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1. Introduction 

The BBC Trust has a responsibility to ensure that the BBC provides licence fee payers with the best 

possible value for money in return for the licence fee they pay. It must also ensure that the BBC stays 

true to its Public Purposes, as set out in the Royal Charter. The Public Purposes are explained in 

section 1.3.  

Each of the BBC’s services has a service licence, which lays out what is expected of that service and 

how it should deliver the BBC’s Public Purposes. The BBC Trust must review each of the BBC’s 

services against its service licence at least once every five years. These service reviews look at how 

well the services are performing, as well as looking to the future to consider whether any changes 

should be made in order to reflect audience needs. 

Against this background, the BBC Trust began a review of the national radio services offered by the 

BBC in each of the devolved nations of the UK towards the end of 2010. The service review covers 

BBC Radio Scotland, Wales, Cymru, Ulster/Foyle and nan Gàidheal and it includes a public 

consultation and audience research which both contribute to the BBC Trust’s assessment. The BBC 

Trust regularly speaks with members of the public to find out what they expect from the BBC and to 

understand perceptions of how well the BBC is performing. 

In September 2010, as part of this service review, the BBC Trust commissioned Kantar Media to 

undertake some of the audience research. The research set out to assess the extent to which each 

service is meeting the objectives set out in its service licence.  This report covers the review of BBC 

Radio Scotland. Separate reports have been published for each of the other radio stations included in 

this review. 

BBC Radio Scotland’s service licence defines the remit of the station as “a speech-led service for 

adults, covering a wide range of genres and reflecting the issues, events, culture and interests of the 

people of Scotland. In addition to local and national concerns, output should also address matters of 

UK and international significance from a Scottish perspective.”1 

                                                           

1
 A link to the BBC Radio Scotland service licence in full: 

http://www.bbc.co.uk/bbctrust/assets/files/pdf/regulatory_framework/service_licences/radio/2010/radio_scotland_may1
0.pdf 

 

 

http://www.bbc.co.uk/bbctrust/assets/files/pdf/regulatory_framework/service_licences/radio/2010/radio_scotland_may10.pdf
http://www.bbc.co.uk/bbctrust/assets/files/pdf/regulatory_framework/service_licences/radio/2010/radio_scotland_may10.pdf
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BBC Radio Scotland should make a contribution to the promotion of all six BBC Public Purposes, with 

an important focus on reflecting the Scottish nation, region and communities and the provision of 

accurate, impartial and independent news and current affairs. Significant coverage of a range of 

sports in Scotland is expected whilst the station should support Scottish music, culture and arts.  

BBC Radio Scotland programmes should exhibit some or all of the following characteristics: high 

quality, original, challenging, innovative and engaging, and it should nurture Scottish and other UK 

talent. 

This report summarises the findings of research amongst listeners of BBC Radio Scotland. The report 

assesses audience perceptions of how the station performs against the BBC’s Public Purposes that 

fall within its remit. The research was conducted in November 2010.  

1.1 Objectives 

The overarching objectives of this research were to find out what listeners of BBC Radio Scotland 

think about the service and to understand how they feel it is performing against the requirements 

set out in its service licence (summarised above). This research will inform the BBC Trust’s 

assessment of the service. 

Specific objectives of the research were to: 

 Understand the audience’s overall perceptions of BBC Radio Scotland. 

 Assess whether BBC Radio Scotland is delivering the BBC’s Public Purposes as set out in the 

service licence by measuring the gap between perceived performance and importance, as in 

the BBC Trust’s Purpose Remit Study.2 

 Identify key priorities that are driving general satisfaction with the station and any areas 

where changes should be made to reflect audience needs. 

 Understand how perceptions vary within different audience groups. 

 Understand what, if anything, makes BBC Radio Scotland distinctive from other stations. 

1.2 Methodology 

The research was conducted by Kantar Media in November 2010 with fieldwork running from 1st to 

28th November 2010. A total of 500 interviews were conducted with adults aged 15 or older in 

                                                           
2
 http://www.bbc.co.uk/bbctrust/assets/files/pdf/review_report_research/ara2009_10/purpose_remits_uk.pdf 

 

http://www.bbc.co.uk/bbctrust/assets/files/pdf/review_report_research/ara2009_10/purpose_remits_uk.pdf
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Scotland who had listened to BBC Radio Scotland in the previous month.  Interviews were conducted 

by telephone using Computer Aided Telephone Interviewing (CATI) technology. Random Digit Dialling 

sampling was employed in order to achieve a dispersed sample with full geographical coverage 

across Scotland. Results were weighted to be representative of BBC Radio Scotland listeners, using 

RAJAR, based on gender, age group, social grade and region (see Appendix A). 

1.3  Explanation of Public Purposes and performance gaps 

Under the terms of the Royal Charter and Agreement, the BBC's main activities should be the 

promotion of six Public Purposes through output consisting of information, education and 

entertainment. These Public Purposes are listed below and are colour coded throughout this report: 

 CITIZENSHIP - sustaining citizenship and civil society 

 CREATIVITY - Stimulating creativity and cultural excellence 

 EDUCATION - promoting education and learning  

 NATIONS, REGIONS & COMMUNITIES - representing the UK, its nations, regions and 

communities  

 GLOBAL - bringing the UK to the world and the world to the UK  

 DIGITAL - in promoting its other purposes, helping to deliver to the public the benefit of 

emerging communications technologies and services and, in addition, taking a leading role in 

the switchover to digital television.  

The BBC Trust has set ‘purpose remits’ for each of the purposes and these enable the BBC Trust to 

set objective, transparent, published criteria against which they will judge the BBC’s performance. 

Broadly, the remits explain how the BBC should fulfil its six Public Purposes. More specifically, the 

remits set a number of priorities for the BBC, within each purpose, and show how the BBC Trust will 

judge performance against those priorities using measures based on audience perceptions.  

The BBC Trust developed a statement to measure the BBC’s performance against each priority, in 

consultation with licence fee payers, for the Purpose Remit Study. These statements have been 

adapted and tailored for BBC Radio Scotland to ensure they are relevant. A full list of statements, 

along with the corresponding performance and importance scores, can be found in section 4.1.1. 
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During the survey, respondents were first asked to rate the service’s performance on each of the 

priorities. The performance score is the percentage of users that agreed with a performance 

statement for a particular priority (giving a score of 5-7 out of 7 as per the scale below). 

Completely disagree   1   

Disagree strongly   2   

Disagree slightly   3   

Neither agree nor disagree  4   

Agree slightly    5   

Agree strongly    6   

Completely agree   7 

In order to put the performance score in context, respondents were then asked how important it 

was, to them personally, for the service to fulfil each priority. The importance score is the percentage 

of users that felt a statement was important to some extent (giving a score of 5-7 out of 7 as per the 

scale below). 

Extremely unimportant    1   

Very unimportant    2   

Quite unimportant    3   

Neither important nor unimportant  4   

Quite important    5   

Very important     6   

Vital      7 

Providing this context enables a summary measure to be created, which is known as the 

‘performance gap’. This term is used throughout this report and is calculated as explained below. 

The performance gap is the difference between the performance and importance scores for each 

statement. For example, the statement ‘BBC Radio Scotland provides opportunities to participate in 

its programmes’ received a performance score of 73% and an importance score of 60%. Subtracting 

the importance score from the performance score gives a positive performance gap of +13. A 

negative number means that the performance score given was lower than the importance score. 
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2. Executive summary  

BBC Radio Scotland listeners are more likely to be male, aged 45 years or over, and in the higher 

ABC1 social grades than the average adult in Scotland. This research was focused on understanding 

how well actual listeners3 felt the service had performed against its service licence and did not 

consider why some groups are less likely to listen than others. 

A lower percentage of the BBC Radio Scotland audience had a high favourability towards the service 

(45%) than for Radio Ulster/Foyle (58%), BBC Radio Wales (56%) or Radio Cymru (52%) among their 

own audiences. Nevertheless, only 4% had low favourability,4 likelihood to miss BBC Radio Scotland 

was high (82%) and almost all listeners (94%) perceived it to be good value for money based on its 

share of the licence fee.  

BBC Radio Scotland performed well across measures of quality and impact with eight in ten listeners 

agreeing that “BBC Radio Scotland has programmes I want to listen to” and “BBC Radio Scotland has 

well-made high quality programmes”. Three-quarters of listeners agreed that “BBC Radio Scotland 

has programmes that make me think”.  

A smaller percentage (55%) agreed that the station “has programmes with new ideas and different 

approaches”.  This tied in with ‘having lots of fresh and new ideas’ being the priority with the biggest 

performance gap of all (-17). It had one of the lowest performance scores (62%) although only 13% 

actively disagreed with the statement. This priority also had a relatively strong relationship with 

overall impression of BBC Radio Scotland5. This suggests that improving the performance score for 

this priority could have a positive effect on the overall impression measure as they are relatively 

closely linked. 

 

 

 

 

                                                           
3
 ‘Listener’ was defined as anybody who had listened to BBC Radio Scotland at all in the four weeks before the interview. 

4
 Respondents were asked the question, ‘Thinking about BBC Radio Scotland generally, what is your overall impression on a 

scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely favourable?’ A score of 8 to 10 was 
considered high favourability, 5 to 7 medium favourability and 1 to 4 low favourability.   

5
 See section 4.1.1 for an explanation of the correlation analysis. 

“Needs to become less parochial, 
but still needs to maintain its 
Scottish essence.” Male, aged 37, 
AB. 

 

“I think it could certainly do much 
better in reflecting the range of 
new artistic and musical talent. 
“Female, aged 55, AB 
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Listeners appeared to feel differently about ‘having fresh and new ideas’ compared to the notion of 

distinctiveness. The majority of listeners were able to mention something that BBC Radio Scotland 

offered that they could not get from any other radio station (86%) with coverage of sport in Scotland 

(26%), Scottish news (24%) and a general Scottish focus (22%) receiving the most mentions. There 

were few mentions of specific programmes or personalities in response to this question for BBC 

Radio Scotland. 

The top two programmes that listeners felt could not easily be replaced were related to sport 

‘Sportsound’ (13%) and ‘Off the Ball’ (12%). Other listeners mentioned football or sport in general, 

rather than naming a particular programme. Combining together all mentions of sport in response to 

this question brings the total percentage that mentioned sport to 27%. 

The sports coverage on BBC Radio Scotland is perceived as a strength of the service. Not only was it 

mentioned as a distinctive element of the service but also priority statements related to sport 

recorded positive performance gaps ‘BBC Radio Scotland provides coverage of football teams from 

around Scotland’ (+14) and ‘BBC Radio Scotland provides coverage of a variety of sport (+8). Sport 

also seems to have an influence on the audience profile with men over-represented in the BBC Radio 

Scotland audience (62% compared to 48% of all adults in Scotland).  

 

 

 

 

BBC Radio Scotland recorded fewer priorities with performance scores of 80% or higher (9 priorities) 

than BBC Radio Wales (18), BBC Radio Cymru (17) or BBC Radio Ulster/Foyle (15).  Overall for BBC 

Radio Scotland, 20 of the 27 priorities had importance scores that were higher than the performance 

scores, resulting in negative performance gaps, although 13 of these priorities had negative gaps of -

5 or above. Only performance gaps greater than +/- 5 should be considered significant, consequently 

this report focuses on gaps greater than +/- 5. 

The two highest performance scores were within the Citizenship purpose for the priorities ‘BBC 

Radio Scotland provides high quality news’ (91%) and ‘I trust BBC Radio Scotland to provide me with 

impartial news’ (88%).  These priority statements also had the two highest importance scores (92% 

and 93% respectively). 

“I think the sport coverage is 
outstanding.” Male, aged 40, C1. 

 

“The excellent ‘Sportsound’ 

coverage on a Saturday 

afternoon.” Male, aged 39, AB.  
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The lowest performance score was for the Digital purpose for the priority ‘BBC Radio Scotland has 

helped me make the most of new technologies such as interactive TV and the internet’ (38%). 

Perceived importance was higher for this priority (52%), producing a negative performance gap of      

-14.  

The largest negative performance gaps were for the priorities ‘BBC Radio Scotland has lots of fresh 

and new ideas’ (-17) within the Creativity purpose and ‘BBC Radio Scotland reflects my local interests 

and concerns’ (-15) within the Nations, regions and communities purpose. These were areas where 

listeners of BBC Radio Scotland felt that the service was not performing in line with the perceived 

importance of the priority. ‘Having lots of fresh and new ideas’ had a big negative performance gap 

in each of the four nations radio services. 

Five priorities had significant positive performance gaps ‘When I listen to BBC Radio Scotland, I hear 

a range of accents from around Scotland (+14), ‘BBC Radio Scotland provides coverage of football 

teams from around Scotland’ (+14), ‘BBC Radio Scotland provides opportunities to participate in its 

programmes’ (+13), ‘BBC Radio Scotland provides coverage of a variety of sport’ (+8), ‘BBC Radio 

Scotland supports Scottish music (including Celtic, Folk, piping) (+5). 

 The strongest correlation with overall impression for any purpose was with ‘BBC Radio Scotland has 

enjoyable and entertaining programmes and content’ (0.45). This priority was the third highest 

performing priority for the station with a performance score of 87% and recorded a negative 

performance gap of only -4. For many listeners this is the priority that is most linked with their 

favourable overall impression of BBC Radio Scotland.  

The priority statements ‘BBC Radio Scotland provides content and programming that caters for the 

population of Scotland’ (0.43) and ‘I trust BBC Radio Scotland to provide me with impartial news’ 

(0.42) also had high correlations with overall impression of BBC Radio Scotland. Both of these 

priorities recorded high performance scores (87% and 88% respectively) suggesting that they are also 

linked with a favourable overall impression.  

For BBC Radio Scotland, three of the priorities with the largest negative performance gaps also had a 

relatively strong correlation with overall impression; ‘BBC Radio Scotland has lots of fresh and new 

ideas’ (-17 gap 0.43 correlation score), ‘BBC Radio Scotland reflects my local interests and concerns’ 

(-15 gap 0.40 correlation score), ‘BBC Radio Scotland is good at portraying my particular culture or 

community to other people in the UK’ (-11 gap 0.42 correlation score). 

All three statements also recorded performance scores that were among the lowest six performance 

scores overall when ranked (62%, 68% and 65% respectively) suggesting that views on these 

priorities are linked with a more negative overall impression.  
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There were few consistent demographic differences across the six purposes for BBC Radio Scotland.  

Generally, listeners in the higher AB social grades had a less positive overall impression of BBC Radio 

Scotland than listeners in the lower social grade groups. This was reflected by lower performance 

scores and bigger negative performance gaps for almost all of the priorities among the audience 

from the AB social grades (see Appendix C). Listeners in the higher AB social grades were also less 

likely to agree with the quality and impact statements mentioned above than listeners in the lower 

C2DE social grades. 

This difference was particularly pronounced for two priorities; ‘BBC Radio Scotland has lots of fresh 

and new ideas’ where 47% of listeners in the AB social grades agreed compared to 70% in the C2DE 

social grades. This resulted in a negative performance gap for AB listeners of -33 (C2DE -9). Also, ‘BBC 

Radio Scotland is good at portraying my particular culture or community to other people in Scotland’ 

where 47% of listeners in the AB social grades agreed compared to 69% in the C2DE social grades. 

This resulted in a negative performance gap for AB listeners of -22 (C2DE -9). 
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3. Overall performance measures for BBC Radio Scotland 

3.1 Overall impression of BBC Radio Scotland 

Overall impression of BBC Radio Scotland was fairly strong with 45% of BBC Radio Scotland listeners 

having a high favourability towards the service (i.e. giving an overall impression score of 8 to 10 on a 

10 point scale). A further 50% of listeners had medium favourability6 towards BBC Radio Scotland, 

whilst only 4% gave a low favourability score.7  

Similar research was conducted among the audiences of BBC Radio Wales, Cymru and Ulster/Foyle. 

To set these results in context, a lower percentage of the BBC Radio Scotland audience had a high 

favourability towards the service (45%) than for Radio Ulster/Foyle (58%), BBC Radio Wales (56%) or 

Radio Cymru (52%) among their own audiences. 

Mean score: 7.33

Base: All adults in Scotland aged 15+ who have listened to 
BBC Radio Scotland in the last month (500)

Overall impression: 1 = extremely 
unfavourable, 10 = extremely favourable.

55%

45%

39%

50%

5%

4%

BBC Overall

BBC Radio Scotland

High (8-10) Medium (5-7) Low (1-4)

Mean score: 7.17

Chart 1: Overall impression of BBC Radio Scotland and BBC overall 

 

 

 

                                                           
6
 Gave a rating of 5 to 7 out of 10 

7
 Gave a rating of 1 to 4 out of 10 
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To add further context, the percentage with high favourability towards the service was lower than 

recorded in the BBC Radio 2 (64%) and BBC 6 Music (62%) reviews for those stations amongst their 

audiences but it was similar to the percentage recorded for BBC One (44%) and BBC Two (44%). 

More BBC Radio Scotland listeners were highly favourable towards the BBC overall (55%) than BBC 

Radio Scotland specifically. This percentage was significantly higher than that recorded by all adults 

in Scotland within the BBC Trust’s 2009-2010 Purpose Remit Study,8 which would be expected from a 

sample actively using a particular BBC service rather than representing the whole adult population in 

Scotland. The higher percentage is not related to the older sample profile for the BBC Radio Scotland 

audience compared to all adults in Scotland. The overall impression scores for people in Scotland 

aged 55 or over from the 2009-2010 Purpose Remit Study were not significantly different from the 

scores for the population overall.9 

Nevertheless, the percentage of BBC Radio Scotland listeners with high favourability towards the BBC 

(55%) was significantly lower than for BBC Radio Wales (66%) and BBC Radio Cymru (62%). It was on 

a par with BBC Radio Ulster/Foyle (54%). This reflects the fact that, the Purpose Remit Study has 

always recorded lower overall impression scores for the BBC in Scotland than in England and Wales. 

The percentage of people who had a high favourability towards BBC Radio Scotland varied across 

audience groups, with social grade a key factor. In line with the 2009-2010 Purpose Remit Study for 

the UK adult population, more listeners within the higher ABC1 social grades had a high favourability 

towards the BBC overall (57%) than within the lower C2DE social grades (53%), although that 

difference is not significant. However, for favourability towards BBC Radio Scotland the pattern was 

reversed. Favourability towards BBC Radio Scotland increased as social grade decreased. Whilst 54% 

of those in the lower DE social grades had a high favourability towards BBC Radio Scotland, only 38% 

of those in the higher AB social grades did (ABC1 39%, C2DE 53%).  

Whilst there was not a significant difference in the percentage with high favourability towards BBC 

Radio Scotland between men (47%) and women (41%) combining gender and social grade or gender 

and age does highlight differences. The percentage with high favourability towards the service 

increased from 33% amongst women in the higher ABC1 social grades to 42% (male ABC1), 50% 

(female C2DE) and 55% (male C2DE). Similarly it increased from 33% among women aged less than 

55 years to 51% among men aged less than 55 years. 

                                                           
8
 Overall impression of BBC from PRS 2009-10: Scotland: High 34% Med 48% Low 17% , All UK: High 40% Med 45% Low 

14%;   

9
 Overall impression of BBC from PRS 2009-10: Adults in Scotland aged 55 or over: High 32% Med 15% Low 17% 



P a g e  | 12 

 

BBC Nations Radio Review: BBC Radio Scotland audience research    

   

  

© All rights reserved 2011 

There were no significant differences by age, region or perceived national identity in terms of 

favourability towards the BBC or BBC Radio Scotland.  

3.2 Likelihood to miss BBC Radio Scotland  

Another important measure was likelihood to miss BBC Radio Scotland if it no longer existed. This 

measure of BBC Radio Scotland listeners’ overall relationship with the service produced a more 

positive result with 82% of listeners agreeing that they would miss BBC Radio Scotland, and six in ten 

listeners definitely agreeing. This is a similar level of likelihood to miss as recorded for the BBC 

overall amongst adults in Scotland within the BBC Trust’s 2009-2010 Purpose Remit Study.10   

To put this in context, likelihood to agree that the station would be missed was similar for BBC Radio 

Cymru (87%), BBC Radio Wales (82%) and BBC Radio Ulster/Foyle (78%) among their own audiences. 

32%

66%

59%

28%

20%

22%

11%

6%

7%

13%

4%

8%

14%

4%

3%

1%

1%

Commer-
cial station 
I listen to 

most*

BBC Radio   

BBC Radio 
Scotland 

Definitely agree Tend to agree Neither agree nor disagree

Tend to disagree Definitely disagree Don't know

Base: All adults in Scotland aged 15+ who have listened to BBC Radio Scotland in the last month (500) 
*All adults in Scotland aged 15+ who have listened to BBC Radio Scotland and a commercial station in the last month (237)

82% likely to miss Radio Scotland

86% likely to miss BBC Radio

60% likely to miss commercial station

Chart 2: Likelihood to miss BBC Radio Scotland, BBC Radio and commercial station listen to most

 

There were few demographic differences for likelihood to miss BBC Radio Scotland. Men appeared 

more likely to miss BBC Radio Scotland (84%) than women (78%) but this difference is not significant. 

There was a significant difference between men (88%) and women (72%) specifically within the 35 to 

54 year olds age group.  

                                                           
10

 Likelihood to miss the BBC from PRS 2009-10: Scotland: agree 80%, disagree 13%, All UK: agree 82%, disagree 9%; 
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Listeners in the higher AB social grades (76%) were less likely to miss BBC Radio Scotland than those 

in the lower C2DE social grades (84%) despite the audience profile over-representing people from 

the higher social grades. As with overall impression scores, there were no significant differences by 

age, region or perceived national identity.   

A similar percentage agreed that they would miss BBC Radio generally if it no longer existed (86%) as 

BBC Radio Scotland specifically. Seven in ten (70%) BBC Radio Scotland listeners also listened to 

another BBC radio station in the four weeks prior to their interview with most listening to BBC Radio 

2 (40%), BBC Radio 4 (30%) and BBC Radio 1 (18%).  

Half (49%) of BBC Radio Scotland listeners had also listened to a commercial station over that period. 

These listeners were less likely to miss the commercial station that they listen to most (with 60% 

agreeing) than BBC Radio Scotland (82%). Note that this is not an entirely fair comparison between 

stations as the sample consists only of BBC Radio Scotland listeners who also listen to a commercial 

station rather than all listeners to a commercial station.  

Within the sample for this research, 7% of BBC Radio Scotland listeners did not listen to any other 

radio station in the four weeks prior to their interview. Almost all of these people were aged 55 years 

or over.  

3.3 Perceived value for money of BBC Radio Scotland 

In order to understand perceptions of value for money of BBC Radio Scotland compared to the BBC 

overall, a monetary value was provided to respondents for the service. This was based on the share 

of the licence fee represented by the station’s expenditure as set out in the BBC’s financial 

statements. 

For the BBC overall respondents were reminded of the £145.50 licence fee and what it covers: ‘The 

TV licence fee, which pays for all BBC services including television, radio, online content and digital 

switchover, costs £145.50 per year. This works out at about £12.10 per month.  It must be paid by 

every household with a colour television. Thinking back over the last month and remembering the 

BBC programmes you and your household may have watched on TV or heard on the radio, as well as 

any BBC websites you may have visited, please would you tell me the extent to which you feel your 

household gets value for the licence fee you pay?’ 

For BBC Radio Scotland, listeners were asked to state whether they thought the service was good 

value for money based on the following information: ‘Out of the £145.50 licence fee, around £1.31 a 

year is used to fund BBC Radio Scotland.’ 
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With this context in mind, almost all BBC Radio Scotland listeners (94%) felt that the service was 

good value for money and 65% felt that it delivered very good value for money.  There were no 

significant differences by demographic group for value for money.  

Base: All adults in Scotland aged 15+ who have listened to BBC Radio Scotland in the last month (500)

29%

65%

49%

30%

12%

2%

5%4%

3%

BBC Overall

BBC Radio Scotland

Very good value Fairly good value

Not very good value Not at all good value

Don't know

£1.31 a year

£145.50 a year

94% good value

78% good value

Chart 3: Perceived value for money of BBC Radio Scotland and BBC overall 

 

Perceived value for money of the BBC overall was also high (78%), albeit lower than for BBC Radio 

Scotland specifically. This is strongly related to the monetary values attached to the service and the 

overall licence fee.  This is a much higher percentage than that recorded for the BBC overall amongst 

the adult population of Scotland within the BBC Trust’s 2009-2010 Purpose Remit Study11. Again, this 

is perhaps to be expected among a group actively using a BBC service. 

3.4 Quality and impact measures for BBC Radio Scotland 

The service licence states that BBC Radio Scotland programmes should exhibit some or all of the 

following characteristics: high quality, original, challenging, innovative and engaging. BBC Radio 

Scotland performed well on these quality and impact measures.  

                                                           
11

 Value for money: from PRS 2009-10: Scotland: good value 49%, not good value 50%, All UK: good value 58%, not good 

39%; 
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At least eight in ten listeners agreed that ‘BBC Radio Scotland has programmes I want to listen to’ 

and ‘BBC Radio Scotland has well-made quality programmes’ and three-quarters of listeners agreed 

that ‘BBC Radio Scotland has programmes that make me think.’ A smaller percentage (55%) agreed 

that the station ‘has programmes with new ideas and different approaches’.  

19%

34%

37%

45%

36%

39%

44%

37%

26%

15%

12%

8%

9%

6%

3%

6%

3%

5%

2%

3%

7%

1%

2%

BBC Radio Scotland has 
programmes with new ideas and 

different approaches

BBC Radio Scotland has 
programmes that make me think

BBC Radio Scotland has well-made 
high quality programmes

BBC Radio Scotland has 
programmes that I want to listen to

Definitely agree Tend to agree Neither agree nor disagree

Tend to disagree Definitely disagree Don't know

AGREE: 82%

AGREE: 81%

AGREE: 73%

AGREE: 55%
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Chart 4: Quality and impact measures for BBC Radio Scotland

 

Across all of these measures, perceptions differed by social grade with listeners in the higher AB 

social grades less likely to agree than listeners in the lower C2DE social grades (see Table 1, below).  

There was a statistically significant difference between men (85% agreed) and women (77%) for the 

statement ‘BBC Radio Scotland has programmes I want to listen to’ and between listeners in the 

North of Scotland (85%) and the East (74%) and West (68%) for the statement ‘BBC Radio Scotland 

has programmes that make me think’.
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Table1: Difference between the AB and C2DE social grades for quality and impact measures 

Percentage who agree with the statement AB social grades                                                        

(183) 

C2DE social 

grades (161) 

BBC Radio Scotland has programmes I want to listen to 76% 88% 

BBC Radio Scotland has well-made quality programmes 71% 85% 

BBC Radio Scotland has programmes that make me think 62% 77% 

BBC Radio Scotland has programmes with new ideas and 

different approaches 

42% 64% 

 

3.5 Distinctiveness of BBC Radio Scotland 

Questions were added to the survey to assess whether the audience feels BBC Radio Scotland is 

distinctive, offering programmes and content that listeners cannot get from other providers. 

3.5.1 Audience perceptions of what BBC Radio Scotland offers that they 

cannot get elsewhere 

BBC Radio Scotland listeners were asked if there was anything that the service offered that they 

could not get from any other radio station. The question was open-ended, that is to say that 

respondents were not prompted with a list of answers and could mention anything they wished. The 

majority of listeners cited something that was distinctive about BBC Radio Scotland (86%) with 

coverage of sport in Scotland (26%), Scottish news (24%) and a general Scottish focus (22%) receiving 

the most mentions.  

The fact that the audience recognises the distinctiveness of the sports coverage is an indication of 

the importance of sport to the BBC Radio Scotland schedule. It relates mainly to the coverage of 

Scottish football.  The importance of sport is linked with the fact that men are over-represented in 

the BBC Radio Scotland audience (62% compared to 48% of all adults in Scotland) and the general 

pattern of higher scores throughout the survey amongst men than women. 

There were few mentions of specific programmes or personalities in response to this question for 

BBC Radio Scotland. A full breakdown of the answers given is shown in chart 5 below:  
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Base: All adults in Scotland aged 15+ who have listened to BBC Radio Scotland in the last month (500)

Chart 5: What BBC Radio Scotland offers that you can’t get from any other radio station   

 

To provide further understanding of what listeners were referring to when answering this question, 

examples of the actual comments made in relation to each theme are given below. 

Sports coverage: 

“The excellent ‘Sportsound’ coverage on a Saturday afternoon.” Male, aged 39, AB.  

“Coverage of Scottish football.” Male, aged 32, C1. 

“Sport, coverage of local sport and minority sports, and Scottish news.” Male, aged 67, AB.  

News about Scotland: 

“Coming from Scotland it’s more concerned with what is going on in Scotland than England.” Male, 

aged 71, C1.  

“The local news and weather. A Scottish bias that you wouldn’t get elsewhere.” Female, aged 45, 

C1. 

“Good Scottish national news.” Male, aged 53, AB. 

“Local coverage of Scottish affairs, Scottish politics, Scottish people and opinion and Scottish 

news.” Female, aged 65, AB. 
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Although it received fewer spontaneous mentions than sport and news, 15% of listeners 

spontaneously mentioned the music as being something distinctive about BBC Radio Scotland. 

 “Music programmes that are different to what you get on say, Radio 1.” Male, aged 65 to 74, AB. 

“The music you can’t find any where else - Scottish country dance music, you can’t get that 

anywhere else.” Male, aged 70, C1. 

“I cannot get my Scottish music anywhere else.” Female, aged 65, C2. 

“Good arts and music and comedy focusing on Scottish talent and showcasing it.” Male, aged 37, 

C2. 

3.5.2 Programmes that could not easily be replaced 

BBC Radio Scotland listeners were also asked ‘if BBC Radio Scotland no longer existed, which 

programmes, if any, could not easily be replaced by programmes on other radio stations’. Six in ten 

(59%) named a specific programme whilst 16% of listeners stated that there were no programmes 

that could not easily be replaced and 25% answered that they did not know.  

Several programmes were mentioned as programmes that could not be easily replaced, as displayed 

in Chart 6, below. There was less of a stand out presenter for this question, particularly compared to 

BBC Radio Wales and BBC Radio Ulster /Foyle. Again, it was the sports coverage that was most likely 

to be mentioned by listeners. 

The top two programmes that listeners felt could not easily be replaced were related to sport 

‘Sportsound’ (13%) and ‘Off the Ball’ (12%). Other listeners mentioned football or sport in general, 

rather than naming a particular programme. Combining together all mentions of sport in response to 

this question brings the total percentage that mentioned sport to 27%. 

‘MacAulay & Co.’ (7%) and ‘Call Kaye’ (7%) were the non-sport shows mentioned by most listeners.  

Good morning Scotland was mentioned by 5% of listeners. 
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Base: All adults in Scotland aged 15+ who have listened to BBC Radio Scotland in the last month (500)

Chart 6: Programmes that could not be easily replaced if BBC Radio Scotland no 
longer existed   

 

At the end of the survey, listeners were asked whether they had anything else that they would like to 

comment on with regards to the performance of BBC Radio Scotland. One recurrent theme was a 

feeling that the station was too parochial. There was a feeling that the station should provide more 

of a view of the UK and the wider world from a Scottish perspective rather than be too focussed on 

Scotland itself. 

“Needs to become less parochial, but still needs to maintain its Scottish essence.” Male, aged 37, 

AB. 

“I just think it should be less parochial.” Male, aged 72, C1.  

“I would like to see more international news coverage from a Scottish perspective.” Male, aged 50, 

C1. 

“It can be a bit parochial and it has a tendency to concentrate on the central belt in Scotland.” 

Male, aged 79, C2. 

Indeed, another issue that was mentioned by some, although not reflected by a difference in 

answers by region through the survey, was a perceived bias towards the central belt of Scotland. 
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“Definitely has a central belt bias towards Glasgow and Edinburgh and it's very annoying for those 

who don't live there.” Male, aged 65, AB. 

“I just feel that because it’s based in the South, it concentrates on the South but I’m in the North 

and it would be good to have something about the North.” Female, aged 43, C1. 

Many made positive comments at the end of the survey too. 

“It provides a good service to the country and I would sorely miss it if not there.” Male, aged 54, 

AB. 

“For the population of Scotland and the money it gets they do a very good job.” Male, aged 57, C2. 

“I’m quite happy with it as it is. It’s very diverse, you get such a variety.” Female, aged 83, DE. 
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4. BBC Radio Scotland performance on its Purposes 

and Priorities 

4.1  Overview of BBC Radio Scotland performance on the Public 

Purposes 

As explained in the introduction to this report, the main focus of the audience research was to 

measure performance against the six BBC Public Purposes which are defined by the service licence 

for BBC Radio Scotland. Each of the Public Purposes, explained in section 1.3, is assessed in detail for 

BBC Radio Scotland in this section of the report. 

Chart 7, on page 22, displays BBC Radio Scotland’s performance score for each priority in the form of 

a bar in the colour of the relevant purpose. This is the percentage of BBC Radio Scotland listeners 

(those who had listened to the station in the previous four weeks) who agreed with the performance 

statement (giving a score of 5-7 out of 7). 

The importance score is the percentage of BBC Radio Scotland listeners who felt that a statement 

was important to some extent (giving a score of 5-7 out of 7). This is shown, for each priority, in the 

form of a grey bar. 

The number to the right of the chart indicates the performance gap. This is the difference between 

the performance and importance scores for each statement. A positive number (e.g. +6) means the 

performance score given was higher than the importance score but a negative number (e.g. -9) 

means that the performance score given was lower than the importance score. Only performance 

gaps greater than +/- 5 should be considered significant. Statements are ranked on performance 

score. 

A colour code is used throughout this report to identify the six purposes and statements designed to 

measure the priorities within them. 

The majority of the priority statements were taken from the Purpose Remit Study with the 

statements tailored to be relevant to this service. The service licence for BBC Radio Scotland was 

reviewed to ensure all of the service’s aims were covered in the survey. Where statements in the 

Purpose Remit Study could not be adapted to meet the criteria of BBC Radio Scotland, or there was 

not a relevant statement, new statements were created that were specific to BBC Radio Scotland. 
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BBC Radio Scotland recorded fewer priorities with performance scores of 80% or higher (9) than BBC 

Radio Wales (18), BBC Radio Cymru (17) or BBC Radio Ulster/Foyle (15).   

Scores were mixed for three Public Purposes: Creativity, Citizenship, and Nations, regions and 

communities, which all recorded some of the highest as well as lowest performance scores. The 

highest performance score was within the Citizenship purpose for the priority ‘BBC Radio Scotland 

provides high quality news’ (91%). This priority recorded a negligible performance gap of -1. 

The lowest performance score was for the Digital purpose for the priority ‘BBC Radio Scotland has 

helped me make the most of new technologies such as interactive TV and the internet’ (38%). 

Perceived importance was higher for this priority (52%), producing a negative performance gap of      

-14.  

Overall for BBC Radio Scotland, 20 of the 27 priorities had importance scores that were higher than 

the performance scores, resulting in negative performance gaps, although 13 of these priorities had 

negative gaps of -5 or above. These were areas where listeners of BBC Radio Scotland felt that the 

service was not performing in line with the perceived importance of the priority.  

When ranked, the lowest ten performance scores were spread between four of the Public Purposes: 

Creativity, Citizenship, Nations, regions and communities, and Digital. Of these, the largest negative 

performance gaps were for the priorities ‘BBC Radio Scotland has lots of fresh and new ideas’ (-17) 

within the Creativity purpose and ‘BBC Radio Scotland reflects my local interests and concerns’ (-15) 

within the Nations, regions and communities purpose.  

The highest importance score was for the priority ‘I trust BBC Radio Scotland to provide me with 

impartial news’, at 93%. This priority had a lower performance score (88%) producing a negative 

performance gap of -5.  

Priorities in the Education and Global purposes ranked in the middle in terms of performance scores 

and there were negative performance gaps for each of these priorities.  

Five priorities had significant positive performance gaps ‘When I listen to BBC Radio Scotland, I hear 

a range of accents from around Scotland (+14), ‘BBC Radio Scotland provides coverage of football 

teams from around Scotland’ (+14), ‘BBC Radio Scotland provides opportunities to participate in its 

programmes’ (+13), ‘BBC Radio Scotland provides coverage of a variety of sport’ (+8), ‘BBC Radio 

Scotland supports Scottish music (including Celtic, Folk, piping) (+5). 

 One interpretation of these positive gaps could be that the station is over-servicing these priorities 

with large positive gaps. However, they relate to things that the station is required to do by its 
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service licence. The positive gap demonstrates that the service is perceived to be delivering the 

requirement, even by those who do not feel that it is important for the station to do so.  

It was mentioned earlier that listeners in the higher AB social grades had a less positive overall 

impression of BBC Radio Scotland than listeners in the lower social grade groups. This was reflected 

by lower performance scores and bigger negative performance gaps for almost all of the priorities 

among the audience from the AB social grades. 

4.1.1 Understanding performance in the context of overall impression  

The performance gap measure sets the performance score for each priority in the context of the 

audience’s stated importance of it. However, attitudes and behaviours are often driven by our sub-

conscious and so to truly understand what is affecting them a more subtle derived importance 

measure is needed. Correlation analysis provides such a method for doing this. 

Correlation analysis is a statistical technique that identifies the strength of relationship between two 

variables.12 By performing this analysis we can understand how changes in the performance score for 

each priority would affect the overall impression of BBC Radio Scotland.  

The analysis has been used to check whether the priorities identified as having the greatest 

performance gaps above are really the areas on which to focus. A large negative performance gap 

and strong correlation with overall impression would suggest the priority is making a large negative 

contribution to overall impression of BBC Radio Scotland. However, a weak correlation with overall 

impression suggests that the priority makes little contribution to the overall impression and is 

therefore less important, regardless of the level of stated importance. 

Chart 8, below, shows the ten priorities identified above as having the largest performance gaps for 

BBC Radio Scotland. It displays the correlation of agreement with each priority with overall 

impression. A score of 0.4+ is a very strong correlation, 0.3 to 0.4 is a moderate correlation and less 

than 0.3 is a weak correlation. 

                                                           

12
 Correlation Coefficients simply show the strength of relationship between two variables. They do not say anything about 

direction of causality, i.e. if A causes B, or B causes A, or they are simply associated. Underlying beliefs and assumptions are 
brought to the procedure.  An assumption often used is that experience with individual elements of a service helps create 
the overall impression about the service. Thus, we can look at the correlations between the elements and the overall 
impression to get some idea which elements appear to be more impactful in influencing the overall service experience.  For 
example, ‘BBC Radio Scotland has enjoyable and entertaining programmes and content’ has the strongest correlation of 
any element with overall impression of the station. Given our underlying assumption, it would be reasonable to deduce that 
improving the 'enjoyable and entertaining' nature of the programming would be most likely to bring about an improvement 
in listeners' overall impression of the station. 



P a g e  | 25 

 

BBC Nations Radio Review: BBC Radio Scotland audience research    

   

  

© All rights reserved 2011 

-17

-15

-14

-11

-8

-7

-7

-7

-7

-7

-6

-30 -25 -20 -15 -10 -5 0 5 10

BBC Radio Scotland has lots of fresh and new ideas

BBC Radio Scotland reflects my local interests and 

concerns

BBC Radio Scotland is good at portraying my 

particular culture or community to other people in …

BBC Radio Scotland helps me understand UK-wide 

politics

BBC Radio Scotland gives me a better understanding 

of news and topical issues in the UK 

BBC Radio Scotland reflects the diverse faiths, 

cultures and communities of Scotland

BBC Radio Scotland provides music I don’t hear 

anywhere else

BBC Radio Scotland introduces me to new 

presenters, performers, writers and musical artists …

BBC Radio Scotland helps me understand what's 

going on in the wider world, such as international …

I have learned new things whilst enjoying programmes 

on BBC Radio Scotland

Base: All adults in Scotland aged 15+ who have listened to BBC Radio Scotland in the last month (500)

0.42

0.31

0.40

0.30

0.43

0.39

0.36

0.40

0.35

0.21

0.38

Chart 8: Correlation with overall impression for the priorities with the biggest performance gaps

 

Most of the priorities with the highest correlations with overall impression had high performance 

scores suggesting that feelings about those priorities are closely linked with a positive overall 

impression.  

The priority ‘BBC Radio Scotland has enjoyable and entertaining programmes and content’ had the 

highest correlation with overall impression at 0.45. This was also the statement with the highest 

correlation with value for money for the BBC overall in the BBC Trust’s 2009-2010 Purpose Remit 

Study.  For BBC Radio Scotland, this priority shows only a small negative performance gap of -413 so 

does not appear in Chart 8, above. It was also the third highest performing priority for the station 

with a performance score of 87%. For many listeners this is the priority that is most linked with their 

favourable overall impression of BBC Radio Scotland.  

The priority statements ‘BBC Radio Scotland provides content and programming that caters for the 

population of Scotland’ (0.43) and ‘I trust BBC Radio Scotland to provide me with impartial news’ 

(0.42) also had high correlations with overall impression of BBC Radio Scotland. Both of these 

priorities recorded high performance scores (87% and 88% respectively) suggesting that they are also 

linked with a favourable overall impression.  

                                                           
13

 Negative performance gap of -7 for BBC overall in Scotland in BBC Trust’s 2009-2010 Purpose Remit Study. 
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For BBC Radio Scotland, three of the priorities with the largest negative performance gaps also had a 

relatively strong correlation with overall impression; ‘BBC Radio Scotland has lots of fresh and new 

ideas’ (-17 gap 0.43 correlation score), ‘BBC Radio Scotland reflects my local interests and concerns’ 

(-15 gap 0.40 correlation score), ‘BBC Radio Scotland is good at portraying my particular culture or 

community to other people in the UK’ (-11 gap 0.42 correlation score), 

All three statements also recorded performance scores that were among the lowest six performance 

scores overall when ranked (62%, 68% and 65% respectively) suggesting that views on these 

priorities are linked with a more negative overall impression.  

The priority ‘BBC Radio Scotland has helped me make the most of new technologies such as 

interactive TV and the internet’ had a large negative performance gap (-14) but recorded only a 

moderate correlation with overall impression of 0.31. This suggests that there would be less reward 

in improving performance scores for this priority.  
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4.2 Creativity purpose - stimulating creativity and cultural 

excellence  

The Creativity purpose had some of the highest and lowest performance scores overall for BBC Radio 

Scotland along with one of the largest negative and positive performance gaps. Half of the 

performance scores within the Creativity purpose were lower than the importance scores resulting in 

three of the eight Creativity priorities having a negative performance gap greater than -5. The largest 

negative performance gap across all of the purposes was recorded within the Creativity purpose for 

‘BBC Radio Scotland has lots of fresh and new ideas’ (-17).  

Chart 9, below, plots the performance and importance scores and resulting performance gap for 

each Creativity priority.  
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Chart 9: Performance and importance scores within the Creativity purpose

 

Across this purpose, there were few variations within different audience groups. The most consistent 

pattern was for social grade where listeners in the lower C2DE social grades tended to be more 

positive than listeners in the higher ABC1 social grades. 
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4.2.1 BBC Radio Scotland has lots of fresh and new ideas 

The priority statement ‘BBC Radio Scotland has lots of fresh and new ideas’ had the largest gap 

between perceived performance and importance for BBC Radio Scotland at -17. This priority also had 

a large performance gap overall for the BBC on BBC Trust’s 2009-2010 Purpose Remit Study among 

all UK adults and adults in Scotland specifically. The statement received the second lowest 

performance score overall for BBC Radio Scotland and the lowest performance score for the 

Creativity purpose at 62%. Despite this, only 13% actively disagreed with the statement. Importance 

was higher than performance at 79%.  

Results varied by social grade and region for this priority but there was not a significant difference in 

performance score by gender or age. 

The performance score was significantly higher for listeners in the lower C2DE social grades (70%) 

than in the higher ABC1 social grades (56%) but the importance scores were the same for both 

groups (79%). This resulted in a negative gap of -23 for listeners in the higher AB social grades 

compared to -9 for listeners in the lower C2DE social grades. 

Listeners living in the North of Scotland gave a higher performance score (75%) than listeners in the 

East (56%) or West (61%). The importance score was not significantly different in the North (77%), 

East (81%) or West (78%) though producing a negligible negative performance gap for listeners in the 

North (-2) and large negative performance gaps of -25 for listeners in the East and -17 for those in 

the West.  

4.2.2 BBC Radio Scotland provides music I don’t hear anywhere else 

The priority statement ‘BBC Radio Scotland provides music I don’t hear anywhere else’ had the 

second lowest performance score for the Creativity purpose at 63%.This was the third lowest 

performance score overall for BBC Radio Scotland. It also had the third highest level of disagreement 

at 16%.  Importance was higher than performance at 70% which produced a negative performance 

gap of -7. This suggests that BBC Radio Scotland was not meeting the expectations of some listeners 

for this priority.  

Performance scores did not differ significantly by age, gender, social grade or region although 

listeners in rural areas were more likely to agree (71%) than listeners in urban areas. Listeners aged 

65 years or over were less likely to consider this priority important (60%) than average, contributing 

to a small positive performance gap for this age group (+3) compared to -10 for listeners aged 15 to 

54. 
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4.2.3 BBC Radio Scotland supports Scottish music (including Celtic, Folk, 

piping) 

Performance was higher for the priority ‘BBC Radio Scotland supports Scottish music (including 

Celtic, Folk, piping)’ at 86%. There was also a positive performance gap of +5 due to importance 

scoring lower than performance at 81%.  

There were few significant differences by audience group for this priority. Listeners in the North of 

Scotland (90%) and the West (89%) had higher performance scores than listeners in the East (80%) 

but this pattern was mirrored by importance scores meaning that performance gaps were similar 

(+3, +4 and +5 respectively). 

Listeners aged under 55 were less likely to feel this priority is important (78%) than listeners aged 55 

years or over (84%) which contributed to a bigger positive performance gap for younger listeners 

(+9) than older (+1). 

4.2.4 BBC Radio Scotland provides opportunities to participate in its 

programmes 

The priority ‘BBC Radio Scotland provides opportunities to participate in its programmes’ received a 

positive performance gap of +13 as 73% of listeners agreed with this priority and a smaller 

percentage (60%) felt that it was important.  

Performance was significantly higher for younger listeners aged 15 to 54 years old (81%) than those 

aged 55 and over (65%). Importance was also higher for listeners aged 15 to 54 years (67%) than 

those aged 55 and over (54%). Thus, the positive performance gap was similar for younger listeners 

aged under 55 (+14) and those aged 55 and over (+11). 

Scores for this priority also differed by locality with listeners in urban areas giving a higher 

performance score (77%) than listeners in rural areas (67%). Importance scores were the same at 

61% resulting in positive performance gaps for both groups (+16 urban, +6 rural). 

4.2.5 BBC Radio Scotland has enjoyable and entertaining programmes and 

content 

The priority rated most important for the Creativity purpose, and one of the most important overall, 

was ‘BBC Radio Scotland has enjoyable and entertaining programmes and content’ at 91%. This 

priority also had the highest performance score for the Creativity purpose and one of the highest 
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overall at 87%, which produced a small negative performance gap of -4. The high performance score 

was encouraging given that this priority had the strongest correlation with the overall impression 

score of all the priorities. 

Performance did not significantly differ by gender or age but listeners in the higher AB social grades 

had a lower performance score (79%) and bigger performance gap (-9) than listeners in the lower 

C2DE social grades (89% performance score, -3 performance gap). 

Listeners in the North of Scotland had a higher performance score (93%) than listeners in the East 

(85%) or West (85%). Importance scores were similar (91% North, 94% East, 91% West) resulting in a 

positive performance gap for listeners in the North (+2) and negative gaps for listeners in the East (-

9) and West (-6). 

4.2.6 BBC Radio Scotland tells me about events and activities in which I could 

participate 

The priority statement ‘BBC Radio Scotland tells me about events and activities in which I could 

participate’ had no performance gap since the performance and importance scores were identical 

(70%). 

Whilst there was not a significant difference in performance score between listeners aged 15 to 54 

years (72%) and listeners aged 55 years or over (68%) the fact that older listeners were less likely to 

consider the priority important (65%) than younger listeners (75%) led to a positive performance gap 

of +3 for listeners aged 55 years or over (+9 for listeners aged 65 or over) and a negative gap of -3 for 

listeners aged 15 to 55 years. 

The performance score was higher for listeners in the lower C2DE social grades (75%) than in the 

higher ABC1 social grades (66%) but importance scores were not significantly different (72% and 69% 

respectively). This resulted in a positive performance gap for listeners in the lower C2DE social 

grades (+3) and a negative gap for listeners in the higher ABC1 social grades (-3). 

A higher performance score (76%) also led to a positive performance gap for listeners in the North of 

Scotland (+8) whereas small negative performance gaps were recorded by listeners in the East (-4 

gap, 65% performance score) and West (-1 gap, 71% performance score). 

There was also a difference by national identity for this priority. Listeners who perceive themselves 

to be Scottish had a significantly higher performance score (74%) and a positive performance gap 

(+3) compared to listeners who perceive themselves to be British (64% performance score, -7 gap). 
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4.2.7 BBC Radio Scotland introduces me to new presenters, performers, 

writers and musical artists from Scotland 

Seven in ten (71%) listeners agreed that ‘BBC Radio Scotland introduces me to new presenters, 

performers, writers and musical artists from Scotland. A higher percentage of listeners felt that this 

priority was important (78%) resulting in a negative performance gap of -7. 

The performance gap was entirely driven by younger listeners. Listeners aged 15 to 54 years had a 

lower performance score (68%) and higher performance score (82%) than listeners aged 55 years or 

over (74% for both performance and importance). This resulted in a performance gap of -14 for 

listeners aged 15 to 54 years and no gap for listeners aged 55 years or over. 

4.2.8 BBC Radio Scotland supports arts and culture in Scotland 

The final priority for the Creativity purpose, ‘BBC Radio Scotland supports arts and culture in 

Scotland, had a relatively high performance score of 86%. The importance score was lower than the 

performance score at 81% producing a positive performance gap of +5. 

There were few significant differences by gender, age or social grade for this priority. The positive 

performance gap was larger for listeners in the C1 (+7) and DE (+9) social grades than the AB and C2 

social grades (both groups recorded no gap) but neither the importance nor the performance scores 

for these groups were significantly different.  
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4.3 Nations, regions and communities purpose - representing the 

UK, its nations, regions and communities purpose 

The Nations, regions and communities purpose performed relatively well for BBC Radio Scotland 

with four priorities among the top ten performance scores. Three priorities (‘when I listen to BBC 

Radio Scotland, I hear a range of accents from around Scotland’ (+14), ‘BBC Radio Scotland provides 

coverage of football teams from around Scotland’ (+14) and ‘BBC Radio Scotland provides coverage 

of a variety of sport’ (+8)) recorded large positive performance gaps.  

There were also three large negative gaps for this purpose for the priorities ‘BBC Radio Scotland 

reflects my local interests and concerns’ (-15), ‘BBC Radio Scotland is good at portraying my 

particular culture or community to other people in Scotland’ (-11) and ‘BBC Radio Scotland reflects 

the diverse faiths, cultures and communities of Scotland’ (-7).  

Once again, the most consistent difference between audience groups was for social grade where 

listeners in the lower C2DE social grades tended to be more positive than listeners in the higher AB 

social grades. 
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4.3.1 BBC Radio Scotland is good at portraying my particular culture or 

community to other people in Scotland 

The priority with the lowest performance score within the Nations, regions and communities 

purpose was ‘BBC Radio Scotland is good at portraying my particular culture or community to other 

people in Scotland’ (65%). Importance was higher than performance for this priority (76%) producing 

a negative performance gap of -11.  

The performance score was significantly higher for listeners in the lower C2DE social grades (69%) 

than for listeners in the higher AB social grades (47%). This contributed to a much larger negative 

performance gap for listeners in the AB social grades (-22) than for those in the lower C2DE social 

grades (-9). 

There were no significant differences in performance by age, gender, religion or region. However, 

the importance score was significantly higher for listeners in the North (84%) and West of Scotland 

(79%) than the East (68%) leading to a negative performance gap of -16 for listeners in the North (-11 

West, -8 East).  

4.3.2 BBC Radio Scotland provides content and programming that caters for 

the population of Scotland 

The priority ‘BBC Radio Scotland provides content and programming that caters for the population of 

Scotland’ received both the highest importance score (88%) and performance score (87%) for the 

Nations, regions and communities purpose. There was a negligible performance gap (-1).  

The only statistically significant difference between audience groups fro this priority was for social 

grade. The performance score was significantly higher for listeners in the lower C2DE social grades 

(89%) than for listeners in the higher AB social grades (80%). Importance scores were similar (86% 

and 87% respectively) leading to a significant negative performance gap for listeners in the AB social 

grades (-7) and a positive gap for those in the lower C2DE social grades (+3). 

4.3.3 BBC Radio Scotland reflects my local interests and concerns 

The priority ‘BBC Radio Scotland reflects my local interests and concerns’ had the largest negative 

performance gap (-15) for the Nations, regions and communities purpose. This was also the second 

largest negative gap overall for BBC Radio Scotland. The performance score was relatively low (-68%) 

but importance was high (83%), creating this gap.  
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Whilst there was not a statistically significant difference in the performance score, importance score 

or negative performance gap when comparing the broader ABC1 and C2DE social grades there were 

differences within these groups. Listeners in the higher AB (60%) and middle C2 (63%) social grades 

gave lower performance scores than listeners in the C1 (74%) and DE social grades (75%). This 

translated to larger negative performance gaps for those groups too (AB -19, C2 -18; C1 -12, DE -8). 

Again, there were no significant differences for any other audience group. 

4.3.4 BBC Radio Scotland reflects the diverse faiths, cultures and 

communities of Scotland 

The importance score (82%) was higher than the performance score (75%) for ‘BBC Radio Scotland 

reflects the diverse faiths, cultures and communities of Scotland’ causing a negative performance 

gap of -7.  

BBC Radio Scotland listeners who follow a religion had higher performance scores (Church of 

Scotland 86%, any Christian religion 81%) than listeners who do not follow a religion (72%).  The 

importance score was also higher for those who follow a religion (Church of Scotland 87%, any 

Christian religion 87%) than those who do not (79%) meaning that the performance gap was 

negligible for listeners in the Church of Scotland (-1) but similar for followers of any Christian religion 

(-6) and those who do not follow a religion (-7). 

Listeners in the North of Scotland (who were more likely to be in the Church of Scotland (26%) than 

average (19%) gave a significantly higher performance score (86%) than listeners in the East (70%) 

and West (74%). Furthermore, the importance score was not significantly different from the 

performance score for listeners in the North (83%) and West (72%) resulting in small positive 

performance gaps for listeners in these two regions (+3 and +2 respectively). This means that the 

negative performance gap overall is driven by listeners in the East of Scotland who gave an 

importance score of 84% and consequently recorded a negative performance gap of -14. 

There was a larger performance gap for listeners aged 15 to 54 years (-11) than listeners aged 55 

years or over (-3) due to a lower performance score for 15 to 54 year olds (71%) than listeners aged 

55 years or over (79%). The importance scores for these groups were the same (82%). Although 

there was not a significant difference in performance scores (AB 70%, C2DE 76%) or importance 

scores (AB 82%, C2DE 79%) by social grade, these scores resulted in a bigger negative performance 

gap for listeners in the higher AB social grades (-12) than for listeners in the lower C2DE social grades 

(-3). 



P a g e  | 35 

 

BBC Nations Radio Review: BBC Radio Scotland audience research    

   

  

© All rights reserved 2011 

4.3.5 BBC Radio Scotland provides coverage of events and anniversaries that 

are important to the people of Scotland 

The priority had relatively high performance (81%) and importance (83%) resulting in a small 

negative performance gap of -2. 

The biggest difference in performance scores for this priority was between listeners in the higher AB 

social grades (73% and listeners in the lower C2DE social grades (84%). The importance score was 

also lower for the former group (76%) than the latter (84%) meaning that the performance gap 

between these groups was not significantly different (-3 and 0 respectively). Within the C2DE social 

grades men recorded a positive performance gap of +9 whilst women had a negative gap of -10). 

The performance gap was larger for female listeners (-6) than male listeners (0) largely due to a 

higher importance score for female listeners (89%) than male listeners (80%). The performance 

scores were similar (female listeners 83%, male listeners 80%). 

Listeners who follow any Christian religion gave both a higher performance score (86%) and 

importance score (91%) than listeners who do not follow any religion (78% and 79% respectively). 

Consequently, the performance gap was not significantly different between these groups (-5 for 

Christians, -1 for those who do not follow a religion). 

4.3.6 When I listen to BBC Radio Scotland, I hear a range of accents from 

around Scotland 

There was a large positive performance gap of +14 for the priority ‘when I listen to BBC Radio 

Scotland, I hear a range of accents from around Scotland. This was the equal largest positive 

performance gap overall for BBC Radio Scotland. Seven in ten listeners (72%) felt this priority was 

important in comparison to the higher performance score of 86%.  

The importance score was significantly higher for listeners living in the North of Scotland (82%) than 

in the East (67%) or West (71%). However, performance scores were not significantly different. 

Consequently, the positive performance gap was larger for listeners in the East (+18) and West of 

Scotland (+14) than in the North (+8).  

Whilst there was not a statistically significant difference in the performance score, importance score 

or positive performance gap when comparing the broader ABC1 and C2DE social grades there were 

differences within these groups. Listeners in the higher AB (79%) and lower DE (78%) social grades 

gave lower performance scores than listeners in the middle C1 (91%) and C2 social grades (93%). 
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When also considering importance scores, this translated to larger positive performance gaps for 

listeners outside of the higher AB social grades (AB +9, C1 +15 C2 +16, DE +15). 

4.3.7 BBC Radio Scotland provides coverage of football teams from around 

Scotland 

‘BBC Radio Scotland provides coverage of football teams from around Scotland’ was the other 

priority statement to record a positive performance gap of +14, the equal highest positive gap 

overall. The performance score was 79% whilst the importance score was significantly lower (65%). A 

positive performance gap was recorded for all audience groups.  

Male listeners were significantly more likely to agree (83%) than female listeners (71%). Moreover, 

27% of male listeners completely agreed compared to 17% of female listeners. Importance was also 

significantly higher among male listeners (75%) than female listeners (50%). This produced a larger 

positive gap for female listeners (+21) than male listeners (+8).  

Listeners in the higher AB social grades recorded the biggest positive performance gap (+21) with a 

performance score of 80% and importance score that was significantly lower than average (59%). 

The other social grades also recorded positive performance gaps (C1 +6, C2 +15, DE +12). 

Performance was higher for younger listeners aged 15 to 54 (84%) than older listeners aged 55 and 

over (74%). There were positive performance gaps for both of these age groups though; listeners 

aged 55 and over (+16), listeners aged 15 to 54 (+10). 

Listeners in urban areas gave significantly higher performance (81%) and importance scores (69%) 

than listeners in rural areas (73% and 57% respectively). Therefore, both audience groups recorded 

positive performance gaps (urban +12, rural +16). 

The differences between audiences for this priority reflect the profile of the sport audience. The 

large positive gaps for audiences that consider the priority less important suggest that listeners not 

in the core sport audience recognise that the station delivers coverage of football teams from 

around Scotland even though they may not listen to the station for its football coverage.  

4.3.8 BBC Radio Scotland provides coverage of a variety of sport 

 ‘BBC Radio Scotland provides coverage of a variety of sport’ also recorded a positive performance 

gap (+8), further reflecting the strength of the station’s sports coverage. The performance score was 

75% whilst the importance score was significantly lower (67%).  
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The patterns within audience groups were very similar to the previous priority. Male listeners were 

more likely to agree (78%) than female listeners (71%) but as importance was also significantly 

higher among male listeners (76%) than female listeners (53%) the positive performance gap was 

larger for female listeners (+18) than male listeners (+2).  

Performance was higher for younger listeners aged 15 to 54 (80%) than older listeners aged 55 and 

over (71%). There were positive performance gaps for both of these age groups though; listeners 

aged 55 and over (+8), listeners aged 15 to 54 (+7). 

Listeners in urban areas gave higher performance (78%) and importance scores (71%) than listeners 

in rural areas (73% and 63% respectively). Therefore, both audience groups recorded positive 

performance gaps (urban +7, rural +10). 

This priority received a higher performance score from listeners who are responsible for children 

(85%) than from those who are not (72%) but again importance scores reflected this difference so 

there was not a significant difference in the performance gaps (+8 and +12 respectively). 

Importance was significantly higher for listeners in the East of Scotland (76%) than the North (64%) 

or West (62%) which contributed to a small negative performance gap for listeners in the East. 

Listeners in the North (+16) and West (+8) both recorded positive performance gaps. 

Neither the performance score (ABC1 73%, C2DE 79%) nor the importance score (ABC1 69%, C2DE 

65%) were significantly different by social grade but when considered together they produced a 

higher positive performance gap for listeners in the lower C2DE social grades (+14) than the higher 

ABC1 social grades (+4). 
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4.4 Citizenship purpose - sustaining citizenship and civil society  

Results for the Citizenship purpose were mixed with priorities receiving some of the highest and 

lowest performance and importance scores for BBC Radio Scotland. The two highest performance 

scores for BBC Radio Scotland were within the Citizenship purpose for the priority statements ‘BBC 

Radio Scotland provides high quality news’ (91%) and ‘I trust BBC Radio Scotland to provide me with 

impartial news ‘.  There were very few demographic differences within the Citizenship purpose.  
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4.4.1 BBC Radio Scotland provides high quality news 

The priority ‘BBC Radio Scotland provides high quality news’ received the highest performance score 

for the Citizenship purpose overall at 91%. Listeners also felt it to be one of the most important 

priorities for BBC Radio Scotland giving it an importance score of 92%. This produced a negligible 

negative performance gap of -1 for this priority.  This means that generally the audience feels the 

service is meeting this important part of its remit. 

There were no significant differences in performance or importance scores by any of the audience 

groups due to the very high performance and importance scores.  
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4.4.2 I trust BBC Radio Scotland to provide me with impartial news 

There was a negative performance gap of -5 for the priority statement ‘I trust BBC Radio Scotland to 

provide me with impartial news’. Performance was high at 88% but importance was even higher for 

this priority at 93%.  

Again, there were no significant differences in performance or importance scores by any of the 

audience groups but there was an indication that the performance gap was driven by listeners in the 

higher AB social grades (performance score 84%, importance score 91%, performance gap -7) rather 

than the lower C2DE social grades   (performance score 90%, importance score 93%, performance 

gap -3). 

4.4.3 BBC Radio Scotland gives me a better understanding of news and 

topical issues in Scotland 

The priority ‘BBC Radio Scotland gives me a better understanding of news and topical issues in 

Scotland’ also received high performance (86%) and importance (91%) scores, recording a negative 

performance gap of -5.  

With such high performance and importance scores for this priority there was little room for 

variation by demographic group or geographical location so no significant differences were recorded. 

Indicatively, the negative performance gap appeared to be driven by listeners in the East (-5) and 

West (-7) of Scotland rather than the North (0). The performance score was significantly higher for 

listeners in the Church of Scotland (94%) than for those who do not follow a religion (83%) but as 

importance scores followed a similar pattern there was not a statistically significant difference in the 

performance gaps (-2 and -4 respectively). 

4.4.4 BBC Radio Scotland gives me a better understanding of news and 

topical issues in the UK 

The performance score was lower for the priority ‘BBC Radio Scotland gives me a better 

understanding of news and topical issues in the UK’ (76%) than for Scotland specifically (86%). 

However, the importance score was lower too (83%) meaning that there was a similar negative 

performance gap (-7).   

Importance scores tended to rise with performance scores for this priority so there were no 

significant differences between audience groups in terms of performance gap. Performance scores 

did rise with age (73% for listeners aged 15 to 54 years, 83% for listeners aged 65 years or over) and 
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as social grade decreased (72% for listeners in the higher AB social grades, 81% for listeners in the 

lower C2DE social grades). 

4.4.5 BBC Radio Scotland helps me understand UK-wide politics 

The priority ‘BBC Radio Scotland helps me understand UK-wide politics’ received the lowest 

performance score for the Citizenship purpose at 66%. This was also the fifth lowest performance 

score recorded overall for BBC Radio Scotland. This priority also received the lowest importance 

score for the Citizenship purpose at 74% but since this was higher than performance there was a 

negative performance gap of -8. 

Listeners in the North (74%) gave a significantly higher performance score than those in the East 

(60%). Listeners in the West were not significantly different (67%).  This contributed to listeners in 

the North having only a negligible performance gap (-1) whilst listeners in the East and West had a 

performance gap of -10. 

The performance gap was larger for female listeners (-15) than male listeners (-4) due to a higher 

importance score for female listeners (80%) than male listeners (71%) and a lower, but not 

significantly different, performance score (male 67%, female 65%).  This performance gap for women 

overall was caused by significantly bigger negative performance gaps for women aged 55 years or 

over (-19) and women in the lower C2DE social grades (-15). Men in these social grades had no 

performance gap. 

Listeners in rural areas gave a higher importance score (81%) than listeners in urban areas (72%) 

contributing to a bigger performance gap for rural listeners (-10) than urban listeners (-4). Listeners 

who do not follow a religion gave a significantly lower performance score (62%) than those who 

follow any religion (71%) but this was also true for the importance score (69% compared to 80%) so 

there was not a difference in the performance gaps (-7 and -9 respectively). 

4.4.6 BBC Radio Scotland helps me understand politics in Scotland 

‘BBC Radio Scotland helps me understand politics in Scotland’ had a significantly higher performance 

score (74%) than for understanding politics in the UK. The importance score was 78% creating a small 

negative performance gap of -4.  

The performance score was higher for listeners in the higher ABC1 social grades (79%) and lower for 

those in the lower C2DE social grades (69%). Importance was also higher for social grades ABC1 

(81%) than social grades C2DE (73%) which resulted in the same negative performance gaps of -4 for 

both groups.  
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BBC Radio Scotland listeners living in the North of Scotland recorded a positive performance gap of 

+2 whilst listeners in the East (-8) and West (-3) had negative performance gaps.  

4.4.7 BBC Radio Scotland coverage of news and current affairs has got me 

talking about them 

The priority statement ‘BBC Radio Scotland coverage of news and current affairs has got me talking 

about them’ obtained a performance score of 72% and an importance score of 75%. This resulted in 

a negligible negative gap between performance and importance of -3.  

There were no significant differences in performance score across the audience groups with the 

exception of listeners who follow a religion who gave a higher score (78%) than those who do not 

(66%). Any group with a slightly higher performance score also tended to have a higher importance 

score so there were only negligible differences in performance gaps between groups. 

 



P a g e  | 42 

 

BBC Nations Radio Review: BBC Radio Scotland audience research    

   

  

© All rights reserved 2011 

4.5 Global purpose - bringing the UK to the world and the world to 

the UK  

The Global purpose contains one priority for BBC Radio Scotland, which records a negative 

performance gap of -7. This negative gap may be linked with the feeling conveyed by some listeners 

that the station is too parochial (see section 3.5.2). The gap is similar for BBC Radio Ulster/Foyle (-9), 

and BBC Radio Cymru (-6) but smaller for BBC Radio Wales (-2). 

Three-quarters (76%) of listeners agreed that ‘BBC Radio Scotland helps me understand what's going 

on in the wider world, such as international news and events’ whilst 83% felt that this priority was 

important (Chart 12).  
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Chart 12: Performance and importance scores within the Global purpose

 

For the Global priority there was not a significant difference in agreement by gender (men 74%, 

women 80%) or performance gap (men -6, women -8). Older listeners aged 65 years or over gave a 

higher performance score (83%) than listeners aged 15 to 54 years (73%). The negative performance 

gap was also smaller for listeners aged over 65 years (-2) than listeners aged 15 to 54 years (-9).   

Listeners in the higher ABC1 social grades were less likely to agree (72%) than listeners in the lower 

C2DE social grades (82%). This contributed to a larger negative performance gap for listeners in the 

higher ABC1 social grades (-9) than in the lower C2DE social grades (-3). In fact, there was a 

difference by gender within the C2DE social grades with ABC1 males having a positive performance 

gap of +3 (performance 79%, importance 76%) compared to a negative gap of -9 for C2DE females 

(performance 86%, importance 95%). This was due to a significantly higher importance score for 

C2DE females. 
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4.6 Education purpose - promoting education and learning 

The two priorities for the Education purpose performed relatively well with performance scores of 

77% or over. 

There were no significant differences for the Education purpose between listeners who were 

responsible for children under 18 and those who were not and there were few other demographic 

differences that were statistically significant. 
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Chart 13: Performance and importance scores within the Education purpose

 

4.6.1 I have learned new things whilst enjoying programmes on BBC Radio 

Scotland 

Three-quarters (77%) of listeners agreed that, ‘I have learned new things whilst enjoying 

programmes on BBC Radio Scotland’. Importance was higher than performance for this priority at 

83% resulting in a negative performance gap of -6.  

Listeners living in the North of Scotland gave a higher performance score (85%) than listeners in the 

East or West (76%). With importance scores similar across the regions (North 84%, East 81%, West 

83%) there is a positive performance gap for listeners in the North (+1) and a negative performance 

gap for listeners in the East (-7) and West (-7). Nevertheless, there was not a significant difference 

between urban and rural localities. 

In terms of gender, although there was not a significant difference in performance scores (men 75%, 

women 82%) or importance scores (both 83%) it appears to be men who are driving the negative 

performance gap for this purpose (-8) rather than women (-1).  
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There was not a significant difference for this priority by age or social grade. 

4.6.2   BBC Radio Scotland highlights to me important social issues 

The other Education priority ‘BBC Radio Scotland highlights to me important social issues’ had a 

similar performance score (78%). The importance score was higher (81%), but not significantly so, 

producing a negligible negative performance gap of -3.  

Age appears to be the key driver of the performance gap for this purpose. Younger listeners aged 15 

to 54 years gave a significantly lower performance score than older listeners aged 55 years or over 

(82%). Importance scores were the same at 81% leading to a negative performance gap of -7 for the 

younger group and a gap of +1 for the older group of listeners. 

There were no significant differences for this priority in terms of performance or importance by 

gender, social grade or region.   
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4.7 Digital purpose - encouraging use of new communications 

technologies 

There was one priority statement for the Digital purpose and it received the lowest performance and 

importance scores overall for BBC Radio Scotland. Only 38% of listeners agreed that ‘BBC Radio 

Scotland has helped me make the most of new technologies such as interactive TV and the internet’. 

A higher percentage of listeners (52%) felt this priority was important to them, creating a negative 

performance gap of -14 (Chart 14).  
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Chart 14: Performance and importance scores within the Digital purpose

 

This priority statement recorded a significantly higher performance score among those who listened 

through digital television (50%) or online (53%) than those who listened through analogue FM radio 

(35%). Nevertheless, importance scores were higher for digital television listeners (65%) and online 

listeners (78%) than FM listeners (52%) meaning that there was a significant negative performance 

gap for each of these audience groups (-15, -25 and -17 respectively). 

Performance was higher for men (42%) than women (32%) whilst importance scores were equal 

(52%) resulting in a larger negative performance gap for women (-20) than men (-10). 

Younger listeners of BBC Radio Scotland aged 15 to 54 years gave a higher performance score (45%) 

than older listeners aged 55 and over (31%). The importance score was also higher for listeners aged 

15 to 54 years (60%) than listeners aged 55 and over (44%) so there was not a significant difference 

in the negative performance gap (-15 and -13 respectively).  

Listeners in the higher AB social grades gave a significantly lower performance score (30%) than 

listeners in the lower C2DE social grades (40%). Importance scores were not significantly different 
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resulting in a bigger negative performance gap for listeners in the higher AB social grades (-19) than 

for listeners in the lower C2DE social grades (-13). The negative gap for C2DE listeners comes entirely 

from women in these social grades (-26) as C2DE men record a negligible performance gap of -1. 
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5. Summary 

A lower percentage of the BBC Radio Scotland audience had a high favourability towards the service 

(45%) than for Radio Ulster/Foyle (58%), BBC Radio Wales (56%) or Radio Cymru (52%) among their 

own audiences. Nevertheless, only 4% had low favourability, likelihood to miss BBC Radio Scotland 

was high (82%) and almost all listeners (94%) perceived it to be good value for money based on its 

share of the licence fee.  

BBC Radio Scotland also recorded fewer priorities with performance scores of 80% or higher (9 

priorities) than BBC Radio Wales (18), BBC Radio Cymru (17) or BBC Radio Ulster/Foyle (15).  Overall 

for BBC Radio Scotland, 20 of the 27 priorities had importance scores that were higher than the 

performance scores, resulting in negative performance gaps, although 13 of these priorities had 

negative gaps of -5 or above. Only performance gaps greater than +/- 5 are considered significant.  

Three of the priorities with the largest negative performance gaps also had a relatively strong 

correlation with overall impression; ‘BBC Radio Scotland has lots of fresh and new ideas’ (-17 gap 

0.43 correlation score), ‘BBC Radio Scotland reflects my local interests and concerns’ (-15 gap 0.40 

correlation score) and ‘BBC Radio Scotland is good at portraying my particular culture or community 

to other people in the UK’ (-11 gap 0.42 correlation score). 

All three statements also recorded performance scores that were among the lowest six performance 

scores overall when ranked (62%, 68% and 65% respectively) suggesting that views on these 

priorities are linked with a more negative overall impression. These were areas where listeners of 

BBC Radio Scotland felt that the service was not performing in line with the perceived importance of 

the priority. 

The strongest correlation with overall impression for any purpose was with ‘BBC Radio Scotland has 

enjoyable and entertaining programmes and content’ (0.45). This priority was the third highest 

performing priority for the station with a performance score of 87% and recorded a negative 

performance gap of only -4. For many listeners this is the priority that is most linked with their 

favourable overall impression of BBC Radio Scotland.  

There were few consistent demographic differences across the six purposes for BBC Radio Scotland.  

Generally, listeners in the higher AB social grades had a less positive overall impression of BBC Radio 

Scotland than listeners in the lower social grade groups. This was reflected by lower performance 

scores and bigger negative performance gaps for almost all of the priorities among the audience 

from the AB social grades. Listeners in the higher AB social grades were also less likely to agree with 

the quality and impact statements than listeners in the lower C2DE social grades. 
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Addressing the difference in perceptions of the audience in the higher social grades could go some 

way to reducing the station’s performance gaps. 
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Appendices 

Appendix A: Profile of respondents 

People’s views about services are often linked with their socio-demographic information such as 

gender, age and social grade or where they live. So, it is important to understand the profile of 

respondents interviewed. 

According to RAJAR, the industry survey for radio, the profile of BBC Radio Scotland listeners over-

represents men, people aged 45 years or over and those in the higher ABC1 social grades, compared 

to the profile of all adults in Scotland. Chart A1, below illustrates this.  

It was important that this survey of BBC Radio Scotland listeners reflected the profile of listeners 

accurately and so results were weighted to the listener profile, established by RAJAR, on the 

dimensions shown in Chart A1.  

48%

52%

14%

16%

17%

15%

16%

14%

8%

23%

28%

21%

28%

33%

46%

21%
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38%

5%

11%
15%

18%
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19%
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25%

35%

20%

20%

32%

42%

25%

Adults in 
Scotland

Audience profile
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15-24s
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55-64s

65-74s

75+
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C1

C2

DE

East

West

North

14%

-14%

-9%

-5%

-2%

3%

6%

5%

3%

2%

7%

-1%

-7%

-1%

-4%

4%

Chart A1: BBC Radio Scotland audience profile

Survey weighted to RAJAR audience profile on these dimensions. 

Adults in Scotland source: TGI, Audience profile source: RAJAR  
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Please note that as adults aged 15 to 34 years represent only 16% of the BBC Radio Scotland 

audience the base size for this group (47) was too small for separate analysis of the younger end of 

the BBC Radio Scotland audience.   
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Appendix B: Full listing of performance and importance scores plus 

performance gaps and correlations with overall impression 

52%

79%

70%

76%

74%

83%

70%

78%

75%

60%

78%

82%

67%

83%

83%

83%

81%

65%

83%

91%

72%

82%

81%

88%

91%

93%

92%

38%

62%

63%

65%

66%

68%

70%

71%

72%

73%

74%
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76%

77%

78%

79%

81%

86%

86%

86%

86%

87%

87%

88%

91%

0% 20% 40% 60% 80% 100%

BBC Radio Scotland has helped me make the most of 
new technologies such as interactive TV and the internet 

BBC Radio Scotland has lots of fresh and new ideas

BBC Radio Scotland provides music I don’t hear 
anywhere else

BBC Radio Scotland is good at portraying my particular 
culture or community to other people in Scotland

BBC Radio Scotland helps me understand UK-wide 
politics

BBC Radio Scotland reflects my local interests and 
concerns

BBC Radio Scotland tells me about events and activities 
in which I could participate

BBC Radio Scotland introduces me to new presenters, 
performers, writers and musical artists from Scotland

BBC Radio Scotland coverage of news and current affairs 
has got me talking about them

BBC Radio Scotland provides opportunities to participate 
in its programmes

BBC Radio Scotland helps me understand politics in 
Scotland

BBC Radio Scotland reflects the diverse faiths, cultures 
and communities of Scotland

BBC Radio Scotland provides coverage of a  variety of 
sport

BBC Radio Scotland gives me a better understanding of 
news and topical issues in the UK 

BBC Radio Scotland helps me understand what's going 
on in the wider world, such as international news/events

I have learned new things whilst enjoying programmes on 
BBC Radio Scotland

BBC Radio Scotland highlights to me important social 
issues

BBC Radio Scotland provides coverage of football teams 
from around Scotland 

BBC Radio Scotland provides coverage of events and 
anniversaries that are important to the people of Scotland

BBC Radio Scotland gives me a better understanding of 
news and topical issues in Scotland

When I listen to BBC Radio Scotland, I hear a range of 
accents from around Scotland

BBC Radio Scotland supports arts and culture in Scotland

BBC Radio Scotland supports Scottish music (including 
Celtic, Folk, piping)

BBC Radio Scotland provides content and programming 
that caters for the population of Scotland

BBC Radio Scotland has enjoyable and entertaining 
programmes and content

I trust BBC Radio Scotland to provide me with impartial 
news 

BBC Radio Scotland provides high quality news

Performance Importance

Base: All adults in Scotland aged 15+ who have listened to BBC Radio Scotland in the last month (500)

Gap
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Appendix C: Full listing of performance and importance scores plus 

performance gaps by age, social grade and region  

 

Statement  Performance 
% 

Personal 
Importance %  

Gap 

CREATIVITY PURPOSE 

BBC Radio Scotland 
provides music I don’t hear 
anywhere else 

TOTAL 63% 70% -7 

North  64% 68% -4 

East 60% 72% -12 

West 65% 68% -3 

AB 55% 60% -5 

C1 70% 78% -8 

C2DE 64% 68% -4 

15-54 62% 72% -10 

55+ 64% 67% -3 

BBC Radio Scotland 
supports arts and culture in 
Scotland 

TOTAL 86% 82% +4 

North  90% 80% +10 

East 82% 81% +1 

West 88% 84% +4 

AB 82% 82% 0 

C1 94% 87% +7 

C2DE 82% 77% +5 

15-54 86% 84% +2 

55+ 86% 80% +6 

BBC Radio Scotland 
supports Scottish music 
(including Celtic, Folk, 
piping) 

TOTAL 86% 81% +5 

North  90% 87% +3 

East 80% 76% +4 

West 89% 84% +5 

AB 82% 75% +7 

C1 92% 89% +3 

C2DE 82% 79% +3 

15-54 87% 78% +9 

55+ 85% 84% +1 
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BBC Radio Scotland 
introduces me to new 
presenters, performers, 
writers and musical artists 
from Scotland 

TOTAL 71% 78% -7 

North  74% 78% -4 

East 69% 76% -7 

West 72% 79% -7 

AB 63% 74% -11 

C1 75% 80% -5 

C2DE 71% 78% -7 

15-54 68% 82% -14 

55+ 74% 74% 0 

BBC Radio Scotland tells 
me about events and 
activities in which I could 
participate 

TOTAL 70% 70% 0 

North  76% 68% +8 

East 65% 69% -4 

West 71% 72% -1 

AB 60% 61% -1 

C1 71% 75% -4 

C2DE 75% 72% +3 

15-54 72% 75% -3 

55+ 68% 65% +3 

BBC Radio Scotland has 
enjoyable and entertaining 
programmes and content 

TOTAL 87% 91% -4 

North  93% 91% +2 

East 85% 94% -9 

West 85% 91% -6 

AB 79% 88% -9 

C1 89% 93% -4 

C2DE 89% 92% -3 

15-54 89% 94% -5 

55+ 85% 90% -5 

BBC Radio Scotland has 
lots of fresh and new ideas 

TOTAL 62% 79% -17 

North  75% 77% -2 

East 56% 81% -25 

West 71% 78% -7 

AB 47% 80% -33 

C1 63% 78% -15 
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C2DE 70% 79% -9 

15-54 65% 82% -17 

55+ 59% 76% -17 

BBC Radio Scotland 
provides opportunities to 
participate in its 
programmes 

TOTAL 73% 60% +13 

North  73% 60% +13 

East 72% 58% +14 

West 74% 62% +12 

AB 67% 48% +19 

C1 78% 67% +11 

C2DE 71% 62% +9 

15-54 81% 67% +14 

55+ 65% 54% +11 
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Statement  Performance 
% 

Personal 
Importance %  

Gap 

NATIONS, REGIONS AND COMMUNITIES PURPOSE 

BBC Radio Scotland is good 
at portraying my particular 
culture or community to 
other people in Scotland 

TOTAL 65% 76% -11 

North  68% 84% -16 

East 60% 68% -8 

West 68% 79% -11 

AB 47% 69% -22 

C1 73% 80% -7 

C2DE 69% 78% -9 

15-54 63% 74% -11 

55+ 67% 79% -12 

BBC Radio Scotland 
provides content and 
programming that caters for 
the population of Scotland 

TOTAL 87% 88% -1 

North  92% 89% +3 

East 88% 88% 0 

West 85% 88% -3 

AB 80% 87% -7 

C1 90% 92% -2 

C2DE 89% 86% +3 

15-54 90% 89% +1 

55+ 85% 88% -3 

BBC Radio Scotland reflects 
my local interests and 
concerns 

TOTAL 68% 83% -15 

North  69% 83% -14 

East 69% 82% -13 

West 68% 82% -14 

AB 60% 79% -19 

C1 74% 85% -11 

C2DE 69% 82% -13 

15-54 69% 82% -13 

55+ 68% 84% -16 

BBC Radio Scotland reflects 
the diverse faiths, cultures 
and communities of 
Scotland 

TOTAL 75% 82% -7 

North  86% 83% +3 

East 70% 78% -8 
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West 74% 86% -12 

AB 70% 82% -12 

C1 78% 86% -8 

C2DE 76% 79% -3 

15-54 71% 82% -11 

55+ 79% 82% -3 

BBC Radio Scotland 
provides coverage of events 
and anniversaries that are 
important to the people of 
Scotland 

TOTAL 81% 83% -2 

North  86% 87% -1 

East 78% 78% 0 

West 81% 86% -5 

AB 73% 76% -3 

C1 84% 88% -4 

C2DE 84% 84% 0 

15-54 80% 84% -4 

55+ 83% 83% 0 

When I listen to BBC Radio 
Scotland, I hear a range of 
accents from around 
Scotland 

TOTAL 86% 72% +14 

North  90% 82% +8 

East 85% 67% +18 

West 85% 71% +14 

AB 79% 70% +9 

C1 91% 76% +15 

C2DE 85% 70% +15 

15-54 86% 70% +16 

55+ 87% 74% +13 

BBC Radio Scotland 
provides coverage of a 
variety of sport  

TOTAL 75% 67% +8 

North 80% 64% +16 

East 73% 76% -3 

West 74% 62% +12 

AB 72% 66% +6 

C1 73% 71% +2 

C2DE 79% 65% +14 

15-54 80% 72% +8 

55+ 71% 64% +7 
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 BBC Radio Scotland 
provides coverage of 
football teams from around 
Scotland 

TOTAL 79% 65% +14 

North 78% 66% +12 

East 81% 70% +11 

West 77% 62% +15 

AB 80% 59% +21 

C1 76% 70% +6 

C2DE 80% 66% +14 

15-54 84% 74% +10 

55+ 74% 58% +16 
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Statement  Performance 
% 

Personal 
Importance %  

Gap 

CITIZENSHIP PURPOSE 

BBC Radio Scotland 
provides high quality news 

TOTAL 91% 92% -1 

North  95% 92% +3 

East 89% 90% -1 

West 91% 93% -2 

AB 90% 92% -2 

C1 90% 94% -4 

C2DE 92% 91% +1 

15-54 90% 90% 0 

55+ 92% 94% -2 

I trust BBC Radio Scotland 
to provide me with impartial 
news 

TOTAL 88% 93% -5 

North  91% 94% -3 

East 85% 92% -7 

West 90% 94% -4 

AB 84% 91% -7 

C1 89% 95% -6 

C2DE 90% 93% -3 

15-54 87% 93% -6 

55+ 89% 94% -5 

BBC Radio Scotland gives 
me a better understanding 
of news and topical issues 
in Scotland 

TOTAL 86% 91% -5 

North  89% 89% 0 

East 86% 91% -5 

West 84% 91% -7 

AB 84% 91% -7 

C1 88% 92% -4 

C2DE 84% 89% -5 

15-54 83% 89% -6 

55+ 88% 92% -4 

BBC Radio Scotland gives 
me a better understanding 
of news and topical issues 
in the UK 

TOTAL 76% 83% -7 

North  82% 89% -7 

East 74% 91% -17 



P a g e  | 59 

 

BBC Nations Radio Review: BBC Radio Scotland audience research    

   

  

© All rights reserved 2011 

West 77% 91% -14 

AB 72% 91% -19 

C1 75% 92% -17 

C2DE 81% 89% -8 

15-54 73% 89% -16 

55+ 80% 92% -12 

BBC Radio Scotland helps 
me understand UK-wide 
politics 

TOTAL 66% 74% -8 

North  74% 75% -1 

East 60% 70% -10 

West 67% 77% -10 

AB 61% 73% -12 

C1 70% 76% -6 

C2DE 66% 73% -7 

15-54 66% 72% -6 

55+ 67% 77% -10 

BBC Radio Scotland helps 
me understand politics in 
Scotland 

TOTAL 74% 78% -4 

North  79% 77% +2 

East 71% 79% -8 

West 75% 78% -3 

AB 73% 79% -6 

C1 81% 83% -2 

C2DE 69% 73% -4 

15-54 74% 79% -5 

55+ 74% 78% -4 

BBC Radio Scotland 
coverage of news and 
current affairs has got me 
talking about them 

TOTAL 72% 75% -3 

North  76% 76% 0 

East 68% 71% -3 

West 74% 76% -2 

AB 66% 70% -4 

C1 76% 81% -5 

C2DE 71% 72% -1 

15-54 70% 71% -1 

55+ 74% 78% -4 
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Statement  Performance 
% 

Personal 
Importance %  

Gap 

GLOBAL PURPOSE 

BBC Radio Scotland helps 
me understand what's going 
on in the wider world, such 
as international news and 
events 

TOTAL 76% 83% -7 

North  82% 83% -1 

East 74% 82% -8 

West 75% 83% -8 

AB 70% 82% -12 

C1 74% 81% -7 

C2DE 82% 85% -3 

15-54 73% 82% -9 

55+ 79% 84% -5 

 

Statement  Performance 
% 

Personal 
Importance %  

Gap 

EDUCATION PURPOSE 

I have learned new things 
whilst enjoying programmes 
on BBC Radio Scotland 

TOTAL 77% 83% -6 

North  85% 84% +1 

East 74% 81% -7 

West 76% 83% -7 

AB 72% 75% -3 

C1 80% 90% -10 

C2DE 79% 81% -2 

15-54 77% 83% -6 

55+ 78% 83% -5 

BBC Radio Scotland 
highlights to me important 
social issues 

TOTAL 78% 81% -3 

North  79% 82% -3 

East 74% 78% -4 

West 80% 83% -3 

AB 77% 83% -6 

C1 80% 83% -3 

C2DE 77% 77% 0 

15-54 74% 81% -7 

55+ 82% 81% +1 
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Statement  Performance 
% 

Personal 
Importance %  

Gap 

DIGITAL PURPOSE 

BBC Radio Scotland has 
helped me make the most of 
new technologies such as 
interactive TV and the 
internet 

TOTAL 38% 52% -14 

North  38% 50% -12 

East 34% 49% -15 

West 44% 57% -13 

AB 30% 49% -19 

C1 41% 53% -12 

C2DE 40% 53% -13 

15-54 45% 60% -15 

55+ 31% 44% -13 

Base: All adults in Scotland aged 15+ who have listened to BBC Radio Scotland in the last month (500; 
North 131, East 180, West 168, AB 183, C1 156, C2DE 161, 15-54 228, 55+ 269) 
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Appendix D: The questionnaire 

 

BBC Trust - BBC Nations’ Radio Review 

SCOTLAND QUESTIONNAIRE  

 FINAL -  25 October 2010 
 
 

CONTACT NUMBER GENERATED BY RANDOM DIGIT DIALLING 
 
Good afternoon / evening. My name is XXX calling on behalf of Kantar Media. 
 
 We are carrying out an important survey about BBC Radio in [Scotland]. You have the 

opportunity to have your say on BBC Radio and a chance to influence what the BBC does in the 
future by taking part in this research.  

 
IF NECESSARY: 
 
The interview should last about 20 minutes. 
   
We would like to assure you that all the information we collect will be kept in the strictest confidence, 

and used for research purposes only. It will not be possible to identify any particular individual or 
address in the results. 
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SECTION 1: RADIO LISTENING 
 
Qrad1 Have you personally listened to either of these BBC radio stations in the last month? This 

could be through any device e.g. radio, television, internet etc.  
 
READ OUT 
 

 BBC Radio 
Scotland        

BBC Radio 
nan 
Gaidheal      

         None of these  
 
CLOSE IF DO NOT SELECT RADIO SCOTLAND  
 
On this occasion we are looking to speak to listeners of BBC Radio Scotland only. Thank and close. 
 

Qrad2 Which other radio stations have you personally listened to in the last month?  
IF NECESSARY REPEAT: This could be through any device e.g. radio, television, internet etc.  
 
  DO NOT READ OUT – PROMPT: Any others? 
 
                     BBC Radio 1   

BBC Radio 2     
BBC Radio 3     
BBC Radio 4     
BBC Radio 5 

Live     
BBC 5 Live 

Sports Extra 
    

BBC 1Xtra     
BBC 6 Music     
BBC Radio 7     
BBC Asian 

Network     
BBC World 

Service  
BBC Local 

Radio 
    
Real Radio 

(Scotland)   
Clyde 1  
Clyde 2  
Forth One  
Forth 2  
Radio 

Borders  
Central FM 
Galaxy 

Scotland 
Kingdom FM 
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Moray Firth 
Radio 

Northsound 
One 

Northsound 
Two 

Original 106 
(Aberdeen) 

96.3 Rock 
Radio 

Smooth Radio 
(Glasgow) 

Tay FM 
Tay AM 
Wave 102 FM 
West Sound 
 
Kiss 
Magic  
Classic FM 
talkSPORT 
Heart  
Smooth  
Century  
Absolute 

Radio   
Planet Rock  
Absolute 

Classic 
Rock  

Mojo  
Q  
The Arrow  
Kerrang!  
XFM  
Choice 
  
Other (type 

in)    
Don't listen to other radio stations  X 

SECTION 2: SCREENER DEMOGRAPHICS 
 

 

 
Firstly, we need to collect some details about you and your family to make sure we speak to a 
representative spread of people. 
 
 

 

qsex PLEASE CODE THE SEX OF THE RESPONDENT 
 

Male  1  (2670) 
Female  2   
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qage What was your age last birthday? 
   
  TYPE IN 
 

     (1508 - 1509) 

Numeric Range ______________   
Refused  Z  (1508) 

Permitted Range  
15 TO 24 (15-24) , 25 TO 34 (25-34) , 35 TO 44 (35-44) , 45 TO 54 (45-54) , 55 TO 64 (55-64) , 65 

TO 74 (65-74) , 75 TO 99 (75+)   
 
 

 

Qpost Please can you tell me your full postcode? 
   
  INTERVIEWER IF NECESSARY: The reason that we need to take your postcode, is simply to 

analyse the information we receive by geographical region. I can assure you that this information 
is completely confidential and won't be shared with any other organisation 

   
 

 

 

SECTION 3: MEDIA CONSUMPTION 
   
qrecdig Does your household receive Digital Television? That is, any TV service which allows you to 

receive more than the standard five terrestrial TV channels (BBC1, BBC2, ITV1, Channel 4, 
Five)? 

   
Yes  1  (1532) 
No  2   
Don't Know  Y  

 

 

qintnet Have you personally used the internet, from any location, in the last month?  
 

Yes  1  (1538) 
No  2   
Don't Know  Y   
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SECTION 4: OVERALL BBC VIEWS 
 
Qoveral Thinking about the BBC generally, what is your overall impression on a scale of 1 to 10, 

where 1 means extremely unfavourable and 10 means extremely favourable?  
   
   
 

1 - Extremely 
unfavourabl
e  1  (1569) 

2  2   
3  3   
4  4   
5  5   
6  6   
7  7   
8  8   
9  9   
10 - 

Extremely 
favourable  0  (1570) 

Don't Know  Y  (1569) 

 

 

 

Qvalue  

 

The TV licence fee, which pays for all BBC services including television, radio, online content and 
digital switchover, costs £145.50 per year. This works out at about £12.10 per month.  It must be 
paid by every household with a colour television. 

 

Thinking back over the last month and remembering the BBC programmes you and your household 
may have watched on TV or heard on the radio, as well as any BBC websites you may have visited, 
please would you tell me the extent to which you feel your household gets value for the licence fee 
you pay ? 

 

1: Very good value                                      

2: Fairly good value                                     

3: Not very good value                                 

4: Not at all good value                                

Don’t know 
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SECTION 5: LISTENING TO SPECIFIC STATION 
 
We'd now like to get your general views on [BBC Radio Scotland]  
 
BBC Radio Scotland aims to offer a wide range of programming, including news and debate, music 
and arts, comedy, drama and sport.  News and current affairs programmes include Good Morning 
Scotland and Newsdrive.  Other daily strands include topical shows Call Kaye and MacAulay & Co.   
Sports programmes include Sportsound and sporting magazine shows such as football fanzine Off the 
Ball.  Radio Scotland's music output aims to cater for diverse tastes from the contemporary sounds of 
Get it On with Bryan Burnett to the more traditional music of Pipeline. 
 
Qtime At which times of day have you listened to [BBC Radio Scotland] in the last month? 
 
- Weekday breakfast (5am - 9am) 
- Weekday mornings (9am -12pm) 
- Weekday afternoons (12pm - 4pm) 
- Weekday early evening/drivetime (4pm – 7pm) 
- Weekday evening (7pm – midnight) 
- Weekdays overnight (midnight – 5am) 
 
- Saturday breakfast (5am – 9am) 
- Saturday daytime (9am – 7pm) 
- Saturday evening / night (7pm – midnight) 
- Saturday overnight (midnight Saturday – 5am Sunday) 
 
- Sunday breakfast (5am – 9am) 
- Sunday daytime (9am – 7pm) 
- Sunday evening / night (7pm – midnight) 
- Sunday overnight (midnight Sunday – 5am Monday) 
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Qfreq   How often do you listen to [BBC Radio Scotland]? 
 
READ OUT IF NECESSARY 

 
Everyday  1   
Most days  2   
2-3 times a 

week  3   
About once a 

week  4   
About once a 

fortnight  5   
About once a 

month  6   
About once 

every two or 
three 
months  7   

About once 
every six 
months  8   

Less often  9   
Don't Know    Y

  

 
Qrad3 Out of 10 hours of listening to the radio, how many hours would you say you spend listening 

to [BBC Radio Scotland] 
   
   

0 out of 10 
hours  1  (1556) 

1 out of 10 
hours  2   

2 out of 10 
hours  3   

3 out of 10 
hours  4   

4 out of 10 
hours  5   

5 out of 10 
hours  6   

6 out of 10 
hours  7   

7 out of 10 
hours  8   

8 out of 10 
hours  9   

9 out of 10 
hours  0  (1557) 

10 out of 10 
hours  1   

Don't Know  Y  (1556) 
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Qrate Thinking about [BBC Radio Scotland] generally, what is your overall impression on a scale of 
1 to 10, where 1 means extremely unfavourable and 10 means extremely favourable?  

   
   
 

1 - Extremely 
unfavourabl
e  1  (1569) 

2  2   
3  3   
4  4   
5  5   
6  6   
7  7   
8  8   
9  9   
10 - 

Extremely 
favourable  0  (1570) 

Don't Know  Y  (1569) 

 

Qrad4 In which of these ways do you regularly listen to [BBC Radio Scotland]? 
   
  READ OUT 
 
  MULTI-CODE 
Randomise list 
 
INTERVIEWER NOTE: IF RESPONDENT SPONTANEOUSLY TALKS ABOUT NOT BEING ABLE 

TO RECEIVE THE STATION THROUGH DAB THEN TYPE IN THEIR COMMENTS USING THE 
OTHER CODE 

 
Through a 

normal 
analogue 
radio or 
tuner - FM 1  (1558) 

Through a 
normal 
analogue 
radio or 
tuner – 
Medium 
Wave (MW 
or AM) 2  

Through a 
DAB digital 
radio  3 

Through 
digital 
television  4   
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On the 
internet 
(through 
bbc.co.uk or 
iPlayer)   5   

Through a 
mobile 
phone   6   

Through an 
MP3 player 
(e.g. iPod)  7   

Don't Know  Y  
Other 

(specify) 0  
 

 

 

 

 

SECTION 6: DISTINCTIVENESS 
 
Qmiss To what extent do you agree or disagree with each statement? 
   
  ...   
  READ OUT IF NECESSARY 
 

Definitely 
disagree 1  (1571) 

Tend to 
disagree 2   

Neither agree 
nor disagree 
 3   

Tend to agree 4   
Definitely 

agree 5   
Don't Know  Y   

  
This question is repeated for the following loop values: 
Randomise statements  

  
- I would miss [BBC Radio Scotland] if it wasn't there  
- I would miss the commercial station I listen to most if it wasn’t there [ONLY ASK IF GIVE AN 

ANSWER AT QRAD2 OTHER THAN BBC RADIO STATIONS] 
- I would miss BBC Radio if it wasn’t there  
- [BBC Radio Scotland] has well-made high quality programmes 
- [BBC Radio Scotland] has programmes with new ideas and different approaches 
- [BBC Radio Scotland] has programmes that make me think 
- [BBC Radio Scotland] has programmes that I want to listen to 
  
Qdistin What is it, if anything, that [BBC Radio Scotland] offers that you can’t get from any other radio 
station?    
 

Open end 
Nothing 
Don’t Know  
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Qreplace  If [BBC Radio Scotland] no longer existed, which programmes, if any, could NOT 
easily be replaced by programmes on other radio stations? 

DO NOT READ OUT 
 
PRE-CODED LIST OF PROGRAMMES IN ALPHABETICAL ORDER TO BE DISPLAYED FOR 
INTERVIEWERS  
         

Another Country with Ricky Ross 

Brian Taylor's Big Debate 

Call Kaye 

Classics Unwrapped 

Dress Circle 

Features/Comedy/Drama slot (1130-1200) 

Get it On with Bryan Burnett 

Good Morning Scotland 

Iain Anderson 

Janice Forsyth Show 

MacAulay & Co 

Mary Ann Kennedy's Global Gathering 

New Every Morning 

Newsdrive 

Newsweek Scotland 

Off the Ball 

Off the Ball's Sunday Supplement 

Out of Doors 

Pipeline 

Radio Scotland News 

Sally on Sunday 



P a g e  | 72 

 

BBC Nations Radio Review: BBC Radio Scotland audience research    

   

  

© All rights reserved 2011 

Scotland at Ten 

Scotland Live 

Shereen 

Sports Report 

Sports Weekly 

Sportsound 

Take the Floor 

The Beechgrove Potting Shed 

The Business 

The Café (book, comedy, culture, movie, 
music) 

The Greetings Programme 

The Investigation 

The Jazz House 

Tom Morton 

Travelling Folk 

Vic Galloway 

Your Call with Jim Traynor 

    
 
None 
Don’t know 
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SECTION 7: PURPOSES 

 
The BBC has a duty to 'inform, educate and entertain' the UK public in return for the licence 
fee that is charged. [BBC Radio Scotland] must contribute to this duty through specific 
objectives that the BBC must consider in its programming.  
 
BBC Radio Scotland’s objective is to be a speech-led service for adults covering a wide range of 
genres and reflecting the issues, events, culture and interests of the people of Scotland. 
 
You will be asked to consider a number of statements and rate how well you think [STATION 
FROM QRAD1] is currently doing and how important each is to you. 
   
  Please consider each statement carefully before giving your answer. 
   
 

 

First of all, to what extent do you agree or disagree with the following statements?  
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Qcitp To what extent do you agree or disagree with the following statements? 
   
  ... READ OUT SCALE AS NECESSARY 
 

Completely 
disagree  1  (1670) 

Disagree 
strongly  2   

Disagree 
slightly  3   

Neither agree 
nor disagree 
 4   

Agree slightly  5   
Agree 

strongly  6   
Completely 

agree  7   
  
This question is repeated for each of the priorities: 
 
Randomise all statements 
 

1. BBC Radio Scotland provides high quality news 
2. I trust BBC Radio Scotland to provide me with impartial news  
3. BBC Radio Scotland gives me a better understanding of news and topical issues in Scotland 
4. BBC Radio Scotland gives me a better understanding of news and topical issues in the UK 
5. BBC Radio Scotland helps me understand UK-wide politics  
6. BBC Radio Scotland helps me understand politics in Scotland 
7. BBC Radio Scotland coverage of news and current affairs has got me talking about them 
8. BBC Radio Scotland is good at portraying my particular culture or community to other people 

in Scotland 
9. BBC Radio Scotland provides content and programming that caters for the population of 

Scotland 
10. BBC Radio Scotland reflects my local interests and concerns 
11. BBC Radio Scotland reflects the diverse faiths, cultures and communities of Scotland 
12. BBC Radio Scotland provides coverage of events and anniversaries that are important to the 

people of Scotland 
13. When I listen to BBC Radio Scotland, I hear a range of accents from around Scotland 
14. BBC Radio Scotland provides coverage of a variety of sport  
15. BBC Radio Scotland provides coverage of football teams from around Scotland  
16. I have learned new things whilst enjoying programmes on BBC Radio Scotland 
17. BBC Radio Scotland highlights to me important social issues  
18. BBC Radio Scotland provides music I don’t hear anywhere else 
19. BBC Radio Scotland supports arts and culture in Scotland  
20. BBC Radio Scotland supports Scottish music (including Celtic, Folk, piping) 
21. BBC Radio Scotland introduces me to new presenters, performers, writers and musical artists 

from Scotland 
22. BBC Radio Scotland tells me about events and activities in which I could participate 
23. BBC Radio Scotland has enjoyable and entertaining programmes and content 
24. BBC Radio Scotland has lots of fresh and new ideas 
25. BBC Radio Scotland provides opportunities to participate in its programmes  
26. BBC Radio Scotland helps me understand what's going on in the wider world, such as 

international news and events  
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27. BBC Radio Scotland has helped me make the most of new technologies such as interactive 

TV and the internet  

 
  
 
 

 

Now, how important or unimportant is it for you personally that... 
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Qciti How important or unimportant is it for you personally that... 
   
  ... READ OUT SCALE AS NECESSARY 

1 - Extremely 
unimportant  1  (1678) 

2 - Very 
unimportant  2   

3 - Quite 
unimportant  3   

4 - Neither 
important 
nor 
unimportant  4   

5 - Quite 
important  5   

6 - Very 
important  6   

7 - Vital  7   
  
This question is repeated for each of the priorities: 
 
Randomise all statements 
 

1. BBC Radio Scotland provides high quality news 
2. You trust BBC Radio Scotland to provide you with impartial news  
3. BBC Radio Scotland gives you a better understanding of news and topical issues in Scotland 
4. BBC Radio Scotland gives you a better understanding of news and topical issues in the UK 
5. BBC Radio Scotland helps you understand UK-wide politics  
6. BBC Radio Scotland helps you understand politics in Scotland 
7. BBC Radio Scotland coverage of news and current affairs gets you talking about them 
8. BBC Radio Scotland is good at portraying your particular culture or community to other people 

in Scotland 
9. BBC Radio Scotland provides content and programming that caters for the population of 

Scotland 
10. BBC Radio Scotland reflects your local interests and concerns 
11. BBC Radio Scotland reflects the diverse faiths, cultures and communities of Scotland 
12. BBC Radio Scotland provides coverage of events and anniversaries that are important to the 

people of Scotland 
13. When you listen to BBC Radio Scotland, you hear a range of accents from around Scotland 
14. BBC Radio Scotland provides coverage of a variety of sport  
15. BBC Radio Scotland provides coverage of football teams from around Scotland  
16. You learn new things whilst enjoying programmes on BBC Radio Scotland 
17. BBC Radio Scotland highlights to you important social issues  
18. BBC Radio Scotland provides music you don’t hear anywhere else 
19. BBC Radio Scotland supports arts and culture in Scotland  
20. BBC Radio Scotland supports Scottish music (including Celtic, Folk, piping) 
21. BBC Radio Scotland introduces you to new presenters, performers, writers and musical artists 

from Scotland 
22. BBC Radio Scotland tells you about events and activities in which you could participate 
23. BBC Radio Scotland has enjoyable and entertaining programmes and content 
24. BBC Radio Scotland has lots of fresh and new ideas 
25. BBC Radio Scotland provides opportunities to participate in its programmes  
26. BBC Radio Scotland helps you understand what's going on in the wider world, such as 

international news and events  
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27. BBC Radio Scotland helps you make the most of new technologies such as interactive TV 

and the internet  

 

 

Qval2  

 

Out of the £145.50 licence fee, around £1.31 a year is used to fund BBC Radio Scotland. Thinking 
specifically about how your licence fee is spent, please tell me whether or not you feel BBC Radio 
Scotland is good value for money? 

 

1: Very good value 

2: Fairly good value 

3: Not very good value 

4: Not at all good value  

Don’t know 

 

 

Qcito Do you have anything else you would like to comment on with regards to [BBC Radio 
Scotland]’s performance in any of the areas we’ve been asking about? 

IF NECESSARY: For example it’s coverage of news, how it reflects different issues, events and 
cultures or the quality and range of programmes offered? 

        Open-end 
        Nothing 

 

The BBC has a duty to all licence fee payers and therefore has to consider a wide range of 
audiences in what it does.  The next few questions will help us gather information about a 
representative sample of people. This is the last section of the interview.  
   
  Please be assured once again that all answers you provide will remain 
confidential. 
   
   
 

 

hhsze How many people (adults and children) live in the household including yourself? 
 

     (2139 - 2140) 

Numeric Range ______________   
Refused  Z  (2139) 

Permitted Range  
1 TO 1 (1) , 2 TO 2 (2) , 3 TO 3 (3) , 4 TO 4 (4) , 5 TO 5 (5) , 6 TO 6 (6) , 7 TO 99 (7+)   
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IF   hhsze <> Refused  AND    hhsze > 1    
THEN ASK: hhad 
 
 
 

 

hhad Do you have any children aged under 18 living in the household for whom you are 
responsible? 

 
Yes  1  (2141) 
No  2   
Don't Know  Y   

 

 

 

 

IF   hhad = Yes   
THEN ASK: Qkids 
 
 

 

Qkids In which of the following age bands are your children? 
   
  Please select all that apply. 
 

0 - 1  1  (2671) 
2 - 4  2   
5 - 9  3   
10 - 15  4   
16 - 18  5   
Refused  Z   

 
 

 
End of Filter Ikids 
 

 

WORK 'Which of these best describes your employment at the moment?' 
 
                Working in a paid job (30+ hours) 
                Working in a paid job (8-29 hours) 
                Working in a paid job (Less than 8 
hours) 
                Self-employed 
                Not in paid employment/looking after 
house or home 
                Full time student at school 
                Full time student at 
university/polytechnic/college 
                Unemployed 
                Retired from paid employment 
                Other 
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fullsg Social grading questions to be asked then CODE SOCIAL GRADE HERE 
 

A  1  (2638) 
B  2   
C1  3   
C2  4   
D  5   
E  6   
Don't Know  Y   
Refused  Z   
Not stated  X   

 

 

 

Qident What do you consider your national identity to be? 
MULTI-CODE 
DO NOT READ OUT 
 

English  1  (1516) 
Scottish  2   
Welsh  3   
Irish  4   
British  6   
Other  0   

Other specify... (1517 - 1520)  

 

 

 

 

Qlang3 Do you speak or are you currently learning Scottish Gaelic?  
    
         Yes    1 
         No    2 
         Refused   X 

  

 

IF   qlang3 = Yes 
 
THEN ASK: Qla2, 
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Qla2 Which of these best describes the level to which you speak Scottish Gaelic? 
 

Fluent  1  (2672) 
Not fluent but 

more than a 
basic 
knowledge  2   

Basic   3   
  

 

Qfaith1 Do you follow any particular religion or other belief? 
 

Yes  1  (2650) 
No  2   
Don't Know  Y   

 

 

 

IF   Qfaith1 = Yes    
THEN ASK: Qfaith2 
 

 

Qfaith2 Which religion or other belief do you follow? 
   
 Church of 

Scotland  
 Roman 

Catholic  
 Church of 

England 
 Christian 

(unspecified
) 
Buddhist  
Hindu  
Jewish  
Muslim  
Sikh  
Refused  
Other 
specify.......  

   

Other specify... (2653 - 2656)  

 
 

 
End of Filter ifaith 
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Qillnes Do you have any long-term illness, health problems or disability which limits your daily 
activities or the work you do? This includes problems which are due to old age.  

 
Yes  1  (2659) 
No  2   
Don't Know  Y   
Refused  Z   

 

 

  
COLLECT PERMISSION TO BE RE-CONTACTED 
 

Very occasionally, we may need to re-contact some of the respondents taking part in a study 
to clarify potential questions raised after the main stage of the research is completed. May 
we have permission to call you again if necessary for market research purposes related to 
the current study? 

 

Yes 

No 


