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RESULTS OF ENGAGEMENT WORK ON RADIO 2 
 
The Audience Council for Scotland considered the consultation questions prepared 
for the Radio 2 service review in the light of comments made at three public 
meetings in June 2009 held in Annan, Newton Stewart and Fort William.  
 
RADIO 2 AND RADIO SCOTLAND - CONTEXT 
 
Radio 2 is Scotland’s most popular radio station, and in terms of reach is closely 
followed by Radio Scotland.  
 
Both stations perform strongly in Scotland, and this was reflected by the presence of 
dedicated listeners for both at the three public meetings.  There was no sense of a 
conflict of purpose between the two. This may be due to the fact that both stations 
have well-established, distinctive identities – one speech-based, and rooted in 
Scotland, the other music-based and a UK network.  
 
The schedules of the two stations complement each other during the peak listening 
times. Even where both offer speech, between 12 and 2pm, Radio 2 offers topical 
discussion while Radio Scotland offers news and arts programming.   
 
SUMMARY OF RESPONSES ON KEY ISSUES RELATING TO RADIO 2 
 
Representing the UK  
The station was defined as “M25-centric”. However, the comparative lack of Scottish 
specific material on Radio 2 was not considered an issue, presumably because there 
is provision elsewhere on BBC Radio, particularly on Radio Scotland.   
 
Radio Scotland’s strong offer of speech and music from a Scottish perspective is 
likely to account for the slightly weaker performance of Radio 2 in Scotland. Radio 2 
does not perform strongly against the public purpose to representing the UK’s 
nations, regions and communities.  
 
However the station’s UK focus complements the Scottish perspective offered by 
Radio Scotland, and judging from the Council’s engagement work, this did not appear 
to be an issue for audiences in Scotland.  
 
 
 
Extending range 
There was some awareness of music away from the mainstream, and genres not 
provided by the marketplace. Distinctive music was noted on programmes, such as 
Richard Allinson’s, not at the centre of the schedule.  
 
Overall, however, the station was not considered to extend the range of music 
available to the public to a significant extent, as the content which might have 



achieved this was perceived to be scheduled away from peak listening times.  A 
number of attendees said the station could be more challenging than it was; though 
there was recognition that elements of the output, such as the jazz programmes, 
were areas not served by the commercial sector. “There are jazzy, bluesey things 
that commercial radio wouldn’t touch”.  To an extent, therefore, there was 
recognition that the station contributes to the creativity purpose.  
 
Specialist and indigenous music 
There was low awareness of Radio 2’s provision for specialist or indigenous music. 
There is strong provision of indigenous Scottish music for audiences in Scotland 
from Radio Scotland and Radio nan Gaidheal, and additional provision on Radio 2 
may appear  seem superfluous for this reason.  
 
However Council members noted that the Mike Harding programme featured a lot 
of material from the Scottish folk scene, including new talent. The programme 
presented the material in the context of  the folk and tradition al scene elsewhere in 
the UK, and effectively complemented existing provision on Radio Scotland. 
Showcasing an element of the Scottish musical tradition in this way offered significant 
public value for audiences  throughout the UK. The programme was a model  of how 
different musical traditions around the UK could be presented together  and other 
genres would benefit from a similar approach.  
 
As far as specialist music was concerned, it was noted that Scottish bands did feature 
from time to time in Listen to the Band. 
 
Commissioning from Scotland 
Members of the Council noted that only a very small proportion of the network’s 
content was commissioned from Scotland. Even the service licence does not require 
the network to commission any output from the nations, requiring only “some 
output from outside the M25 area”.  
 
BBC network radio commissions around 1 per cent of its non-orchestral content 
from Scotland. Radio 2 scarcely commissions any programming from Scotland at all.  
 
Where content is commissioned is not a front-of mind issue for audiences. However 
it is an important consideration for other stakeholders, and is a vital determinant in 
the retention and development of creative and performing talent.   
 
The Audience Council has set as a priority that there should be a review of network 
radio supply. Members believe that a much greater proportion of BBC network 
radio content can and should be commissioned from Scotland.  
 
Talent development 
Overall, the station was not seen as developing new talent. In particular, it was noted 
that the presentation team was male-dominated, and reliant on well-established 
presenters, sometimes with backgrounds in television. It was felt that there was 
scope for the station to develop more original young presenting talent.   
 



Speech content 
A range of views was expressed however there was praise for the Jeremy Vine 
programme which was perceived as raising valuable social and political issues. 
“Jeremy Vine reaches ordinary people every day no matter what the subject is”.  The 
programme was widely recognised and appreciated, and seen as tackling significant 
issues in an accessible way. It was stated to have ‘civic value’.  
 
On the basis of the responses noted by the Council, the station contributes strongly 
to the BBC’s citizenship public purpose through this strand alone.  
 
Licence fee funding 
When it was suggested that the network could be provided by the commercial 
sector rather than the BBC, there was very little support for this suggestion, with 
many listeners saying they would not listen if the network carried adverts.  
 
Public value of the station 
Overall, there was strong approval of the station. It was not perceived as challenging, 
or as reflective of Scotland. However these were not perceived as issues, and there 
was strong appreciation of the civic value of the Jeremy Vine programme.  
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