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BBC Trust service review: Terms of 
reference 
Network Music Radio: BBC Radio 1, BBC 1Xtra, BBC 
Radio 2, BBC Radio 3, BBC 6 Music and BBC Asian 
Network  

 

Background 

The BBC Trust is the governing body of the BBC.  We are here to get the best out of the 
BBC for licence fee payers and one of the ways we do this is by carrying out an in-depth 
review of each of the BBC’s services at least once every five years.  This review is looking at 
the BBC’s network music radio services - BBC Radio 1, BBC Radio 1Xtra, BBC Radio 2, BBC 
Radio 3, BBC 6 Music and BBC Asian Network. 

This is the second time that the Trust has looked at each of these services. Please see 

http://www.bbc.co.uk/bbctrust/our_work/services/radio/service_reviews.html for our 

previous reviews. 

 

Scope of the review 

The review will address the BBC’s music radio offer overall, as well as how well each service 
is performing against the terms of its service licence, their future strategic direction, and 
whether the licences need to be changed.  

The remit of each service is set out in a published service licences: 

Radio 1 

The remit of Radio 1 is to entertain and engage a broad range of young listeners with a 
distinctive mix of contemporary music and speech. Its target audience is 15-29 year olds 
and it should also provide some programming for younger teenagers. It should offer a range 
of new music, support emerging artists - especially those from the UK - and provide a 
platform for live music. News, documentaries and advice campaigns should cover areas of 
relevance to young adults 

1Xtra 

The remit of 1Xtra is to play the best in contemporary black music with a strong emphasis 
on live music and supporting new UK artists. The schedule should also offer a relevant news 
service, regular discussion programmes and specially commissioned documentaries relevant 
to the young target audience (15-24 year olds), particularly - although not exclusively - 
those from ethnic minorities 

Radio 2 

The remit of Radio 2 is to be a distinctive mixed music and speech service, targeted at a 
broad audience, appealing to all age groups over 35. It should offer entertaining popular 
music programmes and speech-based content including news, current affairs, documentaries, 
religion, arts, comedy, readings and social action output 

Radio 3 

http://www.bbc.co.uk/bbctrust/our_work/services/radio/service_reviews.html
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The remit of Radio 3 is to offer a mix of music and cultural programming in order to engage 
and entertain its audience. Around its core proposition of classical music, its speech-based 
programming should inform and educate the audience about music and culture. Jazz, world 
music, drama, the arts and ideas and religious programming should feature in its output. 
The service should appeal to listeners of any age seeking to expand their cultural horizons 
through engagement with the world of music and the arts. 

6 Music 

The remit of BBC 6 Music is to entertain lovers of popular music with a service that 
celebrates the alternative spirit in popular music from the 1960s to the present day. Its 
programmes juxtapose current releases outside the mainstream with earlier recordings, 
including music from the BBC Sound Archive. It should provide context for the music it plays, 
and support live music and new artists. 

Asian Network 

The remit of BBC Asian Network is to provide speech and music output appealing to British 
Asians, with a strong focus on news and current affairs. It should be primarily in English, but 
some programming should be provided in a range of South Asian languages. The primary 
target audience is British Asians under 35 but the station should also appeal to anyone with 
an interest in British Asian issues, music and culture.   

 

Aims of the review 

The review will consider the following questions: 

1. How well does the BBC serve audiences with ‘music radio’? 

 How well does the BBC support a wide range of music genres? 

 Does the BBC provide adequate support for UK, live and new music? 

 How are new technologies changing the way the BBC should service audiences 
with ‘music radio’? How are listening habits changing? 

2. How well are Radio 1, Radio 1Xtra, Radio 2, Radio 3, 6 Music and Asian Network 
performing against the terms of their services licences?  

 Are the services delivering high quality and distinctive content? 

 To what extent are licence fee payers using the services, and are some 
demographic groups better served than others? 

 Are the services making an effective contribution to delivering the BBC’s public 
purposes? 

 Are the services delivering good value for money? 

3. Are Radio 1, Radio 1Xtra, Radio 2, Radio 3, 6 Music and Asian Network well-positioned 
to deliver their service licence commitments in the future?  

 Do their strategies and funding allow them to meet their objectives?  

 Are the services responding effectively to changing audience expectations and 
listening habits, primarily in response to technological shifts? 

4. Should the service licences for Radio 1, Radio 1Xtra, Radio 2, Radio 3, 6 Music and 
Asian Network be changed? 
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Scope limitations 

Service reviews are intended to inform the Trust’s duty in performance assessment and do 

not include a market impact assessment. If the review concluded that significant changes 

were required to any of the services under review, then the Public Value Test process would 

be initiated which could result in a market impact assessment. 

In addition, we intend to treat the following areas as out of scope for this review. This is 

intended to clarify the areas of focus of our review for anyone who intends to become 

involved via our public consultation or any other activity. 

 News and Current affairs output. This was considered in our review of Network 
News and Current Affairs (published in April 2014 and available here).  

 Editorial standards and impartiality. This area is considered out of scope. The 
Trust looks to its Editorial Standards Committee to consider editorial standards 
issues at a strategic level as part of its ongoing work. 

 Out of London and independent supply. These areas are being reviewed 
separately this year as part of a Trust review of content supply. 

 Talent costs. These are being considered as part of a separate Trust review this 
year. 

 BBC Proms and BBC Performing Groups. These will be considered in so far as 
they impact the services under review. However, the BBC Proms and BBC’s 
performing groups will not be subject to a full performance review as part of this 
process. 

 

Approach and timing  

We will engage with licence fee payers, and organisations on the key questions raised by 
the review through public consultation. We will also consult with the BBC Executive and take 
advice from our four Audience Councils.  

We will analyse performance using industry-standard audience measurement data and 
existing BBC audience research.  If necessary, we will also carry out bespoke audience 
research and/or content analysis to supplement evidence on audiences available from other 
sources. 

Further information about our approach to service reviews can be found on our website.   

 

Date Activity  

7 August Review begins – Public consultation launches  

August - October Trust gathers evidence from the public 
consultation, audience research, 
performance analysis and other sources.  

29 October Public consultation closes  

November - January   Trust Unit analyses data and prepares report  

Early 2015   Publication  

 

http://www.bbc.co.uk/bbctrust/our_work/services/television/service_reviews/news_current_affairs.html

