
SCREEN 4 

16. BBC Radio 5 live provides opportunities to participate in its programmes 
17. BBC Radio 5 live provides you with the opportunity to share the same experiences with other 

people, such as big sporting events 
18. BBC Radio 5 live helps you understand what’s going on in the wider world, such as 

international news and events 
19. You learn new things whilst listening to programmes on BBC Radio 5 live 
20. BBC Radio 5 live helps you make the most of new technologies such as DAB radio, the internet 

and interactive TV  
21. BBC Radio 5 live reports and reflects on the arts (such as theatre, film, music, art, books, 

television and radio) 
22. BBC Radio 5 live gives listeners the opportunity to debate and share knowledge with people 

from around the world 
 
 
 
 

 

 

Qval2.  Out of the £145.50 licence fee, around £2.87 a year is used to fund BBC Radio 5 live. Thinking 
specifically about how your licence fee is spent, please tell me whether or not you feel BBC Radio 5 live 
is good value for money? 

 

Not at all good value           

Not very good value                                 

Fairly good value                                                         

Very good value                                      

Don’t know 
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Qnews  How do you feel about the balance of serious news and lighter, less serious items on BBC 
Radio 5 live? 

                                                  There is far too much serious news  
                                                  There is too much serious news 
                                                  The right split between serious news and lighter, less serious items 
                                                  There are too many lighter, less serious items 
                                                  There are far too many lighter, less serious items 
                                                  Don’t know         

 

 

Qcito Do you have anything else you would like to comment on with regards to BBC Radio 5 live’s 
performance in any of the areas we’ve been asking about? 

        Open-end 
        Nothing 
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SECTION 9: RADIO 5 LIVE SPORTS EXTRA LISTENING 
 
IF QRADSX = Yes IF QRADSX = No SKIP TO Q5lse 
 
Qsxsport Do you ever listen to live commentary of each of these sports on BBC Radio 5 live Sports 
Extra?  
 
(Only answers from Qsport) Randomise 
 

Football        
Cricket 
Rugby Union     
Rugby League    
NFL (American Football) 
MLB (Baseball)  
Tennis  
Golf    
Motor sport (e.g. F1, motorcross, superbikes, 

speedway)     
Athletics       
Boxing  
Cycling (e.g. Tour de France)   
Swimming        
Rowing (e.g. The boat race)    
NBA (Basketball)        
Horse racing    
None of these 
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Qrate Thinking about BBC Radio 5 live Sports Extra generally, what is your overall impression on a 
scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely favourable?  

   
 
BBC Radio 5 live Sports Extra is available on a part-time basis on DAB digital radio, digital television 

and the internet. It provides only live sports coverage.  
 
   
 

1 - Extremely unfavourable  1  (1569)
2  2  
3  3  
4  4  
5  5  
6  6  
7  7  
8  8  
9  9  
10 - Extremely favourable  0  (1570)
Don't Know  Y  (1569)

 

Qrad4 In which of these ways do you regularly listen to BBC Radio 5 live Sports Extra? 
   
   
[MULTI-CODE] 
[Randomise list] 
 
 

Through a DAB digital radio  3 
Through digital television  4  
On the internet (through bbc.co.uk 

or iPlayer)   5  
Through a mobile phone   6  
Through an MP3 player (e.g. 

iPod)  7  
Don't Know  Y  
Other (specify) 0  

 

 
Qdistin What is it, if anything, that BBC Radio 5 live Sports Extra offers that you can’t get from any 
other radio station?    
 

Open end 
Nothing 
Don’t Know  

 

SECTION 10: PURPOSES 
 
IF QRAD5 = YES AND QRADSX = Yes 
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BBC Radio 5 live Sports Extra’s objective is to bring a greater choice of live action to sports fans by 
offering a part time extension of BBC Radio 5 live.   
  
You will now be asked to consider a number of statements and rate how well you think BBC 
Radio 5 live Sports Extra is currently doing and how important each is to you. 
   
 
IF QRAD5 = NO AND QRADSX = Yes 

 
The BBC has a duty to 'inform, educate and entertain' the UK public in return for the licence fee 
that is charged. BBC Radio 5 live Sports Extra must contribute to this duty through specific 
objectives that the BBC must consider in its programming.  
 
BBC Radio 5 live Sports Extra’s objective is to bring a greater choice of live action to sports fans by 
offering a part time extension of BBC Radio 5 live.   
  
You will be asked to consider a number of statements and rate how well you think BBC Radio 5 
live Sports Extra is currently doing and how important each is to you. 
   
  Please consider each statement carefully before giving your answer. 
   
 

First of all, to what extent do you agree or disagree with the following statements?  
 

Qcitsxp To what extent do you agree or disagree with the following statements? 
 
 

Completely disagree  1  (1670)
Disagree strongly  2  
Disagree slightly  3  
Neither agree nor disagree  4  
Agree slightly  5  
Agree strongly  6  
Completely agree  7  

This question is repeated for each of the priorities: 
 
Randomise all statements 
 

1. BBC Radio 5 live Sports Extra provides commentary on the sporting events I want to listen to 
2. BBC Radio 5 live Sports Extra provides live commentary on a wide variety of sports 
3. BBC Radio 5 live Sports Extra has helped me make the most of new technologies such as DAB 

radio, the internet and interactive TV 
4. BBC Radio 5 live Sports Extra provides high quality live coverage of sports 
5. BBC Radio 5 live Sports Extraprovides coverage of sporting events across all of the nations 

and regions of the UK  
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Now, how important or unimportant is it for you personally that... 
 

Qcitsxi How important or unimportant is it for you personally that... 
   
 

Extremely unimportant  1  (1678)
Very unimportant  2  
Quite unimportant  3  
Neither important nor unimportant  4  
Quite important  5  
Very important  6  
Vital  7  

  
[This question is repeated for each of the priorities:] 
[Randomise all statements] 
 

1. BBC Radio 5 live Sports Extra provides commentary on the sporting events I want to listen to 
2. BBC Radio 5 live Sports Extra provides live commentary on a wide variety of sports 
3. BBC Radio 5 live Sports Extra helps you make the most of new technologies such as DAB 

radio, the internet and interactive TV 
4. BBC Radio 5 live Sports Extra provides high quality live coverage of sports 
5. BBC Radio 5 live Sports Extraprovides coverage of sporting events across all of the nations 

and regions of the UK  
 
 
 

Qval2  

 

Out of the £145.50 licence fee, around 16p a year is used to fund BBC Radio 5 live Sports Extra. 
Thinking specifically about how your licence fee is spent, please tell me whether or not you feel BBC 
Radio 5 live Sports Extra is good value for money? 

 

Not at all good value           

Not very good value                                 

Fairly good value                                                         

Very good value                                      

Don’t know 

 

 

Qcito Do you have anything else you would like to comment on with regards to BBC Radio 5 live 
Sports Extra’s performance in any of the areas we’ve been asking about? 

        Open-end 
        Nothing 
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IF QRAD5 = Yes AND Q5lsport = Any sport AND QRADSX = No 
 
Q5lse You said that you have listened to sport on BBC Radio 5 live but not 5 live Sports Extra. Which of 
these reasons, if any, explain why you have not listened to 5 live Sports Extra? 
 

I don’t have easy access to digital radio  
It does not cover the sports/events I am interested in 
I was not aware of it 
I don’t know how to receive it 
It’s not available when I want to listen 
Other 
Don’t know 

 
 
 
SECTION 11: FURTHER DEMOGRAPHICS 

 

ASK ALL 

 
The BBC has a duty to all licence fee payers and therefore has to consider a wide range of 
audiences in what it does.  The next few questions will help us gather information about a 
representative sample of people. This is the last section of the interview.  
   
  Please be assured once again that all answers you provide will remain 
confidential. 
   
   
 

 

hhsze How many people (adults and children) live in the household including yourself? 
 

     (2139 - 2140)

Numeric Range  _____________  
Refused  Z  (2139)

Permitted Range  
1 TO 1 (1) , 2 TO 2 (2) , 3 TO 3 (3) , 4 TO 4 (4) , 5 TO 5 (5) , 6 TO 6 (6) , 7 TO 99 (7+)   
 
 

 

IF   hhsze <> Refused  AND    hhsze > 1    
THEN ASK: hhad 
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hhad Do you have any children aged under 18 living in the household for whom you are 
responsible? 

 
Yes  1  (2141)
No  2  
Don't Know  Y  

 
 

 

 

IF   hhad = Yes   
THEN ASK: Qkids 
 
 

 

Qkids In which of the following age bands are your children? 
   
  Please select all that apply. 
 

0 - 1  1  (2671)
2 - 4  2  
5 - 9  3  
10 - 15  4  
16 - 18  5  
Refused  Z  

 
 

 
End of Filter Ikids 
 

 



P a g e  | 97 

 

Research Report: BBC Radio 5 live and BBC Radio 5 live Sports Extra service review   

  

© All rights reserved 2011 

WORK 'Which of these best describes your employment at the moment?' 
 
              Working in a paid job (30+ hours) 
              Working in a paid job (8-29 hours) 
              Working in a paid job (Less than 8 hours) 
              Self-employed 
              Not in paid employment/looking after house or home 
              Full time student at school 
              Full time student at university/polytechnic/college 
              Unemployed 
              Retired from paid employment 
              Other 
 

 

fullsg Social grading questions to be asked then CODE SOCIAL GRADE HERE 
[NOT NEEDED FOR TELEPHONE INTERVIEWS AS SOCIAL GRADE ALREADY KNOWN. ONLY 

NEEDED FOR ONLINE INTERVIEWS WHERE SOCIAL GRADE IS NOT ALREADY KNOWN] 
 

A  1  (2638)
B  2  
C1  3  
C2  4  
D  5  
E  6  
Don't Know  Y  
Refused  Z  
Not stated  X  

 
 
 

 
 

 

Qillnes Do you have any long-term illness, health problems or disability which limits your daily activities 
or the work you do? This includes problems which are due to old age.  

 
Yes  1  (2659)
No  2  
Don't Know  Y  
Refused  Z  

 

 

  

 

 


