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Executive summary 

This executive summary sets out the key findings from the quantitative research for the 

service review of BBC Local Radio and local/regional news and current affairs in England 

conducted by ICM Unlimited. The findings are based on two surveys: a mixed online-

telephone survey of 577 listeners of BBC Local Radio, and an online survey of 555 users of 

at least one of BBC Regional Television News programmes, BBC Regional Current Affairs 

programming, and BBC Local News Online. Fieldwork was conducted among people living 

in England, between 28 August and 13 September 2015. 

 

BBC Local Radio  

 This research has shown that BBC Local Radio listeners are positive towards the BBC 

overall as well as towards their BBC Local Radio station. Two thirds of listeners give 

a score of 8 to 10 out of 10 for their general impression of the BBC overall (67%) and 

their BBC Local Radio station (66%).  

 Of respondents to this survey, BBC Local Radio is listened to for an average of 7 hours 

per week. Seven in ten listeners have been listening to their local radio station for over 

five years (71%). Within this, over a quarter have listened to their station for over 20 

years (27%).  

 The vast majority of listeners agree that their BBC local station is informative (93%). 

The majority also agree that their station provides high quality programming (78%); 

has programmes that are entertaining (76%) and is the kind of radio station that feels 

like it’s aimed at people like them (69%). 

 The majority of listeners agree that the stations provide them with companionship 

(61%) and are distinctive (59%), although these scores are slightly lower than some 

other measures. However, the feeling that their local station provides companionship is 

far higher amongst those who are not working, excluding those who are retired (as 77% 

agree).  

 Respondents were asked to rate how well BBC Local Radio is performing against a 

number of commitments and measures, and how important they feel it is for BBC Local 

Radio to provide.  

 BBC Local Radio performs well against commitments related to its news provision, 

particularly in relation to providing up to date, accurate news (87% agree it does this), 

high-quality, independent news (79% agree) and trusting it to provide impartial news 

(78%). However, the importance is slightly higher still against a number of news related 

measures.  

 While the majority agree that BBC Local Radio performs well in helping listeners to 

understand politics and decision making, and holding decision makers to account 

(65% agree), an even higher proportion think it is important for BBC Local Radio to do so 

(75%).  

 Statements regarding local relevance, interaction and reflecting the local area 

generally receive positive, or small negative performance ‘gaps’. Sports, arts and 

music on BBC Local Radio stations are also highly rated by listeners. Agreement and 
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importance scores are much lower for Local Radio’s helping listeners’ make the most of 

technology and its provision of content on social media. 

 

BBC Regional Television News  

 Two thirds (68%) of service users give a rating of 8 to 10 out of ten for the BBC 

overall, with a smaller proportion giving high scores with regards to the BBC Regional 

TV News (62%).  

 The majority of respondents agree that BBC Regional news programming is 

informative (89%), provides high quality programming (82%), and that programmes 

relevant to them (77%) and that are engaging (69%). However, a smaller proportion 

(41%) agree that the programmes are different from other providers.  

 The majority agree that BBC Regional News provides up to date and accurate news 

(81%), that it keeps them informed of news and events in their local area (79%), and 

that it provides high quality, independent news (75%), although importance scores 

are higher still for these measures, resulting in performance ‘gaps’ of -8, -7 and -13 

respectively. 

 Performance scores are also high for BBC Regional News giving better understanding 

of news and topical issues in local areas, and for providing impartial news (both 

74%), although importance scores are higher, giving performance ‘gaps’ of -9 and -13 

respectively. 

 While the majority agree that BBC regional news represents their local area (70%); a 

larger proportion (85%) believe this is important.  

 A slightly smaller proportion (57%) agree that it helps me understand politics and 

decision makers in my local area, while 67% agree it is important for it to do this. 

 Performance scores are lower for BBC Regional News’ providing online content (45%) 

and content on social media (32%). Audience expectations are being met in these 

areas.  

 

BBC Regional Current Affairs Programming   

 The BBC’s Regional Current affairs programming is rated highly, with two–thirds 

(65%) giving a score of 8 to 10 out of ten when asked about their general impression.  

 Regional Current affairs programming is rated highly on a number of measures: 

the vast majority agree programmes are informative (86%); high quality (77%); 

engaging (77%); and relevant to them (73%).   

 The majority of respondents agree that BBC Regional Current Affairs covers a wide 

range of topics and subject matter (85%), reflects local issues and concerns (82%), 

and covers important political stories in their local area (78%).  

 The majority of viewers agree that BBC Regional Current Affairs explains complex 

issues (63%), holds elected and unelected decision makers to account (60%) and 

investigates and scrutinises issues and institutions (70%). However, a higher 

proportion think it is important for BBC Regional Current Affairs to do this, resulting in 

sizeable performance ‘gaps’ in these areas.  
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BBC Local Online News services   

 Over half of users are favourable towards BBC local online news services with 56% 

giving a score of 8 to 10 out of 10, and just 4% giving a score of 1 to 3.  

 Most respondents agree that BBC Local News Online is informative (78%), relevant to 

me (69%) and high quality (66%). However, a slightly smaller proportion (53%) agree 

that their BBC local news website provides the right amount of news for their local 

area.  

 The majority of respondents agree that they trust BBC Local News Online to provide 

impartial news (77%); the importance score is slightly higher for this statement.  

 The majority agree that BBC Local News Online provides high-quality independent 

news (71%), provides up to date news about their local area (71%), and reflects 

news from their local area (72%). However, audience expectations are higher still in 

these areas, resulting in performance ‘gaps’ against these measures. 

 Performance and importance scores are lower for BBC Local News Online providing 

sourcing or sharing content with other providers (54%), encouraging users to get 

involved through online discussion (37%) as well as linking to content on social 

media (41%), and expectations are largely being met in these areas. 
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1. Background and methodology 

1.1 Background  

The BBC Trust is the governing body of the BBC. The BBC Trust’s responsibility is to get the 

best out of the BBC for licence fee payers, whether that means protecting its independence 

or ensuring that the BBC continues to provide excellent value for money while staying true to 

its principles. The Trust must also ensure that the BBC has high standards of openness and 

transparency.  

 

The BBC Trust works on behalf of licence fee payers to ensure that the BBC provides high-

quality services and good value for everyone in the UK. To achieve this, the Trust must keep 

in close contact with licence fee payers, being aware of and understanding their 

expectations of the BBC. They do this via research, consultation with the public, and through 

the work of the BBC Audience Councils. The BBC Trust commissioned ICM Unlimited to 

undertake a quantitative survey of users of BBC Local Radio, BBC Regional Television 

News services, BBC Regional Current Affairs programming, and BBC Local News Online. 

 

 

1.2 Methodology  

Two separate surveys were conducted, one amongst those who listen to BBC Local Radio at 

least once a week, and another among BBC Regional News and Current Affairs viewers, as 

well as local online service users. Fieldwork for both surveys was conducted between 28 

August and 13 September 2015 

 

- Local radio survey  

577 interviews were conducted with people aged 18+ in England who listen to BBC Local 

Radio for at least one hour per week.  

 

The sample was split as follows: 

 

 477 interviews were conducted online using the BBC Trust Audience Panel1 and 

ICM’s newvista panel 2; 

 100 interviews were conducted via telephone (CATI)3 among adults across England. 

 

Within the above figures, booster interviews were conducted with 50 Black, Asian and 

minority ethnic (BAME) respondents.  

 

                                                           
1
 The BBC Trust Audience Panel consists of a nationally representative sample of the public who 

were recruited and maintained by ICM.  
2
 ICM’s newvista panel is an online research community made up of members of the public who take 

part in a wide variety of research projects.  
3
 CATI stands for Computer Assisted Telephone Interviewing and is a market research term referring 

to interviews conducted via a telephone methodology.  
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No demographic quotas were set, though all respondents were required to listen to a BBC 

Local Radio station for at least one hour a week. Data are weighted to the profile of weekly 

listeners of BBC Local Radio across England (gender, age, ethnicity and social class). 

  

- Local News & Current Affairs and Local Online services survey 

555 interviews were conducted with people aged 18+ in England who access at least one, or 

a combination, of the following BBC services:  

 

 BBC Regional Television news at least once a week (489 interviews); 

 BBC Regional Current Affairs programming at least once a month (121 interviews); 

 BBC Local News Online, either through the BBC website or local pages on the BBC 

News app at least once a week (216 interviews). 

 

All interviews were conducted online using the BBC Trust Audience Panel and ICM’s 

newvista panel. Within the above figures, booster interviews were conducted with 50 Black, 

Asian and minority ethnic (BAME) respondents.  

 

Data for questions on BBC Regional TV News/Current Affairs are weighted to the profile of 

combined BBC Regional TV News viewers in England and BBC Regional Current Affairs 

viewers (both weekly reach) for those who watch both BBC Regional Television News and 

Current Affairs programmes. Sections referring to BBC Regional Television news have data 

weighted to the weekly reach of BBC Regional television news viewers and sections relating 

to BBC Regional Current Affairs have been weighted to the profiles of BBC Regional Current 

Affairs viewers (weekly reach). Data for questions on BBC Local News Online are weighted 

to the profile of BBC Local News Online users (weekly reach). 

 

1.3  Presentation and interpretation of the data  

While data has been based on interviews conducted with (i) listeners of BBC Local Radio 

and (ii) users of BBC Regional TV News/Current Affairs and BBC Local News Online, a 

sample was interviewed and not the entire population of BBC service users. A consequence 

of this is that all results are subject to sampling tolerances, meaning that not all differences 

are statistically significant. Further information about sampling tolerances is appended to this 

document.  

 

Where percentages do not add up to 100, this may be due to rounding, the exclusion of 

“don’t know” categories, or multiple answers. Throughout the report an asterisk (*) denotes 

any value of less than half of one per cent but greater than zero. Within the charts in this 

report, a green circle denotes a statistically significant higher figure, while a red circle 

denotes a statistically significant lower figure. In the report, reference is made to “net” 

figures. This represents the balance of opinion on attitudinal questions and provides a 

particularly useful means of comparing the results for a number of variables. 

 

Within tables showing demographic breakdowns of data in the report, some numbers will 

appear in bold and italic e.g. 36, this means that the figure is significantly higher than for 

other groups within that demographic.  
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Respondents were asked to rate the services against a number of statements. They were 

asked to rate the extent to which they agreed that the service was achieving each measure 

or feature, giving a ‘performance score’. Respondents were then asked to rate the extent to 

which they agreed it was important for the service to provide, giving an ‘importance score’. 

The percentage of importance for each measure is then subtracted from the performance 

percentage to give a ‘performance gap’ showing the difference between how services are 

performing and the importance that these measures have for respondents.  

All research is carried out in compliance with ISO 20252 and ISO 27001.  
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2. BBC Local Radio  

2.1 Overall favourability towards BBC Local Radio 

BBC Local Radio listeners hold both the BBC overall and their BBC local radio service in 

high regard. Seven in ten are favourable towards the BBC overall, giving it a score of 8 to 10 

out of 10 (67%), while a similar proportion are favourable towards their BBC Local Radio 

station (66%). Just two per cent of people give the BBC overall a score of one to three out of 

ten while just one per cent give their BBC Local Radio service this score.  

 

 
 

Amongst respondents to this survey those living in the North East are significantly more 

likely to be favourable towards the BBC overall and their local radio station with 82% rating 

the BBC a score of eight to ten out of ten, and 85% their BBC Local Radio station. Amongst 

respondents those living in London are significantly more likely to be positive towards the 

BBC as a whole than those living in South East England (75% versus 57%).  

 

Retired people and those who are not working are more positive towards BBC Local Radio 

services than those who are working. Three in four of those who are not working are positive 

towards their BBC Local Radio service (75%) with a slightly smaller proportion of those who 

are retired being as favourable towards their BBC Local Radio service (72%). Six in ten of 

those who are working (full-time and part-time) are positive towards their local radio service 

(61%).  

 

Respondents who have been listening to their BBC Local Radio station for ten to twenty 

years are more favourable than those who have been listening for one to five years. Four in 

five of those who have listened for ten to twenty years give a score of eight to ten out of ten 

for their local radio service (78%) compared to six in ten of those who have listened for one 

to five years (58%).  

 

Confidential: For research purposes only 3

Overall Impression of the BBC and Overall Impression of BBC Local Radio 
Q5. Thinking about the BBC generally, what is your overall impression? 

Q10. Thinking about…what is your overall impression? 

67%66%

30%32%

2%1%

BBC OverallLocal BBC Radio Station

Favourable (8-10) Neutral (4-7) Unfavourable (1-3)

Base: All respondents (577) 

10/10: 20% 

9/10: 22%

8/10: 25%

10/10: 19%

9/10: 19% 

8/10: 28%
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There are also differences in favourability between those who listen at different times in the 

week. Those who listen to their BBC Local Radio station on Saturdays and Sundays are 

significantly more favourable towards the BBC Local Radio station than those who listen on 

weekdays (75% versus 67%).  

 

2.2 Types of local news and information consumed  

Of BBC Local Radio listeners, many use other services to get information about their local 

area, with regional television news, local newspapers and online services featuring highly. 

 

When looking at any local news consumed, most BBC Local Radio listeners state that they 

use regional television news (91%), local radio stations (87%) and local newspapers (73%). 

Internet sites and apps are also popular, although do not feature as highly (54%). Social 

media and dedicated local television channels are cited less often, although just over a third 

and just over a quarter use these respectively (36% and 28% respectively).  

 

In terms of BBC’s local and regional services, the majority of BBC Local Radio listeners 

watch BBC Regional television news (89%). Just under half use local news pages on the 

BBC website (47%) and a similar proportion watch regional current affairs programming on 

the BBC (45%). One in five use either local news pages on the BBC News website or BBC 

News app (20%) or social media output by local or regional BBC media outlets (19%).  

 

 
 

BBC Local Radio listeners aged over 65 years are significantly more likely to use BBC 

regional television news than those aged 18-34 (92% versus 81%). Listeners aged 18-34 are 

significantly more likely than any other age group to use BBC Local News on the BBC 

website (71%), with those aged over 65 years less likely (33%). These differences in use by 

age are similar within use of the BBC News app for local services; almost half of 18-34 year 

old local radio listeners use the BBC News app in this way (46%), compared with eleven per 

cent of over 65s. Younger BBC Local Radio listeners are also the most likely to watch 

regional current affairs or political programming; over half of 18-34 year olds respondents 

watch these programmes (57%) compared with 39% of over 65s.  

 

Confidential: For research purposes only 2

Local News Consumed 

Q1. Which, if any, of he following ways do you access news and information for your local area? 

Q2. Which, if any, of the following ways do you use the BBC for local or regional news and current affairs? 

91%

87%

73%

54%

36%

28%

3%

TV (e.g. local or regional news
bulletins on BBC One or ITV)

Local radio stations (e.g. BBC,
commercial or community radio)

Local newspapers

Internet sites, apps or blogs (not
including social media)

Social Media (e.g. Twitter,
Facebook, Instagram)

Dedicated local TV channels (for
instance London Live, Mustard

TV, Made in Leeds etc.)

Other sources of local news

Types of Local News (any) 

100%

89%

47%

45%

20%

19%

1%

BBC Local Radio

Regional TV news (e.g. regional
news bulletins on BBC One)

Local news pages on the BBC
website

Regional current affairs/political
programmes on TV (e.g. Inside
Out or part of Sunday Politics)

Local news pages on the BBC
News app

Social Media (e.g. your BBC local
radio station or BBC regional
news on Facebook or Twitter)

Other

BBC Local Services 

Base: All respondents (577) 
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With regards to social media use for local news services, younger BBC Local Radio listeners 

are most likely to use this source, although it is still far less frequently used than other local 

news services on the BBC. Among BBC Local Radio listeners, two in five 18-34 year olds 

(37%) and three in ten 35-44 year olds (29%) use social media on the BBC as a local news 

source, compared with a quarter of 45-54 year olds (25%). Nine per cent of over 65 local 

radio listeners use social media output from BBC local services.  

 

Among BBC Local Radio listeners, white people are significantly more likely than those from 

a BAME (Black, Asian and ethnic minority) background to watch BBC regional television 

news (90% versus 85% respectively). Conversely, those from a Black, Asian and ethnic 

minority background are significantly more likely to use online and social media outputs from 

the BBC. Seven in ten BAME listeners use local pages on the BBC news website (68%) 

compared with 45 per cent of white listeners. Similarly, half of BAME listeners use the BBC 

News app for local news (47%) compared with just one in five white listeners (18%).  

 

2.3 Types of local news and information consumed – unprompted  

BBC Local Radio listeners were asked unprompted what types of local news and information 

they consume on a typical weekday and whether this greatly differs at weekends or at other 

times. Responses were captured in an open/free text question and coded answers are 

presented in the following chart. 

 

Overall, radio listeners mention a wide range of uses besides types of news/information 

including news topics, times of the day, and various channels/stations/broadcasters. The 

most frequently cited source of local news was the local radio station (24%), followed by 

references to the weather forecast (23%) and travel news/traffic reports (22%).  
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When mentioning their local radio station, many people also identify using this service for 

weather forecasts and travel updates:  

 

“I listen to Radio Suffolk to get updates on news and what is happening in my area, also the weather 

and any road closures or accidents. It is the same at weekends” 

(Female, 55-64) 

 

Some also highlight listening to their local radio station whilst driving, and many highlight that 

they do not only use their station for traffic updates:  

 

“Depends on whether I'm driving or not, I'm a housewife so I don't drive to work, just when I'm in the 

car. We went camping the other week and we had to listen [to] Hampshire's local news to find out 

local events and things” 

(Female, age not disclosed)  

 

Many people say they use a combination of local news sources to get information about their 

local area, with some using different sources at the weekend to those they use on 

weekdays.  
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“Local newspaper; MSN online local news; BBC Radio Suffolk - during the week. Don't tend to 

read/listen to local news on weekends” 

(Female, 55-64)  

 

“I follow news on politics mostly, so I specifically look that up 1st; this is often done online. However, I 

listen to the radio less on weekends, and I also don't look up news that much during weekends.” 

(Female, 18-24) 

 

“East Midlands Today gives me all my local news, every weekday, twice daily. Weekends are more 

newspaper related local news, due to local news programmes change times at weekends.” 

(Male, 45-54) 

 

Sport also features highly for many, with a number of BBC Local Radio listeners using a 

range of local news services to find out about their local sports teams.  

 

“I read our local newspaper on Friday, watch the BBC news in the morning and watch Look North 

most days in the week.  Don't follow much at the weekend apart from listening to football report.” 

(Female, 55-64) 

 

“All the news, sport and local events. The BBC provide great football match-day commentary.” 

(Male, 55-64) 
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2.4 Times of day BBC Local Radio is listened to, tenure with 

station and hours per week listened 

In order to provide further detail for analysing audience perceptions of the BBC’s local 

services, we asked respondents when they typically listen to their BBC Local Radio station, 

how long they’ve been listening to their station for, and for how many hours per week. 

Respondents to this survey were required to listen to their local station for at least one hour 

per week. The following results are based on claimed usage from this survey, and may differ 

from industry standard data available from RAJAR. 

The results of this survey show that the vast majority of BBC Local Radio listeners listen to 

their local station on a weekday and fewer listen on weekends. Almost all listeners (95%) 

state that they listen to their BBC local radio station on a weekday, while 51% listen at any 

time on a Saturday and 38% listen at any time on a Sunday. Across the whole week, 

mornings are the most popular time to listen. 

 

Weekday breakfast (6am to 9am) is the most popular time on a weekday to listen, with over 

half (51%) stating that they listen to BBC Local Radio at this time. This is closely followed by 

later on in the morning (9am to midday) when over two in five listen (44%).  

Looking at key differences by demographic, over 65s are significantly more likely than any 

other age group to listen to their BBC Local Radio station on Saturday mornings when 

almost half (47%) state that they listen, compared to an average of 28% across all other age 

groups. This also means that over 65s are the most likely to state they listen on a weekend 

in general. Six in ten over 65s listen at any time on a Saturday (62%), compared to under 

half of those aged under 65 (44%).  

This trend is also reflected when looking at work status. Although retirees and those who do 

not work are as likely to listen on weekdays as those in employment (94% working; 95% 

retired; 94% not working), retirees are significantly more likely to listen at the weekend. Six in 

ten retirees listen on a Saturday (60%) compared to two in five of those in work (43%) and 

there is a similar trend on Sundays, with half of retired people listening on Sundays (49%) 

compared to just three in ten of those in full or part time work (29%).  

Confidential: For research purposes only 7

The times of day BBC Local Radio is listened to  

Q9. At which of the following times of day do you listen to…? 

95%

51%

38%

51%

44%

35%

31%

29%

28%

24%

14%

13%

8%

6%

3%

1%

NET: Weekdays

NET: All Saturday

NET: All Sunday

Weekday breakfast (typically 6am-9am)

Weekday mornings (typically 9am-12pm)

Saturday mornings

Sunday mornings

Weekday afternoons (typically 12pm-4pm)

Weekday drivetime or early evening (typically 4pm-7pm)

Saturday afternoons including Saturday Sport (typically 12pm-6pm)

Weekday evenings (typically 7pm-midnight)

Sunday afternoons

Saturday evenings

Sunday evenings

Any day overnight (typically midnight-6am)

Don’t know

Base: All respondents (577) 
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Over half of those who listen to BBC Local Radio at least once a week state they have been 

listening to their local station for over ten years (52%). Just five per cent have been listening 

to their local station for under one year.  

Among those who listen to BBC Local Radio for at least one hour a week, listeners tune in 

for an average of 7.2 hours per week. Two in three listen for one to five hours per week 

(60%) and a minority of listeners listen for over twenty hours per week (6%).  

 

Those aged 55-64 are the most likely to have listened to their local radio station for over 

twenty years (39%), closely followed by those aged over 65 (30%).  

One in five of those aged over 65 years state they listen to their BBC Local Radio station for 

10-15 hours a week (18%), with a further nine per cent listening for more than twenty hours 

a week.  

2.5 Attributes of BBC Local Radio 

Respondents were asked to rate their BBC Local Radio station on a number of attributes.  

The vast majority of BBC Local Radio listeners believe that their station is informative (93%), 

provides high quality programming (78%) and has programmes that are entertaining (76%). 

Slightly smaller majorities also agree that their station feels like it is aimed at people like 

them (69%), provides them with companionship (61%) and is distinctive compared with other 

radio stations (59%).  

Confidential: For research purposes only 7

Length of time listened to station and average hours listened 
Q8. Approximately how long have you been listening to…?

Q3. For approximately how many hours per week do you listen to BBC Local Radio? 

30%

31%

14%

14%

6%

6%

1-2 hours per week

3-5 hours per week

6-9 hours per week

10-15 hours per week

16-20 hours per week

More than 20 hours per
week

Approximate hours per week listened 

5%

22%

19%

15%

10%

27%

Less than one year

1-5 years

6-10 years

10-15 years

15-20 years

20+ years

Number of years listened to station

Base: All respondents (577) 

Mean hours 

listened: 7.2
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There are few demographic differences when looking at agreement with the statements 

above. However, there are differences in looking at the statement ‘provides me with 

companionship’ by work status.  

As can be seen below, those who are not working (excluding those who are retired) are 

significantly more likely to agree that their BBC Local Radio station provides them with 

companionship compared to those who are working and those who are retired.  

 

This difference is also seen within social grade, where seven in ten of those who are from a 

DE social grade agree that their BBC Local Radio station provides companionship (70%) 

compared to 58% of those from an ABC1 social grade and 56% among C2s.  

  

Confidential: For research purposes only 8

Agreement Statements – Local Radio 
Q11. To what extent do you agree or disagree with the following statements? 

44

32

30

34

26

24

49

46

46

36

34

35

5

16

18

20

24

26

2

4

3

7

9

9

1

1

1

2

5

2

2

1

1

4

Is informative

Provides high quality
programming

Has programmes that are
entertaining

Is the kind of radio station
that feels like it is aimed

at people like me

Provides me with
companionship

Is distinctive compared
with other radio stations

% Definitely agree % Tend to agree % Neither/nor % Tend to disagree % Definitely disagree % Don't know

Base: All respondents (577)

Agree

93%

61%

78%

69%

76%

59%
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Agreement Statements – Provides companionship by Work Status 

Q11. To what extent do you agree or disagree with the following statements? – Provides me with companionship 

33

21

33

17

44

41

28

31

14

23

26

29

10

9

12

8

4

5

6 5

Not working (excl.
retired)

Working: Full-time

Retired

Working: Part-time

% Definitely agree % Tend to agree % Neither/nor % Tend to disagree % Definitely disagree % Don't know

Base: All respondents (577)

Agree

62%

48%

77%

61%
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2.6 Local Radio Statements   

BBC Local Radio listeners were asked to rate BBC Local Radio against a number of 

statements. They were asked to rate the extent to which they agree that their BBC Local 

Radio station is providing this measure or feature, and the extent to which they agree this is 

important for BBC Local Radio to provide.  

News, speech and topical issues  

When looking at features regarding news, the vast majority of listeners agree that their BBC 

Local Radio station provides up to date and accurate news (87%), high quality, independent 

news (79%) and they trust their station to provide impartial news (78%).  

This is the same order that statements are ranked in terms of importance, although the 

importance scores are slightly higher; nine in ten believe it is important that their station 

provides news which is up to date and accurate news (90%), high quality and independent 

news (88%) and impartial (86%). These result in small performance ‘gaps’ of -3, -9 and -8 

respectively, as shown in the chart below. 
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BBC Local Radio listeners rate opportunities to share views and hear other listeners’ views 

highly: 77% agree that their station does this. However, a smaller proportion (65%) believe it 

is important that their local station does so (and one in eight (or 12%) feel that it is not 

important). These scores result in a positive performance ‘gap’ of +12, which could suggest 

an area of over delivery.  

Three in four listeners agree that they have learnt new things while listening to their local 

station (74%), while 75% agree that this is important for the station to provide. The majority 

agree that ‘I turn to [my local radio station] when I need information about a major local issue 

of crisis’ (73%) and ‘gives me a better understanding of UK wide news and topical issues’ 

(67%). Audience expectations are slightly higher, resulting in small performance ‘gaps’ (of -7 

and -5). Some 68% agree that their station ‘helps me understand what’s going on in the 

wider world’, while 70% agree it is important that BBC Local Radio does this. 

A smaller majority of respondents agree that BBC Local Radio ‘helps me to understand 

politics and decision making in my local area and holds decision makers to account’ (65%). 

Three in four BBC Local Radio listeners believe that it is important that their local station 

does this (75%), resulting in a performance ‘gap’ of -10, illustrating that audience 

expectations are not always being met in this area.  

Looking at local radio news features by demographic shows that those of a DE social grade 

are significantly more likely to agree that their station provides high quality and independent 

news (85%) compared to C1 respondents (73%). This is also reflected in that those who are 

not working (excluding retirees)  are significantly more likely to agree that their local station 

provides high quality, independent news than those in work (89% compared to 75%).  

Older listeners are significantly more likely than younger listeners to agree that the news on 

BBC Local Radio is up to date and accurate, as shown in the table below.  

Age Group % Agree % Disagree 

18-34 70 4 

35-54 85 1 

55-64 91 1 

65+ 89 2 

Q12a. First of all to what extent do you agree with the following 
statements? – Provides up to date and accurate news  (577) 

 

Local relevance and reflecting the local area 

Statements regarding local relevance and reflecting the local area generally receive positive, 

or small negative performance ‘gaps’.  

Eight in ten respondents agree that their BBC Local Radio station provides coverage of 

major events that are important to people in their local area (83%) and that their station gives 

them a better understanding of news and topical issues in their local area (81%). Importance 

scores for these statements are broadly similar, at 84% and 83%.  

A high proportion (79%) agree that their station provides programming and content that 

caters for and reflects their local area, while 84% think this is important, resulting in a small 

performance gap of -5. 
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Seven in ten (71%) agree that their local station helps them feel more involved and 

interested in their local community; the importance score is broadly similar, at 70%, resulting 

in a small positive performance gap of +1. 

A slightly smaller proportion (60%) agree that their station reflects the range of faiths, 

cultures and communities, although the importance of this statement is also slightly lower (at 

58%) suggesting that Local Radio is meeting audience expectations. One in eight listeners 

do not think that it is important that their local station does this (13%), with a further quarter 

believing that it is neither important nor unimportant (26%).  

Significantly more BAME respondents believe it is important that their BBC Local Radio 

station reflects the range of faiths, cultures and communities in their local area (78% among 

BAME respondents versus 56% among white respondents). However, similar proportions of 

white and BAME respondents agree that their radio station does this (60% versus 62%). 

This gives a performance ‘gap’ of +4 among white respondents, but -16 among BAME 

respondents.  
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Local Radio - Key measures - Localness 

83%
84%

81%
83%

79%
84%

71%
70%

60%
58%

Performance

Importance

Performance

Importance

Performance

Importance

Performance

Importance

Performance

Importance

…gives me a better understanding 

of news and topical issues in my 

local area 

…provides programming and 

content that caters for and reflects 

my local area 

…helps me feel more involved 

and interested in my local 

community 

…reflects the range of faiths, 

cultures and communities in my 

local area 

…provides coverage of major 

events that are important to 

people in my local area 

Base: All respondents (577) 

Gap

+2

-1

-5

-2

+1

Q12a. First of all, to what extent do you agree or disagree with the following statements?

Q12b. How important or unimportant is it to you personally that? 
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Sports, arts and music  

Sports, arts and music on BBC Local Radio stations are also highly rated by listeners. Three 

in four agree that their station tells them about musical and arts events taking place in their 

local area (76%) and that it provides coverage of local sporting teams and local sporting 

events, including minority sports (75%). A slightly smaller proportion agree that it is important 

for BBC Local Radio to provide these things, resulting in positive performance ‘gaps’ of +6 

and +9 respectively. 

There is a small performance gap (of -6) for the statement ‘plays the right amount and type 

of music’ – 66% agree that their station does this, and 72% think it is important.  

The majority of listeners agree that BBC Local Radio ‘introduces me to new performers, 

writers and musical artists from my local area’ (56%), and 57% agree it is important for Local 

Radio to do this. 
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Social media & new technologies  

A smaller proportion of BBC Local Radio listeners agree that BBC Local Radio helps 

listeners make the most of new technologies and provides content on social media but most 

do not consider this to be important.  

Fewer than half agree that their BBC Local Radio station has helped them to make the most 

of new technologies such as DAB/digital and the internet (45%). However a similar 

proportion feel that it is important that their local station does this (44%).  

Similarly with regards to social media, two in five listeners agree that their local station 

provides additional content on social media such as Facebook and Twitter (43%). However, 

only a third of local radio listeners agree that this is important (34%). A third of listeners do 

not know if their local station does this (34%), while a similar proportion say that providing 

content on social media is not important to them (35%).  

 

When looking at importance of social media content by age, younger respondents are more 

likely to believe this is important than older respondents. As shown in the table below, there 

are positive performance ‘gaps’ for all age groups with the exception of 45-54 year olds 

which has a negative gap of -1.  

Age Group % Performance % Important Performance gap 

18-34 61% 52% +9 

35-44 52% 42% +10 

45-54 42% 41% -1 

55-64 43% 30% +13 

65+ 46% 26% +20 
Q12b.How important or unimportant is it for you personally that…Provides additional content on social media such as 
Facebook and Twitter? 
Base: All listen to a specific BBC Local Radio station (577) 
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Local Radio - Key measures – Social Media  

45%

44%

43%

34%

Performance

Importance

Performance

Importance

Base: All respondents (577) 

Gap

…has helped me to make 

the most of new technologies 

such as digital/DAB radio 

and the internet 

…provides additional content 

on social media such as 

Facebook and Twitter 

+1

+9

Q12a. First of all, to what extent do you agree or disagree with the following statements?

Q12b. How important or unimportant is it to you personally that? 
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2.7 Overall impression of BBC Local Radio websites  

A third of BBC Local Radio listeners are favourable towards their local stations website 

(36%), a further third do not use their local radio stations website at all (36%). 

 

18-34 year olds are the most likely demographic to provide a rating for their BBC Local 

Radio station website, with just 14% of listeners stating that they do not use it. This is 

significantly lower than those aged over 65 years, where half (47%) state they do not use the 

website and six per cent are unaware of their local station having a website.  
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36%

44%

44%

41%

32%

30%

24%

41%

33%

20%

25%

17% 1%

36%

14%

20%

35%

41%

47%

3%

3%

2%

6%

Total

18-34

35-44

45-54

55-64

65+

Favourable (8-10) Neutral (4-7)
Unfavourable (1-3) Do not use the BBC local radio station's website
Did not know my BBC local radio station had a website

Overall Impression of the BBC Local Radio Website  

Q13. Thinking about your BBC Local Radio station’s website – what is your overall impression? 

Base: All respondents (577) 
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3. BBC Regional Television 
News & Current Affairs  

3.1 Overall favourability towards the BBC and BBC Regional 

Television News & Current Affairs 

Viewers of BBC Regional Television News and Current Affairs programming have generally 

favourable views of these services, although overall impressions are slightly less favourable 

than those of the BBC overall.  

 

More than two thirds of viewers (68%) view the BBC favourably. Almost the same proportion 

of viewers of BBC Regional TV News and Regional Current Affairs programming regard 

these services favourably (65% and 66% respectively). Only 4% of BBC Regional TV News 

viewers and 1% of Regional Current Affairs viewers expressed an unfavourable opinion of 

their respective services, with approximately one in three (31% and 33%) remaining neutral 

in each case. 

 

 
 

There is some variation in favourability in relation to age, with the most favourable opinions 

of BBC regional TV news being expressed by those aged 65 and over. Seven in ten (70%) 

of viewers in this age group had a favourable impression of the service, compared to over 

half (58%) of those aged 18-54, the age group with the lowest levels of favourability. 
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Overall Impression of the BBC and Overall Impression of BBC Local Television & Current Affairs  

Q4. Thinking about the BBC generally, what is your overall impression?

Q8. Thinking about the BBC’s regional TV News, what is your impression on a scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely 

favourable? 

Q11. Thinking about the BBC’s regional current affairs/political programmes on TV, what is your overall impression? 

68% 62% 65%

29%
33% 32%

3% 4%
3%

BBC Overall BBC Regional TV News BBC Regional Current Affairs programming

Favourable (8-10) Neutral (4-7) Unfavourable (1-3)

Q4. Base: All respondents (555) 

Q8. Base: All who watch BBC regional television news at least once a week (489) 

Q11. Base: All who watch BBC regional current affairs/political programmes on TV at least once a month (121) 
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Age Group % Favourable % Unfavourable 

18-54 58% 5% 

55-64 61% 6% 

65+ 70% 4% 
Q8. Thinking about the BBC’s regional TV news, what is your impression on a scale of 1-10, 
where 1 means extremely unfavourable and 10 means extremely favourable? 
Base: All who watch BBC regional TV news at least once a week (489) 

 

 

Although the base sizes are too small for detailed regional subgroup analysis, overall trends 

for the North, Midlands, and South can be seen in the chart below. BBC Regional television 

news is rated favourably by seven in ten respondents in the North (73%), dropping to six in 

ten in the South (63%) and the Midlands (60%). 

 

  

 

3.2 Types of local news consumed   

Respondents to this survey were required to use at least one of: BBC Regional News on TV, 

BBC Regional Current Affairs on TV, or BBC Local News Online. The following usage 

figures are based on these criteria, and will therefore differ from industry standard viewing 

figures. 

 

Nine in ten people surveyed (92%) use television to access local news and almost the same 

number (90%) identify the BBC Regional TV news as a source. One quarter (25%) watch 

BBC regional current affairs/political programmes such as Inside Out or Sunday Politics. 
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Regional Views of BBC Local TV News

69%
60% 61%

27%
33% 34%

4% 5% 4%

North Midlands South

Unfavourable (1-3) Neutral (4-7) Favourable (8-10)

Q8. Thinking about the BBC’s regional TV News, what is your impression on a scale of 1 to 10, where 1 means extremely unfavourable and 10 means extremely 

favourable? 

Q8. Base: All who watch BBC regional television news at least once a week (489); North (112); Midlands (104); South (273) 
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Around half of those surveyed (49%) say they use internet sites, apps or blogs to find news 

and information related to their local area. The local news pages of the BBC website are 

used by over two in five people (42%). 

 

Local radio is also a fairly popular source of local and regional news; just under two in five 

respondents (38%) listen to local radio stations for news in their area and BBC Local Radio 

stations are used by more than one in four (27%).  

 

One quarter (25%) of respondents use social media sites such as Facebook and Twitter to 

access local news, fewer than one in ten (8%) use specifically BBC social media channels 

for this. Among respondents, use of social media for local news is most common among 

those aged 18-54, but the majority are using channels other than the BBC, as shown in the 

table below. 
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Local News Consumed 
Q1. Which, if any, of the following ways do you access news and information for your local area? 

Q2. Which, if any, of the following ways do you use the BBC for local or regional news and current affairs? 

92%

56%

49%

38%

25%

9%

2%

TV (e.g. local or regional news bulletins on BBC One or ITV)

Local newspapers

Internet sites, apps or blogs (not including social media)

Local radio stations (e.g. BBC, commercial or community radio)

Social Media (e.g. Twitter, Facebook, Instagram)

Dedicated local TV channels (for instance London Live, Mustard
TV, Made in Leeds etc.)

Other sources of local news

Types of Local News (any) 

Base: All respondents (555) 
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Local News Consumed 
Q1. Which, if any, of the following ways do you access news and information for your local area? 

Q2. Which, if any, of the following ways do you use the BBC for local or regional news and current affairs? 

90%

42%

27%

25%

13%

8%

1%

Regional TV news (e.g. regional news bulletins on
BBC One)

Local news pages on the BBC website

BBC Local Radio

Regional current affairs/political programmes on TV
(e.g. Inside Out or part of Sunday Politics)

Local news pages on the BBC News app

Social Media (e.g. your BBC local radio station or
BBC regional news on Facebook or Twitter)

Other

Types of Local News (BBC) 

Base: All respondents (555) 



BBC Trust Local Services Review, 2015 - Report 

 

CONDUCTED IN ACCORDANCE WITH ISO 20252 AND ISO 27001                                                                               26 

 

 

Age Group % using social media 
for local news 

% using BBC social 
media for local news 

18-54 38% 13% 

55-64 18% 7% 

65+ 16% 4% 
Q1. Which, if any, of the following ways do you access news and information for your local 
area? 
Q2. Which, if any, of the following ways do you use BBC for local or regional news and current 
affairs? 
Base: All respondents (555) 

 

 

3.3 Frequency of Use    

People who use the BBC as a source for local news tend to do so frequently. More than four 

out of five viewers (85%) of BBC Regional TV news tune in at least twice a week or more, 

with almost half (49%) watching every day. 

 

Viewing habits are also fairly consistent amongst those who watch BBC Regional Current 

Affairs/political programming with two thirds (67%) watching once a fortnight or once a week 

(when the programmes are on air).  

 

 

3.4 Types of local content used – unprompted  

Unprompted, people were asked to say what types of local news and information they 

consume on a typical weekday and whether this greatly differs at weekends or at other 

times. 
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Frequency of watching BBC Local News on television and local current affairs programming 

Q2a. How often do you usually watch the BBC’s regional news programmes?

Q2b. How often do you usually watch the BBC’s regional current affairs/political programmes? 

Frequency of watching BBC Regional 

current affairs/political programming 

49%

36%

13%

1%

*

1%

Every day

At least twice a week

At least once a week

At least once a fortnight

At least once a month

Less often thean once a
month

Frequency of watching BBC 

Regional TV news

Base: All who watch BBC Regional TV News (498); All who watch BBC Regional TV Current Affairs (138)

42%

25%

20%

4%

4%

4%

At least once a week

At least once every
fortnight

At least once a month

At least every two
months

Less often than once
every two months

I don't watch BBC
regional current affairs

on TV
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A quarter of people (25%) use local and regional news on a typical weekday and more than 

one in ten (13%) specifically identify BBC local news. In terms of content, more than one in 

ten (15%) look out for the weather forecast and one in nine (11%) for travel news and 

reports. 

 

 

 

3.5 BBC Regional television news and current affairs watched  

In order to provide further detail for analysing audience perceptions of the BBC’s local 

services, we asked respondents which BBC news and current affairs programmes they tend 

to watch, and how often they typically watch them. Respondents to this survey were required 

to either watch BBC TV regional news once a week, BBC regional current affairs once a 

month (when the programmes are on air), or use BBC local news online at least once a 

week. The following results are based on claimed usage from this survey, and may differ 

from industry standard data available from BARB. 

Among respondents to this survey, the most frequently watched BBC Regional TV 

News/Current Affairs programming is the BBC One weekday evening programme (6.30pm), 

seen by almost seven in ten (66%) respondents. Approximately one third also watch regional 

news bulletins on BBC One at the weekend (32%), those on BBC One Breakfast on 

weekdays (32%), and BBC One’s weekday lunchtime bulletins (27%).  
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Types of Local Content used: Unprompted 

Q3. Please tell us about the types of local news and information you use in a typical weekday? 

Base: All respondents (555) 

25%

21%

18%

15%

13%

11%

10%

9%

8%

8%

6%

6%

Local/regional news

Same everyday/no different at weekends

Varies/different at weekends

Weather forecast

BBC local/regional news

Travel news/traffic reports

Newspapers/local/free newspaper

Events/local events/entertainment

TV/local/regional TV news

Online/internet

General news

BBC Website
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Types of Local Content used: Unprompted 

Q3. Please tell us about the types of local news and information you use in a typical weekday? 

Base: All respondents (555) 

6%

6%

5%

5%

4%

4%

3%

3%

2%

2%

2%

16%

BBC News

Sport

BBC/BBC1

Local radio station

ITV news

All types

Social media

Politics/current affairs

Crime

National news

BBC Radio

 Other
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One quarter (25%) of respondents watch BBC One’s late bulletin (10.25pm),16% watch 

Inside Out and 15% Sunday Politics.  

 

 
 

 

3.6 Attributes of BBC Regional TV News  

BBC Regional Television News viewers were asked to rate the service on a number of 

attributes.  

Nine in ten regular viewers (89%) agree that BBC Regional TV news programming is 

informative, eight in ten agree that it is high quality (82%), that it is relevant to them (77%) 

and seven in ten agree it is engaging (69%).  

A smaller proportion (41%) agree with the statement that ‘BBC programmes are different 

from other providers’, although it should also be noted that only around one in six (14%) 

actively disagreed with the statement.  
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BBC Television news and Current Affairs watched 
Q7. Which, if any, of the BBC’s regional TV news or current affairs/political programmes do you tend to watch? 

66%

32%

32%

27%

25%

16%

15%

2%

BBC One's weekday evening programme (at 6.30pm)

Weekend regional news bulletins on BBC One

Regional bulletins during BBC One breakfast (6am to
9.15am)

BBC One's weekday lunchtime bulletin (at 1.30pm)

BBC One's late bulletin (at 10.25pm)

Regional current affairs programme Inside Out (BBC One
Mondays at 7.30pm)

Regional parts of political programme Sunday Politics (BBC
One, Sunday mornings)

Other

Base: All who watch BBC Regional TV News at least once a week and/or watch BBC Regional TV and Current Affairs at least once 

a month (497)  



BBC Trust Local Services Review, 2015 - Report 

 

CONDUCTED IN ACCORDANCE WITH ISO 20252 AND ISO 27001                                                                               29 

 
 

3.7 BBC Regional TV News – statements  

The majority of viewers (81%) agree that BBC Regional News provides up to date and 

accurate news, 79% agree it keeps them up to date and informed about news and events 

happening in my area, 75% agree it provides high quality, independent news.  

However, importance scores are higher still for these statements: Nine in ten viewers (89%) 

of BBC Regional TV News attribute importance to the provision of up to date and accurate 

news, with similar numbers citing the provision of information on news and events in their 

local area and high quality independent news (at 86% and 88%), resulting in performance 

‘gaps’ of -8, -7 and -13, as shown in the chart below. 
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BBC Regional TV News: Agreement Statements 
Q9. To what extent do you agree or disagree with the following statements? 

32

28

25

21

11

58

54

52

48

30

8

13

16

23

39

3

3

4

5

10

0

2

3

3

4

0

0

6

Is informative

Provides high quality
programming

Programmes are
relevant to me

Programmes are
engaging

Programmes are
different from other

providers

% Definitely agree % Tend to agree % Neither/nor % Tend to disagree % Definitely disagree % Don't know

Base: All who watch BBC Regional TV News at least once a week (489) 

Agree

89%

69%

82%

77%

41%
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Three-quarters (74%) of viewers agree that BBC Regional News gives them a better 

understanding of news and topical issues in my local area, while 83% agree this is 

important).  

 

There is a slightly larger performance ‘gap’ for the provision of impartial news: 74% of 

viewers agree that they trust BBC Regional News to provide impartial news, but a greater 

proportion (87%) agree that it is important for BBC Regional News to do this, resulting in a -

13 point performance ‘gap’.  

 

There is a larger performance gap when respondents are asked whether BBC Regional 

News ‘represents my local area’. While the majority (70%) agree that BBC Regional News 

does this, a larger proportion (85%) feel it is important, resulting in a ‘gap’ of -15 percentage 

points. 

 

As shown in the chart above, 69% of viewers agree that BBC Regional News relates 

national and international news to my region, importance scores are broadly similar (at 

71%). 

 

A smaller majority (57%) agree that BBC Regional News helps me understand politics and 

decision making in my local area, but a greater proportion (67%) agree it is important, 

resulting in a -10 point performance ‘gap’. 

 
The chart above also shows the areas with a positive performance ‘gap’, i.e. the number of 

people who agree that the BBC is providing an attribute which exceeds the number who 

agree that attribute is important.  

 

As in other areas of this report, the lowest level of importance is attributed to the provision of 

additional social media content, 32% agree that BBC Regional News provides additional 

content on social media, while 25% agree this is important, and two in five people surveyed 

(41%) say they feel this is unimportant. These results suggest possibly low rates of social 

media use, as more than half of those surveyed (59%) do not know whether the BBC 

Regional News provides additional social media content or not. 
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There are also fairly low levels of importance attributed to the provision of additional content 

such as video clips, considered as important by fewer than four in ten viewers (37%). 45% 

agree that BBC Regional News does this.  

 

There is some variation here among users of different BBC services. Just under two in five 

(42%) who use broadcast BBC services for local news (BBC regional television news/current 

affairs programmes, BBC Local Radio) feel it is important that the BBC provides online 

content such as video clips. Among users of BBC local online services (BBC Local News 

pages, local news on the BBC News app, BBC local news on social media), this rises to over 

half of respondents (50%). 

 

3.8 Attributes of BBC Regional Current Affairs 

The majority of viewers of BBC Regional TV Current Affairs programmes are positive 

regarding its quality and relevance. Nine out of ten viewers (86%) agree programmes are 

informative, just under eight out of ten (77%) consider them to be high quality and agree they 

are engaging, and three quarters (73%) feel they are relevant to them. 

 

No more than one in twenty (6%) disagree with any of the above statements, and no more 

than one in five answered ‘neither agree nor disagree’, confirming high levels of active 

agreement.  

 

 
 

 

3.9 BBC Regional Current Affairs – statements 

The vast majority of viewers (85%) agree that BBC Regional Current Affairs covers a wide 

range of topics and subject matter. A slightly higher proportion (89%) agree it is important for 

BBC Regional Current Affairs to do this. 
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BBC Regional Current Affairs:  Agreement Statements 
Q12. To what extent do you agree or disagree with the following statements? 

38

38

30

32

48

40

47

41

10

19

19

21

3

1

6

3

3

Current affairs/political
programmes are

informative

Current affairs/political
programmes are high

quality

Current affairs/political
programmes are

engaging

Current affairs/political
porgrammes are
relevant to me

% Definitely agree % Tend to agree % Neither/nor % Tend to disagree % Definitely disagree

Base: All who watch BBC Regional TV Current Affairs at least once a month (121) 

Agree

86%

77%

77%

73%
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Eight in ten viewers agree that BBC Regional Current Affairs reflects local issues and 

concerns (82%), covers the important political stories in my area (78%). Importance scores 

of these measures area slightly higher (both at 89%). 

 

Similarly, three-quarters of viewers agree that BBC Regional Current Affairs ‘gives me a 

better understanding of topical issues in my local area’ (76%), and ‘puts issues into context’ 

(75%), but a greater 84% and 83% respectively agree it is important for BBC Regional 

Current Affairs to provide, resulting in a -8 point performance ‘gap’ for both measures. 

 

While the majority of viewers agree that BBC Regional Current affairs ‘highlights important 

social issues’ (72%)  and ‘investigates and scrutinises issues and institutions’ (70%), 

audiences are more likely to agree these areas are important for BBC Regional Current 

Affairs to provide, resulting in ‘gaps’ of -13 and -17, percentage points respectively, as 

highlighted in the chart below. Similarly, 68% agree that BBC Regional Current Affairs 

provides political analysis, while 75% think it is important for it to do this, resulting in a small 

performance ‘gap’ of -7 points.  

 

There is also a gap of 18 percentage points between the 82% who agree it is important that 

BBC Regional Current Affairs programming ‘explains complex issues’ and the 64% who 

agree that it does this.  

 

The most significant gap is related to ‘holding elected and unelected local decision makers to 

account’, where nearly eight in ten (82%) agree it to be important but only six in ten (60%) 

agree that BBC regional current affairs programming does this, a gap of 22 percentage 

points. One in eight (12%) disagree that BBC regional current affairs programming does this, 

the highest level amongst any of these measures. 
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Key measures – Regional Current Affairs 

85%

89%

82%

89%

78%

89%

76%

84%

75%

83%

Performance

Importance

Performance

Importance

Performance

Importance

Performance

Importance

Performance

Importance

Base: All who watch BBC Regional current affairs programming at least once a month (121) 

Gap

-4

Q13a. First of all, to what extent do you agree or disagree with the following statements?

Q13b. How important or unimportant is it to you personally that? 

Covers a wide range of topics and 

subject matter 

Puts issues into context

Gives me a better understanding of 

topical issues in my local area 

-11

-8

-7

-8

Reflects local issues and concerns 

Covers the important political stories in 

my area 
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4. BBC Local News Online 

4.1 Overall impressions of BBC Local News Online 

Users of BBC Local News Online have a slightly less favourable impression of it than they 

do of the BBC overall. While seven out of ten users (68%) have a generally favourable view 

of the BBC, just over half of those who regularly use BBC Local News Online report a 

favourable impression of it (56%). Although slightly more people express an unfavourable 

view of local online news (4%) than of the BBC as a whole (3%), the greatest difference is in 

the increased number of people reporting neutral opinions (i.e. rating it between 4 and 7 out 

of 10).  

 

People of all age groups express fairly similar levels of favourability towards the BBC’s local 

news online provision, but those expressing the most favourable opinions are users aged 65 

and over. Three out of five over 65 year olds have a favourable impression of the BBC Local 

News Online provision (62%) and one in five (18%) give it a score of 10 out of 10, 

significantly higher than the average (14%). 

 

4.2 Types of Device Used to Access BBC Local News Online 

A significant majority of users state they use their desktop or laptop computer to access the 

BBC’s Local News Online. Over eight out of ten people (85%) report doing so, with four in 

ten (37%) using smartphones and a similar proportion (36%) using a tablet. 
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Overall Impression of the BBC and Overall Impression of BBC Local Online 

Q4. Thinking about the BBC generally, what is your overall impression?

Q17. Thinking about the BBC’s local news online, what is your overall impression on a scale of 1 to 10, where 1 means 

extremely unfavourable and 10 means extremely favourable? 

68%
56%

29%
39%

3% 4%

BBC Overall BBC Local news online

Favourable (8-10) Neutral (4-7) Unfavourable (1-3)

Q4. Base: All respondents (555) 

Q17. Base: All who use BBC Local News online services at least once a week (216) 
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Younger people are significantly more likely to access BBC Local News Online on a 

smartphone. Half of 18-34 year olds (48%) report using smartphones to access such 

content, compared to only 16% of those aged 65 and over. 

 

4.3 Attributes of BBC Local News Online 

Around eight out of ten users agree that the BBC’s Local News Online is informative (78%), 

seven in ten agree that it is relevant to them (69%), and two in three believe it is high-quality 

(66%). A smaller majority of BBC Local News Online users (53%) agree that the BBC 

provides the right amount of online local news for their area and one in five (20%) of BBC 

Local News online users disagree with this statement. 

 

 
 

The BBC’s Local News Online sites are seen by users to have relevance for people of all 

ages; between six and seven out of ten people in every age group (between 65% and 73%) 
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BBC Local news online – Devices used 

Q16. How do you tend to access the BBC’s local news online? 

85%

37%

36%

5%

*

Via desktop computer/laptop

Via smartphone

Via tablet

Through a connected TV

Other

Base: All who use BBC Local News web pages or BBC News app at least once a week (216) 
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BBC Local Online News: Agreement Statements 
Q18. To what extent do you agree or disagree with the following statements? 

23

22

21

16

55

47

45

37

15

20

23

25

4

9

8

13

2

2

2

7

1

2

The BBC's local news
online is informative

The BBC's local news
online is relevant to me

The BBC's local news
online is of high quality

The BBC's local news
online provides the right
amount of news for my

area

% Definitely agree % Tend to agree % Neither/nor % Tend to disagree % Definitely disagree % Don't know

Base: All who use BBC Local News web pages or BBC News app at least once a week (216) 

Agree

78%

69%

53%

66%
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agree that it feels relevant to them. Levels of agreement with the other statements are 

comparable across age groups and different frequencies of use, although those who use 

these services most often tend to be more assertive in their agreement. While overall levels 

of agreement with these statements are comparable for those who use the services daily, 

twice weekly, or once a week, daily users are significantly more likely to state that they 

‘definitely agree’. On average, one third (32%) of daily users of BBC Local News Online or 

the BBC News app definitely agree with the above statements, compared to fewer than one 

in ten (9%) of those who use them twice weekly or less. 

 

4.4 BBC Local News Online – statements 

The majority of respondents agree that they trust BBC Local News Online to provide them 

with impartial news (77%). The importance score is just higher, at 83%.  

 

The majority also agree that BBC Local News Online reflects news from their local area 

(72%), provides high quality, independent news (71%), and provides me with up-to-date 

news about my local area (71%). Importance scores for these statements are higher, at 

87%, 86% and 87% respectively, resulting in performance ‘gaps’ of -15, -15 and -16. 

 

69% agree that BBC Local News Online provides information of local interests such as sport, 

heritage and events, while 75% agree it is important for BBC Local News Online to provide 

this, as shown in the chart below. 

 

 
The majority of users agree that BBC Local News Online ‘provides clear links to other local 

media and information providers’ (60%) and ‘sources or shares content with other providers 

of local information’ (54%). Importance scores for these measures are broadly similar. 

 

A smaller proportion (41%) agree that BBC Local News Online encourages me to get 

involved through online discussion of important issues, and a similar proportion (37%) agree 

it is important for BBC Local News Online to do this. While two in five people (37%) agree 

that BBC Local News online provides links to social media, slightly fewer (36%) agree that it 

is important to do so. 
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Key measures – Local News online 

77%

83%

72%

87%

71%

86%

71%

87%

69%

75%

Performance

Importance

Performance

Importance

Performance

Importance

Performance

Importance

Performance

Importance

Q19a. First of all, to what extent do you agree or disagree with the following statements?

Q19b. How important or unimportant is it to you personally that? 

BBC News online provides high quality, 

independent news 

BBC News online provides me with up 

to date news about my local area 

I trust BBC News online to provide me 

with impartial news 

BBC News online reflects news from 

my local area 

BBC News online provides information 

of local interest such as sport, heritage 

and events 

-6

Base: All who use BBC Local News web pages or BBC News app at least once a week (216) 

Gap

-16

-15

-15

-6
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Key measures – Regional Current Affairs

60%

57%

54%

57%

41%

37%

37%

36%

Performance

Importance

Performance

Importance

Performance

Importance

Performance

Importance

Gap

+4

Q19a. First of all, to what extent do you agree or disagree with the following statements?

Q19b. How important or unimportant is it to you personally that? 

BBC News online provides clear links to 

other local media and information providers 

BBC News online encourages me to get 

involved through online discussion of 

important issues 

BBC News online links to content on social 

media e.g. Facebook 

-3

+1

Base: All who use BBC Local News web pages or BBC News app at least once a week (216) 

BBC News online sources or shares 

content with other providers of local 

information 

-3



BBC Trust Local Services Review, 2015 - Report 

 

CONDUCTED IN ACCORDANCE WITH ISO 20252 AND ISO 27001                                                                               38 

5. Appendices 

Appendix 1: Guide to Statistical Reliability 

The respondents to this research are a sample of the target audience i.e. (i) listeners of BBC 

Local Radio and (ii) users of BBC Regional TV News/Current Affairs and BBC Local News 

Online. We cannot, therefore, be certain that the figures obtained are exactly those we would 

have if everybody in the target audience (i.e. users of BBC services) had been interviewed 

(the ‘true’ values). We can, however, predict the variation between the sample results and 

the ‘true’ value from knowledge of the size of the samples on which the results are based 

and the number of times that a particular answer is given.  

 

The confidence with which we can make this prediction is usually chosen to be 95% – that 

is, the chances are 19 in 20 that the ‘true’ value will fall within a specified range. The table 

below illustrates the predicted ranges for different sample sizes and percentage results at 

the ‘95% confidence interval’4, assuming an infinite population. 

 

Size of sample on which 

survey result is based 

Approximate sampling tolerances applicable to 

percentages at or near these levels 

 Statistical reliability 

 10%/90% 30%/70% 50%/50% 

121 interviews  

(BBC Regional Current Affairs) 
5.4% 8.2% 8.9% 

216 interviews 

 (BBC Local News Online) 
4.0% 6.1% 6.7% 

489 interviews  

(BBC Regional TV News) 
2.7% 4.1% 4.4% 

577 interviews  

(BBC Local Radio) 
2.4% 3.7% 4.4% 

 

For example, on a question where 50% of the people in a sample of 216 respond with a  

particular answer (i.e. BBC Local News online users), the chances are 95 in 100 that this 

result would not vary by more than 6.7 percentage points (plus or minus) from a complete 

coverage of the entire population using the same procedures. However, while it is true to 

conclude that the “actual” result (95 times out of 100) lies anywhere between 43.3% and 

56.7%, it is proportionately more likely to be closer to the centre of this band (i.e. at 50%). 

 

  

                                                           
4
 It should be noted that these figures assume a simple random possibility sample design with no 

design effects; in reality, with quota surveys, these are likely to occur and widen the margin of error so 
this should be treated as a guide. 
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Appendix 2: Definition of BAME  

BAME (black, Asian and minority ethnic) is a standard definition to define those who are 

from a non-white background.  

This is derived from the following question in the questionnaire:  

Which of these best describes your ethnic origin?  

Ethnicity Code Grouping 

WHITE  

 English/Welsh/Scottish/Northern Irish/British  White 

 Irish  White 

 Eastern European  White 

 Another white background White 

MIXED  

 White and black Caribbean  BAME 

 White and black African BAME 

 White and Asian  BAME 

 Any other mixed/multiple ethnic background BAME 

ASIAN  

 Indian BAME 

 Pakistani  BAME 

 Bangladeshi  BAME 

 Chinese BAME 

BLACK  

 African BAME 

 Caribbean BAME 

 Another black/African/Caribbean background  BAME 

OTHER   

 Arab  BAME 

 Another ethnic group BAME 

Prefer not to say  N/A 
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Appendix 3: Sample Profile  

Data has been weighted to reflect the profile of weekly BBC Local Radio listeners. Data was 

weighted by age, gender, ethnicity and social grade.  

Sample profile – BBC Local Radio 

  
Unweighted 

Number 
Unweighted 
percentage 

Weighted 
percentage 

Gender Men 317  55% 51% 

  Women 260  45% 49% 

Age 18-34 69  12% 12% 

  35-44 85  15% 12% 

  45-54 105  18% 16% 

  55-64 128  22% 21% 

  65+ 190  33% 38% 

Region East of England 53  9% 9% 

  South West 56  10% 10% 

  Yorkshire & the Humber 61  11% 10% 

  North East 41  7% 8% 

  North West 91  16% 16% 

  West Midlands 76  13% 13% 

  East Midlands 57  10% 10% 

  London 59  10% 8% 

  South East 83  14% 15% 

Ethnicity White           490  85% 91% 

  Ethnic minority/BAME 79  14% 8% 

Socio-economic Grade AB 236  41% 35% 

  C1 121  21% 19% 

  C2 96  17% 20% 

  DE 124  21% 27% 
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Data has been weighted to reflect the profile of weekly BBC Regional TV News viewers as 

well as Regional Current Affairs viewers. Data was weighted by age, gender, ethnicity and 

social grade.  

Sample profile – BBC Regional TV News  

Total Base: 489  
Unweighted 

Number 
Unweighted 
percentage 

Weighted 
percentage 

Gender Men 248 51% 47% 

  Women 241 49% 53% 

Age 18-34 28 6% 14% 

  35-54 138 28% 32% 

  55-64 108 22% 20% 

  65+ 215 44% 35% 

Region East of England 55 11% 15% 

  East Midlands 44 9% 9% 

  London 79 16% 15% 

  North East 16 3% 3% 

  North West 61 12% 11% 

  West Midlands 60 12% 11% 

  South East 89 18% 19% 

  South West 50 10% 10% 

  Yorkshire & the Humber 35 7% 7% 

Ethnicity White           422 86% 92% 

  Ethnic minority/BAME 67 14% 8% 

Socio-economic Grade AB 204 42% 36% 

  C1 109 22% 21% 

  C2 64 13% 17% 

  DE 112 23% 27% 
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Sample profile – BBC Regional Current Affairs  

Total Base: 121  
Unweighted 

Number 
Unweighted 
percentage 

Weighted 
percentage 

Gender Men 72 60% 48% 

  Women 49 40% 52% 

Age 18-34 12 10% 12% 

  35-54 33 27% 28% 

  55-64 29 24% 20% 

  65+ 47 39% 39% 

Region East of England 14 12% 13% 

  East Midlands 6 5% 7% 

  London 21 17% 13% 

  North East 3 2% 2% 

  North West 21 17% 17% 

  West Midlands 15 12% 13% 

  South East 23 19% 19% 

  South West 15 12% 12% 

  Yorkshire & the Humber 3 2% 2% 

Ethnicity White           99 82% 92% 

  Ethnic minority/BAME 22 18% 8% 

Socio-economic Grade AB 52 43% 34% 

  C1 33 27% 19% 

  C2 16 13% 22% 

  DE 20 17% 25% 
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Data has been weighted to reflect the profile of weekly BBC Local online users. Data was 

weighted by age, gender, ethnicity and social grade.  

Sample profile – BBC Local News Online  

Base: 216  
Unweighted 

Number 
Unweighted 
percentage 

Weighted 
percentage 

Gender Men 118  55% 57% 

  Women 98  45% 43% 

Age 18-34 26  12% 27% 

  35-54 83  38% 37% 

  55-64 48  22% 20% 

  65+ 59  27% 16% 

Region East of England 26 12% 16% 

  East Midlands 15 7% 7% 

  London 43 20% 17% 

  North East 5 2% 3% 

  North West 27 13% 10% 

  West Midlands 26 12% 10% 

  South East 38 18% 20% 

  South West 26 12% 12% 

  Yorkshire & the Humber 10 5% 5% 

Ethnicity White           178  82% 89% 

  Ethnic minority/BAME 38  18% 11% 

Socio-economic Grade AB 95  44% 43% 

  C1 52  24% 26% 

  C2 25  12% 12% 

  DE 44  20% 19% 
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Appendix 4: Marked-up questionnaire 

Local Radio  

SECTION 1 
 
Q1. Which, if any, of the following ways do you access news and information for your 
local area?  
 
Please tick all that apply.  /CATI: Please code all that apply. READ OUT.  
 
Base: All respondents (577) 
 

TV (e.g. local or regional news bulletins on BBC One or ITV) 91% 

Dedicated local TV channels (for instance London Live, 
Mustard TV, Made in Leeds etc.) 

28% 

Local radio stations (e.g. BBC, commercial or community 
radio) 

87% 

Local newspapers 73% 

Internet sites, apps or blogs (not including social media)  54% 

Social media (e.g. Twitter, Facebook, Instagram) 36% 

Other  3% 

None of the above 0% 

 
 
 
Q2. Which, if any, of the following ways do you use the BBC for local or regional news 
and current affairs?  
 
Please tick all that apply./Please code all that apply READ OUT. CLOSE IF NOT CODE 3  
 
Base: All respondents (577) 
 

Regional TV news (e.g. regional news bulletins on BBC 
One) 

89% 

Regional current affairs/political programmes on TV (e.g. 
Inside Out or part of Sunday Politics) 

45% 

BBC Local Radio 100% 

Local news pages on the BBC website  47% 

Local news pages on the BBC News App 20% 

Social media (e.g. your BBC Local Radio station or BBC 
regional news on Facebook or Twitter) 

19% 

Other 1% 
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Q3. For approximately how many hours per week do you listen to BBC Local Radio? If 
you’re not sure, please give your best guess. WRITE IN.  
 
Base: All respondents (577) 
 

MEAN 7.21 hours 

 
 
 

Q4. Please tell us about the types of local news and information you use in a typical 

weekday? Does this differ at weekends? Please answer as fully as possible.  OPEN  

CATI: PROBE FOR TIMES OF DAY AND CONTENT. WRITE IN.  

 

 

Q5. Thinking about the BBC generally, what is your overall impression on a scale of 1 
to 10, where 1 means extremely unfavourable and 10 means extremely favourable?  
SINGLE CODE.  

Base: All respondents (577) 

 % 

1. Extremely unfavourable 1 

2.  1 

3.  1 

4.  2 

5.  6 

6.  6 

7.  16 

8.  25 

9.  22 

10. Extremely favourable 20 

 Don’t Know 1 

NET: Favourable (8-10) 67 

NET: Neutral (4-7) 30 

NET: Unfavourable (1-3) 2 
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SECTION 2  
 
Local Radio  
 

Q6. Which, if any, BBC Local Radio stations do you usually listen to? MULTICODE 

Base: All who listen to BBC Local Radio (577). 

 %  % 

BBC Coventry & Warwickshire 4 BBC Radio Leicester 2 

BBC Essex 4 BBC Radio Manchester 9 

BBC Hereford & Worcester 3 BBC Radio Merseyside 3 

BBC Lincolnshire 3 BBC Radio Norfolk 4 

BBC London 94.9 10 BBC Radio Northampton 2 

BBC Newcastle 5 BBC Radio Nottingham 3 

BBC Radio Berkshire 1 BBC Radio Oxford 2 

BBC Radio Bristol 2 BBC Radio Sheffield 3 

BBC Radio Cambridgeshire 1 BBC Radio Shropshire 3 

BBC Radio Cornwall 3 BBC Radio Solent 4 

BBC Radio Cumbria 2 BBC Radio Stoke 2 

BBC Radio Derby 2 BBC Radio Suffolk 2 

BBC Radio Devon 2 BBC Radio York 3 

BBC Radio Gloucestershire 2 BBC Somerset 2 

BBC Radio Guernsey 1 BBC Surrey 3 

BBC Radio Humberside 3 BBC Sussex 3 

BBC Radio Jersey 1 BBC Tees 3 

BBC Radio Kent 4 BBC Three Counties Radio  3 

BBC Radio Lancashire 6 BBC Wiltshire  2 

BBC Radio Leeds 5 BBC WM  4 

Other  5 
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Q7. And which of these do you listen to most often? SINGLE CODE.  
 
Base: All who listen to more than one BBC Local Radio station (93) 
 
 

 %  % 

BBC Coventry & Warwickshire 5 BBC Radio Leicester - 

BBC Essex 2 BBC Radio Manchester 14 

BBC Hereford & Worcester 4 BBC Radio Merseyside 3 

BBC Lincolnshire 1 BBC Radio Norfolk - 

BBC London 94.9 9 BBC Radio Northampton - 

BBC Newcastle 4 BBC Radio Nottingham 4 

BBC Radio Berkshire * BBC Radio Oxford 3 

BBC Radio Bristol 3 BBC Radio Sheffield 2 

BBC Radio Cambridgeshire 1 BBC Radio Shropshire 3 

BBC Radio Cornwall 1 BBC Radio Solent 5 

BBC Radio Cumbria - BBC Radio Stoke 2 

BBC Radio Derby - BBC Radio Suffolk 2 

BBC Radio Devon - BBC Radio York 1 

BBC Radio Gloucestershire 1 BBC Somerset 2 

BBC Radio Guernsey - BBC Surrey 2 

BBC Radio Humberside 1 BBC Sussex 2 

BBC Radio Jersey 1 BBC Tees 2 

BBC Radio Kent 5 BBC Three Counties Radio  2 

BBC Radio Lancashire 3 BBC Wiltshire  1 

BBC Radio Leeds 3 BBC WM  3 

Other  2 

 
 
Q8. Approximately how long have you been listening to <<INSERT LOCAL RADIO 
STATION FROM Q7>>?  

Base: All who listen to BBC Local Radio (577). 

 Less 
than 1 
year 

1 – 5 
years 

6-10 
years 

10 – 15 
years 

15 years 
-20 years 

20+ 
years 

Don’t 
know 

% 5 22 19 15 10 27 2 

 
 

 

Q9. At which of the following times of day do you listen to <<INSERT LOCAL RADIO 

STATION FROM Q7>>? MULTICODE 
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Base: All who listen to BBC Local Radio (577). 

 % 

Weekday breakfast (typically 6am-9am) 51 

Weekday mornings (typically 9am-12pm) 44 

Weekday afternoons (typically 12pm-4pm) 29 

Weekday drivetime or early evening (typically 4pm-7pm) 28 

Weekday evenings (typically 7pm-midnight) 14 

Saturday mornings 35 

Saturday afternoons including Saturday Sport (typically 12pm-6pm)  24 

Saturday evenings 8 

Sunday mornings 31 

Sunday afternoons 13 

Sunday evenings 6 

Any day overnight (typically midnight-6am) 3 

Don’t know 1 

 

Q10. Thinking about <<INSERT LOCAL RADIO STATION FROM Q7>>, what is your 
overall impression on a scale of 1 to 10, where 1 means extremely unfavourable and 
10 means extremely favourable? 

Base: All who listen to BBC Local Radio (577). 

  % 

1. Extremely unfavourable * 

2.  * 

3.  * 

4.  1 

5.  5 

6.  7 

7.  19 

8.  28 

9.  19 

10. Extremely favourable 19 

 Don’t Know 1 

NET: Favourable (8-10)  66 

NET: Neutral (4-7) 32 

NET: Unfavourable (1-3) 1 
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Q11. To what extent do you agree or disagree with the following statements using the 
following scale? SINGLE CODE FOR EACH. CATI: READ SCALE: READ OUT   

Base: All who listen to BBC Local Radio (577). 

 
NET: 
Agree 

% 

Definitely 
agree 

% 

Tend to 
agree 

% 

Neither 
agree nor 
disagree 

% 

Tend to 
disagree 

% 

Definitely 
disagree 

% 

NET: 
Disagree 

% 

Don’t 
know 

% 

<RADIO 
STATION> is 
informative 

93 44 49 5 2 1 2 * 

<RADIO 
STATION> 
provides 
high-quality 
programming 

78 32 46 16 4 1 5 * 

<RADIO 
STATION> is 
distinctive 
compared 
with other 
radio stations  

59 24 35 26 9 2 11 4 

<RADIO 
STATION> 
has 
programmes 
that are 
entertaining 

76 30 46 18 3 1 4 2 

<RADIO 
STATION> is 
the kind of 
radio station 
that feels like 
it is aimed at 
people like 
me 

69 34 36 20 7 2 10 1 

<RADIO 
STATION> 
provides me 
with 
companion-
ship 

61 26 34 24 9 5 14 1 
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Q12: The BBC has a duty to ‘inform, educate and entertain’ the UK public in return for 

the licence fee that is charged.  The objective of all BBC Local Radio stations is to 

provide news, information, debate and music to local communities, and particularly to 

appeal to listeners aged 50 and over.  

You will be asked to consider a number of statements and rate how well you think 
<INSERT LOCAL RADIO STATION FROM Q7>> is doing on each of these, as well as 
how important this is to you.  Please consider carefully before giving your answer. 
 
a) First of all, to what extent to you agree or disagree with the following statements? 

CATI: READ SCALE; SINGLE CODE FOR EACH. FOR EACH STATEMENT, REPLACE 
… WITH <RADIO STATION FROM Q7> RANDOMISE 

Base: All who listen to BBC Local Radio (577). 

 

  
NET: 
Agree 

% 

Definitely 
agree 

% 

Tend to 
agree 

% 

Neither 
agree 

nor 
disagree 

% 

Tend to 
disagree 

% 

Definitely 
disagree 

% 

Don’t 
know 

% 

1. ... provides high-
quality, 
independent news 

79 34 45 15 2 1 2 

2. I trust … to provide 
me with impartial 
news 

78 38 41 15 2 2 3 

3. … provides up to 
date and accurate 
news 

87 44 44 9 1 * 1 

4. ... helps me 
understand politics 
and decision-
making in my local 
area and holds 
decision makers to 
account 

65 23 43 23 7 2 2 

5. I turn to ... when I 
need information 
about a major local 
issue or crisis 

73 37 36 16 8 2 1 

6. ... gives me a better 
understanding of 
UK-wide news and 
topical issues 

67 23 44 22 8 1 2 

7. ... gives me a better 
understanding of 
news and topical 
issues in my local 
area 

81 37 43 13 4 1 2 

8. ... provides 
opportunities to 
share my views and 
hear other 
listeners’ views 

77 32 44 17 2 * 4 
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NET: 
Agree 

% 

Definitely 
agree 

% 

Tend to 
agree 

% 

Neither 
agree 

nor 
disagree 

% 

Tend to 
disagree 

% 

Definitely 
disagree 

% 

Don’t 
know 

% 

9. … provides 
programming and 
content that caters 
for and reflects my 
local area 

79 35 44 15 4 1 2 

10. … helps me feel 
more involved and 
interested in my 
local community 

71 29 42 21 6 1 1 

11. ... reflects the range 
of faiths, cultures 
and communities in 
my local area 

60 22 38 25 4 1 10 

12. … provides 
coverage of major 
events that are 
important to people 
in my local area 

83 39 44 13 1 * 2 

13. ... provides 
coverage of local 
sporting teams and 
local sporting 
events, including 
minority sports 

75 40 35 15 2 * 7 

14. … introduces me to 
new performers, 
writers and musical 
artists from my 
local area 

56 20 37 28 7 2 6 

15. … tells me about 
musical and arts 
events taking place 
in my local area  

76 31 45 17 2 1 4 

16. … plays the right 
amount and type of 
music that I enjoy  

66 25 41 18 10 4 3 

17. I have learnt new 
things whilst 
listening to … 

74 29 45 19 5 1 1 

18. … helps me 
understand what’s 
going on in the 
wider world, such 
as international 
news and events 

68 22 46 22 7 2 1 



BBC Trust Local Services Review, 2015 - Report 

 

CONDUCTED IN ACCORDANCE WITH ISO 20252 AND ISO 27001                                                                               52 

 
 
b) How important or unimportant is it for you personally that…. 
 
Base: All who listen to BBC Local Radio (577). 

 

 

  
NET: 
Agree 

% 

Definitely 
agree 

% 

Tend to 
agree 

% 

Neither 
agree 

nor 
disagree 

% 

Tend to 
disagree 

% 

Definitely 
disagree 

% 

Don’t 
know 

% 

19. ... has helped me to 
make the most of 
new technologies 
such as digital/DAB 
radio and the 
internet 

45 15 30 28 14 7 6 

20. … provides 
additional content 
on social media 
such as Facebook 
and Twitter 

43 15 27 19 3 1 34 

  
NET: 

Import
ant 
% 

Very 
import

ant 
% 

Quite 
import

ant 
% 

Neither 
import
ant nor 
unimp
ortant 

% 

Quite 
unimp
ortant 

% 

Very 
unimp
ortant 

% 

NET: 
Unimp
ortant 

% 

Don’t 
know 

% 

1. ... provides high-
quality, independent 
news 

88 48 40 9 2 1 2 * 

2. I trust … to provide 
me with impartial 
news 

86 51 35 10 2 1 3 1 

3. … provides up to date 
and accurate news 

90 56 34 7 1 * 1 1 

4. ... helps me 
understand politics 
and decision-making 
in my local area and 
holds decision 
makers to account 

75 31 44 17 6 1 7 1 

5. I turn to ... when I 
need information 
about a major local 
issue or crisis 

80 41 39 14 3 2 5 1 

6. ... gives me a better 
understanding of UK-
wide news and topical 
issues 

72 25 48 19 6 2 7 2 
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NET: 

Import
-ant 
% 

Very 
import

ant 
% 

Quite 
import

ant 
% 

Neither 
import
ant nor 
unimp
ortant 

% 

Quite 
unimp
ortant 

% 

Very 
unimp
ortant 

% 

NET: 
Unimp
ortant 

% 

Don’t 
know 

% 

7. ... gives me a better 
understanding of 
news and topical 
issues in my local 
area 

83 40 43 13 2 1 3 * 

8. ... provides 
opportunities to share 
my views and hear 
other listeners’ views 

65 27 38 22 7 5 12 1 

9. … provides 
programming and 
content that caters for 
and reflects my local 
area 

84 40 44 13 1 1 2 1 

10. … helps me feel more 
involved and 
interested in my local 
community 

70 30 40 23 5 2 6 1 

11. ... reflects the range 
of faiths, cultures and 
communities in my 
local area 

58 23 35 26 9 5 13 3 

12. … provides coverage 
of major events that 
are important to 
people in my local 
area 

84 43 40 13 2 1 3 * 

13. ... provides coverage 
of local sporting 
teams and local 
sporting events, 
including minority 
sports 

66 32 34 15 9 9 18 1 

14. … introduces me to 
new performers, 
writers and musical 
artists from my local 
area 

57 19 38 26 10 5 16 1 

15. … tells me about 
musical and arts 
events taking place in 
my local area  

70 24 46 18 6 4 9 2 

16. … plays the right 
amount and type of 
music that I enjoy  

72 32 40 19 6 2 8 2 
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NET: 

Import
ant 
% 

Very 
import

ant 
% 

Quite 
import

ant 
% 

Neither 
import-
ant nor 
unimp
ortant 

% 

Quite 
unimp
ortant 

% 

Very 
unimp
ortant 

% 

NET: 
Unimp
ortant 

% 

Don’t 
know 

% 

17. I have learnt new 
things whilst listening 
to … 

75 27 48 19 3 2 4 1 

18. … helps me 
understand what’s 
going on in the wider 
world, such as 
international news 
and events 

70 26 44 21 6 2 8 1 

19. ... has helped me to 
make the most of new 
technologies such as 
digital/DAB radio and 
the internet 

44 15 30 31 11 11 21 3 

20. … provides additional 
content on social 
media such as 
Facebook and Twitter  

34 11 23 23 15 19 35 8 
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Q13. Thinking about your BBC Local Radio station’s website (e.g. where you can 
listen live, catch up on shows you’ve missed and access clips and podcasts), what is 
your overall impression - on a scale of 1 to 10, where 1 means extremely unfavourable 
and 10 means extremely favourable? SINGLE CODE.  
 
Base: All who listen to BBC Local Radio (577). 
 

 % 

Extremely unfavourable 1 0 

2 * 

3 1 

4 2 

5 6 

6 4 

7 12 

8 20 

9 7 

Extremely favourable 10 9 

NET: Favourable (8-10) 36 

NET: Neutral (4-7) 24 

NET: Unfavourable (1-3) 1 

Do not use the BBC Local Radio Station’s 
website 

36 

Did not know my BBC Local Radio Station 
had a website 

3 
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BBC Regional Television News & Current Affairs and Local Online 

News 

SECTION 1 
 
Q1. Which, if any, of the following ways do you access news and information for your local 
area? MULTICODE.  
 
Please tick all that apply.  
 

Base: All respondents (555)  % 

TV (e.g. local or regional news bulletins on BBC One or ITV) 92 

Dedicated local TV channels (for instance London Live, Mustard 
TV, Made in Leeds etc.) 

9 

Local radio stations (e.g. BBC, commercial or community radio) 38 

Local newspapers 56 

Internet sites, apps or blogs (not including social media)  49 

Social media (e.g. Twitter, Facebook, Instagram) 25 

Other 2 

None of the above * 

 
Q2. Which, if any, of the following ways do you use the BBC for local or regional news and 
current affairs? MULTICODE 
 
 

Base: All respondents (555)  % 

Regional TV news (e.g. regional news bulletins on BBC One) 90 

Regional current affairs/political programmes on TV (e.g. Inside 
Out or part of Sunday Politics) 

25 

BBC Local Radio 27 

Local news pages on the BBC website 42 

Local news pages via the BBC News App  13 

Social media (e.g. your BBC Local Radio station or BBC regional 
news on Facebook or Twitter) 

8 

Other 1 

 

 
 
 
 
Q2a. How often do you usually watch the BBC’s regional news programmes?  SINGLE CODE.  
 

Base: All who 
watch BBC 
Regional TV 
News (498) Every 

day 

At least 
twice a 
week 

At least 
once a 
week 

At least 
once a 

fortnight 

At least 
once a 
month 

Less 
often 
than 

once a 
month 

Don’t 
know 
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% 
 

49 36 13 1 1 * - 

 
 
Q2b. Current affairs programme Inside Out is usually broadcast for two series per year, 

usually from January to March and September to November. Sunday Politics is broadcast for 

most of the year, but has a short break during the summer. 

Thinking about when these programmes are on air, how often do you usually watch the BBC’s 

regional current affairs/political programmes? 

SINGLE CODE.  

Base: All who 
watch BBC 
Regional TV 
Current Affairs 
(138) At least 

once a 
week 

At least 
once 
every 

fortnight 

At least 
once a 
month 

At least 
every two 
months 

Less often 
than once 
every two 
months 

I don’t 
watch 
BBC 

regional 
current 

affairs on 
TV 

 
% 

 
42 25 20 4 4 4 

 
 
 
Q2c. How often do you usually use the BBC’s local news online or BBC News App to access 
local news?  SINGLE CODE.  
 

Base: All who 
use BBC Local 
News web 
pages or BBC 
News App (247) 

Every 
day or 
most 
days 

At least 
twice a 
week 

At least 
once a 
week 

At least 
once a 

fortnight 

At least 
once a 
month 

Less 
often 
than 

once a 
month 

Don’t 
know 

 
% 

 
43 28 17 5 4 3 1 
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Q3. Please tell us about the types of local news and information you use in a typical weekday? 

OPEN END.  

Base: All respondents (555)  % 

Local/regional news  25 

Same everyday/no different at weekends  21 

Varies/different at weekends  18 

Weather forecast 15 

BBC local/regional news 13 

Travel news/traffic reports 11 

Newspapers/local/free newspaper 10 

Events/local events/ entertainment 9 

TV/local/regional TV news 8 

Online/internet 8 

General news 6 

BBC website 6 

BBC news 6 

Sport 6 

BBC/BBC1 5 

Local radio station  5 

ITV news 4 

All types 4 

Social media 3 

Politics/current affairs  3 

Crime 2 

National news 2 

BBC Radio  2 

BBC App 1 

BBC Breakfast 1 

Evening bulletins 1 

Education 1 

Business 1 

More sports news at weekends 1 

Points West 1 

BBC News 24 * 

Music * 

Other 9 

No/none 5 

Don’t know  3 
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Q4. Thinking about the BBC generally, what is your overall impression on a scale of 1 to 10, 
where 1 means extremely unfavourable and 10 means extremely favourable?  SINGLE CODE 

Base: All respondents (555) % 

1. Extremely unfavourable 1 

2.  1 

3.  2 

4.  1 

5.  6 

6.  7 

7.  14 

8.  31 

9.  19 

10. Extremely favourable 18 
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SECTION 2 
 
BBC Regional News and Current Affairs on TV 
 
The BBC has 12 regional news areas in England, and provides regional news programmes on 

BBC One (including on weekdays a lunchtime bulletin after the 1pm news, a 30 minute 

programme at 6.30pm and a late bulletin after the 10pm news). BBC One also broadcasts 

regional current affairs and political programming, including Inside Out and part of Sunday 

Politics. 

Q5. Which of the BBC’s regional TV news or current affairs area’s coverage do you usually 
watch? MULTICODE 
 

Base: All who watch BBC Regional TV News at least once a week and/or 
watch BBC Regional TV Current Affairs (497) 

 
% 

BBC East (Look East or Look East Cambridge) 15 

BBC East Midlands (East Midlands Today) 8 

BBC London (BBC London News) 21 

BBC North East and Cumbria (Look North) 4 

BBC North West (North West Today/Tonight) 12 

BBC South (South Today or South Today Oxford) 9 

BBC South East (South East Today) 9 

BBC South West (Spotlight or Channel Islands News) 6 

BBC West (BBC Points West) 5 

BBC West Midlands (Midlands Today) 12 

BBC Yorkshire (Look North) 7 

BBC Yorkshire and Lincolnshire (Look North) 3 
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ASK ALL WHO CHOOSE MORE THAN ONE OPTION AT Q5 

Q6. And which one of these do you watch most often? SINGLE CODE.  

Base: All who watch more than one BBC Regional News area (27)  
N 

BBC East (Look East or Look East Cambridge) 2 

BBC East Midlands (East Midlands Today) 4 

BBC London (BBC London News) 9 

BBC North East and Cumbria (Look North) 1 

BBC North West (North West Today/Tonight) 2 

BBC South (South Today or South Today Oxford) 1 

BBC South East (South East Today) 7 

BBC South West (Spotlight or Channel Islands News) - 

BBC West (BBC Points West) 3 

BBC West Midlands (Midlands Today) 1 

BBC Yorkshire (Look North) 1 

BBC Yorkshire and Lincolnshire (Look North) 1 

 
Q7.  Which, if any, of the BBC’s regional TV news or current affairs/political programmes do 
you tend to watch?  Please select all that apply.  
 MULTICODE.  
 

Base: All who watch BBC Regional TV News at least once a week and/or 
watch BBC Regional TV Current Affairs (497) 

 
% 

Regional bulletins during BBC One breakfast (6am to 9.15am) 32 

BBC One’s weekday lunchtime bulletin (at 1.30pm) 27 

BBC One’s weekday evening programme (at 6.30pm) 66 

BBC One’s weekday late bulletin (at 10.25pm) 25 

Weekend regional news bulletins on BBC One 32 

Regional current affairs programme Inside Out (BBC One, Mondays at 
7.30pm) 

16 

Regional parts of political programme Sunday Politics (BBC One, Sunday 
mornings) 

15 

Other 2 
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Q8. Thinking about the BBC’s regional TV News, what is your overall impression on a scale of 
1 to 10, where 1 means extremely unfavourable and 10 means extremely favourable? SINGLE 
CODE.  

Base: All who watch BBC Regional TV News at least once a 
week (489)  

% 

1.Extremely unfavourable 1 

2. 2 

3. 2 

4. 2 

5. 5 

6. 8 

7. 19 

8. 29 

9. 17 

10.Extremely favourable 16 

Don’t Know * 

 

Q9. To what extent do you agree or disagree with the following statements? SINGLE CODE 

FOR EACH.  

 Base: All who watch 
BBC Regional TV News 
at least once a week 
(489) 

NET: 
Agree 

% 

Definitel
y agree 

% 

Tend to 
agree 

% 

Neither 
agree 
nor 

disagree 
% 

Tend to 
disagree 

% 

Definitel
y 

disagree 
% 

NET: 
Disagree  

% 

Don’t 
know 

% 

1 …programmes are 
informative 

89 32 58 8 3 * 3 - 

2 …programmes are high-
quality 

82 28 54 13 3 2 5 - 

3 …programmes are 
different from other 
providers 

41 11 30 39 10 4 14 6 

4 …programmes are 
relevant to me 

77 25 52 16 4 3 7 - 

5 …programmes are 
engaging 

69 21 48 23 5 3 8 - 
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Q10. The BBC has a duty to ‘inform, educate and entertain’ the UK public in return for the 
licence fee that is charged. 
 
The BBC’s regional news on TV has commitments with regards to the news it provides for 
your area.  
 
You will be asked to consider a number of statements and rate how well you think <CODE  
FROM Q5>> is doing on each of these, as well as how important this is to you.  Please 
consider carefully before giving your answer. 
 

a) To what extent to you agree or disagree with the following statements? 
 
For each statement, replace … with <INSERT CHANNEL FROM Q6>  
(i.e. Look East provides high-quality, independent news) 
 
RANDOMISE ORDER. SINGLE CODE FOR EACH.  
 

 Base: All who watch BBC 
Regional TV News at least 
once a week (489)  

Definitel
y agree 

% 

Tend to 
agree 

% 

Neither 
agree 
nor 

disagre
e 
% 

Tend to 
disagre

e 
% 

Definitel
y 

disagre
e % 

Don’t 
know 

1 ... provides high-quality, 
independent news 

25 50 18 4 2 1 

2 … provides accurate and up-
to-date news  

27 55 13 4 1 1 

3 I trust … to provide me with 
impartial news 

26 48 17 5 3 1 

4 ... helps me understand 
politics and decision-making 
in my local area 

15 43 31 8 3 2 

5 ... keeps me informed of 
news and events happening 
in my local area 

26 54 15 3 2 1 

6 ... gives me a better 
understanding of news and 
topical issues in my local 
area 

21 53 20 4 1 1 

7 … relates national and 
international news to my 
region 

21 48 21 8 1 1 

8 … represents my local area 23 47 18 7 3 1 

9 … provides additional 
content on social media such 
as Facebook and Twitter 

10 22 17 3 2 46 

10 … provides content online – 
e.g. Video clips 

14 30 21 3 * 31 
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b) How important or unimportant is it for you personally that…. 
 
For each statement, replace … with <INSERT CHANNEL FROM Q6>  
(i.e. Look East provides high-quality, independent news) 
 
RANDOMISE ORDER. SINGLE CODE FOR EACH.  
 

 Base: All who watch 
BBC Regional TV News 
at least once a week 
(489) 

Very 
important 

% 

Quite 
important 

% 

Neither 
important 

nor 
unimportant 

% 

Quite 
unimportant 

% 

Very 
unimportant 

% 

Don’t 
know 

% 

1 ... provides high-quality, 
independent news 

46 42 9 1 1 1 

2 … provides accurate 
and up-to-date news  

54 35 8 2 1 1 

3 I trust ... to provide me 
with impartial news 

45 42 9 2 1 1 

4 ... helps me understand 
politics and decision-
making in my local area 

26 41 26 3 2 2 

5 ... keeps me informed 
of news and events 
happening in my local 
area 

40 47 10 1 1 1 

6 ... gives me a better 
understanding of news 
and topical issues in my 
local area 

35 48 13 2 1 1 

7 … relates national and 
international news to 
my region 

26 46 21 4 2 1 

8 ... represents my local 
area 

45 41 12 1 1 1 

9 … provides additional 
content on social media 
such as Facebook and 
Twitter  

8 17 22 14 27 12 

10 … provides content 
online – e.g. Video clips 

9 28 28 12 13 10 
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Q11. Thinking about the BBC’s regional current affairs/political programmes on TV, what is 
your overall impression on a scale of 1 to 10, where 1 means extremely unfavourable and 10 
means extremely favourable? 

 

Base: All who watch BBC Regional TV Current Affairs 
at least once a month (121)  

% 

1 Extremely unfavourable - 

2 3 

3 - 

4 - 

5 2 

6 7 

7 22 

8 35 

9 10 

10 Extremely favourable 20 

Don’t Know 
 

- 

 

 

Q12. To what extent do you agree or disagree with the following statements? ROTATE ORDER. 

SINGLE CODE FOR EACH.  

 

 Base: All who watch BBC 
Regional Current Affairs at 
least once a month (121) 

Definitely 
agree 

% 

Tend 
to 

agree 
% 

Neither 
agree 
nor 

disagree 
% 

Tend to 
disagree 

% 

Definitely 
disagree 

% 

Don’t 
know 

% 

1 …current affairs/political 
programmes are informative 

38 48 10 3 * - 

2 …current affairs/political 
programmes are high-quality 

38 40 19 * 3 - 

3 …current affairs/political 
programmes are relevant to 
me 

32 41 21 6 * - 

4 …current affairs/political 
programmes are engaging 

30 47 19 1 3 - 
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Q13. You will now be asked to consider a number of statements and rate how well you think 
the BBC’s regional current affairs/political programming is doing on each of these, as well as 
how important this is to you.  Please consider carefully before giving your answer. 
 

a) First of all, to what extent to you agree or disagree with the following statements? 
 

For each statement, replace … with “<INSERT CHANNEL FROM Q6> current affairs/political 
programming”  
(i.e. BBC East current affairs/political programming covers a wide range of topics and subject matter) 
 

 Base: All who watch BBC 
Regional TV Current Affairs 
at least once a month (121) 

Definitely 
agree 

% 

Tend 
to 

agree 
% 

Neither 
agree 
nor 

disagree 
% 

Tend to 
disagree 

% 

Definitely 
disagree 

% 

Don’t 
know 

% 

1 ... covers a wide range of 
topics and subject matter 

41 45 11 3 - 1 

2 ... puts issues into context 29 46 21 3 1 1 

3 ... explains complex issues 26 38 28 5 3 1 

4 ... holds elected and 
unelected local decision 
makers to account 

30 30 25 9 3 3 

5 ... gives me a better 
understanding of topical 
issues in my local area 

29 47 18 2 3 1 

6 ... investigates and 
scrutinises issues and 
institutions 

35 35 22 4 3 1 

7 … reflects local issues and 
concerns  

35 47 11 4 3 1 

8 … highlights important 
social issues 

32 40 20 5 2 1 

9 … covers the important 
political stories in my local 
area 

29 48 13 5 3 1 

10 … provides political 
analysis 

28 41 22 5 3 1 
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b) How important or unimportant is it for you personally that…. 

 
For each statement, replace … with “<INSERT CHANNEL FROM Q6> current affairs/political 
programming”  
(i.e. BBC East current affairs/political programming covers a wide range of topics and subject matter) 
 
 

 Base: All who watch BBC 
Regional TV Current Affairs 
at least once a month (121) 

Very 
important 

% 

Quite 
important 

% 

Neither 
important 

nor 
unimporta

nt 
% 

Quite 
unimp
ortant 

% 

Very 
unimp
ortant 

% 

Don’t 
know 

% 

1 ... covers a wide range of 
topics and subject matter 

49 40 8 2 * - 

2 ... puts issues into context 40 43 16 * * - 

3 ... explains complex issues 41 40 18 * * - 

4 ... holds elected and 
unelected local decision 
makers to account 

48 34 17 1 * - 

5 ... gives me a better 
understanding of topical 
issues in my local area 

46 38 15 1 * - 

6 ... investigates and 
scrutinises issues and 
institutions 

48 38 12 * * - 

7 … reflects local issues and 
concerns  

55 34 10 * * - 

8 … highlights important 
social issues 

45 40 14 1 * - 

9 … covers the important 
political stories in my local 
area 

51 34 11 3 * - 

10 … provides political 
analysis 

39 35 21 4 * 1 
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SECTION 3 

BBC Local News Online 

BBC Online provides news sites for local areas in England. The sites cover news, 

weather and travel and may include some local interests, such as sport, heritage and 

events. 

 
Q14. Which, if any, of the BBC’s local news online pages do you use for accessing 
news and information about your local area? (You may also have picked your local 
area as a ‘topic’ on the BBC News app) . Please select all that apply. MULTICODE 
 

Base: All who use BBC Local News 
web pages or BBC News app at least 
once a week (216) 

%  % 

Beds, Herts & Bucks 11 Leeds & West Yorkshire 2 

Berkshire 4 Leicester 3 

Birmingham & Black Country 4 Lincolnshire 2 

Bristol 3 Liverpool 2 

Cambridgeshire 7 London 20 

Cornwall 3 Manchester 7 

Coventry & Warwickshire 3 Norfolk 3 

Cumbria 1 Northamptonshire 2 

Derby 2 Nottingham 2 

Devon 5 Oxford 4 

Dorset 2 Sheffield & South Yorkshire 3 

Essex  Shropshire 3 

Gloucestershire 3 Somerset 4 

Guernsey 1 Stoke & Staffs 4 

Hampshire 5 Suffolk 4 

Hereford & Worcester 4 Surrey 2 

Humberside 1 Sussex 4 

Isle of Man 1 Tees 4 

Jersey 3 Tyne & Wear 3 

Kent 6 Wiltshire 3 

Lancashire 7 Yorkshire & North Yorkshire 2 

Other  2 

 
 
Q15. And which of these local news online pages do you read most often? 
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Base: All who use more than one BBC 
Local News web page or pages on the 
BBC News app at least once a week (48) 

%  % 

Beds, Herts & Bucks 4 Leeds & West Yorkshire - 

Berkshire 8 Leicester - 

Birmingham & Black Country 1 Lincolnshire 2 

Bristol 4 Liverpool - 

Cambridgeshire - London 9 

Cornwall - Manchester 9 

Coventry & Warwickshire - Norfolk 3 

Cumbria - Northamptonshire - 

Derby - Nottingham 2 

Devon 3 Oxford - 

Dorset 3 Sheffield & South Yorkshire - 

Essex 2 Shropshire - 

Gloucestershire 1 Somerset 5 

Guernsey - Stoke & Staffs 2 

Hampshire 1 Suffolk 3 

Hereford & Worcester 2 Surrey 2 

Humberside - Sussex 4 

Isle of Man - Tees 2 

Jersey 8 Tyne & Wear 8 

Kent 2 Wiltshire 1 

Lancashire 8 Yorkshire & North Yorkshire - 

Other  - 

 
Q16. How do you tend to access the BBC’s local news online? (please tick all that apply). 
MULTICODE.  
 

Base: All who use 
more than one BBC 
news site (216)  

Via desktop 
computer/ 

laptop 

Via 
smartphone 

Via tablet Through a 
connected 

TV 

Other  

 
% 
 

85 37 36 5 * 
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Q17. Thinking about the BBC’s local news online, what is your overall impression on a scale of 
1 to 10, where 1 means extremely unfavourable and 10 means extremely favourable? SINGLE 
CODE.  

 

Base: All who use BBC Local News web pages 
or BBC News app at least once a week (216) 

% 

1 Extremely unfavourable * 

2 2 

3 2 

4 2 

5 10 

6 11 

7 17 

8 28 

9 14 

10 Extremely favourable 14 

Don’t Know * 

 

Q18. To what extent do you agree or disagree with the statement? 

SINGLE CODE FOR EACH. ROTATE ORDER.  

 Base: All who use BBC 
Local News web pages or 
BBC News app at least 
once a week (216) 

Definitely 
agree 

% 

Tend 
to 

agree 
% 

Neither 
agree or 
disagree 

% 

Tend to 
disagree 

% 

Definitely 
disagree 

% 

Don’t 
know 

% 

1 The BBC’s local news 
online is informative 

23 55 15 4 2 1 

2 The BBC’s local news 
online is relevant to me 

22 47 20 9 2 1 

3 The BBC’s local news 
online is high-quality  

21 45 23 8 2 1 

4 The BBC’s local news 
online provides the right 
amount of news for my 
area 

16 37 25 13 7 2 
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Q19. [The BBC has a duty to ‘inform, educate and entertain’ the UK public in return for the 
licence fee that is charged.] [only include if not already answered regional news / current 
affairs on TV] 
 
The BBC’s local news online has commitments with regards to the news it provides for your 
area.  
 
You will be asked to consider a number of statements and rate how well you think BBC 
<INSERT LOCAL NEWS ONLINE AREA FROM Q16>> online is doing on each of these, as well 
as how important this is to you.  Please consider carefully before giving your answer. 
 

a) First of all, to what extent to you agree or disagree with the following statements? 
 
FOR EACH STATEMENT, REPLACE … WITH “BBC local news online for my local area”  
(i.e. BBC local news online for my local area provides high quality independent news)  
 
SINGLE CODE FOR EACH. RANDOMISE ORDER.  
 

 Base: All who use BBC Local 
News web pages or BBC 
News app at least once a 
week (216) 

Definitely 
agree 

% 

Tend 
to 

agree 
% 

Neither 
agree or 
disagree 

% 

Tend to 
disagree 

% 

Definitely 
disagree 

% 

Don’t 
know 

% 

1 … provides high quality, 
independent news 

22 49 18 5 2 4 

2 … provides me with up to 
date news about my local 
area 

21 50 18 7 2 2 

3 I trust … to provide me with 
impartial news 

22 55 14 3 4 2 

4 … reflects news from my 
local area  

16 56 16 7 2 2 

5 … provides information of 
local interests, such as sport, 
heritage and events 

17 52 19 6 1 5 

6 … sources or shares content 
with other providers of local 
information 

13 41 23 6 * 17 

7 … provides clear links to 
other local media and 
information providers 

15 45 21 7 1 11 

8 … encourages me to get 
involved through online 
discussion of important 
issues  

8 29 29 17 5 12 

9 … links to content on social 
media e.g. Facebook, Twitter  

15 26 19 5 1 33 
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b) How important or unimportant is it for you personally that… 
 
For each statement, replace … with “BBC local news online for my local area”  
(i.e. BBC local news online for my local area provides high quality independent news) 
 
 

 Base: All who use BBC Local 
News web pages or BBC News 
app at least once a week (216) 

Very 
important 

% 

Quite 
important 

% 

Neither 
important 

nor 
unimportant 

% 

Quite 
unimportant 

% 

Very 
important 

% 

Don’t 
know 

% 

1 … provides high quality 
independent news 

46 40 8 3 1 1 

2 … provides me with up to date 
news about my local area 

41 45 8 3 1 2 

3 I trust … to provide me with 
impartial news 

46 37 10 3 2 2 

4 … reflects news from my local 
area  

42 45 8 2 1 1 

5 … provides information of local 
interests, such as sport, heritage 
and events 

31 44 17 3 2 2 

6 … sources or shares content 
with other providers of local 
information 

18 39 25 12 3 3 

7 … provides clear links to other 
local media and information 
providers 

16 42 24 12 5 2 

8 … encourages me to get 
involved through online 
discussion of important issues  

14 23 26 18 17 2 

9 … links to content on social 
media e.g. Facebook, Twitter  

14 22 23 12 22 7 
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Appendix 5: Performance and Importance scores and performance gap 

Local Radio – Performance Measures 

News  

Provides up to date and accurate news  

Agreement 87% 

Importance 90% 

GAP -3 

Provides high quality independent news  

Agreement 79% 

Importance 88% 

GAP -9 

I trust…to provide me with impartial news  

Agreement 78% 

Importance 86% 

GAP -8 

Provides opportunities to share my views and hear other 
listeners’ views  

Agreement 77% 

Importance 65% 

GAP +12 

I have learnt new things while listening to… 

Agreement 74% 

Importance 75% 

GAP -1 

I turn to…when I need information about a major local issue or 
crisis  

Agreement 73% 

Importance 80% 

GAP -7 

Helps me understand what’s going on in the wider world such as 
international news and events  

Agreement 68% 

Importance 70% 

GAP -2 

Gives me a better understanding of UK-wide news and topical 
issues  

Agreement 67% 

Importance 72% 

GAP -5 

Helps me understand politics and decision making in local area 
and holds decision makers to account  

Agreement 65% 

Importance 75% 

GAP -10 

Localness  

Provides coverage of major events that are important to people 
in my local area  

Agreement 83% 

Importance 84% 

GAP -1 

Gives me a better understanding of news and topical issues in 
my local area  

Agreement 81% 

Importance 83% 

GAP -2 

Provides programming and content that caters for and reflects 
my local area  

Agreement 79% 

Importance 84% 

GAP -5 

Helps me feel more involved and interested in my local 
community  

Agreement 71% 

Importance 70% 

GAP +1 

Reflects the range of faiths, cultures and communities in my 
local area  

Agreement 60% 

Importance 58% 

GAP +2 
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Sports and Music   

Tells me about musical and arts events taking place in 
my local area  

Agreement 76% 

Importance 70% 

GAP +6 

Provides coverage of local sporting teams and local 
sporting events, including minority sports  

Agreement 75% 

Importance 66% 

GAP +9 

Plays the right amount and type of music I enjoy  

Agreement 66% 

Importance 72% 

GAP -6 

Introduces me to new performers, writers and musical 
artists from my local area  

Agreement 56% 

Importance 57% 

GAP +1 

Social Media & Technology  

Has helped me to make the most of new technologies 
such as digital/DAB radio and the internet  

Agreement 45% 

Importance 44% 

GAP +1 

Provides additional content on social media such as 
Facebook and Twitter  

Agreement  43% 

Importance 34% 

GAP  +9 

 

Regional TV News – Performance Measures 

Provides up to date and accurate news 

Agreement 81% 

Importance 89% 

GAP -8 

...Keeps me informed about news and events 
happening in my local area  

Agreement 79% 

Importance 86% 

GAP -7 

Provides high quality independent news 

Agreement 75% 

Importance 88% 

GAP -13 

…gives me a better understanding of news and 
topical issues in my local area  

Agreement 74% 

Importance 83% 

GAP -9 

I trust…to provide me with impartial news  

Agreement 74% 

Importance 87% 

GAP -13 

Relates national and international news to my region  

Agreement 69% 

Importance 71% 

GAP -2 

Represents my local area  

Agreement 70% 

Importance 85% 

GAP -15 

Provides additional content on social media such as 
Facebook and Twitter 

Agreement 32% 

Importance 25% 
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GAP +7 

Provides online content e.g. video clips  

Agreement 45% 

Importance 37% 

GAP +8 

Helps me understand politics and decision 
making in my local area 

Agreement 57% 

Importance 67% 

GAP -10 

 

Regional Current Affairs Programming – Performance Measures  

Covers a wide range of topics and subject matter 

Agreement 85% 

Importance 89% 

GAP -4 

Gives me a better understanding of topical issues 
in my local area  

Agreement 76% 

Importance 84% 

GAP -8 

Puts issues into context  

Agreement 75% 

Importance 83% 

GAP -8 

Investigates and scrutinises issues and 
institutions  

Agreement 70% 

Importance 87% 

GAP -17 

Explains complex issues  

Agreement 64% 

Importance 82% 

GAP -18 

Holds elected and unelected local decision makers to 
account  

Agreement 60% 

Importance 82% 

GAP -22 

Reflects local issues and concerns  

Agreement 82% 

Importance 89% 

GAP -7 

Covers the important political stories in my local area  

Agreement 78% 

Importance 89% 

GAP -11 

Provides political analysis  

Agreement 68% 

Importance 75% 

GAP -7 

Highlights important social issues  

Agreement 72% 

Importance 85% 

GAP -13 
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Local Online news Services – Performance Measures  

I trust BBC News online to provide me with impartial 
news  

Agreement 77% 

Importance 83% 

GAP -6 

BBC News online reflects news from my local area  

Agreement 72% 

Importance 87% 

GAP -15 

BBC News online provides high quality, independent 
news  

Agreement 71% 

Importance 86% 

GAP -15 

BBC news online provides me with up to date news 
about my local area  

Agreement 71% 

Importance 87% 

GAP -16 

BBC News online provides information of local interest 
such as sport, heritage and events  

Agreement 69% 

Importance 75% 

GAP -6 

BBC News online provides clear links to other local 
media and information providers  

Agreement 60% 

Importance 57% 

GAP -3 

BBC News online sources or shares content with other 
providers of local information  

Agreement 54% 

Importance 57% 

GAP -3 

BBC News online encourages me to get involved 
through online discussion of important issues  

Agreement 41% 

Importance 37% 

GAP +4 

BBC News online links to content on social media e.g. 
Facebook  

Agreement 37% 

Importance 36% 

GAP +1 

 


