
Initial feedback from BBC Audience Council Wales to Trust Service Review of children’s services.  

Since the beginning of 2013, BBC Audience Council Wales has hosted two audience outreach events 

focusing in particular on the Service Review of the BBC children’s services. Both events were with 

students at FE colleges studying child care related courses. The first was in south-east Wales (Coleg 

Morgannwg), and the second in south-west Wales (Coleg Sir Gâr). 

Key issues highlighted during these two events include: 

- Hugely trusted – “I can put CBEEBIES or CBBC on and know if it’s fine for them to watch”. 

Particularly appreciated in relation to CBEEBIES. 

- Perception of the two channels being somewhat ‘donut shaped’ with a gap in the middle for 

those at the upper age range of CBEEBIES and lower end of the CBBC age range. 

- Appreciation of emphasis on diversity and portrayal of people with disabilities or from 

different religious or ethnic backgrounds. Appreciation of programmes (such as Mr Tumble) 

which incorporated sign language as an integral part of the programme.  

- Very south-east English in tone – appreciation of the occasional reference to the other three 

nations of the UK, but generally felt that there was room for improvement in the portrayal 

of Wales, Scotland, Northern Ireland and different regions of England. 

- Strong appreciation of the educational content of both channels, particularly where 

education and entertainment are combined e.g. Alphablocks and Horrible History. A 

recognition however that this was more of a challenge for CBBC – older children ‘run a mile’ 

from anything they perceive as  ‘educational’, but if they can be attracted – such as by 

Horrible History – then enjoy them and benefit from them. 

- Some participants loved Tracey Beaker strand, but some others considered the behaviour 

demonstrated during the programme a poor example for viewers. Some considered that in 

general this was a problem with CBBC content. 

- BBC’s children’s channels ‘not as cool’ as Nickelodeon and Disney Channel. Differing opinions 

re: merchandise, with some considering that BBC children’s output much more 

commercialised now than once it was. Others saw the BBC as a haven from the 

commercialisation ‘rampant’ on commercial children’s channels. 

- CBEEBIES and CBBC on-line provision accessible and really valued both as entertainment and 

education. Only criticism was that games were sometimes ‘exhausted’ too quickly.  

- Disappointment that CBEEBIES and CBBC content only remained on iPlayer for 7 days, since 

it was felt a lot of educational material was ‘lost’. 

- Appreciation that programmes were not repeated as often on BBC services as on other 

children’s channels. 

- Newsround’s coverage of the London 2012 Olympic Games had been ‘outstanding’.  


