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1 Background 

The BBC Executive put forward proposals for launching a new free to air HDTV 

channel in late 2007/2008. In line with the new BBC governance/OFCOM 

regulations this proposal needed to be submitted to a Public Value Test (PVT) to 

allow the BBC Trust to consider whether to give or refuse approval to the new 

service. The PVT consists of 2 elements – a Public Value Assessment (PVA) by the 

BBC Trust (looking at whether the proposal fits with the BBC’s Public Purposes and 

how it measures up on quality, distinctiveness, impact, reach and value for money) 

and a Market Impact Assessment (MIA) by OFCOM, looking at the potential effects 

on commercial competitors 

There was already a fair amount of BBC research into the HD experience and to the 

high level principle of the BBC providing a free to air service, including detailed 

reactions to the recent DTT trial and some in-depth deliberative trade off research 

amongst a broad population sample. However, to help primarily in the PVA, the 

BBC Trust Unit commissioned further consumer research to look at the potential 

appeal of the specifics of the new channel amongst a representative sample of 

licence fee payers – in terms of both its appeal to themselves as consumers and 

their views on whether it is of broader value to society as a whole. 

The specific objectives of the research were as follows: 

•	 To assess attitudes and awareness of HDTV 

•	 To find out the level of interest in the proposed BBC HDTV channel and 

whether they intend to gain access to it 

•	 To assess intentions to gain access to the proposed channel in the future 

(when armed with all the facts about the benefits and costs) 

•	 To find out about the public’s preference for investment by the BBC in an 

HDTV channel compared with some other potential areas 
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2 Methodological Overview 

The research comprised 2 hall tests conducted over four days and in two locations. 

The venues were located in Kingston and Sheffield.   

The hall tests comprised of two parts:  

•	 A demonstration of high definition (HD) quality pictures side by side with SD 

quality pictures 

•	 A computer aided self-completion questionnaire (CAPI).  

Each section ran for 10 – 15 minute so the total respondent experience lasted 30 

minutes.  

2.1 The demonstration 

The demonstration was run using groups of 3 to 4 people. It was conducted in a 

room separate to that of the CAPI questionnaires. The room was set up to replicate 

the home viewing environment with chairs placed 2.2 meters away from the 

screens. 32 Inch Sony Bravias were used for the trial with the Brightness, Contrast 

and Colour on both television sets set at 50 and Sharpness turned off. The sound 

was played through one television set at a time; this was changed between 

televisions at intervals throughout the day to avoid biases based on the origin of 

the sound. Because the sets were side by side and the pictures played in 

synchronisation, the sound did not overtly draw one’s attention to the set on which 

the demonstration was playing. 

The stimulus material consisted of 2 sets of short clips of current BBC television 

programmes, identical except that one set of clips was in HD quality and the other 

set was in standard definition (SD) quality. These were provided by the BBC in the 

form of a DVD and a HD tape. The clips were played simultaneously so respondents 

were able to directly compare the picture quality between HD and SD. Respondents 

were told half way through the demonstration which of the TV sets was being 

shown in HD quality. 

Before the demonstration of the HD and SD footage, respondents were given full 

information about the equipment required and the current costs involved in getting 

HD television pictures. 

2.2 The questionnaire 

The CAPI questionnaire was completed directly after the demonstration. The 

questionnaire covered the respondent’s current awareness and interest in HD 

television and their opinions of the BBC’s proposed HD channel. In order to gain 

non biased data for current awareness and opinion of HD television and their 
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ratings of their current picture quality at home, questions about these issues were 

asked before the demonstration on a paper questionnaire and respondents were 

asked to input these answers into the computer questionnaire following the 

demonstration. 

The BBC’s proposed channels were presented to the respondents using laminates of 

both the 4 and 9 hour channel schedules, accompanied by text information about 

likely costs within the questionnaire. 

2.3 Sample Profile 

The sample consisted of 189 adults aged 16 years or more. Quotas were set in 

order to ensure a nationally representative sample was interviewed at each venue.  

Profile of respondents: Total sample 

Male * 46% 

Female * 54% 

AB * 22% 

C1 * 32% 

C2 * 20% 

DE * 24% 

16-24 * 16% 

25 – 34 * 15% 

35 – 44 * 19% 

45 – 54 * 16% 

55 – 64 * 23% 

65+ * 11% 

Digital viewers * 77% 

Analogue only * 23% 

Freeview 35% 

Sky – with a monthly subscription 29% 

Cable from Virgin 12% 

Sky – no monthly subscription (Freesat) 5% 
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* where quotas set during recruitment were broader than shown in the table: 

ABC1, C2DE, 16-34, 35- 54, 55+ 
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3 Summary 

Current access to HDTV is low. Only 12% of the population claimed to have an HD 

ready TV set and only 2% claimed to have access to HD channels. The research 

also indicated that the intention to get an HD set in the very near future was also 

fairly low (17% said they would consider getting an HD ready TV set in the next 

year). 

While respondents had a high level of awareness of HD TV, the depth of this 

awareness was poor. They did not really know what equipment is needed and what 

the current cost of this equipment is.  

The experience of HDTV is a good sales pitch. Showing the demonstration of HD 

quality TV pictures side by side against SD quality TV pictures significantly 

increased the interest of respondent’s in HD TV. Furthermore, armed with the 

knowledge of what HD TV is and having  seen it, a significant proportion of 

respondents were interested in getting access in the next year or two and were also 

interested in getting an HD service from the BBC. Cost is a major barrier however. 

As the proposed cost of the HD equipment comes down, interest in getting access 

to the BBC HD service significantly increased. 

Respondents broadly liked the 9 hour and 4 hour schedules in principle, but tended 

to prefer the 9 hour schedule because of the greater amount of content available. 

They saw the 4 hour schedule as a possible taster for something better to come. 

This concept of a taster was seen as a good idea but they were less willing to pay 

the equipment costs to get access to this alone. 

Respondents had some concerns about paying the cost of the equipment to get 

access to a BBC HD channel that showed all the same programmes they can get on 

BBC SD channels. Many felt that a lot of these programme genres do not require or 

indeed benefit from being shown in HD quality. They would like to see an HD 

channel with different programmes to the main SD channels or programmes that 

work particularly well in HD – such as sport, wildlife and films. 

3.1 Key themes 

Respondents are largely happy with their SD TV set up at home 

•	 56% rate their current picture quality as very good (8, 9 or 10 out of 10) 

and 68% are satisfied with their current picture quality 

•	 The majority of respondents currently have relatively large TV screens at 

home 
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Awareness of HD is high although knowledge of the equipment needed is 

poor 

•	 Claimed ownership of an HD ready TV set is relatively low at 12%, with only 

17% saying they would consider getting one within the next 12 months 

•	 The cost of HD equipment is a big barrier to getting access to HD TV, as is 

the fact that many are satisfied with SD picture quality they already have 

Respondents are very positive towards the concept of HD TV quality 

pictures and really liked what they saw in the demonstration 

•	 Two thirds of respondents felt that HD was of significantly better quality 

than the SD picture 

•	 Actually seeing the demonstration of HD quality pictures alongside SD 

quality pictures increased respondent’s likelihood to consider getting HD TV 

in the future 

•	 There is a reasonable level of interest in getting HD channels in the next few 

years, particularly if there were no monthly subscription to pay 

Views on the specific BBC HD proposition 

•	 In principle, it is felt that it would be a good idea for the BBC to get involved 

in the development of an HDTV channel 

•	 Respondents are broadly interested in the BBC proposed HD channel and are 

slightly more interested in the 9 hour than the 4 hour 

•	 The cost of the HD digital box is the major barrier for the BBC HD channel – 

at £200 around 1/3 are interested increasing to over 50% at £50 (59% for 

the 9 hour channel and 52% for the 4 hour channel) 

•	 There is some resistance to a channel based on repeats of programmes they 

can already see on SD BBC channels, especially when some genres are 

perceived as not benefiting from being in HD quality (e.g. soaps and 

comedy) 

How important is it to viewers that the BBC should go ahead? Feelings are 

very mixed 

•	 41% of respondents felt it is very important for the BBC to launch the HD 

service for the general good of society. Respondents were less likely to think 

it was important for themselves – only one quarter saying it was very 

important 
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•	 When asked about the areas in which the BBC should be investing money, 

respondents felt that new programmes were most important for both 

themselves and society as a whole. Investment in the HDTV channel was 

seen as the 2nd most important area ahead of possible investment in SD 

channels, local programming and TV via Internet or mobile 

•	 Feelings are mixed about whether the BBC should take the lead in 

developing HD. One third felt the BBC should indeed be at the forefront of 

technological development, yet a third of respondents felt the BBC should 

concentrate on providing better programming on the current standard SD 

offer 

•	 Just under half of respondents (44%) felt that the development of HD should 

be funded by the licence fee, although one third felt that those who wanted 

it should pay a subscription 

•	 Most respondents felt that HDTV will become the standard way to watch TV 

but there is some sense that it will remain an additional paid for service 

rather than the norm 
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4 Current TV set up at home 

Respondents are largely happy with their SD TV set up at home 

4.1 Rating of and satisfaction with current picture quality 

56% rate their current picture quality as above average and 66% are 

satisfied 

Before respondents were shown the HD demonstration, we asked them how they 

rated their current picture quality on their main TV set at home. Respondents were 

largely satisfied, feeling that their current picture quality was good. Indeed, only 

9% of respondents said they were actually dissatisfied with their current TV picture 

quality. 

Q: Rating of TV picture quality / Satisfaction with quality – main TV set at home. All respondents: (189) 

Rating of current TV picture quality 

6% 

38% 

56% 

0% 

20% 

40% 

60% 

80% 

100% 

Rating of current picture 

Good (8~10) 
Average (5~7) 
Poor (1~4) 

Satisfaction with current picture quality 

Neither "3" 
25% 

Satisfied ("4 or 5") 
66% 

Dissatisfied ("1 or 
2") 
9% 

4.2 Size of current TV set at home 

The majority of respondents have relatively large TV screens at home 

The majority of respondents (69%) currently have a main TV set with a screen size 

of 26 inches or more.  35% have a screen size of 31 inches or more (the current  

minimum screen size recommended for getting the best out of HD quality TV is 28 

inches). 
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Current Television Size 

10% 

16% 

34% 

21% 

14% 

0% 

5% 

10% 

15% 

20% 

25% 

30% 

35% 

40% 

21" or less 22 - 25 " 26 - 30" 31 - 35" 36" or more 

Television size (Inches) 

Q: Size of main TV set at home. All respondents: (189) 

When respondents were asked whether they were aware that the quality of the 

picture in standard definition deteriorates as the screen size gets larger, 42% of 

respondents said they were aware of this. Men were almost twice as likely as 

women to be aware that the picture quality deteriorates with increased screen size. 

Awareness also increased with age – 26% of those aged under 35 were aware 

compared with 57% of those aged 55 plus. 

Awareness of deterioration with 
increased screen size 

Yes 
42% 

No 
49% 

Don't know 
9% 

Q: Awareness of deteriorating picture quality. All respondents: (189) 
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We asked respondents whether they had any plans to get a larger TV set in the 

near future: 

•	 27% said “yes – when we change our TV”  

•	 A further 34% said “maybe” 

•	 Only a third of respondents did not have plans to increase the size of their 

current TV (half of these however, already have a TV of 31 or more inches) 

Men were more likely than women to plan to increase their current TV screen size. 
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5 Awareness of HD equipment required 

Awareness of HD is high though knowledge of the equipment needed is 

poor 

88% of respondents said they were already aware of HD TV before being shown the 

demonstration. Awareness was slightly higher amongst men (92% were aware 

compared with 84% of women). Awareness was also higher amongst those of social 

grade ABC1 than C2DE (94% compared with 81%). 

58% of respondents claimed  to have seen HDTV in action before the  

demonstration. Again men and ABC1s were more likely to have already seen HDTV. 

We asked respondents whether they knew about the equipment and subscription 

needed to access pictures in HD.  The following chart shows the percentage of 

respondents who said they did know about each of the components 

% saying knew equipment was needed (before 
being told at demo) 

80% 72%
 
70%
 

60%
 
48% 

50% 
41% 

40% 

30% 

20% 

10% 

0% 
HD ready TV set Special HD capable digital Pay additional monthly 

box subscription 

Type of equipment needed 

Q: Whether knew that equipment is a requirement. All respondents: (189) 

72% of respondents already knew that an HD ready TV set was needed before they 

were informed at the demonstration. Awareness that an HD capable digital box and 

an additional monthly subscription were needed, however, was relatively low at less 

than 50%. 
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The following diagram demonstrates the overlap in respondents knowledge about 

equipment needed. Only 31% knew about all three items of equipment necessary 

for receiving HDTV pictures and 21% did not know about any of the equipment 

needed. 

Knew needed HD digi box 

Knew needed HD ready TV 

74% 

40% 

31% 

48% 

Knew about all 3 

Knew needed HD subscription 21% 

Knew about none of these 

Q: Whether knew that equipment is a requirement. All respondents: (189)

 

Male respondents were twice as likely as female respondents to know about all 

three kinds of HD equipment needed to receive HD pictures. Knowledge of all three 

items also increased with age, older respondents being more likely to be aware 

than younger respondents (38% of those aged 55 plus compared with 21% of 

those under 35). 
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6 Claimed ownership and access to HD TV 

Claimed ownership of an HD ready TV set is relatively low at 12% of 

respondents. A further 17% said that they would consider getting an HD 

ready set in the next 12 months 

The percentage of respondents with an HD ready TV set or receiving an HD service 

is relatively low at this point in time: 

•	 12% of respondents claim that they currently own an HD ready TV set.  

•	 2% of respondents claim that they currently receive an HD TV service  

Only 8% of those who have an HD ready TV set but do not currently receive an HD 

service, say they will “definitely” take steps to get access to HD pictures within the 

next 6 months. 

The interest in getting an HD ready TV set or service is relatively low for those who 

don’t currently have one: 

•	 19% said they would consider getting an HD ready TV set in the  next 12  

months. However, only 3% said they would “definitely” get an HD ready set  

•	 A further 33% said “maybe – not in the next year but may consider in the 

future” 

•	 That leaves around 40% of respondents saying that they would not consider 

getting an HD ready TV set in the near future. 

6.1 Barriers to getting access to HD quality pictures 

Cost is a big barrier, as is the current satisfaction with SD picture quality 

Prior to the demonstration, respondents were asked why they did not intend to 

subscribe to HD services in the next 12 months. 42% said it was because they did 

not want to pay a subscription to receive channels in HD quality. 

“Interesting idea, dislike costs, (both start up and ongoing)” – Sheffield respondent 

“I do not think I would pay the additional costs for HDTV even though the quality 

was a lot better because it was not a significant enough change for all the money 

you would have to spend. If the costs were lower I would definitely consider it, or if 

the quantity and quality of other channels I received for the cost was worth it” -

Kingston respondent 
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Reason for not intending to subscribe to HD 
channels 

42%
 

40%
 

45% 

35% 
35%
 

30%
 

25%
 

20%
 16% 14% 
15% 
10%
 

5%
 

0%
 

Don't want to pay Current picture Don't want an HD Don't want to buy 
subscription quality fine TV HD box 

enough 

Q: Reasons for not subscribing to HDTV channels. All respondents who said they “maybe would not”, 
“probably” or “definitely” would not subscribe to HD services in next 12 months: (69) 

As many respondents are already satisfied with their current SD picture, they feel 

that there is no need to invest in the equipment in order to get HD quality pictures, 

as the following quote demonstrates: 

“I like the idea but the quality is as good on my digi-box and I resent having to pay 

extra when the licence fee is sky high anyway.” – Kingston respondent 
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7 Reaction towards demonstration of HD quality versus SD 
quality pictures 

Respondents are very positive towards the concept of HD TV  

Given that intention to get access to HD quality pictures is relatively low, 

respondents are reasonably positive towards the general concept of HD TV. They 

really enjoyed the demonstration and were impressed by the quality of the HD 

picture when seen alongside the SD picture. 

Before seeing the demonstration, respondents were asked about their expectations 

of HD quality pictures when compared with SD quality pictures: 

•	 Only 3% of respondents felt that there would be no real difference between 

the HD and SD picture 

•	 33% expected that HD would be a little better than the SD picture 

•	 55% felt that HD would be a lot better than SD 

•	 With the remaining 9% having no real expectations at all 

Those with high expectations tended to be older (66% of 55+ year olds compared 

with 46% of those under 35). Male respondents and those of social grade ABC1 

were slightly more likely to expect HD quality pictures to be of far superior quality. 

7.1 Rating of the HD quality picture 

Two thirds of respondents felt that HD was of significantly better quality 

than the SD picture 

Following the demonstration we asked respondents to rate the HD quality picture 

compared to the SD quality picture. As the following chart shows, the majority of 

respondents (64%) felt that the HD picture was of significantly better quality than 

the SD picture (rated as 8, 9 or 10 out of 10). 32% of respondents gave the HD 

picture a score of 10 out of 10. The average score was around 8 out of 10. 
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Rating of HD compared with SD picture 
(where 1="very similar" and 10 = "significantly better") 

16% 
20% 

64% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

Similar to SD TV 
(1~4) 

A little better than 
SD TV (5~7) 

A lot better than SD 
TV (8~10) 

Q: Rating of HD picture compared with SD. All respondents: (189) 

“ I think there was a lot of difference and HD was a lot sharper and picture quality 

was brilliant!” – Kingston respondent 

“ I would say that it is much clearer in lines being more defined and also the colour 

is much brighter and not as dull as 'normal' TV. The HDTV is much shaper and in 

my notes I thought that is was almost like being in the room with the show; live.” – 

Kingston respondent 

“The HD-TV had much clearer pictures in terms of the colours, sharpness and 

depth. I could see clearly the tennis ball in the tennis match and the faces of 

people dancing, even their sweating on their foreheads as an example. In my 

opinion, HD-TV IS THE FUTURE. THERE IS NO CHOICE.” – Kingston respondent 

“I found the picture quality to be far better especially long distance shots where the 

HD came into its own. I found that it did not blur at any distance shot. There was 

more detail on all the ads on the HD set. it was more life like and brighter. You felt 

as if you were right there with them” – Kingston respondent 

“The sharpness affected the WHOLE quality of the screen on the high definition 

television. It was much better than that of the normal television. On the normal 

television, the background was significantly more blurred than the high definition 

television yet the foreground was only slightly worse than the high definition 

television. I feel that it was the sharpness that enhanced the colours on the high 

definition television. – Sheffield respondent 
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Respondents were then asked how the comparison of HD and SD quality pictures 

met with the expectations they had formed prior to the demonstration. 53% of 

respondents said that the HD picture was better than they had expected (‘slightly’ 

or ‘much’ better). Around a quarter of respondents said the HD picture quality was 

as they had expected, and only 7% said it was worse than expected. 

Male respondents and those in social grades ABC1 were most likely to say that the 

HD picture quality had exceeded the expectations they had before seeing the 

demonstration (62% of men said it was better compared with 45% of women / 

64% of ABC1s compared with 38% of C2DEs). 

Not all respondents were convinced of the superior quality of the HD quality picture 

however: 

“I thought that the colour was better on the normal screen.” – Kingston respondent 

“The HDTV was a tiny bit better but I was not stunned or amazed it only looked a 

slight bit better but as I said not overly impressed!!!” – Kingston respondent 

“Until it was pointed out the HD TV was on the left and the standard TV was on the 

right I had believed they were the other way around.  I was extremely disappointed 

- and surprised - that the difference was not at all marked.” – Kingston respondent 

7.2 Interest in purchasing HD TV following the demonstration 

Seeing the demonstration increased respondent’s likelihood to consider 

getting HD TV in the future 

Having seen the demonstration, respondents were asked whether this had changed 

their likelihood of considering getting programmes in HD. A considerable proportion 

of respondents said they were  now more likely to consider HD TV  than they  had  

been prior to the demonstration – 56% said they were a lot more or a little more 

likely. 
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Likelihood of considering getting access to 
programmes in HD now seen demonstration 

20% 

36% 

30% 

4% 6% 

0% 
5% 
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25% 
30% 
35% 
40% 
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A little 
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No change A little less 
likely 

A lot less 
likely 

Q: Likelihood of considering HD TV programmes now seen demo. All respondents: (189) 

After the demonstration, interest in getting HDTV access was raised amongst all 

demographic groups.  

7.3	 Interest in getting HD channels in the next few years, with and 
without monthly subscription 

There is significant interest in getting HD channels in the next few years, 

particularly if there was no monthly subscription to pay 

Respondents were told both during the demonstration and again in the post 

demonstration questionnaire exactly what equipment they would need to receive 

HD channels and the likely costs involved. Respondents were then asked whether 

they would be interested in getting access to HD channels, both with a subscription 

and without a subscription.  

When considering all the costs involved (including the subscription), 43% said “Yes” 

they would be interested in getting access to HD TV channels in the next year or 

two (58% if there was no subscription). When including those who said they may 

consider in the next few years this rises to 68% (87% with no subscription). This is 

much higher than the levels of interest pre demonstration 
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How interested in getting access: paying 
subscription vs. without subscription 

16% 

28% 
25% 

32% 
29% 

13% 
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0% 
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Not interested 
at moment 

With subscription Without subscription 

Q: How interested in getting access: Pay subscription / For free. All respondents who do not currently 
receive HDTV channels: (185) 

This higher level of interest when HDTV access is presented without the prospect of 

subscription suggests that in addition to the one-off costs, the on-going costs 

present a particular barrier to uptake. 

Those who were not at all interested in getting access to HD channels (either with 

or without subscription) gave the following reasons: 

•	 The cost to get the equipment – 60% 

•	 They will wait to see if the price of the equipment comes down  - 58% 

•	 Having HD quality pictures is a luxury rather than a necessity – 47% 

•	 They are not interested in getting the large TV set that is needed for HD 

quality pictures – 36% 

•	 They are not really that interested in having the latest technology – 28% 

•	 The difference in quality between HD and SD pictures is not that much 

better – 27% 

“Very interested, but in the future when the cost has come down for buying the HD 

ready TV set etc.” – Sheffield respondent 

Some respondents do like the idea of getting access to HD quality pictures but feel 

that the gain in quality does not justify the extent of the extra cost required for the 

equipment. 
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“The quality was a little clearer and the colours were a little better but it isn't worth 

paying £200-£300 for.” – Sheffield respondent 

“A noticeable difference in terms of colour and sharpness BUT I felt that the 

difference was not as great as expected nor did I feel that the difference (while 

noticeable) was sufficient to justify the additional cost.  I would go further - these 

technological improvements should not be viewed as an extra cash cow but as part 

of a normal improvement in service.” – Sheffield respondent 
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8 Views on the specific BBC HD proposition 

8.1	 Whether it is seen to be a good idea for the BBC to get involved 
in the development of a HDTV channel 

In principle, it is felt that it would be a good idea for the BBC to get 

involved in the development of a HDTV channel 

Respondents were told that the BBC was planning to launch a new HD television 

channel. 62% felt it was a good thing and that the BBC should be involved in HDTV. 

Only 4% felt it was a bad thing for the BBC to be involved in. One third however, 

did not have any strong opinions either way. 

8.2	 Interest in the BBC proposed HD channel – 9 hour and 4 hour 

Respondents are interested in the BBC proposed HD channel – more so in 

the 9 hour than the 4 hour 

Respondents were taken through a description of how the 9 hour channel would 

work and shown a schedule. They were then asked about their level of interest. 

Respondents were then taken through the details of the 4 hour channel and again 

shown a schedule. 

The following chart compares the levels of interest in the proposed BBC 9 hour and 

4 hour BBC HD channels. Overall interest is pretty high – 44% express interest in 

getting access to the 9 hour in the next 2 years and 33% in the 4 hour channel: 

How interested in getting access: 9 hour 
channel vs. 4 hour channel 

18% 

26% 26% 27% 

14% 
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Q: How interested in getting access: 9 hour / 4 hour. All respondents: (189) 
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•	 The 4 hour channel has only slightly lower overall interest levels than the 9 

hour – 35% say they are not at all interested at the moment compared with 

only 26% for the 9 hour channel 

8.3 Reasons for lack of interest in the BBC 9 and 4 hour channels 

The cost of the equipment is still a barrier for some 

As there would be no monthly fee for the BBC channel, one might expect to see 

interest levels for the 2 channels broadly in line with the percentages who would 

be interested in receiving an HD channel without subscription in the chart on 

page 17, where 58% of the sample said they would be interested in getting 

access in the next 2 years. However, at 44% for the 9 hour and 33% for the 4 

hour interest is lower for the BBC channels than it is for the overall concept of 

non subscription HD. The following chart gives some ideas as to why this might 

be. In the cases of both the 9 hour and 4 hour BBC channels, it is still the cost 

of the HD equipment that presents the major barrier to getting access, with 

some more minor concerns about the amount of content available, and, in the 

case of the 4 hour channel, the necessity to record the content 

Reasons not interested in BBC HD TV channel: 
9 hour vs. 4 hour 

66%
 

56% 56%
 

70% 
60% 53% 
50% 44% 42% 

38%
35%40% 32% 27%28%	 27% 26% 28%30% 27% 23%24% 22% 

16%20% 
10% 

0% 
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Q: Why not interested: 9 hour / 4 hour. All respondents who are not interested in particular execution of 
BBC TV channel: (9 hour: 109 / 4 hour: 132) 

There were some interesting comments about the 4 hour channel in the open-

ended responses, with some seeing it as a ‘taster’ channel to introduce people 

to the concept of HD TV 
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Comments on the 9 hour channel 

“I like it. It has on it the programmes that I normally watch such as EastEnders, 

Casualty, Planet Earth, Strictly Come Dancing, however, at the moment I wouldn't 

feel it would be enough to persuade me to buy everything I need, with all the 

expense to watch it. I am happy enough to watch these programmes on a normal 

television.” – Sheffield respondent (9 hour) 

“I think it is a good idea. I would be interested in getting the channel. I like the 

quality of the picture and the colour. I dislike the price and the fact that you have 

to have a digital box.” – Sheffield respondent (9 hour) 

“While the quality of HD truly is superb and far better than normal TV, I would not 

really be interested in this channel.  This is not really because of the content rather 

because of the cost of the equipment that I would need to purchase.  I could 

probably be persuaded to purchase the equipment if there was an HD channel 

showing programmes that I was really interested in but the mix of soaps and sport 

during the hours that I do have a chance to watch TV, does not really appeal.  The 

Factual Entertainment does but that's a lot of expensive equipment for Friday 

evening TV!” – Kingston respondent (9 hour) 

Comments on the 4 hour channel 

“Not particularly interested. There are no programmes on the schedule that I 

would be overly interested in to record.” – Kingston respondent 

“It's fairly limited, but I quite like it within these limitations. Glad the HD quality is 

not "wasted" on soap operas.” – Kingston respondent 

“Like the idea of recording things overnight to watch when convenient.” – Sheffield 

respondent (4 hour) 

“I like  it more than the 9 hour schedule, because I know that if I  really want to  

watch a program and won't be in to see it, I could watch it at a later date. In 

particular the documentaries/factual programs.”  Kingston respondent 

“Restricting the hours has improved the choice of programme. More substance less 

filler” – Sheffield respondent (4 hour) 

“Seems like a bit of a hassle recording what you want to watch and not a lot I 

would watch” – Sheffield respondent (4 hour) 

“Yes it would be an excellent way for people to gain an introduction to HD TV.” – 

Kingston respondent (4 hour) 
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“I like it.  It would act as a taster to see whether subscribing to the longer schedule 

was worthwhile.” – Kingston respondent (4 hour) 

“A bit pointless, in the next few years with everyone with a HD set, they will want 

something better. Again why not just launch a full service?” – Kingston respondent 

(4 hour) 

8.4	 Objections to BBC4 and BBC Parliament not being available 
between 2am and 6am 

Respondents were asked whether they objected to BBC4 and BBC Parliament 

not being available between the hours of 2am and 6am to make space for the 4 

hour schedule. Only 10% said they did object. 

Whether object to BBC4 and Parliament 
channel not being available between 2 and 

6am 

Don't know Yes 
10% 10% 

No 
80% 

Q: Awareness of deteriorating picture quality. All respondents: (189) 

8.5 Interest in getting access to BBC 9 and 4 hour channels at 
different cost levels for the HD digital box 

The cost of the HD digital box is a barrier for the BBC HD channel – at £200 

only around 1/3 are interested increasing to over 50% at £50 (59% - 9 

hour and 52% 4 hour) 

The issue of interest in the proposed channels was further explored to see how it 

varied under different cost scenarios. Respondents were asked respondents how 

interested they were in getting access to the 2 BBC HD channels at a range of 
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different indicative cost levels for the digital box. We began by asking respondents 

about their level of interest at a cost of £200. Those who were not interested at this 

price point were then asked if they were interested at £150 and so on (£100, £50 

and if free). 

The following chart shows the total percentage of respondents who said they were 

interested in getting access in the next year or two at each different cost level for 

the HD digital box. 

Price point of digital box at which become 
interested : 9 hour vs. 4 hour 

73% 
65%58% 

52%48%
43% 40%36% 35%

29% 
16%15%16% 

9% 

80% 
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50% 
40% 
30% 
20% 
10% 

0% 

4 hour9 hour 

Q: Price points of digital box at which become interested. All respondents (189) 

Around a third of respondents were interested in getting access to the 9 or 4 hour 

BBC channels at the top digital box price of £200, increasing to 58% if the box were 

free for the 9 hour channel and 52% for the 4 hour channel. A small percentage of 

the sample were not interested even when the digital box were free. 

The 9 hour channel has higher interest levels at all price points when compared 

with the 4 hour channel, but not by much of a margin. 

Male respondents were more interested in BBC HD at all digital box cost levels and 

for both channel executions. 

8.6 Opinions about content for the BBC HD channel 

There is some resistance to a channel based on repeats of programmes 

that can already be seen on SD BBC channels, especially when some 

genres are not seen to benefit from being in HD quality (e.g. soaps and 

comedy) 
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Some respondents pointed out that HD would be great for sport, films and wildlife 

documentaries but some of the BBC programmes shown in the 9 hour and 4 hour 

sample schedules did not need to be in HD quality. In fact, they felt that having a 

channel in HD quality with all the same programmes you could already watch in SD 

was not enough of a benefit to warrant paying for the equipment needed. 

“Quite like it. Not sure of the balance, since a lot of the programmes would not 

benefit particularly by being in HD.” – Kingston respondent 

“Too many repeats. Comedy and drama doesn't stand or fall on the quality of the 

picture. Pornography might. And Police Action programmes. Sport would be better 

on HD I guess because at the moment, digital TV pixelates the grass and looks 

worse than analogue.  There needs to be more films as well.” Kingston respondent 

“Don’t like the choice of programmes at all. EastEnders doesn't need to dominate 

and presumably there'll be enough sport on Sky. More factual/wildlife please” – 

Sheffield respondent 

“There isn't enough films on. That’s all I’d really be bothered about watching in HD. 

Films and sport.” – Sheffield respondent 

“Being honest, I'm much more interested in the quality of the programme than the 

quality of the picture, though I can understand that a high-quality picture can add 

to your enjoyment of a TV programme. Looking at the schedule, I think only Match 

of the Day Live would really be better in HDTV” – Kingston respondent 

“The types of things I would be most keen to watch on an HDTV would be films and 

documentary type programmes as there is where the quality difference is most 

evident. It does not seem worth it for other types of programmes” – Kingston 

respondent 

“It is impressive watching HD TV but I would rather have good quality new shows 

on the current channels than high definition viewings of old shows/re-runs!” – 

Kingston respondent 

“I don't like it because the channel is only on for a few hours and I the programmes 

I would watch are available on normal TV anyway.” – Kingston respondent 

“I don't see what all the fuss is about. The programmes being shown are already 

available on normal TV and I don't watch most of them. HD TV to me would work 

best with wildlife documentaries - especially under the sea and time-lapse 

photography on flowers/trees/fungi etc. The scheduled shown doesn't make me 

want HD TV- it doesn't even make me want to get a digi box!! Sheffield respondent 
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“It is just the usual programming. Being able to view most of these programmes in 

a higher quality resolution is not an attraction in itself.” – Sheffield respondent 

“It doesn’t seem any different from normal BBC which I can record anyway on 

Virgin +” – Kingston respondent 

“There are only 4 programmes I can see here that would benefit from higher 

definition” – Sheffield respondent 
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9 Overall feelings about whether the BBC should go ahead 
with the BBC HD channel 

9.1 Importance for society as a whole versus the individual 

Around 40% feel it is very important for the BBC to launch the HD service, 

feeling it is more important for society as a whole than for themselves 

When asked to rate how important it is on a scale of 1 to 10 for the general public 

as a whole that the BBC launch the HD service, as many as 41% of respondents  

said it was very important (rating of 8, 9 or 10). The percentage of respondents 

seeing the service as important for themselves or their household was less at 24% 

Importance of BBC launching channel 
(where 1 = "Not important at all" and 10 = "Extremely 

important") 
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Q: Importance of BBC launching channel. All respondents (189) 

Here are some of the reasons why respondents felt it was important for the BBC to 

get involved in HDTV. 

“I think it is important that the BBC does get involved because it has led the way in 

many areas and should continue to do so.” – Kingston respondent 

“I think it is a good idea because the BBC will show the other broadcasters how to 

do things right.” – Kingston respondent 

“The BBC needs to make sure that it is not left behind in this TV revolution. The HD 

programmes need not only to appeal to the mass audience but to a narrow market, 

such as in their specialist fields like natural world programmes.” – Kingston 

respondent 
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“HDTV is a bit like the step up from VHS to DVD at first it will cost a large amount 

but as times goes on it will work out to be a cheap as 'normal' TV, so therefore I 

feel that it would be a good decision to step up to HDTV as Technology is evolving 

but TV is not.” – Kingston respondent 

“I think it’s a really good idea, with analogue TV becoming a thing of the past its 

important the BBC keep up with the times. However not all households will be able 

to afford such expensive equipment but given time all TV will be this way, it’s 

important to give viewers the choice. If people have the equipment to watch good 

quality TV then why shouldn’t they be allowed to do so.” – Sheffield respondent 

9.2 How do views about investment in HDTV compare to views 
about other areas in which the BBC should be investing? 

When asked to say in which areas the BBC should be investing money, 

respondents felt that new programmes were most important for both 

themselves and society as a whole. Investment in the HDTV channel was 

the 2nd most important area, ahead of investment in SD channels, local 

programming and TV via Internet or mobile 

We gave respondents some different options to choose from about where the BBC 

should be investing money to best suit their own personal requirements or those of 

society as a whole.  

Respondents would most like to see the BBC investing in new programmes for 

current BBC channels, particularly for the benefit of them personally. The 

development of the HD channel is the 2nd most popular choice for investment and 

equally popular for individuals and society as a whole. 
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Q: Where should the BBC be investing money. All respondents (189) 

43% 

27% 

11% 
5% 2%4% 6% 

1% 

31% 

8% 

17% 

29% 

0% 

20% 

40% 

60% 

Women would particularly like to see the BBC investing in more new programmes 

whilst men were more likely to want to see the BBC’s investment go into HD 

services. This is to be expected with the latter’s higher interest in HD generally. 

“I think that it is too early in HD TV existence for a true picture of where the BBC 

should head. Because of the TV license fee, I feel that more money should be spent 

on decent programming and watch how the HD TV takes off. It may be that  in  a 

few years after digital TV takes over that HD becomes more needed.” – Sheffield 

respondent 

“My concern is more on the quality of programming, not the picture quality. BBC1 & 

BBC2 are dreary, BBC4 is the main channel I now watch and it needs more 

programmes. – Sheffield respondent” – Sheffield respondent 

“The BBC will only cater for the wealthy subscription viewers, in the immediate 

future. Concentration on better programming would be more beneficial.” – Sheffield 

respondent 
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9.3 Should the BBC take the lead in developing HD?  

Feelings are mixed about whether the BBC should take the lead in 

developing new technology such as HD. One third felt the BBC should 

indeed be at the forefront of technological development, yet a third of 

respondents felt the BBC should just concentrate on providing better 

programming on the current standard SD offer. 

When asked what role the BBC should be playing in pushing forward new 

technology, respondents were divided in their view: 

•	 32% agreed that “The BBC should take the lead in pushing forward new 

developments in broadcast technology and prioritise investment in this area” 

•	 6% agreed that “The BBC should let others take the lead in developing new 

broadcast technology but also make sure it does not fall behind” 

•	 21% agreed that “The BBC should be selective and only invest in core areas 

of new broadcast technology” 

•	 31% agreed that “The BBC should just concentrate on improving the service 

they already offer” 

Male respondents, those aged 55 plus and ABC1s were more likely to think that the 

BBC should be at the forefront in pushing forward new technology. Female 

respondents were more likely to think the BBC should be selective and only invest 

in core areas of broadcast technology. 

“It is a difficult decision but if they go ahead i think they should do so boldly” – 

Sheffield respondent 

“I don’t feel there is a huge need for the HD channel, there is no problem with 

current channels and the picture that they produce, it wouldn't benefit everyone 

and I feel that although it is better picture and perhaps a good idea for the future, 

there are more important things and aspects that could do with the money.” – 

Sheffield respondent 

“I think that it will be a good idea and think that it is something that the BBC 

should prioritise. Younger generations would definitely be interested in it.” – 

Kingston respondent 
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9.4	 How should the BBC finance the development of HD – licence 
fee or subscription? 

30% of respondents felt that the BBC should charge a subscription for the HD 

service so that people have the choice whether or not to pay for it. 44% felt it 

should come out of the licence fee, with a further 26% not having strong views 

either way. 

“I dislike the idea and view it as another method of justifying additional increases in 

the licence fee.  While it is acceptable for commercial broadcasters to charge 

advertisers/subscribers at will, the BBC as licence fee funded - a compulsory poll 

tax that impacts greater upon the poor, punishable by fine or imprisonment - is not 

justified in ever increasing its funding.” – Sheffield respondent 

“Although I don't understand why we have to pay for it - we should already get 

decent pictures on and for our TV's and once again as the government wants us to 

get digital pictures - they should pay for the cost of us all having HD.” – Sheffield 

respondent 

“I see HDTV as a luxury, so if people want it they should pay extra for it like a 

supplement. BBC should continue to concentrate on good quality, standard 

programs.” – Sheffield respondent 

“Do not use the licence fee to fund the BBC HD Channel.” – Sheffield respondent 

“I would be very happy for my licence fee to be used to help launch and then 

sustain this” – Kingston respondent 

Copyright BMRB 2007- Report: BBC Trust – HDTV public consultation 32 



9.5 Attitudes to HD in the future 

When asked about the future of HD TV, respondents broadly agreed that it will 

become the standard way we watch TV, but are less convinced it will revolutionise 

the way we watch TV. Whilst they felt it would become the standard way to watch, 

they were more likely to agree that this would be as a paid for additional service 

(probably because of the barrier presented by the cost of equipment) than as being 

free. 

In the near future HD TV…. 
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Q: Attitudes to HD in the future. All respondents (189) 

“I strongly agree that investing in new technology it a positive move.  I feel that 

personally, the financial costs involved outweigh the improved picture quality, but, 

if the BBC were to charge those who most wanted the channel, and can afford to 

pay that much money out comfortably then the revenue can be used to further 

invest, and bring the prices down in the future so as others can benefit too.” – 

Kingston respondent 
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