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BBC Audience Council Wales regularly hosts audience outreach events across Wales and with a 

variety of interest groups, with the usual number being around 7 each year. Since April 2011, the 

Council has hosted nine outreach events in diverse geographical locations (such as Dyffryn Nantlle, 

Mold and Wrexham) and with interest groups such as Public Affairs Cymru,  the Women’s Forum of 

Chwarae Teg (the agency which exists to promote women in work in Wales), with the gipsy and 

traveller community in north-east Wales, with opinion formers from national organisations from 

across Wales and with young Welsh Muslims from a Middle Eastern and south-east Asian ethnic 

origin. At the most recent events participants have been explicitly asked for their comments on the 

BBC Asian Network Radio Station with particularly focused comments being made on the radio 

station during the two most recent events. However comments made during previous outreach 

events have also contributed to this response. 

Bridging the generation gap 

BBC Asian Network was a service used by both the younger and older generations according to 

many participants with one participant saying “Younger generation Asians are out of sync, especially with 

their language, so the network is a way of bridging that gap”. Several of the younger participants said 

that they were not only surprised by how much they used the service but also surprised about how 

many others did.   

Music is particularly popular with the younger generation whilst the older tend to listen for news 

and debate, but that this was a great example of ‘bringing people together’ and providing a way for 

people to find out more about their heritage. It was said that the service was hardly ever talked 

about, but when prompted a surprising number of people of all generations listened to the service 

and valued it greatly. 

Debates  

Audiences said that they use the service in a variety of ways, but mostly to listen to music and 

debate.  They said that people they knew were passionate about what was being said and like to 

have the opportunity to make their voices heard. Other services aimed at the south Asian 

community were exclusively for one or other of the ethnic communities, it was said. This service 

was the only one to bring the whole of the UK Indian, Bangladeshi and Pakistani ethnic communities 

together. They therefore felt that the BBC Asian Network was the only platform which provided a 

‘safe space’ for people from the various ethnic south Asian communities to share their views. 

One of the most positive comments that came out of the discussion was about the accessibility of 

the station and that there was no other mainstream service like it.  They said that other UK based 

services didn’t offer something for everyone and that this was what made the BBC Asian Network 

different.  It was especially useful for people who didn’t use computers and the internet as they were 

able to take part in phone-ins and be made to feel a part of something, something not offered by 

most other services.  They said that whilst other channels and services had a narrower focus, the 

Asian Network encompassed everything, - “definitely appeals to everyone” - and was a popular service 

within their community.   



Music 

The Asian Network was considered by many to be an important and valuable resource for music 

that wasn’t easily available anywhere else in the UK.  They said that they knew if there was a certain 

song that they wanted to listen to; it would be on the Asian Network.  They said the service was 

very popular in the Middle East and that they would often get phone calls from friends asking them 

to turn the station on so that they could listen.  Others felt that the BBC Asian Network meant that 

British Asian music was less likely to be played on mainstream radio stations – which meant that 

audiences from outside the Asian ethnic community were not being given opportunities to hear it.  

Delivering Quality First 

Many participants were appalled at the size of the cuts suggested for the BBC Asian Network radio 

station as part of the BBC’s Delivering Quality First strategy. “34% is the highest percentage of cuts to 

a single station”. Others raised questions about the extent of listening to the service across the 

British south Asian community as a whole. The Council considers it important that in the context of 

potential changes to the service as a result of potential changes to the service as a result of DQF 

that British Asian music is given a prominent place in the BBC’s main music services. 
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