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The Audience Council Northern Ireland has considered the proposed policy 

on the Syndication of BBC On-Demand Content.   

 

The Audience Council does not aim in this response to evaluate or comment 

on all aspects of the proposed policy. However, it does wish to raise a 

number of issues on behalf of audiences in Northern Ireland: 

 

 The Audience Council believes that third party syndication can add 

significant value to audiences. It considers that it is in licence-fee 

payers’ best interests that content should be made as widely available 

as possible across multiple platforms. It believes that the approach to 

third party syndication should be consumer-driven and reflect the 

market and consumption patterns across multiple platforms. The 

Audience Council also considers that, to this end, there is currently 

scope to release more content for embedding and third party 

syndication. 

 

 The Audience Council would like the syndication policy to be much 

clearer with regard to the scope of activities which it covers. For 

instance, it is not clear whether online use of BBC content is within 

scope.  

 

 The Council considers that the draft policy appears to be aimed at 

device manufacturers and major media/telecommunications 

organisations. However, the Council wishes to emphasise the 

considerable public value which can be realised by smaller 

organisations - such as educational institutions, charities and 

community groups (or indeed individuals) – using BBC on-demand 

content. It is imperative that the syndication policy, and the Executive 
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guidelines which will support this, clearly take into account the needs 

of these users so that this aspect of public value can be maximised.  

 

 The Audience Council believes that the requirement for syndicated BBC 

content to remain ‘free from advertising and sponsorship’ should not 

be unduly restrictive in the case of short form content. A balance needs 

to be struck between the need to protect BBC content from association 

with commercial interests, and the need to promote wide usage among 

diverse audiences and to release public value.  The Council believes 

that it is possible to draw the boundaries in such a way as to enable 

wider usage without undue association with commercial interests.  

 

 The Council welcomes the Trust view that the BBC iPlayer should be the 

default mechanism and user experience for syndicating BBC content to 

audiences. It recognises the high level of audience awareness of the 

iPlayer brand and believes that this approach will minimise confusion 

and promote usability and trust.   

 The Council notes the benefits to audiences of content being provided 

in a way which can guide them to related BBC content. It believes that it 

is a missed opportunity that the policy does not require full-length 

radio content to adopt this principle in the same way as full length 

television content.   

 

 The Council asks that the Trust to ensure that the review mechanism is 

sufficient to take due account of changes in the market and in 

utilisation, for instance the commercialisation of IPTV.  
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