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Foreword by the National Trustee

The BBC Audience Councils advise the BBC 
Trust on how well the BBC is delivering its public 
purposes and serving licence fee payers across 
the United Kingdom. The four Councils – serving 
Northern Ireland, England, Scotland and Wales – 
provide an independent assessment of audience 
expectations and issues.

The members of the BBC Audience Council Northern Ireland, who offer their services  
on an unremunerated basis, have had a busy and challenging year, listening to the views  
of local audiences and making sure their interests are represented within the BBC.
As well as holding regular Council meetings, members have met directly with people from 
different backgrounds and interest groups throughout Northern Ireland. Listening to these 
views and concerns and feeding them back to the BBC Trust is at the heart of our work.
We have also responded to a range of consultations and discussions initiated by the Trust 
and the BBC, and in doing so have drawn on the insight provided by members and those  
in the wider community.
In the current economic environment, and in common with many other organisations, the 
BBC must make significant cost savings over the next five years, while maintaining the high 
quality programming audiences expect. There will be difficult decisions ahead but the Trust, 
informed by the Audience Councils, will ensure that licence fee payers continue to remain 
the focus of everything the BBC does.
As we look to the coming year we are aware that our work would not be possible  
without the dedication and commitment demonstrated by our members. We owe them 
a debt of thanks for the robust and informed manner in which they help inform BBC Trust 
decision making and assist us in holding the BBC to account on behalf of audiences  
in Northern Ireland.

Rotha Johnston 
Audience Council Chair and National Trustee
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Audience Council review of own 
performance and BBC performance 
in the nation against the Public 
Purposes

The Audience Council for Northern Ireland 
held nine formal meetings this year, allowing 
members to consider and discuss how 
well BBC services have been performing 
in Northern Ireland. The meetings also 
provided an important platform for 
audience views to be fed back to the 
BBC Trust, as well as the BBC Executive, 
representatives of whom attended many  
of our meetings.
To inform Council’s assessment of BBC 
performance, members received a wide 
range of briefings and presentations from 
across the BBC’s portfolio of genres and 
services on television, radio and online – 
including Drama, Sport, News and Current 
Affairs, Languages and Learning – and had 
the opportunity to challenge and reflect 
upon strategies in these areas. 
In any assessment of the BBC’s 
performance Council remains mindful of 
the BBC’s Public Purposes, as well as the 
Audience Council’s priorities for the year.

Since the primary role of Council is to 
ensure that the interests and views of 
audiences are represented in the BBC’s 
decision-making process we have worked 
hard throughout the year to engage  
directly with licence fee payers from  
across Northern Ireland.
This year Council hosted a varied 
programme of events in a number of 
locations throughout the country, including 
Craigavon, Magherafelt and Derry/
Londonderry, and was mindful of the need 
to engage with as diverse a cross-section of 
the community as possible, from students 
to business leaders and older people.
Sometimes our meetings were structured 
around a particular agenda, for example, 
when we were interested to hear views on 
a specific subject such as BBC Radio Ulster/
Foyle or BBC Radio 3, 4 and 7, in order 
to respond to the Trust’s review of these 
services; and at other times we took a more 
wide-ranging approach, including having 
a presence at public events such as the 
Mount Stewart Garden and Craft Fair and 
the Ulster Grand Prix, where we simply 
listened to what audiences had to tell us 
about any aspect of the BBC’s services. 
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Informed by feedback from audiences  
in Northern Ireland, Council was able to 
respond to all the Trust’s major reviews of 
BBC services, articulating the specific impact 
on, and views of, licence fee payers here – 
backed up with robust evidence collected 
during the course of our engagement.
Minutes of all our meetings, together with 
reports we have submitted to the BBC 
Trust, can be found on our website at  
www.bbc.co.uk/acni.
The website also contains profiles of 
Council members and provides details 
of how audiences can engage with the 
Trust by registering for regular updates, 
attending Audience Council events or 
finding out more about the Trust’s ongoing 
programme of Service Reviews. Gathering 
audience feedback is a fundamental element 
of our work and helps ensure that the 
voices of all sections of our community  
are heard within the BBC.

Since the Audience Councils were first 
established in 2007 we have noted ongoing 
themes in terms of what audiences tell us 
about the BBC’s performance in Northern 
Ireland, and network output across the 
UK. Overall, audiences appear largely 
positive about, and appreciative of, the 
services provided by the BBC and Council 
welcomes the recent increase in the levels 
of approval for the BBC in Northern 
Ireland, in line with the rest of the UK.
Audiences do however raise some 
enduring issues about certain aspects 
of the BBC’s output, including a desire 
for enhanced quality and distinctiveness 
of programming; concerns about how 
Northern Ireland is portrayed, both at 
network and local level; and the accessibility 
of services on the range of platforms now 
available. These themes were raised both 
in the course of our general engagement 
and through our specific discussions 
around individual service reviews. 

 Council members reflect on the 
feedback they receive to identify  
key issues for audiences in 
Northern Ireland.

http://www.bbc.co.uk/acni
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“ Gathering audience feedback is a fundamental 
element of our work and helps ensure that the 
voices of all sections of our community are heard.”

Quality and distinctiveness 
Quality and distinctiveness in programming 
are firmly on the agenda of the Trust and 
the Executive and the Audience Council 
continues to agree with this emphasis, given 
that the audience consistently returns to 
these underpinning values.
Repeats, both of content already screened 
and of formats already tried, is something 
that audiences have expressed concern 
about and their perceived prevalence in the 
schedules may have an impact on audiences’ 
views on value for money.
Audience Council asks the BBC Trust 
to ensure that the BBC’s response to its 
organisational, resourcing and financial 
challenges is a creative one that retains 
the central aspiration to drive quality and 
original content at every level. As the BBC’s 
strategy for responding to these financial 
pressures – Delivering Quality First – develops 
throughout the remainder of this year we 
will engage with local audiences to ensure 
any potential impact on licence fee payers 
in Northern Ireland is taken account of in 
Trust decision making.

Local programming 
Local programming continues to be a 
key issue for audiences, and as devolution 
continues to develop Council believes 
these programmes will become increasingly 
relevant. Audiences have expressed a 
particular interest in strengthened coverage 
of economics and business, as well as 
arts and culture, and Audience Council 
welcomes BBC Northern Ireland’s recent 
appointment of a new Economics and 
Business Editor.
However, while audiences are  
appreciative of local programmes there 
is also a widespread view that these 
programmes can be of variable quality  
and Council therefore wishes to highlight 
the audience desire that any focus on quality 
be applied as much to local content as to 
network content.

Portrayal and production 
Audiences continually tell us that they want 
to see portrayal, good and bad, of their 
nation and for the BBC to give Northern 
Ireland a voice at both a UK and global 
level. In turn, the Trust recognises that the 
authentic portrayal of diverse audiences  
is a key characteristic of quality. 

Audience Council review of own performance and  
BBC performance in the nation against the Public Purposes continued
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Two clear themes have emerged from our 
recent engagement on this issue: firstly, 
Council believes that the BBC needs to 
do more to reflect the integral role which 
diverse groups play in wider society, not just 
geographic communities; too often people 
can feel that they are identified by a single 
facet of their identity – ethnicity, disability  
or sexual orientation.
Secondly, local audiences tell us that they 
expect a more up-to-date portrayal of 
Northern Ireland on the BBC’s networks; 
people from different backgrounds and 
interests frequently note the high quality of 
coverage of political and security issues and 
would welcome the opportunity to balance 
this with a fuller picture of a modern and 
evolving society within Northern Ireland.
While Council acknowledges that 
considerable progress has been made 
towards a better reflection of the nations 
in BBC network reporting, members have 
noted a number of instances where such 
reporting could have benefitted from 
improved labelling and contextualisation 
with regard to the devolved nations, in line 

with the recommendations of the BBC 
Trust’s Impartiality Report – BBC Network 
News and Current Affairs Coverage of the  
Four UK Nations.
Locating more BBC network production 
in Northern Ireland is one way in 
which improved portrayal of the nation 
could be achieved. Council welcomed 
the BBC’s television network supply 
targets which aimed to source 17% of 
the BBC’s production outside London 
by 2016, including 3% from Northern 
Ireland, and have been actively following 
progress against these targets. We 
welcome evidence of incremental 
investment and encourage continued 
vigilance if the Trust’s vision of sustainable 
creative centres is to be achieved. 

1.  Members of the audience enjoy  
a discussion on local radio  
services and their value  
to the local community.

2.  A Council member engages  
in debate with members  
of the audience in Belfast.

1 2
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Accessibility and findability 
Council acknowledges the frustrations 
of some sections of the audience 
who feel excluded from certain BBC 
services due to availability, cost or 
lack of access to new technology.
Over recent years, the Council has 
expressed concern about the lack of 
carriage of BBC Radio Foyle on DAB. It 
has therefore followed with interest the 
Executive’s trial of new technology, known 
as dynamuxing, which allows BBC Radio 
Foyle to be carried alongside BBC Radio 
Ulster on a commercial multiplex at certain 
times in the schedule. Council wishes to 
further understand the impact of the trial 
on BBC Radio Ulster and BBC Radio Foyle 
audiences and what opportunities it might 
present for an ongoing solution. 
Council also welcomes the commissioning 
of seven new DAB transmitters which 
will extend coverage of BBC network 
radio services to Enniskillen and the North 
Antrim coast as well as improve the Belfast 
coverage area. The Audience Council  
notes that BBC Radio Ulster/Foyle are  

not carried on BBC transmitters, but 
rather on a commercial multiplex with 85% 
coverage, and therefore seeks assurances, 
as noted above, on the extent of future 
digital access for these stations, noting their 
very wide popularity.
Digital switchover in 2012 offers 
considerable opportunities for the local 
audience, not least through enhanced 
Freeview coverage. Council remains 
mindful of the needs of vulnerable groups, 
particularly in the context of some lower 
media literacy metrics in Northern Ireland. 
It asks the Trust to work with Digital 
UK to ensure that there is an effective 
communications plan in place and that  
any audience advice takes into account  
the roadmap for different DTT standards 
and the different capabilities of set top 
boxes that will be on sale on each side  
of the border. 
Throughout the year Council has 
taken a close interest in changing media 
consumption patterns and the potential 
impact of new developments such 
as YouView. Council welcomes the 

1.  A member of the audience shares 
her views on BBC radio services at 
an engagement event in Craigavon.

2.  Local audience enjoys  
programme recording.

21

Audience Council review of own performance and  
BBC performance in the nation against the Public Purposes continued
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“ The primary role of the Council is to ensure that 
audiences’ interests and views are represented at 
the heart of the BBC’s decision-making process.”

development of an integrated means of 
measuring network consumption across all 
of the BBC’s platforms and encourages the 
same integrated approach for assessment 
of performance in the Nations and Regions. 
While Council welcomes the development 
of on-demand services it notes that these 
are not the answer for all sections of the 
audience, particularly those who do not 
have access to the internet or those who 
lack the necessary media literacy skills. 
In respect of BBC iPlayer, audiences have 
told us that while they highly value the 
service they do at times become frustrated 
that not all content is available and there is 
variability from the time a programme is 
broadcast to availability through BBC iPlayer. 
Council notes that as audiences become 
more familiar with this service, expectations 
will continue to be raised as to the 
completeness and reliability of the offering.
Audiences have also told us that they would 
value more signposting to content that may 
be of interest to them, sometimes citing 
programmes which they have stumbled 
upon quite by accident but have developed 
high appreciation levels for. Council would 
welcome continued work on relevant cross-
promotion of BBC services and content, 
and enhanced efforts to draw audience 
attention to complementary output.

Trust Service Reviews 
The Trust carries out Service Reviews 
of each of the BBC’s channels and 
services every five years, and these 
provide an important vehicle by 
which the Trust can understand how 
these services are performing and 
can be improved for audiences.
Last year the Trust carried out reviews 
into BBC Radio Ulster/Foyle; BBC Radio 
3; BBC Radio 4; and BBC Radio 7 – as 
well as carrying out a number of other 
consultations, including a review of  
on-demand syndication policy and a major 
review of the BBC’s overall strategy. The 
findings of reviews into BBC One; BBC 
Two and BBC Four were also published.
The feedback we received across 
our programme of engagement 
this year formed the basis of our 
submissions to the Trust on behalf 
of audiences in Northern Ireland.
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“ Overall, audiences appear largely positive about, and 
appreciative of, the services provided by the BBC.” 

BBC Radio Ulster/Foyle 
During the year the Trust carried out  
a Service Review of Radio Ulster/Foyle  
and Council contributed to the debate via  
a written submission reflecting the views  
of audience members here, gathered  
during a varied and wide-ranging 
programme of engagement.
Audiences told us that, overall, both  
services were highly valued by listeners  
who maintain a strong sense of ownership 
of, and loyalty to, the stations and appreciate 
the ease with which they can interact and 
engage with presenters and programme 
makers. There appeared to be some 
concern amongst audiences in the North 
West about the future of BBC Radio Foyle, 
and, in particular, around its lack of 
availability on DAB. 
Consistency of editorial approach and 
familiarity with presenters are also valued 
by audiences, however, there is an appetite 
for a continuing refreshment of schedules 
and an interest in ensuring that the balance 
of content continues to reflect the changing 
nature of contemporary Northern Ireland 
life and society.

The stations’ local focus in news and current 
affairs is one of the key drivers of audiences 
to BBC Radio Ulster/Foyle but some 
listeners reported an interest in hearing 
more national and international news, 
including coverage and analysis of business 
and economic issues and a greater variety 
of stories throughout the day.
Council also heard views that coverage 
of hyper-local community events and 
issues of specific concern to listeners 
beyond Northern Ireland’s urban centres 
is limited; and while listeners display a high 
degree of awareness of, and loyalty to, 
a number of presenters some audience 
members expressed the opinion that overly 
confrontational styles do little to enhance 
the quality of the independent and impartial 
journalism the BBC is renowned for. 
While listeners report widespread 
appreciation for the range of factual, musical 
and entertainment genres in the BBC Radio 
Ulster and BBC Radio Foyle schedules, 
there appears to be an interest in an even 
more diverse mix of content, including that 
which appeals to younger people, listeners 
from ethnic backgrounds and supporters  
of sports beyond the mainstream. 

Audience Council review of own performance and  
BBC performance in the nation against the Public Purposes continued
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The Trust has yet to publish its final  
report on BBC Radio Ulster/Foyle and  
we await with interest the findings which  
it may contain.

BBC One, Two and Four 
During the year the BBC Trust concluded 
its Service Review of BBC One, Two and 
Four. Audience Council Northern Ireland 
engaged widely here during the consultation 
period (which took place in 2009/10) in 
order to submit a response to the Review. 
The feedback we received was indicative 
of longstanding audience views on these 
BBC services and now that the findings have 
been published it may be useful to reflect 
on these.
Audiences in Northern Ireland told us that 
they value BBC TV services but believe 
that there is room for improvement. They 
want quality programmes and more fresh 
and new ideas within the schedule – not 
output which is formulaic or repetitive. 
This emerged as a major theme for 
discussion at most audience engagement 
events. It appears to be particularly 

relevant to comedy, entertainment 
and drama where audiences asked 
for new formats and approaches.
Audiences do, however, recognise and 
appreciate distinctive new ideas and 
outstanding quality when it is delivered.
Council believes that audiences in 
Northern Ireland want to see themselves 
reflected more often in network output 
– providing an authentic, modern and 
accurate portrayal of life that reflects 
the diversity of society and moves 
away from the Troubles narrative.
Audiences told us they value BBC One 
and associate it with some high quality 
programmes, however, many people feel 
there should be more programmes that 
meet their high expectations of quality and 
distinctiveness. The wide remit of BBC One 
was generally understood by audiences 
who agree that there should be something 
for everyone within its offering – however, 
some people felt that this broad remit could 
have the potential to make programming 
too bland.

1.  We have consulted with a wide 
range of people from across 
Northern Ireland.

2.  The views of local audiences are at 
the heart of our advice to the Trust.

1 2
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Council believes that strengthened  
focus is required if BBC One is to remain  
relevant and engaging to all sections  
of the audience in a competitive and 
fragmented marketplace. 
BBC Two is also associated with quality, 
stimulating and intelligent content across 
all genres – however audiences seem to 
believe that since the launch of BBC Three 
and BBC Four comedy has moved from 
BBC Two, leaving it the home of arts and 
culture. Some audience members were 
therefore concerned that BBC Two had  
the potential to lose its identity and become 
too narrowly defined.
Many diverse sections of the audience in 
Northern Ireland place a high value on 
programmes which reflect local culture, 
identity and interests. For many people 
local programmes are an integral and 
essential part of the BBC’s offering. They 
expect range and diversity, and to see their 
own lives reflected. They also want to be 
challenged and engaged by programmes 
about other local people, communities and 
ways of life that may be less familiar. 

The overall impact of local programming 
is to improve the reach and share of BBC 
One and Two – which is of particular value 
because the network channels are less 
viewed by audiences in Northern Ireland 
than in the rest of the UK.
Local programmes are generally well 
regarded and some are outstanding, but 
the overall quality is thought to be variable 
and some programmes fall below expected 
standards. Audiences still want BBC 
Northern Ireland to have space to innovate 
and take risks but feel that the overall bar 
should remain high.
Local news is extremely important to 
viewers in Northern Ireland. BBC Newsline 
achieves high audience appreciation scores 
and reach is high across the day. Political 
output received considerable praise. 
However there is also a view among 
different audiences that news coverage  
of public policy issues would benefit from  
a wider range of independent and informed 
voices to provide context and challenge 
thereby assisting the audience’s examination 
of the different perspectives of the debate.

BBC Northern Ireland studio event.

Audience Council review of own performance and  
BBC performance in the nation against the Public Purposes continued
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“ BBC Radio Ulster and BBC Radio Foyle are highly 
valued by listeners who maintain a strong sense of 
ownership of, and loyalty to, the stations.” 

BBC Four is very highly regarded by  
those who watch it – still in a notable 
minority – and Council believes it merits 
wider promotion.

BBC Radio 3, 4 and 7
Audience Council engaged directly with 
diverse audiences in Northern Ireland 
with regard to the Trust’s review of these 
three network radio stations, and hosted 
a number of discussion events between 
May and September 2010. Our evidence 
suggested that appreciation for the services 
was strong among audiences in Northern 
Ireland and that each made significant 
contributions to the BBC’s Public Purposes.
In respect of BBC Radio 3, audiences 
specifically told us that they felt it needed 
to reach out to a wider audience among 
those with an interest in music and 
culture, including younger people and 
those with a less in-depth knowledge of 
music. Presenters – and content – were 
appreciated, but there seemed to be a 
general lack of awareness that the station 
offers more than classical music. 

Support for the Ulster Orchestra was 
highly valued by listeners as making a 
contribution to the creative industries and 
to wider society; opportunities to attend 
live recordings of concerts were welcomed 
but there was a feeling that more needed 
to be done to encourage a broader 
audience representation. Council would like 
to see participation widened and a greater 
understanding of the cultural value offered 
to society with appropriate references on 
BBC Northern Ireland output.
BBC Radio 4 was also highly appreciated 
and there was limited appetite for radical 
change. Audiences felt there had been 
improvements in reporting devolved 
policies, particularly in providing a more 
modern and broader portrayal of life in 
Northern Ireland. Reach for BBC Radio 4  
in Northern Ireland remains relatively low 
and it was felt that there was some scope 
for cross-promotion with BBC Radio 
Ulster/Foyle to provide local audiences  
with more choice.
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“ Council agrees that it is in the licence fee payer’s 
interest that BBC content is made widely available 
across multiple platforms and devices.” 

It appears that awareness of BBC Radio 7 
amongst its target audience here is low and 
audiences we spoke to agreed that there 
was a need to promote it more widely. 
Patchy DAB access to the station was also 
frustrating for some audiences.

Strategy Review
Council responded to the BBC’s major 
review of its strategy during 2010/11, noting 
its belief that the BBC’s commitment to 
serving and reflecting different communities 
around the UK is central to the BBC’s public 
service remit and the needs of its audiences.
In response to the BBC’s objective of 
achieving the best journalism in the world, 
Council suggests that there is a need for a 
greater range and depth in local reporting 
to reflect the wider range of broad issues  
of importance to society here and the many 
changes in Northern Ireland in recent years. 
Council is particularly keen to understand 
what the strategy will mean in tangible 
terms for services and audiences in 
Northern Ireland.
The Audience Council believes that the 
BBC should make a concerted effort not 
to commission programmes which achieve 
high ratings but do not make a substantial 
contribution towards the Public Purposes. 

It recognises that providing reach and quality 
requires considerable investment and 
considers that it might be appropriate to 
focus on a reduced television portfolio to 
achieve this.
The Council is also clear that there are 
opportunities for the BBC to scale back 
its services in order to enhance overall 
public value. It also welcomes the significant 
refocusing of bbc.co.uk to deliver a smaller 
high-quality service that helps users connect 
with other non-BBC services and sites.  
It believes that a subtle, strategic and more 
differentiated approach to rationalisation 
across the range of BBC web services 
is required. It is therefore important for 
the Trust to agree the core purpose and 
content of BBC online, both nationally and 
at a local level.
Council recognised the concerns of  
BBC 6Music listeners with regard to  
the proposed closure of the service,  
and believes that it should continue on 
the grounds of its distinctiveness and the 
contribution it makes to the public purposes 
in terms of nurturing new UK talent and 
supporting the creative economy.

Audience Council review of own performance and  
BBC performance in the nation against the Public Purposes continued

http://www.bbc.co.uk
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In terms of serving young people, Council 
agrees that the Trust should challenge the 
Executive to find the most effective ways to 
serve this age group by putting quality and 
distinctiveness at the heart of the offering.
Council believes that it is important that the 
BBC’s services are increasingly available on 
mobile devices – but that does not mean 
that every service needs to be available on 
every device. It is also important that access 
to Nations and Regions content is developed 
on a par with access to network content. 
Access to digital radio is a particular area of 
focus for the future. The Audience Council 
believes that the BBC’s strategy must take 
full account of government policy in respect 
of digital radio. 

On-demand syndication policy
Audience Council Northern Ireland 
believes that third-party syndication of 
on-demand content adds significant value 
to the audience. It agrees that it is in the 
licence fee payers’ interest that BBC content 
is made widely available across multiple 
platforms and devices, supporting evolving 
patterns of media consumption. 

It also believes that it is important that 
syndication is achieved in a manner that 
does not unduly limit benefits for licence  
fee payers. It emphasises the need to  
make content available in ways that match 
evolving media consumption patterns and 
make the most of emerging technologies.  
It is especially mindful of the needs of 
younger audiences in this regard. 
Council further suggests that the policy 
needs to be sufficiently lightweight to 
enable the BBC Executive to respond 
to opportunities in a timely manner and 
to encourage small partners to offer 
BBC content to their users. However 
it should not achieve this through a 
loss of flexibility which might cause the 
BBC to take on a wider role than is 
necessary in software development, 
or inhibit innovation in partnerships 
and creative uses of BBC content.

21

1.  A Council member listens  
to audience feedback about  
BBC services.

2.  The Director, BBC Northern 
Ireland, listens to audiences’  
views on BBC radio services  
at a discussion event in Belfast.
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Key priorities for next year

Each year, in response to audience 
feedback, the four Councils identify areas 
where they would particularly like to 
see improvements in BBC services. 

The Trust met with Council representatives 
in December 2010 to understand these 
issues and discuss how they could be taken 
forward. Issues which impact audiences 
across the UK are shared as common 
priorities amongst all four Councils.  
In addition, the Council in Northern  
Ireland has identified two further priorities, 
specific to local audiences.

Common audience priorities
Universality of access to BBC services
Councils were concerned about access 
to BBC services by some audiences who 
are unable to receive them, particularly 
on some digital platforms. There were 
particular concerns about the quality 
and extent of DAB coverage. In addition, 
Councils would also like to see a coherent 
UK-wide strategy on the roll-out of Nations 
and Regions programming in HD. 
Audience Council Northern Ireland  
is particularly concerned to understand 
plans for future digital provision of BBC 
Radio Foyle.

Stimulating citizenship and civil society
The Councils believe the BBC should play 
a stronger role in facilitating public debate 
with informed coverage of issues across the 
UK, and an increasing depth and breadth 
in the BBC’s international reporting. 

Audience Council Northern Ireland 
would like to see continued progress 
in reflecting, and providing a Northern 
Ireland context for, the reporting 
of major public policy issues.

Portrayal and network supply
The Councils ask the Trust to continue to 
challenge the Executive to produce tangible 
enhancements to the full, authentic and 
accurate portrayal of different communities 
and identities across the UK. 
Audience Council Northern Ireland 
welcomes the increase in network drama 
being made in Northern Ireland, but 
recognises the need for continued vigilance 
in order to meet the vision of sustainable 
creative centres throughout the UK.

Strategic Review and licence settlement
The Councils want to ensure that value  
for money is pursued fairly for all audiences 
across all strands of work, particularly as 
difficult decisions are made as a result of  
the licence fee settlement.

Promoting education and learning 
The Councils welcome the BBC’s strategy 
for formal and informal learning, and look 
forward to understanding how it will 
impact on diverse audiences such as older 
audiences, those not in employment, or 
learners in the devolved nations where 
different circumstances apply. 
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Quality and distinctiveness 
The Councils welcome the commitment 
to quality and distinctiveness in the BBC 
Strategy Review and want to see the 
tangible benefits for audiences in BBC 
services at network, national and local 
levels. In particular, audiences wish to see 
consistent standards of quality being met  
in both network and opt out programmes. 

Older audiences 
The Councils raised concerns about  
how well the needs of older audiences 
were being met, and how any gaps might  
be addressed. 

Other priorities indentified by 
Audience Council Northern Ireland 
Depth and range of Northern Ireland 
news reporting
The Council believes that there is a 
need for local news to be appropriately 
structured and resourced to reflect the 
major changes in society, and in particular 
to enhance the depth and range of 
coverage of business, the economy, arts 

and culture. Council would also welcome 
more coverage as to how matters of 
public policy – such as health and education 
– differ in Northern Ireland, compared 
to the rest of the UK and what impact, 
if any, this might have on the future 
development of policy in Northern Ireland.

Digital switchover
Plans for digital television switchover in 
Northern Ireland in 2012 require due 
synchronisation with plans for switchover 
in the Republic of Ireland, to avoid adverse 
effects on audiences in Northern Ireland 
who currently receive, and enjoy, analogue 
television services from across the border. 
The Audience Council for Northern 
Ireland also seeks assurance that any 
communications strategy around digital 
switchover will be sufficient to meet the 
needs of all audiences, including those in 
vulnerable groups. 

Members of the audience have  
their say on BBC Radio 3, 4, 7, and 
BBC Radio Ulster/Foyle.
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Audience Council for  
Northern Ireland

Doreen Bell Patricia Connolly Amanda Faloon

Mark Glover Elaine Hicks Rotha Johnston

Angela Matthews Niall McCaughan Grainne McClean

Paul McMenemy Alan Meban Paul Mullan
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Contacts

If you want to find out more about 
the BBC’s year – including full financial 
statements and performance against other 
public commitments – then please visit  
www.bbc.co.uk/annualreport 
If you want to know more about how  
the BBC is run, then please visit  
www.bbc.co.uk/aboutthebbc 
BBC Information is our audience’s virtual 
front door to the BBC. If you have a 
question, comment, complaint or suggestion 
about BBC programmes and services, then 
please write to us here:
BBC Information 
PO Box 1922 
Darlington DL3 0UR
Telephone: 03700 100 222* 
(Lines are open 24 hours a day, seven days  
a week. Calls may be monitored or 
recorded for training purposes.)
Textphone: 03700 100 212*
Fax: 0141 307 5770
Website: www.bbc.co.uk/feedback 
*  0370 numbers are called ‘UK wide’ and cost no more 

than calls to 01 or 02 geographic numbers.

To find out more about BBC Northern 
Ireland and our services, programmes, 
activities and events, visit us at  
www.bbc.co.uk/northernireland
If you have a view which you think could 
help inform the Audience Council‘s 
understanding of local audience needs, or 
you would like to find out more about the 
Council’s activities, please visit our website 
or contact:
BBC Audience Council  
Northern Ireland
BBC Broadcasting House 
Belfast 
BT2 8HQ
Telephone: 028 90 338856 
Textphone: 028 90 338100 
Email: audiencecouncil.ni@bbc.co.uk 
www.bbc.co.uk/acni
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