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Summary 
 

• Listeners have a positive overall impression of the BBC Asian Network, 
giving a mean score of 7.6 out of 10. 

• Listeners believe that the station appeals to a wide range of ages, and is 
family-friendly. 

• The station is considered by its listeners to appeal to all of the main 
South Asian communities in the UK (British Indians, British Pakistanis 
and British Bangladeshis) 

• Listeners feel it is important that the BBC should provide a station 
specifically for British Asians, and they feel the station plays an 
important role in connecting them with the British Asian community. 

• Views on the distinctiveness of the station compared to other Asian 
Radio stations are mixed, but on balance the largest group of 
respondents think Asian Network is not very similar to other stations. 

• Music is the main driver of listening to the station, and this type of 
programmes is considered among the most important by 6 in 10 
listeners. The great majority feel the station plays music they enjoy and 
the role of the station in supporting the British Asian music scene is very 
widely acknowledged.  

• General speech programmes are widely listened to (particularly 
discussions and news) but have slightly lower importance for listeners. 
Most agree that the station covers the news from a British Asian 
perspective. Not everyone feels that discussion programmes cover topics 
relevant to them. 

• Over 2 in 5 (43%) listen to the language programming on Asian 
Network, but only around one in ten classed it among the most 
important types of programmes. Sport, documentaries, drama and 
devotional programmes, were listened to by fewer people and were only 
chosen as important types of programme for the station by very few. 
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Background 
1. The BBC Trust is the governing body of the BBC and it is our responsibility to get the best 

out of the BBC for licence fee payers. One of the ways we do this is by carrying out an in-
depth review of each of the BBC’s services at least once every five years. This time we 
have reviewed the BBC Asian Network national radio station.  

2. As part of the review, the Trust has conducted performance analysis, a public 
consultation, and has commissioned both qualitative and quantitative research amongst 
the station’s listeners. This report summarises the findings from the quantitative element 
of the research. 

Methodology 
3. The Trust commissioned market research agency Ipsos MORI to carry out the quantitative 

research. They conducted a telephone survey of 100 people who had listened to Asian 
Network in the last 4 weeks.  

4. The methodology used was to re-contact people who had completed the Rajar diary in 
the preceding two years (Q1 2010 – Q3 2011) and who had indicated that they listened to 
Asian Network during their diary week.  

5. During the survey interviewers checked that these individuals were still listening to Asian 
Network and any who had not listened in the last 4 weeks were then excluded from the 
sample. Quotas were set to broadly match the known profile of listeners from the Rajar 
survey. Quotas were applied for age, sex, ethnicity and region.  

6. Fieldwork was carried out between 18th November and 4th December 2011. Interviews 
were carried out in English, but respondents were offered the option of being in a 
community language if they preferred. 

7. Comparisons have been made between different groups within the sample, but only 
where there is a base size greater than 30 and the observed difference is statistically 
significant. 

8. This report has been compiled by the Trust Unit based on data tables supplied by Ipsos 
MORI. The content of the report has been agreed by Ipsos MORI as a fair reflection of the 
research. 
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Findings: Asian Network 
Key Measures 

Figure 1: Overall impression of Asian Network 

High (8-10), 
55%
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7), 43%
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Q17 Thinking about the BBC Asian Network, what is your overall impression on a scale 
of 1 to 10, where 1 means extremely unfavourable and 10 means extremely 
favourable? Base: all listeners to Asian Network in the last 4 weeks (n = 100) 

9. Just over half of listeners (55%) in the survey gave a high score (8-10) for their overall 
impression of Asian Network. Over 4 in 10 gave a medium score of 5-7 out of 10, and 
very few listeners (1%) gave a low score for their overall impression of BBC Asian 
Network. The mean score overall was 7.6 out of 10.  

10. Compared to other BBC radio services the Trust has reviewed, Asian Network has a 
similar proportion of high approvers to the best performing radio services for the devolved 
nations, such as BBC Wales (56%) and Ulster Foyle (58%)1. Asian Network has fewer 
high approvers than some UK-wide radio services such as Radio 2 (64%) or 6Music 
(62%)2. 

11. The mean score and the number of high approvers for the service are slightly higher than 
the comparable figures this audience gave for their overall impression of the BBC as a 
whole (see figure 7). This is a common pattern seen in other BBC Trust research amongst 
users of a specific service. 

                                            
1 Source: BBC Trust Service Review, Radio services in the devolved nations, 2011 
http://www.bbc.co.uk/bbctrust/our_work/service_reviews/service_licences/reviews_nations_radio.shtml 
2 Source: BBC Trust Service Review, Radio 2 and 6 Music, 2010 
http://www.bbc.co.uk/bbctrust/our_work/service_reviews/service_licences/reviews_r2_6music.shtml 
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Who Asian Network is for 
Figure 2: Attitudes to the appeal of the station to different groups 
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Q26. I am now going to read you some statements other people have made about the 
BBC Asian Network. For each one, please tell me whether you: strongly agree, agree, 
neither agree nor disagree, disagree, or strongly disagree. Base: AN listeners in last 4 
weeks (n= 100) 

 

12. BBC Asian Network currently has a core target of British Asians aged under 35, however 
we know that the station does have listeners who are older than this. In the survey 82% 
of listeners agreed that the station appeals to a wide range of ages.  

13. The station also scored well in terms of appealing to the three main South Asian 
communities in Britain (that is, British Indians, British Pakistanis, and British 
Bangladeshis). Over three-quarters of listeners (77%) agreed that this was the case, and 
only 9% disagreed, with no significant differences in scores between any of the ethnic 
groups in the sample. 

14.  The Asian Network’s strategy is to position itself as a ‘friend of the family’. We therefore 
included a statement to check that listeners feel the station has a family-friendly tone 
(please note that this statement was framed as a negative).Findings from this statement 
indicated that the station is indeed seen as family-friendly. Only ten percent of 
respondents thought that the station was unsuitable for families to listen to together, and 
83% disagreed that this was the case.   
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The wider role and distinctiveness of Asian Network 
Figure 3: Attitudes to overall role  
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Q26. I am now going to read you some statements other people have made about the 
BBC Asian Network. For each one, please tell me whether you: strongly agree, agree, 
neither agree nor disagree, disagree, or strongly disagree. Base: AN listeners in last 4 
weeks (n= 100) 

 

15. The series of statements above look at the role the Asian Network plays in connecting 
communities, the importance of the BBC providing it, and the distinctiveness of the 
station compared to other Asian radio stations. 

16. Over eight in ten (83%) of listeners agree that it is important that the BBC should provide 
a radio station specifically for British Asians, and 15% disagree with this statement. 
Heavier listeners to the station are more likely to agree than lighter ones, however the 
majority of listeners in all groups agree with the statement. 

17. Asian Network appears to play a strong role in connecting listeners with the British Asian 
community, with 84% agreeing that it does so and only 7% disagreeing. 

18. Listeners appear divided in terms of how similar Asian Network is to other Asian radio 
stations. Just under half (45%) feel that the station is not very similar to others, but 38% 
do feel that it is very similar. Eight percent say they don’t know, which may indicate that 
they don’t listen to other Asian stations. 
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Genres of programming on Asian Network 
Figure 4: Types of programmes listened to and considered most important 

 
Q23: Which types of programmes do you usually listen to on BBC Asian Network? Q24: 
And which of these types of programmes are most important to you? (multi-answer). 
Base: AN listeners in last 4 weeks (n= 100) 

19. The average number of programme types respondents said they usually listened to on 
Asian Network was 3.2. When asked to choose the types which were most important to 
them, respondents selected an average of 1.4 types of programme. 

20. Music was by far the most frequently listened to type of programme on Asian Network. 
Almost all respondents claimed to listen to these programmes, and six in ten selected 
music as one of the most important types of programme on the station. 

21. Speech programmes such as discussion programmes and news were listened to by a 
majority of listeners, but under a quarter selected each of these types of programmes as 
one of the most important on the station. 

22. Language programmes were listened to by 43% of respondents but only around one in 
ten classed them among the most important types of programmes. 

23. Sport and documentaries were listened to by around a fifth of respondents, however very 
few selected them as among the most important programme types. For drama and 
devotional programmes, around one in seven claimed to listen. Again, these were only 
chosen as important types of programme for the station by very few.  
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Music programmes on Asian Network 
Figure 5: Attitudes to music programming  
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Q26. I am now going to read you some statements other people have made about the 
BBC Asian Network. For each one, please tell me whether you: strongly agree, agree, 
neither agree nor disagree, disagree, or strongly disagree. Base: AN listeners in last 4 
weeks (n= 100) 

 

24. Attitudes towards the most important genre for the station, music programming, were 
very positive. Almost all (96%) agreed that the station plays music that they enjoy.  

25. A similar and very high proportion (94%) agreed that the station supports the British 
Asian music scene. This had emerged from the Trust’s qualitative research as a very 
important role for the station. 
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Speech programmes on Asian Network 
Figure 6: Attitudes to speech programming  
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Q26. I am now going to read you some statements other people have made about the 
BBC Asian Network. For each one, please tell me whether you: strongly agree, agree, 
neither agree nor disagree, disagree, or strongly disagree. Base: AN listeners in last 4 
weeks (n= 100) 

 

26. Attitudes towards general speech programming, such as discussion programmes and 
news, were also positive, although perhaps not as overwhelmingly so compared to 
attitudes about music programmes. 

27. Over half (58%) agreed that the discussion programmes covered topics which are 
relevant to them, but 15% disagreed that this was the case. Looking at the remaining 
respondents, 16% neither agreed nor disagreed with this statement and 10% said they 
did not know. In further analysis all those who said they did not know also told us they 
did not listen to this type of programme. Looking only at those who listen to discussion 
programmes, 73% of this group agreed that the programmes cover topics relevant to 
them. 

28. Asian Network performed well in terms of covering the news from a British Asian 
perspective: 79% agreed that the station did this. 
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Findings about the BBC as a whole 
Figure 7: Overall impression of the BBC 
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Q4 Thinking about the BBC generally, what is your overall impression on a scale of 1 
to 10, where 1 means extremely unfavourable and 10 means extremely favourable? 
Base: all listeners to Asian Network in the last 4 weeks (n = 100) 
 

29. Asian Network listeners have a positive overall impression of the BBC as a whole, with 
45% in the high approvers’ category (scoring 8 to 10 on a 10 point scale). Only 7% of 
Asian Network listeners gave a low score of 1 to 4 out of 10.  The mean score listeners 
gave for the BBC as a whole was 7.1 out of 10.  

30. The Asian Network listeners surveyed here appear to have a slightly more positive 
impression of the BBC as a whole, compared to the UK population and compared to all 
Asian adults. This is a common pattern seen in other BBC Trust research amongst users 
of a specific service. 

31. The BBC Trust regularly publishes its own Purpose Remit Survey, which also asks this 
question of a sample of all UK adults. In the latest published wave (2009/10)3, 40% were 
‘high approvers’ of the BBC and 14% of all UK adults are ‘low approvers’. In the PRS 
survey, the proportion of Asian adults who are high approvers is the same as the average 
for all UK adults (40%). However, Asian adults in the PRS are slightly more likely to be 
low approvers (19%) than all UK adults (14%).  

 
 
 
 
 
 
 

                                            
3 http://www.bbc.co.uk/bbctrust/assets/files/pdf/review_report_research/ara2009_10/purpose_remits_uk.pdf 
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Figure 8: Value for money of the licence fee 
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Q5. The TV Licence fee, which pays for all BBC services, costs £142.50 per year, 
which works out at about £11.88 per month, and must be paid by every household 
with a colour television. Thinking back over the last month and remembering the 
BBC programmes you and your household may have watched on TV or heard on the 
radio, as well as any BBC Internet sites you may have visited, please would you tell 
me the extent to which you feel your household gets value for the licence fee you 
pay? Base: all listeners to Asian Network in the last 4 weeks (n = 100) 
 

32. A total of 71% of Asian Network listeners believe that they get good value for money 
from the licence fee overall. This is made up of 27% who think it is very good value, and 
44% who think it is fairly good value. 

33. Asian Network listeners in this survey appear to rate the BBC’s value for money 
considerably more positively than do the UK population and Asian adults as a whole. The 
difference is accounted for by larger numbers of listeners rating it as ‘very good value’. 
This is a pattern which has been observed in other Trust research, amongst users of 
specific services. 

34. In the BBC Trust’s Purpose Remit Survey in 2009/10, 58% of UK adults thought the BBC 
was good value for money (15% felt the BBC offered very good value and 43% fairly 
good value). Asian adults in the PRS survey are slightly less likely than average adult to 
feel that the BBC offers good value for money (54%).  



 

 

May 2012 11
 

 

Appendix: Profile and usage information 
35. We collected a variety of information about listeners’ demographic profile and media 

habits which is presented here for information. Quotas were set for key demographic 
variables, based on Rajar data, but were not set for consumption-related measures. 

36. This information is presented in table and graph form only, without commentary. 

Figure 9: Demographic profile of listeners in this survey (weighted data) 

Base: all listeners to Asian Network in last 4 weeks                                N = 100

Male  51% Region  
Female 49% London 30%
  Midlands 35%

Age 16-24 27% East of England 11%

Age 25-34 32% North West 9%

Age 35-44 24% Yorkshire 7%

Age 45-54 4% Other regions 8%

Age 54-65 8%   
Age 65+ 6%   

 

Base: all listeners to Asian Network in last 4 weeks                              N = 100

Ethnicity  Religion or belief  
Indian  29% Muslim 33%
Pakistani 20% Hindu 22%

Bangladeshi 5% Sikh 9%

Asian-British 23% Christian 6%

Asian - Other 7% Other 5% 

Mixed – White and Asian 2% No religion/belief 24%

Other 14%   
    
Languages spoken or understood   
Hindi 79%   
Urdu 58% Net: Hindi/Urdu 85%

Punjabi 63% Net: any regional language 79%

Gujarati 42%   
Bengali/Sylheti 15%   
Mirpuri 14% Average number mentioned = 2.7

None of these 12%
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Figure 10: Access to digital platforms and internet 
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Base: all listeners to Asian Network in the last 4 weeks (n = 100) 

 

Figure 11: Methods of listening to Asian Network in the last 4 weeks 

(net: any digital 78%) 
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Q22. Again thinking of all the time(s) you listened to BBC Asian Network over the past 
4 weeks, which method or methods of listening did you to use to listen to BBC Asian 
Network? Base: all listeners to Asian Network in the last 4 weeks (n = 100) 
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Figure 12: Frequency of listening to Asian Network 
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Q18.  How often, on average, do you listen to BBC Asian Network these days, for 5 
minutes or longer, whether at home or elsewhere, and through any method of 
reception including AM/FM radio, DAB digital radio, Internet or via your television? 
Base: all listeners to Asian Network in the last 4 weeks (n = 100) 

 

Figure 13: Weight of listening to Asian Network (average: 5.7 hrs per week) 
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Q19/20. On average, how long would you say you spent listening to BBC Asian 
Network in the past 7 days/4 weeks, in total (excluding today), using any method and 
in any location? Base: all listeners to Asian Network in the last 4 weeks (n = 100) 
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Figure 14: Locations of listening to Asian Network in the last 4 weeks 
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Q21.   Thinking of all the time(s) you listened to BBC Asian Network over the past 4 
weeks, can you please tell me all the locations where you listened to it? Base: all 
listeners to Asian Network in the last 4 weeks (n = 100) 

 

Figure 15: Percentage of listeners who have used the Red Button to view Asian 
Network content  

 

No, 71%

Yes, 29%

 
 

Q25. Have you ever pressed the Red Button on your TV remote control to see extra 
Asian Network content? Base: all with digital TV services (n= 97) 


