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Consultation on content supply 

1.  Are these the right principles to guide any future changes to the BBC’s content supply 
arrangements?  

I have no comment on the six principles but propose a new principle to address the BBC’s 
six public purpose objectives, particularly the first four on sustaining citizenship and civil 
society; promoting education and learning; stimulating creativity and cultural excellence; 
and representing the UK, its nations, regions and communities. 

The principle I propose is: 

7.  Enable the widest possible diversity of communities in the UK to supply content 
across all genres and assist people to develop the skills and capacity to do so. 

This objective complements existing principles, particularly three, “Using a wide range and 
diversity of supply across all genres and from across the UK” and four, “Securing a sustainable 
production supply in terms of skills and capacity”. 

This new principle is needed to enable all sections of the community to have experience of 
creating and producing high quality content on national broadcast platforms, because the current 
inequality of opportunity and outcomes in education means that a significant proportion of the 
public are unable to enter a highly competitive media market which, by its nature, advantages 
those who have had opportunities to develop their abilities and access the best education and 
training available. 

This is also needed because if more people have access to the media and are confident about 
using it, then scandals about sexual abuse, mistreatment in care homes and hospitals, or the 
cover up at Hillsborough, would be exposed sooner. If people see and experience the BBC as “our 
broadcaster” in which they take part as well as consume, then it will fulfil its role of sustaining 

citizenship, promoting learning and stimulating creativity across all nations, regions and 
communities of the UK.  

“Content supply” is not just about delivering excellent content. It is also about fostering a society 
in which everyone creates and shares knowledge – about hair, fashion, recipes or how to look 
after pets as well as business innovation and politics. Content creation and communication are 
now a vital part of how our society and economy work. So far the private sector, through 
Facebook, Twitter, YouTube, Huffington Post, etc., has been better at offering people new 
platforms and opportunities to create and share content. 

As a public sector platform, the BBC could play a significant role in giving under-represented 
groups and the wider public greater access to broadcast media, as contributors and creators, and 
in helping people to aggregate, understand and take part in their national conversation. The BBC 
could both grow the talent pool and improve our national conversations.  
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To do this the BBC should fund initiatives to increase access to opportunities for content creation, 
particularly in areas of greater deprivation, lower achievement, so that even the most 
marginalised people can develop skills, confidence and capacity to provide content.   

What this means in practice takes many forms, some of which the BBC already does. It includes:  

 Community media champions to reach out to schools, colleges and communities, particularly 
among deprived areas and minority communities, to involve more people in making content 
for the web, radio and television; 

 Offering training and support to schools, colleges and community media to develop content 
and build capacity to become a content provider, including both business and technical skills; 

 Working with charities and service providers for people who are homeless, escaping 
domestic violence, refugees or dealing with other difficulties, so that they can have a voice 
and learn how to use the media;  

 Creating more traineeships and apprenticeships for people to enter broadcasting and other 
media professions;  

 Creating more diverse platforms for people to report on local community issues, local 
politics, the impact of national or international affairs on their area, and niche interests; 

 Actively engaging people more deeply in citizenship issues, such as the election; the banking 
crisis; public service delivery; climate change and carbon reduction; immigration; etc., etc.  

We would like to see the BBC as the forum for the nation, through which people share their 
hopes, fears and visions of the future, and take a more active part in politics at all levels, as well as 
sharing talents to entertain, so that public engagement in politics and public affairs becomes as 
easy and as widespread as participation in sport.  

The Director General’s ‘Compete or Compare’ speech illustrates both the problem and the 
opportunity: it was delivered at one of our elite universities, his reference points were the 
greatest cultural bodies of this country, and his focus was the small number of super-producers 
now dominating supply. But his talk started with the modest roots of Hollywood and the 
contribution of Jewish immigrants from Eastern Europe who “made a success as pioneers because 
they had liberty and a fierce desire to succeed.” They also came with a commitment to learning, 
skills and knowledge. In many parts of our country people do not feel they have the liberty and 
opportunity to succeed, nor education that inspires and equips them to transform their situation.  

A 7th principle, to “enable the widest possible diversity of communities in the UK to supply 
content across all genres and assist people to develop the skills and capacity to do so”, would help 
create the liberty and opportunity for more people to have a voice and become independent 
producers, fostering the next generation of talent. This principle can be applied both in-house and 
by external suppliers, including community media and voluntary organisations. 

Please keep me informed of the outcome of the consultation. 

DECLARATION 

I confirm that the information I have submitted is a formal consultation response. It can be 
published in full on the BBC Trust's website and I authorise the BBC Trust to make use of the 
information in this response to meet its legal requirements. The BBC can disregard any standard 
e-mail text about not disclosing email contents and attachments. 

Yours sincerely, 

 
 
Titus Alexander 
Convener, Democracy Matters 

http://www.bbc.co.uk/mediacentre/speeches/2014/dg-city-university

